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SURVEY OF BUYING POWER 


HATS OFF TO 


15 MILLION LADIES, 
FOR PROVING... 


No adver 
in the Service 


EXAMPLE: 
ESQUIRE SELLS 
TRAVEL! 

Last year the Cava- 
lier Hotel in Virginia 
Beach gave space in 
Esquire a trial. Re- 
sult No. 1: an unprec- 
edented number of 
inquiries. Result No. 
2: Esquire is a “must” 
on all future sched- 
ules. Advertising is 
potent in “the service 
magazine* for men”! 


UP! UP! UP! 


HAT'VE You Gor to sell—woman stuff? Then you speak : Now highest net paid circu- 
your piece in the women’s service magazines*! tion in Esquire history! 


So when you have man stuff to sell, you can most profit- ¥ ) 800,000 
ably tell your story in Esquire—the only national service 
magazine* for men! 

AT 50¢ THE HIGHEST NUMBER READERS- - 4a 

PER-COPY OF ANY NATIONAL MAGAZINE! ; FOAM 
Men dig into Esquire for information . . . they're shopping. : : ae 
More than 750,000 of them plunk down a half dollar for a \y \ # : 650,000 
<opy, or six big bucks for the full year’s menu. 


“4 750,000 


600,000 
Esquire’s All-Time High in Circulation! But that’s not all: 


Esquire also hands you 9 extra readers per copy—vouched 
for by documented research available for your inspection. 
A total audience of 7,500,000—in the only national service 
magazine* for men! No other magazine makes advertising 
to men pay off so richly! 


ee 1947 1948 1949 
*Service Magazine: And, month after 
a publication serving useful. month for 22 consecu- 
potent, buying information tive issues, Esquire cir- 

; culation has exceeded 
that of the correspond- 
ing month for the pre- 
ceding year. 


* 
€3.q UVvte ...the Service Magazine’ for Men 


to a select audience. 
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Stores Buy It! 


Take Detroit’s Saks Fifth 
Avenv 6b. Siegel ¢ O: 
] 

—they and the one hundred 
nine other women’s clothing 
store advertisers in Detroit 
place MORE of their advertis- 
ing regularly in The Detroit 
Free Press. They do it year after 
year. These stores aim to SELL 
merchandise PROMPTLY and 
in the greatest QUANTITY. 


Main reliance is placed on the 
Free Press to do this job for 
them . . . Good testimony to 
this newspaper’s compelling in- 

| fluence in Detroit and Michigan. 
MORE SALES FAS TE R! You can’t go wrong by copying 


the methods of these retailers . 


who have to get results every day. 


WOMEN vont Sor ma he Sree ~e 


READ AND LIKE 
THE FREE PRESS 


IHW S 


y. Brooks & Finley. Inc., National Representative 
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A yew Concept in Sales Geography: 
The Great ew Southeast! 


In its role as the commercial and 
financial capital of the Southeast, Atlanta 
wields a tremendous sales influence on 
the entire region. To fully 
capitalize on the fabulous oppor- 
tunities the market offers you, 
concentrate major effort on 
Atlanta—and make an impact 


that will be felt throughout the 


entire Southeast. Here is the 


brightest spot on your sales map today! 


Take a look at the 
activity in the NEW Southeast! 


State Manufactures | Business oa emer 
Quintuple in 10 Years|f Led Nation in 1949. 


Figures Up From $200,000,000 to One Bitten, Commerce Department Tells of 


Georgia Commerce Department Paper Shows In Bank Deposits, Investmente.s 
By JOHN H. Gre> 
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IN THE SOUTH “Covers Dixie Like the Dew” Inc. 


1400 Workers in ‘49 WFor Chae o 


Textile Industry wa 
Outlook Optimistic 


Commerce Department Sees Ache 
Fiem Prices ond High Production 
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Cors of Fryi 
Unloaded in Your ntt 20d Vegetables 
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SECTIONAL INDEX BY STATES 


{ County-City Data Map County-City Data Map 
i 
; NEW ENGLAND EAST SOUTH CENTRAL 
Maine 299 297 Kentucky 279 279 
Vermont 546 548 Tennessee 505 513 
New Hampshire 368 369 Alabama 156 158 
| Massachusetts 302 308 Mississippi 344 345 
j 
Rhode Island 490 493 
hy Connecticut 192 200 WEST SOUTH CENTRAL 
Arkansas 162 165 
MIDDLE ATLANTIC Louisiana 286 286 
; Oklahoma 454 456 
New York 384 384 
Texas 515 529 
New Jersey 370 371 
Pennsylvania 470 470 MOUNTAIN 
\ 
, 
Montana 358 361 
) Ohio 434 438 Wyoming 579 579 
Indiana 250 253 Colorado | 186 191 
4) Illinois 232 248 New Mexico 381 382 
/ Michigan 323 328 Arizona 160 161 
Wisconsin 569 578 Utah 540 544 
Nevada 367 367 
WEST NORTH CENTRAL 
PACIFIC 
Minnesota 332 342 
Washington 560 564 
Iowa 262 270 
Oregon 462 464 
Missouri 346 352 
California 165 170 
= North Dakota 432 432 
1a South Dakota 502 503 TERRITORIES 
Nebraska .. 861 363 
Hawaii — — 
Kansas 272 274 
Alaska and Puerto Rico . 582 — 
SOUTH ATLANTIC DOMINION OF CANADA 
District of Columbia 204 204 Alberta 609 609 
Maryland 297 300 British Columbia 610 610 
Delaware 204 204 Manitoba 606 609 
Virginia 548 559 New Brunswick 595 594 
West Virginia 564 569 Nova Scotia 594 594 
North Carolina 416 416 Ontario 601 601 
» 
Sot South Carolina 494 502 Prince Edward Island . 593 594 
al Georgia ... 220 220 Quebec ..... 3 596 599 
try Florida . 206 206 Saskatchewan ........ _ 608 609 
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‘Hold your horse, Paul !.. 


A rap for the redcoats—we home-planners 
are the real buying factors!” 


Huzzas and hosannas! The signal is clear: Home-planners 


Sec Standard Rate 
& Data Service (Con- 
sumer Magazine 
Section) for com- 
plete information on 
Home Owners’ Cata- 
logs. 


demand full facts on building materials, equipment, 
appliances and home furnishings because they are 
the buyers and specifiers of products and services for 
their new custom-built homes. As known, cash-laden 
prospects, they are eager readers of the consumer 
sales literature bound into Home Owners’ Catalogs. 
That’s why Daniel Starch, in a recent survey, found 
that a consumer folder or booklet in Home Owners’ 
Catalogs gets readership as high as 85%! And, of 
the families interviewed, 97% kept their Home 
Owners’ Catalogs at their fingertips during planning 
and building stages—and long after. 

Alerted manufacturers hasten to insert their descrip- 
tive. detailed consumer literature in Home Owners’ 
Catalogs . . . thus tying in with the greatest single 
factor of buying influence where homes are built to 
owners’ orders. 

You'll be aroused by Dr. Starch’s findings about the 
rich Home Owners’ Catalogs market. Get on your horse 
and nab your copy of the full Starch report—see how 
you can boost your 1950 sales! Write to Dept. “T”. 


CATALOGS 


119 West 40th Street, New York 18, N. Y 
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SIGNIFICANT TRENDS 


As seen by the Editor of SALES MANAGEMENT for the year ending December 31, 1949 


BEST STATES ON A QUALITY BASIS 


The lead in Quality of Market Index goes to Montana 
with 131 (meaning 31% better than the national aver- 
age), followed by Nevada 123; Wyoming 122; District 
of Columbia 119; California 118; Illinois 117; New York 
116; Colorado 112; Connecticut, South Dakota each 111. 

In Net Effective Buying Income per capita the leader 
is Montana with $1741, followed by Nevada $1680; New 
York $1644; Illinois $1638; District of Columbia $1548; 
Wyoming $1537; California $1532; New Jersey $1465; 
Connecticut $1466; Delaware $1447. : 

The per family net Effective Buying Income leader is 
Montana with $5663, followed by District of Columbia 
$5611; New York $5602; Illinois $5420; Nevada $5224; 
Wyoming $5190; New Jersey $5137; Connecticut $5091; 
Maryland $5082; South Dakota $5041. 


THE 200 LARGEST CITIES & COUNTIES 


Cities Counties 
% of U.S.A. % of U.S.A. 

Population 36.4428 54.7986 
Effective Buying Income, Net 47.4166 65.6823 
Retail Sales, Total 51.7828 64.7117 
Food Store Sales 47.9864 65.1116 
General Merchandise Store Sales 69.1649 75.2241 
Drug Store Sales .. . 54.7862 66.7216 
Furniture-Household-Radio 

Store Sales . . 60.9819 72.2291 


THE TOP TEN METRO. COUNTY AREAS 


In Population (in thousands) 


1. New York-Northeastern N. J. 13042.0 
2. Chicago 5261.3 
3. Los Angeles 4233.5 
4. Philadelphia 3653.3 
5. Detroit . . 2995.0 
6. Boston ..... 2922.8 
7. San Francisco-Oakland 2259.0 
8. Pittsburgh 2201.8 
9. St. Louis 1680.2 
10. Cleveland 1491.8 


In Effective Buying Income (000 omitted) 


1. New York-Northeastern N. J. $23,040,076 
2. Chicago 9,554,717 
3. Los Angeles 7,049,082 
4. Philadelphia 5,566,756 
5. Detroit . 4,442,597 
6. Boston 3,996,169 
7. San Francisco-Oakland 8,918,686 
8. Pittsburgh 3,168,967 
9. St. Louis 2,592,616 
10. Cleveland . 2,438,888 
In Retail Sales (000 omitted) 
1. New York-Northeastern N. J eceurs $12,112,731 
2. Chicago . ae! 5,679,071 
3. Los Angeles 4,916,077 
4. Detroit 3,398,991 
5. Philadelphia 3,325,925 
MAY.10, 1950 


6. San Francisco-Oakland ... 2,670,063 
7. Boston . 2,485,470 
8. Pittsburgh 1,950,120 
9. St. Louis 1,792,001 
10. Cleveland 1,436,544 
THE TOP TEN CITIES 
In Population (in thousands) 
1. New York City 8163.4 
2. Chicago 3660.7 
3. Philadelphia 2164.2 
4. Los Angeles 1994.8 
5. Detroit 1871.6 
ee I, Bo 5. leg aa'c6, 9 sc ary Rie tow 985.7 
ie NE hee ow «3. Sen eee 925.8 
SS fee re ere ore re ee 914.6 
9. Washington ee “a 879.4 
Tb I a Siw 208 Skane a oe S 824.4 
In Net Effective Buying Income (000 omitted) 
2s 4) Saar rean seereeeneen re” $14,288,175 
i I oa av ob ae I 6,835,555 
iy IIE css. a0 side bowed Boks ates ae A 3,906,044 
. I rere ae 3,682,770 
AA Speen mer mere ir 2,918,924 
NE 5 os se de cckehwaebachaks 1,787,213 
i Ne ae er” 1,602,848 
8. St. Louis 1,589,716 
9. Cleveland ............... 1,547,559 
10. Washington . 1,361,300 
In Retail Sales (000 omitted) 
S, PR Es. 5 cc. 5h awk ade vee yeeees Wi, 698,265 
Pree ee te ....... 4,357,289 
3. Los Angeles . & 848, 108 
Ree ree eres Tor 2,524,917 
Te eee ee .. 2,209,935 
i oe as. tin erate arate . 1,247,638 
eee a 1,247,370 
8. Baltimore . 1,201,300 
9. Cleveland . . 1,158,503 
DN sc CO ne pees _ 1,053,310 


LEADERS IN "% OF U.S. A. POTENTIAL” 


Cities Counties 
1. New York City 6.6244 New York(5 Co.) N.Y. 6.6244 
2. Chicago . 3.2944 Cook, Ill. . 3.9690 
8. Los Angeles .. 1.9533 Los Angeles. Calif. . 3.4207 
4, Philadelphia . 1.7683 Wayne, Mich. ..... 2.0016 
5. Detroit ...... 1.6036 Philadelphia, Pa. 1.7683 
6. San Francisco .8658 Allegheny, Pa. .. 1.1586 
7. Baltimore .8316. Cuyahoga, Ohio 1.1356 

8. St. Louis .... .8295 St. Louis, (including 
St. Louis City) Mo. 1.0547 
9. Cleveland .7991 Baltimore, Md...... .9954 
10. Washington .. .7031 San Francisco, Calif. .8658 
PHILIP SALISBURY 

Editor 
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people living in and around places 
under 25,000 population spend:* 


of all retail dollars 
for paint and varnish 


of all retail dollars 
for toilet goods 


of all retail dollars 
for drugs 


of all retail dollars 
for packaged foods 


FACTS about PATHFINDER families: 


922,000 own their homes 
420,000 own farms 
221,000 own businesses 
968,000 own more than 1,136,000 automobiles 


FACTS about PATHFINDER: 


e Fastest Growing news magazine in the United States 
(from 400,000 in 1946 to 1,200,000 in 1950) 


e Largest news magazine circulation in Home Town America 
(Pathfinder Primary audience: 3,120,000) 


e One of Biggest Advertising Gains of 1949 


(currently 359 advertisers, 167 new in 1949) 


e Concentrated where half -the nation’s goods go home 


(in and around towns of 25,000 and under) 


e Typical top-flight news magazine audience influence 


(more cars, larger homes, [48% 7 rooms or more] higher community standing) 


oon PATHFINDER 


Sessions for Pathfinder. 


wie Paine Washingon FAMILY NEWS MAGAZINE OF HOME TOWN AMERICA 


Square, Phila. 5, Pa. 
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To get the most from this Survey, read these introductory articles before turning to the market 
data pages. They explain what each heading means, the sources, the limitations if any, and 
show how Survey users apply the data to a variety of sales and advertising problems. They 
explain, too, why distinct improvements over previous years have been included in this issue. 


The 1950 Survey of Buying Power, 
the 21st in a series extending back to 
1929, represents the best fruits of 
many years of unceasing development- 
al research aimed at improving the ac- 
curacy and completeness and facility 
of arrangement of regional market 
data. The editors say this, mindful 
of the fact that this is the most im- 
portant and crucial Survey in SALEs 
MANAGEMENT'S history. 

It is a Survey that must stand up 
to the acid test presented by the new 
Census of Business and Census of Pop- 
ulation, the results of which will ap- 
pear after this Survey is published. 
Thus it will be possible for readers 
to compare SALES MANAGEMENT'S esti- 
mate of retail sales in Detroit, for ex- 
ample, in the year 1949 with the U. S. 
Census Bureau’s count of retail sales 
in that city for the year 1948. 

In this edition SALES MANAGEMENT 
estimates Detroit’retail sales in 1949 
as being $2,524,917,000. This figure 
represents an increase of 279% over 
the last official figure (1939) of $665,- 
565,000. If the Sates MANAGEMENT 
estimate is within 5% of this figure it 
can be considered well nigh perfect; 
if within 10% excellent, if within 15% 
adequate as a forecasting guide. 

The past decade has witnessed the 
most violent change in income and 
sales levels ever recorded in an inter- 
censal period. Between 1929 and 1939 
the volume of retail sales in the United 
States as a whole fell by 13%, but be- 
tween 1939 and 1948 the govern- 
ment’s preliminary estimates indicate 
an increase of more than 200% and in 
many areas retail sales levels have 
trebled and even quadrupled. 

In the face of such drastic changes 
it may even be considered presump- 
tuous by some for SALES MANAGE- 
MENT to offer area estimates without 
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the intensive field work required by a 
census canvass, the cost of which runs 
into tens of millions of dollars. 

SALES MANAGEMENT hopes that as 
population and business census data 
become available from Washington, 
readers will check them against the 
Survey estimates—as the SALEs MAn- 
AGEMENT editors and economists will 
do.' Please bear these points in mind: 
The magazine has never offered any 
claims of infallibility, but no effort has 
been spared to make these estimates 
accurate within the operation of a 
budget which is large as private spend- 
ing goes but trifling when compared 
with expenditures for a government 
census, and that a variation of 5 to 
10% at the end of a ten-year period 
which has seen violent changes is still 
a good performance. 


NICKING THE BULL’S-EYE 


As we go to press the Bureau 
of the Census has just released 
its first county retail trade report 
—for Washington, Pa., a relative- 
ly small county, chosen on a 
purely random basis. The Cen- 
sus retail sales figure for the 
county for 1948 is $159,730,000 
which compares with our esti- 
mate for 1949 of $150,142,000. 
In the light of a probable de- 
cline from 1948 to 1949, our 
estimate is seen to diverge from 
the “truth” by less than 5%. 


This 1950 Survey represents the 
combined efforts of the staff of SALEs 
MANAGEMENT, the “team” at the Eco- 
nometric Institute, Inc., which works 
on the Survey 275 days a year, and. 


the service division of International 
Business Machines Corporation. 

The combined results of their think- 
ing, plus recommendations made by 
the Board of Advisory Editors and 
other users of the Survey, have pro- 
duced some distinct improvements 
over previous years, of which the fol- 
lowing are highlights: 

1. The “consumer is king” should 
be the slogan in every organiza- 
tion. He is king so far as the Sur- 
vey editors are concerned. The 
editors have believed for many 
years that arranging the mate- 
rial by geographic areas is most 
desirable because Connecticut 
has more in common with Mas- 
sachusetts and Rhode Island than 
it has with Colorado which pre- 
cedes it in an alphabetical list- 
ing. However, it developed dur- 
ing a series of depth interviews 
made by SALES MANAGEMENT 
representatives with Survey users 
that the overwhelming call was 
for an alphabetical listing on the 
ground that this method enabled 
a user to find a given state more 
quickly. The arrangement in this 
Survey is alphabetical. 

2. In the many pages of special 
rankings of 200 counties and cit- 
ies leading in various categories, 
a strong reader preference was 
shown for arrangement by rank 
instead of by the alphabet—and 
again the editors bowed to pop- 
ular demand although they real- 
ized that the change will not be 
considered as an improvement by 
some readers. The only virtue of 
the listing by rank is that it per- 
mits readers to pick out quicklv 
the ton 25 cities—or the top 50 
—or the top 100. 

&. For the convenience of those 
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who like to see at a glance the 
“complexion” of the city by look- 
ing at its rankings in all cate- 
gories, a new feature has been 
added (see page 124) which lists 
the 276 cities which are includ- 
ed in any single one of the “lead- 
ing 200” cities. 

4. To better serve their subscribers 
who sell to industry rather than to 
the consumer, the Survey editors 
devote several pages to the pres- 
entation of industrial data by 
states and by the 184 SaLes MAn- 
AGEMENT Standard County Met- 
ropolitan Areas. The U. S. Cen- 
sus of Manufactures, 1947, is the 
source, but SALES MANAGEMENT 
has added several columns of 
special computations designed to 
make the material more useful 
and meaningful. 

5. All of the state outline maps have 
been revised to show sales vol- 
ume gradations based upon 1949 
estimates, and province maps 
have been added to the Cana- 
dian section. 

6. The metropolitan county area 
section has been redesigned to 
reflect the widespread _ shift 
among major marketing centers 
brought about by World War II 
and its aftermath. These are 
called “Sates MANAGEMENT 
Standard Metropolitan County 
Areas.” SALES MANAGEMENT as- 
sumes full responsibility for these 
new definitions which were de- 
veloped along lines recommend- 
ed by the Federal Committee on 
Standard Metropolitan Areas set 
up by the Bureau of the Budget 
to prepare a set of area defini- 
tions to be used by all govern- 
ment agencies. This committee 
has already approved final defi- 
nitions of most of the more im- 


portant areas and they have been 
incorporated into the SaALeEs 
MANAGEMENT list, but the com- 
mittee has withheld judgment on 
“borderline” cases until official 
Census data become available. A 
more complete description of 
these new areas will be found 
under a special heading in this 
section. 

. Even though gross farm income 
is exceedingly difficult to meas- 
ure from year to year, readers 
have expressed a preference for 
actual dollar figures instead ot 
the code system used in 1949— 
and here again their wishes have 
been granted. 
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GENERAL COMMENTS 
AND SUGGESTIONS 
Addition of Columns 


All county and city columns should 
add up to the state total, with the ex- 
ception that this is not true where the 
symbol appears for information “with- 
held to avoid disclosure.” SALES MAN- 
AGEMENT has followed the Bureau of 
Census procedure in not making dol- 
lar estimates in civil units where less 
than three retail establishments are in- 
volved. The data which are thus “xxxd 
out” are, however, included in the 
state totals. 


Metropolitan Areas 


In the official set of area definitions 
all areas consist of one or more entire 
counties, except for New England, 
where the area definitions are based 
on groups of townships. SALEs MANn- 
AGEMENT believes that the govern- 
ment’s decision to define the metropoli- 
tan areas of New England in terms of 
townships, rather than counties, will 
prove to be unwise because of the lack 
of statistical data for townships that 
would permit comparisons with other 
areas. Accordingly, SALES MANAGE- 
MENTS New England area definitions 
follow county lines, although conform- 
ing as closely as possible to the “town- 
ship” areas recognized by the Federal 
Committee. 

The general concept adopted by the 
Federal Committee and followed by 
SALES MANAGEMENT is one of an inte- 
grated, economic unit with a large 
volume of daily travel and communi- 
cation between the central city and 
the outlying parts of the area. The fol- 
lowing princivles have been adonted 
as a guide in applying this general 
concept to the definition of individual 
areas: 

1. Each standard metropolitan area 
must include at least one city of 
50.000 or more. Areas may cross 
state lines. 


2. Where two cities of 50,000 or 
over are within 2U miles of each 
other, they wil! ordinarily be in- 
cluded in the same area. 

3. Each county inciuded in the 
standard metropolitan area must 
have either 10,000 non-agricul- 
tural workers or 10% of the non- 
agricultural workers in the area, 
or more than one-half of the 
county's population must have 
been included in the “metropoli- 
tan district” as defined by the 
Bureau of the Census. In addi- 
tion, non-agricultural workers 
must constitute at least two- 
thirds of the total employed 
labor force of the county. 

4. Each county included in the 

standard metropolitan area must 
be economically and socially in- 
tegrated with the central counties 
of the area. A county has been 
regarded as integrated (a) if 
15% of the workers living in the 
county work in the central county 
of the area or (b) if 25% of those 
working in the county live in the 
central county of the area or (c) 
if telephone calls from the county 
to the central county of the area 
average more than four calls per 
subscriber per month. Where sat- 
isfactory data are lacking, con- 
siderable reliance is necessarily 
placed on informed local opinion. 
The Federal Committee has 
withheld decision on many areas 
until. the 1950 census is com- 
pleted. Up to this time it has in- 
cluded only those which were 
certainties based on the 1940 
census or subsequent special cen- 
suses. 
SALES MANAGEMENT has been 
able to define 184 separate met- 
ropolitan areas according to the 
criteria outlined above. These 
SALES MANAGEMENT Standard 
Metropolitan County Areas are 
used for the industrial data sec- 
tion commencing on page 58, 
and summaries for them are giv- 
en for population, total retail 
sales and effective buying income 
commencing on page 134. 


Per Cent of State Figures 


The “% of State” figure has been 
dropped so as to provide for a new 
category of retail sales, and for car- 
rying out U.S.A. percentage figures to 
4 decimal points. This latter step is a 
big improvement, permitting as it 
does an accurate measurement for 
small counties. Instead of a figure .001, 
it now is possible to show the county 
in its proper .0007. 

For those who wish to translate “% 
of U.S.A.” figures into “% of State” 
the arithmetic is simple. 
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1. Put down the county (or city) 
“% of U.S.A.” figure, and place 
the decimal two points to the 
right. 

2. Look up the state “% of U.S.A.” 

3. Divide No. 1 by No. 2 and you 
have “% of State.” 

Example: the first state in the Sur- 
vey county-city data section is Ala- 
bama. The first county with a major 
city is Calhoun. It has .0538 of the 
U.S.A. population. Move the decimal 
two points and it reads 5.38. 

The state of Alabama has 1.9744 
of the U.S.A. population. 

Divide 5.38 by 1.9744 and you get 
2.7249 which is Calhoun’s percentage 
of Alabama’s population. Or, if it 
seems simpler, divide the county pop- 
ulation by the state total. 


THE ECONOMETRIC 
INSTITUTE, Inc. 


For the third consecutive year the 
Econometric Institute, Inc., was en- 
gaged by SALES MANAGEMENT to pro- 
vide the full-time services of a special 
staff in studying basic data material 
pertinent to the Survey estimates, de- 
veloping preliminary figures and super- 
vising all of the machine computation 
work down at the offices of the Inter- 
national Business Machines Corpora- 
tion. 

The Econometric Institute has had 
more than a decade of experience in 
developing estimates of regional eco- 
nomic data, and the editors believe 
that the Survey has gained greatly in 
reliability by joining the facilities of 
the two organizations in developing 
and refining data on population, sales 
and income. 

Information on states, counties and 
cities must be tabulated not only for 
the Survey but for the monthly SaLes 
MANAGEMENT feature, “High Spot 
Cities.” Information about certain 
states, counties and cities is available 
on a quarterly basis; for certain others, 
every six months. In order to obtain 
the proper perspective toward ll 
states, counties and cities constant 
tabulating and recordkeeping are re- 
quired and hence SALES MANAGEMENT 
turned to the organization which has 
earned an outstanding reputation for 
its accuracy in such matters. 

The economists, statisticians and re- 
searchers at the Econometric Institute 
have checked all available sources of 
information on the civil districts which 
are listed in the Survey. This includes 
a particularly searching examination of 
500 counties and their principal cities 
which collectively account for nearly 
90% of the nation’s retail sales and 
income. 

A considerable part of the time was 
given over to a searching study on 
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sales tax returns for 27 states where 
sales taxes are imposed. This is a com- 
plicated job because in no state does 
the sales tax law correspond precisely 
with the definition of retail sales as set 
up by the Bureau of the Census and 
as used in this Survey. In the average 
state, for example, certain categories 
are omitted from imposition of sales 
taxes, such as foods and essential 
drugs. In that same state the taxes 
may be imposed on service industries 
which are not retail sales according to 
the Bureau of the Census. Wholesale 
sales in some states are lumped with 
retail. In states where the tax is paid 
through stamps, leading chain stores 
are likely to have a policy of buying 
these stamps at divisional headquar- 
ters for distribution to retail units scat- 
tered through a number of counties. 
Where this is done the raw sales tax 
figures tend to overestimate the sales 
of the very large centers where the 
headquarters are located, and to short- 
change the counties and cities in ad- 
joining areas. 

SALES MANAGEMENT gathered from 
newspaper publishers, radio stations, 
chambers of commerce in all impor- 
tant cities of the country factual up-to- 
date data on these communities and 
their trading areas. This information 
was turned over to the Econometric 
Institute and has been of inestimable 
help in preparing these estimates. 


Econometric and IBM Personnel 


The creation of the 1950 Survey of 
Buying Power again called on the full 
resources of the SALES MANAGEMENT 
staff, the Econometric Institute, Inc., 
under whose direction the basic esti- 
mates were developed, and the Inter- 
national Business Machines Corpora- 
tion who were responsible for the 
many millions of separate computa- 
tions involved in the project. 

The full number of economists, sta- 
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tisticians and technicians drawn upon 
by SaLEs MANAGEMENT and partici- 
pating in the project would have to 
include some two dozen leading gov- 
ernment statisticians, plus another 40- 
odd officials connected with regional 
research agencies located: in nearly 
every state of the union, some of 
which are listed on page 22. 

The job of coordinating and digest- 
ing the full flow of statistical infor- 
mation rested in the hands of a “team” 
of regional research analysts directed 
by Dr. Jay M. Gould, of the Market 
Analysis Section of the Econometric 
Institute, Inc., of which Dr. Charles 
F. Roos is President. The research 
team included Irving Scharf as Chief 
Regional Analyst, assisted by Ted 
Dahl, Gloria Brandshaft, Elda Mai- 
baum and Joan Shaw. 

The many IBM computational pro- 
cedures were developed in consulta- 
tion with the staff of The Econometric 
Institute and John Shiverick, Richard 
Luchsinger and Victor Castellano of 
the International Business Machines 
Corporation. 

One of the most useful by-products 
of this technical collaboration was the 
transfer to IBM cards of the huge vol- 
ume of regional information on which 
the final estimates were based. The 
IBM cards containing both the pub- 
lished and unpublished material could 
then be made available to market re- 
search men at a nominal cost. Thus it 
is with great satisfaction that SALEs 
MANAGEMENT can report that over 100 
market research directors have in the 
past year made some use of the punch 
cards containing data published in the 
1949 Survey. For many, the punch 
cards eliminated the tedious task of 
transferring data out of the Survey and 
rearranging sales areas by hand. For 
others the cards proved extremely use- 
ful in the analysis of markets. Those 
interested in special IBM analyses of 
the 1950 Sates MANAGEMENT data or 
in the purchase of IBM cards contain- 
ing such data should write to either 
SALES MANAGEMENT or to the Mar- 
ket Analysis Section of the Economet- 
ric Institute, Inc., 21 East 63rd Street, 
New York 21, N. Y. Dr. Jay M. Gould 
may be consulted on research prob- 
lems arising out of this material at 
816 Fifth Avenue, New York, TRafal- 
gar 9-5100. 


CIVIL UNITS INCLUDED 


This year’s Survey contains esti- 
mates for all states, including the Dis- 
trict of Columbia, plus special sections 
for Hawaii, Alaska, Puerto Rico and 
the Dominion of Canada. The arrange- 
ment is alphabetical by states, but in 
the page headed, “Summary of All 
Data by States and Section”, page 154, 
the states are assembled under the 


SALES MANAGEMENT 


SALES GOALS 
SALES POLICIES 
PRODUCTS 

MARKET SITUATION 


COMPETITION 
DISTRIBUTION 

SALES ORGANIZATION 

SALES SUPERVISION AND CONTROL 
SALES PROMOTION AND ADVERTISING 


The Correct Answers to 


“64 QUESTIONS FOR SALES MANAGEMENT" 
Can Prevent 64 Different Types of 
Management Headaches 


These questions help you map the strong and weak 
points in the selling job... so that you can set up 
a program to correct weaknesses--plug profit leaks- 
and build strength. They are chosen from a master 
list of several hundred questions, used by us in 
analyzing the selling function of all types of busi- 
ness. A copy is yours for the asking. 


BARRINGTON ASSOCIATES 


Consultants to Management Since 1926 


52 Vanderbilt Avenue New York 17, N. Y. 


Member Association of Consulting Management Engineers 


MAY 10, 1950 


nine geographic regions with sub-totals 
for each. 

There continue to be 3,072 coun- 
ties in the U.S.A. The counties of 
Washington and Shannon in South 
Dakota have been consolidated into 
one, while Los Alamos County, New 
Mexico, was created last year by the 
New Mexico State Legislature. 

Cities are selected on the basis of 
their retail sales volume rather than 
on population alone. Included are all 
cities which in 1939 had a retail sales 
volume of $4,000,000 or more, plus a 
few other cities, such as the atomic 
bomb cities, which did not exist in 
1939 or were relatively unimportant. 
In general the cities carry down to 
about 10,000 population, but from the 
marketing man’s point of view a city 
of 10,000 with retail sales of $10,000,- 
000 is more important than any su- 
burban cities with twice the popula- 
tion but relatively small retail sales. 

The identifying mark in connection 
with city names (4) signifies that the 
city is a particularly important mar- 
keting area and is the center of a 
SALES MANAGEMENT Standard Metro- 
politan County Area. In almost all 
cases these are cities of 50,000 popu- 
lation and over. 

All metropolitan county areas are 
summarized commencing on page 134 
and immediately following, on page 
142, the same areas are ranked by 
population, total retail sales and effec- 
tive buying income. 

A number of cities which are inde- 
pendent civil units, often separated 
by a state line or a river and occa- 
sionally only by a city street, are really 
single units so far as marketing is con- 
cerned. The cities of Lewiston and Au- 
burn in Maine are a good example. 
Certain of these “twins” accepted by 
the Audit Bureau of Circulation as 
multiple cities, are combined in this 
issue of the Survey under the heading 
“Multiple Cities” and designated by 
the following symbol ( @ ). 

At the end of every state where such 
multiple cities exist a summary is 
given following the summary of met- 
ropolitan county areas. Certain of 
these cities did not have sales of 
$4,000,000 or more in 1939 and con- 
sequently do not appear in the county 
data, but special estimates have been 
made so that their population, sales 
and income are included with the city 
or cities which qualify for inclusion 
under the $4,000,000 rule. 


POPULATION ESTIMATES, 
HOW DERIVED 


As in the past, all population figures 
in the Survey stem from national and 
state totals provided bv the Bureau of 
the Census; this vear the editors start- 
ed with Bureau of the Census esti- 
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mates for July 1, 1949 and projected 
these to the year’s end. The govern- 
ment, by scientific sampling methods, 
can determine national and state pop- 
ulations with a reasonable degree of 
accuracy, but very little official data 
are available on county and city pop- 
ulations and official figures from the 
nose count made this April will not be 
available until this Survey is six months 
to a year old. 

The bulk of SALEs MANAGEMENT'S 
estimating work on population con- 
sisted of checking with state and local 
authorities on major counties and all 
cities. During the summer of 1949 the 
Econometric Institute carried out, on 
behalf of SALES MANAGEMENT, an in- 
tensive canvass of all chambers of 
commerce, postmasters and mayors of 
all the cities represented in the Survey. 
They were asked to provide their best 
estimates of current civilian popula- 
tion, both for the county and for the 
corporate limits of the city. These esti- 
mates, supplemented by follow-up in- 
quiries in cases where the responses 
were either late or at great variance 
with each other, were then averaged 
and their reasonability evaluated in the 
light of all other available sources of 
population data. The percentage of re- 
turns on the first mailing exceeded 
96%—in itself a remarkable testimon- 
ial to the serious attention accorded 
the SALES MANAGEMENT request. 

Considerable helo was available in 
the task of evaluating the local esti- 
mates of city and county districts in 
the form of nost-war vonpuiation stud- 
ies made in 41 states by the following 
official state agencies: 

Alabama: State Devt. of Health, 
Bureau of Vital Statistics 

Arizona: Valley National Bank of 
Phoenix 

Arkansas: Arkansas Economic Coun- 
sel. State Chamber of Commerce, 
Arkans»s Resources and Develon- 
ment Commission 


California: California Reconstruc- 
tion and Re-employment Commis- 
sion, California Taxpayers’ Associa- 
tion, California State Chamber of 
Commerce, California Aeronautics 
Commission, Department of City 
Planning of San Francisco 
Colorado: State Dept. of Health, 
Statistics and Records Division 
Connecticut: State Dept. of Health, 
Bureau of Vital Statistics, Connecti- 
cut State Development Commission 
Delaware: State Board of Health 
Florida: Commissioner of Agricul- 
ture 

Georgia: State Dept. of Health, Bu- 
reau of Vital Statistics 

Idaho: State Dept. of Health, Bu- 
reau of Vital Statistics 

Illinois: State Dept. of Health, Di- 
vision of Vital Statistics & Records 
Indiana: Economic Council, State 
Board of Health, Division of Public 
Health Statistics 

Kansas: Board of Agriculture 
Kentucky: State Board of Health, 
Division of Vital Statistics 
Louisiana: State Board of Health, 
Division of Public Health Statistics 
Maine: Dept. of Health and Wel- 
fare 

Maryland: Maryland State Planning 
Commission, State Dept. of Health, 
Bureau of Vital Statistics 
Massachusetts: Dept. of Labor and 
Industries, Division of Statistics 
Michigan: Dept. of Health, Bureau 
of Records and Statistics 
Mississippi: State Board of Health 
Missouri: Dept. of Public Health 
and Welfare, Division of Health, 
Section of Statistics 

Montana: State Board of Health 
Nevada: State Dept. of Health, Di- 
vision of Vital Statistics 

New Hampshire: State Dept. of 
Health, Division of Vital Statistics 
New Jersey: State Dept. of Health, 
Bureau of Vital Statistics, Dept. of 
Economic Development 

New Mexico: Bureau of Business 
Research, University of New Mex- 
ico 

New York: State Dept. of Health, 
Office of Vital Statistics 

North Carolina: State Board of 
Health 

North Dakota: State Dept. of 
Health, Division of Vital Statistics, 
North Dakota Research Founda- 
tion 

Oklahoma: Bureau of Business Re- 
search, University of Oklahoma, 
Oklahoma Planning and Resources 
Board 

Oregon: Bureau of Business Re- 
search, University of Oregon, State 
Board of Health, Division of Vital 
Statistics 

Pennsylvania: State Planning Board, 
Pennsylvania Dept. of Commerce 
Rhode Island: Dept. of Health, Di- 
vision of Vital Statistics 

South Carolina: State Board of 
Health 

South Dakota: Business Research 
Bureau, University of South Dako- 
ta, South Dakota State Historical 
Society. 

Tennessee: Dept. of Health 
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Vermont: State Development Com- 
mission, Bureau of Research & Plan- 
ning 

Virginia: Bureau of Population and 
Economic Research, University of 
Virginia 

Washington: State Census Board, 
State Dept. of Health, State Dept. 
of Social Security 

West Virginia: Division of Vital 
Statistics, State Planning Board 
Wisconsin: State Board of Health, 
State Planning Board 


County and City Estimates 


The county and city estimates pro- 
vided by these agencies are in most 
cases the product of careful studies of 
post-war school records, vital statistics 
and actual population. These estimates 
were first converted by SALES MaAn- 
AGEMENT-Econometric into percent- 
ages of the total state population fig- 
ures used by these agencies. These 
percentages were then applied to ac- 
cepted estimates of state population as 
of January 1, 1950 as projected from 
Bureau of the Census estimates of 
state populations. The resulting coun- 
ty and city populations estimates (now 
geared to January 1, 1950) were used 
to judge the reasonability of the aver- 
age figure obtained from local sources. 

Further checks were provided, espe- 
cially for states in which no post-war 
state-wide population study was avail- 
able on a county basis, by comparison 
with 1950 projections of county pop- 
ulation, based on the 1943 ration book 
count, which still remains a surpris- 
ingly good indicator of wartime popu- 
lation shifts within states. SaLes MAN- 
AGEMENT was also able to draw upon 
the regional files of the Econometric 
Institute which contains a large col- 
lection of statistical data, painstakinglv 
built up over the past ten vears, which 
provided further opportunities for 
evaluating local population move- 
ments. 
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Of the 3,072 counties making up 
the total for the United States, the 
largest 500 account for roughly 90% of 
sales and income. For each of these 
500 counties, elaborate records have 
been compiled by the Econometric 
Institute, tracing the annual course of 
population, sales and income back to 
1935. These back series, constantly 
supplemented and refined by the ac- 
cretion of new information constitute 
the basis for projecting the estimates 
for the current year. 

Having established state totals for 
population, sales and income, and es- 
timates for key counties and current 
local estimates for all cities, each state 
was then considered separately and 
the residuals were allocated among the 
remaining (mainly rural) counties on 
the basis of 1939 Census relationships. 

In our estimates of civilian popula- 
tion residing within a city’s corporate 
limits, we followed the 1940 Census 
practice of excluding military person- 
nel and college populations, both be- 
ing regarded as essentially transient. 
However, in the 1950 Census of Pop- 
ulation the Census Bureau has decided 
to include such persons where they 
are found, rather than to rely on in- 
formation offered at the point of per- 
manent residence. This change will 
result in general increases in the pop- 
ulation credited in the new Census to 
college towns and areas, such as San 
Diego, Calif. and Norfolk, Va., with 
large numbers of military personnel on 
duty in the area. The Census decision 
was made after our own canvass of 
Chambers of Commerce, Postmasters 
and City officials had been completed. 
However, footnote references are car- 
ried in the Survey to indicate the mag- 
nitude of military personnel stationed 
in the area. 

Subscribers who need population 
estimates for such divisions not cov- 
ered in this Survey, or estimates of 
Survey counties and cities, but cover- 
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ing a different period, should write to 
Dr. Jay M. Gould, of the Econometric 
Institute, Inc., 21 East 63rd Street, 
New York 21, N. Y. This organization 
is equipped to prepare estimates based 
upon the same techniques and sources 
as used in this SaLEs MANAGEMENT 
Survey. 


Definition of “Family” 


As used in this Survey a family con- 
forms to the Census Bureau definition 
of “private household.” A _ private 
household includes all the persons who 
occupy a house, an apartment or other 
groups of rooms, or a room that con- 
stitutes “separate living quarters.” It 
includes the related family members 
and also the unrelated persons, if any, 
such as lodgers, servants or hired 
hands who share the living quarters. 
A person living alone, or a group of 
unrelated persons sharing the same 
living accommodations as partners is 
counted as a household. 


RETAIL SALES, 
1949 ESTIMATES 


County figures are arranged alpha- 
betically by states, and cities are in- 
dented, with city figures in lighter 
type. The estimates are for retail store 
sales only and do not include services, 
amusements, utilities, etc. Included are 
the precise categories covered by the 
Bureau of the Census in its Census of 
Business for the year 1939. 

Immediately following the county 
and city listings is a summary of 
SALES MANAGEMENT'S Standard Met- 
ropolitan County Areas, and Multiple 
Cities, if any. As explained in earlier 
pages, SALES MANAGEMENT has set up 
184 metropolitan county areas accord- 
ing to principles laid down by the Fed- 
eral Committee. 

The national estimates of both re- 
tail sales and personal income are the 
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Who do you yee in Rockville? 


ROCKVILLE, CONN.—POPULATION, 9,000; PRINCIPAL INDUSTRY, TEXTILES; 


PRINCIPAL CROP, TOBACCO; PRINCIPAL ORGANIZATION, THE AMERICAN LEGION. 


OUR institutional advertising must 

be designed to convince Rockville, 
for in towns like Rockville (communi- 
ties of less than 50,000) live 60% of 
our people. The development of public 
opinion in these communities depends 
on your ability to know and convince 
the men who make it. 


Ordinary market data won’t provide 
you with this knowledge. No yardstick 
exists with which to measure a man’s 
influence—but the position he holds in 
the town where he lives is a fair meas- 
ure of his integrity and prestige. 


In Rockville, as in 17,500 other com- 
munities, Legionnaires play a key role 


Among ROCKVILLE’S Legionnaires are 


® Representative to National Congress 
© Representative to State Congresa 

® Judge of Probate Court 

© Superintendent of Public Schools 

© 5 of the 12 Aldermen 

® 2 of the 2 Newspaper Publishers 

® 6 of the 7 Doctors 

© 4 of the 10 Lawyers 

® Postmaster and 11 of 13 Postmen 

® 3 of the 6 Policemen 

© 6 of the 12 Auto Dealers 

® 7 of the 15 Service Station Owners 
®@ 4 of the 8 Sporting Goods Store Owners 
®@ 4 of the 8 Appliance Store Owners 

® 1 of the 3 Independent Drugéists 

© 3 of the 7 Liquor Store Owners 

®@ 1 of the 3 Bakery Owners 

® 2 of the 3 Insurance Agencies 


Men like these in communities like Rockville will set the 
pattern of national acceptance to your industry or your 


r product. 

B in every phase of community activity. The way to convince these men is with facts—and the means 
Their opinion is public opinion because pb S endetuatan mening allaaacanma tae 
d it is active organized opinion. known and common interests. 
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basic responsibility of the Department 
of Commerce. SALES MANAGEMENT 
starts where this government body 
leaves off, and breaks the national es- 
timates down by sections, states, coun- 
ties and cities. 

Since 1929 SALES MANAGEMENT has 
steadily perfected its techniques for 
breaking retail sales down to the 
smallest civil district and, with the 
aid of the Econometric Institute, Inc., 
it has been able to utilize sales tax 
data from 27 states and the city of 
New York. 

Sales tax data cannot be used “in 
the raw.” First, the data for sales tax 
states must be adjusted to comparable 
bases, for there are great differences 
among these states with respect to tax 
rates and coverage. For each state it 
was necessary to trace the year by year 
changes in tax collections, excluding 
from consideration all activities not 
covered by the U. S. Census Bureau’s 
definition of retail trade, such as 
service trades, wholesaling, utilities, 
amusement industries and the like. Al- 
lowances had to be made for changes 
in the tax law or the tax rate over the 
period. 

The cumulative per cent changes 
over the years were then applied to 
the basic 1939 Census retail sales total 
to yield the estimates of sales in 1949 
for the tax states, which in turn could 
be used, to some extent, to throw light 
on the volume of sales in non-tax 
states. For example, certain typical 
statistical relationships emerged be- 
tween sales and income, and sales and 
population, within sales tax states 
which could be applied to other non- 
tax states of a similar economic char- 
acter within the same regions. These 
results were then checked against 
other regional sales indicators such as 
the Department of Commerce monthly 
survey of the sales of independent re- 
tailers, the Federal Reserve Board’s 
monthly tabulation of bank debits, the 
Federal Reserve Board’s monthly re- 
ports of department store sales, avail- 
able for a limited list of large cities. 


The Sales Tax States 


The 27 sales tax states are printed 
in a footnote on this page.*® 

The reports mentioned immediately 
above are of major assistance in deter- 
mining the proportion of a state’s sales 
to be allotted to the various counties 
and cities. In the case of sales tax 
states, collection figures by counties 
could be used as a cross check against 


_ * Sales tax data are available from the follow- 
ing states: Alabama, Arizona, Arkansas, Califor- 
nia, Colorado, Connecticut, Illinois. Indiana, Towa, 
Kansas, Louisiana, Maryland, Michigan, Missis- 
sippi, Missouri, New Mexico, New York (city), 
North Carolina, North Dakota, Ohio, Oklahoma. 
Rhode Island, South Dakota. Tennessee, Utah, 
Washington, West Virginia, Wyoming. 
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estimates arrived at through the use of 
such indicators of regional sales as the 
Department of Commerce’s estimates 
of independent retailers, bank debits 
(an extremely good indicator) and 
Federal Reserve reports of department 
store sales. Preliminary estimates were 
checked against relationships between 
state and county as shown by the 1939 
Census, and with population changes. 
These many checking operations have 
resulted in refinements which enable 
us to show a variety of reasons for 
every significant figure. 

Some of the changes over last year’s 
figures represent correction of errors 
and, therefore, are more apparent than 
real. Analysis of sales tax and other 
data has in some cases forced us to 
make some downward revisions in cer- 
tain areas, upward revisions in others. 
All of the basic estimating has to be 
done before the calendar year has 
come to a close and, for example, 
where sales tax data are used it is 
necessary to project them from nine or 
ten months. Sometimes important 
changes take place at the end of the 
year as a result of crop failures or 
other unpredictable happenings, and 
in the following year it is necessary 
to revise previous estimates. 

It should not be inferred, therefore, 
that all changes over last year neces- 
sarily represent downward or upward 
trends; in part they must always re- 
flect the kind of basic revision required 
in the interest of constant improve- 
ment of the basic data. 


Categories of Retail Sales 


The first column under retail sales 
is “Dollars in Thousands” followed by 
“% of U.S.A.” Similar percentage fig- 
ures are given for population and Ef- 
fective Buying Income, so that users 
of the Survey can see at a glance both 
the quantity (dollars) and the quality 
(percentages) factors of a given coun- 


ty or city as between counties and 
cities. 

The Food Store group includes gro- 
cery stores (without meats), combi- 
nation grocery and meat stores, dairy 
products, milk dealers, meat markets, 
fish markets, candy and nut stores, 
confectionery stores, delicatessen 
stores, fruit and vegetable stores, bak- 
eries and caterers, egg and poultry 
dealers, and “other” food stores. 


The General Merchandise stores in- 
clude department stores, dry goods 
stores, general merchandise stores with 
food, general merchandise stores (oth- 
ers), variety stores. 

Drug Stores include those with foun- 
tains and those without. 

The Furniture - Household - Radio 
group includes furniture stores, floor 
covering stores, drapery-curtain-up- 
holstery stores, china-glassware-metal- 
ware stores, interior decorators, an- 
tique shops, other home furnishing 
stores, household appliance dealers, 
radio-household appliance stores, radio 
stores, radio-musical instrument stores. 

Included in the General Merchan- 
dise Group are both the mail order 
departments and the retail stores of 
the big Chicago companies. Since none 
of these companies is willing—or per- 
haps able—to give a detailed break- 
down of its mail order sales and cus- 
tomers, the General Merchandise total 
in certain cities is swollen by this mail 
order business. Certain cities, particu- 
larly Chicago, also have bloated Gen- 
eral Merchandise sales in the 1939 
Census. Since that time all of the 
mail order companies have decentral- 
ized their operations by opening up 
more and more branch warehouses. 
Although no official figures are avail- 
able, SALES MANAGEMENT editors have 
reason to believe that about one-fourth 
of the mail order business of both 
Sears Roebuck and Montgomery Ward 
is handled from Chicago. The balance 
of the Montgomery Ward mail order 
business is filled from warehouses in 
Albany, Baltimore, Kansas City, Fort 
Worth, St. Paul. Denver, Portland, 
Oregon, and Oakland; similar Sears 
Roebuck branches are in Philadelphia, 
Boston, Kansas City, Minneapolis, At- 
lanta. Memnhis, Dallas, Seattle, Los 
Angeles and Greensboro, North Car- 
olina. 

It may be well to point out again 
that both the Bureau of the Census 
and the SALES MANAGEMENT Surve 
report on store sales only, and not by 
commodities. The Drug Store figures, 
for example, do not include the sales 
of drug items in department stores, 
super market or other stores that may 
sell some drugs or toilet goods as 2 
sideline. 

In 1940 the retail sales were about 
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69% of net Effective Buying Income, 
but this relationship varies from state 
to state, county to county, and city to 
city, depending on such factors as the 
trading radius of a community, the 
size of the average family income, 
the savings habits of the people. Some 
counties, and many cities, have retail 
sales which are greater than the net 
Effective Buying Income. This seldom 
means that the people in those com- 
munities are living beyond their in- 
come. Almost always it means that 
they draw retail trade heavily from 
a wide outside area. 


Wholesale Sales 


There have been no bench marks 
of Wholesale sales since the 1939 of- 
ficial Census, and in the judgment of 
SALES MANAGEMENT editors and off- 
cials of the Econometric Institute, Inc., 
precise estimates of current Wholesale 
sales are impossible. Rather than make 
estimates which might have a wide 
margin of error they have adopted a 
simple code system which shows at a 
glance the relative importance of a 
city in Wholesale sales but does not 
attempt to show dollars and cents 
figures. 

The major part of the nation’s whole- 
sale business is transacted in 125 cities 
which have wholesale sales in excess 
of $250,000,000 a year. These are the 
cities classified as code letters A to D 
inclusive. 

The code letters under the classifi- 
cation Wholesale Sales are to be inter- 
preted as follows: 


Volume Code 
(Million $) 


Over 2,500 
1000-2,500 
500-1,000 
250-500 
100-250 
50-100 
25-50 
Under 25 


Code Letter 
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EFFECTIVE BUYING INCOME, 
SM ESTIMATES 1949 


The SALES MANAGEMENT estimates 
follow the new concept used by the 
Department of Commerce as devel- 
oped in the summer of 1947. This fig- 
ure includes an estimate of the im- 
puted rent on owner-occupied dwel]- 
ings, both urban and rural. 

Readers interested in the complete 
explanation of the Government report- 
ing method on income should send 
25¢ to the Superintendent of Docu- 
ments in Washington, care Govern- 
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ment Printing Office, for a copy of the 
special report “National Income and 
Products Statistics of the United 
States.” This report contains revised 
tables and charts covering the years 
1929 to 1946 inclusive. 


Included Under Income 


The first column under the heading 
“Effective Buying Income” shows in 
thousands of dollars the net Effective 
Buying Income for the year 1948 from 
all sources, including: 

Wages 

Salaries 

Dividends 

Interest 

Rents 

Entrepreneurial Income 

Government Payments 

All Miscellaneous Sources of Income 

This income figure is for income 
paid out, (plus certain imputed in- 
come such as rents on owner-occupied 
homes) and the national and state to- 
tals are based on preliminary estimates 
of the Department of Commerce of 
gross national income. The total does 
not include payments to our armed 
forces overseas since we are concerned 
exclusively (as in the case of popula- 
tion and sales) with the domestic 
economy. 

This gross figure for each state is 
then discounted by a percentage fig- 
ure derived from information available 
through the Bureau of Internal Rev- 
enue on income tax receipts, plus other 
information available through states 
where income taxes are imposed. 

What remains after this subtraction 
of personal taxes is net Effective Buy- 
ing Income, or disposable income. 

In breaking the state income down 
by counties and cities, percentage fig- 
ures are used which are based upon 
known relationships between the coun- 
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ty and state (city and state, city and 
county) including such factors as re- 
tail sales, income tax returns, bank 
debits, population changes, ete. 

It is not possible to secure reliable 
data on Federal income tax payments 
by counties and cities. Only state fig- 
ures are available, and the assumption 
has to be made that the percentage 
paid by the state as a whole is ap- 
plicable to all counties and cities. Com- 
mon sense and reasoning tells us that 
deductions should be greater for the 
large, highly industrialized areas and 
smaller for farm and rural areas, but 
no formula for making these logical 
adjustments is possible from available 
data. The impact of personal taxes 
varies considerably by states. Such 
taxes take only 4.8% of gross income 
in Mississippi, but account for 21.0% 
in Delaware. The national average is 
10.0%. In general, the heaviest deduc- 
tions, both in dollars and percentage, 
fall in the high-income states. 

The further refinements—“*% of 
U.S.A.,” “E.B.I. per capita,” “E.B.I. 
per family,” are, of course, based on 
the net income figure. Both the per 
capita and the per family figures are 
straight arithmetical averages derived 
by dividing the total net Effective 
Buying Income by the number of in- 
dividuals and the number of families. 


The Averages Are Arithmetical 


In probably the majority of coun- 
ties, little difference would be found 
between an arithmetical and a median 
average. Relatively they would be sim- 
ilar. But in many other counties great 
differences would be found. Let’s say 
that a county has 10,000 families and 
a total net E.B.I. of forty million dol- 
lars. This works out to an arithmetical 
average of $4,000 per family. It is pos- 
sible, however, that 5 families have a 
total income of two million dollars; 
100 others a total income of another 
two million dollars; 1,000 others a 
total income of $7,500,000, leaving 
$28,500,000 for the remaining 8,895 
families, or an average for them of 
$3,024. 

The per family figures must, there- 
fore, be interpreted with caution, and 
with the recognition that they are av- 
erages for all families, some with much 
higher incomes, some with lower. 

SALES MANAGEMENT would like to 
be able to provide you with a median 
average income figure, or groupings to 
show the number of families within 
the conventional standard income 
groups, but to date they have been 
unable to secure reliable measuring 
rods for states, counties and cities. 

The 1950 Population Census will 
contribute some useful information, 
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but it will not be precisely accurate 
since questions on income earned in 
1949 will be asked only of every fifth 
person of over fourteen years of age, 
provided such earnings fall below 
$10,000. 

The restriction of the Census ques- 
tions to incomes under $10,000 is 
based on the well known fact that 
high earnings are systematically un- 
derstated in all personally-canvassed 
inquiries. The Bureau of the Census 
discusses this point as follows: 

“Non-reporting of income, i.e., the 
failure to obtain any or all of the in- 
come information because of the re- 
fusal, absence or poor memory of the 
informant, may occur at any income 
level. . . . However, there is consider- 
able evidence that non-reporting is 
more prevalent at the upper income 
levels, so that the estimated apportion 
of cases in these levels is smaller than 
it should be.” 

SALES MANAGEMENT in preparing 
regional income estimates for the Sur- 
vey has found many examples of in- 
stances where the SALES MANAGEMENT 
per family incomes are considerably 
higher than those secured from sam- 
ple surveys. Thus, for cities for which 
the SALES MANAGEMENT statistical 
score will report a mean family income 
of, say $5,000, a sampling survey may 
turn up with a median family income 
of, say $4,000. 

The difference generally is due to 
the difficulty of securing information 
on the very high earnings of those rel- 
atively few individuals in every com- 
munity who tend to lift the mean in- 
come of the community well over the 
median, which is that figure on either 
side of which half of all families wil 
fall. 

This fact is most vividly illustrated 
by the large divergence between the 
official Department of Commerce es- 
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(ABC) Howard Roberson, Mgr. 
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timates of median and mean income 
for the U. S. as a whole. Thus the 
Census Bureau has estimated, on the 
basis of a sampling survey, that the 
median income of some 38% million 
families in the U. S. in 1948 was 
$3,200. For the same year, however, 
the Department of Commerce esti- 
mated the total personal income of 
the U. S. as some $210 billion, earned 
by some 42 million “private house- 
holds.” If you divide these two figures, 
both of which are not regarded as sub- 
ject to the kind of error usually asso- 
ciated with figures derived from sam- 
ples, you will get a mean family in- 
come of about $5,000, or more than 
$1,800 greater than the median in- 
come derived from the sample survey. 

The non-reporting of high incomes 
does not affect the estimate of mean 
income derived by the Department of 
Commerce, for that organization does 
not depend on personal responses to 
interviews, but instead relies on such 
factors as tax returns, payroll records 
of employers, farm income, etc. 

Part of the divergence between me- 
dian income, based on a personal can- 
vass, and the Department of Com- 
merce income average, is due to the 
fact that personal income, as defined 
by the latter, includes imputed rent 
and income payments in kind, which 
are not classified as income by the 
Census Bureau. 

To the extent that the income fig- 
ures published in the Survey of Buy- 
ing Power are geared to the Depart- 
ment of Commerce averages, the SALES 
MANAGEMENT income per family esti- 
mates for cities will reflect the same 
general divergence from median fam- 
ily incomes, which are based on per- 
sonal canvasses. Consequently, the 
SALES MANAGEMENT estimates of both 
per capita and per family income for 
cities and counties may be expected to 
run considerably higher than the me- 
dian family incomes which will emerge 
from the 1950 Census. On the whole, 
however, there should be a high de- 
gree of correlation between the two 
sets of income data with regard to 
relative position. 

The percentage figures by counties 
and cities on net E.B.I. are designed 
for comparison with similar percent- 
ages for population and for retail sales, 
so that subscribers can get the answers 
quickly to three vital questions: How 
many people, how much they spent, 
how much they might have spent. 

Some subscribers, particularly re- 
search men and other technicians, may 
be left unsatisfied by the above de- 
scription of how SALES MANAGEMENT 
makes its annual estimates of income. 
The editors regret that they cannot 


y | take them through each step and pro- 
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cess. To SALES MANAGEMENT the for- 
mula and techniques used in making 
these estimates for the annual Survey 
of Buying Power are an important and 
valuable “stock in trade” which must 
be safeguarded. Just as Macy’s doesn’t 
tell Gimbel’s, just as P & G doesn’t 
tell Colgate, so SALES MANAGEMENT 
must refuse to tell all its secrets. 


HOW INCOME CHANGES 
AFFECT YOU 


There are two ways to measure in- 
come and its relationship to your po- 
tential sales volume. The total amount 
is important (either the grand total 
or reduced to per family or per capita) 
and, secondly, there is the factor of 
degree of change. 

If income in a given area contracts 
or expands by 10%, what effect is it 
likely to have on your sales? 

Readers who are interested in this 
important subject should get from the 
Department of Commerce the January 
1950 issue of the “Survey of Current 
Business” and study carefully the ar- 
ticle starting on page 17, called “In- 
come Sensitivity of Consumption Ex- 
penditures.” 

Sensitivity to income changes of the 
expenditure for a commodity or serv- 
ice is measured by a coefficient de- 
rived by correlating dollar expendi- 
tures during the years 1929-40 with 
disposable personal income and 4 
trend factor. The coefficient expresses 
the average per cent by which ex- 
penditures varied, in the base perio, 
corresponding to a 1% change in di:- 
posable income—holding constant tl: 
effect of trend. 

If the coefficient for a specified cor - 
modity or service is less than 1, ths 
indicates that changes in expenditur? 
for the item were proportionate! ’ 
smaller on the average than th; 
changes in aggregate disposable per- 
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More Sales 


than any other brand 
for one Dog Food Advertised in GRIT 


Aided by an advertising campaign in GRIT one Dog 
Food has established this gratifying lead in the GRIT 
True Small Town Market. Today this brand is bought 

by more than 70,000 GRIT families. 


In many other cases GRIT-reading families 

demonstrate a high response to brands of products 
advertised in GRIT. For example: A Beverage, up 28% 

over nearest competitor—a Margarine, 76% increase in sales 
—another Grocery Product maintains $773,000 sales volume. 


Every week, three million GRIT readers, in 16,000 True Small 
Towns, show their preference for GRIT . . . together with an 
obvious loyalty to products advertised in GRIT.* 


Larger than average, GRIT families enjoy steady employment, 
spendable income. 77% buy Cake Flour, 94% buy Coffee, 95% buy 
Shortening, 92% buy Hot Cereals, 95% buy Table Salt, 

99% buy Soap for Home Laundering. 


GRIT sells for its Advertisers . . . it can sell for you! 


GRIT PUBLISHING CO., WILLIAMSPORT, PA. 


*Ask the GRIT Representative Small Town America’s Greatest Family Weekly 
for the GRIT Reader Survey —with more than 600,000 Circulation 


A cross reference to states 

in the same geographic area 

is provided at the beginning 

of each state table in Coun- 

ty-City data section, starting 
page 156. 


‘WOW AT LAST! 
A Salesman’s Case 
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Guaranteed 
for 5 Years! 


FIDE Business 
ather 2 to I! 
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BY 
Amazing \ 
Cases Outlast Le 


Here’s news that means you can save money 
on business cases—up to 50% savings! Amaz- 
ing new TUFIDE looks like leather, feels like 
leather, outwears leather... TUFIDE makes 
the most durable business cases-and luggage 
ever developed—they’re unconditionally guar- 
anteed for five years. Your dealer has a com- 
plete selection of Stebco portfolios, ring bind- 
ers, brief bags, and luggage to match—in 
TUFIDE, (andin many quality leathers, too). 


“tu Fi ]ep Famous companies ike: 


General Electric Co. 


BUSINESS U, S. Fidelity & 
uaranty Co. 

CASES B. F. Goodrich Co. 

Allis Chalmers Co. 

Pond $ 5 0 and many others 


ame areusing TUFIDE. 
es 


SEND FOR FREE FACTS! 
Peewee weewe ef @ @ 22 See @ & & 
t STEBCO PRODUCTS, Dept. 4-7- 

§ 1401 W. Jackson Bivd., Chicago 7, lil. 

' Please rush details about amazing new, 
{ TUFIDE without obligation. 

1 Name 

company 

t Company Addr 
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sonal income. A coefficient greater 
than 1 implies that fluctuations in in- 
come were associated with relatively 
larger fluctuations in outlays for the 
corresponding good or service. For 
example, the consumption of luxuries 
increased and fell off more sharply 
than income, and hence these goods 
have sensitivity coefficients greater 
than 1. In contrast, expenditures on 
certain basic necessities were much 
more stable than income, and these 
items, accordingly, have coefficients 
much less than 1. 

For total consumption expenditures 
on goods and services, the sensitivity 
measure is 0.86. That is to say, other 
things being equal, a change of 10% 
in disposable personal income during 
the base period was associated, on 
the average, with a change of about 
8%% in total consumption expendi- 
tures. 


Above-Average Sensitivity 


Most durable goods are in this cate- 
gory and include boats and pleasure 
aircraft 3.1, musical instruments and 
phonographs 2.3-2.5, automobiles old 
and new 2.0, luggage 1.9, jewelry 1.8, 
furniture 1.6, floor coverings 1.4. Also 
included in this category of above- 
average sensitivity are such non-dur- 
able goods as flowers, seeds, station- 
ery, writing supplies, clothing and ac- 
cessories (except footwear) and a wide 
list of services including theaters, rail- 
road travel (except commutation), 
photo developing, domestic service, 
taxicabs, nearly all forms of amuse- 
ment, photographic studios. 


Average Sensitivity 


Among the important items in this 
category (where sales are likely to 
fluctuate in direct relationship to in- 
come changes) are food purchased for 
off-premises consumption, shoes, toilet 
articles, accident and health insurance, 
fire, theft, services of physicians and 
dentists, motion pictures, barber shop 
services. 


Below-Average Sensitivity 


Goods and services which fluctuate 
less rapidly than income include drug 
preparations, purchased fuel, tobacco 
products, gasoline and oil, funeral and 
burial services, life insurance, automo- 
bile insurance, residential rental val- 
ues, telephone, gas and electricity 
services. 

The above is a very condensed sum- 
mary of a valuable contribution to 
sound market planning. 

Cash receipts from farming in 1949 


SVMOTOR VEHICLE 
SORODUCTION 


EBs MILLIONS OF VEHICLES 
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dropped about 10% below 1948 levels, 
due mainly to sustained declines in 
most farm prices. Since farm expenses 
did not decline in like measure, net 
farm income fell even more sharply, 
(about 16%). However, the high vol- 
ume of gross cash income of farmers, 
totaling over $27 billion in 1949, still 
reflects a highly favorable economic 
situation for most American farmers 
and underlines the vastly increased 
importance of the farm market today 
in relation to the lean years of the 
"thirties. 

In this connection the editors have 
taken great pains to distribute the 
huge volume of cash farm income 
among all counties so as to allow at- 
tention to be directed to the richest 
farm areas. Last year the difficulties 
of such an undertaking appeared too 
great to warrant publication of actual 
dollar estimates for counties, and a 
code system was employed to indicate 
approximate magnitudes. So many 
readers expressed disappointment at 
this that SALEs MANAGEMENT decided 
to invest the necessary time and effort 
to produce reliable dollar estimates for 
all counties. 

The state totals are based on cur- 
rent data on receipts from marketings 
of crops and livestock, supplied by 
the Bureau of Agricultural Economics. 
The allocation among counties was 
performed by relating the SALES MAN- 
AGEMENT current county income fig- 
ures to estimates of farm income based 
on the 1945 Agricultural Census, and 
on indexes of “Farm Operator Family 
Level of Living” for all counties, as 
calculated by the Bureau of Agricul- 
tural Economics. Thus, preliminary es- 
timates of per capita farm income were 
first obtained in each county and then 
applied to the farm population of the 
county to produce preliminary esti- 
mates of farm income, which were 
then adjusted to agree with the inde- 
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More dollars for selling! 


"National Medium pring eng 
Advertising Media (Jan.-Dec. 1949) 
Ist LIFE $76,346,727 
2nd National Broadcasting | 64,013,296 
3rd Columbia Broadcasting | 63,403,583 
4th Saturday Evening Post | 59,259,119 
5th American Broadcasting | 42,342,854 
6th Time 23,771,732 
7th Ladies’ Home Journal | 22,743,526 
Sth American Weekly 18,369,671 
Qth Mutual Broadcasting 18,078,695 
10th Collier’s 17,064,959 


The next ten national media rank as follows...11th: Better Homes and Gar- 
dens, $16,967,118—12th: This Week, $16,730,120—13th: Look, $15,064,170 
—14th: Good Housekeeping, $14,883,253—15th: Woman’s Home Companion, 
$11,267,552—16th: McCall’s, $10,737,228—17th: Newsweek, $9,783,560— 
18th: Country Gentleman, $8,946,640—19th: Farm Journal, $7,880,746— 


20th: American Home, $6,571,360. 


Source—Publishers’ Information Bureau (gross figures). 


Radio figures are for network time only. 


1950 


Most people who advertise anything know 
that LIFE sells and keeps on selling, and 


there are good reasons! 


THREE VERY GOOD REASONS: 


FIRST IN MAGAZINE CIRCULATION 
FIRST IN READERS 
FIRST IN ADVERTISING REVENUE 
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Harassed by deadlines 2 


Let’s face facts. Delays are inevitable. But 
when you specify Air Express for engravings, 
electros and printed matter, you get extra 
days of working time! Use it in every stage 
of production. Air Express gives you the 


time to do a better job. 


It’s the world’s fastest way to ship or 


receive. Shipments keep moving, because 


they go on every flight of the Scheduled 
Airlines. And you get door-to-door service 
at no extra charge. Low rates: 6 lbs. goes 
900 miles for $2.10; 17 lbs. for $4.70. 


AIK URES 


* WM nts 


Air Express gives you all these advantages 


World’s fastest transportation method. 
Special door-to-door service at no extra cost. 


One-carrier responsibility all the way. 

1150 cities served direct by air; air-rail to 18,000 off-airline offices. 
Experienced Air Express has handled over 25 million shipments. 
Because of these advantages, regular use of Air Express pays. It’s your best 


air shipping buy. For fastest shipping action, phone Air Express Division, 
Railway Express Agency. (Many low commodity rates in effect. Investigate.) 


GETS THERE FIRST 


Rates include pick-up and delivery door 
to door in all principal towns and cities 


A service of 


“oo 


Railway Express Agency and the 


SCHEDULED AIRLINES of the U.S. 


pendently determined estimate of farm 
income for the state. 

It will be noted, however, that in 
some counties farm income totals ex- 
ceed total Net Effective Buying In- 
come. In almost all such cases it will 
be found that farm expenses, i.e., de- 
ductions from gross income for wages, 
feed, fertilizer, depreciation, interest, 
etc., constitute a relatively high pro- 
portion of gross farm income, and that 
if all adjustments were to be made, 
net farm income would fall short of 
Net Effective Buying Income. The re- 
lation between net and gross farm in- 
come varies considerably according to 
types of farming. Thus in Southern 
states, the ratio of net to gross farm 
income may run as high as 90%, 
whereas in highly mechanized farming 
areas the relation between net and 
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gross will fall below 50%. It was felt, 
however, that the gross farm income 
represented a better indicator of the 
importance of the farm market than 
would net farm income. The gross fig- 
ure is certainly most important in es- 
saying the county’s potential for farm 
equipment, supplies and maintenance 
materials. 


SALES-ADVERTISING 
CONTROLS 


The column headed “% of U.S.A. 


, Potential” is designed as an over-all in- 


dex for use in setting sales quotas and 
advertising appropriations. 

It is a weighted index and includes 
Effective Buying Income, retail sales 
and population. 

The number of people, their buying 
habits, and the amount of money they 


have to spend are each important in 
setting sales quotas and allocating ad- 
vertising appropriations, but for the 
great majority of products no single 
feature is an accurate guide. Perhaps 
we were all created equal but we are 
not equal when we reach the buying 
stage; neither do we buy all of our 
merchandise in the same towns in 
which we live—and millions of us live 
on farms far away from towns. 


As a result of a great deal of study 
and experimentation, and after check- 
ing tentative conclusions with actual 
sales records of many SALES MANAGE- 
MENT subscribers, the editors perfect- 
ed a balanced “% of U.S.A. Potential” 
which assigns 5 points of “% of U.S.A. 
Effective Buying Income,” 3 points to 
“% of U.S.A. Retail Sales,” and 2 points 
to “% of U.S.A. Population.” 
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FRIENDLY DOLLARS 


Here’s a tip . . . right from human nature itself. Go after the 
friendly dollars—the billions that change hands between 
friends . .. merchants and customers who address each other 
by first names and converse with the familiarity of folks whose 
families are bound together by a hundred social and neigh- 
borhood ties. 


This personal relation—impossible in the big-city markets— 
promotes the free flow of dollars .. . so that it actually costs 
less to sell more. 


The way to sell the “friendly dollar” markets is through the 
localnews dailies. They, alone, are able to pinpoint their 
news-gathering facilities for block-to-block coverage—to re- 
port the news these families want most... births, marriages, 
deaths, anniversaries in the lives of neighbors and friends 
. . » fires, accidents, thefts on Main Street and their own 
street . . . activities in schools, churches, fraternal, business, 
civic, welfare and sports circles. .. . 


They, alone, can talk the language that goes on daily between 
local merchants and their customers. That’s why they are 
the basic medium in the “friendly dollar” markets. 


“LOCALNEWS DAILIES—basic advertising medion’ 


The Julius Mathews 
Special Agency, Inc. 


NEWSPAPER REPRESENTATIVES 


NEW YORK ° DETROIT ° CHICAGO 
BOSTON * SYRACUSE ° PHILADELPHIA 


This “% of U.S.A. Potential” figur: 
can be used without change by na 
tional marketers in setting up sales 
quotas on a fair and equitable basis 
in dividing up sales territories, in set- 
ting realizable goals for distributors; 
by advertising agencies, and by ad- 
vertising departments in breaking 
down their appropriations and in de- 
ciding where to put added pressure. 
~ Those organizations that do not dis- 
tribute nationally but operate on a 
sectional basis can use the figures with 
a slight modification. Let’s suppose 
that such a manufacturer operates in 
a dozen states and the combined “% 
of U.S.A. Potential” of these 12 states, 
as shown in the page headed “Sum- 
mary of All Data by States and Sec- 
tions,” is 25% of the national total. 
Since this is one-fourth of the U.S.A. 
potential, he should multiply the “% 
of U.S.A. Potential” for each county 
in his section by four. 

Many alert sales organizations use 
these potential figures in their sales 
training and promotional work with 
important distributors and dealers but 
the editors suggest that all national fig- 
ures be reduced to a local level. The 
distributor in Richmond, Va., can’t 
see the counties in his territory as a 
percentage of the national total, but 
it is very easy to reduce them to an 
understandable figure. Let’s assume 
that this distributor has 5 counties in 
his territory. The potentials for each 
of those counties will. be found in the 
State Section. 

A typical set-up follows. The first 
column shows the “% of U.S.A. Po- 
tential” from this volume, and the sec- 
ond column is the figure which results 
from using the total of the 5 counties 
(.797) as the base, 100: 


Localized 
County % of U.S. A. County % 
Potential 
A .0460 5.77 
B .5420 68.00 
Cc .1220 15.31 
D .0200 2.51 
E .0670 8.41 


That distributor can’t visualize 
County B as producing .5420% of the 
nation’s total, but he can see it as 
having 68% of his territory’s volume. 

While the weighted “% of U.S.A. 
Potential” seems to work out satisfac- 
torily on a wide variety of products, 
it is quite possible that it may not be 
as perfect to you as something else 
might be. For example, if yours is a 
very low-priced, mass-consumption 
product, perhaps population alone is 
the best index of buying opportunity. 
If your product is sold exclusively 
through drug stores, then possibly 
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crug store sales alone will be best. In 
1at case, you will have to develop 
percentage figures. Or it may turn out 
that through experimentation you will 
fad that the same elements which we 
use in “% of U.S.A. Potential” (popu- 
lation, retail sales, effective buying in- 
“ 
d 


oe 


me) should be put together on a 

ifferent weighted basis, such as 3 
points for income, 5 for retail sales and 
2 for population. Only through exper- 
imentation and checking with your 
own past records and records for your 
industry, can you determine the most 
practical index. 


Quality of Market Index 


The last column, called “Quality of 
Market Index,” is a measure of the 
purchasing ability of each county and 
city as compared with the nation. It is 
constructed by dividing the “% of 
U.S.A. Potential” by “% of U.S.A. Pop- 
ulation.” The U.S.A. of course is the 
base, 100. This index is designed as 
a handy guide to sales and advertising 
managers who are considering inten- 
sive campaigns in a restricted list of 
above-average counties. Those coun- 
ties and cities which have an index 
figure markedly higher than that of the 
nation (100) or higher than other 
counties and cities in the state or geo- 
graphic area, are likely to be the ones 
where intensified promotional cam- 
paigns will bring the greatest returns. 
Note, however, that it is an index of 
quality but not quantity. 

The Quality of Market Index should 
be used only in connection with other 
columns, not independently. Other- 
wise, undue emphasis might be placed 
on counties and cities which are high 
in quality but weak in quantity. 


COPYRIGHT: 


The contents of this Survey of Buying 
Power are fully protected by copy- 
right. The exclusive estimates of 
population, Effective Buying Income, 
retail sales and sales-advertising con- 
trols must not be reproduced in 
printed form, in whole or in part, 
without written permission of SALES 


MANAGEMENT, INC. 
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Are you sure 
youre planting deep enough ? 


You can be sure your sales messages will take root and grow if you 
plant them the modern way—with movies! 


And you can be doubly sure your sales training films and movies 
of your product in use will help yield bumper crops of orders if 
they’re shown with Filmosound. 


Because Filmosound’s built to give you most hours of brilliant, 
trouble-free projection at really low cost! Write today for “Movies 
Go to Work,” free booklet on how to use movies in your business. 


Single-Case Filmosound. Weighs only 3512 pounds — 
easy for your salesmen to carry. 16mm sound or 
silent film. Full, natural sound. Six-inch built-in 
speaker, $399.50. Larger, separate speakers if 
desired. 


Academy Fil d for larger audiences. With 8- 
inch speaker, $474.50. 


Guaranteed for life. During life of the product, any 
defects in workmanship or materials will be 
remedied free (except transportation). 


You buy for a lifetime when you buy 


Bell & Howell 


7190 McCormick Road, Chicago 45 
41 


*® SEATTLE 


BOSTON * 
MILWAUKEE & 


DETROIT *& = NEW YORK &, 


CHICAGO & 
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4 SAN FRANCISCO PITTSBURGH & 


* LOS ANGELES 


ONLY IN PICTORIAL REVIEW CAN YOU BUY FROM 
1 TO 10 BIG-CITY SUNDAY MAGAZINE MARKETS. 


Get Quick Help From 


eee The Only Great Sunday Magazine You Can Use 


For Mass Selling in Single Markets. 


Some markets are good markets with comparatively 
simple sales problems. Others you classify as ‘‘about 
average” markets with “‘about average”’ sales problems. 
Then there exist those one, two or more markets which, 
although rich in sales potential, are for you bad markets. 
Markets in which, due to one reason or another, com- 
petitors far outstrip you! Markets in which overpower- 
ing sales problems seem to have tied your hands! 

When faced with one of these bad markets, you rush 
sales personnel into that market to give it special, in- 
tensive treatment. You shift plans, strategy, to cope 
with local conditions. A mighty advertising force to help 
you blast open sales floodgates in such a market is the 


And Pictorial Review 
Gives You These 
Other Exclusive Advantages: 


LA mass-buying audience created and held by the World’s 
top artists and writers. 


2. Proven high readership for advertisements. 


3. The mighty impact of color advertising even in a single 
market. 


4. Reader interest anchored deep in all the news of “home 
town”’ entertainment. 


5. No single page competitive product advertising . . . a clear 
field for your sales story. 


6. Ability to time your advertising to the timing of your 
individual market sales plans. 


7. Deep penetration into largest consumer-masses in Ameri- 
ca’s biggest buying centers. 


8. The invaluable street-by-street market guidance of the 
famous Hearst Sales Operating Controls. 


unduplicated flexibility of PICTORIAL REVIEW. With. PIc- 
TORIAL REVIEW you can turn the full power of a great 
national Sunday magazine on individual markets. You 
can buy without penalty from 1 to 10 of America’s big 
“key” markets to let you concentrate where your emer- 
gency is most urgent. 

Check your sales charts with PICTORIAL REVIEW'S 
10 rich, big-volume markets. In which are your sales, 
your prestige languishing? In which do you need the 
effective assistance PICTORIAL REVIEW can bring you and 
bring you fast? If in a single one of these markets your 
sales problems are bad, why not see what PICTORIAL 
REVIEW can do for you in that market without delay? 


A HEARST 
PUBLICATION 
Represented 
Nationally 
By Hearst 
Advertising 
Service 


Covering 
Nearly 
6,500,000 
Families With 
The Sunday 
Issues Of 


Baltimore American 
Pittsburgh Sun-Telegraph 
Detroit Times 

Chicago Herald-American 
Milwaukee Sentinel 


New York Journal American 
Boston Advertiser 

Los Angeles Examiner 

San Francisco Examiner 
Seattle Post-intelligencer 


Sample Analysis of State, County and Area 


Important Things to Look For in Analyz- 
ing Any Market — Exemplified by the 
State of Washington, the Counties of 
King, Pierce and Spokane, the Cities of 
Seattle, Tacoma and Spokane. 


Most users of the Survey look at a market in three 
ways: 
1. Its size 
2. Its quality 
8. Its rate of growth 
Washington and its 3 largest markets will be analyzed 
on these factors to show what can be extracted from the 
Survey, but before starting to do so may we emphasize 
that a knowledge of the rules is a prime essential? 
Before studying the figures at the bottom of the page or 
reading the analysis: 


Turn to explanatory pages beginning on 
page 19 and read them word for word. 


Every year we receive hundreds of inquiries as to the 
meaning of this or that column, or the source, the con- 
stituents of a store group, etc. 95% of these letters would 
not have been written if subscribers had read the explana- 
tory pages. 

In the analyses that follow the editors have taken the 
state of Washington and its three most important counties 
and cities as marketing units that illustrate many of the 
most vital concepts of market appraisal. In the state are 
three SM Standard Metropolitan County Areas, but they 
are touched upon only incidentally because each one 
(Seattle, Tacoma, Seattle) consists of but a single county, 
and the figures for those counties are reproduced in the 
table and commented upon in the text. 

It should be understood that the figures in the Survey 
of Buying Power are merely cold numbers. To give them 
life and meaning, interpretations must be put into them. 
The relation of one figure to another is often of more sig- 
nificance than the figures themselves. Warped compari- 
sons should be avoided. In a series of articles published in 


SALES MANAGEMENT in 1946, Mr. Arthur Hurd, late 
Director of Media Research for J. Walter Thompson Co., 
showed that the largest metropolitan markets have on 
the average the highest per capita incomes, and that as 
gross market size decreases, per capita incomes decrease. 
Unless one understands this average difference, it can be 
misleading to compare a market that is small-town and 
rural in character with the largest metropolitan markets. 
Mr. Hurd classified all of the counties of the United States 
into eight categories and showed that markets of one type 
should be compared with other markets of the same type. 
When this is done, the counties, cities and metropolitan 
areas of Washington stand out, each in its appropriate 
class, as among the very finest in the country. 

Thus Mr. Hurd’s group of all counties in Washington 
that had above average gross farm income in the 1940 
census exceeded the national average effective buying 
income for this group by 38 per cent, in the year of his 
study, which was 1944. His group of counties with an 
urban center under 25,000 population had a per capita 
effective buying income 46 per cent greater than national 
average for that type. Those with marketing problems in 
such small town and rural farming areas in Washington 
should obtain reprints of Mr. Hurd’s articles from SALEs 
MANAGEMENT (25 cents each) and work out similar com- 
putations for 1949 from the cold figures in this 1950 Sur- 
vey, which is a specialized operation too extensive for this 
introduction, but one of utmost value if a region that 
contains some of the best small-town and rural counties 
of the nation is to be exploited adequately. 

Washington as a whole has for 1949 a Quality of Mar- 
ket Index of 108. A glance at the Summary of All Data 
By States and Sections, on page 154, shows this tc be one 
of the very high state quality indexes. 


Population 


Washington has 1.7858% of all U. S. families. The 
ratio of this percentage to the population percentage of 
1.6119 is 1.11, which means that in this state there are 
11% more families per unit of population than national 
average. This means more opportunities to sell items that 
are bought on a family basis, and when coupled with a 
high state per capita effective buying income 9% above 
national average, it points directly to good and responsive 


WASHINGTON 


The “‘SM”’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1949 WHOLE-| EFFECTIVE BUYING INCOME—1949 SALES 
Ay ESTIMATES fy SALE ADVERTISING 
M 1/1/50 M ESTIMATES sane ESTIMATES CONTROLS 
S 
COUNTIES l 
FOUR STORE GROUPS 
CITIES (in thousands of doilars) GD Net Farm Quai- 
Total Families} Dollars Dollars Gross % of | ity of 
(in % (in (in % Furn.- (in % Per | Per Dollars | U.S. A.| Mar- 
thou- of thou- thou- of General House- | Volume thou- of | Cap- | Fam- from Poten- | ket 
sands) | U.S.A.) sands) sands) |U.S.A.) Food Mdse. Drug | Radio Code sands) | U.S.A.) ita ily | Farming Inde» 
Re 149] 715.5) .4799| 248.2] 875,221) .6831; 180,890) 144,472) 23,057) 41,749].......... 1,227,258) .6402) 1,715) 4,945 24,463}  .6210) 129 
ASBeattle........... 490.0) .3286 171.1 765,793| .5977 145,826 140,674) 20,299) 39,305 B 974,496} .5084) 1,989) 5,695).......... .4992| 152 
Peis is ceeueas 161 247.1) .1657 79.9 230,761) .1801 55,461 20,536; 6,237; 9,619].......... 368,417; .1922) 1,491 4,611) 17,498 -1833) 111 
ATacoma.......... 146.2} .0980 49.2 196,147) .1531 40 ,206 28,538 4,468 8,902 E 244,884] .1277| 1,675 4,977) idtiiaieuniaed .1294} 132 
Spokane........... 154 224.0) .1502 72.4 247,189| .1930 48 ,542 38,974; 6,574) 11,711].......... 346,186) .1807| 1,545 4,782| 26,933 -1783| 119 
ASpokane.......... 164.2) .1101 52.9 222,717| .1738 43 , 826 38,589 6,223 eens D 277 ,485| .1448) 1,690 5,245) c— peeeee - 1466} 133 
State Total........... 2,403.4|1.6119| 765.1] 2,305,488/1.7995) 512,715) 299,728) 58,363 09,406] eee 3.508. 000)8 7008 1,399 4,394) sez, 4a] 1.7393) 108 
J, oe 149105.5)...... 42,843 .81128,117,785|...... 30,221 ,695/16 , 288 ,986/3631 ,927 6,386,138] ieee 19,1683,662 sceiaahies 1,286! 4,474 27,870,416} eae | 100 
A ‘‘SM Standard Metropolitan County Area.” © SM, 1950 Before using these figures, see explanation page 19. 
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GENERAL ADVERTISING 1949 
(Including Automotive) 
DAILY NEWSPAPERS — PACIFIC COAST KEY CITIES 
Rank City and Newspaper Total Lines 
1 Los Angeles HERALD EXPRESS 3,831,441 
2 Sacramento 3,723,762 
3 Los Angeles TIMES 3,681,017 
a Seattle TIMES 3,372,455 
5 San Diego TRIBUNE SUN 3,313,53 
6 Oakland TRIBUNE 3,258,654 
7 Fresno 2,91 5,29 
8 TACOMA EWS TRIBUNE 2,845,039 
9 San Francisco CALL BULLETIN 2,799,505 
10 Los Angeles EXAMINER 2,780,948 
11 San Diego UNION 
12 Portland JOURNAL 
13 San Francisco NEWS 
14 Portland ORE ONIAN 
15 Spokane CHRONICLE 
16 San Francisco CHRONICLE 
17 San Francisco XAMINE 
18 Los Angeles NEWS 
19 Seattle PO T INTELLIGENCER 
20 Spokane SPOKESMAN REVIEW 
21 Oakland post ENQUIRER 
22 Modesto BEE 
23 Pasadena STAR NEWS 
24 San Diego JOURNAL 
25 Los Angeles MIRROR 
26 Sacramento UNION 
27 Pasadena INDEPENDENT 
All Figures in Lines From MEDIA RECORDS, 
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markets. This inference is confirmed by retail sales per 
capita 12% higher than national average. The ascending 
values of the percentages of population, income and retail 
sales is one of the evidences that the people of Washing- 
ton as a whole need to spend less of their income for rent 
and other expenses not classified as retail sales, and conse- 
quently have more money for purchase of advertised goods. 

For general sales purposes therefore Washington should 
be appraised substantially higher than its percentage of 
population, income and potential indicate. It is definitely 
a plus market on the state-wide basis. This is even more 
apparent when counties and cities are studied individually. 


Retail Sales 


Washington has three major cities, three metropolitan 
county areas and 17 other cities of smaller size that range 
down to those that had a minimum of $4,000,000 retail 
sales in the 1939 census. Flow of trade from outside these 
corporate cities is so great that the importance of many of 
them must be doubled over their population rank, and 
even tripled for some classes of commodities, like those 
sold in general merchandise and furniture-household-radio 
stores. Wenatchee, for instance, with a population of 
15,000 has approximately the same retail sales as Ashta- 
bula, Ohio, with 30,000 population. This means that an 
appraisal of Washington’s chief urban markets, that are 
the centers for 75% of the retail sales of the state whereas 
they contain only about 47% of the state population, must 
be definitely higher than appraisals of normal or average 
eastern markets of the same size. It means also that with 
distribution established in those cities, advertising support 
must be extended far outside the cities, into areas that, as 
gross farm dollars show, are predominately farming and 
small town—rural in character. 

The sample table on the preceding page shows Seattle 
and King County as the largest Washington market, with 
Tacoma and Pierce County and Spokane and Spokane 
County taking second place under one or another of the 
headings. Pierce is second county in population, but Spo- 
kane is the second city. Because of the great flow of trade 
from far outside the cities, these differences are of no 
marketing significance, the two markets, either on a county 
or city basis, meriting a 50-50 break for second in market- 
ing importance to Seattle. Because Spokane is far east- 
ward over the Cascade Range, a full day’s journey by 
train from the coastal cities, in a great inland empire that 
it alone can dominate, its reason for marketing impor- 
tance is clear. Tacoma, only 40 miles from Seattle, holds 
its position through industrial activities and, significant in 
this analysis, by highly developed store services that give 
it marketing supremacy in much the same way that New- 
ark stands as an independent retail market despite its 
nearness to New York. 


Income 


All three of these major markets draw retail trade from 
a long distance outside their corporate boundaries. This is 
characteristic of the far west, where city markets serve 
wider areas than in most other parts of the country. Thus 
in proportion to their city populations, they stand among 
the best metropolitan markets of the United States. Thus 
Seattle is 59% above national average in per capita effec- 
tive buying income; the sales of general merchandise stores 
in Tacoma are 88% better than national average; and in 


Spokane the furniture-household-radio stores sell 74% 
more goods than a national average city of the same size. 


Quality Indexes 


U.S. A. Seattle Spokane Tacoma 
Effective Buying Income 100 159 135 134 
Per Cent U. S. Potential 100 158 138 137 


Retail Sales 100 196 167 167 
Food 100 157 138 144 
General Merchandise 100 281 226 188 
Drug 100 181 162 135 
Furniture-Household- 

Radio 100 201 174 149 


It is apparent from the above indexes that neither pop- 
ulation, nor effective buying income, nor per cent of U. S. 
Potential, this last being a theoretical quota derived by 
formula as explained on page 36 are adequate meas- 
urements for these three cities. The same comment ap- 
plies to nearly all other cities in the far west. Because of 
more than ordinary inward flow of trade from outside 
their boundaries, sometimes for hundreds of miles, sights 
must be elevated, as the indexes prove. This means that 
advertising strategy must be designed to cover that great 
outside sales potential more fully than in most eastern 
markets, because the outside trade is a larger component 
of these western markets. 


Rate of Growth 


The State of Washington stands directly in the path of 
westward growth. For the last half-century it has stood 
also in the path of growth not only westward but north 
to Alaska and this now assumes new and added signifi- 
cance because of the imminent addition of Alaska as a 
full state. Washington is also in the path of another growth 
that is not directional but that has tremendous significance, 
and that is the growth that depends upon atomic develop- 
ment. This all means that the State of Washington and all 
of its cities today present an expanding economy. To dis- 
cuss this fully would require very many pages that are not 
here available. That growth pattern in all its ramifications 
can be found in many governmental and other statistics, 
including past issues of the Survey of Buying Power. Suf- 
fice to say here that while the national population has 
been steadily increasing during the last decade, the State 
of Washington has expanded at a rate 23% greater than 
national population growth since 1940. Because for mar- 
keting purposes the actual performance of retail sales is 
a good criterion, it is significant that since 1940 the total 
retail sales of the State of Washington have increased at 
a rate 13% greater than total national retail sales. These 
two figures alone indicate that marketing operations in 
Washington in 1950 will be based upon an expanding 
economy, and one that should continue to expand for a 
long time to come. 


This analysis was prepared by Warwick S. Carpenter, 
for the past 18 years Pacific Coast Manager of Sa.rs 
MANAGEMENT. “Carp” is famous throughout the region 
for his analyses of western markets, and for presentatiors 
on the subject which he has made before sales, adverti:- 
ing and other marketing groups in the 11 Western state:. 
In 1949 he received the award for “Leadership In Marke*- 
ing” granted annually by the Southern California Chapter 
of the American Marketing Association. 
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There’s nothing else like genuine, patented MystT1K. 
It prints or lithographs beautifully in colors, die-cuts 
to all shapes and sizes, is flexible and really sticks. 
And it gets your message up! 


FREE—Write for samples and new book, 
**39 Ways To Use MystTikx.”’ Also idea book on 
cardboard and other displays of every kind. 
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Typical Applications of the Survey 


SM employs research specialists to determine, by depth inter- 
view with national advertiser and agency executives, how the 
Survey is applied to sales and advertising problems and how it 
might be improved for even greater usefulness. The following 
digest of applications is based on depth interview reports. 


The Survey of Buying Power is a 
product, and SALES MANAGEMENT is 
the manufacturer. 

The alert manufacturer tries to make 
a product that the public wants—and 
the more he can find out about how 
his public uses the product and of the 
reactions to it, the better able is he to 
make consistent improvements which 
will receive a favorable response. 

Your editors use similar fact-finding 
in their manufacturing operations. Not 
only is a careful analysis made of the 
Survey mail and of normal editorial 
visits with subscribers, but they em- 
ploy research specialists to visit scores 
of national advertiser and agency exec- 
utives to determine by depth inter- 
views how the Survey is used and how 
it might be improved. 

Some of the changes in this year’s 
issue are the direct results of these rec- 
ommendations. Included are: (1) 
bringing all state maps up to 1949; 
(2) listing states alphabetically; (3) 
arranging the 200 leading counties 
and cities by rank instead of alpha- 
betically; (4) developing cumulative 
percentage tables in city ranking 
tables; (5) inserting name of lead- 
ing city in all county ranking tables; 
(6) maps of greater detail for Can- 
ada; (7) amplified information on 
Alaska and Puerto Rico. 

Most of the following digests of ap- 
plication are taken from the depth- 
interview reports made by SM re- 
searchers. 

The annual estimates in the Survey 
provide goals to shoot at and measur- 
ing rods by which to chart the prog- 
ress. To some the Survey presents all 
of the market data required; with 
others it supplements government and 
private data. Many echo a Chicago 
sales executive who says, “with the 
lack of census figures for the past ten 
years we would have been hard put 
without it. But the census figures when 
they do come in will be old. The very 
magnitude of the census venture makes 
it impossible to release figures which 
seem trustworthy as of their release 
date. For example, the Census of 
Business covers the year 1948, but 
only fragmentary releases will be 
available—and those for the least im- 
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portant states, counties and cities— 
during the first half of 1950, and I 
understand that it will be 1951 be- 
fore the volumes are out. Much can 
happen during the intervening period, 
much has happened. We prefer your 
Survey even during census periods be- 
cause it is up-to-date.” 

The same man quoted above said 
that recently he wanted to check on 
the accuracy of certain Survey esti- 
mates, and put in a long distance call 
to the Department of Commerce in 
Washington. He asked for estimates on 
certain cities and received the answer 
pronto. 


“These check to perfection with the 
figures we get from SALES MANAGE- 
MENT,” he told the Commerce man. 

“Sure,” the latter replied, “we get 
ours from SM.” 


1. Setting Territory Potentials 


Over-all goals are a requisite in any 
well-managed sales operation, and the 
big goals there must be broken down 
into smaller ones. Perhaps the most 
frequent use made of the Survey is to 
arrive at detailed territory potentials 
so that distributors and salesmen have 
decent equality of opportunity and so 
that their results can be checked 
against what they should be able to 
produce. 


The potential may be simple or it 
may be complex. It can be a percent- 
age of population alone, of retail sales, 
of a type of store operation, of income 
—or combinations of the above. Many 
find that the weighted “% of U.S.A. 
Potential” has the proper balance. 
Others modify it by adjusting the 
weights. 

No potential figure can be used with 
maximum effectiveness unless it is ac- 
cepted as valid by those to whom it is 
applied. There will be some distribu- 
tors and some salesmen who will rebel 
against any potential, but readers say 
that such is the acceptance and fame 
of the Survey that seldom is it neces- 
sary to say more than: “this is the per- 
centage as shown by SALES MANAGE- 
MENT’s Survey of Buying Power.” An 
American Home Products executive 
says: “By using SALES MANAGEMENT 


estimates we are quoting an author. 
ity; the man knows he is viewing un. 
biased information, not just data we 
have dreamed up to give him a shot 
in the arm.” 

Justifiable gripes on the part of 
salesmen can be avoided to a large 
extent if reasonable potential figures 
are developed for all segments (the 
majority do it on a county basis) in 
the area covered by the company, and 
if each salesman is then given an ap. 
proximately equal share of the whole, 
Inequality of opportunity is a com. 
plaint voiced frequently by salesmen, 
and it is one complaint which can be 
eliminated by honest, careful territory 
delineation. You will never get abso. 
lutely precise equal divisions, but 
there is no excuse for giving one sales. 
man twice the potential of another. 


2. Setting Sales Quotas 


If territories are properly aligned— 
with relatively equal opportunity, and 
due regard given to physical factors 
(the work-load) such as density, roads 
and other physical factors—the setting 
of reasonable quotas is a simple mat- 
ter, calling only for the breakdown of 
the company’s over-all quotas into the 
relatively equal parts as outlined by 
the territorial divisions. 


Suppose the company covers the 
country with 50 salesmen. Counties are 
so assembled, according to potentials 
developed from the Survey, that each 
territory should account for 2% of the 
volume. Then, if the over-all quota is 
1,000,000 units, each salesman is held 
responsible for 20,000 units. Granted 
that it is seldom possible to arrive at 
such perfect equality as a precisely 
2% potential for each territory, it is 
nevertheless true that even an imper- 
fectly constructed goal is better than 
no goal at all. 

Anticipate the problem of expand- 
ing or contracting the number of sales- 
men by splitting the total area into 
many equal parts. If you have 50 sales- 
men, for example, you might well have 
100 equal territories with each man 
handling 2. If subsequently you double 
your sales force, each man would 
have 1. 


3. Measuring Sales 
Against Potentials 


The Calvert Distillers organizaiion 
uses the Survey as one factor in de‘er- 
mining whether a territory is produc- 
ing up to par. (1) They apply known 
industry consumption figures against 
Survey population estimates to find 
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ABC COVERS AMERICA’S BEST MARKETS — EFFICIENTLY 
AMERICAN BROADCASTING COMPANY «~ NEW YORK + CHICAGO + DETROIT + LOS ANGELES + SAN FRANCISCO 
MAY 10, 1950 49 


MRS. FILBERTS OLEO 
EXPANDS SALES FIELD 


Old line company 
uses Topflight Tape 


Mrs. Martha Filbert started one 
of the largest margarine companies 
now operating in the eastern section 
of the country, in her Baltimore home 
in 1916. Today she is still actively 
directing the production of Mrs. 
Filbert’s Margarine in a very modern 
daylight plant located in suburban 
Baltimore. Starting from a home 
operated small business, and aided 
by her late husband, Mrs, Filbert has 
created a fine product and an ever ex- 
panding business. 


Emphasis at sale point 


Advertising and smart merchandis- 
ing have helped to increase sales for 
J. H. Filbert, Inc., and helped them 
to expand, The photo of their Sales 
Manager, Leo A. White, placing a 
strip of Topflight Tape in the dairy 
section of an Acme Supermarket in 
Towson, Md., indicates that they are 
quick to use the best in point-of-sale 
advertising. Write for information. 


TOPFLIGHT TAPE COMPANY 


ERWIN HUBER, President 


YORK PENNA. 


the amount of liquor consumed per 
capita in an area (2) Then they de- 
termine the amount of the market held 
by Calvert (3) Next they take the 
Survey “% of U.S.A. Potential” to de- 
termine whether or not each sales ter- 
ritory is obtaining its full share of the 
business. 

The Admiral Corporation uses the 
“% of U.S.A. Potential” to allot to each 
of the 3,072 counties its percentage of 
Admiral’s anticipated production. Then 
each distributor is handed his share 
of the quota. If an area isn’t consum- 
ing up to par the factory representa- 
tive calls to find out why. An Admiral 
executive comments, “It means a fin- 
ger on the pulse. The Survey helps us 
to lower the cost of selling. Also it 
gives us a continuing check on the 
movement of goods to maintain par 
or better on the sales side.” 


4. Measuring the Changes 
In Markets 


The current Survey may be used on 
its own or in comparison with pre- 
vious issues. At Young and Rubicam, 
for example, officers are interested in 
the measure of change, and find the 
continuing Surveys a valuable meas- 
uring rod. An area may continue rel- 
atively large, but is not keeping up 
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with its former rate of growth or with 
other areas; another may be bounding 
ahead. Knowledge of such factors 
makes possible a more intelligent ap- 
plication of sales and advertising pres- 
sures. 

At United States Rubber “the Sur- 
vey is used to set sales quotas and as 
a guide to finding changing markets. 
The Survey indicates where to look for 
the greatest increases in sales and buy- 
ing power. The columns on Effective 
Buying Income and Quality of Mar- 
ket Index are both used for the pur- 
pose. The “% of U.S.A. Potential’ is 
used in the setting of quotas for dis- 
tributors.” 


5. General Alignment 
of Sales and Advertising 


Executives of Earle Ludgin & Com- 
pany, Ghicago advertising agency, say: 
“When you have a budget, and have 
to get results under the budget’s limit, 
you learn how to spend the money you 
have. The Survey helps you to pick 
your market. You can say, ‘these are 
good markets.’ You learn to say, ‘we 
can get in here’, or ‘we'll have to by- 
pass this area’. The company sales 
manager must sit down with the agen- 
cy account man and figure it out to- 
gether. Through the Survey you can 
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spot where sales could be good. And 
that’s something you'd better find out.” 

Through working out accurate po- 
tentials and relating them to actual 
sales, the company and the agency 
can figure out: 

1. Spots where the company is 
getting its fair share or more 
of the market. 

2. Spots where the company is 
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getting less than its propor- 
tionate share. 

With a knowledge of sales vs. po- 
tentials the company then can apply 
extra pressures intelligently, such as 
expanding the newspaper advertising 
in weak areas, or using radio stations 
lor spot programs. 

The Survey is used often in combi- 
nation with other data. One agency 
reports using data for a carpet com- 
pany as furnished by the Carpet Insti- 
tute plus potentials derived from the 
Survey, and a consequent sweeping 
realignment of media allocations in 
various territories. 

Another agency man reports that 
their recommendations on local media 
have been greatly simplified through 
the Survey. Thev apvraise the specific 
markets in which a client is interested. 
Alongside each city name they put the 
“% of U.S.A. Potential” for the Metro- 
politan area (usually by complete 
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Bey farm income, growing during and since the war, reached its 
U. S. peak in 1948 and for the SOUTHERN PLANTER territory 
that same year. In 1949, farm income for the country as a whole was 
down 8.8% from 1947 but in the 6-state SOUTHERN PLANTER 
area held within 2.5% of 1947’s upward trend. Much of these “good 
times” are due to our livestock concentration which is our greatest 
producer of purchasing power and to our fast growing poultry industry. 
The chart at the left shows how such purchasing power affects tractor 
sales. A similar trend is seen in truck and passenger car sales. 

With an increase of 190.3% in electrified farms in SOUTHERN 
PLANTER Land as against a 116% national growth over 8 years, a 
whole new field of business prospects is opened to our advertisers. 
The SOUTHERN PLANTER, serving TOP farmers at the Top of 
the South for 110 years, offers you better than usual business with 
377,000 “well-heeled” farm families. Ask for our county map data. 


223 Governor St., Richmond 9, Va. 
441 Lexington Ave., New York 17 
333 North Michigan Ave., Chicago 1 


SERVING THE TOP FARMERS AT 


SOUT ONITER 


America’s Oldest Farm Paper — Established 1840 


More farm families in. 
this area read The »* 
Southern Planter than 
any other farm paper. 


counties). They total the percentages 
up and make the total represent 100. 
Then the percentages are re-computed 
and if on that basis a city area is down 
for 5% of the total potential, it receives 
5% of the advertising dollar. 


6. Problems of 
the Industrial Seller 


Some industrial sales executives re- 
port a high degree of correlation be- 
tween their true potentials and those 
shown by the Survey “% of U.S.A. 
Potential”, on the ground that where 
you find the greatest income and re- 
tail sales you find also the highest de- 
gree of industrial output. Others say 
that only a count of smoke-stacks (or 
similar definitely industrial data) is 
consequential. . . . The current issue 
contains industrial data on all Metro- 
politan County Areas, based on the 
1947 Census of Manufactures plus 


special computations by SALES MAN- 
AGEMENT. 


7. Allocating Media 
Against Potentials 


An executive of C. J. La Roche 
Company told SM, “without the Sur- 
vey I would not be able to do a com- 
petent and adequate job of media rec- 
ommendation. I am using it right now, 
for example, to get sales potentials of 
certain states. I will then choose the 
100 best cities in those states and de- 
termine whether or not the madia al- 
location is proportional to sales poten- 
tial in each of the cities.” 

At Foote, Cone and Belding officials 
working on the Anahist account took 
from the Survey the counties most im- 
portant in drug sales. Then, using 
other data they chose from these 
counties those showing the greatest 
frequency of the common cold. Ad- 
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Wherever 
men 


compete... 


WHEREVER MEN COMPETE—in love, sports, 
politics, or business—they’re forever dem- 
onstrating that one man, one team, or one 
business is more able than another. 


But what makes the difference? 


Speaking solely of business, this fact stands 
out—success is surest where the ability to con- 
tinually bring fresh new thinking to business 
problems is greatest. 


So important is this ability that it may 
well be called the most valuable of all assets. 
Nothing else seems quite so necessary to the 
successful conduct and survival of a business 
enterprise. 


That is why we believe an advertising 
agency’s first and major responsibility to 
its clients is to bring fresh new thinking to 


’ their consumer-sales problems. 


The ability to do so is the measure of 
every man’s worth at Young & Rubicam. 


And when a man’s security and growth 
depend on such ability, he spends uncom- 
mon energy to develop the knack. 


Combine these knacks, concentrate them 
on a client’s problems, and you have the 
approach that Y & R has used effectively 
for many kinds of products, in. many 
different fields. 


YOUNG & RUBICAM, INC. 


Advertising * New York Chicago Detroit San Francisco 
Hollywood Montreal Toronto Mexico City London 
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R-E-A-C-H... 


60,338 
86.1% 


88.5% 


and over. 


Cost? 


of your product. 


Details? Write for “The | E N PLAN.” 


Good for SELLING A. 


INDUSTRIAL EQUIPMENT NEWS) ( 


461 Eighth Avenue, N. Y. 1, 


Thomas Publishing Company 


Boston * Chicago « Cleveland «+ Detroit « 


engineering, operating and production specifiers and buyers. 
in plants in all manufacturing industries rated at $100,000 


indicated as most likely to read your product story when they 
are checking INDUSTRIAL EQUIPMENT NEWS to look for 
their current product needs. 


Only $110 to $120 a month to include a factual description 


.. becouse ... 


Los Angeles « BR ° seeltbeua 


. Used For inant | 


POUNDED 1933; 


vertising was then planned to give 
greatest concentration in those areas 
where greatest overall potential was 
combined with the special interests of 
that particular client. 


8. Routing the Sales Force 


Sales costs can be lowered, efficiency 
increased, if waste or useless travel is 
eliminated. One sales manager reports 
that in an lowa territory he discovered 
by plotting Survey potentials against 
reported travel time that his salesman 
was spending 15% of his time in cities 
that produced 75% of his business, and 
85% of his time in the “thin” and 
“dead” areas which were good for only 
25% of his volume. 


9. Selective Distribution 


A leading Chicago appliance manu- 
facturer made effective use of the Sur- 
vey as a tool for streamlining the Thor 
dealer outlets from 20,000 down to 
7,000. He found that the average 
dealer had too thin a market, that he 
could not expect the “push” he wanted 


Min Mork 


LINE 


Kut Premium and Advertising 


= 
tng prem oe special y sales 


We've spent a lot of time testing the King 


line. You'll find items that have proven 
~ appeal to a women and children—all at 


pees to “blue print” a hard hit- 
program - 


unless the dealer had a bigger goal to 
shoot at. Fewer dealers, each making 
a really satisfactory profit, will sell 
more Thor appliances. 

10. Picking “Live’’ Counties 

In selling TV sets, the Stewart War- 
ner organization finds the market spot- 
ty—as to good markets where there 
are good stations with good programs. 
They pick counties which are seem- 
ingly “live” in that they fall into the 
framework mentioned above. To these 
counties they apply a 3-month moving 
average (sales for the last 3 months, 
dropping the fourth month past as new 
figures become available). These sales 
are then compared with all-industry 
sales and with potentials as revealed 
by the Survey and: 

1. A decision is reached on 
how much advertising to do 
in the area. 

2. The total is then broken 
down between newspaper 
and radio advertising. 

. Point-of-sale items are allo- 
cated on the same basis. 


ww 
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If distributors want more support 
than is indicated as proper by this 
method of figuring they have to pay 
for it themselves. 


11. Applying Pressure 
Where Most Needed 


Colgate-Palmolive-Peet is a large 
user of so-called “national” media and 
has only a modicum of control over 
the territorial distribution of such ex- 
penditures. They use local media to 
buttress the “national” campaigns. For 
each of their products potential maps 
have been developed from Survey fig- 
ures, supplemented with certain fac- 
tors of their own. The potential is 
compared with actual sales, and local 
appropriations are predicated largely 
on the comparisons. 


Sometimes a company prepares 


these comparisons; in some the com- 
pany turns area sales figures over to 
their advertising agencies for com- 
parison with SM’s Survey potentials, 
and special advertising is appropri- 
ated to fill in the gaps. 


SALES MANAGEMENT 


The full effect of magazine and net- 
work radio and TV cannot be realized 
unless the company does a bang-up 
job of merchandising its campaigns to 
its own salesmen, wholesalers and 
dealers. To do this the “national” must 
be made “local”; through breaking 
vrand-total figures down to states, 
counties, cities. A distributor may be 
yelling for more help. The company 
or its agency uses the Survey to get 
data on population, families, sales or 
income for the distributor’s territory, 
then takes the circulation in the area 
of magazines used (or the local radio 
outlets of the network program) and 
sets those down against the distribu- 
tors market. The cold figures may 
show the company to be doing a bang- 
up job or they may indicate that the 
distributor has a justifiable gripe. At 
any rate he is given facts. 


12. Selecting Test Markets 


A Chicago agency executive (Sher- 
man & Marquette, Inc.) says, “No 
other source is anywhere near as help- 
ful for selecting test markets.” Typical 
cases: they selected the Hartford, 
Conn. area for a coupon campaign, 
sending a mailing to every rural box- 
holder, after mapping out the cam- 
paign. . . . For a new line of canned 
meats investigators were employed, the 
number based upon Survey data, to 
question users how they liked the 
product. . . . The Survey helps them 
to develop control and test markets in 
comparing old and new products. 

The New York agency, Lennen & 
Mitchell, recently used a heavy spot 
radio campaign in two cities and com- 
pared results with sales in two other 
cities selected from the Survey as be- 
ing similar in size and character. 

In another New York agency the 
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SM researcher reports, “in test city 
campaigns they start with 20 cities se- 
lected from the Survey.” In another 
agency, he reports, “the Survey is 
often used to set up test cities, since 
no test campaign should be planned 
without knowing the relative levels of 
buying power.” 

A Chicago agency has been making 
test market studies in Southern areas, 
using the Survey to “evaluate areas 
geographically, timing for season and 
sunshine. It proved a good tool for 
knocking out sections that lacked the 
desired fundamentals. 

“Step 1—worked out the areas 
for population; 
Step 2—sought out central cities; 


AGAIN IN 1949 


Step 3—resolved it into the 
wanted markets; 

Step 4—found out how much of 
the product was used in 
each test market; 

Step 5—developed consumption 
index from Nielsen data; 

Step 6—projected curves show- 
ing possible market in 
each area.” 


13. Coordination with A.B.C. 
and B.M.B. 


In the Chicago branch of a large 
New York agency an executive says, 
“We use it not only for markets but 
for comparing one media with another. 
We use it to ascertain the weakness 
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EN, SO. DAKOTA 


Local Linage Leadership! 


The DAKOTA FARMER carried over 47,000 more 
lines of local advertising at commercial display rates out 
of Minnesota and the Dakotas, than was carried similarly 
by any other farm periodical . . . and this without resorting 


to “special editions.” 


PLUS CONTINUED LEADERSHIP 
IN DAKOTA DEVELOPMENT 


Since 1881, it has been THE DAKOTA FARMER’S 
responsibility to keep farmers of the Dakotas up to date 
on all topics pertinent to their agricultural livelihood. 

Through this policy, it has established itself as the 
PREFERRED periodical of the Dakotas. 

Alert advertisers capitalize on this fact to thoroughly 
cover this 4 billion dollar market. 

Over 100,000 farm families—better than 70% of the 
Dakota farm population—read and respond to DAKOTA 


FARMER advertising. 


(Write for your FREE copy of Upper Midwest 
Food Sales Survey. Breakdown of markets and 
sales for the Dakotas and Minnesota.) 


J.P. MALONEY 
Advertising Manager 
1019 N.W. Bank Bidg. 
AA ii MA, + 
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Southern Buying Power is 
in KEY CITY MARKETS 


And these KEY CITY Markets can only be fully exploited 
through the intensive coverage of home town newspapers 
... the papers read with confidence and which carry direct 
influence on the consumer and retail trade alike. 
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sn Turk Florence Times — 7 Clarksdale Press Register 
Sheffield Tri-Cities Daily eae Doreen 
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Fulton Leader 

Murray Ledger & Times 
LOUISIANA 
Baton Rouge Journal 


LOUISIANA 


Represented by 


of one medium in a certain area, and 
then try to offset this weakness by 
buying complementary media. For ex- 
ample, one magazine may be weak in 
an area, another strong. We use A.B.C. 
circulation figures to correlate with the 
market data in the Survey. We like- 
wise correlate with B.M.B. figures. . . . 
During the tag end of an interval be- 
tween censuses, a spot we are in now, 
there is no substitute for the Survey. 
We can’t do 1950 on 1939-40 data. 
SM has followed the wartime and 
post-wartime flows of population and 
has broken everything: down to what 
we need. No one else has done it.” 


14. Breakdowns By 
Metropolitan Areas 
A Chicago agency head says, “We 
use S.B.P. on every account, not only 
for market selection but also for media 
buying purposes. We break down the 
media by Metropolitan County Areas 
. . . Survey data serves as a bridge to 
connect three islands: (a) media (b) 
the sales department (c) the advertis- 
ing department. All are wound up in 
the same ball of wax. .. . We have to 
buy media at a price that involves pop- 
ulation and families. We must know 
the market is there, if the people are 
there at the price, and if the sales de- 
partment is willing to take it at the 
price.” 


15. The 200 Best 


A large New York agency in choos- 
ing magazines starts out with the Sur- 
vey table on the 200 cities and/or 
counties leading in buying power. 
Then magazine circulations are broken 
down to indicate the percentage of 
families reached in other leading mar- 
kets, and the ones having the greatest 
coverage of these top markets are rec- 
ommended to clients. 


16. Quality of Market Index 


One of the largest distillers reports 
that his problems on one brand are 
quite different from the others. For 
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his low-priced brands “% of U.S.A. 
Potential” is most valuable, but on his 
first-line brand the Quality of Market 
Index (last column in the tables) is 
his key to most-responsive markets. 


17. Marketing A New Product 


When a company puts out a new 
product for which it has no compara- 
tive data in its files, nor is there asso- 
ciation or census data, the Survey can 
be used as the sole basis for estimating 
potential sales, but it will have to be 
done on a trial-and-error basis until 
experience indicates the factor or com- 
bination (such as families, total sales, 
sales of a store-type, or income) which 
has the highest correlation. 


18. Deciding On New Branches 


The Miles Shoe Company reports 
that the Survey is used both by the 
Sales Department and the Real Estate 
Department to determine whether or 
not a town warrants a Miles branch 
store. 

The United States Rubber Company 
uses the Survey often in the planning 
of locations for new plants or distri- 
bution branches, in addition to choos- 
ing distributors according to a logical 
pattern. 


19. What Type Of Media 
Is Best? 


At the C. J. La Roche Company a 
client wished to determine which type 
of media would be best for him. “They 
wanted to know whether sales of their 
line—a quality product—were con- 
centrated in large cities or distributed 
proportionately and not concentrated. 
We found in the store-type data that 
sales were proportional to city size, 
not concentrated. This information led 
to the decision to use magazines.” 


20. Cooperative Advertising 

Potentials arrived at by applying 
Survey data is the guide used by many 
companies to determine the amount 


WALLACE WITMER COMPANY 


of cooperative advertising they may 
safely offer to dealers. 


21. Checking Against 
Media-Supplied Figures 


A Kenyon & Eckhardt executive 
says that “media figures are almost al- 
ways checked against the Survey,” 
while another agency executive with 
25 years of media-buying experience 
reports, “One of the greatest aids to 
intelligent space buying developed 
during my time is the Survey of Buy- 
ing Power. Today nearly all of the im- 
portant newspapers and magazines 
use Survey data in their presentations 
and so we have two solid standardized 
sources quoted in the data supplied 
by media, those being the Audit Bu- 
reau of Circulations and the Survey.” 


22. Quotas For The 
Food Business 


Many companies develop their own 
potentials from Survey data instead of 
using the “% of U.S.A. Potential” col- 
umn. At Kraft Foods Company, for 
example, a department head reports, 
“We use SM’s figures, weighted Food 
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Copy of our new brochure 
“CONCENTRATION HURDLES 
SALES BARRIERS.” Available 


on request. 


LUxemburg 2-1177 


31 West 46th Street, New York City 19 


TAP THIS NEW SOURCE FOR SALES 
$85,000,000 In Two Monrtus! 


The booming trend to home ownership by Negroes 
means success, stability and spendability. 


selling costs. 


1940. 


LET US TELL YOU MORE 


ASSOCIATED PUBLISHERS, INCORPORATED 


Publishers’ Representatives 


This up-and-coming market, 15 million (U.S. Census 
Estimate) offers the biggest underdeveloped domestic 
opportunity for alert sales managers to boost territo- 
rial production, enlarge sales quotas and reduce unit 


Many major manufacturers are directly cultivating 
colored consumers through colored newspapers. These 
media can also best help you tell and sell approxi- 
mately 2 million urban Negro families, 34% of 
whom own their homes—an increase of 40% since 


166 W. Washington St., Chicago 2, Illinois 


ANdover 6-6343 


Store Sales 5 points, Effective Buying 
Income 3 points, Population 2 points.” 

Media decisions for Reid and Mur- 
dock are based upon detailed maps 
which show counties in green where 
food sales are above average in dol- 
lars, blue 65% to 99% of average, red 
and brown, below average. In top 
counties, families spend upwards of 
$1000 annually for food, in poor ones 
less than $300. As an agency account 
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executive explained, “in certain sec- 
tions the people buy little store food 
except corn meal, rice, cheap sowbelly 
and molasses. They don’t buy Mon- 
arch brand foods. Why waste money 
in advertising there?” 


23. Applications to 
Life Insurance 


An official of The New York Life In- 
surance Company writes, “To deter- 
mine a goal, we have taken the terri- 
tory of each branch office, broken 
down by counties, have shown our 
company’s actual paid business in each 
county and what we believe would be 
the potential share on the basis of our 
share of the national business of the 
billion-dollar ordinary life companies 
after applying your county buying 
power factor.” 

At the Equitable Life Assurance So- 
ciety the Survey is used in the alloca- 
tion of territory to two or more agen- 
cies within a state. “Further, when 
field offices have been shifted, Survey 
figures are compared with actual sales 
figures to judge the results of the shift. 
Survey data also is used extensively to 
locate new unit offices.” ; 

Other frequent Survey uses in the 
insurance field include studies of in- 
come and growth factors to determine 
the worthwhileness of proposed build- 


ing ventures or the issuance or pur- 
chase of mortgages. 


24. To Motion Pictures 


The Hollywood producers, now go- 
ing out of the theater-owning business 
by Federal decree, no longer can use 
the Survey to plan locations for new 
theaters, but at Warner Brothers, for 
example, the Survey is being used as 
a check on theater prices by localities. 
This is done by comparing the box- 
office price with the Effective Buying 
Income in each questioned area. An 
official there reports that he plans to 
use the Quality of Market Index as 
part of a “socio-economic yardstick” 
to determine the quality and types of 
pictures to be shown in various areas. 


25. To Land New 

Agency Accounts 

Many advertising agency officers 
told SM researchers that Survey data 
was used in all presentations designed 
to get new agency accounts. “Demon- 
strates that we are sound in our ap- 
proach to markets and media,” one 
man said. Another reported landing a 
big drug account with the aid of a 
presentation which broke the U.S.A. 
market down into the leading and 
most responsive drug purchasing areas, 
and a careful selection of media which 
were concentrated in those areas. 
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For manufacturers and distributors serving industrial markets 
the recently released Census of Manufactures for the year 1947 
offers the first official post-war guide to the wartime shifts in 
industrial areas. Sales Management has combed through the various 
state and county Census releases to assemble in convenient form 
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ARKANSAS...... . ’ 
56 Fort Smith ‘ 114 5,418 -0379 
87 Little Rock 


CALIFORNIA ; 
59 Fresno... 307 7,519 -0526 


89 Los Angeles = 9,771 358,772 2.5099 
130 Riverside... 140 4,414 .0309 
134 Sacramento a ; Sad ' 247 8,320 -0582 
143 San Bernardino. . ; ; 256 11,186 .0783 
144 San Diego.. : er 419 20,783 -1454 


145 San Francisco . eens. 3,671 163,641 1.1448 
146 San Jose. . . a 421 18,543 .1297 
159 Stockton. er 234 9,672 .0677 


COLORADO..... Pre ‘ 
34 Colorado Springs... Sper antaoE 88 1,642 -0115 
43 Denver... 

125 Pueblo... 


99 
68 Hartford-New Britain................... 917 113,840 
107 New Haven-Waterbury................. 1,142 110,611 


: 
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179 Wilmington........ 


DISTRICT OF COLUMBIA................... 
171 Washington............. 


FLORIDA aiae (ivbesbenteeanapenie 


74 Jacksonville. . ernedente coe 308 12,771 -0893 

| a eee ee 534 9,271 -0649 

SE A SE Se ae hh 139 2,752 -0193 
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Se MN. oc a cnusatanwesesmnt 157 1,945 | 0136 

a a oe le a 338 16,179 | 1132 
IIS. cscencnacenpebeaanen 91 
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Industrial Data 
by States and Standard Metropolitan County Areas 


Based on the 1947 Census of Manufactures 


Employees 

— 
STATE and CITY Number 

Establish- % of 
ments Number U.S.A 
ALABAMA........ , 3,335 206 , 136 1.4442 
20 Birmingham ; 530 53,295 .3728 
60 Gadsden.... ; “a : 100 15,033 -1052 
101 Mobile..... ; aa 198 17,581 -1230 
102 Montgomery sla 129 5,617 -0393 
ARIZONA ; j ied 545 14,188 -0991 
118 Phoenix... mae 284 7,449 .0521 


the salient statistics relating to industrial importance, grouped into 
184 major market areas, as defined on page 134. In addition, certain 
key ratios have been computed to facilitate regional comparisons, 
namely, percentages of the U.S., average number of employees per 
establishment, and the average wage and salary payment per employee. 


Salaries and Wages Value Added by Manufacture 


. FEES Pe, Rhee Expenditure 
| | for New Plant 
Average Total Average Total and Equipment 
| Number per |(in thousands per (in thousands % of (in thousands 
| Establishment] of dollars) | Employee of dollars) U.S.A of dollars 
" _—— — - 
| 62 444,647 2,157 876 ,933 1.1783 72,362 
101 137,845 | 2,586 275,326 .3699 29,059 
150 39,223 | 2,609 68,831 | -0925 N. A. 
89 44,858 2,552 91,312 .1227 N.A. 
44 10,700 1,905 24,942 | -0335 N. A. 
26 39,333 | 2,772 103,958 | 1397 8,328 
26 20,464 | 2,747 41,425 | .0557 N. A. 
6,015 N. A. 


265,144 | ‘ 
48 12,644 | 2,334 21,737 | -0292 
36,991 


3,994,981 


24 21,999 | 2,926 57,268 0759 N. A. 
37 1,118,344 | 3,117 | 2,052,671 | 2.7581 175,327 
32 11,112 2,517 27,628 — .0371 N. A. 
34 24,762 | 2,976 52,512 |  .0706 N. A. 
44 33,817 | 3,023 75,795 | .1018 N. A. 
50 61,993 | 2,983 101,548 | = .1364 N. A. 
45 526,747 | 3,219 | 1,049,490 | 1.4101 110,699 
44 56,118 | 3,026 117,701 1581 NA. 
41 28,900 | 2,988 63,949 | .0859 N. A. 
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111,537 


55,872 
228 12,463 2,676 19,709 -0265 N. A. 


168,817 

41 28,177 2,206 66,736 -0897 N. A. 
17 24,920 2,688 45,528 -0612 N. A. 
20 6,255 2,273 10,888 -0146 N. A. 
44 8,091 2,356 21,039 -0283 N. A. 
12 4,639 2,385 8,332 -0112 N. A. 
48 34,523 2,134 59,796 -0803 N. A. 

3,132 N. A. 


| 

| 484,246 320 
| 56 112,049 2,285 237,012 .3185 29,448 
| 87 17,928 2,006 37,295 .0501 N.A 
116 39,447 1,990 89,828 .1207 N. A. 
| 60 16,216 1,940 34,532 .0464 N. A. 
26,838 N. A. 


45,748 


eT ee 3,585,093 
Ss a 301 26.236 1835 87 78,221 2,981 136,832 .1839 8,953 
QS a ae 11,983 919,090 6.4298 77 2,914,847 3,171 5,392,230 7.2451 421,083 2 
40 Davenport, Iowa-Rock Island-Moline, Ill. 319 37,291 | .2609 117 108,72 2,917 171,093 .2299 N. A. 
42 Decatur... Fc ae ae ee, 126 10,296 .0720 82 30,472 | 2,960 82,512 .1109 N. A. 
116 Peoria... SES 278 42,511 | .2974 | 152 123,726 | 2,910 280,670 .3771 33,905 
133 Rockford...... ae 375 34,982 | .2047 | 93 111,235 | 3,180 188 ,520 .2533 12,323 
158 Gpringfeld............+..+-. 120 12,047 | .0843 100 32,122 | 2,666 54,976 0739 NLA. 
1 Excludes Jefferson County withheld 2 Includes Kane County N.A. Not Available 
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How Rich is a City? 


T takes more than dollars to define the real wealth 

of a city. No one thing constitutes its richness. 

A city’s worth to its residents derives from a com- 

bination of cultural and economic resources — 

plus the imagination and energy of the residents 
themselves. 

Consider Chicago, for instance . . . consider its 
wealth as one of the world’s outstanding educa- 
tional centers . . . consider its eminence in medical 
and scientificresearch...its great universities, hospi- 
tals and laboratories, libraries and museums. Con- 
sider the tremendous importance of these great edu- 
cational facilities alone to industry located here. 


Torr oe RR eo re we oe 


Consider Chicago’s strategic location at the hub of 
the nation’s transportation. It is a world airport. 
It is served by vast inland waterways. These are 
but a few of Chicago’s rich endowments. 

The Chicago and Northern Illinois area is also 
the center of a great industrial empire. It is a 
leader in iron and steel manufacturing. It is one 
of the world’s most important wholesaling and re- 
tailing markets. It occupies a unique position at 
the meeting place of agriculture and the food- 
processing industry. 

And beyond all these assets, the Chicago area is 
a wonderful place to live. 


Far-sighted businesses looking toward a new location or expansion are invited to write us 
for further information on the advantages of this area for their particular requirements, 


TERRITORIAL INFORMATION DEPARTMENT 


Marquette Building—140 South Dearborn Street, Chicago 3, Illinois—Phone RAndolph 6-1617 
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OMMONWEALTH EDISON COMPANY °* PUBLIC SERVICE COMPANY OF NORTHERN ILLINOIS 
VESTERN UNITED GAS AND ELECTRIC COMPANY * ILLINOIS NORTHERN UTILITIES COMPANY 


STATE and CITY 


INDIANA. 
8 Anderson 

52 Evansville 
57 Fort Wayne 
71 Indianapolis 
103 Muncie 

153 South Bend 

163 Terre Haute 


TE Ge a och cee ccccdceccccce : 
40 Davenport, lowa-Rock Island-Moline, Il. 
44 Des Moines.. : 
46 Dubuque. 
151 Sioux City 

172 Waterloo 


0 
77 Kansas City (Mo.-Kans.) 
165 Topeka 
175 Wichita 


KENTUCKY aca 
70 Huntington-Ashland. . 
84 Lexington. 
Sy ER ccsacunvacseeusen 

LOUISIANA 
16 Baton Rouge 
108 New Orleans 
150 Shreveport 


MAINE.... 
121 Portland 


MARYLAND 
15 Baltimore 


MASSACHUSETTS 
21 Boston 
23 Brockton . ane 
53 Fall River-New Bedford 
120 Pittsfield......... 

158 Springfield-Holyoke 

182 Worcester... 


MICHIGAN...... 

17 Battle Creek. 

45 Detroit 

55 Flint... 
Grand Rapids 
Jackson. . . 
Kalamazoo. . 
82 Lansing... 
104 Muskegon 
135 Saginaw-Bay City 


9 
72 
76 


MINNESOTA........ ; 
47 Duluth-Superior 
100 Minneapolis-St. Paul 


MISSISSIPPI. 
73 Jackson... 
97 Meridian 


MISSOURI..... ; 
77 Kansas City, Mo. and Kans. 
136 St. Joseph..... 
137 St. Louis. 
156 Springfield. . 


MONTANA......... 


179,986 
12,931 
118,824 


Industrial Data, by States and Standard Metropolitan County Areas (Cont'd) 


Based on the 1947 Census of Manufactures 


Employees 


Average 
Number per 
Establishment 


Total 


(in thousands 


of dollars) 


Salaries and Wages 


Value Added by Manufacture 


Expenditue 
for New Plant 
and Equipment 
(in thousands 
of dollars 


+ 
assures 
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SB8fe sess ees 


£2 


so) 
= 


&88 828 #8Bes3xxwBSes 


a 
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1,587,518 
73,449 
84,612 

113,606 
279,361 
52,667 
144,419 
25,776 


372,339 
41,090 
108,772 
44,715 
24,597 
26,105 
50,715 


204,801 
218 ,827 
16,444 
49,869 


304 , 668 
56,396 
7,172 
193,664 


309,871 
59,576 
105,210 
15,853 


233,994 
32,711 


612,035 
482,643 


1,923,141 
994,826 


Average Total 
per (in thousands % of 
Employee of dollars) U.S.A 
2,895 2,977,508 4.0006 
2,820 125,395 1685 
2,768 150,395 -2021 
2,915 224,377 3015 
3,015 484 , 860 -6516 
2,928 106 ,004 1424 
3,272 234,908 3156 
2,677 62,213 q -0836 


2,871 81,333 

2,917 171 ,093 -2299 
2,779 86 ,907 -1168 
2,666 37,585 -0505 
2,640 44,756 -0601 
2,840 64,547 -0867 


2,744 461,061 -6195 
2,783 469,504 -6308 
2,753 29,317 -0394 
2,942 85,367 1147 
2,363 740,772 -9953 
2,656 117,478 1578 
2,010 12,855 -0173 
2,624 488 , 956 -6570 
2,339 694,074 -9326 
3,542 132,820 -1785 
2,319 222,995 | -2996 
2,436 31,081 -0418 


4.5281 

1,180,301 4 1.5860 
89,236 1199 
366,182 | -4920 
136 ,878 - 1839 
387 ,947 -5213 


126,630 
2,910,650 3.9110 
824,507 1.1080 
255,255 -3430 
87,913 -1181 
150,412 -2021 


1,623,145 2.1809 
469,504 | -6308 
52,734 -0709 
1,296,471 1.7420 
18,992 -0255 


| 
) 


> PP 


8 
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3 Excludes Henderson County, Kentucky 
4 Excludes Middlesex County 
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5 Includes Tiverton, Rhode Island 
6 Includes Enfield, Hartford County 


7 Excludes Bay County 
N.A. Not Available 
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NEBRA 
86 
113 


J 


24 
49 
109 
132 
160 
169 


Q 
29 
48 
54 
64 

127 
180 
181 


25 
32 
33 
37 
41 


66 


85 

55 
123 
157 
164 
174 
1S4 


112 
168 


Industrial Data, by 


NEVADA 


NEW HAMPSHIRE 


MEXICO 
Albuquerque 


NORTH CAROLINA 


NORTH DAKOTA 


STATE and CITY 


SKA.. 
Lincoln 
Omaha 


Manchester 


ERSEY.... 
Atlantic City 

(b) North East New Jersey 
Trenton 


States and 673 Standard Metropolitan County Areas (Cont'd) 


Based on the 1947 Census of Manufactures 


Employees Salaries and Wages Value Added by Manufacture 
= Expenditure 
for New Plant 
Number Average Total Average Total | and Equipment 
Establish- % of Number per |(in thousands per (in thousands % of (in thousands 
ments Number U.S.A | Establishment] of dollars) Employee of dollars) U.S.A of doltars) 
1,344 47,031 .3290 | 35 119,923 2,550 260 ,658 .3502 18,402 
120 7,529 -0527 63 18,170 2,413 34,658 [eee 
524 27,558 1928 53 75,918 2,755 167,166 .2246 NLA 


209 6,057 
8,587 570,550 
402 40,422 


177,479 
75,947 


2,214,159 
14,237 
1,745,016 
113,283 


132,176 


4,177,080 
23,212 
2,582,562 
208 ,485 


55,486 
8,743 


YORK.. 


Albany-Schenectady-Trov 
Binghamton 

Buffalo 

Elmira... . 7 

(a) New York 

Rochester. . . 
Syracuse... 

Utica-Rome 


Asheville 
Charlotte 
Durham 
Fayetteville 
Greensboro. ..... 
ee 
Wilmington........ 
Winston-Salem. . 


Cleveland. ..... 
Columbus 
Dayton. . 
Hamilton-Middletown 
Lima 


Springfield 
Toledo, .....- 


Wheeling, W. Va.-Steubenville, Ohio... 


Youngstown . 


OKLAHOMA........ 


Oklahoma City 
FUMB. cecvece 


47,819 1,775,975 
599 70,839 
237 35,769 

1,694 183,876 
94 16,358 

39,717 1,033,634 
910 104 ,997 
512 54,563 
429 50,563 


124 11,942 | 
313 18,200 | 
107 16,109 | 
55 3,400 
410 28, 885 
133 4,002 
82 3,329 


482 
385 55,564 
1,700 135,774 
3,258 268 , 750 
679 54,877 
638 95,347 
153 27,047 
103 14,702 | 
161 28,980 | 
76 11,934 
192 19,446 
627 69,599 
343 51,751 | 
552 108 654 
1,740 55,403 
346 13,273 
342 14,756 


9,666,588 
322,175 
159,879 

1,023,231 

74,571 

6,006,255 
510,225 
275,257 
231 ,009 


1,646,673 
56 ,697 
80,465 

. 


12,382 
126 ,578 
15,499 
13,366 
177,425 


29,461 


6,359,006 
460 ,327 
280,241 
777,201 

1,546,117 
277,809 
496 , 380 
137,406 

73,106 
131 ,638 
40,023 
113,247 
390 ,032 
259,509 
567,307 


341,027 
71,998 
96 ,462 


i] 
—s 
be 
=> 
a 
% : 
a, 


N.A 


SS 2-2 
>> B8>>> 


i] 
FF 


OREGON............. 3,075 105,591 .7387 34 317,827 3,010 675,017 .9070 61,669 
122 Portland........ 1,297 51,643 | 3613 40 153,747 2,977 314,273 .4223 36,254 
126 Salem..... 162 5,287 | .0370 33 13,998 2,648 30,257 .0407 N. A. 

PENNSYLVANIA......... 16,789 1,439,534 | 10.0707 86 3,918,901 2,722 6,946,958 9.3341 533,805 

) Allentown-Bethlehem-Easton 898 88,539 .6194 99 222,094 2,508 360,314 4841 31,766 
=e 117 8,423 |  .0589 72 18,965 2,252 33,152 .0445 N. A. 
i Sou 368 46,285 | .3238 126 134,693 | 2,910 224 903 3022 N. A. 
67 Harrisburg........... 367 30,884 2161 84 73,218 | 2,371 144,585 .1943 N. A. 
75 JohnstowM......cec.e0: 148 22,249 | —. 1556 150 60,400 | 2,715 95,796 .1287 N. A. 
81 Lancaster.....cse.-++e. 553 38,707 | .2708 70 93,251 | 2,409 177,087 .2379 12,296 
106 New Castle............. 113 16,557 | .1158 147 47,868 2,891 77,733 -1044 25,330 
117 Philadelphia............. 7,399 532,492 3.7252 72 1,530,946 2,875 2,803,106 3.7663 203,521 
119 Pittsburgh.......ssccseees 2,228 337,974 2.3644 152 1,023,913 3,030 1,707,918 2.2948 139,524 
0 tee neekstcasaneess 617 53,423 3737 87 136,503 2,555 230,962 -3103 19,063 
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8 Excludes Morris and Somerset Counties 


9 Excludes Richmond, Rockland and Suffolk Counties 


N.A. Not Available 


*Withheld to avoid disclosur:. 
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industrial Data, by States and 623 Standard Metropolitan County Areas (Cont'd) 
Based on the 1947 Census of Manufactures 
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Employees Salaries and Wages Value Added by Manufacture 
—— —_ a Expenditure 
for New Plant 
STATE and CITY Number Average Total Average Total and Equipment 
Establish- % of Number per |(in thousands per (in thousands % of (in thousands 
ments Number U.S.A Establishment] of dollars) Employee of dollars) U.S.A of dollars) 
48 Scranton........ 394 24,879 .1740 63 50,705 2,038 83,654 1124 6,774 
77 Wilkes-Barre.... 468 35,608 -2491 76 73,279 2,058 126,075 -1694 7,185 
78 Williamsport..... 223 15,335 1073 69 38,890 2,340 58,645 .0788 N.A. 
OE Wiiscsxsesises 597 41,932 2933 702 100,709 2,402 189 ,357 2544 15,140 
RHODE ISLAND.... 2,214 146,850 1.0273 66 374,852 2,553 658 ,420 .8847 34,609 
124 Providence..... 2,118 141,351 9889 67 360,723 2,552 637,679 -8568 N.A 
SOUTH CAROLINA.... 2,137 188 ,601 1.3194 88 376,964 1,999 794,312 1.0673 61,744 
7 Charleston...... 148 9,972 0698 } 67 19,729 1,978 39,617 -0532 N. A, 
Oe NG oc eiinsceee cues 144 7,090 0496 } 49 13,858 1,955 28,011 .0376 N. A. 
65 Greenville..... 189 26,274 1838 139 58,907 2,242 128,045 1720 6,683 
SOUTH DAKOTA.... 7 ‘ , 494 10,265 0718 21 25,796 | 2,513 51,398 | -0691 3,371 
152 Sioux Falls... ’ Ree ; ; 73 4,804 0336 | 66 13,418 | 2,793 27,462 .0369 N.A 
TENNESSEE... 3,346 221 ,454 1.5492 66 473,211 2,137 957,539 1.2866 83,792 
0 Chattanooga 387 38,193 2672 99 84,375 2,209 149,104 2003 9,369 10 
79 Knoxville. 216 19,905 1393 92 43,477 2,184 74,962 -1007 N. A. 
96 Memphis. 491 35,216 | 2464 72 85,382 2,425 198 ,873 .2672 19,420 
105 Nashville. 370 30,310 2120 82 68,750 | 2,268 134 ,030 .1801 8,909 
TEMAS...... oe tea 3 7,128 297 ,053 | 2.0781 42 755,411 | 2,543 1,727,464 2.3211 304,944 
1 Abilene. <a ; 57 1,294 | -0091 22 2,521 1,948 5,068 .0068 N. A. 
Amarillo 90 2,426 0170 27 7,131 2,939 14,985 -0201 N. A. 
14 Austin.... smeared 113 2,554 0179 | 23 5,853 2,292 11,793 0158 N. A. 
18 Beaumont-Port Arthur. . 150 23,181 | -1622 155 77 ,879 3,360 177 ,508 .2385 30,136 
8 Corpus Christi...... 129 4,577 .0320 | 35 13,496 2,949 41,599 -0559 N. A. 
9 Dallas...... 1,068 38,936 | 2724 36 97,507 | 2,504 238 ,995 .3211 16,153 
50 El Paso..... 148 6,176 | -0432 42 13,780 2,231 35,175 .0473 N. A. 
58 Fort Worth.. 427 32,039 -2241 75 83,298 | 2,600 146,501 -1968 8,317 
OR Ng Guy boo a ebecedaceneees 66 9,119 | 0638 | 138 29,095 | 3,191 73,580 0989 N. A. 
69 Houston... 916 58,606 | -4100 64 182,282 | 3,110 385,549 .5180 86,841 
83 Laredo..... 29 1,025 | -0071 | 35 1,547 1,509 2,906 -0039 NLA 
1 Lubbock pia aes wtih ere ; 78 1,470 -0103 19 3,719 | 2,530 8,558 .0115 N.A 
141 San Angelo. ae 56 827 0058 15 1,989 | 2,405 4,746 0064 N.A 
142 San Antonio. . 463 15,514 -1085 34 31,511 2,031 68 ,931 0926 N.A 
BP WR csc <ces 134 6,451 .0451 48 14,655 2,272 32,621 -0438 N.A 
176 Wichita Falls. . 101 2,972 .0208 29 7,446 | 2,505 21,648 -0291 N.A 
UTAH ek 772 24,516 1715 32 63,804 2,603 128,298 1724 16,988 
111 Ogden...... tis 84 3,414 0239 41 8,033 2,353 14,943 0201 N.A 
140 Salt Lake City. 373 10,849 0759 29 30,096 2,774 57,827 .0777 N.A, 
VERMONT.... 830 34,872 .2440 42 83,021 2,381 149,685 .2011 9,698 
VIRGINIA............. ; 3,644 216,637 1.5155 59 483 ,994 2,234 1,051,629 1.4130 111,588 
oe ee 101 12,101 .0847 120 24,747 2,045 45,702 0614 N.A, 
110 Norfolk-Portsmouth . 375 30,004 2099 80 81,355 2,711 137,058 1842 N.A. - 
129 Richmond...... 406 35,229 -2465 87 70,678 4 2,006 214,622 11 2884 N. A. 
131 Roanoke..... 138 11,287 .0790 | 82 27,640 2,449 49 ,592 0666 N. A. 
WASHINGTON... eee a ewes 3,410 144,324 1.0097 42 438 ,020 3,035 874 ,036 1.1744 81,476 
Nas wins aah anne ’ 1,221 54,770 -3832 45 171,221 3,126 265,422 -3566 14,777 
154 Spokane... : ; 267 10,924 0764 41 31,128 2,850 71,995 -0967 N. A. 
161 Tacoma... 351 16,896 -1182 48 51,918 3,073 106 ,426 1430 N. A. 
WEST VIRGINIA... 1,602 127,353 8909 } 79 337,869 2,653 663 ,993 -8922 82,332 
EE a aE PER, Se 163 23,073 1614 142 74,492 3,229 178,158 .2394 N.A. 
70 Huntington, W. Va.-Ashland, Ky..... 220 21,235 | 1486 97 56,396 2,656 117,478 .1578 N.A. 
174 Wheeling, W. Va.-Steubenville, Ohio... .. 343 51,751 | 3620 | 151 147,020 | 2,841 259 ,509 .3487 34,765 
| | | 
OO a ae enn 6,979 416,448 | 2.9135 60 1,184,247 2,844 2,260,574 3.0374 162,787 
47 Duluth, Minn.-Superior, Wis. 314 12,931 0905 41 33,638 2,601 55,526 .0746 N.A 
63 Green Bay.......... se 191 9,491 .0664 497 26,099 | 2,750 54,556 .0733 N.A 
78 Kenosha.... — 83 17,069 1194 | 206 51,080 | 2,993 99 ,694 .1339 N. A. 
80 La Crosse... 114 9,700 0679 85 24,617 2,538 51,813 -0696 N.A, 
94 Madison. . 238 10,750 0752 45 29,153 2,712 49 ,582 .0666 N.A. 
NS re a on ae ayo a eeieane ee 2,028 182,797 1.2788 90 552,146 3,021 1,005,399 1.3509 63,942 12 
126 Racine... 264 22,512 1575 85 71,779 | 3,188 - 124,664 -1675 7,808 
NYOMING. 256 5,607 0393 22 16 ,696 2,978 34,957 0470 10,235 
. Total—U. S. A... . EP pe ee 240,881 fF 8 are ee 59 39,289,797 | 2,749 | errr 6,003 ,089 
) Excludes Walker County, Georgia 11 Excludes Chesterfield County 12 Excludes Waukesha County N.A. Not Available 
MAY 10, 1950 
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“What makes, 


LEADER IN DIE CASTING ... H. H. Doehler founded the Doehler Die 
Casting Co. in 1908. Acted as its President and Chief Executive 
for 36 years. In 1944, when the merger with the W. B. Jarvis Co. 
took place, he was elected as Chairman of the Board of Directors 
of the new company, The Doehler-Jarvis Corp. (In the back- 
ground) a panorama of the seven Doehler-Jarvis plants. 
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leader, Mr. 
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me af (2: 


“A leader requires the fundamentals of character, 


personality, and ability to inspire others. Effective Leadership 


can only be gotten by: Living Examples, Faultless Justice, High Esteem and 


Ever Present Tolerance . . . all children sired by Experience.” 


H. H. DOEHLER, CHAIRMAN OF THE BOARD, DOEHLER-JARVIS CORP., NEW YORK, N. Y. 


World’s Largest Producer and Finisher of Die Castings 


We like Experience. It’s so solid a virtue. You 
either have it, or you don’t have it. 


Turn back to 1855. The first leg of Cyrus Field’s 
Atlantic Cable had just been laid between Nova 
Scotia and Newfoundland. Gay Paree was even 
gayer with its International Fair. In the good old 
USA, the metals industry, a lusty lad, was already 
busting out of its knee britches. 


It needed a medium for the fast exchange of news 
and ideas, technical and business information. /t 
needed Tue Iron Ace. And for 95 years, you 
might well say we have been the metalworking and 
metal-producing industry in print... 


4,940 WEEKLY ISSUES . . . covering all phases of the 
smelting, refining and processing of metals, and all 
phases of manufacturing operations. From the first 
Bessemer converter...to the birth of the new alloys... 
not alone iron and steel, but aluminum, titanium, mag- 
nesium, silver,zinc,and all the other metals men live by. 


225,000 EDITORIAL PAGES... weekly news coverage— 
pictures, descriptions, data on the products and proces- 
ses of a giant that today is one-third of all industry. The 
latest technical material for the specialized technician 


—the broader gauge stuff for top management. And 
always the sharp penpoint of the respected Iron AcE 
editorials . . . timely, mature, independent. 


275,000 ADVERTISING PAGES... news and technical 
data of products and methods and services, bought and 
paid for by the industry’s major suppliers . . . entrusted 
to THE Iron Ace to be delivered into the eager hands of 
the right man in the right plants across the market ... 
currently 93% of the industry’s buying power. 


This is the base for IRon AcE leadership in the 
metals industry. There are other assets, of course, 


but selfishly, this is your greatest security behind 
your IRon AGE advertising contract. 


And this is why, year after year, 
The IRON AGE is... 


Ist... IN PLANT COVERAGE 
Ist...IN WEEKLY CIRCULATION 
Ist...IN ADVERTISING VOLUME 
Tst...1N MARKET SURVEYS 
Tst...IN MARKET COVERAGE 


measure all Metal Magazines 


The IRON AGE 


...and youll make 


NATIONAL METALWORKING WEEKLY 


your Ist Choice too! 


A CHILTON PUBLICATION. 100 EAST 42D ST., 


1950 


Doehler?” 


NEW YORK 17, N. 


WHERE POPULATION HAS INCREASED MOST SINCE 1940 


Ratio of 1949 to 1940. U.S.A. is 113 


TOTAL U.S.A. 
113 


1) 
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LARGE GAINS 
(120 AND OVER) 


MODERATE GAINS 
(105 TO 119) 
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Source: Research Depart 
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ent of Sales Management 


RETAIL SALES GAINED MOST, 1949 OVER 1939 


1949 retail sales of $128.1 billion represent a gain of $86.1 billion 
over 1939, for an index of 395 
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i] UNDER 300 


Sources: Bureau of the Census, 1939 


Sales Management, 1949. 


Hove Chest 


for your Sales Department 


A Screened Market 
of more than 3,400,000 


Better Homes 


enter protectingly, this much-thumbed 
magazine is carried upstairs to somebody’s room — 
for still more browsing, more shopping among ideas 
and things to buy, when there are more decisions to 
be made. 


But the wants it has stirred up, the ideas about what- 
we ll-have-tomorrow—these stay downstairs, in the 
living hope chest of the whole family’s dreams and 


table talk. 


People read Better Homes & Gardens with a special, 
deep enthusiasm—with desire sharpening their inter- 
est as they turn each page. For here, cover to cover, 
is a rich parade of articles and advertisements con- 
cerning the most important things in their lives—their 
homes, their family interests! They study these pages, 
including the advertisements, right in the moment of 
wanting, planning, deciding what and which to buy next. 


This intimate influence of Better Homes & Gardens— 
felt in over 3,400,000 well-above-average homes each 
month*—is what makes this magazine “‘America’s Ist 
Point of Sale.” If you would like to have your own 
advertisements ride along on the hopes and wants of 
these good-prospect families, ask us for a quick run- 
down of the surprising BH&G story. 


* Over 3,500,000 in April and May 
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HARDWARE - PAINTS 
HOUSEHOLD APPLIANCES 


<tans| CHAIN GROCERY STORE off 


AS) Sh ee 


. enaramnen located in a heavily trafficked retail shopping 

area, the chain grocery store is the core of sales for the home. 
Every month, 2,100,000 housewives buy Family Circle in 9,135 
stores of ten of the country’s leading grocery chains. 


POINT 1—Housewife shopper coverage is selective 
economical circulation. 


POINT 2—Family Circle Magazine, with the highest 
percentage of housewives of any women’s 
service magazine, should be the FIRST mag- 
azine to be considered on food product 
advertising schedules. 


Housewives buy a lot more than food in these 9,135 retail areas. 
They buy appliances . . . family wearing apparel . . . home fur- 
nishings . . . drugs . . . cosmetics . . . automobiles . . . 


POINT 3—Family Circle’s 2,100,000 guaranteed cash- 
and-carry circulation is primary housewife 
coverage for any product used in and 
around the home. 


Isn't it time to add Family Circle’s selective national coverage 
to your schedule to penetrate deeply into 1,731 counties which 
account for 86% of all United States food sales .. . 85% of 
all retail sales? 


Family Circle selects}; 


\ I 


NUMBER 

oF 

stores “eat sates 
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[amily Cecle 


25 WEST 45th STREET, NEW YORK 19, N. ! 
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1949 RETAIL SALES PER FAMILY 


The average American family purchases were $2,990 


LEGEND: 


$3150-3499 


$2500-3149 


UNDER *2500 


WHAT FAMILIES HAD TO SPEND WITH IN 


Average net effective buying income was $4,474 in the U.S.A. 


LEGEND: 


$4250-4999 


$3500-4249 


PICTOGRAPH BY 


UNDER *3500 
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You might get a hung jury if you asked men 
at random on which of these women they'd 
spend hard-earned cash. 


But among advertisers, the vote would be 


unanimous for the lady in the upper right 
hand corner! 


She’s an unusual woman. While the average 
woman gets married at 21, she walked down 
the aisle before she was 20. While the average 
woman has her first child at 23, she became a 
mother by 21. 


Now she has a real family —a family that 
means a thousand and one household pur- 
chases every year—and she’s only 23! 


Where else would you find such a good pros- 
pect...so early? 


Where else but... Modern Romances! 


Over 3 million women read Modern Ro- 
mances, 71% of them married or engaged. 
Their median age is 23. And almost % of 
Modern Romances families have one or more 
children living at home. 


Advertisers are more and more aware of the 
value of the young married 
woman. With Modern Ro- 
mances they get a direct line 
to the youngest married mar- 
ket of all! 


Get the whole story from 


modern romances EB 


America’s Youngest Married Woman Audience 


DELL PUBLISHING COMPANY, INC. 


* 261 FIFTH AVE., NEW YORK 16, N. Y. 


(ood Housekeeping Promotion|l 


in face of over-all downward trend fin 


Last October, department store sales were falling P 
off all over the country. In Boston, Federal Re- RY (w1TES 
serve averages showed sales down 6.3%. 

But at R. H. White's, sales were UP... UP 


12.6% above the average! 


BOSTON 12, Mass 


OFFICE OF THE PRESIDENT 


Reason: White's featured a special GOOD 
HOUSEKEEPING Week, where products guar- 
anteed by GOOD HOUSEKEEPING were adver- GOOD HOUSEKEEPING 
tised, displayed, and identified by posters through- 


Mr. Wesley Bailey, Promotion Mgr. 


November 2, 1949 Kef 

out the store. 

Dear Mr. Bailey: 
Now that our store-—wide GOOD HOUSEKEEP- 


ING event has come to a close, I should 


For results, read this letter from the President of 
White's. See the following photographs. And for 
more detailed information, write for illustrated 
brochure. Address Promotion Department, Good like to tell you how satisfied we were with 


Housekeeping, 959 8th Ave., New York 19, N.Y. the whole promotion. It not only sold 
goods,* but all of our buyers and our sales 
personnel are now more familiar with the 
story of the Guaranty Seal and its ability 
to move merchandise. 

The association with your Magazine, 
your Seal, and your Readership also brought 
more to us than the mere addition of dol- 
lars of volume. It helped us to sell our 
store to a public that today is more con- 
scious than ever of quality, and is ever on 
the lookout for some extra guarantee of 
satisfaction.... 

Full-page newspaper ads announced GOOD HOUSEKEEPING TOS NONE GUF GNBSE 3m yoET apTOe hens 
Week, increased store traffic. that "GOOD HOUSEKEEPING Sells Goods." Now 
that we've seen our figures, we most cer- 
tainly can agree! We at White's look for- 
ward to other equally profitable promotions 
with your great organization. 
Sincerely, 


*Our business was 12.6% ahead of the Federal 
Reserve average for Boston for the period. 


21 window displays, like dining room above, drew interested 
customers into store. 


Keone it) ear > 

$” Guaranteed by > 35 er CO 
Good Housekeeping F P PY 

Neoras anvenniseo WSS 


We give this Seal to no one... the product that has it, earns it. . 
SALES MANAGEMENT 


Ups Store Volume 12.6% 


d}in Boston area department stores! 


tvery department from beauty to boys’ wear featured GOOD 
HOUSEKEEPING-advertised brands. 


Hore personnel, in special meetings, were briefed about the sell 
ing power of the Seal. 


U, Wie of 

>” Guaranteed by © 
food Housekeeping 
2 


Zn 
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‘4 


Many manufacturers sent representatives and demonstrators to 
lake part in GOOD HOUSEKEEPING Week. Above: Adele Dyer, 
Hylist. for Simplicity Patterns, offers advice on dressmaking. 


Counter and floor displays identified Guaranteed products by 
use of large Seals. 


Good Housekeeping Fashion Show was 
so successful a special police detail was 
assigned to handle crowds. The show had 
to be repeated a second evening. (See 
announcement at right.) 


Repeat 


Per- 


formance 


tonight 


at 7:39 


Here, again, is positive proof of the confidence women have in 
the Good Housekeeping Seal and the products that bear it. 


No other magazine offers its advertisers such a powerful selling 
advantage—a proved means of making ads pay off at the point 
of sale. 


D HOUSEKEEPING sells goods 


The Homemakers’ Bureau of Standards - 959 8th Avenue, New York 19, N.Y. 
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WHAT FAMILIES SPENT IN FOOD STORES IN 1949 


$706 was the average for the U.S.A. 


LEGEND: 


4650-799 


$550-649 


UNDER *550 


WHAT FAMILIES SPENT IN DRUG STORES IN 1949 


$90-99 


370-89 


le x) 
UNDER 470 PICTOGRAPH BY 
Sa MANAGEMENT Source: Research Department of Sales Management = Sy) 
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Magazine Revenue Leaders 
(YEAR 1949) 


DRUGS AND REMEDIES* 


Investment by 
Advertisers in 


y Publicati 
Ranking ublication this classification 


Jan.-Dec. 1949 Magazine Revenue Leaders 


TOILETRIES AND TOILET GOODS* 


Investment by 


Saturday Evening Post 1,188,422 


Ladies’ Home Journal 757,895 Ranking Pubtestion in cea 


Jan.-Dec. 1949 


LIFE $7,841,679 


True Story 518,192 


Woman’s Home Companion 450,624 


Ladies’ Home Journal 3,582,006 
Good Housekeeping 447,007 


Saturday Evening Post 2,426,324 
7th Look 420,802 


Good Housekeeping 2,075,427 
gh | MacFadden Women’s Group 387,236 


Woman’s Home Companion 1,988,586 
gth Parents’ Magazine 382,787 


McCall’s - 1,962,699 
10% Fawcett Women’s Group 287,971 


Look 1,651,408 
*Excludes Farm Magazines and Sunday Supplements SOURCES P.1.B. 


True Story 1,621,169 


Cosmopolitan 1,145,724 


10 | MacFadden Women’s Group 1,133,163 


*Excludes Farm Magazines and Sunday Supplements SOURCES P.I.B. 


More dollars for selling! 


People who advertise Toiletries & Toilet 
Goods, Drugs and Remedies invested more 
Dollars in LIFE during 1949 than in any 
other magazine! 


THREE VERY GOOD REASONS: 


FIRST IN MAGAZINE CIRCULATION 
FIRST IN READERS 
FIRST IN ADVERTISING REVENUE 


America’s Ten Largest Magazines of Audited Circulation * Publishers’ Statements for Last Six Months of 1949 


cant 


happen with | 


CASH-AND-CARRY CIRCULATION (SINGLE COPY SALES) 


“Casita 


CIRCULATION MAGAZINE 1,000,000 2,000,000 3,000,000 4,000,000 
5,305,394 Life 
4,429,260 Ladies’ Home Journal 
4,010,219 Saturday Evening Post 
4,000,156 Woman’s Home Companion 
3,937,386 McCall's 
3,458,080 WOMAN’S DAY 
3,291,829 Better Homes and Gardens 
3,140,371 Collier's 
3,110,040 Look 
3,080,493 Good Housekeeping 


Why are single copy sales the 
cream of magazine circulatio® 


Because they are buyer-initiated 
Because no premiums or pressul® 
no song-and-dance, no special 
inducements bring the sales in. 
The single copy sale reflects the 
reader’s desire to buy, rather thet 
the publisher’s desire to sell. 
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the greatest cash-and-carry circulatiogo 


M 
SALES MANAGEMENT SAY 


An unopened magazine can’t whip up much 
P g p up 


enthusiasm for the products between its 
covers. And there are plenty of unopened 
magazines— plenty of Annies who don’t live 
there any more. That’s just one example of 


the waste circulation in subscription figures. 


THAT’S WHY WE SAY “CASH”. 
The woman who puts out cash for a single 
copy of a magazine is going to read that 
magazine. Her cash is ready money .. . 
money she’s ready and able to spend to 
buy her the things she wants. 


THAT’S WHY WE SAY “CARRY”. 


The customer who’s up and around, eager 
to buy and read, is a far more promising 


prospect than Annie... who isn’t reading 


in December what she subscribed to in May. 


“CASH-AND-CARRY” . . . YOUR MOST 
VALUABLE CIRCULATION. 


Cash-and-carry magazine sales are made to 
active customers who pay money on the { 
spot for the things they want. .. and that 


“4 
SA. can mean your product. ‘ 
. so i 


circulation” | 


Every sale of Woman’s Day is a 


cash-and-carry sale... 
and Woman’s Day tops all the top 


magazines in “cash-and- 


carry circulation.” 


, of all magazines Woma n’s Day 


on sale at all A& P Food Stores—5¢ 
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What Families Spent in General Merchandise Stores 
me in 1949 


LEGEND: 


BI 00 «over 


$350-399 


$300-349 


UNDER *300 


What Families Spent in Furniture-Household-Radio Stores 
in 1949 


LEGEND: 


$140-159 SCO 


} $120-139 


UNDER 4120 PICTOGRAPH BY ge 
Sales MANAGEMENT Source: Research Department of Sales Management. = Sty) 
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— NUMBER 3 OF A SERIES 
T7ELL AND SELL iT a oem _ saben 


These 48 CITIES in 48 STATES, with 
a total population of 1,421,400, 
consume over 4,321,000 PAIRS OF 
SHOES annually with $142 MIL- 
LION value at wholesale, $24 mil- 
lion at retail, are typical of the 
Recorder's Main Street Coverage. 


“> 


SHOE DEPT. 
wine INCOME CITY, STATE POPULATION 
THOUSANDS STORES STORES 


$ 66,023 Gadsden, Ala 58,600 12 
86,951 Tucson, Ariz. 49,800 7 
19,648 Jonesboro, Ark. 18,200 
65,202 Bakersfeld, Calif. 32,800 15 
114,375 Pueblo, Colo. 75,000 
44,468 Norwich, Conn. 35,500 
232,263 Wilmington, Del. 127,500 17 
46,480 Daytona Beach, Fla. 30,000 11 
33,277 Athens, Ga. 27,600 
26,466 Twin Falls, Idaho 16,200 
18,795 Elgin, Il. 45,000 
58,425 Lafayette, Ind. 37,500 
59,663 Clinton, lowa 32,200 

14,126 Emporia, Kansas 14,600 
13,908 Danville, Ky. 9,000 
11,558 Opelousas, La. 15,100 
18,688 Augusta, Maine 22,500 
51,854 Hagerstown, Md. 39,400 
33,037 Gloucester, Mass. 25,200 
11,938 Traverse City, Mich. 19,800 
15,147 Hibbing, Minn. 19,600 
19,455 Columbus, Miss. 18,000 
19,426 Carthage, Mo. 15,200 
15,415 Havre, Montana 10,500 
42,270 Grand Island, Nebr. 25,100 
15,028 Reno, Nev. 34,000 
10,836 Keene, N. H. 15,000 
32,528 Long Branch, N. J. 26,300 
144,416 Albuquerque, N. M. 69,800 
65,768 Watertown, N. Y. 36,500 
12,033 Hickory, N. C. 11,500 

Fargo, N. D. 38,500 
Ashtabula, Ohio 30,400 
Stillwater, Okla. 15,600 
Medford, Oregon 17,500 
McKeesport, Pa. 62,700 
Woonsocket, B. |. 55,600 
Conway, S. C. 8,000 
Aberdeen, S. D. 21,600 
Kingsport, Tenn. 19,600 
Denison, Texas 20,700 
Logan, Utah 16,000 
Rutland, Vt. 18,600 
Danville, Va. 38,000 
Aberdeen, Wash. 20,600 
Elkins, West Va. 10,000 
Marinette, Wisc. 16,900 
Sheridan, Wyo. 14,600 

1,421,400 
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1 

1 Vee often shoe manufacturers mistake effective 
; “Main Line” distribution for National Distribution, 
2 merely because their metropolitan dealers covera | 
1 larger area geographically. Well rated, smaller 
volume ‘‘Main Street’’ stores, outnumbering the 
1 larger city outlets by the thousands are quite as 
1 essential to a full realization of their volume po- 
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tential and truly effective National Distribution as 
the more glamorous ‘’Main Line”’ store. 


In the 48 “Main Street’ cities listed at the left, 241 
Retail Shoe Stores and 61 Department Stores, most 
of them enjoying a volume of betfer than $2 million 
annually are paid subscribers to Boot and Shoe Re- 
corder .. . and there are literally hundreds more cities 
exactly like them, an equally impressive Recorder Shoe 
Readership, the penetration of which is vital to national 
distribution and requisite to the realization of your vol- 
ume potential. 


SOURCE: SALES MANAGEMENT'S SURVEY OF BUYING POWER 


BOOT and SHOE 


Ccor er 


1 a Hit tTtON PUBLICATION 
1 100 ie 42ND STREET e =; YORK 17, NEW YORK 
1 BOSTON * PHILADELPHIA * CHICAGO * ST. LOUIS * LOS ANGELES 
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Ih’s nor a Top-the-Townsend plan, or« 
up on Upton Sinclair’s EPIC platform... 

But taking in that amount of money in th 
first two days of the week is something ofa 
epic in any circulation department! 

In the past year, average receipts by mail « 
every Monday and Tuesday for subscriptions! 
Nation’s Business have increased from $45, 
to $60,000...more than 90% for the three yea 
term at $15, and more than half are renewal! 

No get-acquainted offers, club rates, specid 
prices, this-month-only deals with cucko 
clocks, insurance policies, or gold embossed 
portfolios thrown in free... 

For $15 a subscriber gets 36 issues of ths 
magazine, and nothing else but. 


TueERE Is NO compulsion to subscribe | 
Nation’s Business. 

It positively will not publish your pictur 
speeches, life story or your wife’s social note 

The subscribers wear no badges, rate 
salute from traffic cops or precinct captails 
enjoy no club privileges, have no priority { 
new cars, hair cuts or watch repairs, pel 
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or aff uo kind words from clergymen or headwaiters. _ behind reports,skips the chronicle,seeks causes. 

The notoriety value is nil, net... It takes the long view, focuses on major 
inv  Yetmore business men pay more money for factors that will affect business, points out 
of alg \ation’s Business than for any other business _ possible consequences. 


publication—some 660,000 of them, in every Its articles are all carefully compiled, the 
nail industry classification, type of business, state facts documented . . . competently written for 
ions of the Union, small town and big city. the non-specialist reader, with the common 
45.00 The circulation of this one magazine alone _ objective of authoritative interpretation rather 
pe yea includes the men responsible for a majority of the _ than sensationalism, scoop, or matching the 
wale! (i Mation’s business! current content of other publications. 
speci In consequence, the reader looks to Nation’s 
racks No orueR business publication offers more Business for direction rather than data, is 
boss f the business market .. . or rarely surprised .. . and usually 


geater attention and interest 
of this % the advertising addressed to 
that market. Because Nation’s 
Business has its own niche, 


knows the turn of major events 
before they turn... 

And since Nation’s Business 
comes out only once 2 month, 
ribe ti Uility and value in the minds 

fits readers. 


never crowds him, he has time 


enough to read every issue! 

pictur There is more business news published Few publications can provide a_ better 
| note lay than anybody can read, and much of it reception for advertising ...and no publication 
rate wm tributes only to the confusion and blood better prospects! 

aptailis pressure of its readers. Possibly you don’t know as much as you 
rity fe Nation’s Business leaves to other journals might about Nation’s Business? Call any office 
irs, gg Ne reports of business—looks for the reasons _ for a current evaluation... 


NATIONS BUSINESS 


WASHINGTON, NEW YORK, CHICAGO, DETROIT, CLEVELAND, SAN FRANCISCO AND LOS ANGELES 


State Leaders in Gross Cash Farm Income in 1949 ~~ 


i. 
A BILLION DOLLARS U.S.A. gross cash income from farming was $27.87 billion in 1949 af 
AND OVER . 
Thovsonds amma ¥ 
£2,000 — Y 
HALF BILLION 
TO A BILLION™ 
ees v4 
s ~) QUARTER BILLION 
TO A HALF BILLION 
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é LESS THAN A 


QUARTER BILLION 
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Where Farm Income Increased Most 


Using 1945 as the base, 100, gross cash income from farming 
increased by a ratio of 130 in 1949 


LEGEND: 


| 140 & OVER 


130-139 


115-129 
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Urban, suburban, or farm... 


These room interiors are appropriate to fine homes, and 
well-to-do families anywhere... But they happen to be rooms 
in farm homes, as presented in full color in SuccessFuL FARMING 
—see any late issue! They aren’t freak exhibits, exceptional 
instances, but are multiplying by thousands each month. And in 
showing such rooms, SUCCESSFUL FARMING is not going beyond 
—but merely keeping up with its reader families! 
‘In the 15 Heart states alone, a round million subscribers to 
SUCCESSFUL FARMING earn an average income that is easily 50%, 
above the US farm average... ‘These SF families have started a 
revolution in farm living that represents the largest quality 
market in the world today for manufacturers and merchants... 
a market with the needs, the desire, and the means... and all 
within a single medium! 


Sell these active buying farm families... with 
SUCCESSFUL FARMING alone assuring maximum potential and 
minimum waste because of its concentration and selectivity 
among the best US farmers! ... And remember that there is no 
substitute for SuccessFuL Farminc! Any “national” list of 
general media merely fringes this top market. Only SF penetrates 
it—thoroughly, intensely, effectively ... after forty years of 
service that helped to bring its present prosperity ... To allot 
your advertising effort most productively, get the facts on today’s 
farm buying power—ask any SF office... Des Moines, New York, 


Chicago, Cleveland, Detroit, Atlanta, San Francisco, Los Angeles. 


SUCCESSFUL (4% FARMING 


‘AREA SAMPLING 


INFARMATION 
ease, 


Where do lowa farm men and women find out what 
they want to know? You'll find this basic question 
answered, point by point, in “J nFARMation Please”. 
This fact-filled book is a 134 pase study of the in- 
formation sources of lowa farm people, made by the 
boratory of lowa State College. 

for Wallaces’ 
Farmer an ished by this 
report, this publication a d by 
four other “yardsticks”—Mar ality 


——s—="F 


eference: 
the facts 
clearly show ¢ 
No. 1 farm market, 
Homestead rates your care 
Study first-hand the ques 
d in. Send 
today --- 
representative 


WALLACES ‘4 


5 GIVES YO 
SCIENTIF; 


FACTS ON ' 


1. Handling and feeding livestock 
2. Livestock and poultry disease 


3. Market prospects a year ahead 


4. Advice on present markets 
5. Corn and other field crops 


MEN 
» On Handling and Feeding of Livestock 


’ Farm and other magazines_ "AVY, 
Manufacturers’ billetins beakers 
i Otitis tome Se pre ee 
a ee ee 
Farm Bureau, AAA and SCS... 5% 
Extension bulletins........... 
Extension workers 


Other sources 


Newspapers 


Manufacturers’ bulletins 
Extension bulletins 


Extension workers 


WOMEN 


1. Recipes and meal planning 

2. Canning and preserving food 
3. Patterns, sewing and fashions 
4. Home improvement 


5. Keeping poultry 


WOMEN 


_ » On Recipes and Meal Planning 


Farm and other magazines ... . 56% 


Other Homemakers.......... 


Farm Bureau, AAA and SCS... 6% 


et OUND | i oc cee nkewcans 


Using an area probability sample, interviewers 
from lowa State College visited with farmers and 
their wives on farms of 30 acres or more. The Statis- 
tical Laboratory picked at random in each of the 99 
lowa counties three segments of land containing an 


average of two farms each. The interviewers were 
given no choice; they had to secure interviews on 
these specific farms. The answers to the two top 
ranking questions are charted above. 


\ 


§ WOTHING UP OUR SLEEVES... 


Our leadership is not the result of magic. 
We've earned it by down to earth reporting, 
on the local level, of the problems and topics 
that interest lowa farmers and their home- 
makers. The yardsticks we've employed— 
and we invite you to employ—in measuring 
the lowa farmer have helped us to guide our 


DANTE M. PIERCE, Publisher 


editorial policies. We believe that many of 
the things we've learned about him as a 
reader will help you to appraise him as a 
prospective customer. In lowa, sell through 
the columns of the publication that's “looked 
for, listened to, believed in”. . . Wallaces’ 
Farmer & lowa Homestead. 


’ 'ARMER & IOWA HOMESTEAD 


DES MOINES, 


IOWA 


1949 Gross Cash Farm Income on a Per-Farm Basis 


The average size of farm and type of crop or stock raised have great influence on income 
per farm. U.S.A. average is 195 acres and $4,757 income per farm 


LEGEND: 


- $7500 & OVER 


$5000-7499 


$3000-4999 


UNDER *3000 


Source: Research Department of Sales Management. 


Where Motor Vehicle Registrations Increased Most 


1949 OVER 1947 
The U.S.A. had 37,360,465 motor vehicles registered in 1947, 
and 43,298,000 in 1949, or a gain of 16% 
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sys JOAN CAULFI 


Stoning in Paramourt Pictures DEAR WIFE 


Outdoor Adv. x 


“What more powerful selling message than lovely Joan Caulfield’s state- 


ment ‘I’m a Lux Girl’? Strategically located near point-of-purchase, our 


message on 2-4-sheet posters gives tremendous support to the Lux selling 


and merchandising program.” 


Nowa P Homqad 


HowarD BLOOMQUIST 
Adrirtisime Mer. - Laux blakes - Lux Toilet Soap - Silver Dust 
LEVER BROTHERS COMPANY 


One of a series of advertisements promoting a better under- 
standing and appreciation of Outdoor Advertising — sponsored by 


The Standard Group 


OF OUTDOOR ADVERTISING COMPANIES 


serving one-fifth 
the nation’s 


(sumers 


JOHN DONNELLY & SONS * CENTRAL OUTDOOR ADVERTISING CO., INC. * THE PACKER CORPORATION 
WALKER & COMPANY * WHITMIER & FERRIS CO., INC. * ROCHESTER POSTER ADVERTISING CO., INC. 
E. A. ECKERT ADVERTISING CO. * PORTER POSTER SERVICE * THE HARRY H. PACKER CO. ° C. E. STEVENS CO. 
BORK POSTER SERVICE * SUNSET OUTDOOR ADVERTISING CO. * BREMERTON POSTER ADVERTISING CO. 
STANDARD OUTDOOR ADVERTISING, INC., 444 MADISON AVENUE, NEW YORK 22, NEW YORK 


FREE! Latest Information on the Farm Marke 


Statistics on the farm market and basic information on the farm equipment field 
may be secured from IMPLEMENT & TRACTOR. Check this list. 


“Statistical Data, Tractors & Farm Equipment”: ‘This 48 pave bookle 
contains the latest figures on production, total sales, domestic and export sales fo 
all major lines of farm equipment. County and state market data covering number 
of tractors, trucks and automobiles on farms, number of farms, farm income, electri. 
fied farms, size of farms and farms with running water are also provided as a practical 


guide for determining sales potentials and setting quotas. 


“Pulse of the Farm Equipment Industry”: 4 special monthly bulletin pr 
pared as a time-saving service for busy advertising and sales executives. “Pulse 
contains reports on current tractor production, sales and trends in the farm equipment 


industry. Each issue contains an outlook for the month ahead. 


“Do You Know the Farm Equipment Dealer’: 4 study of the merchas 
dising, service and general business operations of 10,000 farm equipment dealer sub- 
scribers of IMPLEMENT & TRACTOR. Lines and products handled, companies 
represented, sales and service volume, number of employees, store facilities, et 


are among the subjects covered. 


1&T’s Market Data & Media File: ‘This handy, filing cabinet size folder con 
tains complete information on the farm equipment market and IMPLEMENT & 
TRACTOR. In addition to factual data on the distribution of farm equipment, re- 
placement parts, etc., the file provides pertinent facts on I&T and its functions 


the industry’s leading advertising medium. 


Directory of Jobbers & Manufacturers’ Agents: ‘This list covers the dis 
tribution services and facilities offered by more than 1,800 manufacturers’ agents 
automotive and farm equipment jobbers serving the farm equipment field. Informe 
tion on products handled, territory served, warehousing, size of sales force, ct 


also included. 


To secure any of this material or for additional information, write 


MARKET RESEARCH 


peparTmENT | IMPLEMENT & TRACTOR 


KANSAS CITY 6, MISSOURI 


COUN 


Tulare. . 

san Joaquin . 
vakima 

Kern ° 
Waricopa. . 
Aroostook 
Lancaster 
Orange 


Sussex 
Stanislaus 
Ra srcest 
San Bernardin 
moerial 

Polk 

Sonoma 
Mississippi . . 
Santa Clara 
Piverside. . 


Whitman... . 
“Merced 
Ventura... . 
Hidalgo... . 
Monterey 
McLean 
Hartford... . 
Ssftolk 

La Salle 
Pottawattamie 


Sacramento. . 
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Chester... 
mquois.... 
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Champaign . 
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Sioux 
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4k 
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iolvar 
Sunflower 
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?\ymouth 

‘unta Barbara 
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i rT) 
“iddlesex 
Zenton 

Yadera 
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COUNTY 
and 
STATE 


New York, N. Y. 
(5 Saunties) 
Cook, tll. 
Los Angeles, Cal. 
Wayne. Mich. 
Philadelphia, Pa. 
Alleaheny, Pa. 
Cuvahoga, Ohio 
St. Lou's, Mo. 
Baltimore, Md. 
Middlesex, Mass. 


Essex, N. J. 
Suffolk, Mass... .. 
ete, 0. Ven ces ‘ 


District of Columbia 


Milwaukee, Wis... 


San Francisco, Cal.. 


Harris, Texas..... 
Alameda, Cal..... 
Hamilton, Ohio. . 
Hudson, N. J. 


King, Wash 
Hennepin, Minn. 
Westchester, N. Y. 
Orleans, La. 
tefferson, Ala... 


Providence, R.1..... 
Dallas, Texas...... 

Marion, Ind......... 
New Haven, Conn.. . 


Jackson, Mo. 


Multnomah, Ore. 


Worcester, Mass... 
Hartford, Conn... .. 


Essex, Mass. . 


San Diego, Cal..... 


Nassau, N. Y. 


Fairfield, Conn.. . 
Fulton, Ga. 
Jefferson, Ky. 
Bergen, N. J. 


Franklin, Ohio. ... 
Monroe, N.Y... 


Luzerne, Pa........ 


Bexar, Texas 
Dade, Fla. 
Summit, Ohio 
Shelby, Tenn. 
Denver, Colo... ... 
Ramsey, Minn. 


Delaware, Pa.... z 


Union, N. J. 
Bristol, Mass... . 
Lucas, Ohio 
Norfolk, Va. 


Norfolk, Mass... . . 
Montgomery, Ohio. 
Hampden, Mass... . 


Lake, Ind........ 
Tarrant, Texas... 
Passaic, N. J. 


Oakland, Mich... . . | 
Oklahoma, Okla... 
Montgomery, Pa... . 


Onondaga, N. Y. 
Maricopa, Ariz. 


Westmoreland, Pa. 


Duval, Fla. 
Douglas, Neb. 


Contra Costa, Cal... 


Davidson, Tenn. 


| Birmingham 


LEADING 
CITY 


New York City 
Chicago 

Los Angeles 
Detroit 
Philadelphia 
Pittsburgh 
Cleveland 
St. Louis 
Baltimore 
Cambridge | 


Newark } 
Boston 

Buffalo 
Washington 
Milwaukee 

San Francisco | 
Houston 


Cincinnati 
Jersey City 


| Oakland j 


Seattle 
Minneapolis 
Yonkers 
New Orleans 


Providence 
Dallas 
Indianapolis 
New Haven 
Kansas City 


Portland 
Worcester 
Hartford 


| Lynn 


| 
San Diego | 
Hempstead | 

Township | 
Bridgeport 
Atlanta | 
Louisville 
Garfield 


Columbus | 
Rochester 
Wilkes-Barre | 


' San Antonio 


Miami 
Akron 
Memphis | 
Denver 
St. Paul 
Chester 


| Elizabeth 


Fall River 
Toledo 
Norfolk 


| Quincy 
| Dayton 


Springfield 

Gary 

Fort Worth 
Paterson 

Pontiac | 
Oklahoma City 
Lower Merion 
Syracuse 
Phoenix 

New Kensington 
Jacksonville 
Omaha 
Richmond 


' Nashville 


waswonounse 
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COUNTY 
and 
STATE 


Stark, Ohio 
Camden, N. J. 
Henrico, Va. 
Fresno, Cal. 
Salt Lake, Utah 
Kent, Mich. 


San Bernardino, Cal. 


Santa Clara, Cal. 
Lackawanna, Pa. 
Mahoning, Ohio 


Middlesex, N. J. 


Sacramento, Cal... . 


Berks, Pa. 


Genesee, Mich..... 
Kanawha, W. Va... 


Mobile, Ala... .. 
Tulsa, Okla... ... 
Pierce, Wash. 
Albany, N. Y. 
Mercer, N. J. 


Cambria, Pa... . 
Sedgwick, Kans. 


Suffolk, N.Y...... 

Lancaster, Pa...... 
Hillsborough, Fla. . . 
Jefferson, Texas... 

Knox, Tenn........ 
Oneida, N. Y....... 
Spokane, Wash..... 
Schuylkill, Pa... ... 


Polk, lowa 


Washington, Pa.. . 


| er 


San Joaquin, Cal. 


St. Louis, Minn.... 
New Castle, Del... 
Dauphin, Pa....... 
Of ae 


Pulaski, Ark... . 


Orange, Cal. 
San Mateo, Cal. 


Hamilton, Tenn... 


Monmouth, N. J. 


Lehigh, Pa........ 
Arlington, Va....... 
Fayette, Pa........ 


St. Joseph, Ind... 
Plymouth, Mass. 


St. Clair, Ul....... 


Northampton, Pa.. . 
Broome, N.Y....... 


Madison, Ill. 


Charleston, S.C... . 
Niagara, N.Y...... 
Wyandotte, Kans... . 
Guilford, N.C....... 
Mecklenberg, N.C... 
Allen, Ind......... 


El Paso, Texas 


Beaver, Pa. 


Riverside, Cal... 
Peoria, Ill. 


Vanderburgh, Ind... . 
Nueces, Texas. .... 
Greenville, S.C... 


LEADING 
CITY 


Canton 
Camden 
Richmond 
Fresno 

Salt Lake City 
Grand Rapids 
San Bernardino 
San Jose 
Scranton 
Youngstown 


| Perth Amboy 


Sacramento 
Reading 
Flint 
Charleston 
Mobile 
Tulsa 
Tacoma 


Albany 


Trenton 


Johnstown 
Wichita 


| Patchogue 
| Lancaster 


Tampa 
Beaumont 


| Knoxville 


Utica 
Spokane 
Pottsville 


-| Des Moines 
| Washington 


Bakersfield 


| Erie 


Stockton 
Duluth 
Wilmington 
Harrisburg 
York 

Little Rock 


Santa Ana 
San Mateo 
Chattanooga 
Long Branch 
Allentown 
Alexandria 
Uniontown 
South Bend 


| Brockton 
East St. Louis 


Bethlehem 


Binghamton 
Alton 
Charleston 
Niagara Falls 
Kansas City 
Greensboro 
Charlotte 
Fort Wayne 
El Paso 


.| Aliquippa 
Cumberland, Maine | 
Tulare, Cal......... 
Macomb, Mich... . | 
Caddo,La......... 


Portland 

Tulare 

Mount Clemens 
Shreveport 
Riverside 
Peoria 
Evansville 
Corpus Christi 
Greenville 


POPULA- 


TION 


(CIVILIAN) 


Est. ‘in 


thousands) 


289.2 
286.4 
286.2 
275.9 
272.1 
272.0 
270.6 
265.9 
264.0 

| 263.4 

| 263.1 

| 256.3 
252.5 
251.3 
250.2 
249.6 
248.0 
247.1 
239.1 
235.5 


| 


234.7 
| 233.7 
233.5 
231.8 
228.3 
226.7 
| 226.4 
| 224.6 
224.0 
222.9 


222.4 
| 217.9 
| 217.2 

212.7 

211.9 
210.6 
| 210.5 
| 207.9 
| 207.8 
| 207.0 


206 .0 
| 206.0 
204.1 
199.7 
199.4 
198.9 
198.9 
198.7 
190.8 
188.0 


185.4 
184.4 
183.1 
181.4 
181.4 
180.7 
179.0 
178.8 
175.3 
175.0 


174.3 
| 174.1 
173.3 
172.3 
171.1 
167.5 
165.5 
165.0 
163.7 
162.7 


Population and Rank, 200 Largest Counties 
Estimates, January 1, 1950, for the 200 counties leading in 


COUNTY 
and 
STATE 


Travis, Texas 


Hillsborough, N. H.. 


Ingham, Mich. 
Trumbull, Ohio 
Saginaw, Mich. 
Chatham, Ga. 
Dane, Wis. 

Blair, Pa. 

Kane, Ill. 
Sparianburg, S.C. 


Butler, Ohio 


New London, Conn... 


Chester, Pa. 
Pinellas, Fla. 
Lake, Ill..... 
Morris, N. J. 


Orange, N.Y........ 
Forsyth, N.C...... 
Prince Georges, Md. 


Muskegon, Mich. 


Schenectady, N. Y.. . 
Atlantic, N.J........ 
Winnebago, Ill... . . 

WR cia Raweace 
Lorain, Ohio........ 
Montgomery, Ala... . | 
Richland, S.C...... 
Rock Island, lil... .. 
Pima, Ariz.......... 
Hinds, Miss........ 


Stanislaus, Cal... .. 
Berkshire, Mass... . 
Yakima, Wash...... 
East Baton Rouge, La. | 
Palm Beach, Fla... . 

Du Page, Ill........ 

Chautauqua, N. Y....| 
Dutchess, N. Y...... 
Montgomery. Md... . 


Bucks, Pa....... 


Hidalgo, Texas 


Sangamon, lll... ... 
Clark, Ohio......... 
McLennan, Texas. . | 
8 ee 

Northumberland, Pa. 


Rensselaer, N. Y... 


Washtenaw, Mich... 
Roanoke, Va....... 
Kalamazoo, Mich.. . 


Wake, N.C........ 


Galveston, Texas 


Buncombe, N. C..... 


Solano, Cal... 


I 5550306 


Calhoun, Mich.. 


Monterey, Cal...... 
Escambia, Fla...... 
Berrien, Mich...... 
Shawnee, Kans..... 


population 


LEADING 
CITY 


Austin 
Manchester 
Lansing 
Warren 
Saginaw 
Savannah 
Madison 
Altoona 
Aurora 
Spartanburg 


Hamilton 

New London 
Coatesville 

St. Petersburg 


.-| Waukegan 


Morristown 
Newburgh 
Winston-Salem 
Hyattsville 


| Muskegon 


Schenectady 
Atlantic City 
Rockford 
Joliet 

Lorain 
Montgomery 


| Columbia 


Rock Island 
Tucson 
Jackson 


Modesto 
Pittsfield 


| Yakima 


Baton Rouge | 
West Palm Beach, 
Elmhurst | 
Jamestown | 
Poughkeepsie 
Doylestown 
McAllen 
Springfield 
Springfield 

Waco 

Lakeland 
Shamokin 

Troy 

Ann Arbor 


Roanoke 
Kalamazoo 


Raleigh 
Galveston 
Asheville 
Vallejo 
Eugene 
Battle Creek 


| Monterey 


Pensacola 
Benton Harbor | 


| Topeka 


Total Above Counties 


% of U.S.A... 


‘POPULA. 


TION 
(CIVILIAN) 
@ * 
Est. (in | Gry 
thousands 
160.4 |} 
160.1 1 
158.9 | 1 
158.8 14 
158.1 
157.3 1g 
155.5 1 
155.2 | 14 
148.2 14 
148.0 | 1% 
148.0 | iy 
146.6 | 1% 
146.0 he 
144.9 | 
144.7 | is 
142.7 | i 
141.4 |p 
141.4 | 
139.8 | if 
139.4 | te 
137.1 | 1 
136.7 | We 
135.8 | if 
135.6 he 
135.4 | Ie 
135.2 | 18 
135.1. | 18 
134.8 | ie 
133.3 | 16 
133.0 | In 
132.3 | 1 
131.5 | In 
130.5 | 1% 
130.5 | 1% 
129.2 | 1% 
128.6 | 1% 
128.4 | 17 
128.2 | In 
128.1 | 1% 
127.1. | 18 
126.4 |W 
125.4 | Ie 
124.7 | le 
122.7 | 
122.6 | 
121.7 | 
121.7 | 
121.1 | 
120.7 | 
119.7 | 


90 
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« 
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RECOMMENDED READING 
FOR PROFIT 


Want to preview the sales picture that’s 
due in 1950 in the World's Richest Farm Market? 


Write for a copy of 1950 BUYING REQUIRE- 
MENTS OF 1,177,865 SUBSCRIBERS OF MID- 
WEST FARM PAPERS WITHIN THE 8 MIDWEST 
STATES. 


In October, 1949, the editors of the five farm 
papers of the Midwest Group sent out to 10,500 
families in the 8 Midwest states questionnaires 
which asked what buildings and home equip- 
ment they were planning to build and buy in 
the next year or so. The answers of the 1,816 
respondents have been compiled in a projected 
form to show the estimated number of Unit 
subscribers who are “hot” prospects for 1950 
purchases. 


Write for a copy today. 


theres the prettiest 
picture for sales 
YOU ever saw!" 


MORE 


unfilled needs 


MORE 


income to meet them 


The 1950 outlook for sales in the World’s 
Richest Farm Market is good, as usual. The 
1,177,865 subscribers of the five farm papers of 
the Midwest Group need plenty of things. And 
they’ve got the money to buy them. What do 
they need? What are they planning to buy? Ina 
recent survey, a proportionate sample of these 
readers were asked about their plans for all 
types of buildings, and for buying farm and 
home equipment. Their answers reveal a mar- 
ket potential that indeed indicates a pretty 
sales picture. 

The best way to sell these people, of course, 
is to concentrate your advertising in the farm 
publications they depend on most for “buying” 
information—their homestate farm papers. 

When you advertise in the Unit, you can 
save as much as 15% on rates. Remember: a 
single insertion order, a single plate. 


Call your local Midwest representative. Midwest offices 
at: 250 Park Avenue, New York... 59 East Madison 
Street, Chicago... 542 New Center Bidg., Detroit... Russ 
Bidg., San Francisco... 1324 Wilshire Bivd., Los Angeles 


MIDWEST 47" UNIT 


NEBRASKA FARMER « PRAIRIE FARMER « THE FARMER + WALLACES' 


FARMER & IOWA HOMESTEAD + WISCONSIN AGRICULTURIST and FARMER 


Total Net Effective Buying Income, 200 Leading Counties 


Estimates, 1949, for the 200 counties leading in this category 


COUNTY E.B.1. | Rank COUNTY E. B. I. COUNTY 


| 
| LEADING in and LEADING i and | LEADING 
| 


} } 
NET | | NET 
| 
| 


CITY | Group STATE CITY CITY 
Est. (in 
thousands) 


New York, N. Y. Duval, Fla........ Jacksonville Saginaw, Mich | Saginaw 

(5 Counties New York City (14,288,175 Albany, N.Y...... Albany Beaver, Pa | Aliquippa 
Cook, Il. ..| Chicago 8,425,620 Westmoreland, Pa...| New Kensington Du Page, lill.........| Elmhurst 
Los Angeles, Cal... Los Angeles 6,804,844 Davidson, Tenn.....| Nashville Atlantic, N. J........| Atlantic City 
Wayne, Mich. Detroit 3,765,467 | Pierce, Wash........| Tacoma Niagara, N. Y. | Niagara Falls 
Philadelphia, Pa. Philadelphia 3,682,770 | Mahoning, Ohio... Youngstown Sangamon, Ill... .. Springfield 
Cuyahoga, Ohio Cleveland 2,372,846 | Tulsa, Okla. ..--| Tulsa El Paso, Texas......| El Paso 
Allegheny, Pa.. Pittsburgh 2,353,849 Maricopa, Ariz Phoenix Trumbull, Ohio. ....| Warren 
St. Louis, Mo. St. Louis 2,053 ,697 Genesee, Mich......| Flint Pinellas, Fla........| St. Petersburg 
Baltimore, Md... .. Baltimore 2,024,383 | Santa Clara, Cal.....| San Jose Macomb, Mich. Mount Clemens 
Essex, N. J... ‘ Newark 1,823,796 


omwonoaue wn 


Lackawanna, Pa.....| Scranton . Travis, Texas | Austin 
San Francisco, Cal...| San Francisco 1,787,213 Fresno, Cal.........| Fresno 2 East Baton Rouge, La.| Baton Rouge 
Westchester, N. Y. Yonkers 1,725,859 | Camden, N. J.......| Camden Butler, Ohio Hamilton 
Middlesex, Mass... .| Cambridge 1,462,194 Sedgwick, Kans.....| Wichita Tulare, Cal. , Tulare 
Milwaukee, Wis.....| Milwaukee | 1,417,197 Berks, Pa. Reading Woodbury, lowa....| Sioux City 
Suffolk, Mass.......| Boston | 1,410,965 | Spokane, Wash......| Spokane Muskegon, Mich....| Muskegon 
District of Columbia.| Washington 1,361,300 New Castle, Del... ..| Wilmington Riverside, Cal. Riverside 
Alameda, Cal....... Oakland 1,303,030 | Arlington, Va. Alexandria Winston-Salem 
Nassau, N. Y. , Hempstead | Kent, Mich Grand Rapids Greenville, S.C... ..| Greenville 
Township | 1,293,923 Pulaski, Ark Little Rock Chester, Pa. Coatesville 189,901 
SS Ae Buffalo 
King, Wash. Seattle | 1,227, Mercer, N. J........| Trenton Lorain, Ohio Lorain 188,884 | 
Mobile, Ala Mobile Hillsborough, N. H..‘| Manchester 188 ,290 
Hamilton, Ohio Cincinnati Suffolk, N. Y........| Patchogue i Joliet 187,254 | 
Harris, Texas.......| Houston | 1,174, Middlesex, N.J.....| Perth Amboy X See 186,170 
Hennepin, Minn... Minneapolis Lancaster, Pa.......| Lancaster Davenport 185,756 
Hudson, N. J........| Jersey City Kanawha, W. Va....| Charleston New London, Conn..‘} New London 184 ,967 
Marion, Ind. ..+| Indianapolis | : Allen, Ind Fort Wayne Orange, N. Y........| Newburgh 184,563 
Jackson, Mo........| Kansas City Peoria, Ill. Peoria Lancaster, Neb......| Lincoln 181,757 | 
Multnomah, Ore.....| Portland Dauphin, Pa... ..... Harrisburg Shawnee, Kans......| Topeka 178,954 | 169 
Dallas, Texas.......| Dallas San Joaquin, Cal.....| Stockton 303,335 Washtenaw, Mich..*.| Ann Arbor 177,494 | 170 
Orleans, La..... New Orleans | . 
Hartford, Conn. Hartford ; San Mateo, Cal......| San Mateo 296 530 Kalamazoo, Mich... .| Kalamazoo 177,189 | 171 
Bakersfield Schenectady, N. Y...| Schenectady 176,802 | 172 
Fairfield, Conn. Bridgeport | ‘ Long Branch Bernalillo, N. M.....| Albuquerque 175,106 | 173 
Providence, R.1.....| Providence ae Linn, lowa..........| Cedar Rapids 172,788 | 174 
New Haven, Conn...| New Haven Erie Uniontown 172,264 | 175 
Jefferson, Ky. Louisville St. Joseph, Ind. South Bend 171,821 | 176 
Monroe, N. Y.......| Rochester San Bernardino, Cal.) San Bernardino ee i 171,684 | 177 
Franklin, Ohio... . Columbus Jefferson, Texas Reaumont . 171,131 | 178 
Fulton, Ga...... Atlanta Knoxville Galveston, Texas....| Galveston 170,701 | 179 
Bergen, N. J........| Garfield Contra Costa, Cal....| Richmond Clark, Ohio Springfield 170,636 | 180 
Jefferson, Ala. ..| Birmingham | 
Worcester, Mass. Worcester Oneida, N. Y........| Utica Richland, S. C.......| Columbia 167,328 | 181 
St. Clair, Hl.........| East St. Louis Wake, N.C......... | Raleigh 166,027 | 182 
Denver, Colo... . Denver | 674,078 secaeesss+| Allentown Stanislaus, Cal. Modesto 
Summit, Ohio... | Akron 665,560 Shreveport | Morristown 
Essex, Mass. Lynn 645,560 | Northampton, Pa... .| Bethlehem Jackson 
Union, N. J... . | Elizabeth 634,201 Hillsborough, Fla....| Tampa ..-| Montgomery 
| St. Paul 617,222 | Vanderburgh, Ind....| Evansville Monterey, Cal. Monterey 
San Diego, Cal......| San Diego : Aurora Chautauqua, N. Y....| Jamestown 
Lucas, Ohio. . . Toledo Hamilton, Tenn... ..| Chattanooga i Tucson 
Dade, Fla... ..++| Miami Mecklenberg, N. C..‘| Charlotte Roanoke 
Bexar, Texas.......| San Antonio 
Shelby, Tenn........| Memphis Ingham, Mich. Lansing Racine, Wis.........| Racine 
Delaware, Pa........| Chester St. Louis, Minn......| Duluth Palm Beach, Fla.....| West Palm Beach 
Montgomery, Ohio. .| Dayton Johnstown Rensselaer, N. Y....| Troy 
Passaic, N.J........| Paterson Santa Ana Black Hawk, lowa Waterloo 
Tarrant, Texas Fort Worth | Waukegan Berkshire, Mass. Pittsfield 
Wilkes-Barre | Madison, II! Alton 
| Springfield Charleston, S. C.....| Charleston | Benton Harbor | 
| Norfolk Rock Island, Ill. Rock Island ich... . “7 Battle Creek 
| Lower Merion Pottsville St. Joseph 
| Gary Corpus Christi Champaign, !ll.......| Champaign 149,919 | 200 
Omaha — 
..| Quiney «....| Washington Total Above Counties 125,902,317 
| Pontiac ....| Brockton 
| Oklahoma City ....| Kansas City 8 ere er erie 
| Richmond +.....»| Greensboro 
| Fall River Madison 
..| Salt Lake City | +.....| Bockford 
Canton «......}| Binghamton 
Des Moines 
Syracuse 
Sacramento . e. 214,824 
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Here’s What They Say 


Used hy 
Advertising Agencies 
National Advertisers 


Media and Reps 


COUNTY DATA 


Number Daily Newspapers; Number Radio and 
TV Stations 

Population—’40 count; ’48 estimates. 

Families—’40; °48 households, families per 
square mile; radio homes. 

Retail Sales—’40; ’48 estimates; Retail Sales 
Index; per family; per capita; sales by 
classes of outlets—Food, Gen’] Merchan- 
dise, Apparel, Home Furnishings, Auto- 
motive, Filling Station, Lumber, Building 
Material — Hardware, Eating - Drinking, 
Drug, number major outlets. 

Industrial Data—’47 Number establishments; 
total employed; total wages; % state total; 
average weekly wage; major industries. 

Farm Data—’48 population; families; income, 
% of state; income per family and per 
capita; °45 average farm size; value per 
farm and per acre. 

Qualitative Data — Residential telephones; 

Rural Level of Living Index; bank de- 

posits; postal receipts. 


PRESENTS MORE THAN 350,000 MARKET FACTS 
U. S., State, County and City Data 


CITY DATA 


For all cities of 5,000 and over population. 
County name and map location; number daily 
néwspapers; number radio and TV stations. 


Population—City zone; city and retail trad- 
ing zone; ’40 city limits and ’48 estimates. 


Families—Number in corporate limits and 
’48 estimates; radio homes. 


Retail Sales—’40 totals and ’48 estimates; 
Retail Sales Index ’40/’48; per capita; per 
family by classes of outlets—Food, Gen’l 
Merchandise, Apparel, Home Furnishings, 
Automotive, Filling Stations, Building 
Material, Hardware, Eating - Drinking, 
Drug, Bank Debits. 


MAPS 


Marketing Maps—State (with county lines 
and keys); each City of 250,000 and over 
population; U. S. Territories and Philip- 
pines; Canada. 


About SRDS Consumer Markets 


just the thing in helping plan cam- 


8 | 181 
7 | 182 
4 = From the President of a Minneapolis Agency 
- = ‘We are putting it to work in preparing at least two recommended 
“4 schedules.” 
90 | 187 , ; ; 
> a From a Middle Western National Advertiser (Heating Equipment) 
1 | 189 Very helpful in administration of our current newspaper program.” 
3 | 190 : ‘ ; 
From the Vice-President of a Radio Network 

4 | 191 ‘I am enclosing a tabulation from your book which is highly illumi- 
| 192 nating.” 
9 | 193 
7|1" B From the Media Director of a Northwestern Agency 
- _ “We found Consumer Markets 
of bos paigns.” 
: pe From the President of a Southern Advertising Agency 
9 | 200 “Have used it to actually close opinions on new sales ventures.” 
7 | 

| 
3 | 


Copies Available at $5.00 each 
Send for your copy today. 


SRDS Consumer Markets .. . 
The Market Data Book of a 


Thousand Uses... 


Presents more than 350,000 Market 
Posts... 
A Practical Marketing Department 


in One Volume 


MAY 10, 1950 


Per Family Effective Buying Income, 200 Counties 


Estimates, 1949, for the 200 counties leading in population 


7 | NET E.B.I. | NET E.B.I. NETEBi| 
PER | PER PER 
COUNTY FAMILY | m- COUNTY | FAMILY | Rank COUNTY FAMILY 
and LEADING and | LEADING in and LEADING 
STATE CITY | mol STATE CITY Group STATE CITY | GD 
| Est. | | Est. (in | Est. (in 
a eee, | thousands) | antag 
Westchester, N. Y.. | Yonkers ae 9,942 | 1 Denver, Colo... ... | Denver 5,030 | 71 Shelby, Tenn.. ; | Memphis 4,392 
Nassau, N. Y........ Hempstead Dallas, Texas.......| Dallas 5,023 | 72 Charleston, S.C.....| Charleston 4,366 | 
| Township | 8,778 | 2 Northampton, Pa....| Bethlehem 5,019 | 73 Madison, Ill.........| Alton | 4,360 
Essex, N. J. : Newark 6,644 3 Middlesex, Mass... .| Cambridge 4,999 | 74 Jefferson, Texas Beaumont | 4,359 
Cook, Ill............| Chicago 6,282 4 Franklin, Ohio. .....| Columbus | 4,998 | 75 | Stanislaus, Cal......| Modesto 4,358 
San Francisco, Cal...| San Francisco | 6,269 | § | Lucas,Ohio........ | Toledo | 4,995 | 76 | Camden,N.J.......| Camden 4,357 
Montgomery, Md....)................ | 6,073 6 Oakland, Mich......| Pontiac | 4,985 77 San Joaquin, Cal.....| Stockton 4,352 
Philadelphia, Pa.....| Philadelphia | 6,037 7 Norfolk, Va.........| Norfolk 4,981 78 Macomb, Mich......| Mount Clemens 4,295 
New York, N. Y. Kanawha, W. Va....| Charleston 4,948 79 Berrien, Mich. . ..| Benton Harbor 4,293 
(5 Counties) .... New York City | 5,981 8 King, Wash.. -| Seattle | 4,945 80 Cambria, Pa... .....| Johnstown 4,283 | 150 
Alien, Ind... -+++| Fort Wayne 5,971 | 9 } 
Lake, Ill... ... ..| Waukegan | 6,930 | 10 Hampden Mass. Springfield 4,939 81 Jefferson, Ala. Birmingham | 4,265 | 15) 
Luzerne, Pa.........| Wilkes-Barre | 4,933 | 82 | Schuytkill, Pa.. Pottsville 4,264 | 159 f 
Union, N. J. ...+| Elizabeth | 5,883 11 Guilford, N.C... aan Greensboro 4,932 83 Cumberland, Maine.| Portland 4,260 153 
Du Page, Ill.........| Elmhurst 5,978 12 Nueces, Texas Corpus Christi | 4,900 84 Orange, N. Y........| Newburgh 4,253 | 154 
Baltimore, Md.......| Baltimore 5,832 | 13 New Haven, Conn.. New Haven 4,873 85 Kent, Mich... . | Grand Rapids 4,220 | 155 
 § ea Peoria 5,794 | 14 Providence, R.1.....| Providence 4,855 86 Broome, N. Y.......| Binghamton 4,220 | 155 
Fairfield, Conn... ... Bridgeport 5,769 | 15 | Montgomery, Ohio. .| Dayton | 4,853 | 87 | SantaClara, Cal.....| San Jose 4,203 | 157 
Allegheny, Pa.......| Pittsburgh 5,762 | 16 Roanoke, Va....... Roanoke | 4,848 88 Schenectady, N. Y...| Schenectady | 4,200 158 
New Castle, Del... ..| Wilmington 5,753. | 17 Kalamazoo, Mich... .| Kalamazoo 4,841 89 Essex, Mass........| Lynn | 4,197 | 159 
Marion, Ind....... Indianapolis 5,705 | 18 Lorain. Ohio........| Lorain 4,831 90 Calhoun, Mich......| Battie Creek 4,196 | 160 
PERO, Tn. ccccees Aurora 5,680 19 
Milwaukee, Wis.....| Milwaukee 5,646 20 Multnomah, Ore.....| Portland 4,819 | 91 Oneida, N.Y........| Utica 4,195 | 161 : 
Tarrant, Texas...... | Fort Worth 4,817 92 New London, Conn...) New London 4,194 | 162 
Henrico, Va........ Richmond | 5,645 | 21 Muskegon, Mich....| Muskegon 4,808 93 Dade, Fla.......... Miami 4,185 | 163 
Arlington, Va....... Alexandria 5,626 22 Lancaster, Pa....... Lancaster 4,797 94 Wyandotte, Kans....| Kansas City 4,178 164 
District of Columbia .| Washington 5,611 | 23 8 eee | Allentown 4,789 95 Travis, Texas....... Austin 4,152 165 
Cuyahoga, Ohio. ....| Cleveland | 5,599 | 24 Shawnee, Kans......| Topeka 4,785 96 Pima, Ariz......... Tucson 4,098 | 166 
St. Louis, Mo.......| St. Louis 5,579 25 Spokane, Wash......| Spokane 4,782 97 Spartanburg, S.C....| Spartanburg 4,087 167 
Polk, lowa..........| DesMoines | 5,559 26 Monmouth, N. J.....| Long Branch 4,778 98 Rensselaer, N. Y....| Troy 4,085 | 168 
Rock Island, Ill......| Rock Island | 5,557 27 Stark, Ohio......... Canton 4,778 98 Onondaga, N. Y.....| Syracuse 4,079 169 
Hartford, Conn......| Hartford 5,545 28 Sacramento, Cal... ..| Sacramento 4,771 100 Tulare, Cal..........| Tulare 4,073 170 
Wake, N.C.........| Raleigh 5,534 29 
Suffolk, Mass.......| Boston 5,488 30 Mobile, Ala....... Mobile 4,763 101 Niagara, N.Y....... Niagara Falls 4,041 171 
Chester, Pa......... Coatesville 4,759 | 102 Chatauqua, N. Y.....| Jamestown 4,035 | 172 
Wayne, Mich.. .-| Detroit 5,460 31 Jackson, Mich.......| Jackson 4,750 103 Hillsborough, N. H...| Manchester 4,032 173 
Mahoning, Ohio.....| Youngstown 5,431 32 Atlantic, N. J........| Atlantic City 4,749 104 Montgomery, Ala....| Montgomery 4,024 | 174 
Montgomery, Pa.....| Lower Merion 5,423 33 GE isi cacscxes Reading 4,748 105 Berkshire, Mass.....| Pittsfield 4,011 175 
Summit, Ohio.... ..| Akron 5,402 34 Knox, Tenn......... Knoxville 4,747 106 El Paso, Texas...... El Paso 4,006 | 176 
Mercer, N. J........| Trenton 5,343 35 Tulsa, Okla.........| Tulsa 4,743 107 Maricopa, Ariz... ... Phoenix 4,002 | 17 
Pulaski, Ark... .. .-| Little Rock | 5,342 36 ee Joliet 4,741 | 108 Washington, Pa.....| Washington 3,979 | 178 
Douglas, Neb... . .. Omaha | 6,340 | 37 Saginaw, Mich... ... Saginaw 4,741 108 Morris, N.J........ Morristown 3,963 | 179 
Winnebago, Ili......| Rockford | 5,337 | 38 eS Bakersfield | 4,733 | 110 Plymouth, Mass.....| Brockton 3,960 | 180 
Hennepin, Minn... ..| Minneapolis 5,336 | 39 | 
East Baton Rouge, La.| Baton Rouge 5,276 | 40 San Mateo, Cal......| San Mateo 4,707 111 Blair, Pa............| Altoona 3,941 181 
Fulton, Ga.......... Atlanta 4,707 | 111 St. Louis, Minn......| Duluth 3,934 | 182 
Passaic, N.J........ Paterson 5,269 41 Serr errs Erie 4,693 113 Yakima, Wash.......| Yakima 3,930 | 183 
Salt Lake, Utah... .. Salt Lake City 5,262 | 42 Galveston, Texas....| Galveston 4,690 114 Prince Georges, Md.) Hyattsville 3,911 | 184 
Vanderburgh, Ind....| Evansville 5,259 43 Middlesex, N.J.....| Perth Amboy 4,686 115 Bristol, Mass........| Fall River 3,832 185 
Alameda, Cal........ Oakland 5,256 | 44 Trumbull, Ohio... .. Warren 4,673 116 Hillsborough, Fla... .| Tampa 3,809 | 186 
Sangamon, Ill.......| Springfield 5,253 | 45 Norfolk, Mass....... Quincy 4,654 117 McLennan, Texas. ..| Waco 3,802 | 187 
Ingham, Mich....... Lansing 5,245 46 Beaver, Pa.......... Aliquippa 4,630 118 Northumberland, Pa. Shamokin 3,789 188 
Caddo, La.......... Shreveport 5,241 | 47 St. Clair, @......... East St. Louis 4,623 119 Pinellas, Fla. | St. Petersburg 3,757 | 189 
Mecklenberg, N.C...| Charlotte 5,227 48 Washtenaw, Mich....| Ann Arbor 4,622 120 Orange, Cal... _..| Santa Ana 3,723 | 190 
La Salle, tll.........| Ottawa 5,202 49 
Monroe, N. Y.......| Rochester | 5,189 | 50 Butler, Ohio. .......| Hamilton 4,621 121 Bucks, Pa. | Doylestown 3,625 | 191 
Lackawanna, Pa.....| Scranton | 5,183 51 Pierce, Wash...... Tacoma 4,611 122 Riverside, Cal... .. | Riverside 3,621 | 192 
Albany, N. Y........ Albany 5,157 52 Westmoreland, Pa...| New Kensington| 4,608 123 Escambia, Fla. ..| Pensacola 3,576 193 
Ramsey, Minn... . .. St. Paul | 5,156 53 . * . Sere York 4,603 124 Polk, Fla...........| Lakeland 3,477 194 
Harris, Texas.......| Houston | 5,147 54 Clark, Ohio........ Springfield | 4,599 125 Palm Beach, Fla.....| WestPalmBeach| 3,454 195 
Los Angeles, Cal.....| Los Angeles 5,139 55 Sedgwick, Kans... ..| Wichita | 4,588 126 Solano, Cal. ...| Vallejo 3,445 196 
Jefferson, Ky....... Louisville 5,132 | 56 Suffolk, N. Y.... Patchogue 4,587 127 Fayette, Pa. Uniontown 3,438 | 197 
Hamilton, Ohio. . ...| Cincinnati 5,114 | 87 Chatham, Ga........| Savannah 4,551 128 Lane,Ore. ....._.| | Eugene | 3,365 198 
Genesee, Mich......| Flint | 5,093 | 58 | Buncombe,N.C.....| Asheville | 4,505 | 129 | gon Diego, Cal... | SanDiego | 3.340 | 199 
Hudson, N. J. Jersey City | 5,087 59 Dutchess,N.Y......| Poughkeepsie {| 4,494 | 130 San Bernardino, Cal. San Bernardino | 3,327 | 200 
Dauphin, Pa.. | Harrisburg | 5,085 | 60 ——=—— 
Bergen, N.J........| Garfield 5,082 | 61 Bexar, Texas. ......| San Antonio | 4,469 131 Total Income os 960,534 
Orleans, La.........| New Orleans 5,081 62 Hamilton, Tenn... ..| Chattanooga 4,466 132 
Delaware, Pa........| Chester 5,075 63 Fresno, Cal.........| Fresno | 4,465 | 133 U.S. Per Family income........... | g.ara = 
Gane, Wie.......... Madison 5,073 64 Worcester, Mass... -| Worcester | 4,463 | 134 : 
Forsyth, N.C.......| Winston-Salem 5,071 65 Davidson, Tenn... ..| Nashville | 4,440 135 - P 
St. Joseph, Ind...... South Bend 5,070 66 Greenville, S.C.....| Greenville | 4,437 | 136 ee pg agen - er ee rf 
Jackson Mo........ Kansas City 5,058 67 Richland, S.C.......| Columbia | 4,427 137 size of family, 
SS ee Gary 5,049 68 Oklahoma, Okla... . . | Oklahoma City | 4,424 138 
Erie, N. Y..........| Buffalo 5,044 69 Monterey, Cal....... Monterey 4,422 139 
Hinds, Miss......... Jackson 5,032 70 ee Jacksonville | 4,401 140 
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PARENTS’ MAGAZINE 
is the only major magazine 
Cowwnetn devoted exclusively to the needs 
and interests of families with 
children, with virtually 100% of its 
circulation in this market. All other 
magazines in the Starch Report average only 47% 
readership in families with children. 


PARENTS’ MAGAZINE gives the advertiser 
a higher percentage of reader-families with 
incomes $3,000-$5,000; a higher percentage of 
father-readers; and more persons per reader-family 
than any other magazine in the Starch Report. 


VALUABLE FREE DATA: Write today 

for two new surveys based on new U.S. Government 
research showing (a) Food Consumption by 
families with children vs. families without 
children; (b) Spending for Home Equipment, 
Supplies, Furniture, Automobiles, Radios & Musical 
Instruments, Toiletries, Movies, 

Education, etc., by families with children 

vs. families without children. 


Address requests to Research Dept., 
52 Vanderbilt Avenue, New York 17, N. Y. 


10, 1950 


Estimates, 1949, for the 200 counties leading in population 


Per Capita Effective Buying Income, 200 Counties 


| NET E.B.1. | | NET E.B.! 
| PER | PER 
COUNTY | CAPITA | Rank COUNTY COUNTY | CAPITA 
and LEADING | in and LEADING and | LEADING 
STATE CITY | Group STATE CITY STATE } CITY GD 
| Est. (in | | Est. (in 
thousands thousands’ 
Westchester, N. Y. Yonkers 2,782 1 Dauphin, Pa........ Harrisburg ,470 New London, Conn..‘| New London 1,262 
Nassau, N. Y. | Hempstead | Washtenaw, Mich..*.| Ann Arbor 466 Norfolk, Mass....... Quincy 1,260 
| Township | 2,456 2 Jackson, Mich... .. Jackson ,455 Kent, Mich......... Grand Rapids 1,254 
San Francisco, Cal...| San Francisco | 2,228 3 Tulsa, Okla.........| Tulsa 455 Jefferson, Texas.....| Beaumont 1,254 
Essex, N.J.... Newark | 1,878 4 St. Joseph, Ind. | South Bend ,447 Rensselaer, N.Y... . Troy 1,252 
Cook, Il. Chicago 1,876 5 Montgomery, Ohio... Dayton 445 Knox, Tenn......... | Knoxville 1,250 
Peoria, W.......... Peoria 1,862 | 6 San Mateo, Cal......| San Mateo 439 Stanislaus, Cal... ...| Modesto 1,248 
Marion, Ind...... Indianapolis 1,790 | 7 Hudson, N.J...... | Jersey City ,438 Oneida, N.Y........ Utica 1,248 
Allen, ind....... Fort Wayne } 1,758 | 8 2 Ff eee | East St. Louis 436 Middlesex, N. J.....| Perth Amboy 1,247 
Polk, lowa | Des Moines 1,765 | 9 Bergen, N.J........| Garfield 436 Cumberland, Maine.| Portland 1,243 
New York, N. Y. | 
5 Counties) . | New York City | 1,750 10 Galveston, Texas....| Galveston ,436 Worcester, Mass....| Worcester 1,241 
San Joaquin, Cal... .. Stockton Buncombe, N.C.....| Asheville 1,239 
Montgomery, Md... . 1,749 | 11 Mercer, N. J...... Trenton Richland, S.C....... Columbia 1,239 
Alameda, Cal...... Oakland 1,728 | 12 Genesee, Mich... . Flint Hamilton, Tenn... ..| Chattanooga 1,239 
Arlington, Va. | Alexandria | 1,728 12 York, Pa. York Chatauqua, N. Y.....| Jamestown 1,238 
Rock Island, Ill. Rock Island 1,727 14 Northampton, Pa. Bethlehem Duval, Fla..........| Jacksonville 1,237 
Jackson, Mo... Kansas City 1,718 15 Nueces, Texas..... Corpus Christi Travis, Texas....... Austin 1,235 
King, Wash. | Seattle 1,715 16 Erie, N.Y..... | Buffalo Camden, N. J.......| Camden 1,231 
Kane, Ill. Aurora 1,709 17 Suffolk, N. Y. | Patchogue Broome, N.Y.......| Binghamton 1,217 
Philadelphia, Pa. | Philadelphia 1,702 18 Fulton, Ga... .. .| Atlanta Onondaga, N. Y.....| Syracuse 1,211 
Los Angeles, Cal... .. | Los Angeles 1,690 19 | 
Lake, Ill. Waukegan 1,676 | 20 Hinds, Miss.........| Jackson a Wilkes-Barre | 1,211 
Oklahoma, Okla... ..| Oklahoma City Plymouth, Mass.....| Brockton | 1,208 
Multnomah, Ore.....| Portland 1,672 | 21 Mahoning, Ohio... .. | Youngstown Essex, Mass........ Lynn | 1,204 
Cuyahoga, Ohio Cleveland 662 22 Lorain, Ohio........ Lorain Montgomery, Ala....| Montgomery | 1,199 
Winnebago, Ill. .| Rockford 1,659 23 Wake, N.C.........| Raleigh Beaver, Pa.......... Aliquippa 1,195 
Denver, Colo. | Denver 1,648 | 24 Mecklenberg, N.C.."| Charlotte Jefferson, Ala... .... Birmingham | 1,194 
Hennepin, Minn. Minneapolis 1,646 | 25 Lancaster, Pa.......| Lancaster Westmoreland, Pa...| New Kensington) 1,191 
Milwaukee, Wis. Milwaukee 1,638 | 26 Pinellas, Fla... .... | St. Petersburg Orange, Cal.........| Santa Ana 1,186 
New Castle, Del. Wilmington 1,637 | 27 Providence, R.1.....| Providence Palm Beach, Fla.....| WestPalmBeach 1,182 
Pulaski, Ark. ..| Little Rock 1,634 28 Delaware, Pa....... Chester St. Louis, Minn... ... Duluth | 1,177 
Fairfield, Conn... ...| Bridgeport 1,634 28 
Sangamon, Ili.......| Springfield 1,634 28 Muskegon, Mich....| Muskegon Hillsborough, N. H..‘| Manchester 1,176 
Will, Ill. | Joliet Greenville, S.C... ..| Greenville 1,170 
Douglas, Neb... . . Omaha | 1,632 31 New Haven, Conn. | New Haven Macomb, Mich...... | Mount Clemens | 1,164 
Baltimore, Md. | Baltimore | 1,628 | 32 Stark, Ohio. | Canton Pima, Ariz......... | Tucson | 1,162 
Hamilton, Ohio. .«..| Cincinnati | 1,623 | 33 Berks, Pa...........| Reading EI Paso, Texas......| El Paso | 1,154 
Du Page, Ill.........| Elmhurst | 1,614 34 Hampden, Mass.....| Springfield Morris, N. J........| Morristown | 1,153 
Union, N.J.........| Elizabeth 1,613 | 35 Clark, Ohio.........| Springfield Berkshire, Mass..... Pittsfield | 1,150 
St. Louis, Mo.. . | St. Louis 1,604 36 Chatham, Ga........| Savannah Riverside, Cal....... Riverside | 1,148 
Albany, N.Y. .| Albany 1,579 | 37 Kern, Cal...........| Bakersfield Hillsborough, Fla....| Tampa 1,141 
Allegheny, Pa... . . Pittsburgh 1,576 | 38 ae Erie San Diego, Cal... ... | San Diego | 1,139 
Henrico, Va. ...| Richmond 1,576 | 38 | 
Hartford, Conn......| Hartford 1,571 40 Lake, Ind........ Gary 1,359 | Maricopa, Ariz... ...| Phoenix | 1,135 
Monterey, Cal.......| Monterey 1,357 | Tulare, Cal.......... Tulare 1,133 
Shawnee, Kans. Topeka 1,562 | 41 Forsyth, N.C. ..| Winston-Salem 1,352 McLennan, Texas...| Waco | 1,131 
Ingham, Mich. Lansing 1,561 42 Oakland, Mich......| Pontiac 1,351 Niagara, N.Y....... | Niagara Falls 1,129 
Summit, Ohio... Akron 1,559 43 Middlesex, Mass.. ..| Cambridge 1,350 Yakima, Wash.......| Yakima | 1,108 
Caddo, La..........| Shreveport 1,553 44 Lehigh, Pa.......... Allentown 1,350 Blair, Pa............ Altoona | 1,107 
Vanderburgh, Ind. +] Evansville 1,549 45 Lackawanna, Pa. neal Scranton 1,341 Bristol, Mass.. Fall River 1,099 
District of Columbia.| Washington 1,548 | 46 Shelby, Tenn........| Memphis 1,340 Solano, Cal......... Vallejo | 1,093 
Jefferson, Ky........| Louisville 1,546 47 Dutchess, N. Y......| Poughkeepsie 1,339 San Bernardino, Cal.| San Bernardino | 1,060 
Spokane, Wash......| Spokane 1,545 | 48 ee Miami 1,336 Washington, Pa... . .| Washington 1,059 
Monroe, N.Y.......| Rochester 1,541 | 49 
Ramsey, Minn... . | St. Paul 1,539 50 Mobile, Ala......... | Mobile 1,334 Cambria, Pa........| Johnstown 1.049 
Dallas, Texas... Dallas | 1,537 51 Santa Clara, Cal.....| San Jose 1,334 Lane, Ore...........| Eugene 1,046 
Passaic, N. J. Paterson | 1,532 | 82 Butler, Ohio........| Hamilton 1,333 Schuylkill, Pa... . 4 Pottsville 1.044 
Lucas, Ohio | Toledo | 1,832 | 52 | Saginaw, Mich......| Saginaw 1,328 Prince Georges, Md.| Hyattsville 1,035 
Suffolk, Mass. Boston | 1,526 | 54 Bexar, Texas...... San Antonio 1,32 Bucks, Pa........... Doylestown 1,021 
Wayne, Mich. | Detroit 1,525 55 Berrien, Mich... .. Benton Harbor 1,31 Northumberland, Pa.| Shamokin 1,006 
Harris, Texas Houston | 1,524 56 Madison, Ill.........| Alton 1,31 Polk, Fla........... | Lakeland 1,004 
Sacramento, Cal. Sacramento 1,519 57 Norfolk, Va.........| Norfolk 1,31 Spartanburg, S.C... .| Spartanburg 1,003 
La Salle, ttl. | Ottawa 1,517 58 Orange, N.Y. Newburgh 1 Escambia, Fla....... | Pensacola 976 
East Baton Rouge, La.| Baton Rouge 1,516 59 Chester, Pa.........| Coatesville 1 Contra Costa, Cal... .| Richmond 958 
Atlantic, N. J. Atlantic City | 1,515 60 
Orleans, La. | New Orleans | 1,497 61 Charleston, S. C.....| Charleston 1,292 Total Above Counties... . | 280,695 
Sedgwick, Kans. Wichita 1,496 | 62 Schenectady, N. Y...| Schenectady 1,290 
Salt Lake, Utah | Salt Lake City 1,495 63 Guilford, N.C..... Greensboro 1,281 U. S. Per Capita Income. . 1,286 
Pierce, Wash. Tacoma | 1,491 64 Roanoke, Va...... Roanoke 1,281 
Franklin, Ohio Columbus |} 1,484 65 Fresno, Cal. Fresno 1,280 
Montgomery, Pa.....| Lower Merion | 1,483 | 66 Calhoun, Mich... ... Battle Creek 1,280 Occasional large variations in ranking between per 
Kalamazoo, Mich... .| Kalamazoo | 1,480 67 Davidson, Tenn... . .| Nashville 1,275 capita and per family are caused by differences in 
Monmouth, N. J.....| Long Branch | 1,479 | 68 Wyandotte, Kans....| Kansas City 1,272 size of family. 
Tarrant, Texas Fort Worth 1,474 | 69 Trumbull, Ohio.....| Warren 1,271 
Dane, Wis. | Madison | 1,471 | 70 Kanawha, W. Va....| Charleston 1,268 
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Home Furnishings Magazine 
Geared For 
Automotive Advertising 


by A. Lindsley Sondergard 


I've just finished reading a survey 
entitled, ““Facts About House Beauti- 
ful.” It revealed some startling facts 
concerning the quality and quantity of 
H. B.’s market. 

Although the survey covered every 
phase of subscribers’ lives, | was most 
interested in the figures contained in 
data on “income groups” and “‘auto- 
mobile ownership among subscribers.” 
These showed that 61% of the families 
had incomes over $7,500. This is not a 
group of average citizens; this is the 
segment of our population that can be 
relied upon to buy and buy heavily. 
Over one-fourth of these people have 
incomes above $15,000. They are 
executives, professional people. ‘They 
want to beautify their homes; they 
take pride in their possessions. In other 
words, they are a free-spending con- 
sumer audience with extra large spend- 
able incomes. 

91% of House Beautiful’s reader 
families now own cars. Car ownership 
averages 1.28 cars per family. 29.6% 
own two or more cars. They want and 
need two cars ... and chances are they 
trade-in or sell their “‘old”’ cars every 
year or two. This goes with their way 
of life... to have new things, only the 
best things. 

In the case of House Beautiful fam- 
ilies, it is the woman who usually puts 
most of the mileage on the speedometer. 
She drives her husband to and from 
his train; she drives the children to 
school ; she drives the car into the city 
to shop. She, not her husband, does the 
bulk of the driving during the year. 
Therefore, she helps pick out the fam- 
ily car... exerting considerable influ- 
ence on the choice of make and model. 

So here is what I suggest: Look at 
what House Beautiful has to offer 
automotive advertisers .. . real family 
readership — both women and men 
(35.8% of readers are men) 
reader families in an income group far 
ibove the average . . . families that 
consider their cars necessities . . . fam- 
lies that have more money to spend for 
their cars... families that have more 
inoney to spend for accessories . . . fam- 
lies that can be sold new cars... fam- 
lies that can be sold two cars. 

House Beautiful offers automobile 
dvertisers a more responsive audience, 

greater ready-and-able-to-buy market 
than any other consumer magazine in 
\merica! 

So look at what House Beautiful has 

to offer and then try to compare! 
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(ADVERTISEMENT) 


light on 


profits 


Switch your advertising to HOUSE BEAUTIFUL, if you want your profit 
picture brighter! More home furnishings advertisers use more of its pages 
than of any other magazine because its 2,500,000* readers (50,000 of whom 
are retailers) are the most actively responsive magazine audience in America! 


*4.5 readers per copy. based on publisher’s surveys. 
[ Pd Pp 


House Beautiful 


sells both sidee - ” counter. 


Total Retail Sales, 200 Leading Counties 


@7D Estimates, 1949, for the 200 counties leading in this category 


SALES 
COUNTY COUNTY Rank COUNTY 
and | LEADING i and LEADING yD | in and LEADING 
STATE CITY STATE CITY Group STATE CITY 
Est. (in | Est. (in 
Thousands) | Thousands) Thousands) | 


} 
} 
| 


Lake, Ill Waukegan 146,677 | 141 
Lancaster, Neb......| Lincoln 143 ,888 142 
Madison, II! Alton 142,897 | 143 
Palm Beach, Fla.....| WestPalmBeach| 142,143 | 144 
Kalamazoo, Mich....| Kalamazoo | 141,574 | 145 
Hillsborough, N. H..| Manchester 141,395 | 146 
Woodbury, lowa....| Sioux City 141,349 

Hinds, Miss. Jackson 139 ,867 
Washtenaw, Mich....| Ann Arbor 
Chatham, Ga........| Savannah 


New York, N. Y. Onondaga, N. Y.....| Syracuse 

5 Counties) -. |New York City (7,798,265 Duval, Fla Jacksonville 
Cook, Il. ..| Chicago 4,992,173 Davidson, Tenn... ..| Nashville 
Los Angeles, Cal. LosAngeles 4,721,133 Genesee, Mich......| Flint 
Wayne, Mich. Detroit 2,939,156 Santa Clara, Cal.....| San Jose 
Philadelphia, Pa. Philadelphia 2,209,935 Norfolk, Mass... . Quincy 
St. Louis, Mo. St. Louis 1,483 ,517 Albany, N.Y... .. Albany 
Allegheny, Pa. | Pittsburgh 1,470,448 Bristol, Mass... . Fall River 
Cuyahoga, Ohio Cleveland 1,389,093 Pulaski, Ark. Little Rock 
Baltimore, Md.......| Baltimore 1,283,439 Spokane, Wash. Spokane 
San Francisco, Cal...| San Francisco 1,247,370 


SSSASARARI 


Tulsa, Okla... . | Tulsa Linn, lowa..........| Cedar Rapids 
Suffolk, Mass.......| Boston \1, Stark, Ohio.........| Canton Pottsville 
Milwaukee, Wis.....| Milwaukee ° San Bernardino, Cal.| San Bernardino | i i Tucson 
Essex,N.J....... Newark i Kern, Cal...........| Bakersfield -.--| Montgomery 
Dist. of Columbia. . .| Washington Mahoning, Ohio Youngstown Tulare, Cal..........| Tulare 

King, Wash. Seattle Mercer, N.J........| Trenton Orange, N. Y........| Newburgh 
Harris, Texas.......| Houston Pierce, Wash........| Tacoma Roanoke, Va Roanoke 
Alameda, Cal........| Oakland St. Louis, Minn......| Duluth Uniontown 
Jackson, Mo... . Kansas City Berks, Pa...........| Reading Corpus Christi 
Hennepin, Minn.....| Minneapolis Camden, N. J.......| Camden Greenville, S.C... ..| Greenville 
Dallas, Texas Dallas 


} Middlesex, N. J.....| Perth Amboy Bernalillo, N. M.....| Albuquerque 
Erie, N. Y. ....+| Buffalo San Joaquin, Cal.....| Stockton New London, Conn...| New London 
Hamilton, Ohio. ....| Cincinnati Jefferson, Texas.....| Beaumont Springfield, I. 
Middlesex, Mass....| Cambridge . Contra Costa, Cal... .| Richmond Stanislaus, Cal... ...| Modesto 
Westchester, N. Y.. | Yonkers Westmoreland, Pa...| New Kensington Schenectady, N. Y...| Schenectady 
Fulton, Ga. | Atlanta , Caddo, La Shreveport Black Hawk, lowa...| Waterloo 
Denver, Colo. | Denver ‘ Monmouth, N. J. Long Branch Davenport 
Marion, Ind....... Indianapolis Lackawanna, Pa... Scranton Rock Island, Ill.....-| Rock Island 
Multnomah, Ore. Portland Ingham, Mich Lansing Richland, S. C.......| Columbia 
Orleans, La. ; New Orleans | Lancaster, Pa... .. Lancaster Beaver, Pa Aliquippa 
Hudson, N. J..... Jersey City 


St. Joseph, Ind......| South Bend Fayette, Ky. Lexington 
Hartford, Conn......| Hartford Dane, Wis. Madison Charleston, S.C.....| Charleston 
Providence, R.1.....| Providence Knox, Tenn.........| Knoxville St. Joseph 

New Haven, Conn...| New Haven J Dauphin, Pa Harrisburg Altoona 
Jefferson, Ala... . Birmingham , Orange, Cal......... Santa Ana Battle Creek 
Dade, Fla. Miami San Mateo, Cal San Mateo Mount Clemens 
Ramsey, Minn......) St. Paul ‘ New Castle, Del.....| Wilmington | Green Bay 
Fairfield, Conn... ...| Bridgeport Hillsborough, Fla....| Tampa Yakima 

San Diego, Cal San Diego | Peoria b Morristown 
Franklin, Ohio. .....| Columbus , Hamilton, Tenn... . .| Chattanooga Orlando 
Nassau, N. Y........| Hempstead | 
Township ° Lehigh, Pa..... Allentown Galveston, Texas....| Galveston 
Allen, Ind......... Fort Wayne Santa Barbara, Cal...| Santa Barbara 
Jefferson, Ky........| Louisville Kanawha, W. Va....| Charleston Butler, Ohio Hamilton 
Shelby, Tenn........| Memphis y i | Erie | Jackson, Mich. Jackson 
Monroe, N. Y.......| Rochester Mecklenberg, N.C...) Charlotte Berrien, Mich Benton Harbor 
Tarrant, Texas......| Fort Worth Mobile, Ala...... ..| Mobile Muskegon, Mich... .| Muskegon 
Worcester,Mass. | Worcester . Suffolk, N. Y...... -| Patchogue Racine, Wis. Racine 

Bexar, Texas.......| San Antonio . Cumberland, Maine | Portland Dutchess, N. Y......| Poughkeepsie 
Essex, Mass......../ Lynn Cambria, Pa........| Johnstown Springfield 
Henrico, Va.........| Richmond ‘ Oneida, N. Y... Utica 169,714 Coatesville 
Lucas, Ohio........| Toledo 
Summit, Ohio.......| Akron ° Wyandotte, Kans... .| Kansas City 167,440 Berkshire, Mass... ..| Pittsfield 
Hampden, Mass... ..| Springfield | . | Pinellas, Fla... . St. Petersburg 165,105 Monterey, Cal.......| Monterey 
Douglas, Neb... ....| Omaha . York, Pa............| York Arlington, Va........| Alexandria 
Bergen, N. J. | Garfield : Plymouth, Mass.....| Brockton Forsyth, N.C... ....| Winston-Salem 
Passaic, N. J. Paterson ’ Riverside, Cal Riverside Potter, Texas Amarillo 
Montgomery, Ohio | Dayton Winnebago, lll... . Rockford . Minnehaha, S. D.. ..| Sioux Falls 
Oakland, Mich. | Pontiac Guilford, N.C.......| Greensboro i Beloit 

Kent, Mich... , Grand Rapids Northampton, Pa... .| Bethlehem Wichita, Texas......| Wichita Falls 
Lake, Ind. | Gary El Paso, Texas......| El Paso Wake, N.C.........| Raleigh 
Oklahoma, Okla. | Oklahoma City Vanderburgh, Ind....| Evansville Lorain, Ohio........| Lorain 

Union, N. J... | Elizabeth 
Maricopa, Ariz.. . 


| 
| 
| 
| 
| 


| Phoenix | 61 | EastBaton Rouge, La.| Baton Rouge 796 | Total Above Counties '82,907,165 
Norfolk, Va. -+.-| Norfolk J Broome, N. Y..... Binghamton . 

Polk, lowa ....-| Des Moines Kane, Iil............| Aurora 

Sacramento, Cal.....| Sacramento : Travis, Texas.......| Austin 

Montgomery, Pa.....| Lower Merion . Saginaw, Mich......| Saginaw 

Luzerne, Pa........ Wilkes-Barre ’ Niagara, N.Y.......| Niagara Falls 

Salt Lake, Utah.....| SaltLake City | 300, Atlantic, N.J........| Atlantic City 

Delaware, Pa........| Chester Shawnee, Kans......| Topeka 

Sedgwick, Kans... .| Wichita Washington, Pa.....| Washington 

Fresno, Cal.. ....| Fresno | . St. Clair, 11 | East St. Louis 147,314 
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“TOP TWENTY” 


$ VOLUME BUYING POWER 


TOP 


VOLUME 


Retail Sales 


Counties 


. Cook, Ill. . 

. Los Angeles, Cal. 
Wayne, Mich. 

. Philadelphia, Pa. 
. St. Louis, Mo. . 

. Allegheny, Pa. 

. Cuyahoga, O. . 
. Baltimore, Md. 

. San Francisco 

. Suffolk, Mass. 


1 
2 
3 
4. 
5 
6 
¥ 
8 
9 
10 
11 
12 


Essex, N. J 


. Dist. of Col. 

. King, Wash. 

. Harris, Tex. 

. Alameda, Cal. 

. Jackson, Mo. 

. Hennepin, Minn. . 
. Dallas, Tex. 


&a} 


— i a a ee ee 
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. New York 5 Co’s. 


. Milwaukee, Wis. 


$ 


7,798,265 
4,992,173 
4,721,133 
2,939,156 
2,209,935 
1,483,517 
1,470,448 
1,389,093 
1,283,439 
1,247,370 

. 1,114,630 
1,104,853 
1,031,351 
982,361 
875,221 
857,581 
854,750 
849,297 
846,719 
759,244 


INCOME 


Per Family 


Counties 


1. Westchester, N. Y. 
2. Nassau, N. Y. 


Essex, N. J 


. Cook, Il. 

. San Francisco 

. Montgomery, Md. 
. Philadelphia 

. New York, 5 Cos. 
. Allen, Ind. 

. Lake, Ill. 

. Union, N. J. 

. Du Page, Ill. 

. Baltimore 

. Peoria, Ill. 

. Fairfield, Conn. 
. Allegheny, Pa. . 

. Newcastle, Del. 
. Marion, Ind. 

. Kane, Ill. 

. Milwaukee, Wis. 


PAPERS 


TOP 
PAPERS 


7-day Advertising 


_— 
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. Chicago Tribune 

. Milwaukee Journal 

. Washington Star 

. New York Times 

. Miami Herald . 

. New York News 

. Los Angeles Times .. 
. Philadelphia Inquirer . . 
. Baltimore Sun 

. Detroit News 

. Houston Chronicle 

. New Orleans Picayune 
. Dallas Times-Herald . 
. Akron Beacon-Journal 

. Minneapolis Star ; 
. St. Louis Post-Dispatch 

. Philadelphia Bulletin 

. Cleveland Plain-Dealer 
19. 


Dallas ‘News 


Lines 


41,573,095 


. 41,107,266 


36,796,885 
36,089,736 


.. 35,024,774 
.. 34,880,262 
. 34,698,458 
. 34,471,282 


34,379,208 
34,307,660 


_. 33,650,107 


33,105,364 


. 31,955,631 
. 30,166,558 
. 29,570,293 


29,152,431 


. 28,823,327 
. 28,750,875 


28,491,002 


20. Newark News 28,230,452 
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Food Store Sales, 200 Leading Counties 


FOOD FOOD 
| STORE | STORE | | STORE 
COUNTY SALES COUNTY SALES COUNTY | SALES 
and | LEADING i | i and LEADING 
STATE CITY STATE | CITY GD 
| Est. (in Est. (in Est. (in 
thousands) thousands) thousands) 


New York, N. Y. Onondaga, N. Y.. Syracuse 5 | Vanderburgh, Ind....| Evansville 

(5 Counties). ... New York City (1,979,871 Genesee, Mich......| Flint Chatham, Ga Savannah 
Los Angeles, Cal.....| Los Angeles |1,172,609 ee .| Bakersfield Shawnee, Kans. Topeka 
=e Chicago | 928,120 San Mateo, Cal......| San Mateo ‘ Orange, N. Y........| Newburgh 
Wayne, Mich........| Detroit 585 648 Camden, N. J. ' Camden Pima, Ariz Tucson 
Philadelphia, Pa.....| Philadelphia 514,709 Lackawanna, Pa... Scranton Saginaw, Mich......| Saginaw 
Allegheney, Pa......| Pittsburgh | 400,231 | Westmoreland, Pa.... New Kensington Morris, N.J........| Morristown 
Cuyahoga, Ohio. ....| Cleveland 344,023 Maricopa, Ariz.. . | Phoenix Dutchess, N. Y Poughkeepsie 
Baltimore, Md.......| Baltimore 326 641 Davidson, Tenn......| Nashville Racine, Wis. Racine 
St. Louis, Mo.......| St. Louis 315,720 | Mercer,N.J....... Trenton Monterey, Cal....... Monterey 
Milwaukee, Wis... Milwaukee 273,855 | 

Duval, Fla..........|Jacksonville Austin 

Essex, N.J...... Newark | 265,697 Canton i St. Petersburg 
San Francisco, Cal...| San Francisco | Reading Schenectady,N.Y. | Schenectady 
Middlesex, Mass.. Cambridge Monmouth, N. J..... Long Branch Butter, Ohio Hamilton 
Alameda, Cal........| Oakland ' Salt Lake, Utah.....| Salt Lake City Du Page, Ill Elmhurst 
Suffolk, Mass.......| Boston St. Louis, Minn......| Duluth Arlington, Va Alexandria 
District of Columbia .| Washington Albany, N. Y | Albany Palm Beach, Fla.....| West Palm Beach 
Westchester,N. Y...| Yonkers Polk, lowa Des Moines Fayette, Pa. Uniontown 
Hudson, N.J........| Jersey City Orange, Cal Santa Ana Guilford, N.C Greensboro 
Erie, N.Y.........-| Buffalo San Joaquin, Cal.....| Stockton Muskegon, Mich... .| Muskegon 
Hennepin, Minn.....| Minneapolis | 


Mahoning, Ohio Youngstown Mecklenberg, N. C.. | Charlotte 
King, Wash Seattle Pierce, Wash Tacoma Trumbull, Ohio Warren 
Hamilton, Ohio. ....| Cincinnati . Sedgwick, Kans.....| Wichita Santa Barbara, Cal...} Santa Barbara 
Harris, Texas Houston 175,198 Oklahoma, Okla.....| Oklahoma City Washtenaw, Mich....| Ann Arbor 
Nassau, N. Y........| Hempstead New Castle, Del.....| Wilmington Berkshire, Mass.....| Pittsfield 
Township 149,801 Spokane, Wash......| Spokane Lancaster, Neb Lincoln 

San Diego, Cal... ...| San Diego St. Joseph, Ind South Bend El Paso, Texas El Paso 
Providence, R.1.....| Providence Plymouth, Mass.....| Brockton Lorain, Ohio Lorain 

New Haven, Conn...) New Haven Northampton, Pa... .| Bethlehem Chester, Pa Coatesville 
Fairfield, Conn... ...| Bridgeport Riverside, Cal Riverside Kalamazoo, Mich....| Kalamazoo 
Hartford, Conn Hartford | 
Dallas, Texas.......| Dallas . } Suffolk, N. Y. Patchogue Rock Island, lit Rock Island 
Hillsborough, N. H...| Manchester Kenton, Ky Covington 
Marion, Ind. Indianapolis Erie, Pa | Erie Ventura, Cal Oxnard 
Worcester, Mass. . Worcester . Knox, Tenn......... Knoxville i Yakima 
Jackson, Mo. --| Kansas City A i Allentown Charleston 
Essex, Mass........| Lynn Tulsa : Santa Rosa 
Multnomah, Ore.....| Portland | Tulare i Beloit 
Orleans, La.........| New Orleans Cumberland, Maine.) Portland } Galveston, Texas....| Galveston 
Bergen, N.J........ Garfield Hamilton, Tenn... ..| Chaiianooga EastBaton Rouge,La..| Baton Rouge 
Denver, Colo. Denver Washington, Pa.....| Washington Sangamon, Ill Springfield 
Franklin, Ohio Columbus 
Jefferson, Ky........| Louisville Dauphin, Pa Harrisburg Calhoun, Mich Battle Creek 
Ramsey, Minn, St. Paul Oneida, N. Y. Utica Berrien, Mich Benton Harbor 
Monroe, N. ¥ Rochester Jefferson, Texas Beaumont Woodbury, lowa....| Sioux City 
Fulton, Ga.......... Atlanta Wyandotte, Kans....| Kansas City Will, tl Joliet 
ee Elizabeth Lancaster, Pa.......| Lancaster Terre Haute 
Birmingham Peoria, tI! Peoria San Rafael 
Paterson Little Rock Torrington 
Delaware, Pa........| Chester Aliquippa Roanoke 
Dade, Fla Miami Mobile Greenville, S.C.....) Greenville 
Summit, Ohio Akron Atlantic City Rensselaer, N. Y....| Troy 
Montgomery, Pa.....| Lower Merion | 
Norfolk, Mass. 51 Johnstown Springfield 
Lucas, Ohio 2 Lansing Mount Clemens 
Luzerne, Pa i Madison St. Joseph 
Hampden, Mass... .. ..+| Charleston Davenport 
Contra Costa, Cal... . Waukegan Jamestown 
Oakland, Mich Aurora Winnebago, Wis.....| Oshkosh 

Fall River Schuylkill, Pa. Pottsville Bernalillo, N. M.....| Albuquerque 
Gary Madison, Il! Alton Black Hawk, lowa...| Waterloo 
Omaha Altoona Lakeland 

San Antonio Niagara Falls 
Dayton 

Fresno 
Memphis 

San Jose 
Richmond 
Sacramento 
Middlesex, N.J.....| Perth Amboy 
San Bernardino, Cal.| San Bernardino 
Grand Rapids 
Norfolk 

Fort Worth 


Total Above Counties 19,877,817 


East St. Louis 
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Hillsborough, Fla... . 
I GA... «cence 

New London, Conn...| 

Stanislaus, Cal... . . : 

Winnebago. Ill 

Solano, Cal | Vallejo 
Allen, Ind...........| Fort Wayne 
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100 SALES MANAGEMENT 


HERE IS AMERICA’S 


Largest Advertismg M edium™= 


JESSIES 200% 


Who’s Your Good Provider? Who spreads be- 
fore you thousands of food items to choose from—and helps 
you plan your meals? Your Grocer—bless him! Without him turn into go-getters, believe me, 


you'd have no coffee from Brazil, tea from India, spices from the Orient. That after a good energy-giving break- 
man deserves credit—he helps make fast of “Cream 


America the best fed country in the Keep Your Refrigerator of Wheat” 
world. Just read today’s column! Really Sweet on less than ee a 


Sleepyheads And Slowpokes 


among.wivesif olg 


The Only Specialized Food and Household Product Column Written By a Specialist 


At Smallest Cost per Thousand “ 


QUICK FACTS F category is open, your product can ap- 


pear exclusively, with Jessie De Both’s 
*1. CIRCULATION—18,000,000. 


**2. COST PER M—11 cents. personal recommendation. 
3. READERSHIP — 13.75% me- 
dian “Read Most.” 
4.“READ MOST” READERS returns, and Jessie’s Notebook ranks first. 
PER DOLLAR—1249. 


5. COVERAGE—54% _ average ad — 
snedies pententian ta OD tp quency, concentrated in ‘profit counties’ at 


Editorialized advertising pulls highest 
It is the best way to buy significant fre- 


markets. an insignificant price. 
6. DOMINANT POSITION on 


the woman’s page of 123 news- 83% Renewals 
papers. 
7. LOW COST-Schedules range You can be sure of good company here— 


from $3,827 to $103,041. check our current accounts... 


AC‘CENT CLOROX HORMEL CHILI-CON-CARNE SPAM 

AMERICAN CRANBERRY COLMAN’S MUSTARD KITCHEN BOUQUET SUNKIST 

WALTER BAKER CREAM OF WHEAT KRAFT DINNER SURE-JELL 

BinB MUSHROOMS DEEPFREEZE LA CHOY SWANS DOWN 
BLUE BONNET DURA STARCH LESLIE SALT UNCLE BEN’S RICE 
BURNETT’S VANILLA G. WASHINGTON’S LIBBY UNDERWOOD 
CHURCH & DWIGHT GERBER ROYAL PUDDING VICKS 

CLING PEACHES GRANDMA'S MOLASSES SCOTCH CLEANSER VEGAMATO 


420 Lexington Ave. 5 No. Wabash Ave. 
NEW YORK 17 DE BOTH FEATURES CHICAGO 2 


MAY 10, 1950 


General Merchandise Store Sales, 200 Leading Counties 


G7 Estimates, 1949, for the 200 counties leading in this category 


GENERAL 
MDSE. | 
STORE 
SALES | Rank COUNTY 


| in and 
Group STATE 
Est. (in | 


thousands) 


GENERAL 
MDSE. 
STORE 


SALES | Rank SALES 
LEADING 


in | 
| Group CITY | 


Est. (in | | Est. (in 
thousands) | thousands) 


—___|_—_ anes 
33,194 | 71 16,676 
| Hempstead | 16,534 
Township 33,155 | 72 16,493 
Canton 32,267 16,403 
Pontiac 32,108 16,298 
| Tampa 16,296 
| Chariotte 16,296 
| Paterson 16,114 
Fresno 16,070 
San Jose 16,038 
Wichita 


| GENERAL 
| MODSE. 
COUNTY STORE 
and | 
STATE 


LEADING 
CITY 


LEADING 
CITY 


New York, N. Y. 

(5 Counties) 
Cook, til. 
Philadelphia, Pa. 
Los Angeles, Cal... . 
Wayne, Mich. 
Allegheny, Pa... . 
Suffolk, Mags... .... 
Cuyahoga, Ohio... .. 
Baltimore, Md 
St. Louis, Mo. 


Essex, Mass. .+-| Lynn 


Roanoke, Va... .. 
Nassau, N. Y. 


Pinellas, Fla........ 
Bernalillo, N. M.... 
New Castle, Del... . . 
Macon, Ill 
Kalamazoo, Mich... . 
Minnehaha, S. D.. . 
Orange, Fla Orlando 
Richland, S.C.......| Columbia 
Buncombe, N.C.....| Asheville 


Roanoke 

St. Petersburg 
Albuquerque 
Wilmington 
Decatur 
Kalamazoo 
Sioux Falls 


New York City 
Chicago 
Philadelphia 
Los Angeles 
Detroit 

| Pittsburgh 
Boston 
Cleveland 
Baltimore 

St. Louis 


Stark, Ohio 
Oakland, Mich... 
Hillsborough, Fla. 
Mecklenberg, N. C. 
Passaic, N. J. 
Fresno, Cal....... 
Santa Clara, Cal... .. 
Sedgwick, Kans... .. 


oewon ous wn — 


Lubbock, Texas... . 
Cabell, W. Va 

Ada, Idaho 

Beaver, Pa..........| 
Saginaw, Mich 
Charleston, S. C. | Charleston 
Will, 1 ..| Joliet 
Bergen, N.J........ Garfield 


| Lubbock 
Huntington 
Boise 
Aliquippa 
Saginaw 


15,987 
15,759 
15,632 
15,562 
15,552 
15,505 
15,443 
15,370 
15,325 
15,171 


Atlanta 
| Kansas City 
Milwaukee 


Fulton, Ga... .. 
Jackson, Mo. 
Milwaukee, Wis... . 
Essex, N. J.. .-| Newark 
Dallas, Texas | Dallas 
District of Columbia .| Washington 
Hennepin, Minn... ..| Minneapolis 
San Francisco, Cal...| San Francisco 
King, Wash. Seattle 

Erie, N. Y. Buffalo 


Knox, Tenn....... 
Pierce, Wash........ 
Dauphin, Pa....... 
El Paso, Texas 
Lancaster, Neb.. 

St. Joseph, Ind......| South Bend 
Jefferson, Texas.....| Beaumont 


Genesee, Mich Flint McLennan, Texas. ..| Waco 


Mercer, N. J........| Trenton Buchanan, Mo.......| St. Joseph 
Peoria, Ill...........| Peoria | | 


Knoxville 
Tacoma 
Harrisburg 
El Paso 
Lincoin 


Dubuque, lowa......| Dubuque 
Washington, Pa... ..| Washington 
Richmond, Ga....... Augusta 
Riverside, Cal Riverside 
Stanislaus, Cal......| Modesto 
Brown, Wis. Green Bay 
Sheboygan, Wis.....| Sheboygan 


15,131 
14,957 
14,869 
14,761 
14,740 
14,526 
14,371 


| Portland 

| Denver 

| St. Paul 
Oakland 

| Memphis 
Indianapolis 


Multnomah, Ore. 
Denver, Colo... . 
Ramsey, Minn.. 
Alameda, Cal..... 
Shelby, Tenn. 
Marion, tnd. 


Ingham, Mich | Lansing 
RA, Fin oc csne Allentown 
Kanawha, W. Va....| Charleston 
Montgomery, Pa.....| Lower Merion 
Woodbury, lowa....| Sioux City 
Dane, Wis Madison 


Tarrant, Texas 


Hamilton, Ohio. . . 


Orleans, La. 
Harris, Texas 


Albany, N. Y. 


Monroe, N. Y.. . 
Franklin, Ohio. . 
Hartford, Conn... . 


Henrico, Va.. 
Jefferson, Ala. 
Lucas, Ohio 


| Fort Worth 
| Cincinnati 


New Orleans 
Houston 


| Albany 


Rochester 


| Columbus 


Hartford 


| Richmond 


Birmingham 
Toledo 


San Bernardino, Cal. 


St. Louis, Minn..... 


i itknbindnd 
Lackawanna, Pa..... 


NS eee 
Broome, N. Y....... 
Hamilton, Tenn... . . 


Caddo, La 
Kern, Cal 
8! 
Guilford, N.C...... 


San Bernardino 
Duluth 

Erie 

Scranton 
Elizabeth 


Binghamton 
Chattanouga 


| Shreveport 
| Bakersfield 
| Reading 


Greensboro 


Orange, Cal 


Greene, Mo. 


Spartanburg, S.C... 


Tulare, Cal......... 


Durham, N.C 


Muskegon, Mich.. . 


Sullivan, Tenn 


Santa Ana 
Newport News 
Anderson 


| Springfield 
Spartanburg 
Fargo 
Tulare 
Durham 
Muskegon 
Kingsport 


14,328 
14,320 
14,317 


14,113 
13,868 
13,792 
13,730 
13,558 
13,510 
13,502 


Jackson, Mich Jackson 
Schuylkill, Pa. Pottsville 
Monmouth, N. J..... Long Branch 


13,490 
13,360 
13,344 


Providence 
Akron 
Louisville 


Providence, R. |. 
Summit, Ohio 
Jefferson, Ky. 


Bristol, Mass....... 
Delaware, Pa........ 
Hinds, Miss...... . 


Fall River 
Chester 
| Jackson 


Wyandotte, Kans....| Kansas City 
Tucson 
Macon 

Lima 
Atlantic, N.J........ Atlantic City 
Wichita, Texas Wichita Falls 
Dutchess, N. Y. Poughkeepsie 
Muscogee, Ga.......| Columbus 


Vige, tnd........... Terre Haute Clark, Ohio.........| Springfield 
Vanderburgh, Ind....| Evansville Potter, Texas Amarillo 


Scott, lowa Davenport i 
Oneida, N. Y........| Utica Jasper, Mo..........| Joplin 


Kane, Ill... Aurora Butler, Ohio. .......| Hamilton 


York, Pa. York Yakima, Wash....... Yakima 
Northampton, Pa... .| Bethlehem Sangamon, lil | Springfield 
| 


Cumberland, Maine | Portland Calhoun, Mich......| Battle Creek 
Blair, Pa. ---| Altoona Pueblo, Colo. | Pueblo 
Schenectady, N. Y.. | Schenectady Rapides, La......... | Alexandria 
Ohio, W.Va... .....| Wheeling Wake, N.C......... | Raleigh 
Winnebago, Il... Rockford Quincy 
Camden, N. J.. Camden Chatauqua, N. Y.....! Jamestown 
Travis, Texas... Austin 

Chatham, Ga... . Savannah 

Rock Island, Ill. Rock Island 
Greenville, S.C... ..| Greenville 

Black Hawk, lowa Waterloo 
Montgomery, Ala. Montgomery 
Shawnee, Kans. Topeka 

Fayette, Ky.. Lexington 
Fayette, Pa. Uniontown 
Forsyth, N. C. | Winston-Salem | 


13,294 
13,265 
13,209 
13,183 
13,085 
12,955 
12,852 
12,798 
12,651 
12,651 


Dade, Fla. Miami 

San Diego, Cal. San Diego 
Lake, Ind. ..-| Gary 

Salt Lake, Utah Salt Lake City 
Westchester, N. Y. Yonkers 
Montgomery, Ohio. .| Dayton 
Middlesex, Mass....| Cambridge 
Polk, lowa Des Moines 
Bexar, Texas... San Antonio 
Douglas, Neb.. . Omaha 
Oklahoma, Okla. Oklahoma City 
Onondago, N. Y. Syracuse 
Fairfield, Conn... . Bridgeport 
New Haven, Conn.. .| New Haven 
Luzerne, Pa.........| Wilkes-Barre 
Kent, Mich. | Grand Rapids 
Worcester, Mass....| Worcester 
Pulaski, Ark. Little Rock 
Davidson, Tenn. Nashville 
Spokane, Wash. Spokane 
Norfolk, Va. Norfolk 
Mahoning, Ohio Youngstown 
Hampden, Mass. Springfield 
Duval, Fla. Jacksonville 
Sacramento, Cal. Sacramento 
Allen, tnd. Fort Wayne 
Cambria, Pa. Johnstown 
Maricopa, Ariz. Phoenix 
Tulsa, Okla. Tulsa 
Hudson, N.J........! Jersey City 


Westmoreland, Pa. . 
Mobile, Ala......... 
Lancaster, Pa.......| Lancaster 
Linn, lowa....... ..| Cedar Rapids 
East Baton Rouge, La.) Baton Rouge 
Niagara Falls 
San Joaquin, Cal.....| Stockton 


New Kensington| 
Mobile 


12,642 
12,610 
12,552 
12,489 
12,377 
12,369 
12,304 
12,216 
12,173 
11,987 


12,253,237 


Total Above Counties 


is sos stcscwdncsawadeant Se 


Editor’s Note: About one-quarter of the syndicate 
mail order sales are credited to Cook County. 
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The. $2,088,000,000 as, sao 
Hardware Market atid | sss csetscten ona over 27.000 retailers compris 


today’s giant hardware distribution market. Through 
them, 60,000 products are carried to the consuming 
public with total volume in 1949 of over two billion 
dollars. To reach and sell this vast wholesale-retail 
network, HARDWARE AGE'’S 35,400 prepaid sub- 
scribers constitute the largest effective hardware trade 
audience available to advertisers. 


71.4% of all retail hardware sales are made in com- 12,000 top dealers account for approximately 3% of 
munitiés of less than 50,000 population. It is in this the entire retail hardware business. These are the 
tremendously important small-town market that stores with greatest profit opportunities for the hard- 
79.9% of HARDWARE AGE’S 24,700 retail circula- ware advertiser. They are the outstanding merchan- 
tion is concentrated. With at least one merchant sub- disers most influential in the sale and success of any 
scriber in each of 9,020* cities and towns, advertisers hardware product. Analysis of HARDWARE AGE 
are assured of thorough penetration to the very grass circulation shows practically blanket coverage of this 
roots of hardware distribution. key group of live, aggressive retailers. 


*There are only 6,669 communities of 1,000 or 
more population, according to the last census. 


? GREAT PLUS FACTORS 


In addition to practical saturation of your hardware trade, 
HARDWARE AGE offers you two other vitally important 
measures of advertising value: 


1 Among national hardware trade papers, only 
HARDWARE AGE provides wholly voluntary pre- 
paid circulation — sure proof of reader interest and 
reader loyalty. 


2 Year after year, advertisers place not just more, 
but over twice as many pages in HARDWARE AGE 
as in any other hardware paper. 


rs 
It’s little wonder then, that HARDWARE AGE : 


has won and holds such overwhelming leadership E: AU KS | 
in its field. a BIGGERSS | 


Q WAVVE 


AGE _ 
| 
HARDWARE |. 
x 
\ 
4 


100 EAST 42ND STREET, NEW YORK 17, N. Y. 
A Chilton Q Publication Charter @® Member 
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COUNTY 
and 
STATE 


Drug Store Sales, 200 Leading Counties 


imates, 


LEADING 
CITY 


1949, for the 200 counties leading in this category 


COUNTY 


and | LEADING 


CITY 


SALES 


COUNTY 
and LEADING 
STATE 


DRUG 
STORE 
SALES 


STATE | Group 
Est. (in | 


| thousands) | 


CITY 
Est. (in 


| " 
thousands) | panihen 


thousands) 


New York,N.Y. | Lake, Ind | 8,468 | 71 Sangamon, II! 


(5 Counties) Pulaski, Ark 8,362 72 Charleston, S.C..... 


Springfield 
Charleston 


4,230 


New York City 4,184 


Little Rock 


Cook, lil. 

Los Angeles, Cal. 
Wayne, Mich. 
Philadelphia, Pa. 
St. Louis, Mo... 
District of Columbia 
Allegheny, Pa. 
Jackson, Mo. 
Cuyahoga, Ohio 


Baltimore, Md. 
Marion, tnd. 
Milwaukee, Wis. 
San Francisco, Cal. 
Suffolk, Mass. 
Orleans, La. 
Harris, Texas 
Dallas, Texas 
Hennepin, Minn. 
Dade, Fia.. 


Essex, N. J. 
Alameda, Cal... 
King, Wash... 
Middlesex, Mass. 
Denver, Colo... .. 
Fulton, Ga......... 
Hamilton, Ohio. 
Jefferson, Ky........ 


Multnomah, Ore.. 
Providence, R. 1... 
New Haven, Conn. 
Hartford, Conn. 
Shelby, Tenn. 

San Diego, Cal. 
Tarrant, Texas 
Oklahoma, Okla. 
Franklin, Ohio 
Hudson, N. J. 


Fairfield, Conn. 
Henrico, Va. 
Jefferson, Ala.. 
Nassau, N. Y. 


Ramsey, Minn. 
Kent, Mich.. . 
Delaware, Pa.. 
Norfolk, Va. : 
Bexar, Texas...... 
Monroe, N. Y.. . 
Pinellas, Fla. 
Douglas, Neb.. . 
Lucas, Ohio 

Essex, Mass. 
Duval, Fla. - 
Maricopa, Ariz... . . 
Polk, !owa 
Worcester, Mass.. . 
Sedgwick, Kans... .. 
Davidson, Tenn... . . 
Genesee, Mich 
Oakland, Mich. 
Tulsa, Okla 
Montgomery, Ohio. . 
Summit, Ohio 


Norfolk, Mass.... .. 


SS 
Salt Lake, Utah 
Sacramento, Cal... . 
Hampden, Mass. 


| Kansas City 
| Cleveland 


| Houston 


Chicago 

Los Angeles 
Detroit 
Philadelphia 
St. Louis 
Washington 
Pittsburgh 


eoeonoaekwn — 


Baltimore 


Indianapolis 
Milwaukee 
San Francisco 
Boston 

New Orleans 


Dallas 
Minneapolis 
Miami 


Newark 
Oakland 
Seattle 


| Cambridge 


Denver 


| Atlanta 
--| Cincinnati 


Louisville 


| Buffalo 


Yonkers 


| Portland 
| Providence 


New Haven 
Hartford 
Memphis 

San Diego 
Fort Worth 
Oklahoma City 


| Columbus 
Jersey City 


| Bridgeport 


Richmond 
Birmingham 
Hempstead 
Township 
St. Paul 
Grand Rapids 
Chester 


..| Norfolk 

| San Antonio 

| Rochester 

| St. Petersburg 


Omaha 
Toledo 


-| Lynn 
| Jacksonville 
| Phoenix 


Des Moines 
Worcester 
Wichita 
Nashville 
Flint 
Pontiac 


Sacramento 
Springfield 


Montgomery, Pa... . 
Bergen, N.J....... 
Onondaga, N. Y.... 
Santa Clara, Cal... . 
Mobile, Ala 

Bristol, Mass. 

Dane, Wis........ 
Luzerne, Pa.........| 


Vanderburgh, Ind.. 
Passaic, N.J...... 
Ingham, Mich..... 
Spokane, Wash. 

Wyandotte, Kans... . 
Fresno, Cal... ... 

Jefferson, Texas. . 

Buchanan, Mo. ; 
San Bernardino, Cal.| 
Dauphin, Pa. 


Union, N.J...... 
Hillsborough, Fla.. 
St. Joseph, Ind..... 
Allen, Ind........ 


| Lower Merion 

| Garfield 
Syracuse 
San Jose 

| Mobile 

| Fall River 
Madison 
Wilkes-Barre 


Evansville 
Paterson 
Lansing 
Spokane 
Kansas City 
| Fresno 
Beaumont 


| St. Joseph 
San Bernardino 
..| Harrisburg 


Elizabeth 
Tampa 
South Bend 


| Fort Wayne 


East Baton Rouge, La. Baton Rouge 


Mecklenberg, N.C... 
Orange, Cal. 
Shawnee, Kans...... 


Monmouth, N. J..... 
St. Louis, Minn..... 
Linn, lowa.......... 
Washtenaw, Mich. 
Kalamazoo, Mich... . 
Saginaw, Mich 
Pierce, Wash. 

Knox, Tenn. 

El Paso, Texas..... 
Potter, Texas 


Greene, Mo. 
Fayette, Ky. 

Albany, N. Y 
Hamilton, Tenn... . 
Guilford, N.C....... 
Travis, Texas 
A ee 
Mercer, N. J. 


Middlesex, N. J... .. 


Charlotte 
Santa Ana 
Topeka 
Tucson 
Canton 


Long Branch 
Duluth 
Cedar Rapids 
Ann Arbor 
Kalamazoo 
Saginaw 

| Tacoma 

| Knoxville 

| El Paso 
Amarillo 


| Springfield 

| Lexington 
Albany 
Chattanooga 
Greensboro 
Austin 
Peoria 
Trenton 
Bakersfield 
Perth Amboy 


Atlantic, N.J........ 
Contra Costa, Cal.. 
Palm Beach, Fla. 
Westmoreland, Pa... | 
Camden, N.J....... 
Riverside, Cal... .. 
Lubbock, Texas... . 
Bernalillo, N. M..... 
Hinds, Miss......... 
Kanawha, W. Va... . 


Lancaster, Neb... .. 
Arlington, Va........ 
Berke, Pa......... 
Mahoning, Ohio... . 
New Castle, Del... .. 
Lake, Ill 
Lackawanna, Pa... . 
San Mateo, Cal..... 


Woodbury, lowa. .. -| 


Calhoun, Mich. 


Atlantic City 


| Richmond 


| 
| 
| 
| 


West Palm Beach| 
New Kensington) 


Camden 


| Riverside 


Lubbock 
Albuquerque 
Jackson 
Charleston 


Lincoln 
Alexandria 
Reading 
Youngstown 
Wilmington 
Waukegan 
Scranton 
San Mateo 
Sioux City 


.| Battle Creek 


8,356 
7,752 
7,611 
7,436 
7,275 
7,159 


4,297 


Cumberland, Maine 
Berrien, Mich: 
Northampton, Pa... . 
Roanoke, Va... . Roanoke 
Suffolk, N. Y........| Patchogue 
Winnebago, lll... ...| Rockford 

St. Clair, ..... 2... | East St. Louis 
Kane, Ill Aurora 


Portland 
Benton Harbor 
Bethlehem 


Allentown 
Lancaster 
Stockton 
Binghamton 
Orlando 
Niagara Falls 
| Raleigh 
Columbia 
Greenville 
Wichita Falls 


Lehigh, Pa... 
Lancaster, Pa 
San Joquin, Cal...... 
Broome,N.Y...... 


Richland, S.C....... 
Greenville, S. C. 
Wichita, Texas 


Muskegon, Mich.. . . | 
Buncombe, N.C... . »| 
Racine, Wis. 
Plymouth, Mass... .. 
McLennan, Texas. . . 
Vigo, Ind. 

Black Hawk, lowa... 
Washington, Pa... . 


Muskegon 
Asheville 

Racine 

Brockton 

Waco 

Terre Haute.... 
Waterloo 
Washington 
Erie 

Du Page, lll......... | Elmhurst 
Jasper, Mo.......... 
Madison, Ill......... 
Santa Barbara, Cal... 
Schenectady, N. Y.. 
Jackson, Mich....... 
Galveston, Texas....| Galveston 
Tippecanoe, Ind | Lafayette 
Oneida, N.Y........ | Utica 
Savannah 
Lakeland 


Joplin 

Alton 

Santa Barbara 
| Schenectady 
Jackson 


Forsyth, N. C. Winston-Salem 
Smith, Texas | Tyler 
| Coatesville 

Corpus Christi 
Madison, Ind........| Anderson 
Montgomery, Ala... .| Montgomery 
Rock Island, Ill......| Rock Island 
Orange, N. Y........| Newburgh 
| Johnstown 

Monterey 


Cabell, W. Va. 

Will, 1! 

Kenton, Ky | Covington 

El Paso, Colo........| Colorado Springs 
Rock, Wis. | Beloit 
Schuylkill, Pa. Pottsville 
Stanislaus, Cal... ...| Modesto 

Butler, Ohio Hamilton 
Brown, Wis. \ Green Bay 


Total Above Counties 


GBC. GB...00 ccesccccces , 


4,173 
4,167 
4,164 
4,153 
4,144 
4,086 
4,029 
4,003 


3,927 
3,922 
3,915 
3,901 
3,859 
3,857 
3,814 
3,805 
3,789 


7.) = ea le; ee) 


| 
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Furn. —Household —Radio Sales, 200 Leading Counties 


New York, N. Y. 
5 Counties)... . 
Los Angeles, Cal..... 


Philadelphia, Pa... . 
St, Louis, Mo. 

San Francisco, Cal... 
Allegheny, Pa.. .. 
Cuyahoga, Ohio. . .. 
Harris, Texas. . 


Baltimore, Md...... 
Milwaukee, Wis... . 
Alameda, Cal....... 
Suffolk, Mass...... 


District of Columbia . 
Hennepin, Minn... 
King, Wash. 

| ee 


Jefferson, Ala... .... 
Hudson, N. J........ 


Hamilton, Ohio. . .. .| 


Marion, Ind........ 
4 3 
Dallas, Texas 


New Haven, Conn.. . | 
Providence, R. 1... . . | 


Denver, Colo 
Hartford, Conn... .. 
ee 
Westchester, N. Y.. . 
Franklin, Ohio 

San Diego, Cal. 
Jefferson, Ky... . 
Multnomah, Ore... .. 
Passaic, N.J........ 
Middlesex, Mass... . 
Fairfield, Conn... . . 
Henrico, Va....... 
Douglas, Neb... . .. 
Duval, Fla......... 
Monroe, N. Y 

Polk, lowa......... 
Salt Lake, Utah... . 
Oklahoma, Okla... . 


Shelby, Tenn........ 
Worcester, Mass... . | 
Kent, Mich.........| 


Ramsey, Minn 
Luzerne, Pa........ 


Montgomery, Ohio. . | 


Tarrant, Texas... .. 


Hampden, Mass... . . | 


Union, N. J. 


Lucas, Ohio... .... 
Sacramento, Cal... . 
Nassau, N.Y........ 


Summit, Ohio... . 
Bristol, Mass....... 
Pulaski, Ark 
Jefferson, Texas..... 
Stark, Ohio 


Sedgwick, Kans... .. 


LEADING 
CITY 


| New York City 
Los Angeles 

| Chicago 

| Detroit 

| Philadelphia 

| St. Louis 

San Francisco 
| Pittsburgh 
Cleveland 


..| Houston 


| Baltimore 

| Milwaukee 

| Oakland 

| Boston 
Newark 

| New Orleans 
Washington 
Minneapolis 

| Kansas City 


..| Seattle 


Atlanta 
Birmingham 
| Jersey City 
Cincinnati 
Indianapolis 
Buffalo 
Dallas 
New Haven 
Providence 
Denver 
Hartford 
Miami 
Yonkers 
Columbus 
San Diego 
Louisville 
Portland 
Paterson 
Cambridge 
Bridgeport 
Richmond 
Omaha 
Jacksonville 
Rochester 
Des Moines 
| Salt Lake City 
Oklahoma City 
Memphis 
Worcester 
Grand Rapids 
| St. Paul 
| Wilkes-Barre 
Dayton 
| Fort Worth 
Norfolk 
| Nashville 
Lynn 
Springfield 
| Elizabeth 
Flint 
Toledo 
Sacramento 
| Hempstead 
Township 


= Akron 


| Fall River 


FURN.- 
HOUSE- 
RADIO 
STORE 
SALES 


Est. (in 


thousands) 


439,449 
308 ,699 
234 ,013 
153 ,408 
109,045 
89,260 
88,400 
79,738 
70,099 
59,935 


58,314 
56,841 
55,922 
55,526 
53,479 
47 ,829 
47,279 
45,627 
44,757 
41,749 


39,522 
39,266 
37,095 
35,827 
35,534 
35,251 
35,248 


Rank 
in 
Group 


o@eon oaekwn 


COUNTY 
and 
STATE 


Maricopa, Ariz.. 
Knox, Tenn... . 
Camden, N. J.... 
Berks, Pa..... 
Fresno, Cal.. 

Lake, Ind....... ; 
Santa Clara, Cal... . 
Mecklenberg, N. C..* 


Montgomery, Pa... .. | 


Tulsa, Okla....... 


Hamilton, Tenn. 
Cade, la.......... 
Albany, N. Y. 

Paim Beach, Fla... . 
Peoria, Ill......... 
Lehigh, Pa 
Oakland, Mich 
Westmoreland, Pa.. 
Hillsborough, Fla... 
Mobile, Ala... ... 


Kanawha, W. Va.. .. 


St. Clair, il...... 
Delaware, Pa...... 
Onondaga, N. Y. 
Guilford, N.C....... 
St. Joseph, Ind..... 
Greenville, S.C... 
Northampton, Pa... . 


Mercer, N. J..... 


Sangamon, Ill. 
Bergen, N. J. 


San Bernardino, Cal. 


New Castte, Del... .. 
Bexar, Texas 

El Paso, Texas... .. 
Wyandotte, Kans... 
Ingham, Mich... . . 


Lackawanna, Pa.... 
Vanderburg, Ind... .. 


East Baton Rewe, La.| 


Charleston, S.C... . 


San Joaquin, Cal... . 
Chatham, Ga. 
Roanoke, Va. 
Mahoning, Ohio... . 
St. Louis, Minn... .. 
Lancaster, Pa... .. 
Dane, Wis. 
Middlesex, N. J.. .. 
Cumberland, Maine. 
Montgomery, Ala... 
Durham, N.C..... 
Kalamazoo, Mich. 
Buchanan, Mo. 
Pierce, Wash 

Kern, Cal 

Travis, Texas. ... 
Cambria, Pa... . 
Shawnee, Kans. 


Richland, S.C.. ... 
Broome, N. Y. 


; Erie 


FURN.- | 


| HOUSE | 


Knoxville 
Camden 
Reading 

| Fresno 

| Gary 

San Jose 

Charlotte | 

Lower Merion 

| Tulsa 


| Chattanooga 
Shreveport 
Albany 
| West Palm Beach | 
| Peoria 
| Allentown 
Pontiac 


.| New Kensington) 
.| Tampa 


| 


| Mobile 


Charleston 
East St. Louis 
| Chester 


..| Syracuse 


| Greensboro 
| South Bend 


: Greenville 


| Bethlehem 
Trenton 


| Springfield 
| Garfield 

York 

Spokane 
| San Bernardino 
| Wilmington 
| San Antonio 

El Paso 
Kansas City 
Lansing 


| Scranton 

| Evansville 

Baton Rouge 

| Charleston 
Santa Ana 
Stockton 

| Savannah 
Roanoke 

| Youngstown 
Duluth 
Lancaster 
Madison 
Perth Amboy 

| Portland 

| Montgomery 
Durham 
Kalamazoo 

| St. Joseph 
Tacoma 
Bakersfield 
Austin 
Johnstown 
Topeka 

| Jackson 

| Altoona 

| Winston-Salem 

| Rockford 

| Albuquerque 

| Columbia 

Binghamton 


RADIO 
STORE 
SALES 


16,067 
16,034 
15,935 
15,898 
15,875 
15,699 
15,530 
15,133 
14,906 
14,811 


14,626 
14,589 
14,517 
14,253 
13,981 
13,536 
13,528 
13,393 
13,206 
13,196 


13,178 
13,106 
12,915 
12,736 
12,676 
12,527 
12,245 
12,164 
12,014 
11,969 


11,891 
11,862 
11,776 
11,711 
11,617 
11,601 
11,591 
11,522 
11,523 
11,524 


Rank 
in 
| Group 


COUNTY 
and 
STATE 


| 


Pinellas, Fla... .... 
Oneida, N.Y...... 
Scott, lowa........ 
Linn, lowa.... 
Madison, lll....... 
Allen, Ind,........ 
San Mateo, Cal... . 
Washington, Pa... . 
Hillsborough, N. H. . 
Fayette, Pa. 


Plymouth, Mass... 
ee 
Schuylkill, Pa. 
Fayette, Ky. 

Ohio, W. Va. 

Contra Costa, Cal... . 
Monmouth, N. J... 
4 eee 
New London, Conn...’ 
Norfolk, Mass..... . 


Orange, Fla... . ; 
Galveston, Texas... . 


Riverside, Cal. 
Spartanburg, S.C.... 
Black Hawk, lowa... 
Saginaw, Mich. 
Muskegon, Mich..... 
Pima, Ariz... .. 
Muscogee, Ga... . 


Jackson, Mich...... . 
Calhoun, Mich. 
Etowah, Ala......... 
Buncombe, N. C... 
Union, Ark.......... 
Cabell, W. Va. 


Rensselaer N. Y..... 
Ouachita, La. 

Rock Island, Ill... . 
Weber, Utah....... 
Lawrence, Pa. 


Beaver, Pa......... 
Racine, Wis......... 


Wayne, N. Y. 
Winnebago, Wis... . . 
Escambia, Fla. 
Delaware, Ind. 
Chester, Pa...... . 


| 


Estimates, 1949, for the 200 counties leading in this category 


| 


| 


LEADING 
CITY 


Est. (in 
thousands) 


St. Petersburg 


Utica 
Davenport 
Cedar Rapids 
Alton 

Fort Wayne 
San Mateo 


.| Washington 


Manchester 
Uniontown 


Brockton 
Macon 
Pottsville 
Lexington 
Wheeling 
Richmond 


| Long Branch 


Aurora 
New London 
Quincy 


Orlando 
Galveston 
Raleigh 
Riverside 
Spartanburg 
Waterloo 
Saginaw 
Muskegon 
Tucson 
Columbus 


Jackson 
Battle Creek 
Gadsden 
Asheville 

El Dorado 
Huntington 
Hamilton 
Cumberland 
Anderson 
Amarillo 
Ottawa 


Augusta 
Lakeland 
Springfield 


‘| Santa Barbara 


Troy 
Monroe 
Rock Island 
Ogden 

New Castle 


Waukegan 
Terre Haute 
Aliquippa 
Racine 
Corpus Christi 
Newark 
Oshkosh 
Pensacola 
Muncie 
Coatesville 


Total Above Counties 


% of U.S.A. 


8,758 


4,612,647 


72.2291 


MAY 10, 


| 


New York City, N.Y... .| 
Chicago, 8........... | 
Philadelphia, Pa... 
Los Angeles, Cal........| 
Detroit, Mich... 


| 


Cleveland, Ohio. 
St. Louis, Mo... . 


Pittsburgh, Pa........ 
Milwaukee, Wis....... 
Buffalo, NM. Vs......-. 


Minneapolis, Minn... . 

Cincinnati, Ohio........ 
Seattle, Wash... .. . 
Dallas, Texas.......... 


Newark, N. J........... 
Indianapolis, Ind........ 
Kansas City, Mo........ 


San Antonio, Texas : 
Louisville, Ky......... 
Columbus, Ohio... 

San Diego, Cal... 


St. Paul, Minn... ...... 
Atlanta, Ga............ 
Hempstead Township, 


Jacksonville, Fla... ; 
Oklahoma City, Okla... . 


Teden, Olla......002. 


Population and Rank, 200 Largest Cities 


Estimates, January 1, 1950, for the 200 cities leading in population 


CITY and STATE | "SH 


Baltimore, Md... — 


Washington, D.C...... | 
Boston, Mass..........| 


San Francisco, Cal..... . | 


POPULATION| 
(CIVILIAN) 


1/1/50 


Esti- 
mates 
| (in thousands) 


2oan — 


owono oe 


— 


| POPULATION) POPULATION 
| (CIVILIAN) (CIVILIAN) 

% 1/1/50 Rank % 1/1/50 Rank| % 
Accumu- CITY and STATE SM Esti- in Accumu- CITY and STATE SA Esti- in Accumu- 
lation mates | Group | tation mates | Group | lation 

| (in thousands) (in thousands) | 
5.4751 Charlotte, N.C........ | 145.8 71 28.1297 Madison, Wis.......... 87.2 140 33.4006 
7.9302 Chattanooga, Tenn... .. 145.4 72 28.2272 Manchester, N. H...... 86.7 142 33.4587 
9.3818 | Austin, Texas......... 145.4 72 28.3247 | Bayonne,N.J.......... | 86.6 143 33.5167 
10.7196 Albany, N.Y 145.2 74 28.4221 Hammond, Ind......... 86.3 144 33.5745 
11.9748 Scranton, Pa....... 142.7 75 28.5178 Portland, Maine........ 86.3 144 33.6324 
12.6358 Gary, Ind. 140.5 76 28.6121 Quincy, Mass.......... 86.0 146 33.690) 
13.2567 ere } 140.4 7 28.7063 East St. Louis, Ill....... 85.5 147 33.7475 
13.8701 Canton, Ohio. ........-. 139.8 78 28.8000 St. Joseph, Mo......... 85.0 148 33.8045 
14.4599 El Paso, Texas 137.8 79 28.8924 Charleston, S.C........ 84.9 149 33.8614 
15.0128 Savannah, Ga. 135.1 80 28.9830 Altoona, Pa..........-- 84.8 150 33.9182 
15.5508 | Fort Wayne, Ind........ 135.1 80 29.0736 | Newton, Mass.........- 84.4 151 | 33.9748 

16.0408 Sacramento, Cal........ 134.3 82 29.1637 Brownsville-Harlingen- } 
16.4829 | Tampa, Fla............ 134.3 82 | 29.2538 McAllen, Texas....... 82.9 152 | 34.0304 

132.9 84 29.3429 Greensboro, N.C......-. 82.9 152 | 


Camden, 0. J.......-- | 
Corpus Christi, Texas. . . | 


Somerville, Mass... .... 
Rock Island-Moline- 
East Moline, ill...... 


Lowell, Mass........--- 
Utica, N.Y.......----+- 
Glendale, Cal........-- 


Des Moines, lowa... . 188.4 53 | 26.1241 | Sioux City, lowa..... 97.3 123 | 32.2975 | Lancaster,Pa.......... 69.9 193 . 

Wichita, Kans........ 187.4 54 | 26.2498 | Dearborn, Mich... . 95.8 124 | 32.3617 | East Chicago, Ind....... 69.8 194 | 36.1667 

Salt Lake City, Utah. . 186.2 55 | 26.3747 | Fresno,Cal........ 94.8 125 | 32.4252 | Atlantic, City, N.J......| 69.7 195 | 36.21% 

Grand Rapids, Mich... 183.2 56 | 26.4978 | San Jose, Cal 94.3 | 126 | 32.4885 | Brockton, Mass........., 69.5 | 196 | 36.2601 

Youngstown, Ohio... 181.4 57 26.6192 | Springfield, Ohio....... 94.0 127 32.5515 | Wichita Falls, Texas... .| 69.2 197 | 36.3065 

Nashville, Tenn... . .. 180.4 58 26.7402 Roanoke, Va.......... 93.4 128 32.6142 | Orlando, Fla........... | 67.8 198 36. 

Hartford, Conn... . 179.2 59 | 26.8604 | Harrisburg, Pa......... | 92.9 129 | 32.6765 | Raleigh,N.C.........- 67.8 | 198 | 36.3974 

Springfield, Mass... 170.5 60 | 26.9748 | North Hempstead | Covington, Ky.......--- | 67.6 | 200 | 36.4428 
Township, N. Y.......| 92.1 130 | 32.7382 

New Haven, Conn. 165.4 61 27.0857 | Niagara Falls,N.Y..... 92.0 131 32.7999 Total Above Cities.... 54,338.0 | 

Spokane, Wash... . .. 164.2 62 | 27.1958 | Alameda, Cal...........| 91.2 132 | 32.8611 

Mobile, Ala........... 163.4 | 63 | 27.3054 | Lawrence, Mass....... | 91.2 132 | 32.9223 % U.S. As.....-.- 36.4428 

Bridgeport, Conn... . 162.9 | 64 | 27.4147 | Topeka, Kans....... 90.8 134 | 32.9832 

Flint, Mich... 159.3 | 65 | 27.5215 | Wilkes-Barre, Pa...... 90.5 135 | 33.0439 

Yonkers, N.Y... 158.6 | 66 | 27.6279 | Albuquerque, N.M 90.0 136 | 33.1043 

Knoxville, Tenn.. . 153.8 | 67 27.7310 Binghamton, N. Y 89.9 137 33.1646 

Paterson, N. J... 152.7 68 | 27.8334 | Springfield, I.......... 89.8 138 | 33.2248 

Kansas City, Kans. 149.9 | 69 | 27.9339 | Macon,Ga............ 87.8 139 | 33.2837 | 

Tacoma, Wash. 148.2 | 70 | 28.0319 ' Huntington, W. Va.... 87.2 149 33.3421 _ 

106 SALES MANAGEMENT 


gpies EACH WEEK 


50.000 ¢ 


CALLY EDITED GRAVURE MAGAZINES 


ATLANTA JOURNAL 

COLUMBIA STATE 

COLUMBUS DISPATCH 

HOUSTON CHRONICLE 

INDIANAPOLIS STAR 

LOUISVILLE COURIER-JOURNAL 

THE NASHVILLE TENNESSEAN 

NEWARK NEWS 

NEW ORLEANS TIMES-PICAYUNE-STATES 

RICHMOND TIMES-DISPATCH 
Thirteen weekly newspaper magazines featuring the Local Touch SALT LAKE CITY DESERET NEWS 
for highest reader interest, for greater advertising value SAN ANTONIO EXPRESS 


TOTAL CIRCULATION: OVER 2,660,000 COPIES EACH WEEK + a 


For further information contact any of the following representatives: Branham Company, Cresmer and Woodward, Jann & Kelley, 
John Budd Company, Kelly-Smith Company, O'Mara & Ormsbee, Osborn, Scolaro, Meeker & Scott, Sawyer-Ferguson-Walker Company 
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Total Net Effective Buying Income, 200 Leading Cities 
G7 Estimates, 1949, for the 200 cities leading in this cat 


CITY and STATE 


New York City, N. Y. 
Chicago, Il. 

Los Angeles, Cal. 
Philadelphia, Pa. 
Detroit, Mich. 

San Francisco, Cal. 
Baltimore, Md. 

St. Louis, Mo. 
Cleveland, Ohio 
Washington, D. C. 


Pittsburgh, Pa. 
Boston, Mass. 
Milwaukee, Wis. 
Houston, Texas 
Seattle, Wash. 
Minneapolis, Minn. 
Hempstead Township, 
N.Y. 
Buffalo, N. Y. 
New Orleans, La. 
Indianapolis, Ind. 


Cincinnati, Ohio 
Kansas City, Mo. 
Newark, N. J. 
Dallas, Texas 
Portiand, Ore. 
Oakland, Cal. 
Denver, Colo. 
Louisville, Ky. 
Rochester, N. Y. 
St. Paul, Minn. 


Columbus, Ohio 
Long Beach, Cal. 
Atlanta, Ga. 

San Antonio, Texas 
Memphis, Tenn. 
Akron, Ohio 
Toledo, Ohio 

San Diego, Cal. 
Jersey City, N. J. 
Omaha, Neb. 


Birmingham, Ala. 
Fort Worth, Texas 
Dayton, Ohio. . 
Richmond, Va. 
Miami, Fla. 
Oklahoma City, Okla. 
Providence, R. |.. 
Des Moines, lowa 
Jacksonville, Fla. 
Hartford, Conn. 


Salt Lake City, Utah 
Tulsa, Okla. 
Worcester, Mass. 
Syracuse, N. Y. 
Yonkers, N. Y. 
Wichita, Kans. 
Norfolk, Va. 
Spokane, Wash. 
Youngstown, Ohio 
Sacramento, Cal. 


Springfield, Mass. 
Albany, N. Y. 
Fort Wayne, Ind. 
Flint, Mich. 
Wilmington, Del. 
Pasadena, Cal. 
Mobile, Ala. 
Tacoma, Wash... . 
Bridgeport, Conn... 
North Hempstead 
Township, N. Y.. 


NET E.B. 1. 
JSAM Esti- 

mates 
in thousands 


14,288,175 
6,835,555 
3,906 044 
3,682,770 
2,918,924 
1,787,213 
1,602 ,848 
1,589,716 
1,547,559 

, 361 300 


, 288,419 
, 287 ,600 
081 ,376 
002,081 
974 496 
970,190 


884 ,271 
875,553 
867 , 392 
862,620 


859,664 
855, 247 
820,549 
801,460 
770,296 
770,121 
674 ,078 
629 ,480 
572,896 


Rank 
in 
Group 


oeon ous wnr — 


or 
40 


Accumu- 
lation 


7.4540 
11.0201 
13.0578 
14.9791 
16.5018 
17.4342 
18.2704 
19.0998 
19.9071 
20.6173 


21.2895 
21.9612 
22.5254 
23.0482 
23.5566 
24.0627 


24.5240 


CITY and STATE 


Grand Rapids, Mich. 
New Haven, Conn. 
Paterson, N. J... 
Shreveport, La. 
Peoria, III. 
Nashville, Tenn. 
Evansville, Ind... 
Gary, Ind. 

Charlotte, N. C. 
Scranton, Pa. 


Knoxville, Tenn. 
Berkeley, Cal... 
Canton, Ohio. 
Erie, Pa...... 
Kansas City, Kans. 
Glendale, Cal. 
Passaic-Clifton, N. J. 
Rock Island-Moline- 
East Moline, Ill. 
Savannah, Ga. 
South Bend, Ind. 


Tampa, Fla. 

Corpus Christi, Texas 
Mount Vernon, N. Y. 
Elizabeth, N. J.. 
Rockford, Hl.. 
Phoenix, Ariz.. 
Trenton, N. J. 
Chattanooga, Tenn. 
Little Rock, Ark. 
Austin, Texas 


Baton Rouge, La. 
Sioux City, lowa 
Dearborn, Mich. 
New Rochelle, N. Y. 
E! Paso, Texas 
Lansing, Mich... 
Harrisburg, Pa. 
Reading, Pa.. 
Jackson, Miss. 

East Orange, N. J. 


St. Petersburg, Fla. 
Lincoln, Neb... . 
Waterbury, Conn. 
Albuquerque, N. M. 
Davenport, lowa 
Utica, N. Y..... 
Camden, N. J... 
Cambridge, Mass. 
Allentown, Pa.. 
Fresno, Cal... . 


Topeka, Kans.. . 
Evanston, Ill. 


Cleveland Heights, Ohio. 


Springfield, til... . . 
Duluth, Minn... . . 
Winston-Salem, N.C. 
Lynn, Mass..... 
Newton, Mass... . 
Montgomery, Ala. 
Saginaw, Mich. 


Madison, Wis. 
Oak Park, Ill. 
Charleston, W. Va. 
Huntington, W. Va. 
Cedar Rapids, lowa 
Lakewood, Ohio... 


NET E.B. 1. 
Esti- 
mates 
(in thousands 


241,054 
240,390 
239,247 
238,492 
234,103 
232,188 
223 ,588 
221,473 
219,282 
215,303 


209,841 
208 ,271 
207 ,395 
206 , 881 
206 , 281 
205 , 308 
205,171 


201, 198 
200,206 
196 ,640 


194,145 
193 ,879 
192,958 
192,044 
191 ,980 
188,494 
187 , 296 
185 ,943 
185,835 
185, 767 


183 445 
183,075 
179,035 
177,092 
176,555 
172,799 
171,567 
169,390 
167 , 886 
166 , 866 


166 ,608 
165,401 


157,412 


156 , 564 
155,279 
154,656 
154 ,633 
151,362 
150,242 
147,760 
147 ,607 
144 ,490 
144 485 


144,227 
143,818 
143 ,048 
142,395 
140,619 
139,340 
138,746 
136 ,908 
136 ,869 


Rank 
in 
Group 


egory 


or 
G 


Accumu- 
lation 


38.5111 
38.6197 
38.7279 
38.8359 
38.9435 
39.0506 
39.1576 


39.2626 
39.3670 
39.4695 


39.5708 
39.6720 
39.7727 
39.8729 
39.9731 
40.0714 
40.1691 
40.2661 
40.3630 
40.4599 


40.5556 
40.6511 
40.7445 
40.8369 
40.9290 
41.0192 
41.1087 
41.1971 
41.2847 
41.3717 


41.4586 
41.5449 
41.6296 
41.7136 
41.7972 
41.8807 
41.9638 
42.0464 
42.1289 
42.2110 


42.2927 
42.3737 
42.4544 
42.5351 
42.6141 
42.6925 
42.7695 
42.8465 
42.9219 
42.9973 


CITY and STATE 


Somerville, Mass. . 
White Plains, N. Y.... 
Springfield, Ohio. 
Portland, Maine. . 
Beaumont, Texas. 
Wilkes-Barre, Pa. 
Roanoke, Va... 
Galveston, Texas. . 
Stamford, Conn. 

St. Joseph, Mo.. 


Hammond, Ind. 
Stockton, Cal 

New Bedford, Mass. 
Charleston, S.C... 
Upper Darby, Pa.. 
Bayonne, N. J... . 
Santa Monica, Cal. 
Fall River, Mass.. 
Atlantic City, N. J. 
Waterloo, lowa.. = 


East St. Louis, Ill. 
Greensboro, N. C. 
Binghamton, N.Y... 
Muskegon, Mich. 


Chester, Pa.. 
Columbia, S. C.. 
Montclair, N. J. 
Racine, Wis.. . 


Lancaster, Pa... . 
Springfield, Mo. 
Bethlehem, Pa. 
Macon, Ga.... 
Brookline, Mass. 


Wheeling, W. Va.. 
Irvington, N. J... .. 
Decatur, Ill... . 
Pawtucket, R.1..... 


Niagara Falls, N.Y... .. 


Medford, Mass... 


Manchester, N. H. 
Pontiac, Mich.. . 
Terre Haute, Ind. 
Alexandria, Va... 
York, Pa..... 


Pueblo, Colo... 
Richmond, Cal.. 
Johnstown, Pa.. 
Sioux Falls, S. D. 
Greenville, S.C... . 
Highland Park, Mich. 


Altoona, Pa... .. 
Waco, Texas... 
Amarillo, Texas 


Total Above Cities... 


% of U.S.A. 


| (in thousands) 


NET E.B. 1. 
Esti- 
| mates 


128,810 
128,622 
128,503 
127,392 
126,759 
126 ,736 
125,541 
124,764 
123,956 
123,719 


123 ,402 
122,508 
120,315 
118,181 
118.113 


117,860 
117,692 
117,685 
115,810 
115,744 


115,120 
114,895 
114,448 
114,220 
113,715 
113,468 
112,870 
112,031 
112,030 
112,002 


111,838 
110,761 
110,242 
110,103 
109,695 
109.199 
108 ,983 
108,717 
108,210 
107 ,992 


90,890,504 


Rank | 


Accumu. 


Group | ation 


141 
142 
143 
144 
145 
146 


45.1452 
45.2091 
45.2719 
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survey of NEW buying power! 


s 


4.0105 Wage Earners 


~~ $1.484 


4.4208 Billion 


Wage Earners get 57.8% of all 
the wages and salaries today 


All Others 
$1.083 


5. 2081 
5.2719 

5.3335 $506.5 é 
— Million | 
15 . 4566 All Others 

5. “it 
5-51  1$360.8 Million 
15.7002 1939 Total 1949 Total 


5.1482 Wage Earners : 


in fact, they 
never had 
it sO good... 


Dept. of Commerce dota Federal Reserve Bank 
of New York Index 
sen 9807-3 Million $2.567 Billion of Weekly Earnings — 1939 equals 100 


<b and Wage Earners have “loose” money to spend.... 


46.1167 
ez | [157 IKE All Non-Farm Families — 1949 Discretionary Spending Power 


46.2901 Index ("loose" money over and 
— above basic living costs — 

= 270 1939 equals 100) 

46487 Wage Earner Families — 1949 

46 .5231 

46.5803 

46 .6372 

46.6941 a ° . ¥ ‘ 

“me ... division of marketing and research, macfadden publications, inc. 

625 FF @ @g@eecece5u06eeeusese3sex+#e9e7#eeeeee3s#ee#ee#eee#eeee?es§e?e ®e 

46.9199 

46 .9758 : ° . 

47.0318 No other road to America’s big-earning, fast-spending 

— WAGE-EARNER Market offers you these advantages: 

pepe THROUGH 1. In one package, you reach 8,575,000 women... shoppers 

47.253 


for nearly 30% of all wage-earner families. And 2 out 


47 3028 of 3 are in “age of acquisition”—30’s or younger. 
ou U F Y ORY 2. You reach this market at rock-bottom cost—as little as 
$1.22 per page per thousand! 


3. 90% of magazine ad dollars are spent in magazines which 


4 are over the heads of this market (research available). 
Wijk er TSWG speaks their language. 


4. They’re the current active buyers at any given time—they 
shell out $728,000 every month at the newsstands alone 
just for the magazines in the TRUE Story Women’s Group. 


___. [SELL THE FAST-SPENDING WAGE-EARNER MARKET AT ROCK-BOTTOM COST! 
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47 4166 


TURN YOUR PAYROLL DOLLARS INTO HOMING PIGEONS 


Per Family Effective Buying Income, 200 Cities 


G7 Estimates, 1949, for the 200 cities leading in population 


| 
| NET E.B.1. | NET E.B.1. | NET E.B.1. 
PER FAMILY | Rank | PER FAMILY | Rank i FAMILY | Rank 
CITY STATE Esti- | in CITY STATE Esti- | in CITY | STATE | Esti- | in 
SM mates | Group SM mates | Group SH mates Group 
Mount Vernon N.Y 9,322 1 Los Angeles........ Cal. 5,529 | 71 Reading......... | Pa. 4,854 141 
North Hempstead | Kansas City....... Mo. | 5,514 72 East St. Louis...... | H. 4,839 142 
Township | N.Y. 9,102 2 Gary. Ind. 5,509 | 73 Charleston......... S.C. 4,825 | 143 
Hempstead Township...| N. Y 8,799 3 | Houston. Texas 5,509 “a ° eee | Fla. 4,817 | 144 
Dearborn. . | Mich 7,07 | 4 Omaha. . | Neb. 5,489 «=| (75 Providence. . . | Red 4,808 145 
Evanston | iM. 7,028 | 5 Lancaster. ..... | Pa. 5,482 | 76 East Chicago.......... Ind. 4,772 | 146 
Yonkers N.Y 6,816 | 6 Milwaukee. . Wis. 5,473 | 77 Memphis............. Tenn 4,770 =| 147 
East Orange... N. J. | 6,701 | 7 Trenton. . N.J 5,445 | 78 Springfield............. Mo. 4,767 | 148 
Wilmington | Del. 6,682 - St. Louis. | Mo. 5,426 | 79 Birmingham. ......... | Ala. 4,762 | 149 
Newton........ | Mass. 6,649 9 Hammond.. | Ind. 5,412 80 Alameda.......... | Cal. 4,737 | 150 
Cicero. . | MH. 6,566 ; 10 
Dallas...... | Texas 5,401 | 81 Pawtucket......... | RI. 4,706 | 151 
Oak Park il. 6,508 "1 Springfield Mass. 5,400 82 Santa Monica | Cal. 4,702 | 152 
Stamford | Conn 6,491 | 12 Minneapolis . . Minn 5,399 =| 83 Orlando.......... | Fla. 4,694 | 153 
Raleigh | N.C 6,464 | 13 Greensboro... N.C 5,397 | 84 Cambridge... .... Mass. 4,674 | 154 
Hartford. . . | Conn, 6,424 | 14 Paterson. N.J 5,388 8=| 85 Springfield....... Ohio 4,652 | 155 
Fort Wayne....... ..| Ind. 6,342 | 15 Springfield iM. 5,388 | 85 Se Mich. 4,638 | 156 
San Francisco...... | Cal. 6,269 | 16 Atlantic City N. J. 5,366 | 87 eer | Mo. 4,608 157 
Pasadena........ | Cal, 6,259 17 Richmond... Va. 5,364 | 88 Quincy... | Mass 4,590 158 
Pittsburgh..... | Pa. 6.257 | 18 Madison. Wis. 5,362 89 Camden. N. J. 4,579 159 
Newark...... | N.J. 6,254 | 19 South Bend. Ind. 5,315 | 90 CEES ESE Minn. 4,559 160 
Chicago TT 6,252 | 20 | 
Oakland... Cal. 5,304 91 QUTRBUED. 2. cc ccccccees N.Y 4,557 161 
Davenport. lowa 6,213 21 Topeka... Kans. | 5,289 | 92 Jacksonville. ....... Fla. 4,553 | 162 
Sioux City | lowa 6,185 22 St. Paul Minn. 5.261 | 93 Niagara Falls..........| N.Y. 4.528 | 163 
Shreveport La 6.115 | 23 Alexandria ss Va. 5,253 | 94 Wichita Falls. . . Texas 4,528 | 163 
Peoria i. 6,112 24 Worcester. . Mass. | 5.253 | 94 Kansas City..... Kans 4,524 | 165 
Glendale Cal. 6,092 25 Spokane Wash. | 5,245 | 96 Binghamton...........| N.Y 4,489 | 166 
Charleston W. Va. 6,087 26 Mobile | Ala.......| 5,244 | 97 Columbus.............| Ga. 4,481 | 167 
Sacramento | Cal. 6,068 27 Baton Rouge | La. 5,241 | 98 Pueblo........ e. Colo. 4,480 | 168 
Philadelphia | Pa 6,037 28 Erie | Pa. 5,237. | 99 Covington. ......... .| Ky. 4,479 | 169 
Rockford TT 6,637 28 Racine. . Wis. 5,237. | 99 San Jose..............| Cal. 4,476 170 
Upper Darby Pa 6,036 30 } 
Allentown........... | Pa. 5,236 101 Schenectady. ....... | NY. 4,473 | 171 
Indianapolis. . . Ind. 6,020 31 Jersey City 5 a | NJ. 5,223 102 Chattanooga... . | Tenn. 4,470 172 
Harrisburg. . . Pa. 5,999 32 Portland.......... | Maine 5,184 | 103 Somerville......... Mass. 4,448 | 173 
New York City N.Y. 5,981 | 33 Waterloo. ....... , lowa =| 5,177 | 104 San Antonio. . Texas 4,443 | 174 
Johnstown Pa. 5,903 34 Greenville... .. S.C. 5,171 105 0 ere Texas 4,428 | 175 
Medford Mass 5,892 | 35 Waterbury Conn. | 5,170 106 Beaumont... . | Texas 4,402 176 
Des Moines lowa 5,885 | 36 Corpus Christi... .. Texas 5,170 106 PR ckeserdscnwvccns Mass. 4,346 177 
Lakewood . Ohio 5,879 37 Durham......... N.C 5,169 108 Bess secwcasens Texas |, 4,327 | 178 
Bethiehem Pa 5,869 38 Bridgeport Conn. | 5,150 109 Manchester N.H. 4,316 179 
Chester | Pa. 5,855 39 Cincinnati Ohio 5,138 110 Austin. Texas 4,310 180 
Passaic-Clifton N.J 5,845 | 40 
I cc nnvaciss | Ohio | = 5,134 111 Grand Rapids......... Mich 4,297 181 
Huntington W. Va. 5,836 41 Winston-Salem. . N.C 5,110 112 a Pa. | 4,283 | 182 
Wilkes-Barre Pa. 5,800 42 New Britain. Conn. 5,109 113 Terre Haute........... Ind. | 4,263 | 183 
Flint. . Mich 5,789 43 New Orleans La. 5,081 114 ae Texas 4,228 | 184 
Little Rock Ark. 5,789 43 Miami........ Fla. 5,073 115 NO. . «2.052 0050- Tenn 4,222 | 185 
Salt Lake City Utah 5,788 56 Lincoln. . Neb. 5,058 | 116 Montgomery........... Ala. | 4,200 | 186 
Youngstown Ohio 5,766 46 Fort Worth Texas } 5,050 | 117 St. Petersburg....... Fla. } 4,124 | 187 
Bayonne... N. J. 5.761 | 47 | Tulsa Okla. 5,048 | 118 | Macon........ 'Ga. | 4,094 | 188 
Albuquerque. N.M. 5,748 | 48 Denver... Colo. 5,030 119 San Bernardino 7 Cal. 4,067 189 
Rock Island-Moline- Utica. . N.Y 5,001 | 120 Portsmouth... . | Va. 4,046 190 
East Moline mM. 5,732 | 49 | | 
Seattle...... Wash 5,695 50 Lowell................] Mass. | 4,031 | ‘191 
Galveston. ..... Texas | 4,994 | 121 Lawrence....... Mass. | 3,910 192 
Cedar Rapids. lowa 5,693 51 ee Ohio 4,993 | 122 Fall River. ... Mass. 3,851 193 
Charlotte...... N.C 5,652 52 Buffalo... (N.Y. | 4,992 123 Burbank....... Cal. 3,821 194 
Louisville...... Ky. 5,641 53 Columbia S.C. | 4,982 124 San Diego... Cal. 3,812 | 195 
Albany N.Y 5,640 | 54 Saginaw Mich, | 4,982 124 New Bedford Mass. 3,768 | 196 
Berkeley...... Cal. 5,629 55 ee | Wash. 4,977 | 126 Brockton....... Mass. 3,658 197 
Baltimore Md. 5,622 56 Portland | Ore. | 4,973 127 Augusta. . | Ga. 3,644 198 
Boston. . Mass 5,615 57 New Haven... Conn 4,967 128 Richmond...... 1 Cale 3,359 199 
Cleveland. ..... Ohio 5,613 58 Pontiac... .. , | Mich 4,966 129 Brownsville-Harlingen- | 
Stockton. ...... Cal 5,612 59 Wichita. .... Kans 4,963 130 McAllen.............' Texas 3,195 200 
Washington D.C 5,611 60 —— 
} | U. S. Per Family Income 4,474 = 
Evansville....... Ind. 5,604 61 Savannah....... Ga. 4,956 131 Se ee 
Fresno.......... Cal. 5,602 62 Dayton........ | Ohio 4,951 132 
Long Beach... Cal. 5,601 | 63 Roanoke...... | Va. 4,943 133 
Lansing........ Mich 5,592 | 64 ae N.Y. 4,933 | 134 , a 
Detett.... am. 5.008 pen Kusano s vm 4.008 pond a on on tay pee caused ‘ana in 
Elizabeth... N. J. 5,583 66 Oklahoma City Okla. 4,916 136 size of family, 
Akron........ Ohio 5,566 67 Atlanta Ga. 4,907 | 137 
Jackson..... Miss 5,559 68 Norfolk Va. 4,904 | 138 
Rochester N.Y 5,557 69 Phoenix. Ariz, 4,823 139 
Scranton Pa 5.549 70 Columbus. . Ohio 4. ARO 140 _- 
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| 144 Some people... ae to live... 


4 


A by MENU 


| 


| 163 and some people. . . live... toeat... 


— imagination .. . and guests! 


Two out of three of HOLIDAY’S more 
than 820,000 class families entertain 


; ests at home at least once a week. HOLIDAY . . . the most MASSive CLASS market in the world! 


ENT 


Per Capita Effective Buying Income, 200 Cities 


ion 


| NET E.B.1. | ion | NET E.B.I. | 
| PER CAPITA | Rank | PER CAPITA | Rank | PER CAPITA 


CITY 677) Eat | in LH Esti- | in | STATE Sy’ Esti- 


tes | Group 


mates | Group 


| 

North Hempstead Huntington padveinns 71 New Haven........ 

Township.... | Houston.......... : | Reading........ erasure 
Mount Vernon Baltimore . . . | ? 
Hempstead Township. . East St. Louis... . 
San Francisco....... Winston-Salem. . 
Pasadena.. Springfield ee ° Terre Haute... 
East Orange Wichita. . ’ | 77 Springfield... .. 
Evanston. Bethlehem 
Oak Park Tulsa. ... 
Long Beach Richmond 
Seattle 


o@eonoa fon — 


Akron... 

Fort Worth 
Passaic-Clifton 
St. Petersburg. .. 
Galveston. . 
Waterloo. . 

Gary. . 

St. Paul. . 
Miami. . 
Paterson 


Sacramento 
Los Angeles 
Davenport 
Wilmington 
Peoria 
Glendale 
Fort Wayne 
Yon ers 
Indianapolis 
Sioux City. 
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South Bend. . 


S8egeeeees 


Kansas City 
Hartford 
Dearborn 
Chicago 
Berkeley 
Lakewood 
Rockford 
Des Moines 
Cicero 
Harrisburg 


2 
a] 
a 


Oklahoma City 
Detroit... . 
Chester. .. 
Portland 
Medford. . 
Washington 
Springfield... 
Corpus Christi 


Knoxville... . 
Syracuse... 


- 


&& 
oa 


weet ett tet 
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Little Rock 
Shreveport 
Oakland... 
Cedar Rapids 


8 


@ 
id 
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Grand Rapids 
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Atiantic City... .. 

Rock !Island-Moline- 
East Moline...... 

Stamford... 
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Newark... 
Pittsburgh 
Upper Darby 
Charleston. . 
Salt Lake City 
New York City 
Newton. .... 
St. Louis 
Minneapolis 
Topeka.... 


gsegeees 
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Niagara Falls. 
Portsmouth... 
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Somerville . 

Burbank. . 

New Bedford. . 

Brockton 

Lowell. . 

Lawrence. . 

Augusta... . 

Fall River. .... 

Richmend......>..... 

Brownsville-Harlingen- | 
McAllen | 


> 
r=) 
& 


Springfield 
Lansing 
Stockton. . 
Philadelphia 
Louisville. . 
Evansville 
Spokane 
Cincinnati 
Omaha... 
Tacoma... 


N 
: 


Alexandria 
Greenville. 
Columbia. . 
Youngstown... 
Canton... . 
Savannah 
Greensboro 
Muskegon. 


~My 
—_ — 
=e 


3828888 
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U.S. A. Per Capita Income 
Cleveland . 


Santa Monica 
Rochester. . 
Fresno. ... 
Madison. . 
Dallas. ... 
Lincoln... 
Denver... 
Lancaster... . 
Milwaukee. . 
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a little 
LIGHT on 
qa DARK 
SUBJECT! 


A report on 

the circulation of 

Los Angeles newspapers 
in Long Beach, 
California 


FOR MANY YEARS the 

circulation of Los Angeles newspapers in Long 
Beach, California (the county’s second 

great metropolis - population 

almost 300,000!) has been a debatable question. 
Recently Publication Research Service, of 
Chicago, conducted a newspaper readership 
study in Long Beach. The findings should prove 
extremely enlightening to all national advertisers 
with distribution in Los Angeles "DUPLICATION 
county. Study the two ac- atau 
companying charts carefully. 2nd 


They tell a very important oi the PRESS-TELEGRAM 
story. 


B Paper 


. RELATIVE COST 

per inch for coverage of the Long Beach news- 
paper reading audience Press-Telegram. 2nd 
Long Beach paper and ALL Los Angeles dailies 


68%) 
of readers | 
$4310 
per inch 
42% 
36% of readers 


of readers 


$378 


per inch 


ALLL A Daile 
NOTE: Ti} IF cost-per-inch-per-thousand is important to you, it's 
ee obvious that te sell Long Beach thoroughly, and 
economically, the Press-Telegram CAN DO THE JOB ALOWE! 


LONG BEACH, CALIFORNIA 


MAY 10, 1950 


~ CIRCULATION AND DUPLICATION 
of all net paid daily newspapers in Long Beach. Califor- 
nia. Notice the overwhelming preference among Long 
Beach readers for the Press-Telegram! Truly. itIS 


68% “The Paper the People Prefer!” 


00% 
- ‘ % of total Long Beach news 
| | paper reading audience 
Py % of readers duplicated 
by the PRESS-TELEGRAM 


13% _ 


4% i 3% 
ear eae 
L. A. paper L. A. paper L. &. paper 
8 c 0 


ALL OF WHICH proves conclusively 
that Long Beach, California, is outside the 
“effective influence zone” of the 

Los Angeles dailies, and in Long Beach 

(a market larger and wealthier than Day- 
ton, Ohio) the Press-Telegram can do 
Why? 


cause in Long Beach the Press-Telegram 


the job alone. Simply be- 
is the preferred paper by 
more than 2 out of every 3 


Long Beach newspaper readers. 


Press-Celegram 


“The Paper the People PREFER! ” 


Represented Nationally by CRESMER &@ WOODWARD, Inc. 


Total Retail Sales, 200 Leading Cities 


Estimates, 1949, for the 200 cities leading in this category 


CITY and STATE 


TOTAL 
RETAIL 
SALES 


OD nes 


(in thousands) 


CITY and STATE 


TOTAL 
RETAIL 
SALES 


SM Esti- 


mates 


CITY and STATE 


TOTAL 
RETAIL 
SALES 


@D =. 


(in thousands) 


New York City, N. Y.... 


Minneapolis, Minn..... 
Seattle, Wash. 

Dallas, Texas. 
Newark, N. J... 
Denver, Colo. 


New Orleans, La....... 
Buffalo, N.Y... 
Indianapolis, Ind........ 
Portiand, Ore... 
Cincinnati, Ohio 
Atlanta, Ga... . 
Oakland, Cal... . 

St. Paul, Minn. 
Louisville, Ky. : 
Columbus, Ohio. . 


Memphis, Tenn. 

Birmingham, Ala. 

Long Beach, Cal. 

Rochester, N. Y. 

Fort Worth, Texas 

Miar:i, Fla. 

San Diego, Cal. sii 

Hempstead Township, 
| Se ee 

San Antonio, Texas 


Oklahoma City, Okla... . 


Dayton, Ohio... 
Akron, Ohio. . 
Des Moines, lowa 


Grand Rapids, Mich..*. . 


Hartford, Conn. 
Wichita, Kans. 


Jacksonville, Fla... 


Nashville, Tenn 
Phoenix, Ariz.. 


Salt Lake 7 Utah. nen 


7,698,265 
4,357,289 
2,848,108 
2,524,917 


196 , 147 


o@gw~omnoaas wn 


SSBSISREBR2 


Baton Rouge, La 


Harrisburg, Pa......... 


Evansville, Ind. 


Canton, Ohio.......... 


Erie, Pa... . 
Austin, Texas... 
Topeka, Kans. 
El Paso, Texas... 


Rockford, lll........... 
Bakersfield, Cal... . .. 


Charleston, W. Va...... 
Stockton, Cal........... 


St. Petersburg, Fla...... 
Passaic-Clifton, N. J... . 


Rock Island-Moline- 
East Moline, Il! 
Lexington, Ky. 


Albuquerque, N. M..... 
Beaumont, Texas....... 
Beverly Hills, Cal....... 


193,013 
188 , 553 
185,398 
184,119 
180,121 
179,833 
177,358 
175,027 
173,391 
173,298 


171,678 
168,145 
164 , 767 
163,925 
161 ,266 
160,359 
158 ,581 
154,746 
152,717 
152,676 


152,372 
151,743 
151 ,487 
150,805 
150,728 
150,406 
146 ,606 
146 ,377 
145,770 
142,912 


139,827 
139,809 
138,344 
138,145 
137,412 
133,248 
132,692 


Sssertsazans 


SSSSeatEqgs 


41.1412 


41.2752 
41.4064 
41.5350 
41.6629 
41.7888 
41.9140 
42.0378 
42.1586 
42.2778 
42.3969 


42.5158 
42.6343 
42.7526 


Winston-Salem, N.C... 


Lancaster, Pa. 
Sioux Falls, S. D 


Macon, Ga.........-.- 
Union City, W . > 


Raleigh, N.C.......... 


Mount Vernon, N. Y.... 


Wichita Falls, Texas... . 


East St. Louis, Il, 


Total Above Cities... 


%AU.S.A......... 


107 ,429 
105 ,874 


102,747 


102,151 


- 66,342,355 


SALES MANAGEMENT 


3, 


al / 


se LINAGE 


9.0676 
9.1416 
19.2147 
19.2872 
9.3597 
9.4322 
9.5047 
9.5770 
19.6489 
19.7208 
19.7927 
19.8646 
19.9364 FIRST 25 NEWSPAPERS IN GROCERY ADVERTISING 
50.0078 IN THE UNITED STATES 
ae MORNING—EVENING OR SUNDAY 
50.2216 1949 
50.2926 1. CHICAGO DAILY NEWS—E ... .3,189,829 
50.3636 2. Houston Chronicle—E . .... . 2,840,432 
50. 4340 3. Miami Herald—M ..... - oe... . 2,810,073 

4. Dallas Times Herald—E . + +» 2,518,307 
50.5042 5. Detroit News—E 2,437,119 
50.5741 6. New Orleans Times-Picayune—M . 2,416,132 
50.6438 7. Washington Star-—E ..... eee. 

8. Hartford Times—E ce ..2,271,911 
50.7131 9. Buffalo Evening News—E .... 2,252,263 
50.7818 10, Philadelphia Bulletin—E . ..., 2,239,316 
50.8505 11. Cleveland Press—E 2,237,572 
50.9190 12. Milwaukee Journal—E me .2,231,818 
50.9871 13. Houston Post—M . .2,205,238 
51.0549 14. Seattle Times—E . oe . 2,189,583 
51.1227 15. Sacramento Bee—E - .. - 2,169,052 

16. Rochester Times-Union—E 2,166,538 

17. Oakland Tribune—E i 2,127,852 
51.1904 18. Syracuse Herald Journal—E 2,113,082 
51.2576 19, Pittsburgh Press—E .,...... . .2,073,264 
51.3245 20. Toledo Blade—E . -2,070,395 
51.3913 21. Providence Bulletin—E 2,067,759 
51.4579 22. Akron Beacon Journal—E .. 2,004,767 
51.5242 23. Columbus Dispatch—E ..... . 1,978,173 
51.5903 24. Indianapolis News—E .. 1,977,533 
51 e884 25. Youngstown Vindicator Telegram—E . : 1,966,904 
51.7196 source: Media Records 
| CHICAGO DAILY NEWS 
51.7828 For 74 Years Chicago’s HOME Newspaper 

JOHN S. KNIGHT, Publisher 
DAILY NEWS PLAZA: 400 West Madison Street, CHICAGO 
* NEW YORK OFFICE: 9 Rockefeller Plaza ¢ MIAMI OFFICE: Horace E. Loomis & Sons, 1524 N.E. Second Avenue 
* DETROIT OFFICE: Free Press Building * LOS ANGELES OFFICE:, Story, Brooks & Finley, Inc., 624 Guaranty Building 
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Food Store Sales, 200 Leading Cities 


GYD Estimates, 1949, for the 200 cities leading in this category 


FOOD FOOD FOOD 
STORE STORE STORE 
SALES Rank % SALES Rank % SALES | Rank | % 
CITY and STATE Sy Esti- in Accumu- CITY and STATE Esti- in Accumu- CITY and STATE Esti- in | Accumu- 
mates Group lation mates Group lation mates | Group | lation 
in thousands in thousands ) (in thousands) 


New York City, N. Y. 1,979,871 6.5512 Pasadena, Cal. 42,213 71 . McKeesport, Pa. . 24,382 
Chicago, Il. 762,963 | 9.0758 Albany, N. Y. 42,170 . Utica, N.Y....... 24,230 
Los Angeles, Cal. 667,215 | 11.2835 Youngstown, Ohio 41,889 . Kalamazoo, Mich. 24,135 
Philadelphia, Pa. 514,709 | 12.9866 Fresno, Cal. 40 ,558 . Covington, Ky.. 

Detroit, Mich. 488 ,027 14.6014 Tacoma, Wash. : 40,206 : Chester, Pa..... 

Baltimore, M4. 304 ,209 15.6080 Kansas City, Kans. 39,917 ‘ St. Joseph, Mo.. 

Cleveland, Ohio 273,180 16.5119 Reading, Pa. 39,866 J Union City, N. J. 

San Francisco, Cal. 259 ,867 17.3718 Scranton, Pa... 39,861 J Roanoke, Va.. . 

St. Louis, Mo. 248 , 308 18.1934 Knoxville, Tenn.. . 38,765 ‘ Springfield, Il. 

Milwaukee, Wis. 234 ,023 18.9678 Chattanooga, Tenn. 38 ,437 ° Tucson, Ariz... 


Washington, D.C. 224,825 19.7117 Tulsa, Okla. 37,874 . Stamford, Conn. 
Pittsburch, Pa.. 215,617 20.4252 Erie, Pa. 36,988 . Hammond, Ind... . 
Boston, Mass. 203 , 968 21.1001 Peoria, Ill. 36,278 . Davenport, lowa.. . 
Minneapolis, Minn. 172,996 21.6725 Berkeley, Cal. 35,663 . Niagara Falls, N. Y. 
Oakland, Cal. 165,616 22.2205 Fort Wayne, Ind. 35,478 . Plainfield, N. J.. 
Houston, Texas 161,926 | | 22.7563 Stockton, Cal. 34,826 q Charleston, S.C... | 
Buffalo, N. Y. 150,122 | 23.2530 South Bend, Ind. 34,720 “ St. Petersburg, Fla... . .| 
Seattle, Wash. 145,826 | 23.7355 Elizabeth, N. J. 34,612 . Albuquerque, N. M. 
Newark, N. J. 133,001 ° Gary, Ind. 34,401 . Vallejo, Cal... .. 
Indianapolis, Ind. 121,313 r Passaic-Clifton, N. J. 33,869 J Galveston, Texas. . 


Kansas City, Mo. 120,915 | 24. Madison, Wis. y y Lawrence, Mass... . 
New Orleans, La...... .| 120,255 } ° Lowell, Mass. . Terre Haute, Ind. 
Portland, Ore... . 120,067 | . Duluth, Minn... W Binghamton, N. Y.. 
Cincinnati, Ohio. . 118,870 ° Waterbury, Conn. ' i Springfield, Ohio . 
Hempstead Township, Evansville, Ind. Y Pawtucket, R. I. 
N.Y. ; 115,158 ° Savannah, Ga. . ° East St. Louis, Ill. 
Denver, Colo. 113,360 . Camden, N. J. s Newton, Mass..... 
Dallas, Texas 110,657 ; Allentown, Pa. Hackensack, N, J.. 
San Diego, Cal. 110,279 A Cambridge, Mass. 40.0677 Lexington, Ky... . 
St. Paul, Minn. 105,892 | ° Lansing, Mich. 32,148 40.1741 Johnstown, Pa..... 
Louisville, Ky.. 101 627 
Topeka, Kans. 31,834 40.2794 New Brunswick, N. J. 
Long Beach, Cal. 100,844 ; Canton, Ohio 31,806 40.3846 Upper Darby, Pa.. 
Rochester, N. Y. 92,923 5 Phoenix, Ariz. 31,032 40.4873 Alhambra, Cal... 
Columbus, Ohio r Rockford, Ill. 30,971 r Springfield, Mo. 
Jersey City, N. J. . R Little Rock, Ark. 30,965 le Saginaw, Mich... . 
Atlanta, Ga. , J Lynn, Mass. 30,612 A Montgomery, Ala... 
Omaha, Neb. : ° Austin, Texas 30,388 s New Rochelle, N. Y. 
Toledo, Ohio : 30.3717 Shreveport, La. 30,219 . Cedar Rapids, lowa 
Akron, Ohio , 30.6304 Pontiac, Mich. 30,139 d Santa Barbara, Cal. 
Memphis, Tenn. . 30.8744 Quincy, Mass. . Bethlehem, Pa.. 
Providence, R. |. J 31.1179 
Harrisburg, Pa. ° Butte, Mont... 
Richmond, Va. . 31.3614 New Bedford, Mass. ‘ Columbus, Ga.. 
San Antonio, Texas a 31.6007 Mobile, Ala. “ Waterloo, lowa. 
Birmingham, Ala. : 31.8377 Lincoln, Neb. * Troy, N.Y..... 
Hartford, Conn. , 32.0691 Manchester, N. H. x ‘ Wheeling, W. Va. 
Miami, Fla. " 32.2884 Bakersfield, Cal. ‘ * Beaumont, Texas 
Fort Worth, Texas r 32.5070 Tampa, Fla. ; . Hoboken, N. J. 
Dayton, Ohio ’ 32.7169 San Bernardino, Cal. ‘ , Macon, Ga... . 
Sacramento, Cal. : 32.9229 Charlotte, N.C. : Brockton, Mass. 
Grand Rapids, Mich. ; 33.1261 Fall River, Mass. ; 42.1263 Jackson, Mich. 
Worcester, Mass. : 33.3289 
Schenectady, N. Y. , 42.2176 Lancaster, Pa.. 
Syracuse, N. Y. ' 33.5271 Mount Vernon, N. Y. , 42.3087 Aurora, Ill... . 
Bridgeport, Conn. ° 33.7089 Evanston, lll. ? 42.3988 Decatur, Il... . 
Flint, Mich. ‘ 33.8898 Altoona, Pa. : 42.4888 Asheville, N. C. 
Jacksonville, Fla. ° 34.0666 Wilkes-Barre, Pa. .... - 42.5787 Green Bay, Wis... . 
Des Moines, lowa , 34.2394 Portland, Maine. ..... : 42.6684 Poughkeepsie, N. Y. 
Oklahoma City, Okla. ° 34.4075 Santa Monica, Cal. ; 42.7576 Highland Park, Mich. 
Wichita, Kans. : 34.5740 | Somerville, Mass. ’ 42.8452 | Malden, Mass... * 
Yonkers, N. Y. 1 34.7401 Baton Rouge, La. ; 42.9321 Columbia, S.C. 
Paterson, N. J. ' 34.9955 Sioux City, lowa ; 43.0188 Montclair. N. J. 
Nashville, Tenn. ; 35.0706 - 
Atlantic City, N. J. . 43.1046 Total Above Cities 14,502,270 
Norfolk, Va. . 35.2348 Beverly Hills, Cal.. ; 43.1900 
Trenton, N. J. \ 35.3947 Rock Island-Moline- “) of U.S.A. 
Salt Lake City, Utah : 35.5517 East Moline, Ill... . . 43.2749 
Springfield, Mass. x : Oak Park, Ill. ‘ 43.3597 
Glendale, Cal. ’ ; Charleston, W. Va. . 43.4441 
Spokane, Wash. ° : Racine, Wis... . 43.5277 


San Jose, Cal. . White Plains, N. Y. . 43.6108 
New Haven, Conn.. . . 43.6937 


Richmond, Cal... . . ; | . 43.7751 
Wilmington, Del. . Muskegon, Mich... . . 43.8558 
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To the 
Rockies 


From the 


 Atlantic- 


In 1400 leading 
cities and towns 


A’ OTENT coverage story! For these 1400 cities and towns in- 
clude the nation’s first three markets—New York, Chicago and 
Philadelphia, as well as 37 other markets of 100,000 and over. 
In this vast territory 98.6% of the people are exposed to Outdoor 
panels in their market centers. That’s practically everybody . . . includ- 
ing all your customers and prospects! 


515 South Loomis St., Chicago 7, Ill. 
1950 


General Merchandise Store Sales, 200 Leading Cities 


Gy) Estimates, 19 


CITY and STATE 


GEN’L MDSE. 
‘STORE SALES! Rank 
Esti- | 


(Oi 


New York City, N.Y... .| 


Chicago, Ill. . 
Philadelphia, Pa... . . 


Detroit, Mich......... | 


Los Angeles, Cal....... 
Boston, Mass. aon 
Baltimore, Md..... 
Pittsburgh, Pa...... 
Cleveland, Ohio. 

St. Louis, Mo... . 


Atlanta, Ga....... 
Kansas City, Mo... 
Milwaukee, Wis... 
Washington, D.C... .. 
Dallas, Texas...... 
Minneapolis, Minn... .. . 
Newark, N.J.......... 
San Francisco, Cal... .. 
Seattle, Wash......... 
Portland, Ore... .. 


Buffalo, N. Y..... 
Denver, Colo. 


St. Paul, Minn.........| 


Memphis, Tenn... . . 
Indianapolis, Ind... ... 
Fort Worth, Texas.... 


Cincinnati, Ohio... 
Houston, Texas... 


Rochester, N.Y... . 
Albany, N.Y....... 
Columbus, Ohio. . 
Richmond, Va... . . 
Toledo, Ohio. 
Birmingham, Ala. 
Louisville, Ky... 
Akron, Ohio. . 
Hartford, Conn. 
Dayton, Ohio... 


Salt Lake City, Utah 
Miami, Fla. as 
San Diego, Cal.. . 
Providence, R. I. 

Des Moines, lowa 
San Antonio, Texas 
Omaha, Neb.. . 
Oklahoma City, Okla.. 
Syracuse, N.Y... 
Long Beach, Cal.. . 


| 
Grand Rapids, Mich... .| 


Spokane, Wash... .. 
Nashville, Tenn 

Little Rock, Ark... 
Jacksonville, Fla... 
Youngstown, Ohio... . 
Sacramento, Cal... . 
Fort Wayne, Ind...... 
Norfolk, Va......... . 
Tulsa, Okla. 


Phoenix, Ariz....... 


Springfield, Mass.. . 
Knoxville, Tenn 
Bridgeport, Conn.. . 


mates 


| (in thousands) 


in 
Group 


o@gwonoae wn 


o 
40 


Accumu- 
lation 


CITY and STATE 


49, for the 200 cities leading in this category 


GEN’L MDSE.| 
|STORE SALES! Rank 
} Esti- in 
JM mates | Group 
| (in thousands) | 


Lincoln, Neb.. 


Evanston, ill......... 


Fulnt, Mileh........... 
Lansing, Mich........ 
South Bend, Ind... ... 
Allentown, Pa...... 


Hammond, Ind. 
Sioux City, lowa 
Trenton, N. J... .. 


Harrisburg, Pa... . 
San Jose, Cal... .. 


Madison, Wis... 


Shreveport, La. 
New Haven, Conn 


Canton, Ohio... . 
Mobile, Ala. 
Reading, Pa. 
Baton Rouge, La. 


Binghamton, N. Y. 
Oak Park, Ill... . 
Evansville, Ind. 


Wheeling, W. Va... .. 
Pasadena, Cal... .. 


Rockford, tll... . 
Lancaster, Pa. 
Austin, Texas 
Bakersfield, Cal... . . 
Rock Island, Moline- 


Montgomery, Ala. 


Portland, Maine 


Savannah, Ga. 
Duluth, Minn... . 


Altoona, Pa... 
Roanoke, Va... 


Decatur, Ill...... 
Wilmington, Del. 
Kalamazoo, Mich. 


Asheville, N.C... . 


ee 


Hempstead Township, 


Chattanooga, Tenn...... 
Paterson, N. J......... 


Charleston, W. Va... .. 


Davenport, lowa....... 
Highland Park, Mich.... 
Terre Haute, Ind.......| 
Schenectady, N.Y..... 


San Bernardino, Cal... .| 


East Moline, lil...... 


Greenville, S.C....... 
Cedar Rapids, lowa.... 


Waterloo, lowa........ 
Lexington, Ky....... ' 


| 
| 
| 
| 


Pontiac, Mich......... 


Topeka, Kans......... 
Greensboro, N.C...... 
Beaumont, Texas...... | 


Winston-Salem, N.C... 


Stockton, Cal...........| 


15,607 
15,411 


'GEN’L MDSE. 


STORE SALES) Rank 


Esti- in 
| JM 


mates | Group 
| (in thousands) 


c 
| G 
| Accumu- 
lation 


CITY and STATE 


15,112 
15,101 
14,966 
14,869 
14,809 
14,675 
14,587 
14,573 
14,560 
14,404 


Charleston, S.C. 
Augusta, Ga... .. 

Waco, Texas... 

White Plains, N. Y.. 

St. Petersburg, Fla......| 
Niagara Falls,N.Y.....| 
Dubuque, lowa........ 
York, Pa... .. 

Newport News, Va..... .| 14,320 
13,973 
13,902 
13,857 


Springfield, Wl.......... 
Elizabeth, N.J..... ; 


Pueblo, Colo......... 
8 |}, eee 
Springfield, Ohio. . . 
Atlantic City, N.J..... 


67.2015 
67.2773 
67 .3531 
67.4274 
67.5012 
67.5745 
67.6478 
67.7208 
67.7920 
67.8631 


New Rochelle, N. Y.. . 
Spartanburg, S.C..... 
Wichita Falls, Texas. . 


Abilene, Texas. . ; 
Lowell, Mass........... 
Chester, Pa. 

Reno, Nev. or 
Battle Creek, Mich... ... 


67.9333 
68 .0031 
68.0717 
68.1397 
68.2072 
68.2746 
68.3417 
68.4084 
68.4743 
68.5401 


Poughkeepsie, N. Y..... 
Yonkers, N. Y.......... 
Riverside, Cal........ 


Steubenville, Ohio. ..... 
Fort Smith, Ark. 

Jersey City, N.J........) 
Joplin, Mo........... : 
Hutchinson, Kans... ... 


68.6040 
68.6676 
68.7307 
68.7936 
68.8562 
68.9182 
68.9802 
69.0420 
69.1037 
69.1649 


Total Above Cities.... 11,266,248 


% of U.S.A....... 69.1649 


Editor’s Note: About one-quarter of the syndicate 
mail order sales are credited to Chicago. 
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introduce you 


to the 
BILLION 
DOLLAR 


PREMIUM 
MARKET 


Since 1903 


The Business Publication of the Field 


PREMIUM PRACTICE & BUSINESS PROMOTION 


386 Fourth Avenue, New York 16, N. Y. 
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Drug Store Sales, 200 Leading Cities 


Estimates, 1949, for the 200 cities leading in this category 


DRUG STORE 
SALES Rank 


SM Esti- in 


mates _ Group 
(in thousands) | 


CITY and STATE 


New York City, N. Y. 
Chicago, Ill. 

Los Angeles, Cal. 
Detroit, Mich. 
Philadelphia, Pa. 
Washington, D.C. 
Kansas City, Mo. 

St. Louis, Mo. 
Baltimore, Md. 

San Francisco, Cal. 


173,694 


Indianapolis, Ind. 
Cleveland, Ohio 
Boston, Mass. 

New Orleans, La. 
Milwaukee, Wis. 
Pittsburgh, Pa. 
Houston, Texas 
Minneapolis, Minn. 
Dallas, Texas 
Denver, Colo. 


Seattle, Wash. 
Louisville, Ky. 
Cincinnati, Ohio 
Miami, Fla. 

Atlanta, Ga. 
Oakland, Cal. 
Portiand, Ore. 
Buffalo, N. Y. 
Memphis, Tenn. 
Oklahoma City, Okla. 


Fort Worth, Texas 
Newark, N. J. 
Long Beach, Cal. 
Richmond, Va. 

St. Paul, Minn. 
Columbus, Ohio 
Omaha, Neb. 
Toledo, Ohio 

San Antonio, Texas 
San Diego, Cal. 


Grand Rapids, Mich. 
St. Petersburg, Fla. 
Rochester, N. Y. 
Birmingham, Ala. 
Jacksonville, Fla.. . 
Des Moines, lowa 
Wichita, Kans. 
Norfolk, Va.. . 
Providence, R. |. 
Tulsa, Okla. 


Phoenix, Ariz. 
Nashville, Tenn. 
Hempstead Township, 
6. ¥... 
Flint, Mich. 
Sacramento, Cal. 
Shreveport, La. 
Dayton, Ohio 
Salt Lake City, Utah. 
Bridgeport, Conn 
Akron, Ohio 


Hartford, Conn. 
New Haven, Conn. 
Little Rock, Ark. 
Jersey City, N. J. 
Evansville, Ind.. 
Syracuse, N.Y... 
Kansas City, Kans. 
St. Joseph, Mo.. 
Mobile, Ala. 
Spokane, Wash. 


« 
¢ 


Accumu- 
lation 


4.7824 

8.4441 
10.9403 
13.3712 
14.9448 
16.1644 
17.2226 
18.2205 
19.1857 
20.0240 


20.8534 
21.6661 
22.4060 
23.1424 
23.8528 
24.5566 
25.2282 
25.8957 
26.5440 
27.1073 


27.6662 
28.1810 
28.6565 
29.1239 
29.5739 
30.0183 
30.4621 
30.9052 
31.3125 
31.7077 


32.1001 
32.4757 
32.8282 
33.1788 
33.5173 
33.8482 
34.1654 
34.4799 
34.7877 
35.0941 


35.3956 
35.6922 
35.9860 
36.2778 
36.5653 
36 .8378 
37.1071 
37.3650 
37.6216 
37.8740 


38.1239 
38.3657 


38.6028 
38.8379 
39.0627 
39.2867 
39.5103 
39.7322 
39.9539 
40.1744 


40.3893 
40.5960 
40.7890 
40.9771 
41.1607 
41.3439 
41.5203 
41.6935 
41.8658 
42.0371 


CITY and STATE 


Madison, Wis. 
Pasadena, Cal. 

Fort Wayne, Ind. 
Harrisburg, Pa.. . 
Lansing, Mich. 
Baton Rouge, La. 
Charlotte, N.C. 
Topeka, Kans. 
Tucson, Ariz....... 
Springfield, Mass. 


Tampa, Fla... . 
Amarillo, Texas 
Lexington, Ky. 
Knoxville, Tenn. 
Miami Beach, Fla. 
South Bend, Ind.. 
Austin, Texas 
Springfield, Mo... 
Cedar Rapids, lowa 
El Paso, Texas 


Chattanooga, Tenn. 
Peoria, Ill....... 
Beverly Hills, Cal. 
Glendale, Cal... . . 
San Jose, Cal.. . 
Saginaw, Mich... . 
Kalamazoo, Mich. 
Berkeley, Cal... 
Albany, N. Y.... 
Fresno, Cal... . 


Lincoln, Neb.. . 
Tacoma, Wash.. . 
Trenton, N. J... .. 
Lubbock, Texas. . 
Worcester, Mass. 
Santa Monica, Cal. 
Jackson, Miss... . 
Atlantic City, N. J. 
Waterbury, Conn.. 
Springfield, itl. 


Wilmington, Del.. . 
Charleston, S. C.. 
Upper Darby, Pa. 
Sioux City, lowa 
Rockford, Ill... .. 
Youngstown, Ohio 
Roanoke, Va... . 
Duluth, Minn. 
Gary, Ind. 
Columbia, S. C. 


Paterson, N. J. 
Reading, Pa... 
Charleston, W. Va. 
Beaumont, Texas. . 
Ann Arbor, Mich. 
Terre Haute, Ind. 
Canton, Ohio... 
Yonkers, N. Y.. 
Evanston, Ill.. 


West Palm Beach, Fla. 


Orlando, Fla... 
Savannah, Ga.. 
Raleigh, N.C..... 
Schenectady, N. Y. 
Waco, Texas....... 
Greenville, S.C... . 
Cambridge, Mass. 
Racine, Wis.... .. 


Winston-Salem, N. C. 


Allentown, Pa. 


DRUG STORE 

| SALES | Rank| % 
SM Esti- | in Accumu- 

mates | Group | lation 

(in thousands) 


42.2064 
42.3745 
42.5351 
42.6917 
42.8460 
42.9993 
43.1505 
43.3017 
43.4503 
43.5981 


6,149 
6,104 
5,832 
5,687 
5,603 


|DRUG STORE 
SALES | Rank o 
Esti- in Accu mu- 
mates | Group lation 
(in thousands) 


CITY and STATE 


Montgomery, Ala. . 
Asheville, N.C... .. 
Rock Island-Moline- 
East Moline, Ill. 
Wilkes-Barre, Pa.. 
Portland, Maine 
Battle Creek, Mich. 
Muskegon, Mich... 
Scranton, Pa... ... 
Waterloo, lowa 
Oak Park, lil. 


New Bedford, Mass. 
Davenport, lowa. . . 
Pontiac, Mich... . 
Huntington, W. Va. 
Galveston, Texas. . 
Greensboro, N. C. 
Stockton, Cal... . 
Jackson, Mich.. 

Bay City, Mich. . 
Durham, N. C. 


51.2683 
51.3484 
51.4284 
51.5081 
51.5877 
51.6664 
51.7443 
51.8222 
51.8997 
51.9768 


Lynn, Mass... . 
Lancaster, Pa.. 

Erie, Pa...... 
Binghamton, N. Y..... 
Corpus Christi, Texas. 
a ee 
San Bernardino, Cal.. *. | 
Colorado Springs, Colo... | 
Pawtucket, R.1........ | 
Tyler, Texas... 


52.0538 
52.1304 
52.2061 
52.2817 
52.3571 
52.4324 
52.5073 
52.5821 
52.6566 
52.7311 


Wichita Falls, Texas. 
Dearborn, Mich... 
Wheeling, W. Va. 

East St. Louis, Ill. 
Bakersfield, Cal... . 
Lafayette, Ind... 

Green Bay, Wis. 

Quincy, Mass... .. 
Cleveland Heights, Ohio 
Macon, Ga... 


Fort Smith, Ark. 
Covington, Ky. 
Joliet, Wl... .. 
Augusta, Ga... .. 
Muncie, Ind.. 

Sioux Falls, S. D. 
Santa Ana, Cal.. 
Reno, Nev. 
Camden, N. J..... 
Columbus, Ga...... 


53.5182 
53.5874 
53.6563 
53.7250 
53.7937 
53.8620 
53.9298 
53.9969 
54.0634 
54.1299 


Niagara Falls, N. Y. 
Lakewood, Ohio. . 
Anderson, Ind. 
Lawrence, Mass. 
Springfield, Ohio 
Alhambra, Cal.. 
Inglewood, Cal... . 
Abilene, Texas... 
White Plains, N. Y. 
Cheyenne, Wyo... .. 


Total Above Cities... 


Foot U.S.A... 
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ge of action 


Teen age — that dynamic 
time when 7!2 million very new 
young ladies need so many 
things. And get them — 
for themselves, their rooms, 
and their homes-to-be. 
This action-group is reached 
by only one sure road — 
SEVENTEEN, the magazine 
girls live by. If you want 
their ear, their business, 


talk to them in their own 


SEVENTEEN 


Furn. —Household —Radio Sales, 200 Leading Cities 


Estimates, 1949, for the 200 cities leading in this category 


CITY and STATE 


New York City, N. Y. 
Chicago, lil... .. 

Los Angeles, Cal. 
Detroit, Mich. 
Philadelphia, Pa. 
San Francisco, Cal. 
St. Louis, Mo.. . 
Cleveland, Ohio 
Houston, Texas 
Baltimore, Md.. 


Pittsburgh, Pa... . 
Milwaukee, Wis. 


Minneapolis, Minn. 
Newark, N.J..... 
Kansas City, Mo. 
Seattle, Wash.. 


Atlanta, Ga... .. 
Birmingham, Ala.. 
Indianapolis, Ind. 


Dallas, Texas. ... 


Denver, Colo... . 
Cincinnati, Ohio. 
Buffalo, N.Y... . 
Columbus, Ohio. 
Loulsville, Ky.. . 
Portiand, Ore. 


Miami, Fla....... 
San Diego, Cal. 
Richmond, Va.. 
Jacksonville, Fla. 
Providence, R. }.. 
Long Beach, Cal... 
Des Moines, lowa. . 
Rochester, N.Y... . 
Salt Lake City, Utah 
St. Paul, Minn. 


Grand Rapids, Mich. 
Dayton, Ohio. . 
Nashville, Tenn.. . 
Hartford, Conn.. 
Fort Worth, Texas. 
Flint, Mich...... 
Jersey City, N. J.. 


Toledo, Ohio..... ‘ 
New Haven, Conn.... 


Sacramento, Cal... . 


FURN.- | | 
HOUSE- 
RADIO 
STORE SALES) Rank % 
SM Esti- in | Accumu- 
mates | Group | lation 
| (in thousands 


FURN.- 
HOUSE- 
RADIO 


|STORE SALES 

Esti- in 
mates 
(in thousands) 


CITY and STATE 


JM 


Syracuse, N.Y..... 
Allentown, Pa... 
San Jose, Cal... . . 
Bridgeport, Conn... 
Tampa, Fla........ 
Springfield, Ill... . 
Spokane, Wash... 
Kansas City, Kans.. 
Greenville, S.C... . 
Wilmington, Del. 


Worcester, Mass. . 
South Bend, Ind. 
Passaic-Clifton, N. J.. 
Evansville, Ind... 


10,675 


East St. Louis, Ill... .. 
Wilkes-Barre, Pa... . 
Scranton, Pa........ 
Montgomery, Ala... . 
St. Joseph, Mo. 

West Palm Beach, Fla. 
Youngstown, Ohio... . 


10,232 
9,955 


Stockton, Cal..... .. 


Elizabeth, N.J.......- 
Kalamazoo, Mich... . .. 
Albuquerque, N. M... . 
Winston-Salem, N.C.... 


Pontiac, Mich. 
Fort Wayne, Ind....... 


Cedar Rapids, lowa. .. 


Lexington, Ky 
Port Arthur, Texas... .. 


Fall River, Mass....... 
Waterbury, Conn.. .. 


Binghamton, N. Y. 
Hempstead Township, 


Beverly Hills, Cal... . . . 


Rank 


Group 


SSSSRXBS2 SSSSSSESES Sysisszans| 


} 

| 9% 
Accumu- 
lation 


CITY and STATE 


FURN.- 
HOUSE- 
RADIO 


STORE SALES 


Esti- 


SM mates 


(in thousands) 


Sioux Falls, S.D....... 
New Brunswick, N. J... 


Total Above Cities... . 


% of U.S.A 


3,894,370 


SAL 
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60.9819 


60. 9819 


ee al 


Devoted exclusively to floor coverings 
including HARD and SOFT surface and 
an ACCESSORY lines. 


A selected circulation of 10,000 of the 
top (by volume) Floor Covering Buyers 
of the country in department storc., 
furniture stores, specialty stores and con- 


tractors. 


OTHER BILL BROS. PUBLICATIONS 


Indian Rubber World 
Premium Practice 


Fountain Service 
Grocer Graphic 


Sales Management 


Specialize —— 


RUG PROFITS 


THE FLOOR COVERING BUYERS’ MAGAZINE Jeo 


FOR RESULTS 


in the floor 
covering trade it’s 


RUG PROFITS 


the only specialty 
floor covering magazine 


Edited monthly in the in- 
terest of the retail floor 
covering buyer covering 
management, selling and 
display in addition to full 
reports on all new styles 
and new products. 


@ si The largest floor covering 
buyer circulation in the 
field—at the lowest rates. 


4 Each reader buys floor 
coverings — no waste cir- 
culation. 


Tires Service Station 
Yankee Food Merchant 
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Ranking of 200 Leading Cities 


Based on Estimates, 1949, for the cities in the preceding tables 


This table makes possible a quick appraisal of a city’s same cities do not always qualify for the ‘200 leading 
comparative market appeal in the population, sales and cities” list in all of these categories, the number of cities 
income categories on pages 106 through 122. Since the involved in these rankings actually totals 275. 


RETAIL SALES 


INCOME FOUR STORE GROUPS 


Per Per 
Population Capita Family 


Abilene ; 
Akron ' i 39 
Alameda 
Albany. . 
Albuquerque 
Alexandria 
Alexandria 
Alhambra 
Allentown 
Altoona 


Amarillo 
Anderson 
Ann Arbor 
Appleton 
Asheville 
Atlanta 
Atlantic City 
Augusta 
Aurora 
Austin 


Bakersfield 
Baltimore. . 
Baton Rouge 
Battle Creek 
Bay City 
Bayonne 
Beaumont 
Berkeley 
Berwyn 
Bethlehem 


Beverly Hills 

Binghamton 

Birmingham 

Boston. ... 

Bridgeport 

Brockton 

Brookline ‘ 
Brownsville-Harlingen-McAllen 
Buffalo 

Burbank 


Butte 
Cambridge 
Camden 
Canton 
Cedar Rapids 
Charleston 
Charleston 
Charlotte 
Chattanooga 
Chester 


Cheyenne 
Chicago 

Cicero 

Cincinnati 
Cleveland 
Cleveland Heights 
Colorado Springs 
Columbia 
Columbus 
Columbus 


Corpus Christi 
Covington 
Cumberland 
Dallas. ... 
Davenport. 


124 


SALES MANAGEMENT 


lin Supermarkets! 


newspaper doesn’t mean two grocery buyers—but 


one. He’s naturally interested in the unduplicated 
circulation, the net rather than the gross coverage. 

From experience he knows that he can buy a lot 
of small newspapers and get a lot of duplication with 


city papers, attain market coverage at high cost. 


Or he can choose The News as the base paper, 
get the maximum number of unduplicated customers, 
reach most of the market in one medium at one time 
and for one low cost. Adding other papers to The 
News adds comparatively little net coverage—as the 
chain grocery study of 76,842 customers shows... 


Net JNet Net 
Readership Coverage Added 
News 41.826 54.4 
News+Herald Tribune 49,142 64.0 9.6 
News+ Mirror 45,294 58.9 4.5 
News+Times 52.012 67.7 13.3 
News+Journal American 47,692 62.1 7.7 
Newst+Post Home News 46,436 60.4 6.0 
News+Sun 46,770 60.9 6.5 
Newst+World Telegram 47,487 61.8 7.4 
\Newst+ W-T plus Sun 51.719 67.3 12.9 
Newst+26 Local Papers 59,485 77.4 23.0 


The News alone gave 54.4% coverage. Adding 
any other NYC paper ups coverage only 4.5 to 13.37%! 


MAY 10, 1950 


The moral of the story—is that The News sells 
more spinach...and more of any other merchandise 
... because it has more customers who buy! 


With more than 2,200,000 circulation daily, 
4,300,000 on Sunday, The News is by far the largest 
newspaper selling force in America...read by seven 
New York City families in ten, more than half of the 
suburban families ... merits the top place on any 
advertising schedule in the country’s largest market. 
For maximum sales at minimum cost, call or write for 
full data and details. Any representative will be glad 
to tell you more about the world’s best opportunity 
to do more business! 


gr 
(am Tater 


THE 4 NEWS, New York’ s Picture Newspaper 
220 E. 42d St., New York... Tribune Tower, Chicago 
155 Montgomery St., San Francisco 


Ranking of 200 Leading Cities (Continued) 


Based on Estimates, 1949, for the cities in the preceding tables 


RETAIL SALES 


INCOME 
FOUR STORE GROUPS 


Per 
Population Capita 
Dayton j 107 
Dearborn ; ich. 23 
Decatur 
Denver 

Des Moines 
Detroit 
Dubuque 
Duluth 
Durham 
East Chicago 


East Orange 
East St. Louis 
Easton 

El Paso 
Elizabeth 
Elmira. 

Erie. . 
Eugene 
Evanston 
Evansville 


Fall River 
Flint..... 
Fort Smith 
Fort Wayne 
Fort Worth 
Fresno 
Gadsden. 
Galveston 
Gary 
Glendale 


Grand Rapids 

Green Bay 
Greensboro 
Greenville 
Hackensack 
Hammond 
Hamtramck 
Harrisburg 

Hartford 

Hempstead Township 


Highland Park 
Hoboken 
Houston 
Huntington 
Hutchinson 
Indianapolis 
Inglewood 
Irvington 
Jackson 
Jackson 


Jacksonville 
Jersey City 
Johnstown 
Joliet 

Joplin 
Kalamazoo 
Kansas City 
Kansas City 
Knoxville 
Lafayette 


Lakewood 
Lancaster 
Lansing 
Lawrence 
Lexington 
Lima 
Lincoln 
Little Rock 
Long Beach 
Los Angeles 
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56 
36 
3 


SALES MANAGEMENT 


The soda fountain caters to a market 
that is recreated every day. People 
must eat and drink—and America 
“goes for” fountain foods served over 
clean, modern equipment, properly 
operated. 


America today spends more than two 
billion dollars a year at the soda foun- 
tain—181% more than it did in 1929. 
The fountain is one of America’s fast- 
est growing enterprises. 


While there are no government statistics available, the Soda 

Fountain Manufacturers Association estimates there are approxi- 

mately 120,000 soda fountains in the United States, distributed as 

follows: 40,000 in drug stores; 40,000 in confectionery stores; 15,000 

in restaurants; 5,000 in ice cream stores; 2,000 in variety stores; 400 in department stores. These installa- 
tions total 102,400. In addition to the orthodox soda fountain installations, there are 17,600 in small 
stores and refreshment stands with “fountainette” installations. 


To reach this market most effectively, specify FOUN- 
TAIN SERVICE in your advertising program. It has 
48 years of leadership in the field and has carried year 
after year more pages of editorial and advertising than 
any other publication devoted to fountain operation. 


The Only Publication Covering 
All Types Of Fountain Outlets 


FOUNTAIN SERVICE 


MLL 
PUBLICATION 
Over 67% of all 


ome 386 Fourth Avenue, New York 16, N. Y. 


food in their AZZ MID-WESTERN OFFICE 

the fesse ott ’ 4 - 333 North Michigan Avenue, Chicago 1, Ill. 
volume (is ‘crea: oan PACIFIC COAST REPRESENTATIVES 

Write for a — 30,000 THE RICHARD RAILTON COMPANY 


Write for a copy 


— ~~ CIRCULATION C.C.A. Monadnock Building, San Francisco 5, Calif. 


Fountain. 
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Established in 1902 as Soda Fountain Magazine 


FOOD 
ADVERTISERS 


Ranking of 200 Leading Cities (Continued) 


Based on @y7) Estimates, 1949, for the cities in the preceding tables 


RETAIL SALES 
INCOME FOUR STORE GROUPS 


Furn.- 
House.- 
Radio 


| 


Population Capita | Family 


Louisville ; 4 55 
Lowell. ... q 195 
Lubbock 
Lynchburg 
Lynn 
Macon 
Madison 
Malden 
Manchester 
McKeesport 


Medford. . 

Memphis. 

Miami. . . 

Miami Beach 
Milwaukee 
Minneapolis 

Mobile... . 
Monroe-West Monroe . 
Montclair... . 
Montgomery... 


Mount Vernon 


Nashville...... 
New Bedford. . 
New Britain. . 

New Brunswick 
New Haven.. 

New Orleans. . 
New Rochelle. . 


New York City 


Newport News. 
Newton........ 
Niagara Falls. ... 


North Hempstead Township 


Oak Park.... 
Oakland 


Oyster Bay Township 
Pasadena.... 
Passaic-Clifton 


Pawtucket... . 
Pensacola... . 


Poughkeepsie. . . 


Providence 


SALES MANAGEMENT 


You are taking STEP 1 toward 
"Ditch-Digging" Advertising 


"Ditch-Digging" Advertising begins with locating your 


best prospects. 


You're taking that step whenever you 


use SALES MANAGEMENT's Survey of Buying Power. 


But e unless you take three other 


steps, too, you won't get "Ditch- 


Digging" Advertising that sells by 


helping people buy! 


"Ditch-Digging" Advertising is the 
"machine tool" of selling. To fit 
properly into your plan for the 
production of profitable omers, it 
must be soundly based on thorough 
study of all the factors that pro- 
mote or deter low-cost selling. 


Here are the other three steps that 
make "Ditch-Digging" Advertising so 
effective a selling force: 


Step 2: Find out the viewpoints, 
prejudices, and confusions 
that cloak your product in the eyes 
of your customers and prospects. 
Do you know — for sure - what they 
think and why they think it, today - 


now that they have a free choice? 


Then (and only then) de- 
termine what to say to 
improve those viewpoints; to reduce 


Step 3: 


prejudices and confusions that ob- 
struct low-cost selling. 


Step 4: Use Steps 1, 2, and 3 to 

define what tools to use 
for telling the right story to the 
right people at the right times: 
magazines, newspapers, radio, direct 
mail, display, or whatever other 
mechanical means of transmitting 
ideas and information may be indi- 
cated. 


Those are the basic proceduresin 
creating advertising that helps 
people buy your products in a buyer's 
market -"Ditch-Digging" Advertising, 


This agency is equipped to work 
with any Sales Executive who wants 
to do a hard-selling job with dis- 
patch and economy. We can get go- 
ing fast - and with the least pos- 
sible drain on your time. If you'd 
like to discuss how "Ditch-Digginge" 
Advertising works to boost sales 
for any product that's worth its 
price, just let us know where and 
when. 


THE SCHUYLER HOPPER COMPANY 


12 East 41st Street, New York 17, N.Y. - 


LExington 2-1790 


Reg. 
U.S. 
Pat. 
of. 


“**DITCH-DIGGING’ ADVERTISING THAT SELLS BY HELPING PEOPLE BUY’’ 
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Ranking of 200 Leading Cities (Continued) 


Based on Estimates, 1949, for the cities in the preceding tables 


Roanoke 

Rochester 

Rockford ei 

Rock Island-Moline-East Moline 
Sacramento 

Saginaw 

St. Joseph 

St. Louis 

St. Paul 

St. Petersburg 


Salt Lake City 
San Antonio. . 
San Bernardino. . 


Santa Ana. 
Santa Barbara 
Santa Monica 
Savannah. . 


Schenectady 
Scranton. . 
Seattle 
Sheboygan 
Shreveport 
Sioux City 
Sioux Falls 
Somerville 
South Bend 
Spartanburg 


Spokane 
Springfield 
Springfield. . 
Springfield. . 
Springfield 
Stamford. . 
Steubenville 
Stockton 
Syracuse....... 
Tacoma. 


Tampa 
Terre Haute 
Toledo 
Topeka 
Trenton 
Troy 
Tucson 
Tulsa 

Tyler. 
Union City 


Upper Darby 


Washington 
Waterbury 
Waterloo. ... 
West Palm Beach 
Wheeling... 
White Plains. . 


Wichita. ... 
Wichita Falls. . 
Wilkes-Barre 
Wilmington... ... 
Winston-Salem 


a 
Youngstown 


Population 


Per 
Capita 


INCOME 


Per 
Family 


133 
69 
28 
49 


Total 
Income 


147 


RETAIL SALES 
FOUR STORE GROUPS 


| Furn.- 
| House.- 
Radio 


90 
38 
105 
158 


132 


SALES MANAGEMENT 


“The A UJ [ 0) b R A PH Electronic Soundwriter 


provides quiet efficiency 


eyes 


_..with ‘push-button convenience 


ys burlington Mills 


“Woven: into the Life of America” 


RIBBON DIVISION 


@ Office efficiency is a “must” in 
the manifold operations of Burlington 
Mills Corporation, topflight textile 
manufacturer. In the offices of the Rib- 
bon Division, AUDOGRAPH contributes 
importantly to their system for getting 
things done. 

‘We have used aupDOGRAPH for han- 
dling our routine correspondence for 
some time now,” says Mr. Walter 
Conley, Sales Manager of the Ribbon 
Division of Burlington Mills, ‘‘and 
we like the quiet efficiency it pro- 
vides with complete convenience to 
the user.” The same benefits apply to 
the transcribing secretary . . . effi- 
ciency and convenience. 

\UDOGRAPH versatility is yet another 
benefit. “Because it is lightweight and 
portable,” says Mr. Conley, “salesmen 
use it to record results of their calls— 
while facts are fresh in their minds, . 
mailing the dises to the home office for We 
transcription. And we use it for record- 4 1 
ing the minutes of sales meetings with i! 
the same time-saving, ‘push-button 
convenience!” 

Your business, too—no matter what 
size—can profit by AUDOGRAPH benefits. 
Write today for details on how aupo- 
GRAPH can increase your personal 
efficiency. Just send the coupon. 

Made by The Gray Manufacturing 
Company—established in 1891—orig- 
inators of the Telephone Pay Station. 


ELECTRONIC 
SOUNDWRITER 


THE GRAY MANUFACTURING COMPANY, HARTFORD 1, CONNECTICUT 
AUDOGRAPH sales and service in 180 principal 
cities of the U.S. See your Classified Telephone 
Directory. Canada: Northern Electric Company, Ltd., 
sole authorized agents for the Dominion. Overseas: 
Westrex Corporation (export affiliate of Western 
Electric Company) in 53 foreign countries. 


Send me Booklet T-51—"“Now We Really Get Things Done!” 
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Summary of Data for Metropolitan County Areas 


In prior years the Survey of Buying Power has supplied Summary 
Data for the 139 metropolitan areas defined by the Bureau of the 
Census. In response to strong pressures to redefine metropolitan 
areas so as to reflect the great regional changes of the past decade, 
Sales Management has assumed the responsibility of presenting 184 
metropolitan county areas which in our opinion will be generally ac- 
cepted as the nation’s major market centers when the results of the 
1950 Census are known. 

In the preparation of the new metropolitan county area definitions, 
SM has tried to conform to the standards of the Federal Committee 
on Standard Metropolitan Areas, which was set up by the Budget 
Bureau to prepare a set of area definitions to be used by all govern- 
ment agencies. The Federal Committee has already approved final 
definitions on most of the more important areas, but has reserved 
final judgment on “borderline” cases until official census data be- 
come available. 

Each standard metropolitan area includes at least one city with a 
population of 50,000 or more. Any additional city to be listed as part 


of the title of an area must have at least 1/3 the population of the 
major city. The principles used in including the counties within an 
area are explained in detail in the preface to the Survey. 

All the cities included in the Summary published in last year's 
Survey have been retained with the exception of Joliet, Ill., which is 
now part of the Chicago area. New areas include Brockton, Mass. 
(formerly in the Boston area); Portsmouth, Ohio; Pensacola, Fla; 
and West Palm Beach, Fla. In addition, three areas which were com- 
bined before are now listed separately. Thus, Racine-Kenosha, Scran- 
ton-Wilkes-Barre, and Tampa-St. Petersburg, have now been sep. 
arated by the Federal Committee into six separate areas. However, 
as there may still be some doubt as to whether these cities should 
or should not be combined, SM has listed the combined areas in 
italics in the body of the table for those who regard the combined 
area as comprising a single market center. As an example, Scranton 
is shown as Area 148 (Lackawanna County) and Wilkes-Barre as 
Area 177 (Luzerne County). Under Scranton, summary data for Scran- 
ton-Wilkes-Barre are printed in italics without an area number. 


POPULATION 


SM | ESTIMATES 
1/1/50 


| 


| 
| Fami- 
Total lies Dollars 

(me | &% (in i 
thou- | of thou- 
sands) | U.S.A. | sands) 


. Abilene (Taylor Co., Texas)... . | .0460 
. Akron (Summit Co., Ohio)....... - 2863) 
. Albany-Schenectady-Troy (Albany, Rens- 
selaer and Schenectady Cos., N. Y.)... 3339) 
. Albuquerque (Bernalillo Co., N. M.)... 0714) 
. Allentown-Bethlehem-Easton (Lehigh and 
Northampton Cos., Pa.; Warren Co., N. J. 
. Altoona (Blair Co., Pa.)............... 
. Amarillo (Potter Co., Texas) 
Anderson (Madison Co., Ind.)......... 
. Asheville (Buncombe Co., N.C.)........ 
Ashland, Ky. (See Schedule 70) 
. Atlanta (Cobb, Dekalb and Fulton Cos., 
Pt si caus beudskebwakundices ¥eenwoiel 
- Atlantic City (Atlantic Co., N. J.)...... 
- Augusta (Richmond Co., Ga.)......... 
. Aurora (Kane Co., Ill.)..........---6-- 
» Austin (Travis Co., Texas) 
. Baltimore (Baltimore City, Anne Arundel 
and Baltimore Cos., Md.)............-- 
. Baton Rouge (East Baton Rouge Parish, 
La.). 
Battle Creek (Calhoun Co., Mich.)..... 
Bay City, Mich. (See Schedule 135) 
. Beaumont-Port Arthur (Jefferson Co., 


1,332,934 


156, 796 
121,634 


212,908 
Bethlehem, Pa. (See Schedule 5) 

. Binghamton (Broome Co., N. Y.)........ 

|. Birmingham (Jefferson Co., Ala.)....... 

- Boston (Essex, Middlesex, Norfolk and 


156 , 387 


- Bridgeport-Stamford-Norwalk (Fairfield 
Bip GOD. ovccccccccccrescvcocevess 
- Brockton (Plymouth Co., Mass.)........ 
. Buffalo (Erie and Niagara Cos., N. Y.)... 
. Canton (Stark Co., Ohio) 
26. Cedar Rapids (Linn Co., lowa) 
27. Charleston (S. C.) (Charleston Co., S. C.) 
28. Charleston (W.Va.) (Kanawha Co.,W.Va.) 
. Charlotte (Mecklenburg Co., N.C.)..... 
. Chattanooga (Hamilton Co., Tenn.; 
Walker Co., Ga.) ......ccccccceececces 
. Chicago (Cook, Du Page, Lake and Will 


182,493 


198 , 058 


RETAIL SALES—1949 
BY, estimates 


SALES AD- 
VERTISING 
CONTROLS 


EFFECTIVE BUYING 
SM INCOME—1949 
ESTIMATES 


: ! } 
FOUR STORE GROUPS 
(in thousands of dollars) 


| 


| oot |S 

' USA. | Mar 
General | of ket 
Mdse. | 


Poten- 
tial Inde 


11,902) 
65,391| 


0418} 91 
3164; 111 


—— 
16,493 


os 
—s 
wo 


110 
| 127 


—_—~ = 


8 S858 2 


103 

91 
114 
100 


46,248 
18,857 
12,651 
14,317 


596,779 
171,821 
115,432 
138 , 938 


16,038 147,326 


_— 


189,818 
13,085 
14,869 
19,218 
18,231 


867,553 
207 ,049 
100,589 
253,346 
198,071 


Se ae | 
a 


257,905 2,132,982 


20,881 
12,377 


197,844) 
150,215 


27,859) 16,319 


23,524) 
68,685 


= 


ee 
ey 
£5 


368 , 868 107 ,338 
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16,229 
8,523 
11,029 
13,178 
15,133 
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15,038 1,164 


Cos., itt.; Lake Co., ind.)...........-+- 
. Cincinnati (Hamilton Co., Ohio; Camp- 
bell and Kenton Cos., Ky.)..........-- 
. Cleveland (Cuyahoga and Lake Cos., Ohio) 
- Colorado Springs (El Paso Co., Colo.) . .. 
. Columbia (Richland Co., S.C.)........ 
. Columbus (Ga.) (Muscogee Co., Ga.; 
Peseeld Con, Ala.)....ccccccccccccccces 
. Columbus (Ohio) (Franklin Co., Ohio)’. 
. Corpus Christi (Nueces Co., Texas) . . . . 
. Dallas (Dallas Co., Texas) 
. Davenport-Rock Island-Moline (Scott Co. 
lowa; Rock Island Co., Ill.) 


,554.4) 5,679,071 1,111,321) 1,083,217) 170,514) 263,380 1,816) 6,147, 


7638) 1,570| 4,998 
.2723| 1,635 
.0482| 1,428 
0873 1,239 


227,221 
357,724 
18,400 
21,381) 


43,223 
71,173 


| 
112,934) 
259,069 
7,826 
wae 


292.9] 860,169} .6713) 
442.3] 1,436,544) 1.1212 
21.9] 83,968) .0656 

128,948) - 


0844) 


92,407 
167 ,328) 


.0722| 960 
.3680| 1,484 
.1206| 1,413 
- 1,537 


13,063| 
72,611 

8,892) 
164,651) 


24,130! 
— 
20,819 
134,515 


108,178| ° 
499,369, .3897 
130,333) .1017 
ion -5926 


| 


249,331' .1946 53,918! 38,082) 418,578| .2184| 1,790) 5,718 
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but BUY-LINES editorialized advertising col- 
umns are printed almost 2 billion times a year 


oo . with Top LOCAL coverage in 154 weekday 
| and Sunday metropolitan newspapers every 
J ai week . . . Top NATIONAL coverage in The 
Saturday Evening Post weekly and the Ladies’ 
a 2 Home Journal every month. Write us for com- 
plete details and an advertising plan to fit 
5 hee your Brand Name product. 
| 
be BUY-LINES ¢ ¢ by Nancy Sasser 
e| 132 : A Weekly Advertising Column of Things New ond Interesting 
‘1; 94 
3} 95 
5) 110 ® 271 Madison Ave., New York 16, N. Y. 
3) 95 ® 435 N. Michigan Ave., Chicago 11, Ill. 
J © 2978 Wilshire Blvd., Los Angeles 5, Calif. / 
od oi © 235 Montgomery St., San Francisco 4, Calif. 
= be © 333 Southwest Oak St., Portland 4, Ore. 
| 100 
7; 83 
6| 114 
27) 103 i 
90| 127 ao ee SH 
as 
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Summary of Data For Metropolitan County Areas— (Con’ t) 


ay RETAIL SALES—1949 pth Be ae SALES 
BYD 11/50 BY LD estimates SYD "estimates" CONTA 
| | FOUR STORE GROUPS | | 
| (in thousands of dollars) 
Fami- eee 
Total lies Dollars | Dollers % of ) 
(in % (in (in | % Furn.- (in % | Per | Per | U.S.A. | Map. 
thou- of thou- thou- of General House- thou- of Cap- | Fam- | Poten- | ket 
sands) | U.S.A. sands) | sands) | U.S.A. Food Mdse. Drug Radio sands) | U.S.A.| ita ily tial Index 
41. Dayton (Greene and Montgomery Cos., } 

Ohio) 428.5) .2874) 128.2] 369,483) .2884) 88,285 | 57,428| 10,197| 20,710} 583,528) .3044) 1,362) 4,552] .2961 193 
42. Decatur (Macon Co., Il.) 96.7; .0648 29.9 99,724) .0779) 20,008) 16,298 2,361, 4,524] 150,828) .0787| 1,560 5,044) .0757 117 
43. Denver (Adams, Arapahoe, Denver and | | | 

Jefferson Cos., Colo.)....... 503.8 .3379) 161.9] 711,380) 5553) 131,419) 138,158) 21,912| 34,903] 758,490) .3958) 1,506) 4,685] .4320 128 
44. Des Moines (Polk Co., lowa) ; 222.4) .1492) 70.2) 307,773) .2402| 57, :351| 53,346 10,250) 22,315 390,243 2036, 1,755) 5,559} .2036) 136 
45. Detroit (Macomb, Oakland and Wayne 

Cos., Mich.).. 2,995.0 2.0087) 831.9 3,398,991) 2.6530, 697,995) 472,391) 113,941] 168,629] 4,442, 597| 2.3176) 1,483) 5,340] 2.3562 117 
48. Dubuque (Dubuque Co., lowa)...... 67.2; .0450| 18.7 80,679) -0629, 15, 005 18.131 eae 4,054) 106, 040) -0554) 1,578) 5,671] .0556 124 
47. Duluth-Superior (St. Louis Co., Minn.; | | | 

Douglas Co., Wis.) ie 263.1; .1764; 78.6] 281,594) .2198 71,759, 28,898 6,892! 12,642 313,712 -1637| 1,192) 3,991] .1831) 104 
48. Durham (Durham Co., N. C.) 97.1} .0652 26.6} 93,899) .0733) 16,996, 13,558 2,799) 9,750] 132,454) ‘0691 1,364) 4,979] .0695) 107 

Easton, Pa. (See Schedule 5) | | | | 
49. Elmira (Chemung Co., N. Y.) 85.2 -0572) 26.1 81,117, .0634 18,550 10,484 2,009) 5,150} 116,545) .0608) 1,368) 4,465] .0609) 106 
50. El Paso (El Paso Co., Texas) 175.0) .1173) 50.4) 159,279) .1243/ 29,688 28 ,832 5,232| 11,522] 201,891; .1053) 1,154) 4,006] .1133 97 
51. Erie (Erie Co., Pa.) 212.7; .1426) 61.7] 183,590) 1433) 45,961) 24,608 3,425) 12,014) 289,576) .1511) 1,361) 4,693] .1471) 193 
52. Evansville (Vanderburgh Co., Ind.; | | 

Henderson Co., Ky.) 197.6, .1325, 58.1] 178,339 _ 40,679, 21,335 7,297; 12,269} 280,962) 1465) 1,422) 4,836] .1415) 107 
53. Fall River-New Bedford (Bristol Co., 

Mass.). ... 389.4) .2612) 111.7) 270,751| .2113| 85,267) 22,622! 7,159) 16,817) 427,985, .2233, 1,099, 3,832] .2273) 87 
54. Fayetteville ( (Cumberland Co., N.C.) 75.0; .0503) 17.9 39,461) -0308) 7,360) 5,105) 998. 2,610 72,537| +0378) 967) 4,052] .0382| 76 
55. Flint (Genessee Co., Mich.)... 251.3} .1686| 70.2} 287,136) .2242 67,914 27,451) 9, 791) 18,386] 357,537) - 1865) 1,423) 5, = 1941) 115 
56. Fort Smith (Sebastian Co., Ark.) 65.9) .0442) 19.1 75,421, .0589 13,559) 10,605) 2,646| 3,572 86,790 0453! 1,317, 4,544) .0491) 111 
57. Fort Wayne (Allen Co., Ind.) 175.3) .1176) 51.6 185,315) 1446) 35,630 35,031) 5,886, 8,351) 308,098) .1607) 1,758) 5,971] 1472!) 125 
58. Fort Worth (Tarrant Co., Texas) .. 360.5) .2418} 110.3} 432,292) .3374| 72,944) 121,611! 14,744) 19,508] 531,284) .2771) 1,474) 4,817] .2880) 119 
59. Fresno (Fresno Co., Cal.) 275.9, .1850, 79.1 295,811 -2309| 78,447) 30,984 6,532| 15,875} 353,204 - 1842) 1,280 4,465] .1984 107 
60. Gadsden (Etowah Co., Ala.) 88.5, .0593) 22.2 66 , 593) -0520 12,893) 6,011 1,909 6,509 81,434) 0425) 920) 3,668] .0487) 82 
61. Galveston (Galveston Co., Texas). 118.9) .0798) 36.4 117,099) -0914 27,771) 11,462 3,312 7,154 170,701) -0891 | 1,436, 4,690] .0878) 110 
62. Grand Rapids (Kent Co., Mich.)... 272.0) .1824) 80.8] 339,174) 2647; 73,303) 43,872} 12,474) 20,972 340,957, .1779| 1,254) 4,220] .2047) 112 
63. Green Bay (Brown Co., Wis.) 103.0} .0691| 28.2 119,535, .0933} 23,173 14,526 2,943 4,703} 140,007) .0730/ 1,359) 4,955] .0782 113 
64. Greensboro-High Point (Guilford Co. | | | | 

> eee ons 179.0) .1201! 46.5) 160,859) 1255) 31,142 22,711 5,048; 12,676) 229,322) .1197) 1,281) 4,932] .1214) 101 
65. Greenville Greenville Co., S.C.). 162.7) .1091/ 42.9] 130,119) -1015) = 26,313 17,849 3,789) 12,245 190,342} 0993) 1,170) 4,437] .1018) 93 
66. Hamilton-Middletown (Butler Co., Ohio)} 148.0) 0993) 42.7] 116,338] .0908| 32,004 12,610| 2,943/ + 6,241] 197,309) -1029) 1,333) 4,621] .0986) 99 
67. Harrisburg (Cumberland and Dauphin | | | 

Cos., Pa.)...... 291.5) .1955, 85.2) 251,709, .1964 60,485 32,557 7,580) 19,073] 390,713) .2039| 1,340) 4,586] .2000 102 
68. Hartford-New Britain (Hartford Co., | | | 

DE iicsacacees duane 543.3) .3644) 153.9] 564,672) .4408| 142,705 72,152) 15,604) 32,806) 853,318) .4452| 1,571) 5,545] .4277 117 

High Point, N. C. (See Schedule 64) | | 

Holyoke, Mass. (See Schedule 158) 

69. Houston (Harris Co., Texas)...... 770.5; .5168) 228.2] 857,581 -6695, 175,198 88,375) 26,379} 59,935] 1,174,563) .6128| 1,524) 5,147] .6105 118 
70. Huntington-Ashland (Boyd Co., Ky.; 

Cabell Co., W. Va.; Lawrence Co.,Ohio).| 200.0) .1341| 53.7] 160,989) .1257|  33,763| 22,188 4,623, 9,665) 238,268) .1243| 1,191) 4,437] .1266 94 
71. Indianapolis (Marion Co., Ind.)....... 556.5) .3732) 174.6] 640,343) .4998| 134,503! 123,492) 31,293) 35,534 996,046) .5197) 1,790) 5,705] .4843 130 
72. Jackson (Mich.) (Jackson Co., Mich.). . 112.3) .0753} 34.4) 116,130) .0907) 24,384 13,490 3,371 6,647] 163,395) .0853| 1,455) 4,750] .0849| 113 
73. Jackson (Miss.) (Hinds Co., Miss.) .... 133.0} .0892} 37.0} 139,867) .1092 22,610 22,116 4,594 9,378] 186,170) .0970) 1,400| 5,032] .0990) 111 
74. Jacksonville (Duval Co., Fla.).......... 306.2) .2054) 86.1) 291,047) .2272 60,612 35,634, 11,115) 22,772] 378,922) .1976| 1,237) 4,401] .2079 101 
75. Johnstown (Cambria Co., Pa.)......... 234.7| .1574) 57.5} 171,990) .1343 41,130 34,803 3,082 9,519] 246,268) .1285) 1,049 4,283] -1360| 86 
76. Kalamazoo (Kalamazoo Co., Mich.)... . 119.7} .0803) 36.6] 141,574) .1105 29,106 16,296 5,254 9,682) 177,189) .0924) 1,480) 4,841] .0954 119 
77. Kansas City (Mo.-Kans.) (Clay and Jack- } | 

son Cos., Mo.; Johnson and Wyandotte | 

EES a nee ro a2s.3 5535) 271.6] 1,070,776) .8357| 187,602) 194,666) 49,592| 57,944] 1,273,478) .6643| 1,543 4,689} .6934 125 
78. Kenosha (Kenosha Co., Wis.)........ 74.4) .0499) 21.0 75,902; .0593 20,924 7,017 2,417 3,870] 100,098; .0522) 1,345) 4,767] .0539) 108 
79. Knoxville (Knox Co., Tenn.)......... 226.4) .1518) 59.6) 197,938) .1545 45,851 29.750 5,233; 16,034) 282,905) .1476| 1,250| 4,747] .1504 99 
80. La Crosse (La Crosse Co., Wis.)....... 63.8} .0428) 18.5 74,863) .0584 18,067 9,431 1,473 3,547 85,300) .0445| 1,337| 4,611] .0483 113 
81. Lancaster (Lancaster Co., Pa.)........ 231.8) .1555) 67.2 200,722 1566 42,179 21,079 3,922) 10,387] 322,344) .1681| 1,391 a7 1621 104 
82. Lansing (Ingham Co., Mich.)......... ; 158.9) .1066) 47.3] 204,385) .1595| 40,964 26,481 6,600} 11,524) 248,104) .1295) 1,561| 5,245] .1339 126 
83. Laredo (Webb Co., Texas)............ 69.4) .0465) 16.3 40,148; .0313 7,370 9,860 1,229 2,053 59,076) .0308| 851) 3,624] .0341 73 
84. Lexington (Fayette Co., Ky.)........... 90.9) .0610| 27.4 122. 596| 0957 22,089 17,127 5,139) 7,963] 146,368) .0764 1,610) 5,342] .0790 130 
85. Lima (Allen Co., Ohio).... ........... 94.3) .0632) 28.1 77,435, .0604 15,137 13,183 1,931 3,121 116,474| .0608) 1,235) 1 -0612 97 
86. Lincoln (Lancaster Co., Neb.).......... 110.5) -0741 a. 143,888} .1123 30,028 28 ,598 4,558 4,996] 181,757) .0948 1,645) 5,223} .0959 129 
87. Little Rock (Pulaski Co., Ark.).........] 207.0) .1388| 63.3 247,532) .1932 41,638 40,176 8,362} 16,590) 338,141) .1764| 1,634) 5,342] .1738 125 
88. Lorain (Lorain Co., Ohio).............. 135.4; .0908} 39.1) 105,387) .0823) 29,659 10,409 2,409 5,308] 188,884) .0985) 1,395) 4,831] .0921 101 
89. Los Angeles (Los Angeles and Orange 

Cos., Cal.) . é“ 4,233.5) 2.8393|1,389.8] 4.916,077, 3.8371; 1,229,033 511,852) 154,553) 319,625] 7,049,082) 3.6776) 1,665) 5,072] 3.5577 125 
90. Louisville ( Jefferson Co., Ky.: Clark ‘and 

Co eee 575.5) .3859) 173.4] 543,905) .4246| 122,913 68,957; 20,104) 29,835) 830,310) .4331| 1,443) 4,788] .4210) 109 
91. Lubbock (Lubbock Co., Texas)......... 83.2; .0558; 23.9 90,170} .0704) 15,184 15,987 4,634 4,363 93,771, .0489| 1,127) 3,923] .0567, 102 
92. Lynchburg (Lynchburg City and een 

dddnch keinketudhaacascuinice 75.4) .0506) 17.6 67,280; .0525 12,851, 10,812 2,219 4,625 90,273 .0471| 1,197) 5,129] .0493 97 
93. Macon (Bibb Co., Ga.)................ 110.9) -0743) 34.2 98,855) .0771 22,339 13,209 2,633 7,995) 128,647) .0671| 1,160) 3,762] .0714| 96 
94. Madison (Dane Co., Wis.)............. 155.5) .1043) 45.1) 199,396) .1557 40,318 25,164 6,833) 10,387) 228,770) .1194| 1,471) 5,073] .1272| 122 
95. Manchester (Hillsborough Co., N. H.)... 160.1) .1074) 46.7) 141,395) .1104 46,208 11,443 2,848 8,183} 188,290) .0982| 1,176 4,032 -1036| 96 
96. Memphis (Shelby Co., Tenn.)......... 421.4) .2826) 128.6] 459,286) .3584 78,401; 124,952} 15,105) 21,345] 564,817) .2946| 1,340] 4,392] .3112 110 
97. Meridian (Lauderdale Co., Miss.).... . 66.4' .0445| 19.1 54,855! .0428 11,803) 8,632 1,495 4,068 80,821) .0422) 1,217| 4,231| .0427 9% 
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BIRMINGHAM 
BUSINESS MEN 


RAW MATERIALS 
LABOR MARKETS 
TRANSPORTATION 


Are you looking for a place to locate a new or 
old industry, a warehouse, or a branch office? 


There are great opportunities in Birmingham. 
But like any good business man, you want facts. 
That's easy. Simply ask your secretary to fill in and 
mail the coupon at the right. When you see re- 
vealed the names of our "Committee of 100" you'll 
probably find among them men in your own line of 
business . . . some of whom you may even know 
personally. Then write them direct. They have the 
answers ... for you. 


Clarence Lloyd, Director, Greater Birmingham 
Development Committee, Chamber of Commerce, 
Birmingham, Alabama. 


CANT BE WRONG! 


BIRMINGHAM BRIEFS 


@ Ample industrial sites @ Natural resources in- 

clude iron, steel, coal, 
@ Good labor supply lumber, pulpwood, ce- 
ment, cotton, rayon, salt, 
oil, limestone, clays and 


shales 


@ Abundant raw materials 


@ Low cost electricity, @ Rail, water, air and high- 


water and gas way transportation. 


COMMITTEE OF 100 


Clarence Lloyd, Director 
GREATER BIRMINGHAM DEVELOPMENT COMMITTEE 


Chamber of Commerce, Birmingham, Alabama 


C) Please send me names and addresses of Birming- 
ham's Committee of 100. 


—1) Also send new free booklet on Birmingham's un- 
usual industrial opportunities. 


a a ee 


Title- . = 
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WATCH THE DEEP SOUTH GROW— AND GROW WITH IT! 


1950 


Summary of Data For Metropolitan County Areas- - (Con’t) 


——— 
LATION RETAIL SALES—1949 EFFECTIVE BUYING SALE 
57 7 estimares i raves” VERTISNG 
ESTIMATES iD ESTIMATES NT 
FOUR STORE GROUPS 
\ (in thousands of dollars) 
Fami- Net 
Total lies Dollars Dollars 
| 5 [| oe | cwea| | ame | alt | | oe | ee A 
ou- en ouse- thou- of Ca Fam- | Poten- 1 
ad . sands) | U.S.A. | sands)| sands) | U.S.A. Food Mdse. Drug Radio sands) | U.S.A. ita ily tia = 
98. Miami (Dade Co., Fla.)...... 427.9) .2870| 136.6] 528,360} .4124)  96,854| 61,578| 24 30,912 sel on 

Middletown, Ohio (See Schedule 66) — ieee been bees =| tes ha 
99. Milwaul (Mil kee and Waukesha 

Dig WP desc cccccrecoeccsesssces 940.6} .6308) 272.9] 1,173,621/ .9160| 291,147 175,032; 32 58 ,694 
100. Minneapolis-St. Paul (Anoka, Dakota, = 1,021,001) 7000) 1.618) 6.677) 7870) tas 

Hennepin and Ramsey Cos., Minn.) 1,132.6) .7596) 342.7) 1,409,533/ 1.1003) 303,367) 299,905 38,959) 68,379) 1,750,706| .9134/ 1,546) 5,109] 9385! 124 
101. Mobile (Mobile Co., Ala.)....... 249.6) .1674) 69.9] 180,642) .1410) 41,230/ 21,996, 7 13,196] 332. 

Moline, Ill. (See Schedule 40) -_ . om) -e te Se ee © 
102. Montgomery (Montgomery Co., Ala.). 135.2) .0907/ 40.3} 131,983) .1030/ 23,079) 17,523} 3,101| 9,843) 162,158) +.0846| 1,199] 4,024] 0973! 19) 
103. Muncie (Delaware Co., Ind.).... 93.3) .0626) 29.3 84,221] .0657 19,344 9,676 2,710 5,627] 119,273| .0622| 1,278] 4,071] .0633| 101 
104. Muskegon (Muskegon Co., Mich.) 139.4) .0935/ 40.1) 115,320| .0900/ 31,070 13,510} 3,660} 6,732] 192,784) .1006| 1,383) 4,808] 0960! 193 
105. Nashville (Davidson Co., Tenn.).. . 293.6) .1969} 84.3] 288,392/ .2251| 61,534 39,725 19,323 , 1953| 1 4. i 

New Bedford, Mass. (See Schedule 53) 9,833 , 374,324 53 | a 440] .2045) 104 

New Britain, Conn. (See Schedule 68) 

106. New Castle (Lawrence Co., Pa.)..... 100.7} .0675! 27.5)  82,399| .0644 22,053 11,097 5.010 0643| 1 4 
107. New Haven-Waterbury (New Haven ? 1.008 123,224) -0043) 1.224) 4.481) 0860) 0 

Pc capiacntadasakanscees 556.2) .3730| 157.6 641,371 .4226 143,857 44,468 33,754 1 4 
108. New Orleans (Jefferson, Orleans and W008 788,005) -4007/ 1,381) 4,873) .4017) 10s 

St. Bernard Parishes, La.).......... 657.6) 4410) 191.6) 661,815) .5166) 131,206) 102,739| 27,544) 48.167] 906,921, .4730| 1,379) 4,733] .4795) 109 
109. New York-N. E. New Jersey......... 13,042.0| 8.7467|3,767.0|12,112,731| 9.4542] 3,302,218| 1,476,473| 277.412| 858,710123, 040. 076|12.0198) 1.767) 6.116]10.5950 121 

a. (Bronx, Kings, New York, Queens, > 

Richmond, Nassau, Rockland, Suffolk 
and Westchester Cos.,N. Y.)....... 9,622.3) 6.4534/2,804.9] 9,086,175) 7.0920) 2,398,407) 1,182,911 494 .706/17 9.2507) 1,843) 6 8 
b. (Bergen, Essex, Hudson, Middlesex, 210,022 |'7.732,249) ©. , 322 ato 125 
Morris, Passaic; Somerset and 
Union Cos., M. J).0.........000- 3,419.7| 2.2933] 962.1] 3,026,556] 2.3622} 903,811| 293,862 164,004 2.7691) 1 | 
110. Norfolk-Portsmouth (Hampton, Newport nen ’ eemeteee: bentees Inte: benene aoe a 

News, Norfolk, Portsmouth and South | 

Norfolk Cities; Elizabeth City, Norfolk, | 

Princess Anne and Warwick Cos., Va.). 557.5, .3738) 148.9] 442,711) .3456 100,182) 52,577, 14,995 26.007) 721 342 .3763| 1,294 4,844] .3664) 98 

Norwalk, Conn. (See Schedule 22) | | v 

Oakland, Cal. (See Schedule 145) | 
111. Ogden (Weber Co., Utah) 81.6; .0547) 23.3) 77,474 .0604) 15,352) 10,986 2,213) 5,971] 411.1 | 

} . ; . ' y 69| -0580| 1,362| 4,771] .0580| 106 
112. Oklahoma City (Oklahoma Co., Okla.) 338.6) .2271 17.2 333,164) .2601 54,223) 48,494 14 21,403 ¢ 2474) 1,400) 4,4 1 
113. Omaha (Douglas and Sarpy Cos., Neb.; 645 474,204 ° 424) .2471| 109 

Pottawattamie Co., lowa)........... . 380.7} .2553) 115.4] 431,689) .3369 98 ,665 55,022} 13,946) 25,221) 597,165) .3115). 1,569) 5,175] .3077) 121 
114, Orlando (Orange Co.,Fla.)........----] 108.2) .0726} 33.3] 117,796} .0920, 20,682} 16,114) 3,859, 7,158] 132,908 .0693| 1,228| 3,991] .0768) 106 
a cape tant GR 115.1] .072) 31.4) 73,780/ .0575| 16,706) -9,122/2,166/ 5.636] 112,290 -0586| 976] 3,576] .0620| 80 

. Peoria (Peoria and Tazewell Cos.,1lI.)..| 230.3) .1545| 72.3] 234.364) .1829/  §6.000| 29.339 16,068] 396.048' .2066| 1,720| 5,4 4 
117. Philadelphia (Bucks, Chester, Delaware | ,-_ eases , — ao 

Montgomery and Philadelphia Cos., Pa.; 

Burlington, Camden and Gloucester 
om om - a: paceenagen sooner 3,653.3) 2.4503/1,023.1) 3,325,925) 2.6961| 853,607) 618,913] 99,774) 164,374] 5,566, 756| 2.9041| 1,524) 5,441 2.7208) 11 

oenix (Maricopa Co., Ariz.)........ 316.0) .2120) 89.6} 329,660) .2573) 62,055 34,680} 10,978) 16,067 -1871| 1,135) 4, -2131| 101 
119. Pittsburgh (Allegheny, Beaver, Wash- 308,614 an . 

ington and Westmoreland Cos., Pa.)...| 2,201.8) 1.4767] 593.1] 1,950,120) 1.5222) 547,840 354,777} §3,218| 107,212] 3,168,967) 1.6532| 1,439) 5,343] 1.5785! 107 
120. Pittsfield (Berkshire Co.,Mass.).......] 131.5) .0882| 37.7] 112,535] .0878}  30,361| 11,076 2.526) 5,249 .0789| 1,150) 4,0 

Port Arthur, Texas (See Schedule 18) - ees . — 
121. Portland (Maine) (Cumberland Co., 

ieee 174.1) .1168) 50.8] 172,595) .1347 44,239 19,033 4,173 9,848 1129| 1,243] 4 4 
122. Portland (Ore.) (Cltekamas, Multnomah} . a ; —_ —=—s 

and Washington Cos., Ore.; Clark Co., 

Wash.) . beens cudrsaesaeernanes 785.0) .5266) 262.9) 757,660) .5916) 159,332} 147,092) 19,183) 31,629) 1,129,500) .5893) 1,439) 4,296 5774) 110 
123, Portsmouth (Ohio) (Scioto Co., Ohio) .. 92.2) .0618} 24.4) 658,311| .0455/ 15,055 8,365 1,296) 3,082]  92,210/ .0481| 1,000 3.770 .0501 81 

Portsmouth, Va. (See Schedule 123) . 

124. Providence (Bristol, Kent, Providence 

Cos., R.1.).. = weeeeeee 664.6) .4457) 189.0) 610,233) .4763) 164,750 67,906; 17,277; 35,335] 888,198) .4633| 1,336 4,699] .4638 104 
125. Pueblo (Pueblo Co., Colo.) ‘ 86.2) .0578) 25.4 85,377; .0667 18,518 12,369 1,730 4,576] 116,529) .0608) 1,352 «seal -0619) 107 
126. Racine (Racine Co., Wis.)... .. 105.1} .0705; 29.7] 115,014) .0898 32,480 10,639 3,521 5,771} 153,154) .0799) 1,457) 5,157] .0809 TIE 

Racine-Kenosha (Racine and } 

Kenosha Cos., Wis.).......+++++++++] 179.5] .1204] 50.7] 190,916) .1491 53,404 17,656 5,938 9,641] 253,252) .1321| 1,411| 4,005] -1348| 112 
127. Raleigh (Wake Co.,N.C.)...... .... 118.2} .0800) 30.0) 106,702) .0833 15,644 12,216 3,814 7,138] 166,027) .0866) 1,393| 5,534) .0843, 105 
128. Reading (Berks Co., Pa.)...... 252.5) .1694) 73.2] 223,763) .1746 59,978 22,846 4,551; 15,898] 347,528) .1813/ 1,376] 4,748] .1769| 104 
129. Richmond (Richmond City, Cheer 

and Henrico Cos., Va.).......... 322.1) .2160/ 89.4) 388,735) .3034) 80,768} 69,560) 13,042) 23,616) 486,593, .2538| 1,511| 5,443) .2611| 121 
130. Riverside (Riverside Co..Cal.)......... 167.5; .1124) 53.1] 161,481) .1260 46 ,663 14,761 4,658 7,098] 192,255) .1003) 1,148) 3,621 1104) 98 
131. Roanoke (Roanoke City and Roanoke | 

Sf ee -eeeseef 120.7) .0809) 31.9) 131,085) .1023 26,362 16,676 4,153} 10,715) 154,643) .0807| 1,281) 4,848 -0871) 08 
132, Rochester (Monroe Co.,N.Y.)........ 468.7) .3144) 139.2) 451,748) .3526) 107,042) 75,991) 11,779] 22,334] 722,359| .3768| 1,541 509 3671) 114 
133. Rockford (Winnebago Co., Ill.)........ 135.8} .0910) 42.2) 161,331) .1259 36 ,060 18,401 4,086 9,199} 225,229! .1175) 1,659] 5,337 1147) 126 

Rock Island, Ill. (See Schedule 40) 

Rome, N. Y. (See Schedule 169) 

134. Sacramento (Sacramento Co.,Cal.)....] 256.3} .1718| 81.6] 305,667) .2386 77 ,228 35,140 8,604) 17,817] 389,347) .2031| 1,519] 4,771] .2075| 121 
135. Saginaw-Bay City (Bay and Saginaw 

i icccds cacnanenssacadecteas 250.4) .1679) 69.3] 242,900) .1897 52,098 25,548 8,171; 12,333} 324,083) .1691| 1,294) 4,677] .1751) 1%4 
136. St. Joseph (Buchanan Co., Mo.) . 107.7! .0723' 35.5 122,477' .0956 25,225 15,171 6,379 9,654! 150,208' .0784! 1,395' 4,231! .0822! 1°4 
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S: WTAR and WTAR-TV 


Sales Management says the Norfolk Metropolitan Market—Norfolk, 
Portsmouth, Newport News, Virginia—racked up $442,721,000.00* 
in retail sales in '49. Did you get your share? You can with WTAR 
and WTAR-TV. 


WTAR delivers more listeners-per-dollar than any other combina- 
tion of local stations. Hooperatings show that most of the people in 
the Norfolk Metropolitan Market listen most of the time to WTAR. 


WTAR-TV, on the air since April 2nd, is the first and only television 
service in this largest Virginia Market. An inter-connected NBC, CBS 
and ABC Television affiliate, plus outstanding local programming with 
RCA Mobile Unit and the modern facilities of a new $500,000.00 
Radio and Television Center. 


Mate the mighty potential of the big, eager, and able-to-buy Nor- 
folk Metropolitan Market with the dominant selling power of WTAR 
and WTAR-TV and your sales will soar. Ask your Petry office, or 
write us for proof. 


*See Opposite Page, Sales Management 
Survey of Buying Power, 1950 


WTAR-TV 


CHANNEL 4 


NBC Affiliate 
5,000 Watts Day and Night—AM 
Inter-Connected NBC, CBS and ABC Affiliate -TV 


Norfolk, Virginia Nationally Represented by EDWARD PETRY & CO., Inc. 
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Summary of Data For Metropolitan County Areas —(Cont'd) 


Any ly RETAIL SALES—1949 SES SALES 

BYP 1/1/50 ESTIMATES SYD "estimates, | contan® 

| FOUR STORE GROUPS 

(in thousands of dollars) 
Fami- = Net Qual 
Total lies Dollars Dollars % of | ity 
(in % (in (in % Furn.- (in % Per | Per | U.S.A. | My. 
thou- of thou- thou- of Generat House- thou- of Fam- | Poten-| ke 
sands) | U.S.A.| sands)| sands) | U.S.A. Food Mdse. Drug Radio sands) | U.S.A.| ita ily tial | Inder 

137. St. Louis (St. Louis City, St. Charles and 

St. Louis Cos., Mo.; Madison and St. 

NS p ureatepiabcaancs veka 1,680.2) 1.1269) 490.2] 1,792,001| 1.3987; 396,133) 245,509} 53,426] 111,489] 2,592,616| 1.3526] 1,543| 5,289) 1.3211 "7 

St. Paul, Minn. (See Schedule 100) 

138. St. Petersburg (Pinellas Co., Fla.)..... 144.9) .0971; 53.6] 165,105) .1288 32,203 16,534) 11,772 8,758} 201,378) .1051) 1,390 ee 1105) 114 
139. Salem (Marion Co., Ore.)............ 94.7) .0635) 29.4 70,696; .0552 16,452 7,050 1,257 3,982 93,167; .0486) 984) 3,169] .0536) 64 
140. Sait Lake Usty (Salt Lake Co., Utah). . 272.1; .1825| 77.3] 300,217) .2343 57,965 57,325 8,934) 22,239} 406,779) .2122) 1,495) 5,262) .2128) 117 
141. San Angelo (Tom Green Co., Texas)... 63.2) .0424) 18.6 60,549) .0473 11,304 10,813 2,710 3,326 72,733; .0379) 1,151) 3,910] .0416) 9 
142. San Antonio (Bexar Co., Texas).......| 429.4) .2880| 127.2] 403,958) .3153 81,799 52,787, 11,936) 11,591] 568,487! .2966) 1,324) 4,469] .3004) 1% 
143. SanBernardino(SanBernardinoCo.,Cal.)} 270.6) .1815| 86.2] 240,750) .1879 74,286 24,930 6,354) 11,617] 286,806) .1496/ 1,060) 3,327] .1675) 92 
144. San Diego (San Diego Co., Cal.)...... 534.0] .3581| 182.1] 515,687) .4026/ 147,234! 60,2191 14,917; 28,744] 608,136) .3172| 1,139! 3,340] .3510| 9¢ 
145. SanFrancisco-Oakland (Alameda, Contra 

Costa, Marin, San Francisco, San Mateo} | 

and Solano Cos., Cal.)............... 2,259.0 1.5150) 748.5] 2,670,063) 2.0841; 720,242; 307,991) 66,395) 166,123] 3,918,686) 2.0443) 1,735) 5,235) 1.9501) 129 
146. San Jose (Santa Clara Co., Cal.)....... 265.9) .1783) 84.4] 286,836) .2239 77,774 30,768 7,436, 15,530) 354,696 .1851| 1,334) 4,203] .1954) 110 
147. Savannah (Chatham Co.,Ga.)......... 157.3) .1055) 47.2] 137,360) .1072 35,152 18,208 3,245; 10,736] 214,824) .1120) 1,366) 4,551] .1092| 104 

Schenectady, N. Y. (See Schedule 3) | 
148. Scranton (Lackawanna Co., Pa.)....... 264.0) .1770} 68.3) 204,698) .1598 63,634 24,055 4,365, 11,465) 353,969) .1847) 1,341) 5,183] .1757) 99 

Scranton-Wilkes-Barre (Lackawanna | 

and Luzerne Cos., P@.).....--+++04+: 690.0| .4688| 175.1] 505,305| .3044| 152,688 68,306) 11,144) 32,056) 880,860| .4506| 1,260| 5,031] .4410| 04 
149. Seattle (King Co., Wash.)...........- 715.5} .4799) 248.2} 875,221) .6831) 180,890) 144,472} 23,057) 41,749] 1,227,258] .6402| 1,715] 4,945] .6210/ 129 
150. Shreveport (Caddo Parish, La.)....... 171.1) .1148) 50.7) 204,804) .1598 36,934 23,395 9,066} 14,589) 265,699) .1386) 1,553) 5,241] .1401) 122 
151. Sioux City (Woodbury Co., lowa)...... 105.6) .0708) 31.3) 141,349) 1103) 27,228) 25,357} 4,349) 4,827] 193,300) .1009) 1,830) 6,176] .0976) 138 
152. Sioux Falls (Minnehaha Co., S. D.)... 68.8) .0462) 19.7 108 , 685) 0848 18,457 16,296 2,679 4,975] 138,253) .0721) 2,009) 7,018] .0706) 153 
153. South Bend (St. Joseph Co., Ind.)..... 198.7; .1333) 56.7] 200,149) .1562 48 ,289 28 ,443 5,955} 12,527) 287,451) .1500) 1,447) 5,070) .1484) 111 
154. Spokane (Spokane Co., Wash.)........ 224.0| .1502} 72.4) 247,189! .1930 48,542 38,974 6,574) 11,711] 346,186) .1807| 1,545) 4,782] .1783) 119 
155. Springfield (111.) (Sangamon Co., Ill.)...] 125.4) .0841 39.0) 128,488) .1003 27,506 12,489 4,230) 11,891) 204,851) .1069) 1,634) 5,253] .1004) 119 
156. Springfield (Mo.) (Greene Co., Mo.)... 96.4) .0646) 31.1) 114,161) .0891 21,884 14,113 5,190 6,029} 129,628) .0676) 1,345) 4,168) .0734) 114 
157. Springfield (Ohio) (Clark Co., Ohio)....), 124.7) .0836) 37.1 93,208; .0728 25,814 12,651 2,418 4,665} 170,636) .0890) 1,368) 4,599] .0831/ 99 
158. Springfield-Holyoke (Mass.) (Hampden 

and Hampshire Cos., Mass.).......... 448.5) .3008| 124.7] 420,797) .3284) 103,988 39,962 9,925} 20,416) 595,763) .3108) 1,328) 4,778] .3141) 104 

Stanford, Conn. (See Schedule 22) 

Steubenville, Ohio (See Schedule 174) 

159. Stockton (San Joaquin Co., Cal.)....... 211.9) .1422) 69.7) 216,111) .1686 56 , 262 20,384 3,915; 10,781) 303,335) .1582) 1,432) 4,352] .1581) 111 

Superior, Wis. (See Schedule 47) 

160. Syracuse (Onondaga Co., N.Y.)....... 321.9) .2158 oa 295,764) .2309 70,231 45,354 7,611; 12,736} 389,910) .2034) 1,211) 4,079] .2141| 99 
161. Tacoma (Pierce Co., Wash.).......--- 247.1) .1657| 79.9] 230,761) .1801 55,461 29,536 5,237 9,619} 368,417) .1922) 1,491) 4,611] .1833) 111 
162. Tampa (Hillsborough Co., Fla.)........ 228.3) .1531) 68.4] 192,060) .1499 37,151 31,968 6,237; 13,206) 260,503) .1359) 1,141) 3,809] .1434) 94 

Tampa-St. Petersburg (Hillsborough 

and Pinellas Cos., Fla.) ....++++++++: 373-2| .2502| 422.0] 357,165| .2787 69,354 48,502| 18,009| 21,064) 461,881) .2410| 1,238) 3,786] .2539| 101 
163. Terre Haute (Vigo Co., Ind.).......--- 106.5; .0714) 34.7] 104,811) .0818 26,794 20,344 3,502 5,864] 133,140) .0694/ 1,250) 3,837] .0735) 103 
164. Toledo (Lucas Co., Ohio). .......----- 386.0) .2588) 118.4] 379,782) .2964 89,900 67,182} 11,503) 17,861) 591,369) .3085) 1,532) 4,995} .2948) 114 
165. Topeka (Shawnee Co., Kans.)......... 114.6; .0769| 37.4) 152,875) .1194 33,867 17,421 5,611 9,420) 178,954) .0934) 1,562) 4,785] .0978) 127 
166. Trenton (Mercer Co., N. J.)......-.--- 235.5) .1580) 62.9) 231,149) .1805 60,856 27,191 4,950; 11,969) 336,064) .1754) 1,427) 5,343] .1735) 110 

Troy, N. Y. (See Sehedule 3) 

167. Tucson (Pima Co., Ariz.).:...-.---++- 133.3) .0894) 37.8] 136,060) .1062 33,178 13,265 5,585 6,727] 154,911} .0809) 1,162) 4,098] .0902) 101 
168, Tulsa (Tulsa Co., Okla.)........---+-- 248.0) .1663) 76.1) 246,812) .1926 45,107 34,582 9,758} 14,811] 360,937) .1883) 1,455] 4,743] .1851) 111 
169. Utica-Rome (Herkimer and Oneida Cos., 

Di Whi ccccccdesreccstncdbantenesers 289.4) .1942) 86. 211,345, .1649 53,914 24,718 4,053} 10,474) 344,360! .1796| 1,190) 4,004) .1782) 92 
170. Waco (McLennan Co., Texas)......... 122.7) .0823) 36.5) 104,814) .0818 23,634 15,325 3,504 4,707] 138,757) .0724) 1,131) 3,802} .0771| % 
171. Washington (District of Columbia; Mont- 

gomery and Prince Georges Cos., Md.; 

Alexandria City, Arlington and Fairfax 

Cos., Va)... cece eee eee eeeeseee} 1,412.3) .9472| 395.0] 1,261,722) .9847| 301,779) 172,415) 62,772 53,500) 2,141,465| 1.1173] 1,516) 5,421) 1.0435) 110 

Waterbury, Conn. (See Schedule 107) 

172. Waterloo (Black Hawk Co., lowa) 97.9) .0657) 30. 125,541) .0980 24,730 17,747 3,483 6,962} 151,677) .0791) 1,549) 5,056) .0821) 125 

173. West Palm Beach (Palm Beach Co.,Fla.)} 129.2) .0867) 44.2] 142,143) .1109 31,550 9,953 4,730 14,253] 152,671 .0796| 1,182) 3,454] .0904) 104 

174, Wheeling-Steubenville (Brooke, Han- | 
cock, Marshall and Ohio Cos., W. Va.; 

Belmont and Jefferson Cos., Ohio) 369.5} .2479| 100.1) 271,647) .2120 78,493 35,808 6,745} 16,227] 467,127) .2436| 1,264) 4,667] .2350' 95 
175. Wichita (Sedgwick Co., Kans.) 233.7| .1567| 76.2) 296,186) .2312 54,813 30,333 9,892) 16,164] 349,572) .1824) 1,496) 4,588) .1918| 122 
176, Wichita Falls (Wichita Co., Texas)... . 100.3) .0673) 29.8} 106,964) .0835 22,531 12,955 3,666 5,553] 124,350| .0649| 1,240) 4,173] .0709| 1 
177. Wilkes-Barre (Luzerne Co., Pa.).......] 435.0) .2918) 106.8) 300,607) .2346 89,054 44,341 6,779] 20,591] 526,891| .2749| 1,211| 4,933] .2662| 91 
178. Williamsport (Lycoming Co., Pa.).... . . 101.5) .0680) 30.4 82,357; .0643 21,653 10,362 2,319 4,590] 130,468) .0681| 1,285) 4,292} .0669' 98 
179. Wilmington (Del.) (New Castle Co., 

ek. Geter Ga TA)... cc ccscvcceces: 257.6) .1728| 73.9} 231,067) .1804 60,464 17,773 5,308} 13,134) 391,397) .2041| 1,519) 5,296 -1906) 110 
180. Wilmington (N. C.) (New Hanover Co., 

BR, craves ceconcicseashineescsnes 86.8) .0562) 24.5) 66,552) .0520 12,159) 9,107 2,432 3,763] 105,825) .0552) 1,219) 4,319} .0547: 94 
181. Winston-Salem (Forsyth Co.,N.C.)....) 141.4) .0948) 37.7] 111,529) .0871 20,243 16,769 3,194 9,237] 191,178] .0998) 1,352) 5,071) .0949) 100 
182. Worcester (Worcester Co., Mass.)..... 546.2) .3663) 151.9] 423,296) .3304) 133,812 43,285) 10,134) 21,009] 677,940) .3537| 1,241) 4,463) .3492) 95 
188. Verk (Verk Co., Pa.).....cscccccccess | 207.8} .1394) 64.1] 164,027) .1280 37,437 19,072 2,780) 11,776) 295,051) .1540| 1,420] 4,603] .1433) 103 
184, Youngstown (Mahoning and Trumbull 

Cos., Ohio; Mercer Co., Pa.).......... 533.4) .3578| 141.2] 426,249) .3327) 110,464 57,261 8,860} 20,007] 708,989) .3698| 1,329) 5,021) .3562) 100 
Total Above Metropolitan Counties. ...... - -]98, 583.8 58 .0760/ 25454 .7186 , 500, 223/67 .5166/ 20,469 , 783/ 12,553,780) 2,521 ,537 4,776, 716}131886,168|60.6476 1,520 5, 19)os.1096 114 
SS Se 1149105.5! viens te 4284381128117, 785 sails 30,221 ,695 16,288, 986'3,631,927 6,386, 1381191683, 662! =e | 1,288] 4,474l ation noes 
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into a buying lather! 


You’ve got to sell the girls if you want 


to build big shampoo volume. You’ve got to keep 
selling them, too... again and again and again! 
Spot Radio lets you do just that, economically 


and profitably. For, Spot Radio will deliver and 

sell an audience of women where and when you 

want it... once a week or twenty times a day, 

in one market or al] markets! J 0 4 N 
Spot Radio gives you your choice of 

audience, markets, stations, times, programs, 

seasons. This complete flexibility, backed by 

radio’s impact, makes any budget—large or 3 [ A i ie 

small—do its full selling job! Ask your 


John Blair man about it. 


He knows Spot Radio! M AN i 
‘ 4 
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Ranking of the Metropolitan County Areas 


Estimates, 1949, for Population, Retail Sales, Effective Buying Income 


POPULATION 
(Civilian) TOTAL NET EFFECTIVE 
CODE | 1/1/50 RANK RETAIL SALES RANK BUYING INCOME RANK 
CITY AND STATE Esti- IN Esti- IN Esti- IN 
NUMBER BY mate GROUP mate GROUP JM mate GROuP 
(in thousands) (in thousands) (in thousands) 
1 | Abilene (Texas) 68.5 178 69,711 180 71,536 183 
2 Akron (Ohio).................-. 427.0 45 365,642 49 665,560 38 
3 | Albany-Schenectady-Troy (N. Y.). . 497.9 35 500,027 34 706 ,661 34 
4 Albuquerque (N. M.)............. 106.4 148 129,881 127 175,106 128 
5 Allentown-Bethlehem-Easton (Pa.) . . 441.5 | 40 386 ,607 46 596,779 41 
6 | Altoona (Pa.)........ 155.2 | 113 121,979 134 171,821 130 
7 Amarillo (Texas) .... 88.5 166 110,040 146 115,432 165 
8 | Anderson (Ind.). . 108.6 144 93,729 158 138 ,938 149 
9 | Asheville (N.C)... | 118.9 (136 101,963 154 147,326 146 
10 | Atlanta (Ga.)....... | 642.0 23 715,505 22 867,553 25 
11 | Atlantic City (N. J.) 136.7 | 120 153,033 112 207,049 110 
12 | Augusta (Ga.)...... 95.8 160 90,387 160 100,589 170 
13 | Aurora (Hll.)......... | 148.2 114 155,439 110 253,346 96 
14 | Austin (Texas)... . 160.4 108 155,377 111 198,071 114 
15 | Baltimore (Md.)... | 1,329.2 12 1,332,934 12 2,132,982 12 
} 
16 | Baton Rouge (La.)...... 130.5 128 156,796 108 197,844 115 
17 | Battle Creek (Mich.)........... 117.4 138 121,634 135 150,215 144 
18 | Beaumont-Port Arthur (Texas)... 226.7 85 212,908 81 284,237 90 
19 Binghamton (N. Y.)......... | 184.4 97 156,387 109 224,483 107 
20 | Birmingham (Ala.)..... 575.4 25 530,944 30 687 ,022 36 
21 NS ous i tanecsacnec : 2,922.8 6 2,485,470 7 3,996,169 6 
22 Bridgeport-Stamford-Norwalk (Conn.) . . . 496.4 36 520,806 32 811,064 28 
23 Brockton (Mass.)........... 190.8 96 161,714 102 230,492 103 
24 Buffalo (N. Y.)...... 1,069.5 14 905,879 16 1,457,855 16 
25 | Canton (Ohio) . ... 289.2 60 242,062 73 398,485 56 
26 Cedar Rapids (lowa) 102.4 152 136,948 121 172,788 129 
27 Charleston (S.C.).. 181.4 98 122,594 132 234,456 101 
28 Charleston (W. Va.). . 250.2 73 183,789 93 317,184 82 
29 Charlotte (N.C.)..... | 178.8 100 182,493 95 248,794 97 
30 Chattanooga (Tenn.) . 235.3 78 198,058 89 273,783 - 93 
31 Chicago (Ill.)......... 5,261.3 2 5,679,071 2 9,554,717 2 
32 Cincinnati (Ohio)........... | 932.1 16 860,169 18 1,463,861 15 
33 Cleveland (Ohio).......... 1,491.8 10 1,436,544 10 2,438,888 10 
34 Colorado Springs (Colo.). . . ; 64.7 182 83,968 164 92,407 174 
35 Columbia (S.C.)........ | 135.1 | 124 123,948 130 167,328 133 
| | 

36 Columbus (Ga.)..... 144.2 117 108,178 148 138,374 151 
37 Columbus (Ohio)... . 475.4 | 37 499,369 35 705,262 35 
38 Corpus Christi (Texas) 163.7 | 106 130,333 125 231,301 102 
39 Dallas (Texas)..... : 565.0 | 26 759,244 20 868 ,416 24 
40 Davenport-Rock Island-Moline (Ill.) 233.9 80 249 331 68 418,578 } 54 

| 
41 Dayton (Ohio)...... 428.5 43 369,483 48 583,528 44 
42 Decatur (Ill.)....... 96.7 158 99,724 155 150,828 143 
43 Denver (Colo.)...... 503.8 34 711,380 23 758,490 | 30 
44 Des Moines (lowa) 222.4 88 307,773 53 390,243 60 
45 Detroit (Mich.)...... 2.995.0 5 3,398,991 4 4,442,597 5 

| 
46 Dubuque (lowa)....... 67.2 179 80,679 168 106 040 | 168 
47 Duluth (Minn.)-Superior (Wis.) 263.1 67 281,594 64 313,712 83 
48 Durham (N.C.)............. 97.1 157 93,899 157 132,454 155 
49 Elmira (N.Y.).......... 85.2 170 81,117 167 116,545 162 
50 El Paso (Texas)....... 175.0 102 159,279 107 201,891 112 
51 Erie (Pa.)........... a 212.7 89 183,590 94 289,576 87 
52 Evansville (Ind.)...... | 197.6 95 178,339 97 280, 962 $2 
53 Fall River-New Bedford (Mass.) 389.4 47 270,751 66 427 ,985 63 
54 Fayetteville (N.C.)... 75.0 174 39,461 184 72,537 182 
55 Flint (Mich.)........ 251.3 71 287,136 62 357,537 68 
56 Fort Smith (Ark.). . . 65.9 181 75,421 172 86,790 177 
57 Fort Wayne (Ind.).. 175.3 101 185,315 92 308,098 84 
58 Fort Worth (Texas). 360.5 | 51 432,292 39 531,284 48 
59 Fresno (Cal.)...... 275.9 61 295,811 58 353,204 71 
60 Gadsden (Ala.)..... 88.5 | 167 66,593 177 81,434 | 179 

| | 
61 Galveston (Texas)... . | 118.9 | 137 117,099 138 170,701 131 
62 Grand Rapids (Mich.) . | 272.0 63 339,174 50 340,957 76 
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. (ADVERTISEMENT) 


Market Data of Major Metropolitan Areas 


POPULATION 


RETAIL SALES—1949 EFFECTIVE BUYING INCOME 
SM “ae SM ESTIMATES yD ESTIMATES 
mn | rt pag tionrehoy mi | 
in (in % Families Dollars % Dollars Per Per 
Popu Thou- of (in (in of General Furniture (in capita | family 
tation | sands) | U.S.A. |th ds)| th ds) | U.S.A. Food Mdse. Drug Household) thousands) 
} Radio 
I | New York—N.E. New Jersey........... 13,042.0| 8.7467| 3,767.0 $12,112,731] 9.4542] $3,302,218 | $1,476,473 | $277,412 | $658,710] $23,040,076 | $1,767 | $6,116 
i 2 | Chicago eccsccsecnsenen 5,261.3] 3.5285) 1,554.4 5,679,071} 4.4328] §,011,321] 1,083,217] 170,514 263,380 9,554,717 | 1,816 6,147 
a 3 | Los Angeles ........ 4,233.5| 2.8393] 1,389.8 4,916,077| 3.8371] 1,229,033] 511,852] 154,553 319,625 7,049,082 | 1,665 5,072 
Va ‘ 4 | Philadelphia ... 3,653.3] 2.4503] 1,023.1 3,325,925] 2.5961] 853,607] 618,913] 89,774 164,374 5,566,756 | 1,524 5,441 
» Fr INI sicicaniccntinigsicobien 2,995.0] 2.0087 831.9 3,398,991| 2.6530] 697,995] 472,391] 113,941 168,629 4,442,597 | 1,483 5,340 
/ 6 | BOStOM cessseeesseeeeees 2,922.8] 1.9601 806.0 2,485,470} 1.9400] 701,847) 368,868] 72,031 107,338 3,996,169 | 1,367 4,958 
& 7 | San Francisco-Oakland .................. 2,259.0} 1.5150 748.5 2,670,063} 2.0841 720,242] 307,991] 66,395 166,123 3,918,686 1,735 5,235 
8 | Pittsburgh . 2,201.8] 1.4767 593.1 1,950,120] §.5222] 547,840] 354,777] 53,218 107,212 3,168,967 1,439 5,343 
9 | St. Louis . 1,680.2] 1.1269 490.2 1,792,001} 1.3987} 396,133] 245,509] 53,426 111,489 2,592,616 | 1,543 5,289 
10 | Cleveland ............ 1,491.8] 1.0004 442.3 1,436,544] 1.1212] 357,724] 259,069] 41,148 71,173 2,438,888 1,635 5,514 
Va 11 | Washington, D.C. 1,412.3] .9472 395.0 1,261,722]  .9847} 301,779] 172,415] 52,772 53,500 2,141,465 1,516 5,421 
Y We RN dittnecetientceccacuennne 1,329.2] .8914 370.9 1,332,934] 1.0404] 343,314]  257,905| 39,515 60,087 2,132,982 1,605 5,751 
35 | Schenectady-Albany-Troy ............... 497.9] 3339 152.6 500,027; .3902) 115,414 106,077| 10,671 25,701 706,661 1,419 4,631 
vi 
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the major television stations 


in 8 of these 13 major markets 


are represented by 
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Ranking of the Metropolitan County Areas — (Cont'd) 


Estimates, 1949, for Population, Retail Sales, Effective Buying Income 


CODE 


NUMBER 


POPULATION 
(Civilian) TOTAL NET EFFECTIVE 
1/1/50 RANK RETAIL SALES RANK BUYING INCOME RANK 
CITY AND STATE Esti- IN SM Esti- IN Esti- IN 
mate GROUP . mate GROUP mate GROUP 
(in thousands) (in thousands) (in thousands) 
Green Bay (Wis.) . . } 103.0 151 119,535 136 140,007 148 
Greensboro-Highpoint (N. C.) | 179.0 99 160,859 106 229,322 104 
Greenville (S. C.) 162.7 107 130,119 126 190,342 121 / 
Hamilton-Middletown (Ohio) | 148.0 115 116,338 139 197,309 116 
Harrisburg (Pa.) 291.5 58 251,708 67 390,713 59 
Hartford-New Britain (Conn.) 543.3 31 564 ,672 27 853,318 26 
Houston (Texas) ‘ 770.5 19 857,581 19 1,174,563 19 : 
Huntington (W. Va.)-Ashiand (Ky.) 200.0 93 160,989 105 238,268 100 } 
Indianapolis (Ind.) 556.5 28 640 ,343 25 996 ,046 21 « 
Jackson (Mich.) 112.3 141 116,130 140 163,395 135 1 
Jackson (Miss.) 133.0 126 139 ,867 119 186,170 124 
Jacksonville (Fla.) 306.2 56 291 ,047 60 378,922 63 
Johnstown (Pa.) 234.7 79 171,990 99 246 ,268 99 
Kalamazoo (Mich.) 119.7 134 141,574 116 177,189 127 
Kansas City (Mo.-Kans.) 825.3 17 1,070,776 15 1,273,478 17 
Kenosha (Wis.) . . 74.4 175 75,902 171 100,098 171 
Knoxville (Tenn.) 226.4 86 197 ,938 90 282,905 91 
La Crosse (Wis.) 63.8 183 74,863 173 85,300 178 
Lancaster (Pa.) 231.8 82 200,722 86 322,344 81 
Lansing (Mich.) 158.9 110 204 ,385 85 248,104 98 
Laredo (Texas) 69.4 176 40,148 183 59,076 184 
Lexington (Ky.) en ee 90.9 165 122,596 131 146 ,368 147 
A a a 94.3 162 77,435 170 116,474 164 
es tn ea fee ae gs 110.5 143 143 ,888 114 181,757 125 
Little Rock (Ark.) 207.0 92 247 ,532 69 338,141 77 
Lorain (Ohio). . 135.4 122 105 ,387 1§1 188 ,884 122 
Los Angeles (Cal.) 4,233.5 3 4,916,077 3 7,049,082 3 
Louisville (Ky.). . 575.5 24 543,905 28 830,310 27 
Lubbock (Texas) 83.2 171 90,170 161 93,771 172 
Lynchburg (Va.) 75.4 173 67,280 176 90,273 176 
Macon (Ga.)....... 110.9 142 98,855 156 128 ,647 158 
Madison (Wis.) 155.5 112 199 ,396 88 228,770 105 
Manchester (N. H.) 160.1 109 141,395 117 188 ,290 123 
I oo. os wieea nie eaeoe es 421.4 46 459, 286 36 564,817 47 
Meridian (Miss.).... 66.4 180 54,855 182 80,821 180 
Miami (Fla.).......... 427.9 44 528 ,360 31 571,688 45 
Milwaukee (Wis.)........ 940.6 15 1,173,621 14 1,521,891 14 
Minneapolis-St. Paul (Minn.) 1,132.6 13 1,409,533 11 1,750,706 13 \ 
Mobile (Ala.)...... 249.6 74 180,642 96 332,949 79 
Montgomery (Ala.) 135.2 123 131,983 123 162,158 136 
Muncie (ind.)...... 93.3 163 84,221 163 119,273 161 
Muskegon (Mich. . . 139.4 119 115,320 141 192,784 118 
Nashville (Tenn.) . . 293.6 57 288 ,392 61 374,324 64 
New Castle (Pa.)..... 100.7 154 82,399 165 123,224 160 
New Haven-Waterbury (Conn.) 556.2 29 541,371 29 768 ,005 29 
New Orleans (La.)...... 657.6 22 661,815 24 906 ,921 22 
New York-N. E. New Jersey. 13,042.0 1 12,112,731 1 23,040,076 1 
Norfolk-Portsmouth (Va.) 557.5 27 442,711 38 721 ,342 32 
Ogden (Utah)....... 81.6 172 77,474 169 111,169 167 
Oklahoma City (Okla.) 338.6 52 333,164 51 474,204 51 
Omaha (Neb.)... 380.7 49 431 ,689 40 597,165 40 
Orlando (Fla.)... 108.2 145 117,796 137 132,908 154 
Pensacola (Fla.). 115.1 139 73,780 174 112,290 166 
Peoria (Ill.).... 230.3 83 234 ,364 75 396 ,048 57 
Philadelphia (Pa.) | 3,653.3 4 3,325,925 5 5,566,756 4 
Phoenix (Ariz.) . .| 316.0 55 329,660 52 358,614 67 
Pittsburgh (Pa.) 2,201.8 8 1,950,120 8 3,168 , 967 8 
Pittsfield (Mass.) ‘ 131.5 127 112,535 144 151,209 142 
Portland (Maine) | 174.1 103 172,595 98 216 ,387 108 
| Portland (Ore.). . : 785.0 18 757 ,660 21 1,129,500 20 
Portsmouth (Ohio) ‘ 92.2 164 58,311 181 92,210 175 
Providence (R. |.) trate 664.6 21 610,233 26 888 ,198 23 
Pueblo (Colo.) . . . - 86.2 169 85,377 162 116,529 163 


SALES MANAGEMENT 


Features like these make this NEW 


oe * 


Increased, faster 
flap travel 


Faster-action 
landing gear 


Increased 
take-off horsepower 


New Beechcraft 
propeller 


<— — 4 
=— 


New upholstery Three new Four new New exterior 
combinations map pockets arm rests paint design 
5 '0G2000 i rs ie Os CF 
pak meas OO SaAsLO O ZOO |") | < > 


ar 
Access door - 
for oil tank 


a>) 
7 5) 


i AE: an ae : | © 


Safety-type 


control wheel 


“Cr 


\eseeseeenesens 


New radio 
with VHF channels 


New instrument 
panel design 


It has no equal in performance, speed, economy, strength, safety, style and comfort! 


The new B35 Beechcraft Bonanza exceeds all promises 
for a speed-with-economy plane that’s roomy, comfort- 
able and easy to fly! New performance features at mod- 
erate horsepower add to its versatility and safety, hold 
operating and maintenance costs at a business economy 


level! New operating conveniences and luxury appoint- 
ments plus scores of refinements call for a personal 
inspection because there’s room here to show only a 
few. See it! Get all the facts! You'll agree this greater- 
than-ever Beechcraft Bonanza is a better- than-ever value! 


Top speed, 184 mph 
Cruising speed, 170 mph 
Range, 750 miles 
Fuel economy, 9.5 gph 


eechcraft 
ae 


BEECHCRAFTS ARE THE AIR FLEET OF AMERICAN BUSINESS 
MAY 10, 1950 145 


Get all the facts! There are hundreds more — about 
the extra advantages of the new Model B35 Beechcraft 
Bonanza. Check with your nearest Beechcraft distribu- 
tor or dealer, or write for complete information on your 
company letterhead to Beech Aircraft Corporation, 
Wichita, Kansas. 
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67) Estimates, 1949, for Population, Retail Sales, Effective Buying Income 


POPULATION 
(Civilian) TOTAL NET EFFECTIVE 
CODE 1/1/50 RANK RETAIL SALES RANK BUYING INCOME RANK 
CITY AND STATE Esti- IN Esti- IN Esti- IN 
NUMBER JM mate GROUP JM mate GROUP SM mate GROUP 
(in thousands) (in thousands) (in thousands) 
126 hoe. dca niall a oid a atts aGeEaS 105.1 150 115,014 142 153,154 138 
127 ER 2's Scasccasns katceaudkasdebakcean 119.2 135 106 ,702 150 166 ,027 134 
128 Reading (Pa.).. 252.5 70 223,763 79 347,528 73 
129 Richmond (Va.) 322.1 53 388 ,735 45 486 ,593 50 
130 i Poe b niin oe cde bh ewanian 167.5 105 161,481 103 192,255 119 
131 Roanoke (Va.)... 120.7 133 131,085 124 154,643 138 
132 Rochester (N. Y.). 468.7 38 451,748 37 722,359 31 
133 Rockford (Ill... .. 135.8 121 161,331 104 225 ,229 106 
134 ca chin, od. a wenenbunenekis 256.3 69 305 ,667 54 389,347 62 
135 Saginaw-Bay City (Mich.)... 250.4 72 242,900 72 324 ,083 80 
136 ER inccaveckeveusdethootdeesstecenns 107.7 146 122,477 133 150,208 145 
137 nis ccna caeabaancukeokendeh 1,680.2 9 1,792,001 9 2,592,616 4 
138 SE ee ee 144.9 116 165,105 100 201 ,378 113 
139 Salem (Ore.)...... 94.7 161 70,696 175 93,167 173 
140 rn 3. cccebenendcutenudeweiae 272.1 62 300,217 56 406 ,779 55 
141 So dncnencnndieeneniecsee 63.2 184 60,549 179 72,733 181 
142 San Antonio (Texas) 429.4 42 403 ,958 44 568 ,487 46 
143 San Bernardino (Cal.).. 270.6 | 64 240,750 74 286 ,806 89 
144 San Diego (Cal.)............. 534.0 } 32 515 ,687 33 608 , 136 39 
145 San Francisco-Oakland (Cal.) 2,259.0 7 2,670,063 6 3,918,686 7 
146 San Jose (Cal.)........... 265.9 65 286 ,836 63 354,696 69 
147 Savannah (Ga.) 157.3 11 137,360 120 214,824 109 
148 Scranton (Pa.) | 264.0 66 204 ,698 84 353 ,969 70 
149 RS «2 aud dk aad easeunanderacawitarans 715.5 20 875,221 17 1,227,258 18 
150 Shreveport (La.) 171.1 104 204 ,804 83 265 ,699 94 
151 0 ccccccacnnscagesernesreaieceee 105.6 149 141,349 118 193 ,300 117 
152 Sioux Falls (S. D.) 68.8 177 108,685 147 138 ,253 152 
153 | South Bend (Ind.)....................- 198.7 94 200,149 87 287 ,451 88 
184 EE 5s cece aus ceand ees geurean 224.0 87 247,189 70 346 , 186 74 
155 Springfield (1ll.).. 125.4 130 128 ,488 128 204,851 11 
156 Springfield (Mo.).... 96.4 159 114,161 143 129 ,628 157 
157 Springfield (Ohio).......... 124.7 131 93,208 159 170,636 132 
158 Springfield-Holyoke (Mass.)....................... 448.5 | 39 420,797 43 595,763 42 
159 Stockton (Cal.)............. -_ 211.9 90 216,111 80 303 ,335 85 
160 Syracuse (N. Y.)...... , | 321.9 54 295,764 59 389,910 61 
| 

161 Tacoma (Wash. . aa 247.1 | 76 230,761 78 368 ,417 65 
162 Tampa (Fla.) eal 228.3 84 192,060 91 260,503 95 
163 Terre Haute (Ind.) 106.5 147 104,811 153 133,140 153 
164 Toledo (Ohio) .. 386.0 48 379,782 47 591,369 43 
165 Topeka (Kans.) 114.6 140 162,875 113 178,954 126 
166 | Trenton (N. >. . 235.5 77 231,149 76 336 ,064 78 
167 | Tucson (Ariz.). . 133.3 125 136 ,060 122 154,911 137 
168 DS cask nphesedwas 248.0 75 246 ,812 71 360,937 66 
169 Utica-Rome (N. Y.) 289.4 59 211,345 82 344,360 75 
170 | Waco (Texas)...... 122.7 132 104,814 152 138 , 757 150 
171 | Washington (D. C.)... 1,412.3 ‘a 1,261,722 13 2,141 ,465 11 
172 Waterloo (fowa)............ 97.9 156 125,541 129 151,677 141 
173 West Palm Beach (Fla.).................. 129.2 129 142,143 115 152,671 140 
174 | Wheeling (W. Va.)-Steubenville (Ohio) . . . 369.5 50 271,647 65 467 ,127 52 
175 | Wichita (Kane.)........00.- . ra 233.7 81 296 ,186 57 349 ,572 72 
176 | Wichita Falls (Texas)... | 100.3 155 106 ,964 149 124 ,350 159 
177 | Wilkes-Barre (Pa.).... 435.0 41 300 ,607 55 626 ,891 49 
178 | Williamsport (Pa.).. ce 101.5 153 82,357 166 130,468 156 
179 Wilmington (Del.).... 257.6 68 231 ,067 77 391 ,397 58 
180 Wilmington (N.C.).... 86.8 168 66 ,552 178 105 ,825 169 
181 Winston-Salem (N. C.). 141.4 118 111,529 145 191,178 120 
182 Worcester (Mass.)........... | 546.2 | 30 423 ,296 42 677,940 37 
183 PGi abedadaats ; 207.8 91 164 ,027 101 295,051 86 
184 ee ee oo ac cgemkuneen : 7 533.4 33 426,249 41 708 ,989 33 

| Total Above Metropolitan Counties... | 86,593.8 86 600,223 131,585,168 

| 

Bie ea 58.0755 67.5162 68.6470 

a 
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READERSHIP IS THE GAUGE OF ADVERTISING VALUE 


WRVICS SRATTION 


386 FOURTH AVE. NEW YORK 16, N. Y. 


MEASURING 
READERSHIP 


Is Surveying Buying Power 


OH 
Boy 


SUPER 


When more than 70% of a publication’s full-page advertisers consistently 
use its pages for over 20 years, then definite proof is provided of a high 
and sustained readership rating — plus buying power. 


A carefully screened circulation and a well-balanced editorial diet are 
responsible for this exceptional standing of TIRES Service Station. 


Goon 
Editorial contents are made to order for the relatively small number of quality tire dealers 
who actually have the real buying power in the industry. Selected tradesmen are provided 
with selected reading material, quite distinct from the paper presenting a hodgepodge 
editorial coverage, hoping to hold the interest of the varied mass retail outlets, which 
because of their greater numbers must individually have lesser buying power. 


With this select editorial presentation it is only natural that a high readership has been 
developed in TIRES Service Station and year-in-year-out advertising support earned 
from concerns that closely 
measure their sales promotion 


expenditures. The modern quality tire dealer is an 
automotive merchant who sells and 
services a wide variety of items 
appealing to car and truck owners, 
Television, radio and electrical appli- 
ances are merchandised just as com- 
tion can do a good job for you. pletely as are tires, tubes, batteries, 
spark plugs, seat covers, car fleor 
mats and the other things so readily 
associated with motor vehicles. Of 
course, he is a prospect for the pur- 
tained top readership rating chase of any sort of office and 
and a corresponding advertis- shop equinment that will insure the 
ing response from a field with speedy and efficient eperation of 
high buying power. his business. 


If you have a product that can 
be marketed through these out- 
lets you will find the quality 
circulation of TIRES Service Sta- 


Let us give you the details about 
this business paper which for 
more than 30 years has main- 


QIGEZSETS 


PUBLICATION 


10, 1950 


Your Sales Budget by States 
Wholesale e Total Retail @ Food 
Here are the states ranked according to volume, with accumulated percentages. 


Half of the Wholesale Sales come from 5 states; Total Retail Sales from 8 states; 
Food Store Sales from 8 states. See following editorial pages for other categories. 


WHOLESALE SALES TOTAL RETAIL SALES FOOD STORE SALES 
GD 1049 Estimates BYLD 1949 Estimates BYZD 1949 Estimates 
| | | 
STATE Rank | % of U.S.A.| Cumulative STATE Rank | % of U.S.A. | Cumulative STATE Rank | % of U.S.A. | Cumulative 
% Total | % Total % Total 
New York........... 1 26.2520 26.2520 New York..... m 1 10.4319 10.4319 New York........... 1 | 11.3996 11.3996 
WR a vac sccu 2 9.0446 35.2966 California........... | 2 8.9682 19.4001 California........... 2 | 10.1116 21.5112 
California........... 3 6.9483 42.2449 Pennsylvania. .......| 3 6.8928 26.2929 Pennsylvania........ 3 | 7.7512 29.2624 
Pennsylvania........| 4 6.0573 48.3022 NN og cic ccewves 4 6.4154 32.7083 ES 4 | §.7674 35.0298 
Ohio 5 4.7602 53.0624 Ohio........ | 5 5.1692 37.8775 SACS | 5s | 5.4496 40.4794 
Missouri . 4.0916 57.1540 | 
Massachusetts 7 4.0391 61.1931 Michigan. . | 7 5.0764 42.9539 Michigan 6 | 4.7383 45.217 
Texas. 4 3.6920 64.8851 Texas....... = 4.8768 47.8307 See 7 4.4788 49.6965 
Michigan... 9 3.4860 68.3711 New Jersey. . | 8 3.3272 51.1579 New Jersey.......... 8 4.1292 53.8257 
Minnesota 10 2.6383 71.0094 Massachusetts wal 9 3.1055 54.2634 Massachusetts....... 9 3.7681 57.5938 
Missouri | 10 2.9375 57.2009 WSs 5 oiscsccsus 10 2.5956 60.1894 
New Jersey.......... " 1.9454 72.9648 Wisconsin. 11 | = 2.6905 62.7799 
Indiana 12 1.5327 74.4875 Wisconsin 1 2.6852 59.8861 Missouri. . . 12 | 2.8622 65.3421 
Tennesses......... 13 1.5189 76.0064 Indiana. . | 12 2.5976 62.4837 Minnesota........... 13 1.9571 67.2992 
North Carolina..... | 14 1.5038 77.5102 Minnesota | 13 2.2651 84.7488 SOB. on cscex- 14 1.7697 69.0689 
Wisconsin. .... 15 1.4927 79.0029 lowa........ 14 2.1543 66.9031 Connecticut 15 1.7576 70.8265 
Washington. . 15 1.7995 68.7026 
Georgia. . 16 1.4586 80.4615 Washington 16 1.6965 72.5230 
lowa.... 17 1.4303 81.8918 Florida....... 16 1.7002 70.4028 Maryland......... 17 1.6635 74.1865 
Washington.......... 18 1.3890 83.2808 North Carolina 17 1.6629 72.0657 Eee 18 1.5104 75.6969 
Louisiana............ 19 1.2781 84.5589 Georgia...... 18 1.6001 73.6658 Kansas. 19 1.4796 77.1785 
Maryland. ........ 20 1.2466 85.8055 Virginia....... 19 1.5819 75.2477 Georgia........... 20 1.4623 78 .6388 
Connecticut. . 20 1.5500 76.7977 | 
| | 
Virginia 21 1.1357 86.9412 Virginia........... | 21 | 1.4509 80.0897 
Nebraska....... 22 1.0262 87.9674 Kansas..... 21 1.5362 78.3339 North Carolina..... 22 1.3684 81.4581 
Florida. 23 .9514 88.9188 Maryland. . 22 1.5132 79.8471 Tennessee......... | 23 | 1.3469 82.8050 
Kentucky 24 -8405 89.7593 Tennessee. . 23 1.4792 81.3263 Kentucky........... | 24 | 1.3042 84. 1082 
Oklahoma 25 8352 90.5945 Louisiana... . 24 1.4659 82.7922 Louisiana........... 25 | 1.1911 85 .3003 
Alabama... | 25 1.3810 84.1732 | 
Oregon.............. 26 .7985 91.3930 Alabama............ 26 1.1576 | 86 . 4579 
Colorado 27 .7873 92.1803 Kentucky. . | 28 1.3243 85.4975 Oklahoma........... 27 1.1347 87 .5926 
Kansas 28 .7736 92.9539 Oklahoma. 27 1.2630 86.7605 Na as 28 | 1.0484 88.6410 
Alabama............ 29 .7519 93.7058 Colorado. 28 1.1070 87.8675 Colorado............ 29 | «9788 89.6198 
Connecticut.......... 30 7473 94.4531 Oregon..... 29 1.1007 88.9682 Nebraska............] 30 | 8846 | 90.5044 
Arkansas | 30 1.0001 89.9683 | 
District of Columbia..| 31 .6292 95.0823 West Virginia........} 31 .8687 | gt.a731 
South Carolina....... 32 .5380 95.6203 Nebraska... 31 .9684 90.9367 Arkansas............ 32 | ~=—«.8284 92.2015 
West Virginia. . 33 .5144 96.1347 West Virginia 32 .9026 91.8393 Mississippi.......... 33 .8271 93.0288 
Arkansas...... 34 .4501 96.5848 Mississippi. .... . er .8916 92.7309 South Carolina....... 34 | ~—«.7936 93.8222 
Mississippi.......... 35 4435 97.0283 South Carolina....... 34 .8622 93.5931 District of Columbia..| 35 -7439 94 . 5661 
District of Columbia..| 35 |  .7667 94.3598 
Rhode Island........ 36 -4324 97.4607 | Ee 36 -6442 95.2103 
a a re 37 .3510 97.8117 Rhode Island 36 .5404 94.9002 Rhode Island........ 37 -6308 95.8411 
North Dakota. . 38 .3084 98.1201 Maine. . .. 37 .5375 95.4377 Montana............ 38 .4827 96 .3238 
eee 39 .2998 98.4199 Arizona...... 38 5361 95.9738 See ee 39 .4700 96 . 7938 
EERE CES: 40 2848 98.7047 South Dakota | 39 -5203 96.4941 New Hampshire......| 40 4650 97 . 2588 
| Montana... eRe 5032 96.9973 | 
South Dakota........ 41 | .2415 98.9462 | South Dakota........ | 41 .3927 | 97.6515 
Montana... 42 |  .2362 99.1824 North Dakota | at .4615 97.4588 ae dtat cies 42 | 3828 | 98.0343 
Idaho....... 43 | 1909 99.3733 Utah... | 42 .4492 97.9080 eo 43 | 3587 | 98.3930 
Arizona...... 44 .1745 99.5478 Idaho....... | 43 .4443 98.3523 New Mexico......... | 44 .3557 98 , 7487 
New Mexico. . 45 .1201 99.6679 New Mexico... . | 44 | .4150 98.7673 North Dakota....... | 45 .3550 | 99. 1037 
New Hampshire 45 | .3542 99.1215 
New Hampshire 46 .1161 99.7840 Wyoming. | 46 -2810 99.4025 ee | 46 .2715 99.3752 
Vermont... ... 47 -1037 99.8877 Vermont. . 47 .2494 99.6519 Wyoming............ | 47 .2511 99.6263 
Wyoming............ 48 .0669 99.9546 Delaware 48 | .2080 99.8599 Delaware............ 48 .2227 99.3490 
Nevada............. 49 0420 99.9966 a oe 49 .1437 100.0036 Sree | 49 .1507 | 99.9997 
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#2285 


22825 


Ranking 


Magazine Revenue Leaders 


(YEAR 1949) 


Publication 


FOOD AND FOOD PRODUCTS 


Investment by 
Advertisers in 
this classification 
Jan.-Dec. 1949 


LIFE $11,039,076 
2nd Ladies’ Home Journal 6,218,378 
3rd Saturday Evening Post 5,915,202 
4th American Weekly 5,348,595 
5th This Week 5,000,122 
6th Woman’s Day 3,457,062 
7h | Woman’s Home Companion | 3,436,050 
8th McCall’s 3,098,816 
9th | Better Homes & Gardens | 2,884,132 
10% Good Housekeeping 2,873,627 
SOURCE P.I.B. 


More dollars for selling! 


People who advertise food and food prod- 
ucts, invested more Dollars in LIFE dur- 
ing 1949 than in any other magazine! 


THREE VERY GOOD REASONS: 


MAY 10, 1950 


FIRST IN MAGAZINE CIRCULATION 
FIRST IN READERS 
FIRST IN ADVERTISING REVENUE 


Your Sales Budget by States (Cont'd) 


General Merchandise e@ Drugs Furniture-Household-Radio 


Seven states account for half of the General Merchandise Store sales, 8 in the Drug 
Store category and also 8 in Furniture-Household-Radio. 


GENERAL MERCHANDISE STORE SALES DRUG STORE SALES FURNITURE-HOUSEHOLD-RADIO STORE SALES 
Gy 1949 Estimates GD 1949 Estimates yD 1949 Estimates 
wee | | a) 
STATE | Rank | % of U.S.A. | Cumulative STATE Rank | ©; of U.S.A. | Cumulative STATE Rank | % of U.S.A. | Cumulative 
| % Total | | % Total J Total 
LS ee ke ee — — a Se, sions anima 
| | | | 
New York 1 10.9365 | 10.9365 California...........| 1 | 8.7373 8.7373. CM, vocuasaas 1 10.7224 10.7224 
Pennsylvania | 2 8.7104 19.6469 New York..... oun 2 8.5409 17.2782 SR: wo ceaeeens 2 | 10.4324 21.1548 
HMinois | 3 7.9635 | 27.6104 ere , S | 6.5815 23.8597 Pennsylvania... .... | 3 | 7.6143 28 .6691 
California | 4 7.3997 | 35.0101 Texas 4 6.0721 29.9318 Se } 4 | 6.2493 34.9184 
Ohio 5 5.6965 | 40.6066 Pennsylvania. . . 5 | 6.0391 35.9709 ee 5 | 5.0591 39.9775 
| | 
| | | 
Texas.. 6 5.1069 | 45.7135 Michigan............| 6 | 5.6919 | 41.6628 Michigan............ 6 4.9837 44.9612 
Michigan 7 4.6870 | 50.4005 ere 7 4.5867 46.2495 Texas.... ha waaGe 7 | 4.5412 49.5024 
Missour! 8 3.2093 53.6098 ae 8 3.8662 50.1157 New Jersey..........| 8 | 3.4441 52.9465 
Massachusetts 9 3.0890 56.6988 Indiana...... — | 9 3.0664 | 53.1821 NS a cieircw eines | 9 | 3.1099 56 .0564 
Indiana. .... 10 2.7429 59.4417 Massachusetts. . -| 10 2.9822 | 56.1643 Massachusetts. ...... | 10 2.8529 58 . 9093 
| | | — | 
Minnesota 11 2.4614 | 61.9031 New Jersey.......... 11 | ~~ 2.6538 58.8181 er ee ; 2.6391 61.5484 
New Jersey 12 2.3614 64.2645 ee | 2 | 2.3726 61.1907 Wisconsin...........| 12 | 2.2360 63.7844 
Wisconsin 13 2.2503 66.5148 Wisconsin........... | 13 | 2.2918 63.4825 North Carolina.......| 13 2.1380 65.9224 
Georgia 4 2.0443 68 .5591 Re eect ace aiichathecn 14 | 1.9829 65.4654 I woes a wrdin'e'eis ee ti 14 | 2.1333 68 .0557 
Tennessee 15 1.8566 70.4157 Minnesota...........; 15 1.9266 67.3920 EES eee | 15 1.8673 69.9230 
| | | 
Washington 16 1.8401 72.2558 Louisiana... . | 16 | 1.8253 69.2173 | SSR ae | 16 | 1.8218 71.7448 
Maryland | 17 1.7981 74.0539 Kansas...... | 17 | 1.7801 70.9974 Minnesota........... | Ww 1.7959 73.5407 
lowa 18 1.7396 75.7935 Virginia. .... 18 1.7197 72.7171 Connecticut.......... 18 ~«|~s«1.7061 75.2468 
North Carolina 19 1.6894 77 .4829 Georgia....... | 19 | 1.7088 | 74.4259 Ts ness coeak une 19 | 1.6600 76 .9068 
Virginia 20 1.4878 78.9707 North Carolina........ 20 | 1.6646 | 76 .0905 rere | 20 | 1.6381 78 .5449 
| | | | | 
| 
Arkansas 21 1.4565 80.4272 Oklahoma...........| 21 | 1.6564 77 .7469 Alabama.......... 21 =| ~—s« 1.6213 80. 1662 
Florida 22 1.4490 81.8762 Washington......... | 22 | 1.6069 79.3538 Tennessee.......... 22 | 1.6037 81.7699 
Oklahoma 23 1.2588 83.1350 Tennessee............ 23 | 1.8321 80.8859 Washington.......... | 23 | 1.5578 83.3277 
Oregon 24 1.2307 84.3657 Maryland...........| 24 | 1.4934 82.3793 i aa a 1.3680 84.6957 
Alabama 25 1.2251 85.5908 Connecticut....... | 2 | 1.4819 83.8612 Maryland........... 25 1.2987 | 85.9944 
j | 
Kentucky........... 26 | 1.4233 85.2845 
Kentucky | 26 1.1972 86.7880 Alabama... .. ined 27 1.3395 86.6240 Kentucky............| 26 1.1693 87.1637 
Colorado | 97 1.1757 87.9637 District of Columbia. 28 «| «1.2196 87.8436 Oklahoma........... 27 1.0967 88 .2604 
Connecticut 28 1.1464 89.1101 Is eveecateax | 29 1.1389 88.9825 South Carolina....... 28 1.0862 89.3466 
Kansas. ... | 2 1.1393 90.2494 Pb evewtissace 30 1.1087 90.0912 West Virginia........ 29 9896 90.3362 
District of Columbia..| 30 1.0022 91.2516 | | Colorado............ 30 9524 91.2886 
a ar | 1.0296 91.1208 
West Virginia | 31 -9708 92.2224 a a -9683 92.0891 a re ; 31 -9173 | 92.2059 
Arkansas 32 -8806 93.1030 Mississippi. ......... | 33 -9579 93.0470 Arkansas............| 32 | 9136 93.1195 
South Carolina 33 -8509 93.9539 South Carolina.......} 34 | .8793 93.9263 Nebraska. 33 CO .7553 93.8748 
Mississippi. . 34 -8203 94.7742 West Virginia........| 35 -7540 94.6803 Mississippi.......... 344 -7457 94.6205 
Nebraska 35 -7956 95 .5698 District of Columbia. . 35 .7403 95.3608 
| 
Sere 36 | -6396 95.3199 
Utah...... | 36 -5466 96.1164 Rhode Island........ 37 | -5328 95.8527 Rhode Island........| 36 | -6148 95.9756 
Arizona. . coves] OF 5323 96.6487 South Dakota........ 38 .5020 96.3547 Se 37 | -5820 96.5576 
Rhode Island... . | 38 -4483 97.0970 New Mexico......... 39 -4532 96 .8079 Rae 33 Cd 4614 97.0190 
Montana 39 3875 97.4845 A me 40 | -4398 97.2477 NN oi de cer eee 39 -4305 97.4495 
Idaho. .. 40 3848 «| «= 97.8693 | Pe isuntastsseniis 40 .3602 97.8097 
| Se 41 -4363 97.6840 
Maine. . . 41 -3613 98.2306 Se 42 -4163 98.1093 New Mexico......... 41 .3220 98.1317 
North Dakota 42 -3515 98 .5821 North Dakota........ 43 .3992 98.4995 a 42 .3214 98.4531 
South Dakota | 43 3345 98 .9166 | a ee 44 3748 98.8743 New Hampshire......| 43 3013 98.7544 
New Mexico. .... 44 -3230 99.2396 Wyoming 45 3107 99.1850 South Dakota........ 44 -2829 99.0373 
New Hampshire 45 -2065 99.4461 North Dakota........ 45 -2419 99.2792 
Wyoming 46 1619 99.6080 New Hampshire... ... 46 2994 99.4844 re 46 2218 99.5010 
Vermont............| 47 -1529 99.7609 Rs: 47 1792 99.6636 Wyoming............ 47 2087 99.7097 
BR ic eh sane 48 -1225 99.8834 ee 48 1784 99.8420 ans csa<reben 48 -2038 99.9135 
Delaware... 49 1168 100.0002 0 Ee 49 1575 99.9995 0 are 49 .0868 100.0993 
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Magazine Revenue Leaders 


(YEAR 1949) 


APPAREL, FOOTWEAR & ACCESSORIES 


Ranking of 


Total Investment 


Advertising Media — (ian-Dec. 1948) 
st LIFE $8,170,311 
2nd Saturday Evening Post 3,795,244 
3rd Vogue 3,463,090 
Ath Mademoiselle 2,563,992 
5th Good Housekeeping 2,324, 137 
6th Harper’s Bazaar 2,134,056 
7th Ladies’ Home Journal 2,078,494 
8th Esquire 1,886,049 
Qth Seventeen 1,607,244 

10th Collier’s 1,479,722 


*Excludes Farm Magazines and Sunday Supplements 


SOURCE P.I.B. 


More dollars for selling! 


People who advertise apparel, footwear and 
accessories invested more Dollars in LIFE 
during 1949 than in any other magazine! 


THREE VERY GOOD REASONS: 


FIRST IN MAGAZINE CIRCULATION 
FIRST IN READERS 
FIRST IN ADVERTISING REVENUE 
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when you check 


INDIANA 
SALES 


remember 


ANDERSON 


Indiana’s 9th City 


Your Sales Budget by States 
(Cont'd) 


% of U.S. A. Potential 


e Cash Farm Income 


The % of U.S.A. Potential is a weighted figure giving 5 points to Effective 


Buying Income, 3 points to Retail Sales, 2 points to Population. The Farm 


Income is Gross Cash Income from farming and does not include income from 


investments or off-the-farm labor. 


% OF U. S. A. POTENTIAL 


JM 


CASH FARM INCOME 


1949 Estimates GD 1949 Estimates 
City Zone Population of STATE Rank | % of U.S.A. | Cumulative STATE Rank | % of U.S.A. | Cumulative 
A aks 
Mow Verk.......... 1 | 11.4419 11.4419 OES 1 | 7.2174 7.2174 
California oe er 8.2256 19.6675 | California........... 2 | 7.0489 14.2663 
ANDERSON Pennsylvania........| 3 | 7.2921 26 .8796 _, +k eer 3 6.8245 21.0908 
a | 4 | 6.7708 33.6504 | Iilinois.............. 4 | 5.8643 26.9451 
aa | 6 5.4214 | 39.0718 | Minnesota........... 5 : 4.0324 30.9775 
° 
Bulletin & | lerald En ae 8 4.6257 | 43.6975 Or | 6 | 3.6456 34.6231 
Michigan... 7 | 4.6238 48.3213 | Missouri............ | 7 | 3.4748 38.0979 
New Jersey......... 8 | 3.4819 | 81.8032 |] Nebraska............ | 8 | 3.3338 41.4317 
Published by Anderson Newspapers, Inc. Massachusetts.......| 9 3.1855 | 54.9887 Wisconsin.......... 9 | 3.2740 44.7057 
Missourl........... | 10 | 2.6978 | 57.6865 aaa 10 | 3.2523 47.9580 
. —wr ABC: indiana........-. | on 2.6314 | 60.3179 | Ohio... " 3.2023 51.1603 
Combined Circulation Cc Wieconsin.......... | 2.4002 | 62.7181 New York........... 12 2.9524 54.1127 
, , Minnesota...........| 13 2.0206 64.7387 North Carolina....... 13 | «2.8241 56 .9368 
Morning & Evening — 39,394 ee ae 1.9543 | 66.6930 | Penneylvania........ 14 | 2.7249 59.6617 
North Carolina...... | 15 1.8939 68 .5869 Oklahoma.......... 15 2.3843 62.0460 
i n _— 7 
Evening & Sunday 40,790 Virginia...) 18 1.7711 70.3580 | Arkansas............| 16 2.3516 64.3976 
Washington.......... | 1 1.7393 | 72.0973 Michigan............| 17 2.3500 66.7476 
AIR ccnecees: | 18 1.6813 73.7786 | Mississippi.......... 18 2.2146 68.9622 
RATE 19c PER LINE Tennessee... 19 1.6045 75.3831 Washington..........| 19 2.0913 71.0535 
Maryiand.... 20 1.5870 76.9701 Kentucky............| 20 1.9646 73.0181 
;, 
Quality of Market Index 116 Wiscni-4 @ 1.5722 | 78.5423 South Dakota... | 21 1.8485 74.8668 
, Connecticut..........| 22 1.5031 | 80.0454 Georgia........ | 22 1.7807 76.6473 
Retail sales $63,367,000 Aabema...... | ss 1.4728 81.5182 | North Dakota 23 1.7514 78.3987 
Louisiana............| 24 1.4618 82.9800 | Colorado.......... 24 1.6781 80.0768 
Food sales $14,750,000 Kentucky.......... 25 1.4388 84.4188 Tennessee. . 25 1.6183 81.6951 
| 
General Merch. Sales $ 9,816,000 Cn ee te 1.3202 85.7390 | Alabama........ | 26 1.5276 83.2227 
Qkiahoma...........| 27 1.2665 87.0055 | Virginia | 27 1.4556 84.6783 
Drug sales $ 2,405,000 West Virginia... | 28 1.0942 88.0997 Florida....... | 28 1.3992 86.0775 
. Arkansas........ 29 1.0487 89.1484 Louisiana 29 1.2941 87.3716 
Furn.—Hsld.-—Radio sales ..$ 5,043,000 Oregon | 30 1.0440 90.1924 | Oregon............. 30 1.2591 88.6307 
Effective Buying Income . $79,507,000 Mississippl..... 4. 8t 1.0245 91.2169 | Montana 31 1.2144 89.8451 
South Carolina...... 32 9744 92.1913 Idaho........ 32 1.1271 90.9722 
en iE 33 9248 93.1161 South Carolina....... 33 1.0998 92.0720 
Nebraska............| 34 9197 94.0358 | New Jersey.. 34 1.0455 93.1175 
District of Columbia..| 35 7031 94.7389 Maryland.......... | 35 8701 93.9876 
| 
fo Sears 36 .5453 95.2842 New Mexico........ | 36 -7590 94.7456 
ANDERSON , IND. ian... 37 ‘sor | 95.8130 | Arizona........... 37 "7220 | 95.4688 
South Dakota........| 38 4687 96.2828 | Maine............ | 38 7116 96.1802 
. eed 39 4639 96.7465 | Massachusetts... | 39 .6358 96.8160 
Bulletin & Herald Montana 40 4802 97.2067 | Wyoming. 40 5186 97.3348 
, , ae 41 4372 97.6439 | Utah...... | oa 5127 97.8473 
National Representatives New Mexico, 42 3971 | 98.0410 | Connecticut | 42 5028 | 98.3501 
ian ol 43 3960 98.4370 | Vermont........... 43 A181 98.7622 
North Dakota........ 44 3953 98.8323 | West Virginia........ 44 4037 99.1712 
THE ALLEN-KLAPP COMPANY | | New Hampshire 45 3382 | 99.1705 | Delaware... 45 3828 | 99.8545 
Wyoming........... | 46 2420 99.4125 | New Hampshire 46 2255 99.7800 
New York Chicago Detroit Vermont............ | 47 .2294 99.6419 REE 47 1412 99.9212 
Delaware............ | 48 .2183 99.8602 | Rhode lsiand........ 48 .0788 | 100.0000 
| Nevada............. | 49 .1398 | 100.0000 | District of Columbia..| 49 |............ 100.0000 
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Use them for fast, 


By using only those cards conforming to 
your particular sales territories, you can 
have your own comprehensive survey of buy- 
ing power. These cards also permit you to 
take advantage of unpublished data. Through 
. the Econometric Institute, the IBM Service 


22 Bureau will prepare these analyses for you 
“ quickly. Or if you have an installation of 
6 IBM equipment, you can prepare them auto- 
. matically right in your own office. 

- In addition to important surveys such as 
0 this, IBM Machines prepare up-to-the-minute 
16 

3 

1 

9 

0 

0 } TRADE-MARK Le ~ a oe ie, 

- 

iT MAY 10, 1950 


IBM Cards used for this survey 


are available to YOU 


automatic territory analysis 


| INTERNATIONAL BUSINESS MACHINES CORPORATION — 
3 . 590 Madison Avenue, New York 22, New York gee ew 


NET 

‘A 

~ POL Lans 
ney OnLy) 


data on any phase of your sales program. 
Sales analyses by industry, customer, prod- 
uct, location, and many other factors provide 
management with the answer to the who, 
what, when, and where of sales results. 


For further information on the Survey of 
Buying Power, write to Sales Management 
or to the Econometric Institute, Inc., 21 East 
63rd Street, New York, TR 9-5100. For in- 
formation on the value of IBM Accounting 
to your entire sales program, just call the 
local IBM office. 


Eg Oi EE BOD TALTO GE 


Summary of All Data by States and Sections 


SALES 
eee Sree - RETAIL SALES—1949 EFFECTIVE BUYING INCOME—1949 —— 
l T 
JM 1/1/50 JIM ESTIMATES ESTIMATES CONTROLS 
SECTIONS ine = ae Samide 
AND | | FOUR STORE GROUPS | 
(in thousands of dollars) Net | Farm Qual. 
STATES Total ‘ Families Dollars io — — rs oor | Per ba nal » &, iy of 
(in % in in a - % S.A.) Mar. 
thou- of thou- thou- of General House- thou- of Cap- | Fam- from Poten-| ket 
sands) | U.S.A.| sands) sands) U.S.A. Food Mdse. Drug Radio sands) U.S.A. | ita ily Farming tial | Index 
WIENGLAND 
laa ...--) 2,019.6) 1.3545 577.7] 1,985,834) 1.5500) 531,173 186 ,740 53 ,822 108,954] 2,941,130 1,456; 5,091 140,144] 1.5031) 111 
Maine.... eyeies 906.4) .6079 254.5 688 , 6' .5375 194 ,678 58 ,856 15 ,847 29,465} 1,006,440 5250) 1,110) 3,955 198,319 54 
Massachusetts. ..... 4,732.8) 3.1741) 1,322.0} 3,978,635) 3.1055) 1,138,797 503 , 165 108 ,310 182,188] 6,207,047) 3.2381) 1,311) 4,695 177,199] 3.1855) 100 
New Hampshire 540.6) .3626 159.7 453,788) .3542) 140,533 33 ,638 10,874 19,240 611,482 3189) 1,131) 3,829 62,851 3382 
Rhode Island 759.5) .5094 217.2 692 ,383 5404; 190,643 73 ,020 19,351 39,263} 1,018,469} .5313] 1,341) 4,689 21,962} .5297| 104 
Vermont...... 368.8) .2473 101.0 9,544 2494 82,058 24,907 6,507 13,012 402,977| .2103| 1,093) 3, 116, 93 
,327.7| 6.2558) 2,632.1 8,11 ,882| 6.3370) 2,277,882 880,326 214,711 392,122] 12,187,545) 6.3580) 1,307) 4,630 717,013] 6.3312) 101 
MIDDLE ATLANTIC 
NewJersey 4,809.8) 3.2258 1.72.9 4,262,738) 3.3272) 1,247,917 384 ,641 96 ,383 219,944] 7,048,085) 3.6771| 1,465) 5,137 291,399] 3.4819) 108 
New York. . sees] 14,762.7| 9.9009) 4,333.5] 13,365 ,097|10.4319| 3,445,167| 1,781,440) §310,199 684,749] 24,275,750\12.6645| 1,644) 5,602 822 ,847111.4419| 116 
* Pennsylvania ....| 10,666.8) 7.1540) 2,933.2] 8,830,894) 6.8928) 2,342,534) 1,418,828 219,334, 479,871) 14,236,511) 7.4271| 1,335) 4,854 759,448] 7.2121) 101 
30,239.3/20.2807| 8,638.7] 26 ,458,729|20.6519| 7,035,618) 3,584,909 625,916) 1,384,564] 45,560,346/23.7687| 1,507) 5,274) 1,873,694/22.1359| 109 
EAST — 
CEN 
IMinois. ... 8,633.2) 5.7901) 2,608.5} 8,219,271) 6.4154) 1,743,020) 1,297,179 239 ,036 ,089] 14,139,275) 7.3763) 1,638) 5,420) 1,631,627] 6.7708) 117 
Indiana a? 3,991.3| 2.6768) 1,202.4] 3,327,880) 2.5976 784 ,438 446 ,789 111,369 168,534] 65,048,237) 2.6335) 1,265, 4,198 906 445) 2.6314) 98 
Michigan........ 6,352.7) 4.2605) 1,817.2] 6,503,797) 5.0764| 1,431,996 763 ,458 206,727; 318, 8,620,898) 4.4975) 1,357) 4,744 654,956] 4.6238) 109 
Ohio ce 7,966.6) 5.3430) 2,366.8] 6,622,697) 5.1692) 1,646,956) 911,615} 166,587) 323,079] 10,742,040) 5.6040) 1,348) 4,539) 892,482] 5.4214) 101 
Wisconsin 3,376.7| 2.2646 955.6] 3,440,207| 2.6852 782 ,894 366 .559 83 ,236 142,795] 4,377,612) 2.2835) 1,296) 4,581 912,472] 2.4002) 106 
30 ,320.5/20.3350 8,980.5} 28,113,852|21.9438) 6,389,304) 3,785,600) 806,955) 1,351,763] 42,928,062|22.3948| 1,416) 4,796) 4,997,982121.8476| 107 
WEST an antl 
CEN 
lowa........ 2,676.2) 1.7948 797.4) 2,760,073) 2.1543 534 ,834 283 ,356 72,019 119,249] 3,637,818) 1.8981) 1,359) 4,562) 2,011,528] 1.9543) 109 
Kansas... 1,933.1) 1.2965 595.9] 1,963,524) 1.5326) 447,161 185 ,573 64,652 87, 2,304,587) 1.2022) 1,192) 3,867| 1,016,048] 1.3202) 102 
Minnesota 3,013.0) 2.0207} 852.7] 2,901,975) 2.2651 591.481 400 ,945 69,974 114,687] 3,591,707| 1.8738] 1,192) 4,212) 1,123,841] 2.0206) 100 
Missouri. . 3,984.3) 2.6721) 1,210.8] 3,763,446) 2.9375, 774,330) 522,764) 140,419 198,602] 4,914,914) 2.5642) 1,234) 4,059) 968,440] 2.6978) 101 
Nebraska. 1,334.1} .8947 393.7] 1,240,570) .9684 267 ,345 129,592 37,393 48,236] 1,726,184) . 4,385 929,148 9197) 103 
North Dakota 579.6; .3887 151.3 591,209) .4615 107 ,292 57 ,257 14,500 15,44 ~ 686,665) .3583) 1,185) 4,538) 488,126] .3953) 102 
South Dakota........ 630.6) .4229 173.4 666,592) .5203 118 ,687 54,488 18,231 18,064 874,119) .4560) 1,386) 5,041 515,173] .4687| 111 
14,150.9| 9.4904) 4,175.2] 13,887,389|10.8397| 2,841,130) 1,633,975} 417,188) 601,645] 17,735,994) 9.2531) 1,253) 4,248) 7,052,304] 9.7766] 103 
SOUTH ATLANTIC 
Delaware......... 304.8} .2044 89.3 266,577; .2080 67,316 19,023 5,720 14,165 441,069} .2301) 1,447) 4,939 106,632] .2183) 107 
Dist. of Columbia 879.4) .5898 242.6 982,361| .7667 224 ,825 163 ,247 44 ,294 47,279] 1,361,300) . 1,548] 5,611|...... ..| .7031) 119 
Pe cccceretons 2,638.3) 1.7024 771.4] 2,178,223) 1.7002 456 ,479 236 ,029 86,172 136,234] 2,766,627| 1.4434| 1,090) 3,587 389,950] 1.5722} 92 
REE 3,256.5) 2.1840 873.4] 2,050,064) 1.6001 441 ,928 332,992 62,063 116,345} 2,931,105) 1.5289 900} 3,356) 496,282] 1.6813) 77 
Maryland... 2,237.5| 1.5006 628.3] 1,938,629) 1.5132 502,748 292,900 54,241 ,935} 3,192,740) 1.6658) 1,427) 5,082 242,510} 1.5870) 106 
North Caroiina 3,844.4) 2.5783 927.1] 2,130,425) 1 413 ,555 275,185 60,457 ,533] 3,371,075) 1.7587| 877| 3,636} 787,082] 1.8939) 73 
South Carolina 2,007.7) 1.3465 505.8] 1,104,746 8622 239 ,837 138 ,596 31,935 69,366] 1,711,1 -8928 852) 3,383 ,531] .9744) 72 
es canwees ; 3,098.9) 2.0783 788.0] 2,026,658) 1.5819} 438,490) 242,352 62,458 a 3,377,187) 1.7618) 1,090) 4,286 ,686] 1.7711) 85 
West Virginia. ideecatd 1.3297; 496.0) 1,156,328 262,535 188,130 27,386 63,200} 2,137,181) 1.1149) 1,078) 4,309 112,518] 1.0942) 82 
,150.2)13.5140| 5,321.9] 13,834,011/10.7978) 3,047,713) 1,858,454) 434,726 772,064] 21,289,432/11.1066) 1,057) 4,000) 2,847,191]11.4955| 985 
EAS CENTRAL 
N | 
Alabama... .. 2,944.0) 1.9744 768.5) 1,769,247| 1.3810 349 , 856 199 ,551 48 ,650 103,540] 2,544,167) 1.3273 864) 3,311 425,735] 1.4728) 75 
Kentucky 2,862.1) 1.9195 758.1) 1,696,653) 1.3243 394,151 195 ,018 51,695 74,670) 2,521,111) 1.3153 881; 3,326 547, 1.4388) 75 
Mississippi 2,157.6) 1.4470 584.6] 1,142,287) .8916 249 951 133 ,622 34,790 47,623] 1,792,442) .9353 831; 3,066 617,206} 1.0245) 71 
Tennessee 3,205.8) 2.1500 849.2 1,895,116) 1.4792; 407,050 302,419 55,645 102,412] 2,800,789) 1.4614 874) 3,298} 451,023} 1.6045) 75 
H1.100.8 7.4908) 2,960.4] 6,503,303| 5.0761| 1,401,008 830,610 190,780] 328,245] 9,658,509| §.0393| 865| 3,263| 2,041,507] 5.5406] 74 
wegen | | 
Arkansas... 1,963.7) 1.3170 544.4] 1,281,260 _ 250 ,352 143 ,446 40 ,268 58,341] 1,860,687) .9705| 948) 3,418 655, 1.0487} 30 
Louisiana. 2,644.2) 1.7734 721.8] 1,878,056) 1.4659| 359,957 237 ,252 66 ,293 104,614] 2,558,201) 1.3346 967| 3,544 360,662] 1.4618} 82 
Oklahoma 2,367.4) 1.5877; 680.9] 1,618,183| 1.2630) 342,924 205 ,049 60,160 Ly 2,185,297) 1.1402 923} 3,209) 664,519] 1.2665) 30 
Texas 7,493.0) 5.0253) 2,155.1 6,248,075) 4.8768) 1,353,564 831 ,856 220 ,536 ’ 8,272,052) 4.3151| 1,104) 3,838) 1,902,018] 4.6257) 92 
14,468.3) 9.7034) 4,102.2 11,028,874 8.6058; 2,306,797) 1,417,603 387 , 257 522,997] 14,876,237| 7.7604) 1,028) 3,626) 3,582,589] 8.4027) 87 
MOUNTAIN 
a 740.5| .4966) 206.8 686,801 -5361 142,055 709 23,231 27,493 780,893) .4074) 1,055) 3,776} 201,211] .4639) 93 
Colorade.......... 1,231.2 8257; 374.0] 1,418,225) 1.1070 295 ,804 191 ,508 41,363 60,824] 1,639,975) .8552) 1,332) 4,385) 467,693} .9248 112 
GPS RECERE 599.6; .4021 176.3 V .4443 115,686 62,676 13 ,613 23 ,002 698,694) .3645) 1,165) 3,963) 314,121] .3960) °8 
Montana........ 625.7 3526 161.6 ¥ -5032 145 ,877 63,121 | 20,523 915,219} .4775| 1,741) 5,663 338,471 4602) 121 
Nevada. . aa 168.9 1133 54.3 184,224; .1437 45,573 19,954 ’ 5,546 283,688; .1481| 1,680) 5,224 39,355} .1398) 123 
New Mexico....... 649.6 4357 171.2 531,660; .4150 107,512 52,611 16 ,460 20 , 566) 710,723} .3709| 1,094) 4,151 211,524] .3971) °1 
ER 678.5 4550 182.9 575,575; .4492 108 ,405 5 15,972 37,165 810,966) . .4229| 1,195) 4,434 142,894] .4372| °5 
Wyoming 294.8) .1977 87.3 360,031) .2810 883 26 ,368 286 13,325 453,098) .2364) 1,537| 5,190) 144,529] .2420) 122 
4,888.8) 3.2787) 1,414.4] 4,970,402) 3.8795) 1,036,795) 591,975) 143,528 208 ,444] 6,293,256) 3.2829) 1,287) 4,449) 1,859,798] 3.4610) 105 
PACIFIC 
California... . ~ 10,368.0) 6.9535, 3,353.9] 11,439,898, 8.9682) 3,055,894) 1,205,338 317,334 666,227] 15,888,516) 8.2889) 1,532) 4,730) 1,964, 8.2256) 11 
Oregon 1,613.9) 1.0857 524.4] 1,419,253, 1.1007 316 ,839 200,463) 35,169 58,581] 1,903,615; .9932| 1,176) 3,630 350,923] 1.0440' 9 
Washington 2,403.4) 1.6119 785.1} 2,305,488, 1.7995 512,715 299,728) 58 363 99, 486} 3,362,150) 1.7541) 1,399) 4,394 582,848] 1.7393) 10 
14, 390.3) 9.6511| 4,648.4 15,205 643) 11.8684 3,885 ,448 1,705,534) 410,866 824,294] 21,154,281|11.0362| 1,470) 4,551 2,898, 338]11 .0089 Lie 
TOTAL U.S.A. . 149,105.5)....... 42,843.31128,117.785|....... 30,221 695/16 288,986) 3,631,927) 6,386 ,138]191,683,662)....... 1,286) 4,474|27,870,416)....... 10 
Rss wnnnstecnwaue sec anes 119.0} / - ieee 105,202, 49,307 10,284 24, 308] 602,797|....... i )  ° ea Rate! |-+: . 
I 
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2B Swe Brow 


In Philadelphia nearly everybody reads The Bulletin 


Evening and Sunday 


ADVERTISING OFFICES: Philadelphia, Filbert and Juniper Streets * New York, 285 Madison Avenue 
National Advertising Representatives: Sawyer-Ferguson-Walker Company « Chicago ¢ Detroit e¢ Atlanta * Los Angeles e¢ San Francisco 
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; - iaatiatieal ss The “SM” symbols mark original, excly. ®& 
ALA BAMA — (other East South Central States: Kentucky, p. 279; Mississippi, p. 344; Tennessee, p. 505) sive estimates by SALES MANAGEMEKE 
City County City County 
RS a 3) a ot sas ofa ce, winie gee alae Calhoun SE ee Oe ae Houston Se ae eee ee ee ere Mobile 
Bessemer ee ee Jefferson EERE EE Lauderdale Montgomery ...........-- - Montgomery : 
Birmingham ......-- --+++++. Jefferson . 
WEUMGEEET cs 0s c<ccesvea. MER = FE TO EE eter Etowah 0 IAS EE PN eee Dallas 
NE onc o vac skanowaeadacdenae Morgan BHantsville .<.-cccccccccccccces Madison ED 6 tcin xa rcecasoewe Tuscaloosa * 
POPULATION RETAIL SALES—1949 WHOLE-| EFFECTIVE BUYING INCOME—1949 ap sates 
SALE ISIN 
yD 1/1/50 BYD ESTIMATES boa ESTIMATES CONTROLS” 
COUNTIES 
= — _ e Q 
CITIES in thousa: dollars aren - 
J Dollars iy of 
% (in /o 70 Per le - | Mar- 
thou- thou- thou- of General House- | Volume thou- of | Cap- | Fam-| from Poten- | ket 
sands) | U.S.A.) sands) sands) |U.S.A.| Food Mdse. Drug Radio Code sands) | U.S ita ily | Farming Index 
Autauga ; 16.4) .0110 4.2 5,276, .0041 1,565 ° 174 RR Rae 8,762) .0046) 534) 2,086 3,512 -0057; 52 \ 
Baldwin. . 34.9) .0234 9.5 18,096; .0141 4,401 617 469 SERB 24,464) .0127| 701) 2,575 11,105 -0153| 65 
Barbour 27.2| .0182 7.0 11,146} .0087) 2,382 1,071 307 «ae 15,406} .0081 566! 2,201 7,715 0103; 657 
Bibb... : 16.7| .0112 4.0 7,040 0055 | 820 882 102 Ee 9,460; .0049) 566) 2,365 1,770}  .0063) 56 
Blount. . 23.6) .0159 5.8 8,553| .0067 973 592 177 ae 11,584) .0061} 491) 1,997 8,565}  .0082| 52 ‘ 
Bullock . ; 17.3) .0116 4.6 6,049; .0047 1,471 705 205 ee 7,893) .0041 456; 1,716 3,837 -0058; 50 
Butler...... 26.1| .0175 6.4 11,685; .0092 2,504 1,158 307 Sree 16,565) .0087| 635) 2,588 4,040} .0106 61 
Calhoun 80.2) .0538 20.6 48,664) .0379 12,385 6,596) 1,435) 3,008].......... 79,786; .0416) 995) 3,873 3,096) -0429) 80 
Anniston . 40.4) .0271 11.6 40,975) .0320 8,186 5,725) 1,101 2,622 H 46,516) .0243) 1,151} 4,010).......... -0272| 100 
Chambers. 37.5| .0251 9.4 11,326) .0089 3,582 327 688 a caw meen 17,475} .0091 466| 1,859 5,159 -0122| 49 
Cherokee. si 18.9} .0107 3.7 4,736| .0037 1,245 214 73 gt SR 9,859) .0051 620) 2,665 7,959) 0058; 54 
Chilton.... wa 22.3) .0150 5.7 10,947; .0085 2,050 883 306 NS a ccdearecea 14,915| .0078| 669) 2,617 4,783 -0095; 63 
Choctaw Be 16.6) .O111 4 ‘ 4,573) .0036 Se ° py CARE 6,457; .0033| 389) 1,614 1,657; -0050) 45 
Clarke 23.1) .0155 5.7 12,604; .0098 1,851 1,349 206 3) See 14,499) .0076) 628) 2,544 1,833}  .0098) 63 
Clay 13.6} .0091 3.4 5,041; .0040 850 541 133  otvatawe 8,394) .0044) 617) 2,469 2,561 -0052| 57 
Cleburne 10.8) .0072 2.5 5,006} .0039 1,047 417 ° 6,528) .0035; 604) 2,611 2,483}  .0044) 61 
Coffee... .. 29.5) .0198 7.1 10,192) .0079 2,247 832 336  cenkdmas 17,330; .0090| 587) 2,441 11,533] .0108) 55 
Colbert... .. 35.2) .0236 9.0} 18,602) .0145 4,516 1,375 396 613} 27,420| .0144| 779) 3,047 6,373 -0163) 69 i 
Conecuh 19.7| .0132 4.7 6,842) .0054 1,336 781 205 ° 9,430) .0049; 479) 2,006 3,532 -0067) 51 ' 
CE csibudesconans 10.9; .0074 2.6 2,736) .0021 562 365 73 a8) WANS 5,688; .0030) 522) 2,188 1,427 -0036; 49 
Covington. .. sania 35.0) .0234 8.8 22,663; .0177 3,840 1,866 cf) 26,768, .0140) 765) 3,042 8,046 -0170; 73 
Crenshaw............ 19.0} .0128 4.8 7,237| .0057 1,365 566 176 EE 9,651) .0050| 508) 2,011 5,597}  .0068 53 
Cullman 50.8) .0341 12.0 20,979; .0163 2,413 2,987 469 45,537| .0238| 896) 3,795 16,529 -0236; 69 
Cullman 9.1) .0061 2.8 15,713} .0122 1,200 2,621 396 11,772} .0061) 1,294) 4,204).......... -0079) 130 
ceduss 23.0) .0154 5.8 5,617| .0044 1,594 265 233 15,440) .0080| 671) 2,662 5,661 0084) 55 
Dallas 56.9; .0382 15.9 33,489; .0262 6,507 5,552) 1,083 42,592) .0222| 749) 2,679 10,226}  .0266) 70 
Selma... . 27.4) .0184 8.5 29,134} .0228 5,317 . ° 21,907; .0115} 800) 2,577|.......... -0163| 89 
De Kalb 36.2) .0243 8.8 12,910} .0100 1,336 1,375 306 19,034) .0100| 526) 2,163 15,072 -0129; 53 
Ee 29.7) .0199 7.5 12,281} .0096 3,308 781 307 20,910) .0109| 704) 2,788 7,969) 0123; 62 
a 28.1) .0188 6.7 18,600) .0145 2,733 1,537 366 18,602; .0097; 662) 2,776 3,741 0130) 69 
Etowah... .. 60) 88.5) .0593 22.2 66,593) .0520 12,893 6,011 1,909 81,434) .0425| 920) 3,668 4,773 0487) 82 
AGadsden ee 62.1) .0416 16.3 58,802} .0459 9,478 5,580 1,684 66,732) .0348| 1,075) 4,004).......... 0395) 95 
NN os 5 concen 17.0) .0114 4.1 7,923) .0062 1,335 680 161 12,132} .0063) 714 
oni aalee a aaeen 5.4 857 263 586 
a ees 24.8] .0166 6.0 9,723| .0076| 1,503 920| 337 
eee 15.5) .0104 4.3 5,744) .0045 394 ? 161 
ile aeteiee cee 291 176 
161 
gusceueee * r 3, 896 
ne 7.4) .0184 8.0) 28,652} .0223 4,300 3,3 nn eeerrrres maa § oe 66lUmL OU ee 
Pe uccncstaeeeeal 
575.4) . 68, 1,194 ‘ 
321.4) .2156 92.8] 432,188) .3374 71,632 64,615} 10,588 441,899) .2305) 1,375) 4,762).......... -2596} 120 
28.3) .0189 8.2 29,733} .0232 7,223 2,870 820 $2,412; .0169| 1,145] 3,953).......... -0192} 102 
See end of state for ‘‘SM Standard Metropolitan County Areas.” Before using these figures, see explanation page 19. 
ithheld to avoid disclosure. SM, 1950. 
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SALES MANAGEMENT 


¥*% This wide-awake progressive town is now over half 
a million in population. It ranks 36th in the nation. 


POPULATION. . . 919,400 


(40,000 GAIN SINCE 1949) 


INCOME. . . $687,022,000 


(152 MILLION GAIN SINCE 1949) 


Source: All figures for metropolitan Birmingham (Jefferson 
County) from 1950 Sales Management Survey of Buying Power. 
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Che Birmingham News 
BIRMINGHAM AGE-HERALD 
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Y SMITH 


WASHINGTON 


FRANKLIN 
MARION WINSTON 
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CHOCTAW 
CLARKE -- 


MONROE ry 


° 
Huntretle 


OUNT 
Anniston, 
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COFFEE DALE 


CONECUH] COVINGTON 


BALDWINTESCAMBIA 


GENEVA 


ALABAMA 


Cities shown are those having 
retail sales of $15.0 million or 
more in 1949 


= 1949 Retail Sales in Excess of $100 Million 
4 1949 Retail Sales $50.0 Million to $99.9 Million 


1949 Retail Sales $25.0 Million to $49.9 Million 


1949 Retail Sales $10.0 Million to $24.9 Million 


COUNTIES 
CITIES 


Lamar 
Lauderdale 
Florence 


Lawrence 
Lee 
Limestone 


Lowndes 

Macon 

Madison 
Huntsville 


Marengo 
Marion 
Marshall 


Mobile 
A Mobile 
Monroe 


101 


*Withheld to avoid disclosure. 


POPULATION WHOLE-| EFFECTIVE BUYING INCOME—1949 SALES 
SM ESTIMATES S SALE SM ADVERTISING 
1/1/50 M ESTIMATES ESTIMATES CONTROLS 
fe SALES : —— 
FOUR STORE GROUPS , | | | , wll 
in thousands of dollars et | | arm ual- 
Total Families} Dollars | Dollars | Gross % of | ity of 
in / (in in | % | | | Furn.- (in % Per | Per | Dollars | U.S.A. | Mar- 
thou- of | thou- thou- | of General | House- | Volume thou- of | Cap-| Fam-| from Poten- | ket 
sands) | U.S.A.) sands) sands) |U.S.A| Food | Mdse. Drug | Radio Code sands) |U.S.A.| ita ily | Farming tial | Index 
— — am eee cee: — ‘Seen vane —— - — 
15.6; .0105 3.7 5,816) .0045 881 390 132 15 9,383) -0049; 601) 2,536 4,207} .0059) 56 
58.1| .0390 14.6 31,487, .0246 5,940 5,586) 632} 1,169 63,687} .0332| 1,096 4,362 7,478 .0318| 8 
22.4) .0151 6.4 26,890) .0210 4,918 5,325) 574 1,169 rath 7 eee || ererer 0168) 111 
| | | } | | 
| | | | | 
24.7. .0166) 6.0 5,114) -0040 1,442 441 73 106 9,476) .0050) 384) 1,579) 11,016] .0070) 42 
32.8 .0220 8.7 15,324) .0120 4,296 909 642| 1,204 — 26,756; .0139| 816) 3,075) 5,065) .0150) 63 
31.5) .0211 7.6 11,489| .0089 2,048 1,071 337| re 18,078) -0099) 599) 2,434) 13,783} .0118) 53 
18.0 .0120 4.7 4,934, .0039 790! . 7 29 © 9,353) -0049) 520! 1,990) 4,830 0060) 59 
26.7, .0180 6.8 9,669 .0075 2,899) 744) 366 ee 14,942; .0078; 560) 2,197) 6,631 -0088; 54 
80.4; .0539 19.5 48,069) .0376 10,452 O60 2,008) SANH......05:. 67,097 -0350, 835) 3,441) 15,697] .0396' 7 
22.2} .0148 6.7 37,542) .0293 5,858 ° 953} ° 23,029) -0120) 1,087| 3,437].......... 0178} 12 
| | | | | | 
27.0 .0181 7.4 11,399) .0089 2,216 680| 278| 325 14,320] .0074) 530! 1,935 6,447} .0100) 55 
22.3) .0149 5.0 7,509 .0058 819 770 176| See 13,392! -0070) 601 2,678) 4,259] .0082) 55 
38.4, .0258 9.4 19,465) .0152 2,960 1,600 556) es 29,575) .0154) 770) 3,146 a 0174) 6? 
we oe | ee | 
249.6 .1674 69.9} 180,642) .1410 41,230 21,996 fe ere 332,949, .1737 1,334! 4,763) 7,580} .1626| 97 
163.4] .1096 47.2] 152,372) .1189 28,512 21,305) 6,259] 12,718 247,496) .1291| 1,516) 5,244).......... -1221| 11 
23.0) .0154 5.6 10,317; .0081 1,244 704} 177 219 12,580! .0066| 547) 2,246) 4,111 -0088) 57 
A See end of state for ‘SM Standard Metropolitan County Areas.” Before using these figures, see eee 
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ALABAMA-— (Continued) — 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


RETAIL SALES—1949 


SALES MANAGEMENT 
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Riel al= 
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bey YOU’VE GOT TO COVER THE 


tural, 


growing area is a 


KELLY-SMITH COMPANY 


e@ PHILADELPHIA eo NEW YORK 

e@ SAN FRANCISCO e CHICAGO 

oe LOS ANGELES e DETROIT 

e@ SYRACUSE @ ATLANTA 
e BOSTON 


livestock and industrial center. . . 
hub of which is MONTGOMERY, Alabama‘s Capital City . . 
dominant and most effective medium for such coverage is THE MONTGOMERY 


ADVERTISER-ALABAMA. JOURNAL, which is delivered daily to over 74,000 “able- 
to-buy” families in this prosperous trade area. And you.can reach: these families for 
only 21c a line. With yearly population and employment increases, and retail sales 
accounting for approximatel 25% of Alabama’s retail sales in 1949, this rapidly 
For COMPLETE COVERAGE and 
APITAL MERCHANDISING, buy Alabama’s CAPITAL MEDIUM, the Montgomery 


“must” 


or wise advertisers. 


Advertiser-Alabama Journal. 


For More Details Ask 


Complete Merchandising 
Services Offered by 
Alabama's Capital 

City Newspapers 


THE ONLY EFFECTIVE COV 


ERAGE OF TH 


For FULL-DRESS Sales in ALABAM 
CAPITAL PART! 


For maximum returns on your advertising dollar in ALABAMA, the rich agricul- 
that is, Central and Southeast Alabama, the 
. must be covered. The 


CENTRAL AND SOUTHEAST ALABAMA MARKET 


Che Montgomern Advertiser 


ALABAMA ® 


EV 


ENING 


NDAY 


JOURNAT 


The ‘‘SM’’ symbols mark original, exclu- : 
sive estimates by SALES MANAGEMENT. ALABAMA — (Continued) 
POPULATION RETAIL SALES—1949 WHOLE-| EFFECTIVE BUYING INCOME—1949 SALES 
JM ESTIMATES SALE ADVERTISING 
1/1/50 ESTIMATES onan ESTIMATES CONTROLS 
COUNTIES l an) aie 
CITIES | lh ory omens N F Qual- 
(in thousands of dollars et arm ual 
Total Families} Dollars Dollars Gross % of | ity of 
(in % | (in (in % ] ] Furn.- (in % Per | Per Dollars | U.S.A. | Mar- 
thou- of | thou- thou- of General House- | Volume thou- of | Cap- | Fam from Poten- | ket 
sands) | U.S.A.) sands) sands) |U.S.A Food | Mdse. Drug | Radio Code sands) |U.S.A.| ita ily Farming tial Index 
sia ceed ltl 
Montgomery....... 102} 135.2) .0907) 40.3} 131,983) .1030 23,079! 17,523) 3, i Se......- 162,158) .0846| 1,199) 4,024 10,382}  .0913) 101 
AMontgomery..... 112.3) .0753) 34.4 128,948} .1007 20,143| 17 ,523 3, 059) 9,843 E 144,490) .0754| 1,287) 4,200).......... -0830} 110 
| 
| | | | 
Morgan oid 0329) 12.9 32,664) .0255 5,856! 3,094) ” 2,841)... 44,518) .0232) 907) 3,451 10,280 0258) 78 
RATA 24.7| 0166} 7.5 26 ,262| .0205 4,171 2,153 705| 2,786 H 29,426) .0154) 1,191) 3,923).......... -0172| 104 
Perry 20.6 0138| 5.0 0061 2,124 704) 232) 106 sade 10,383) -0054; 504) 2,077 5,156} .0073) 53 
Pickens 23.7) .0159) 5.9 7,959; .0062) 1,366 680 234 206 12,312) 7 519) 2,087 6,003} .0082) 52 
= | | | | | 
Pike 27.5) .0185| 7.3 15,829) .0124) 3,460) 2,080 366) es 20,808} .0109| 757) 2,850 10,797} .0129) 70 
Randolph niall 21.6) .0144) 5.2 7,798} .0061) 1,048) 882 176) 11,245) .0059) 521) 2,163 4,162} .0077| 53 
Russell . 36 38.4) .0258 10.0 11,362} .0088) 3,005) 265 205 206 20,648 a 538) 2,065 3,445 0132) 51 
} | | | | 
Saint Clair........... 24.2) .0162 5.9 10,767) .0084| sted 1,512) 234) F 55s 14,958) .0078| 618) 2,535 2,190}  .0097| 60 
Shelby 26.7| .0179 6.7 9,814) .0077) 2,581) 265) 277 _ ieee 15,020) “0079 563| 2,242 2,271 -0098) 55 
Sumter....... 22.3) .0150 6.0 7,454 _ 881) 568) 161 ° 10,588) 0055) 475] 1,765 5,137} .0075| 50 
Talladega. . 58.9) .0395 14.0 24,056 0188) 5,935) 1,689) Oe. tiOe......< 37,607) .0196| 638) 2,686 4,935}  .0233) 59 
Tallapoosa... 30.5| .0204 7.7 16,476} .0129) 3,187) 1,625) 526) Ree 19,536; .0101) 641) 2,537 3,843} .0130| 64 
Tuscaloosa... 78.2) .0524 20.7 52,031} .0406) 11,056! 5 ,854| 1,705) 4,190)....... 71,647| .0374| 916) 3,461 7,260} .0414) 79 
aloosa........ 42.1) .0282 12.3 42,978) 0335) 7,889 5,854 * | 4,190 G 49.805} .0260) 1,183) 4,049).......... .0287| 102 
| | | | 
| | 
ian, Pe a OE 57.3) .0385) 13.9 26,739| .0208 5,510) 3,265) 688 ee 36,535) .0190) 638) 2,628 2,874)  .0234) 61 
Washington........... 13.4| .0090 3.1 a 630] -0028| 1,198) ss alll! EN cae 4,080) .0021; 304) 1,316 1,304] .0037| 41 
W tox 22.7) .0152 5.8 6,337) _" 820) 265) 161 i, ale ee 9, 401| -0049) 414) 1,621 4,466} .0070) 46 
| | | | 
oi A 15.3) -0102/ 3.5 5, ones oon 881 467| 161) my tion 9,623) .0050| 629) 2,749 2,831 -0059| 58 
To: | Above Cities 903.2) .6057/ 262.7] 1,050,189) .8197| 178,827) 128.000) 26,893] ee 1,176,435; .6139) 1,303) 4,478).......... -6741) 111 
_ | -—| 
Sta ee 2,944.0/1.9744| 768.5] 1,769,24711. 3810! 349,856, 199,551, 48,650] 103,540].......... 2,544,167/1.3273) 864) 3,311) 425,735] 1.4728) 75 
A ‘ce end of state for “SM Standard Metropolitan County Areas.” Before using these figures, see explanation page 19. 
“Withheld to avoid disclosure. © SM, 4 
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ST PUSH WITH BOTH 
HANDS ~ beeminglam! 


Ask any Scripps-Howard representative for ABC Jefferson County circulations figured 
against Sales Management's estimate of 161,100 families. These facts prove that you 
must include The Post to sell the profit share of the 575,400 people in the Birmingham 


metropolitan county area. No “one newspaper buy” is adequate in the expanding Bir- 
mingham market. 


The Birmingham Post = 


SCRIPPS-HOWARD NEWSPAPERS 


General Advertising Department 
New York e@ Chicago e@ Philadelphia ¢ Detroit . 


Cincinnati @ San Francisco e Fort Worth 


ALABAMA— Standard Metropolitan County Areas Tee cclleatae cn salts MAGAGEMEH 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1949 WHOLE- 
ESTIMATES 
JM 1/1/50 JM 
SALES 


FOUR STORE{GROUPS | 
(in thousands of dollars) 


EFFECTIVE BUYING INCOME—1949 SALES 
ADVERTISING 


ESTIMATES ESTIMATES CONTROLS 


Total Families] Dollars 


Qual- 
(in % (in (in % 


Gross % of | ity of 
Furn.- % 
thou- thou- General House- 
sands) | U.S.A.) sands) sands) |U.S.A.| Food Mdse. Drug | Radio 


Per | Dollars | U.S. A.| Mar- 
of | Cap- | Fam- from Poten- | ket 
U.S.A.) ita ily Farming 


Sa Se 
687,022) .3584| 1,194) 4,265 
81,434] .0425 
332,949) .1737 4,763 
17,523! 3,101! 9,843 162,158! .0846 4.0241 

° *,° (Other Mountain States: Colorado, p. 186; Idaho, p. 230; Montana, p. 358; 
A R | Z .@) NA — Counties and Cities a" Nevada, p. 367; New Mexico, p. 381; Utah, p. 540; Wyoming, p. 579) 


City County 
Flagstaff 


Prescott Yavapai 
Phoenix Tucson 


| | 
575.4) .3859, 161.1) 530,944) 4144) 101,184] 68,685, 12,936) 39,266 
88.5) .0593) 22.2 66,593) .0520 12,893) 6,011; 1,909 


249.6) .1674 69.9} 180,642) .1410) 41,230 21,996, 7,275 
Montgomery 102t §=135.2! .0907 40.31 131,983! .1030! 23,079 


5,332! . 
32,814| . 
22,832) . 
15,382| . 
19,484) . 
10,595| . 
3.7 7,726! . 245) 2,661) 


*Withheld to avoid disclosure. 


© SM, 1950. Before using these 


>’, t 


USE THE NEWSPAPERS SOUTHERN ARIZONIANS READ- 


The Arizona Daily Star - Tucson Daily Citizen 


Morning & Sunday, est. 1877 Evening, est. 1870 
COMBINED DAILY CIRCULATION as of one day, February 16, 1950 - 45,303 
COMBINED DAILY CIRCULATION, Sunday Star, daily Citizen as of February 19-20, 1950 - 57,665 
*" QUALITY OF MARKET INDEX,” 1949 Sales Management ranking 


SALES MANAGEMENT 


ARIZONA 


PHOENIX 
e 


GREENLEE 


Copyright by 
led MANAGEMENT 


1949 Retail Sales in Excess of $100 Million 


1949 Retail Sales $50.0 Million to $99.9 Million Cities shown are those having 
retail sales of $15.0 million or 
more in 1949 


1949 Retail Sales $10.0 Million to $24.9 Million “5 


1949 Retail Sales $25.0 Million to $49.9 Million 


% 


The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. ARIZONA — (Continued) 


POPULATION RETAIL SALES—1949 EFFECTIVE BUYING INCOME—1949 


SALES 
ESTIMATES AL ADVERTISING 
BYP 1/1/50 SM Bs GYD estimates CONTROLS 


COUNTIES 
CITIES 


FOUR STORE GROUPS 
(in thousands of dollars) Net 
Dollars 
% % Furn.- (in 
thou- of thou- of General House- thou- 
sands) — sands) U.S.A.| Food Mdse. Drug Radio Cc sands) 


Families 
(in 


aa 
Maricopa.......... 316.0) .2120| 89.6 -2573| 62,055) 34,.680| "0.08 16,067 358,614) . 


A Phoenix 123.4| .0828] 38.6 1961 32| 31,851] 9,076| 14,843 188,494 
Mohave 9.9| .0066 3.4 -0086 4,441, 303) 7 11,868 
i 29.6) .0199 7.1 -0131 1,654) 782| 27,198 

| | | | 
133.3| .0894) y -1062 13,268! 154,911 
55.4| .0372| : -0862 3, 2% 13,156] 5,398 ; 88,483 
34.6| .0232) . 25,568| .0200 1,381) | es 32,791 
a .0079) : —_ -0103 5,820 | 14,200| . 1,203 
| | 
31.6, .0212) .2| 25,772) .0201) xe ; 29,410| . 931 
9.9| .0066| ; 19,826} .0155, 3, 22: 3 ,665| 13,618} .0071| 1,376 
29.6 .0198/ . 30,011| .0234 3,414| | AES 30,805) . 1,041 
13.8] -0092| t 18,936] .0148) 2, 142| 3,187) 19,770| .0103| 1,433 


212.4) .1424 .3} 415,831| .3246) 61,409 51,859, 15,825| 15,855) 320,353) .1672| 1,508| 4,906 


| | | | | 
740.5| .4966| 206.8 686,801) .5361| 142,055; 86,709| 23,231) 27,4931 780 , 893) .4074| 1,055; 3,776} 201,211 


A See end of state for “SM Standard Metropolitan County Areas.” Before using these figures, see explanation page 19. 
‘Withheld to avoid disclosure. © SM, 1 
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This 


feature 


gives 


forecast 
monthly retail sales for over 200 lead- 


of 


FOLLOW THE 1950 SALES TREND... 


.. + city by city and month by month | 
in SALES MANAGEMENT Magazine’s 
“High Spot Cities,” published in every 
first-of-the-month issue. 


ing U. S. cities. It shows how the sales 
level in each of these cities has changed 
since the previous year and how this 
change compares with the national 
trend. It’s a must for keeping abreast 
of today’s shifting picture in the na- 
tion’s markets. 


386 Fourth Ave., New York 16 


ARIZONA — @%® Standard Metropolitan County Areas 


The “‘SM”’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1949 WHOLE- EFFECTIVE BUYING INCOME—1949 - SALES i 
V ISIN 
JM 1/1/50 ESTIMATES ESTIMATES CONTROLS 
SALES 
AREAS Four STORE anouPs . 
n thousands ars, et arm ual- 
Total Families} Dollars Dollars Gross % of ie of 
(in % (in (in % Furn.- (in % | Per | Per | Dollars | U.S.A.| Mar. 
thou- of thou- thou- of General House- | Volume thou- of | Cap- | Fam- Poten- | ket 
sands) | U.S.A.) sands) sands) |U.S.A.| Food Mdse. Drug | Radio Code sands) |U.S.A.| ita ily | Farming tial Index 
ee 118} 316.0) .2120 —- 329,660, -2573 62,055 34,680; 10,978) 16,067].......... 358,614) .1871) 1,135) 4,002).......... -2131| 101 
TR cv ccendevnns 167| 133.3) .0894 37.81 136,060 .1062 33,178 13,2651 6,585} 6,7271.......... 154,911; .0809) 1,162! 4,098).......... -0902/ 101 
. FX. (Other West South Central States: Louisiana, 
ARKANSAS — Counties and Cities — peg. oviahoma, oo 'ds4: Texas, 9 sis} 

City County City County City County 
Blytheville .....-.essceseees Mississippi PUOUNR  cesecinsssdinenceens Phillips ee eer ..+Pulaski 
NEE rr eee rr ee Union Se ND hee cis cas, ne nenten Garland ‘ 

Fayetteville ........... Washington RE oa. hoc svawestoc . «Craighead SE Som: cncin sc cacan vowed Jefferson 
eo Sebastian ER 2 oak org ay nae abana Pulaski SE eee mere a: Miller 
Arkansas............. 23.8| .0160| 6.6) 18,047) .0141 3,673} 1,693} 564] S77).......... 25,637| .0134| 1,077| 3,884 25,613) .0141| 88 
Si intucbeennnewen 26.0) .0174 7.0 13,552) .0106 2,940 990 642 os nadia 15,227; .0080| 586) 2,175 7,273 -0107| 61 
MN: cc cnctadwane 10.9 -0073) 3.0 3,543) .0027 683 176 141 a 6,569) .0034; 603) 2,190 1,362 -0040) 55 
RSS ree 32.9} .0221 10.0 19,691) .0154 3,673 1,341 821 a= 30,485; .0159| 927) 3,049 2. -0170| 77 
Boone.. 13.9) .0093 3.9 12,240; .0096 2,239 1,913 474 Se 17,662; .0092) 1,271) 4,529 4,795 -0093; 100 
Bradiey......... 15.9) .0107 4.2 11,447; .0089 1,931 858 231 Ch Se eeeue 13,271} .0069| 835) 3,160 1,784 -0083; 78 
Calhoun....... 7.4| .0049 1.8 2,298; .0018 443) ° 64 4 4,654) .0024) 629) 2,586 1,212 -0027; 55 
| SEER 12.0) .0081 3.6 6,292) .0049 1,332] 705 322 ee 10,502) .0055| 875) 2,917 5,351 -0058; 72 
a ee ee 27.8) .0186 8.1 11,961 wer 3,740) 1,517 347 ae 15,813) .0082) 569) 1,952 9,333 0106; 57 
ee eee 23.7| .0159 6.3 13,745; .0108 2,785 1,473 474 19,758) .0103) 834) 3,136 4,243 0116) 73 
RRR ees ee 25.5) .0171 6.5 10,115} .0079 2,101 1,232 374 I ee 18,457; .0097) 724) 2,840 15,988} .0106) 62 
Cleburne............ 10.4} .0070 2.7 3,844; .0030 956 418 141 _o, SER 8,187) .0043) 787) 3,032 3,618 -0045| 64 
Cleveland..... Dida 9.8) .0066 2.5 3,070) -0024 1,075 ? 89 ee niuesed 6,374) .0033| 650) 2,550) 2,066 -0037; 56 
Columbia.......... , 28.9| .0193 7.8 17,030 -0133) 3,280 1,562 525 Er 23,839) .0124) 825 3,056) 4,523 -0141; 73 
ee 18.3) .0123 4.6 9,535) .0074) 1,948 1,453 322 Psacteaes 15,555; .0082) 850) 3,382) 6,561 -0088) 72 
Craighead............ 49.8) .0334 12.8 32,711| .0255 5,876 3,277 911 ec scenes 56,211} .0293 1,129] 4,391| 28,371 -0290| 87 

Jonesboro . 15.5) .0104 4.6 24,172) .0188 3,930 2,750 591 1,119 H 21,018} .0110} 1,356) 4,569).......... -0132] 127 
Crawford......... 19.7) .0132 5.1 10,243) .0080 2,939 638 347 Saari 14,889; .0078| 756) 2,912 4,991 .0089| 67 
Crittenden..... 45.7| .0307 14,1 23,507) .0184 4,867 1,099 283 RS 33,469) .0174| 732) 2,374 31,121 -0204| 66 
Ee 26.7| .0179 7.2 11,253) .0088 2,683 660 257 Wi cncancans 20,057; .0105; 751| 2,786 17,226 -0115; 64 
Es 11.8} .0079 2.9 9,729| .0075 2,170) 1,188 205 Se 14,001; .0073| 1,187) 4,828 1,324 -0075| 95 
EASE mie -0217 9.3 11,895; .0093) 3,161) 1,473 322 i nckencaes 18,062) .0094) 557) 1,942 11,808 -0118) 54 
| ee 20.7; 0139 5.7 0,043 -0076 2,752 814 347 aw 13,697) .0072| 662) 2,403 5, 266 -0087| 63 
| IES 23.8; .0160 6.2 12,991) 0101 2,306 1,913) 345 ER 20,231 0105) 850) 3,263 7,407 .0115| 72 
ae 11.7| .0078 3.0 5,756) .0045 683 638 168 es 9,064) .0048| 775) 3,021 3,623 -0053) 68 
I aa i 2 ail -0046 1.7 ad -0015 376 ° 65 a a a 4,661) .0024) 685) 2,742 2,866 -0026| 57 
Res 43.1| -0289 13.6 51,146 0399) 10,920 5 ts Bf eae 57,594) .0300; 1,334) 4,228 2,916 -0328) 113 

Hot Springs........ 27.5) .0184 10.0 48 333) -0378| 9,560) 5,362 2,171 2,595 H 40,308) .0210) 1,466) 4 031).......... 0255} 139 
EE 9.7' .0065) 2.6 3,886) .0031, 1,111) 197 89 a. es 6,638} .0034| 684) 2,553 1,252 -0039| 60 j 
*Withheld to avoid disclosure. © SM, 1950. Before using these figures, see explanation page 19. 
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SALES MANAGEMENT 


Ul 


eg SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


ARKANSAS — (Continued) 


— 


—e - 


POPULATION 


RETAIL SALES—1949 


SM | ESTIMATES 


COUNTIES 
CITIES 


—_—_— 


FOUR STORE GROUPS 
(in thousands of. dollars) 


EFFECTIVE BUYING INCOME—1949 


General 
Mdse. Drug 


Greene......-e-eeeee- 


Howard. ....cesesees- 
Independence......... 


eee 
Pine Bluff.........- 
errr 


Lafayette............. 
Lawrence........-..+.- 


DO. cosbaekteuentad 


Rinsdin....cccccvececs 
ere rere 


Pe bscatevscasas 
@Helena........... 


eee 


ALittle Rock....... 
No. Little Rock..... 


Randolph............. 
St. Francis 
Saline 


Meda ccajacnceen 
Sebastian 


Washington.......... 
Payetteville......... 


‘otal Above Cities 


352.3) .2363 


376 * 65 
3,092 1,298 475 
11,724 5,873} 1,474 

7,969 * * 
1,606 748 230 
1,418 463 205 
2,033 770 206 
2,682 638 373 
1,332 307 168 
1,384 551 230 
1,897 813 435 
,212 1,452 475 
307 178 141 

410) 197 ° 

| 

5,858 2,756 624 


2,033 507 346 
582 . * 
1,827 1,012 230 
240 ' : 


1,144 176 90 
4,390} 1,453! 617 
1,642! 418 230 


7,009) ° 1,191 
| 
1,144 242 206 
4,169 1,341 564 
1,692 748 117 
| 
ess| 351 116 
462 307 140 
13,559 10,605) 2,646 


1,759| 507 373 
376| ° 65 
205) . . 


11,960 5,366, 1,880 
6,596| 4,151| 1, 600| 

342| 109,65) 
5,039) 5,499} 1,015) 
3,058} 4,200) 707 


| 


3,433) 2,639) 501) 
2,511) 1,012) 347| 


> | 230) 


ESTIMATES 
Farm 
Gross 
Per | Per | Dollars 
Cap- | Fam- from 
ita ily | Farming 
816) 3,161 13,426 
879) 3,342 5,733 
588| 2,222 1,858) 
1,037) 3,882 6,356 
904) 3,581 5,924 
682) 2,608 3,004 
771| 3,060 15,040 
1,102) 3,584 23,361 
- fs are 
1,047| 3,942 4,771 
804) 2,953 3,950 
686) 2,718 10,045 
716) 2,511 14,751 
500) 1,716 9,157 
878) 3,202 3,134 
660) 2,563 5,333 
908) 3,530 21,412 
462) 1,764 3,985 
408) 1,530 2,519 
1,144) 4,067 4,629 
2 CS eee 
1,135] 4,190 68 ,842 
Fe Fe eee 
747\ 2,668 9,470 
633| 2,462 1,267 
689| 2,659 2,555) 
845) 3,869 2,068 


778)\ 2,945 5,496 
903) 3,349 10,516 
1,634) 5,342 13,665 
eG Sk eer 
1,458) 4,948).......... 


1,220) 4,251 15,666 
1,826] 5,914).......... 


611| 2,242 9,440 
772\ 2,993 
599| 2,408 4,488 


92,095 72,883) 17.573 


1,549] 4,928).......... 


tate Total 


1,963.7/1.3170 


ESTIMATES 
1/1/50 

Families} 

% (in 

of thou- 
U.S.A.| sands) 
0184 7.1 
.0194 7.6 
-0140 5.5 
-0087 3.5 
-0139 5.2 
-0059 2.3 
.0175 6.6 
-0581 26.6 
0245 11.5 
-0086 3.4 

s 

.0099 4.0 
0151 5.7 
-0158 6.7 
-0122 5.3 
-0091 3.7 
0153 5.9 
-0181 6.9 
-0084 3.3 
-0060 2.4 
0240 10.1 
0130 5.9 
-0587 23.7 
0102 4.8 
0135 5.6 
-0046 1.8 
-0127 4.9 
-0059 1.9 
-0256 10.2 
-0046 1.5 
-0311 14.7 
-0071 3.9 
-0072 2.8 
-0246 8.9 
0105 4.4 
-0175 6.9 
-0094 3.8 
1388 63.3 
-0682 32.1 
0271 11.9 
0123 4.7 
-0251 10.5 
0151 6.1 
0079 3.1 
-0070 2.6 
-0442 19.1 
0344 15.2 
-0097 3.8 
-0068 2.7 
-0051 1.9 
| .0369) 15.3 
-0130 6.2 
-0071 2.6 
| 0285 12.2 
0100 4.6 
-0251 10.2 
0146 5.6 
0134 5.0 
110.7 
544.4 


250,352| 143,446) 40,268 


948| 3,418] 655,390 


4 See end of state for “SM Standard Metropolitan County Areas.”’ 


@ See end of state ‘‘Multiple Cities.” 


AAY 10, 1950 


*Withheld to avoid disclosure. 


Before using these 


figures, see explanation page 19. 
© SM } 
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~ ProsF a re) th e 


PUDDING 


. is in the food lineage in the ARKANSAS GAZETTE. In 1949, the GAZETTE gained 235,044 lines 
in retail food and 51,582 lines in the general food classification. At the same time, the second 
paper was gaining only 56,256 lines retail and LOST 56,462 lines general. The swing is to the 
GAZETTE for Arkansas food sales! (Source: Advertising Lineage Service, N. Y.) 


PUT YOUR FOOD DOLLARS TO WORK IN FAST-GROWING Arkansas! 


Established 1819 — Serving Arkansas for 130 Years! 
Largest Circulation in Arkansas—98% Home Delivered! 


Arkansas’s estimated population on January 1, 
1950 was 1,963,700. There were 544,000 
families in the state and retail sales stood at 


an all time high: $1,281,260,000.00. In Greater A “ Lat DAI LY é 
Little Rock, with 44,000 families, food store sales rk pasty = {I 
were estimated at $37,974,000.00 at retail. fad ANUSAS Be s-7/ AZL . SUN DAY 


(Source: Sales Management’s 1950 Survey of 
Buying Power). One paper SELLS Arkansas—the 
ARKANSAS GAZETTE. 


A RKAN SAS— Standard Metropolitan County Areas live estimates by SALES MANAGEMENT, 


NATIONALLY REPRESENTED BY THE JOHN BUDD COMPANY 


rere Saree . RETAIL SALES—1949 — EFFECTIVE BUYING INCOME—1949 _ / 
IMATE: 
1/1/50 BY) ESTIMATES ESTIMATES CONTROLS 
SALES 
AREAS —_— a rae net F Qual 
n thousands ars arm ual- 
Total Families} Dollars ? Dollars Gross % of | ity of 
(in % (in (in | Furn.- (in % Per | Per Dollars | U.S.A. | Mar- 
thou- of thou- thou- General House- | Volume thou- of | Cap- | Fam- from Poten- | ket 
sands) | U.S.A.) sands) sands) | U.S.A. SA. Food Mdse. Drug | Radio Code sands) | U.S.A.) ita ily | Farming tial Index 
Fort Smith. ........ 56 65.9) .0442 19.1 78,421 "(0589 13,559! 10,605) 2,646) 3,572].......... 86,790) .0453) 1,317) 4,544).......... -0491) 111 
Little Rock . Li 207.0} .1388 63.3] 247, 532| -1932 41,638) 40,176| 8,362} 16,590].......... 338,141) .1764| 1,634) 5,342/.......... -1738) 125 
A RK A NSAS— Multiple Cities 
Helena-West Helena. . 17.2) .0115 6.3 21,178} .0165 4,182 2,603 691 an SPER ECT 14,277| .0074; 830) 2,266).......... -0110) 96 
Texarkana (Ark.)- | 
_ Texarkana (Tex.).... 50.9) .0341 15.9 60,160) .0470 11,074 7,954) 1,670 a 56,787} .0297, 1,116) 3,572):......... -0358) 105 
*Withheld to avoid disclosure. © SM, 1950. Before using these figures, see explanation page 19. 
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V Mono to Alert Fine Buyers: 


KLRA BRINGS TO 
ARKANSAS ALL 
C.B.S. PROGRAMS! 


Since February 13, KLRA has been bringing to Arkansas housewives, for the first 
time, the full cBs Network programs. If you want the ear of Arkansas’s buyers, 


. 


S<T> <1 <>) 


=e 


your first choice is— OE ys 


ws |-7 ~~ 
ik L RA feral %; AWS 


AIR VOICE OF THE ARKANSAS GAZETTE NATL. REP: 


THE TAYLOR COMPANY, INC. 


Looking for Something? The Table of Contents is on Pages 1, 3 and 5. 


SALES MANAGEMENT 


“3 MADISON 
“} WASHINGTON 


Fayetteville 


CRAWFORD FRANKLIN] JOHNSON 


MONTGOMERY 


MARION BAXTER FULTON 


CLEBURNE 


SALINE 
GARLAND. 


Hot Springs 
eo} 


HOWARD 


LITTLE RIVER 


MILLER 


Rye 


| HOT SPRING 


CLEVELAND 


*.-| CALHOUN 


oe 1949 Retail Sales in Excess 


LINCOLN 


LAWRENCE 


CRAIGHEAD 


WOODRUFF 


PHILLIPS 


Helena © 


Copyright by 
led MANAGEMENT 


Cities shown are those having 
retail sales of $15.0 million or 
more in 1949 


of $100 Million 


1949 Retail Sales $50.0 Million to $99.9 Million 
[ _] 1949 Retail Soles $25.0 Million to $49.9 Million 


1949 Retail Sales $10.0 Million to $24.9 Million 


ARKANSAS 


& 


oe FY 1F Oo RN 1 A — (Other Pacific States: Oregon, p. 462; Washington, p. 560) 


The “‘SM”’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


City 
\lhambra 


Bakersfield .-. 
Belvedere ... 
Berkeley .. 

Beverly Hills 


8urlingame 
Chico 
Compton 
‘ulver City 


ae arr enehe San 


County 


Los Angeles 
Imperial 
--Los Angeles 


..--Los Angeles 
Los Angeles 
Imperial 

---Los Angeles 
Humboldt 


City 
Fresno 
Fullerton 


Glendale 
Grass Valley 


Huntington Park 
Inglewood 
Lodi 

Long Beach .. 
Los Angeles 
Madera 
Martinez ... 
Marysville 
Merced 
Modesto 
Monrovia 


Mateo 


Los Angeles 
Los Angeles 
San Joaquin 
Los Angeles 
Los Angeles 


Stanislaus 


Los Angeles 


City 
Monterey 
Napa 
Oakland .. 
Ontario .. 
Oroville 
Oxnard 
Palo Alto 
Pasadena 
Petaluma 
Pittsburg ... 


County 


Ventura 
... Santa Clara 
Los Angeles 


Contra Costa 
.-Los Angeles 
Porterville 
Redding 
Redlands 
Redondo Beach 
Redwood City 


San Bernardino 
Los Angeles 
..»-San Mateo 


10, 
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WOTTA MARKET! IT OUTWEIGHS THE BEST! 


2,665,500 PEOPLE SPENT 

IN 1949 RETAIL SALES* | 

$3,109,569,000 IN KROW’s 

PRIMARY AREA (WHICH 
REPRESENTS 903,010 
RADIO FAMILIES 
KROW |S GEARED 


885,000 RADIO FAMILIES 
IN THESE CITIES... 


AKRON, OHIO 
ALBANY, NEW YORK 
ATLANTIC CITY, N. J. 
BOSTON, MASS. 


COMBINED \ CHATTANOOGA. TENN 
CITIES 


KROW's AREA CINCINNATI. OHIO 
FOR MERCHANDISING PRIMARY * 895 500 FORT WORTH. TEXAS 
AS WELL AS ADVERTISING AREA RADIO 7 
pee ae | - 903,010 FAMILIES MIAMI, FLORIDA 
*S.M. Estimate RADIO 
FAMILIES MINNEAPOLIS, MINN. 


KROW —A DOMINANT STATION IN A GREAT MARKET 
SERVING THE FAST GROWING OAKLAND - SAN FRANCISCO BAY AREA 


SHELDON F. SACKETT, PRESIDENT a K RADIO CENTER BUILDING 
ALAN L. TORBET, GEN. MANAGER WwW OAKLAND 12, CALIFORNIA 


THE FRIENDLY GOLDEN GATE STATION 


CALIFORNIA— (Continued) sive estimates by SALES MANAGEMENT 
City County City County City County 
Richmond . ; ....Contra Costa San Luis Obispo.. -- San Luis Obispo | ea San Joaquin 
Riverside 7 : ..-- Riverside San Mateo .................--San Mateo (i PEP TeT ee Ter TT eee ee Kern 
Sacramento ...... ...-Sacramento ee eee ee Marin eer errr ere eee eee Tulare 
Salinas ........ ; .. ++.++Monterey Santa Ana ..... sete ee eeeeeeees Orange Turlock ...........-..-- ..- Stanislaus 
San Bernardino ..-....-. San Bernardino Santa Barbara .......... Santa Barbara Vallejo 2.22. cece sce ceeceeveree Solano 
Sam Diego «620 -cccescee ..-San Diego OE eee ee ee ee Santa Cruz PN Gin oa on cine x eee Aaa eae Ventura 
San Fernando ..........--. Los Angeles eee Santa Barbara | eer ee ere rere Tulare 
San Francisco ..++..+++San Francisco Santa Monica .............. Los Angeles Watsonville ..-.-. ...-..-.-. Santa Cruz 
San Jose .--.- «+ «+s. -Santa Clara DEEN fs keene sisveswenenen Sonoma A en re Los Angeles 
San Leandro ererscececeved Alameda South Gate ..........-..06- Los Angeles Woodland ....-.----.- esses e eens Yolo 


First in Fabled CALIFORNIA 
is Fabulous IMPERIAL VALLEY 


$627 COUNTY-WIDE EFFECTIVE BUY- 
ING INCOME PER FAMILY 

This is the measure of your market in isolated, sun- 
bathed Imperial county, whose famous heart. is 
Imperial Valley. Without Radio Station KXO and 
the Imperial Valley Press & Post, you cannot touch 
Imperial Valley — with them, you can start these 
buying dollars your way. 


RADIO STATION KXO e@ THE PRESS & POST 


“VOICE OF IMPERIAL VALLEY” IMPERIAL VALLEY’S DOMINANT NEWSPAPERS 
EL CENTRO EL CENTRO 


166 SALES MANAGEMENT 


Its impossible... 


..you cant cover California's Bonanza Beeline 
without on-the-spot radio 


Are you getting the results you’re after in the Bonanza Beeline? 


It’s a 3-billion-dollar market, you know . . . with more food sales 
than Philadelphia . . . with twice the retail sales of Boston.* 


But don’t count on reaching this imland market on outside 


wo _— Stations located right im inland California and western Nevada. 
acrame Because Beeliners — well removed from coastal influence — 


LE naturally prefer their own stations to outside stations. 
\ <rocxroR 


Individually, each BEELINE station covers a 


O - major Beeline shopping center. As a combination, 
the whole five blanket the whole market. And you 

_gnesne choose best availabilities on each station without 

om line costs or clearance problems. Combination rates. 


*Sales Management's 1950 Copyrighted Survey 


McClatchy Broadcasting Company 


SACRAMENTO, CALIFORNIA @ PAUL H. RAYMER CO., National Representative 


KFBK KOH KERN KWG KMJ 
Sacramento (ABC) Reno (NBC) Bakersfield (CBS) Stockton (ABC) Fresno (NBC) 
50,000 watts 1530 ke. 1000 watts 630 kc. 1000 watts 1410 ke. 250 watts 1230 ke. 5000 watts 580 ke. 


MAY 10, 1950 


gow-®®"° stations. That’s an on-the-spot job... for the five BEELINE 
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CZ... pop. 144,165, circ. 25,124 — OK! 
C&RTZ pop. 155,391, circ. 26,546 — FINE! sreckatt 


SOLANO COUNTY 


Looks good! — and what about Pinole’ 


‘ 
a PABLD qe 2 io J 
M7? (MERCHANDISING Fm Siete MZ. Fons. 
a” osTa 
* ZONE) EL ceagte—— - ° ey A Ou) 3! nut Creal, Co} 
% ~ dyette * j 


Food sells fabulously with Independent merchandising. Why? — singular loyalty on ~> BDanv lie 
of key supermarkets with huge weekend trade from far beyond our general RTZ: +) eblang “tine 
Vallejo 17 miles north, Berkeley to the south, Lafayette 20 miles east (past Oak- "4's 


land to get here!). Whole-hearted support 


Viety 
by these powerful supermarkets is the RICH 
natural right of products advertised in the 


REPS: WEST-HOLLIDAY 


CALIFORNIA— (Continued) sive estimates by SALES MANAGENEM 


sive estimates by SALES MANAGEMENT, 


Any RETAIL SALES—1949 1 EFFECTIVE BUYING INCOME—1949 an me 
VERTISING 
BYP 1/1/50 BYD Estimates peed ESTIMATES CONTROLS 
COUNTIES ~T | | ] 
CITIES pap hee te ty N | F | 
in thousands ollars et arm Qual- 
Total Families} Dollars | Dollars Gross % of | ity of 
(in % (in (in % ] Furn.- (in % | Per | Per | Dollars | U.S.A.) Mar 
thou- of thou- thou- of General House- | Volume thou- of | Cap- | Fam- from Poten- | ket 
sands) | U.S.A.) sands) sands) |U.S.A.; Food Mdse. | Drug Radio Code sands) |U.S.A.| ita ily Farming tial | Index 
Alameda..........145] 754.0 .5057| 247.9] 854,750) .6672) 244,272 125 , 388) 23,301; 65,922].......... 1,303,030) .6798| 1,728) 5,256 27,093)  .6411) 127 
AOakland... wna 426.0) .2857 145.2 524,817) .4096| 165,616 102 ,067) 16,141) 47 ,200 D 770,121} .4018) 1,808) 5,304).......... -3809| 133 
Berkeley........... 112.0] .0751/ 37.0 95,731) .0747| 35 ,663 8,526) 4,520 5,549 G 208,271] .1086) 1,860) 5,629).......... -0917; 122 
Alameda.... skew 91.2) .0612 28.9 23,933) .0187) 11 970] 878 1,281 977 H 136,908) .0714) 1,501) 4,737|.......... - 0536) 88 
San Leandro xewe 27.4 .0184| 8.0 19,043 0149| 8,613} 1,396 823 472 H 35,869) .0188) 1,309] 4,484).......... -0176, 96 
Hayward..... hone 10.3 .0069} 3.1 20,514) .0160) 5,374 1,253 488 1,360 H 15,134) .0079) 1,469] 4,882).......... -0101) 146 
_ EE Ee! -3| .0002! 1 Se Ms tidcubcndhbadtndacudlodakiniabescnanaeneuneonn’ 447; .0002) 1,490) 4,470 210} .0002) 100 
rer eres 6). 9 A ikowaeiteaeaaaeuien 3,062 
reper . 9.5 pian nce wlenes J 3,621 
eee 12.1} .0081 4.0 34,689; .0270 7,154 3,605 852 1,675 H 19,501; .0101| 1,612) 4,875).......... -0148) 183 
eine aapaiics 5.5) -0037| 2.1 17,440} .0137 5,625 1,776 402 A 6,336) .0033) 1,152) 3,017|.......... -0065; 176 
Calaveras. .... aks 10.4| 0070 3.7 8,093) .0063 2,930 748 129 ESET: 11,100) .0058| 1,067) 3,000 1,749 0062) 89 
Seer er re me 3.9 d ; pcaeaice 5,699 


958) 3,226 


Richmond.......... 104.2) .0699) 31.9 92,161) .0719 42,723) 4,086) 2,049) 3,851 H 107,152} .0559) 1,028) 3,359).......... -0635) 91 

Pitteburg........... 18.3 0122) 5.1 26,726) .0209 8,683) 2,591 737; 2,040 H 17,653) .0092) 965) 3,461).......... -0133) 109 

Martines........... 10.5 0071) 3.3 28,829) .0225 10,699) 1,965) 922) 1,250) H 11,655) .0061) 1,110) 3,532|.......... -0112) 158 
PD cavcsaccans 5.7) .0038 2.2 6,746) .0053 1,643) 428) 225 TERE ecccceses 7,540) .0040) 1,323) 3,427 1,485} .0044) 116 
a eer 16.8) .0113 6.0 


17,535) .0137 5,353 ~ 201 TEE. ccccccees 21,701; .0113) 1,292) 3,617 3,393} 0120) 106 


| 
PN cs cnsanets 59} 275.9 al 79.1) 295,811) .2309 78,447 30,984; 6,532) 15,875].......... 353,204) .1842) 1,280) 4,465) 144,415) .1984) 107 


AFresno........ : 94.8) .0635 28.1 205,293) .1602 40,558 -— 4,495) 13,353 E 157,412} .0821| 1,660} 5,602).......... 1018) 160 
a 17.6| .0118 5.4 18,887| .0147 4,634 1,611 284 Ee 22,058| .0115| 1,253) 4,085 17,836]  .0125| 106 
A See end of state for “SM Standard Metropolitan County Areas.”’ © SM, 1950. Before using these figures, see explanation page 19. 


50,00 Owans 94Q0 xc. 


SELLS CENTRAL CALIFORNIA 


FRESNO'S FIFTY 


e 


RADIO STATION REPRESENTATIVE 


SALES MANAGEMENT | ™! 


A BILLION DOLLAR MARKET 


2nd ww Food Sales ; 


3rd in Population 


Ist in Total Advertising 


23,451 598 Lines. Source: Media Records 


Tribune advertising really pays—largest home 
delivered daily city circulation in Northern Cali- 
fornia since 1939. 


paicy 151,104 sunvay 166,881 © 


A.B.C. Pudibiiinasitideiniaes Sept. 30, 1949. 


Metropolitan Oakland Area 


IN RETAIL SALES 
-and Ranks High on Pacific Coast 


f 


. 
Again in 1949, The 
Oakland Tribune was 


in Northern California 


TOTAL NET PAID CIRCULATION 


Oakland. até 


ENTE MAY 10, 1950 


SOCIATED CRESS. WIREPEOTS...C1OE WORLD  CHITED PRESS...CmtGROe BAILY BEWS FOREIGE SERVICE 


CRESMER & WOODWARD, _ 


National Representatives Including Sunday Magaz 


CALIFORNIA 


OL NORTE SISKIYOU 


SHASTA 


SIERRA 


yy 
PLACER 


CONTRA COSTA 


Oakland — 
2 


FRESNO 


) SANTA BARBARA 


\ 


Copyright by 


Salat MANAGEMENT 


LOS ANGELES 
SAN BERNARDINO 


. 
Glendele 


Los Angeles 
. 


RIVERSIDE 


nent 


SACRAMENTO 


SAN JOAQUIN 


ALAMEDA 


STANISLAUS 


SANTA CLARA 


Cities shown are those having 
retail sales of $15.0 million or 
more in 1949 


SAN BERNARDINO 


OS ANGELES 


ae 1949 Retail Sales in Excess of $100 Million 
ts 1949 Retail Sales $50.0 Million to $99.9 Million 


SALES MANAGEMENT 


in the Pacific Coast markets where you have distribution. 
Only Don Lee can broadcast your sales message to all the Pacific Coast radio families 
from a local network station located where they live—where they spend their money. It’s 
the most logical, the most economical coverage you can get on the Pacific Coast. You 
buy only what you need, and you get what you buy every time. 
That’s why Don Lee regularly broadcasts as many—or more—regionally sponsored 


programs as the other three networks combined. 


The Natwn’s Greatest Regional Network 


o> DON LEE 


BROADCASTING SYSTEM 


SEVEN ‘“‘GOLDEN OPPORTUNITES’’ FOR EFFECTIVE PRODUCT 
PROMOTION IN THESE LOS ANGELES COUNTY ‘‘KEY’’ MARKETS 


Golden Horseshoe Markets v 


Alhambra Post-Advocate Glendale News-Press San Pedro News-Pilot Venice Vanguard 
Culver City Star-News Redondo South Bay Breeze Monrovia News-Post 


“ALL BUSINESS IS LOCAL”—National Advertising Campaigns plus strong Retail “Tie-ups,” Sales- 
men’s Route Lists and tailor-made Merchandising Service will secure good distribution AND profit- 
able Sales in these “key” Southern California cities. 


Represented Nationally by WEST-HOLLIDAY CO., Inc. 
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yy ESTIMATES RETAIL SALES—1949 WHOLE-| EFFECTIVE BUYING INCOME—1949 
SALE 
JM SM ESTIMATES ESTIMATES 
SALES 


COUNTIES metas l 
FOUR STORE GROUPS 


| 
CITIES (in thousands of doll Net Farm 
Total Families} Dollars | “ yon Dollars Gross % of ta 


(in % (in (in % | Furn.- (in % | Per | Per | Dollars | U.S.A.| Mar- 
thou- of | thou- thou- of General House- | Volume thou- of | Cap- | Fam- from Poten- | ket 
sands) | U.S.A.) sands) sands) |U.S.A.| Food Mdse. Drug Radio Code sands) |U.S.A.| ita ily Farming tial Index 


Humboldt. . . 56.4) -0378) 18.9) 67,500) .0527 17,239 7,025; 1,382) 2,688)........ 74,079) .0387| 1,313) 3,983 14,204) 0427) 113 


Eureka... 21.3) .0143 7.7 40 433) .0316 10,723 5,346 978; 1,721 H 30,304| -0158] 1,423) 3,936).......... -0202) 141 


imperial... 62.1| .0417| 16.7]  69,975| 0546) 21, 145] 7,805) 1,543) 1,847]..........] 104,799) .0546) 1,688) 6,275 70,793] 0520) 125 
Brawley 13.3| 0090] 3.4] 18,613] 0145) 4,906 2,068 400 245] =H 23,104] .0121| 1,737| 6,795|.......... .0122| 136 i 
El Centro 13.3] .0089 3.81 30,370) .0237 5,138 3,856 671} 1,357] +H 24,838} .0129] 1,868] 6,536|.......... 0153) 172 . 

Inyo... 10.4| 0069, 3.6) 14,235) .0111 3,857 1,336 376 ER 16,038} .0084| 1,542) 4,455 1,635]  .0089| 129 

Kern,..... 217.2) .1457| 62.5) 233,135) 1820) 67,544) 23,310) 4,931) 9,594]..........] 295,787) .1543) 1,362) 4,733) 106,501) .1609 110 
Bakersfield 33.4) .0224) 10.3] 142,912] .1116) 27,963] 18,019] 2,618] 7,402] G 66,099} .0345| 1,979] 6,417].......... .0552) 246 
Taft... 3.9 ae 1.2] 18,417] .0144 4,188 1,282 290 SSS 5,742| .0030| 1,472| 4,785)......... 0063) 242 / 

Kings. .. 48.6| .0326, 13.5] 49,911] .0389) 13,781 3,873; 1,106) 2,751)... | 59,363) .0309| 1,221] 4,397) 32,548] .0336/ 103 & 
Hanford 12.1} .0081/ 3.5] 28,001] .0218 6,215 3,200 616} 1,965) H 18,900} .0099| 1,562} 5,400).......... .0131| 162 

Lake... 12.9| 0087, 4.6} 11,836) .0090 3,498 625, 251 «RARER 12,212} .0084| 947| 2,655 4,226]  .0076| 87 

Lassen... .| 19.9) 0133, 5.9] 18,886) 0148) = 6,100) 1,411) 463 475|..........] 25,153) .0131| 1,264) 4,246 3,098]  .0137| 103 


Los Angeles 89| 4,027.5/2.7011 1,324.2] 4,721,133 3.6850 1,172,609| 497,524) 148,867) 308,699! .| 6,804,844,3.5501| 1,690, 5,139) 181,664] 3.4207) 127 


© SM, 1950. Tred ~~ Before using these figures, see explanation page 19. 


Again in 1950, leading advertising agencies and the 

4 I largest outdoor advertisers in the West 
choose POA for leadership, quality and 

service in the field of outdoor advertising. 


IMPACT! | 


‘roma PACIFIC OU DOOR ) 
THE MARK OF QUALITY ae elegy 


LOS ANGELES 33, CALIFORNIA 


AR AE BA er ina —BYo. 


Copyright 


. the contents of this Survey of Buying Power are fully protected by copyright. The 
exclusive estimates of population, Effective Buying Income, retail sales and sales- 
advertising controls must not be reproduced in printed form, in whole or in part, without 
written permission of SALES MANAGEMENT, INC. 
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TRANSPORTATION 
is the Key fo the Market 


You can’t read a newspaper driving through traffic 
in Los Angeles, where more than 1,342,000 
automobiles carry 4,000,000 people back and forth to work every day! 
In Los Angeles the EXAMINER goes into the HOME! And that’s where it stays! 
Get out of your mind, Mr. Spacebuyer, any picture of market-habits or reading 
habits based upon the way newspapers are read anywhere else, when you’re 
thinking of Los Angeles. 
This is a city of commuters, yes, but commuters by automobile . . 
and fast transit systems. 
Your sales message gets into the HOME through the 
EXAMINER .. . and there it stays, all day! 


. not subways 


LOS ANGELES 
ONE OF THE LARGEST CIRCULATIONS IN AMERICA 


~~ ia 
Daily... over_ 381,000 dc Xam Pr 
Sunday . . . 850,000 
PUT YOUR MESSAGE BEFORE THE MODERNS 


ed Nationally Represented by Hearst Advertising Service 


MENTEMAY 10, 1950 


LATEST FACTS ABOUT PASADENA, CALIFORNIA 


NATIONAL ADVERTISERS 


NATIONAL ADVERTISERS ran 828,170* 
more lines of advertising in THE PASADENA 
STAR-NEWS than in any other Pasadena 


Soke a media 
PASADENA ‘ 
one FOOD ADVERTISERS : 
world famous & 
ROSE BOWL 


Of the 220 Food Products advertisers using 
Pasadena media, 151 used The Star-News 


exclusively S 
PASADENA STAR-NEWS sinindahian | 


Represented Nationally by CRESMER & WOODWARD, Inc. 
NEW YORK e CHICAGO e DETROIT @ SAN FRANCISCO e LOS ANGELES 


PASADENA 


STAR-NEWS 


THE NEWSPAPER OF THE SAN GABRIEL VALLE) 


> AD cial ) dl The “SM” symbols mark original, exclu- 
C A L IFORN I A —_ (Continued) en sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1949 WHOLE-| EFFECTIVE BUYING INCOME—1949 SALES 
SM ESTIMATES SALE SM ADVERTISING 
1/1/50 GD ESTIMATES ESTIMATES CONTROLS 
Jos. SALES 
COUNTIES 
CITIES | | FOUR ne oh woe may Net ™ | Qual 
(in thousands of dollars e ‘arm ual- 
Total | Families} Dollars | Dollars Gross % of | ity of 
(in | % | (in (in | % Furn.- (in % | Per | Per | Dollars | U.S. A.| Mar- 
thou- of thou- thou- | of General House- | Volume thous of | Cap- | Fam- from Poten- | ket 
sands) U.S.A.) sands) sands) |U.S.A.| Food Mdse. Drug Radio Code sands) /|U.S.A.| ita ily Farming tial | Index 
ALos Angeles.......] 1,994.8]1.3378 706.5] 2,848,108/2.2231| 667,215] 367,688] 90,660] 204,390] A 3,906,044/2.0377| 1,958] 5,529).......... 1.9533) 146 
Long Beach.........] 272.9] .1831] 97.0] 414,271] .3233| 100,844 43,229] 12,803] 22,439] E 543,335] .2835) 1,991] 5,601|.......... 2754) 150 
Glendale. ........ 106.2) .0712 33.7] 164,767) .1286) 44,560) 15,899] 4,614) 8,785 G 205,308) .1071) 1,933) 6,092).......... - 1064! 149 
__ Pasadena. ese 112.21 -0752| 39.9 193,013) .1507! 42,213 18,385} 6,104) 15,254 G 249,745) .1303] 2,226] 6,2591.......... 1254! 167 
A See end of state for “SM Standard Metropolitan County Areas.”’ © SM, 1950. Before using these figures, see explanation page 19. 


Dollars are spent by people. To find out who’s doing the 


spending in every state, county and city, See Page 109. 


- -adv. 


—_ _ — 
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MAY 


LOS ANGELES TIMES 
MARKET 


You Are Invited To Use This Research Department 


10, 


To Obtain Information You Want About The Los Angeles Market 


Available now are findings of relative 
standings of brands in more than 100 
classifications of Foods, Toiletries, 
Cosmetics, Automobiles and other 
products as disclosed by the Los An- 
geles Times Continuing Home Audit. 
Started in 1946, the Home Audit has 
completed more than 30,000 inter- 
views in Los Angeles County homes 


to provide a true cross-section. Ad- 
vertising agencies may obtain Home 
Audit data at no cost for specified 
active clients. In addition, special 


_ studies, accurate market information 


and advertising coverage analyses 
pertaining to your special problems 
may be secured. Write Fred Selzer, 
Manager of Market Research. 


Largest Daily and Home-Delivered 


a? Circulation on the Pacific Coast. 


Leader in all Major Classifications 
of Advertising in its Field. 


LOS ANGELES TI M E S 


REPRESENTED BY CRESMER AND WOODWARD ® NEW YORK, CHICAGO, DETROIT AND SAN FRANCISCO 


1950 
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MANCHESTER BODDY 
President and Publisher 


REPRESENTED NATIONALLY 


fined to the afternoon. 


LOS ANGELES 


Daily @ Hews 


LOS ANGELES 54 


CALIFORNIA 


BY JANN AND 


An Afternoon Newspaper 


ROBERT L. 


The Los Angeles Daily News 


After April 1, 1950, there will be no morning edition of 


the Los Angeles Daily News. All editions will be con- 


SMITH 


Exec. Vice-Pres. & Assoc. Pub. 


KELLEY, INC. 


CALIFORNIA— (Continued) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


FOP ATIOS _n RETAIL SALES—1949 as EFFECTIVE BUYING INCOME—1949 SALES 
eet 80 BYP estimates tooo ESTIMATES MCONTROLS. 
COUNTIES ——e_- eo a eS ec a Oe nid Wen ee Gee 
raises aay ne 

— Total Families} Dollars cnet Dollars | | } = °% of Rare 

(in | % in (in % | Furn.- (in % Per | Per | Dollars | U.S.A. | Mar- 

thou- | of | thou- thou- | of General House-| Volume thou- | of | Cap- | Fam-| from Poten- ket 

sands) | U.S.A.) sands) | sands) |U.S.A.| Food Mdse Drug | Radio Code sands) |U.S.A.) ita | ily | Farming tial §=— Index 

Santa Monica.......]  75.2| .0505, 26.7] + 112,982| .0882] 26,970 7,951] 4,317) 5,939].......... 125,541) .0655| 1,609| 4,702) chipenann’ 0693) 137 

Burbank...........] 76.3] 0512} 22.7) 54,561] .0425) 11,727 1,491} 1,192] 1,993] H 86,741] .0452] 1,137) 3,821|.......... .0456| 89 
Alhambra......... 50.9) .0341 16.2 65,954) .0515 20,248) 4,472 2,382 4,344 H 67,188) .0351/) 1,320) 4,147)......... -0398) 117 Napa 
South Gate..... 50.2) .0337 14.4 28,246) .0221 14,071] 2,130 744 517 H 60,468) .0315) 1,205) 4,199)......... -0291) 86 Na 
Inglewood. . 45.3! .0303 14.0} 60,869) .0475 14,930 3,477| 2,382) 2,188] H 73,054] .0381] 1,613) 5,218|.......... .0394) 130 Neva 
Belvedere.......... 58.6] .0393| 13.4 23,914| .0186| 9,382 1,491 445 384] 4H 53,493] .0279] 913] 3,992)......... .0274| 7 Gr: 
Beverly Hills. . 30.2) .0203) 9.4] 117,691] .0919) 25,798 1,491) 4,615) 7,303] H 96,534] 0504 3,196/10,270).......... .0568| 280 Oran 
Huntington Park... 31.1, .0209 10.9 68,449) -0534) 12,898 9,937) 2,232 375 H 60,340} .0315) 1,940) 5,536| Se See -0360) 172 Sa) 
Pomona......... 38.4) .0257| 12.0 49,241) .0385 11,726 3,975 1, 488| 3,615 G 66,400) .0346) 1,729] 5,533).......... 0340) 132 A 
Compton.......... 46.1) 0309} 13.3] 38,980] .0304 9,382 993) 1,192) 1,516) 59,797| .0312] 1,297] 4,496).......... 0309| 00 Py 

Whittier............] 22.9] 0154) 7.6) 32,954 .0257| 9,381) 2,485) 1,192) 2,483] 37,409] .0195] 1,634] 4,922).......... 0205| 133 
Monrovia.......... 21.5) 0144] Tal 18,831 -0147) 5,862) 1,491) 595) 1,007 H 37,583) .0196) 1,748] 5,293).......... .0171) 119 Placs 
Redondo Beach. ... 24.2) .0162 7.6 17,560 pend 3,518 497) 446 862 H 32,234) .0169 1,332} 5 eee 0158) 98 Av 
Culver City........ 19.4| .0130 6.4 22,737 -0178) 3,519 498) 595) 283 H 25,550) .0133) 1,317] 3, 992) eee 0146) 112 Plun 
San Fernando...... 13.6} .0092 3.8 23,539) .0183) 5,862 1,491 744 597 G 18,318, .0096 1,347} OR ooo oa .0121) 132 Rive 
El Monte 7.8| .0052| 2.4 14,123] .0111| 4,690) 498| 446 Eee 10,141] .0052] 1,300) 4,225].......... 0070} 135 A 

ii iccecscentees 37.0 0248 10.0) 28,841] .0225) 10,294 2,166 522 RR 42,211| 0220) 1,141| 4,221, 32,414) 0227) 92 
ESS 10.5) -0070) 2.9 17,766} .0138 5,652 ae ° ° H 13,453} .0071) 1,281) 4,639|.......... .0091 30 Sac> 
SEE 145 82.9| -0556, 27.2 69,297| .0541| 26,535, ss &: oO eee 119,496; .0623 1441] 4,393 11,685 “0585! 105 A 
San Rafael......... 16.9] .0114! 5.3 34,442\ .0269) 9,739) 4,690 749} 1,426) 4H 28,213) .0147 1,669 + 77 155 San 
| | } ec 
Mariposa............. 5.2| 0035) 2.1 4,793, .0037) 1,075 ° | © Lisdanshaieesiednaul 6,239, .0033 1,200) 2,971) 1,701 0035) 100 r 
Mendocino.......... 37.3) .0250) 12.6 32,516) .0254) 9,537 4,451 583 idcsvnnnscd 41,933) .0219) 1,124) 3,328 12,774] .0236) 94 “4 

eee 63.1 -0424) 18.2 62, 066| -0484, 17,308) OS 84,988] .0444| 1,347| 4,670) 57,800}  .0452 107 

i 16.8 0113) 5.4 35,005 0875) 8,446) 4,450) 713 2,177 H 23,815) .0124) 1,418) 4,410).......... 0166) 145 

Si csenkvncéeness 10.2 0088! 3.3 13,489) .0106 2,930 * 217 Peiatinctined 14,683) .0076| 1,440) 4,449 5, 255) ie 

0 2.3] “oors| 7 1,349) .0010 Sr eee See eee 2,490) .0013| 1,083) 3,557 631] .0013| 87 
*Withheld to avoid disclosure. © SM, 1950. Before using these figures, see explanation page 19. a 
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YOU MUST USE THE SANTA ANA REGISTER 


Now 7 Days 


TO THE WISE 


; Phe 5. t Lr) ° an 
IS SUFFICIENT « « « At © do ox dn yn Couns ’ 
FO see. , ho 

Take it from Cliff Haskell, sales and merchandise i bese we are. Chay ™ 

manager of Alpha Beta Food Markets, that you can’t i ee “0 hey Ang * 
do a good job in one of America’s Richest Markets a P eq 1 
without “The Register.” Md na, Wat. “4 

a © hte apie, ee ee s 


SOUTHERN CALIFORNIA’S MOST CONSISTENT NEWSPAPER 


Sonta Ano Register. 


Represented Nationally by... . 


JOHN W. CULLEN CO. WEST HOLLIDAY CO., INC. ma ran g ng 
Chicago—New York—Cleveland Los Angeles—San Francisco 


TO DO A SELLING JOB IN ORANGE COUNTY 


The “SM”’ symbols mark original, exclu- 4 
sive estimates by SALES MANAGEMENT. CALIFORNIA — (Continued) 
Ag RETAIL SALES—1949 Se EFFECTIVE BUYING INCOME—1949 a 
BY 1/1/50 GD ESTIMATES prem ESTIMATES CONTROLS 
COUNTIES l x : ] l l as | 
CITIES | | fin th eo Paoheres N | F | Qual 
ITI | in thousands of dollars) et | arm ual- 
Total Families} Dollars | | Dollars Gross J of | ity of 
(in % (in (in % | Furn.- (in % Per | Per Dollars | U.S. A.| Mar- 
thou- of thou- thou- of General House- | Volume thou- of | Cap- | Fam-| from Poten- | ket 
sands) | U.S.A.) sands) | sands) |U.S.A.| Food Mdse. Drug | Radio Code sands) |U.S.A.| ita ily | Farming tial Index 
Ripisomiexcnensitiesnacclial © i |—_—— sacs: 
Monterey.......... 117.3) .0787; 36.0] 112,151) .0876 32,389 9,001; 3,081) 4,454].......... 159,200) .0831| 1,357) 4,422 53,542}  .0836) 106 
GE 6 15.1] .0102| 4.6] 46,206] .0361 8,357 3,815) 1,294 1,699] G 29,492| .0154| 1,953] 6,411].......... .0206} 202 
Monterey .....[ 18.0] 0120] 5.8] -24,675| .0193| 6,640 2,795 | 25,575| .0133| 1,421] 4,409].......... 0148} 123 
| 
Napa... «7.8 -0315 16.1 42,026 -0328| 13,192 3,754 1,033; 1,526].......... 46,834) .0244; 996) 2,909 12,798}  .0283) 90 
rere: 14.9) -0100 5.1 30,930) .0241) 8,667 3,502| 852) 1,320 H 24,444) .0127| 1,641] 4,793).......... 0156; 156 
Nevada...... a 21.9) .0147) 7.2 20,878) .0163) 7,401 1,707 462) ee 19,659) .0102| 898) 2,730 1,184) .0129) 88 
Grass Valley , 7.0) -0047) 2.2 14,949) peed 3,604 1,489) 255) 523 H 7,289) .0038| 1,041) 3,313).......... -0064| 136 
Orange......... - 89] 206.0) .1382) 65.6) 194,944) .1521 56,424 14,328; 5,686) 10,926].......... 244,238) .1275| 1,186) 3,723 88,954] .1370) 99 
Santa Ana.......... 47.7| .0320) 15.7 71,936) .0561 16 ,080 7,379| 2,463) 6,555 H 70,894) .0370| 1,486) 4,516).......... -0417) 130 
Anaheim. . venet 14.6] .0098| 4.6 18,324) .0143 5,135 1,791| 380} 1,143 H 15,900) .0083) 1,089) 3,457|.......... -0104) 106 
Fullerton........... 14.0) ons 4.2 15,986] .0125) 4,683 745| 342| 1,182) H 20,891| .0109] 1,492| 4,974).......... .O111| 118 
Placer 38.1) .0255) 12.1 38,016 2m 11,760 3,464) 870) 1,258].......... 46,651| .0243) 1,224) 3,855 10,121}  .0262| 103 
| ee 5.2| -0035) 1.9 14,066) .0110) 3,657 2,452 297 ee 6,797| .0035) 1,307) 3,577|.......... -0058) 166 
DG ic accdasustes 18.4) -0088 4.6 14,839 0116) 4,095) 1,102 497 © iwdcuinties 17,859) .0093) 1,363) 3,882 1,312] .0099) 113 
Riverside.......... 130} 167.5) .1124) 53.1] 161,481) -1260) 46,663 14,761) 4,658| fo eee 192,255) .1003) 1,148) 3,621 63,102} .1104) 98 
ARiverside......... 51.3) .0344| 16.3 66,692) .0520 16,892 10,717; 2,096; 5,196 G 76,245) .0398| 1,486) 4,678).......... -0424) 123 
Sacramento........134] 256.3 -1718| 81.6) 305,667) .2386 77,228 35,140 8,604) fae 389,347| .2031| 1,519) 4,771 44,257} .2075) 121 
4 >acramento....... 134.3) -0901| 44.0] 259,204) .2023 62,245 34,718) 8,165) 17,088 E 266,986) .1393) 1,988) 6,068).......... 1484) 165 
San Benito........... 17.4) .0117| 5.1 16,186) .0126 4,516 877| 343 sca, TOOT 22,832| .0120| 1,312| 4,477 18,431| .0121| 103 
A See end of state for “SM Standard Metropolitan County Areas.”” *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 


A complete summary of all Metropolitan County Areas will be found on page 134. 
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How BIG is SAN DIEGO? | et stendord rote 

Atlanta, Go, . . . . 442,294 Indianapolis, Ind, . . 460,926 Rochester, N.Y, . . 381,373 Data show you the 

Birmingham, Alo, . . 407,871 Lovisville, Ky. . . . 420,216 St. Paul, Minn, . . . 331,570 SIZE of California’s 

Dallas, Tex. . . . . 342,046 Memphis, Tenn.. . . 305,510 Seattle, Wash. . . . 407,630 . * 

Denver, Colo, . 384,372 Providence, R. |. . . 431,917 Toledo, Ohio. . . . 341,663 new Major Market! ) 
SAN DIEGO, CALIFORNIA - 425,361 a 

* All population figures are for City Zone and are taken from SRDS Consumer Markets 1949-50 Edition > ad , \ 


JUST ONE ORDER AND ONE PLATE “COVERS” SAN DIEGO 
SAN DIEGO UNION 27d TRIBUNE-SUN 


REPRESENTED NATIONALLY BY : 
WEST-HOLLIDAY CO., Inc., New York + Detroit « Chicago » Denver * Seattle + Portland * San Francisco * Los Angeles 


C ALIF L J F () R N | A— (Continued) The “‘SM’’ symbols mark original, extlv- | 


— —- — sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1949 WHOLE-| EFFECTIVE BUYING INCOME—1949 SALES 
SM | at yy SM SALE SM ADVERTISING | 
ESTIMATES ESTIMATES CONTROLS | 
A ELS ae ae = SALES 
COUNTIES ; 
samen FOUR STORE bp ay | } F 
ITI in thousands of dollars) Net | arm ual- 
Total | | Families} Dollars Ra Dollars | } Gross % of lina 
in (in in % | Furn.- (in % | Per | Per | Dollars | U.S.A.) Mar. 
thou- | of thou- thou- of | | General House- | Volume thou- of | Cap- | Fam- from Poten- | ket 
sands) U.S.A.| sands) sands) |U.S.A.| Food Mdse. Drug | Radio Code sands) /|U.S.A.| ita ily Farming tial | Index 
San E Berasdine we 270. saa . 1815) 86.2 240,750 .1879 74,286 24,930 6,354) Pe aisicatens 286 ,806 .1496| 1,060) 3,327 77,429] 1675) 92 
ASan Bernardino. .. 73.3) .0491) 23.2 105,208! .0822 27,708 18,200} 2,720) 7,702 G 94,348] .0492) 1,287] 4,067|.......... -0591) 120 
@Ontario......... 23.2) .0156 7.2 27 ,687) .0216| 10,625) 2,343) 788) 1,449 H 26,745) .0140) 1, 153} 3, 715) ieewieanes -0166) 106 
Redlands... .. : 19.0) .0127 6.5 22,871 .0178} 8,766 2,094} 673} 1,267 F 20,692 .0108} 1 1089| 3, 183| penwaneee -0133! 105 
} | | | | 
San Diego...... 144) 534.0) .3581 182.1] 515,687 -4026) 147,234 60,219) 14,917| 28,744].......... 608,136) .3172) 1,139) 3,340) 35,016] .3510 98 
AtSan Diego....... 361.2) .2423 127.9 396,049) - 3092} 110,279 53,776; 11,129) 25,794 E 487 ,574 -2543| 1,350) 3,812).......... | -2684| lll st 
San Francisco. . 1451 -5380) 285. J 1, 247, 370) -9736| 259,867; 147,721! 30,446; 88,4001.......... 1,787,213) .9324! 2, 228! 6, 269 1,952!  .8658! 161 
A See end of state for “SM Standard “Metropolitan County Areas.’ Before using these figures, see explanation page 19. 
@ Sce end of state ‘Multiple Cities.’ © SM, 1950. 
TPopulation estimate does not include about 46.000 serv'ce personne’, including 


their families, on duty in the area; official 1950 Census will include this personnel. 


What’s the 
1950 SALES OUTLOOK in 105 industries 


Don’t miss SALES MANAGEMENT’S Board, “Future Sales Ratings” are put 


quarterly “Future Sales Ratings” giving through the acid test by a Board of Advis- 
you an advance forecast of the sales out- ory Editors numbering over 300 experts 
look in 105 industries — from “Advertis- who are thoroughly familiar with produc- 
ing” and “Air Conditioning” to “Vacuum tion and distribution problems. 


Cleaners” and “Washers.” 
“Future Sales Ratings” appear in the Jan- 


This feature includes a key to the annual 
sales volume of each industry and gives 
the industry’s relative sales rating for both 
the quarter and the year ahead. Compiled 
under the direction of Peter B. B. Andrews, 
former Economic Advisor, War Production 


uary Ist, April lst, July lst and October 
lst issues of SALES MANAGEMENT. It 
is one more among the many valuable mar- 
ket data services that sales and advertising 
executives find only in SALES MANAGE- 
MENT—The Magazine of Marketing. 


THE MAGAZINE OF MARKETING 
386 Fourth Avenue, New York 16, N. Y. 
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Fact about 
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in San franciscos 
“Best Circles” 


» People prefer the suburban life in ® The Chronicle’s circulation pattern reflects this 
our San Francisco market. 69.9% of distribution of population. And being the kind of a 
population lives in the Retail Trading newspaper it is...The Chronicle attracts better- 
Zone rather than the City Zone (Sales customer readership. You sell the “Best Circles” in 
Management's 1950 copyrighted survey). suburbs AND city when you schedule our paper! 


—_ REAL, complete San Francisco 
market circles out from San 
Francisco. Its approximate 50-mile 
radius includes both ABC City 
Zone and ABC Retail Trading 
Zone. Every sales and population 
yardstick shows the HEART of en * . 

this market is in the bigger-spending a amond CONTRA COSTA 
suburbs— outside San Francisco. Check \Gikeley 


circulation distribution of San Francisco \ 
20 tkliand— | go 


newspapers with this fact in mind! 
ALAMEDA 


Burlingame 


e 
ronicie Ws 
MATEO - ARA 
Palo Alt- SANTA Cub 


DELIVERS “BEST CIRCLE” COVERAGE 
, San Jose 
a? 


IN TRADING ZONE AND CITY TOO 


SAWYER, FERGUSON, WALKER CO., National Representatives...New York * Chicago « Detroit * Atlanta * San Francisco « Los Angeles 


MAY 


10, 1950 
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but it can be reached 


MORE MORE MORE MORE 
RETAIL FOOD DRUG HOUSEHOLD 
SALES SALES SALES FURN RADIO 


PER CAPITA THAN EITHER PER CAPITA THAN EITHER PER CAPITA THAN EITHER PER CAPITA THAN EITHER 
LOS ANGELES OR SAN LOS ANGELES OR SAN LOS ANGELES OR SAN tOS ANGELES OR SAN 
FRANCISCO FRANCISCO FRANCISCO FRANCISCO 


REACHED ONLY BY 
SANTA BARBARA NEWS-PRESS ® KTMS - KCOY 


Pa 


CRESMER & WOODWARD REPRESENTATIVES PAUL H. RAYMER CO. REPRESENTATIVES 
A—(Continued) tive estimates by SALES MANAGEMENT 
Pry ESTIMATES RETAIL SALES—1949 WHOLE-| EFFECTIVE BUYING INCOME—1949 pom 
JM BYD estimates — GYD estimates CONTROLS” 
Reausaendeeaduneniaiintee SALES 
COUNTIES | | 
ie | | vm sroge angurs - - e 
Total | Families} Dollars ve = pee — Dollars Gross | % of rer 
(in % (in (in % | Furn.- (in % Per | Per Dollars | U.S.A.) Mar- 
thou- of thou- thou- of General House- | Volume thou- of | Cap- | Fam- from Poten- | ket 
sands) U.S.A.) sands) sands) |U.S.A.| Food Mdse. Drug Radio Code sands) |U.S.A.| ita ily Farming tial Index 
ASan Francisco..... 802.2 oa 285.1] 1,247,370 -9736| 259..867| 147,721; 30,446) 88,400 A 1,787,213] .9324| 2,228) 6,269].......... -8658) 161 
San Joaquin....... 159} 211.9) .1422) 69.7) 216,111) .1686) 56 , 262) 20,384; 3,915) 10,781}.......... 303,335; .1582| 1,432; 4,352; 117,130 -1581) 111 
AStockton....... 74.8) .0501 22.9 132 ,692 - 1035) 34,826 15,919 2,830 9,282 E poapent .0671) 1,718] 5,612|.......... -0746) 149 
eee 15.5} .0104 4.7 om ws 8,890 2,160 548 872 H 23,223) .0121| 1,498) 4,941).......... -0139) 134 
| | 
San Luis Obispo...... 6.4 -0364) 18.0 53,520) .0418) 16,390) 5,152, 1,191 Ce divitwon wand — oa 1,110 _ 24,278 -0356) 98 
San Luis Obispo..... 14.2] .0096) 4.5 27,295) .0213) 7,097 3,891] 623 408) H 23,819) .0124| 1,677 5,293) Beret .0145) 151 
San Mateo........ 145] += 206.0) .1382) 63.0} 194,501) .1518 66,060 11,421 | la 296,530) .1547| 1,439) 4,707) 17,078 -1505) 109 
San Mateo......... 39.7) .0266) 11.8) 37,344) 0291) 14,467 4,054 814 3,117 H 76.591) .0400) 1,929 6,491) niepiekaee .0341) 128 
Redwood City. ..... 23.0) .0154 6.8 32,094 0251) 9,909 3,769 684 960 H 33,520) .0174) 1,457) 4,929).......... -0193) 125 
Burlingame......... 19.8) .0133 5.8 52,709] -0411) 17,109 2,536 1,450 1,989 H 39,835) .0208| 2,012) 6,868). ......... -0254) 191 
Santa Barbara....... 98.4 -0660 31.4 116,925 -0913) 30,551 7,010; 3,374; 6,020].......... 149,089) .0778) 1,515) 4,748 33,647 -0795| 120 
Santa Barbara...... 42.3 -0284| a 71,675) .0560 19,920 5,145 2,195 4,932 G 74,786} .0390) 1,768) 5,122).......... -0420) 148 
Santa Maria. . 12.8) .0085 3.6 23,034) .0179) 5,499) 1,682 560 946 H 22,744) .0119| 1,777) 6,318).......... -0130) 153 
Santa Clara........ 146] 265.9) .1783 84.4] 286,836) .2239| 77,774 30,769| 7,436) 15,530].......... 354,696) .1851| 1,334) 4,203 65,831 -1954| 110 
ASan Jose......... 94.3 "0633| 31.0 203 , 366 1588} 43 ,086 24,307; 4,603) 12,119 F 138,746) .0724| 1,471) 4,476).......... -0965) 152 
Se 25.5) .0171) 8.1 47,041) .0367| 10,034 3,969; 1,845 1,901 G 46,429} .0242| 1,821] 5,732).......... | -0265| 155 
Santa Cruz........... 66.2 0444) 23.5 69,866) .0545 19,916 7,214) ft i eee 77,632) .0405| 1,173) 3,303 17,099 -0455/ 102 
Santa Crus......... 23.1 0155) 8.9 35,491) .0277 9, “641| °°] te 2,065 H 31,708) .0166) 1,376) 3,571)...,...... -0197| 127 
Watsonville......... 13.0 0087; 2} 24,663) .0192 5,955) 3,643) 710 1,266 H 16,176} .0084) 1,244) 3,851|.......... -0117| 134 
ace seatieaed 33.2) .0223) 11.0 38,469) .0300 9,891| 3,889) 868 Se 39,594) .0206) 1,193) 3,599) 4,012}  .0238) 107 
Redding............ 11.5 0077| 3.6] 29,544) .0231 6,607 3, 535|  — eee 14,368] .0075| 1,249] 3,991|.......... .0122| 158 
i ismnnenaskaane 2.7 ore, 1.0 1,350) .0011 747| . a PREIS 3,311) .0017| 1,226 3,311| 660 -0015| 83 
dnt dnaneonies 35.6 0239 11.2 36,421! -0284 8,938) 2.318 a” 48,160) .0251| 1,353 4,300) 11,108 -0259) 108 
ar 145] «118.5 -0794) 37.6 93,707) .0732) 35,808) 6,882; 1,627) 4,1919].......... 129,525) .0676| 1,093) 3,445) 26,562 -0716| 90 
Vallejo............. 42.4] .0284| 13.9 54, 1631 .0423| 21, 950! 6,146) 970} 3,818] H 61,709| .0322| 1,455] ve Teac .0345| 121 
See end of state for “SM Standard Metropolitan County Areas.”’ Before using these figures, see explanation page 19. 
Withheld to avoid disclosure. SM 
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SPEAKING OF LEADERSHIP . . 


iv SANTA BARBARA ... 1s RADIO. KIST! 


eae UU esr 
INCOME INDEX AUDIENCE* LEADS 
Leads California Average 15% 25% ae = = — aes 
Leads Pacific Coast Average 27% 35% Local Station A 16.0% by 66% 
Leads National Average 37% 48% Local Station B 15.8% by 68% 
(*Hooper City Index, Winter 1949-50) 


KIST.. __Represented by George P. Hollingbery Co. ... 
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SS ewe eevee 


* a eiiehiniasiel mu wane 4 Pine wy, ’ pera ain intra ins bath S heal ts 7 es han rd hea 
The “SM” symbols mark original, exclu- 4 
sive estimates by SALES MANAGEMENT. CALIFORNIA — (Continued) 
: er ne RETAIL SALES—1949 wanes EFFECTIVE BUYING INCOME—1949 a 
f ESTIM SAL 1] 
; BYP 1/1/50 BYP ESTIMATES BYD EstimaTES CONTROLS 
; = GES. OF | 
j COUNTIES l l 
3 | FOUR STORE ooows ” | . Qual 
CITIES (in thousands of dollars) et | arm ual- 
Total | Families} Dollars | == — Dollars | Gross % of | ity of 
(in | &% (in (in % | ; Furn.- (in % Per | Per Dollars | U.S. A. | Mar- 
thou- of thou- thou- of | General | House- | Volume thou- of | Cap- | Fam- from Poten- | ket 
sands) | U.S.A. sands) sands) |U.S.A.| Food Mdse. | Drug Radio Code sands) | U.S.A. ita ily Farming tial Index 
——— $f} | | | __—_—— ae. Wie: |_— Rae ais 
Sonoma. ; ¥ 93.6, .0628 32.1} 100,642) .0785 28, 059| 8,568) 2,802) 4,697).......... 115,446, .0602) 1,233) 3,596 69,040}  .0662) 105 
Santa Rosa ‘ 18.1} .0122 6.2 36,935) .0288 9, 456| 5,818) 1,225) 2,905 H 26,325) .0137| 1,454] 4,246].......... .0179} 147 
Petaluma......... 11.6} .0078 4.0 29,388/ .0229} 5 ,667| 1,533} 670} 1,425 H 14,815] .0078] 1,277) 3,704).......... .0123) 158 
Stanislaus. . . was 132.3} .0887 37.9] 128,146) .1000) 36,369) 14,740) 2,945) 4,796).......... 165,154) .0862| 1,248) 4,358 81,461 -0908| 102 
Modesto.......... 22.2 -0149} 7.0 73,299] .0573 19,128} 11,070; 1,763 2,500 H 35,603} .0185) 1,604) 5,086).......... -0294| 197 
_ | 7.0) .0046 2.3 18.965 .0148 5,418) 2,167) a! 12,132] .0064| 1,733] 5,275].......... .0086| 187 
Sutter... 28.6) .0192 8.8 17,535) .0137 6,577) 528, 163)  &. 46,749; .0243) 1,635) 5,312 40,222} .0201) 105 
| | | | 
ee 18.8, .0126 | 18,283) .0143 5,021 1,972) 354) ee 21,204) .0111) 1,128) 3,534 —_ -0124| 98 
Trinity. .... iad 4.7! .0032 1.7 4,046 .0032 1,316 . | * | Fit eenieg ty 4,903| .0026! 1,043| 2,884) 403! .0029! 91 
*Withheld to avoid disclosure. © SM, 1950. Before using these figures, see explanation page 19. 


for 63 years 


No one else 
even comes close! 


whe. 


San Fronciso QUIS 


4 


(ST aY, 
ell ds heed } 


FIRST in circulation e FIRST in advertising linage @ FIRST in service to advertisers 


REPRESENTED NATIONALLY BY HEARST ADVERTISING SERVICE 


« 
, Ptr a) 
ay eee 


STOCKTON, “Central California’s”’ 


| ie Most Important Market 
| 47,414 
error Served By One Newspaper 
|  45,250— Publisher's ABC State- 
ment, 6 mos. ending Sept. 30, 1949 
| 0% eee 


67° 0 Family Coverage San , > : , : 
/ Joaquin County Member Audit Bureau of Circulations, Associated Press, United Press, International News 
i Service. Represented by Cresmer & Woodward, Inc. 
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RING THE BELL IN LOS ANGELES! | ¢ 


Whatever you sell, you'll sell it faster and at less 
cost to THE MIRROR’S big,* responsive, money- 
earning and spending family audience! When you 
check linage and circulation figures in Los Angeles 
you'll discover major changes . . . that in this 
busy rich market, the big move is to THE MIRROR! 


“Over 200,000 


In Los Angeles 


you'll look BIGGER ee, 


Represented by 


O'MARA & ORMSBEE, INC. 


VIRGIL PINKLEY, 
EDITOR AND PUBLISHER 


NEW YORK DETROIT 
CHICAGO SAN FRANCISCO 
. The “SM”? symbols mark original, exclu- 
* A L | F '@) R N | A— (Continued) — on sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1949 — EFFECTIVE BUYING INCOME—1949 ol : 
ESTIMATES i 
GID i's BYP estimates ina ESTIMATES CONTROLS 
COUNTIES ‘itn ——— | 
CITIES | | fa Ramet ry Net | | F | Qual 
(in thousands of dollars e arm | Qual 
Total | | Families} Dollars | ar Dollars | Gross | % of | ity of 
(in | % | (in (in % Furn.- (in % | Per | Per | Dollars | U.S.A. | Mar- 
thou- | of thou- thou- of | General House- | Volume thou- of | Cap- | Fam- from Poten- | ket 
sands) | U.S.A.) sands) sands) |U.S.A.| Food | Mdse. Drug Radio Code sands) /|U.S.A.| ita ily Farming tial | Index 
Tulare 173.31 .1162 48.2) 131,671) 1027] 44,986) 13,730} 2,569 5,486} Lpuiameaina 196 ,324 .1024| 1,133 4,073| 138,724) .1053) 91 - 
Visalia 11.9} .0080 3.7 31,074| .0242 9,132 4,064 692 1,853 H 16,608) .0086| 1,396 4,489) eovebenee .0132) 165 
Tulare 12.3) .0083) 3.5 25,281) .0197 6,209 4,120 557 992 H 15,502} .0081/ 1,260) 4,429).......... .0116) 140 
Porterville 7.8) .0052) 2.5 23,569) .0184] 5,893 3,570 557 890 H 9,193) .0048) 1,179 3,677| ikem’ -0090) 173 
Tuolumne. ... are 11.9 .0080 4.2 12,886) -o101| 3,917 1,471 375 iasnncceiues 15,685) .0082! 1,318) 3,735) 2,216]  .0087 109 
Ventura ; 101.9 .0683 30.2 90,943) 0710) 28 ,658) 7,121; 2,388; 3,676).......... 126,901; .0662| 1,245) 4,202 54,054] .0681 100 
Ventura 22.6) .0152 7.1 38,196} .0299) 12,179) 4,045 983 1,468 H 40,159 ea19) 1,77 eee .0225' 148 
Oxnard.... 24.8 .0166 7.2 19,736) -0154| 6,363] 2,101 373 866 H 28,169} .0147) 1,136) 3,912)......... .0153, 92 
Yolo pases 39.3) .0264 12.3 35,707, .0278) 11,024, 2,534; 1,198 Beeb sbeccsens 59,975 .0313| 1,526, 4,876) 33,309}  .0293 111 
Woodland 10.0! .0067 3.1 20,281) .0158 5,534 2,342 693 ° H 19,860} .0103| 1,986) 6,406).......... .0112) 167 | 
Yuba ; 27.7| .0186, 8.8) 36,006, .0281, 9,842, 3,494) 846) 1,128).......... 41,832) .0219| 1,510 4,754, 8,911) .0231, 124 
Marysville 10.1] .0068} 3.2] 32,369) .0253) 8,356) . 846} 1,128].......... 14,891] .0078 1,474 4,653 seeccecess .0129| 190 
anaes Ae aaa ees | tea — 
Total Above Cities. ....| 6,362.9|4.2674| 2,153.7 9,332, 918)7.2847; 2,331,9 4) 1,096,698) 270,116) 601,901).......... 11 ,462,293/5.9797 1,801| ee Adesetends 6.0288) 141 
= - — ae Tecate | | —_ 
State Total ...........|10,368.0/6.9535| 3,358.9]11,489,896/8.9682 3,055, 894| 1,205 ,338| 317,334, 666,227].......... sapere 1,532| 4,730) 1,964,567] 8.2256) 118 
x se : a ‘ 
CALIFORNIA— Standard Metropolitan County Areas 
Fresno 89] 275.9) .1850| 79.1] 295.811| .2309| 78,447 30,984] 8.832) Es ovexes 353,204] .1842| 1,280] 4,465|..........]  .1984| 107 
Los Angeles 89] 4,233.5 2.8393) 1,389.8] 4,916,077 3.8371) 1,229,033 511,852) 154,553) 319,625). ........ 7,049 ,082/3.6776| 1,665, 5,072,......... 3.5577, 125 
Riverside 130 167.5 .1124 53.1 161,481, .1260 46 663 14,761; 4,658 ee 192,255) .1003 1,148) SES .1104) 38 
Sacramento .. 194 256.3 .1718 81.6 305,667) .2386 77 ,228 35,140 8,604' 17,817]......... 389,347) .2031) 1,519) 4,771)......... -2075) 121 
San Bernardino... .143 270.6 .1815 86.2 240,750 .1879 74,286 24,930 6,354, 11,617].......... 286,806 .1496) 1,060 3,327/......... -1675' 92 
San Diego 144 534.0, .3581 182.1 515.687 .4026 147,234 60.219| 14,917 28,744 608.136 .3172 1,139 3,340 or .3510 38 
*Withheld to avoid disclosure. © SM, 1950. Before using these figures, see explanation page 19. 
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Sillion © 


ee 
THE SACRAMENTO BEE 


The nation’s best test me- 
dium . . . located in the 
nation’s top test market. 
Reaches 9 out of 10 families 
in ABC city zone . . . half 
of all families in 19-county 
Sacramento trading area. 


THE 
BILLION: 


DOLLAR 
VALLEY 


"a 
7 


1950 


OF THE 


BEES 


.s.like California without the 


Jollar \ alley of the 


THE MODESTO BEE 


Reaches 9 out of 10 families 
in ABC city zone. . . half of 
all families in nation’s 10th 
wealthiest farm county. The 
only daily paper in Modesto— 
the city with per capita food 
sales 323% above U.S. average! 


THE FRESNO BEE 


Reaches 9 out of 10 families 
in ABC city zone . . . half 
the families in 4-county 
ABC trading area. In 1949 
it ranked 3rd among all 
Sunday papers in the West 
in total automotive linage. 


CES 


Are you leaving a 214-billion-dollar market behind 
you? A market with higher total retail sales than 
all Maryland?* You are, if you're counting on 
San Francisco and Los Angeles newspapers to cover 
California’s Billion Dollar Valley. Because that’s 
inland California . . . and faraway coast papers 
don’t get around there, any more than Philadelphia 
papers get around Pittsburgh. 

You cover the Valley only when you advertise 
inside the Valley .. . in the leading Jocal papers. 
They are the three McClatchy papers — The Sac- 
ramento Bee, The Modesto Bee and The Fresno 
Bee. No other newspaper combination — local 
or West Coast — even approaches their coverage 
of the Valley. 


*Sales Management’s 1950 Copyrighted Survey 


. MTC laichy \\ ewspapers 


National Representatives... O'MARA & ORMSBEE, INC. 


New York * Los Angeles * Detroit * Chicago * San Francisco 


1950 POPULATION 


~emmerims santa Clara County.... 


(ABC City Zone) 


Santa Clara 
County 295,500 


MARKET 
blanketed by 
eee... no other medium! 


SAN JOSE, in Santa Clara County... 
A market which LEADS the U. S. in 1950 retail sales 
volume for any city of equal size or less. 
SAN JOSE, in Santa Clara County... 
A market which, for the past 11° years, has been 
among the top 21 of 237 leading cities in PER CENT 
ete aly OF RETAIL SALES GAIN. 
Jan. 1, 1950 
SAN JOSE, in Santa Clara County... 
Mercury Herald 


98.206 Where the Market Index is now 52% ABOVE THE 
' NATIONAL AVERAGE 


SANTA CLARA COUNTY... 


Where complete economical coverage of the area can 
only be assured through the SAN JOSE MERCURY 
49,292 HERALD and SAN JOSE EVENING NEWS. 


All facts based on latest available data. 


Evening News 
33,509 


Sun. Merc-News 


213 W. SANTA CLARA ST. 
SAN JOSE, CALIFORNIA 


Represented Nationally by 
WEST-HOLLIDAY COMPANY, Inc. 


CALIFORNIA— @% Standard Metropolitan County Areas The mamta, mack aia oc 


were _Sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1949 = EFFECTIVE BUYING INCOME —1949 SALES 


ESTIMATES E ADVERTISING 
BY 1 1/1/50 BY 1 ESTIMATES ones JM ESTIMATES CONTROLS 


FOUR STORE GROUPS 
(in thousands of dollars) 


Farm 
Total | Families} Dollars | Gross 
- o 


in % (in (in o% ) Furn.- i a | Per | Dollars 
thou- of | thou- thou- of | General | House- Fam- from 


sands) | U.S.A.) sands) sands) |U.S.A.. Food | Mdse. | Drug Radio sands) | U.S.A.) ita ily | Farming 


San Francisco- 
Oakland 145 2,259.0 1.5150) 748.5} 2,670,063'2.0841 720,242' 307,991) 66,395 166,123)... ...-| 3,918,686 2.0443 1,735, 5,235... 

San Jose 146] 265.9 .1783) 84.4) 286,836 .2239 77,774 30,768, 7,436) 15,530].......... 354,696, .1851; 1,334 4,203 .. 

Stockton 159} 211.9! .1422/ 69.7] 216,111! .1686 56 , 262 20,384, 3,915) 10,781 _ 303,335 . 1582, 1,432) 4,352 


CALIFORNIA—Multiple Cities 


Ontario-Upland 31.5 0211) 10.0 35,460, .0268) 14,837 12,725 1,031 va Wedkalwes 35,439 a 1,125 su. eee 


CAIADAN ane 7 eae (Other Mountain States: Arizona, p. 160; Idaho, p. 230; Montana, p. 358; 
. O L O R A D 0 meee Counties and Cities _ Nevada, p. 367; New Mexico, p. 381; Utah, p. 540; Wyoming, p. 


City County City County 


Alamosa os cveee ee Mamese Durango eee ----La Plata Pueblo 
Boulder testes e ..+++Boulder Fort Collins settee ee eees Larimer Sterling 
Colorado Springs ...--.--------E Grand Junction .... 

Denver . Greeley -- Trinidad 


21,193] .0111) 876) 3,117, 
12,532| .0065| 1,119) 4,177) 
Alamosa — 7.6) .00! a3 14,690) . 2,623 9,651} .0050/ 1,270 4,387| 
Arapahoe * 8). / 27.171) . 24,329) .0127| 746 a 
Archuleta. 2]. . 2,204) . | 3,157| .0016| 987| 3,946] 
ii csccsmswanbaas 7|. y 3,955) . 8,547} .0045| 1,276) 4,274) 
RRR bias 2. 5] 5,797| . 000 .0047|  978| 3,600! 
| 


*Withheld to avoid disclosure. 
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SALES MANAGEMENT 


THE CALL-BULLETIN IS THE WINNER 
IN PROSPEROUS SAN FRANCISCO 


_— 


You can’t crash the winner's circle in 
San Francisco by dashing off in all 
directions at once. Or by horsing around 
all over the map of northern California. Or 
by trying to back into nearby metropolitan 
markets that have their own favorite 


metropolitan newspapers. 


The Call-Bulletin leads the field in San 
Francisco. And in the prosperous suburbs 
directly north and south of the city. It's 
an odds on favorite among daily news- 
That's why The Call- 
Bulletin is a favorite with both national 


paper readers. 


and retail advertisers. 


tHe Caizt-Butcetin 


SAN FRANCISCO'S FRIENDLY NEWSPAPER 


A MOLONEY, REGAN & SCHMITT REPRESENTATIVE 


CAN GIVE YOU THE FACTS ON THE SAN FRANCISCO 4 


MARKET .. . STRAIGHT FROM THE HORSE'S MOUTH 


MAY 10, 1950 


i 
PR OVE D oe EA D E R Ss a | I Pp For 51 years The Western Farm Life has been serving the 


farm and ranch interests of the Sure-Crop Area. Its value in 


Yo x5 46 “47 “48 49 this important market is shown by the steady increase in 
2 - T: circulation and even greater increase in readership. During the 
210 Circulati on @ loot past five years ABC paid circulation has increased over 50% 
fi Response index goo? eoue and reader response to editorial matter has more than doubled. 
200 cence age - In the Sure-Crop Area, The Western Farm Life gives you 
190 == -100*109,407 Oe Largest ABC Circulation 
ues wm - 1002 . A 


Lowest Milline Rate 


Proved Readership 


No. of W.F.L. 

Farms Circulction 
0 SS Re EE Me eee ee 47,618 47,566 
MINI, pisnichcinaciidiccasioasneprectinaneenasiiidacne 13,076 13,053 
ce 29,695 17,151 
Ra 26,322 13,762 
NEE Oe OOO SOTA ETO 37,747 20,959 
Southeastern Idaho.................. wiaitecaceepts 32,172 21,181 
a ee 16,726 10,863 
Total, Sure-Crop Area......... sc aikaktoe ae 203,356 144,535 
Re ee 22,712% 
Ins 167,247 * 


“Dec. 15, 1949 issue, ABC Auditor's Statement. Circulation 
outside the Sure-Crop Area: Nebraska, 5,812; Idaho, 3,607; 
Kansas, 5,334; Arizona, 3,528; Nevada, 1,494; Unclassified 
and Foreign, 2,937. 


DENVER, COLORADO 


National Representative: THE KATZ AGENCY, Inc. 


Over 50% of all U 4 Irrigated Farm Land New York © Chicago ® Detroit ¢ Atlanta ¢ Dallas ¢ Kansas City 


San Francisco * Los Angeles 


: The ‘SM’? symbols mark original, exclu- 
Cc OLORA DO pecatt (Continued) sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1949 WHOLE-| EFFECTIVE BUYING INCOME—1949 SALES 
SM ESTIMATES Ry SALE JM ADVERTISING 
1/1/50 M ESTIMATES ESTIMATES CONTROLS 
' SALES 
COUNTIES l l 
omnes — STORE } ps may - is } Ova 
ITI | (in thousands of dollars) = | arm P 
Total | Families} Dollars —" Dollars | Gross % of | ity of 
in | & (in (in % | | Furn.- (in | % | Per | Per | Dollars |U.S.A. | Mar 
thou- of | thou- thou- of | | General | | House- | Volume thou- | of | Cap- | Fam-| _ from Poten- | ket 
sands) | U.S.A.) sands) sands) |U.S.A.| Food | Mdse. Drug Radio Code sands) U.S.A.) ita | ily | Farming tial Index 
Boulder.............. 41.4 .0278| 13.1] 39,614| .0309| 10,776, 2,053| 1,145] 2,592).......... 52,379| .0273| 1,265| 3,998] 17,179] .0285| 103 
Ae 16.0) .0107} 5.5 24,008) .0188 nye 1,137| 646| 1,674 H 24,149) .0126/ 1,509) 4,391).......... 0141) 132 
Chaffee. .... er 7.4 .0049 2.5 10,263) -0081| 2,004) 347) 215! i tceenenes 10,010) 0052) 1,353) 4,004) 1,069}  .0060) 122 
Cheyenne. .... 3.0 .0021 8 2,113) .0016 504 4 94 at eer ans -0019) 1,202) 4,506 4,391 -0019' 90 
| | | } 
| | | 
Clear Creek......... 4.0) .0026 1.4 3,652) .0029 1,229) ° 147 ff eee 5,754) .0030) 1,439) 4,110 46] 0029 112 
| REE 10.5) .0071! 2.3] «5, 158) .0040) 988) 473, 148} * (I... 6,800/ .0036| 648] 2,957, 6,324) .0044 62 
id chiunueaes 6.7, .0045 1.5 1,970) .0015) 308) ey © Rice ae 0014) 404) 1,806) 3,102} 0021 47 
| | 
ee 5.3) .0035 1.5 3,701) .0029) 988) - 94 Oe ccdocess 5,565, .0029) 1,050) 3,710 5,356] .0030, 88 
GOP. o cccccescveacs 1.9} .0013) 6 1,039) .0008 423) 48) 40 © Riccessncae 1,924 .0010) 1,013) 3,207 1,108} .0010 7 
BPE geecencesieenes 15.3) .0103) 4.2 13,396] .0105) 3,169) 837) 350 ee 19,771) .0103) 1,292! 4,707 11,431} + .0104 101 
| } } 
Denver......... 43) 409.0) +2743, 134.0 650,428. 5077; 113,360) 136,990 20,458) Sf eee 674,078 13517 1,648; 5,030 4,238] .3829 140 
ADenver. : 409.0} .2743| 134.0 650,428) 5077 113,360} 136,990 20,458) 32,980) Cc 674,078) .3517) 1,648} 5,030! paaokwicad 3829 140 
Pc sesccecens 2.1) .0014) 6 765) -0006) bcsshinbsiiapssent cassia 1,318] .0006| 628) 2,197 1,773} .0008 57 
Pe ttvécnesnee< 3.1} .0021 8 2,369) — = ” ” F Ei cseeeeess 3,922) .0021 — 4,903 3,053} .0020 9% 
Me chinenecnhenes 5.0} .0033 1.5 4,339) .0034 1,392) 95 134 fal Sener 5,981| .0031| 1,196, 3,987| 3,404] .0032 97 
SD. concveveseusces 4.5) -0030) 1.2 2,260) .0017 786 a 41 © 'Deesenesecs 4,767| .0025 1,059) 3,973! 7,093} .0024 80 
eee 4 64.7) .0434 21.9 83,968) .0656 18,400 7,826; 2,969; 3,951}.......... 92,407) .0482 1,428) 4,219 10,083} .0524 121 
AColorado Springs. . 50.2) .0337| 17.8 75 ,655 i 16,159 7,826; 2,718) 3,803 H 78,526) .0410) 1,564) 4,412).......... 0449 133 
Fremont 17.6) .0118| 5.4] 16,385) .0128 4,296 1,026 403 | Ree 18,661 so} 1,080 3,456) 3,097] .O111 9% 
ere | 0065) 3.0) 10,791) .0084 2,400 616 404 Se 12,688] .0066| 1,308] 4,229 6,249} 0071 108 
EE 1.5 .0010 -7] 1,111) .0009) 7 ey OR ORL 1,802) .0008| 1,201| 2,574 19} 0009 90 
| | } | | | 
GHIE, aceseccocqgses 3.7; .0025 1.2 4,652| .0031 1,069) 63 242) O  Divckceenes q 5.615) -0030| 1,518) 4,679 2,621 0029 116 
Gunnigon............. 5.1| 0034, 1.5] 6, 181| .0049] 1,398 ° | 160) 110).......... 7,807) .0040| 1,531) 5,205] 2,857] .0042, 124 
Hinsdale............. .3| .0002 A 146| .0001| a eee at, SES 415| .0002' 1,383! 4,150 227! = .0002 100 
A See end of state for “SM Standard Metropolitan County Areas.”’ Before using these figures, see explanation pave 19. 
“Withheld to avoid disclosure. © SM, 1950. 
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‘ ° ? 
J 
sar 


ee a 


Sees be ae 
* * 


° 


8 

SING 

OLS 

Qual- 

ity of 

Mar- 

ket 

Index 

103 

132 

122 

%0 

112 

62 

47 

86 

1 

01 

- AMONG THE 48 STATES 
87 Colorado—with $1,418,225,000 Retail Sales—ranks: 
9% Ist in General Merchandise Sales Per Family 
- 5th in Total Retail Sales Per Family 

80 7th in Drug Sales Per Family 

121 9th in Furniture, Household, and Radio Sales Per 
133 Family 

- 15th in Food Sales Per Family 

108 

90 

116 SOURCES 

124 SALES DATA: Survey of Buying Power 

100 May 10, 1950 

= CIRCULATION: A.B.C. Publisher’s Statement 


September 30, 1949 
1950 


MAY 10, 


COLORADO FAMILIES ‘ 


BUY MORE 


COLORADO 


Bi 
Ke 


... and THE DENVER POST se hem 
with the FCONOMY of SINGLE MEDIUM COVERAGE 


THE DENVER POST GIVES YOU 
Through Its Sunday Roto, Comic, and Magazine 
Sections: 

97% Coverage of Metropolitan Denver 
94% Coverage of Retail Trading Zone 
74% Coverage of Entire State of Colorado 
392,031 Total Circulation 


HE DENVER POST 


The Voice of the Rocky Mountain Empire 


PALMER HOYT EDITOR AND PUBLISHER 


Ki 

ae 

rSi3) 
A | 


Represented Nationally by Moloney, Regan & Schmitt, Inc. 


Grand Junction 


Mineral 
Moffat..... 
Montezuma 


Montrose 
Morgan..... 


Ouray. 


COUNTIES 
CITIES 


La Plata...... 


Phillips. ae 


Rio Blanco........... 
Rio Grande........... 


Screg ea eo 


43 


POPULATION 
SM ESTIMATES 
1/1/50 
Total Families 
(in % (in 
thou- of thou- 
sands) | U.S.A.) sands) 


11.4) .0077 3.0 

1.8} .0012 6 

= 0255) 11.6 
| 


2.6| .0017| 7 
7.2| .0048 1.9 
6.7 _ " 
15.1| 0102) 4.3 
9.9] .0066| 3.0 
38.1| .0255| 11.7 
19.2] .0129) 6.3 
| 8.7 

5.0 


COLORADO-— (Continued) 


——— 


° 


NALLY 


During . . . and since the war years 
to MORE THAN FIFTY THOUSAND! They came... they saw. . . they 
stayed! The inflated balloon didn’t bust. 

— and, of course, Gazette Telegraph circulation is setting a new record 
each time the A.B.C. audit is taken. 


18,020 NET PAI 


KATZ 


. . Colorado Springs has grown 


D CIRCULATION 


AGENCY 


The “‘SM”’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


RETAIL SALES—1949 
BYLD ESTIMATES 


FOUR STORE GROUPS 
(in thousands of dollars) 


EFFECTIVE BUYING INCOME—1949 


of | General | House- 
sands) | U.S.A. Food Mdse. | Drug | 

0093, 3,006 506. 160) 

0013) 626/ an . 

.0164 5,650 ° | ead 

.0013 444 * | et 

-0043) 1,109 220) 244) 

.0078| 2,261 621| 323| 

0128 = s«3,551| —s'1,279| 310 


.0324| 10,028) 2,748, | 1,049/ 
0214, 5,427} «1,927, 484 


18,518 
17,202) 


12,369 
12 ,369 


! 
.0022 545 . . | 
0104 2,622 774) 404) 
i 1,796 


988 
-0012 382 111 _ 
-0020) 870 64 . 


SALES 

ADVERTISING 

ESTIMATES CONTROLS 
| Farm ual 

| ross % of | ity of 

Per | Per Dollars | U.S.A.) Mar- 

Cap- | Fam- from Poten- | ket 
ita ily Farming tial Index 


1,018} 3,868 2,608}  .0073) 95 
1,577| 4,732 4,321] .0014) 117 
1,023 3,353} 8,190}  .0202/ 


1,112) 4,215 9,606}  .0044 


79 
1,213) 4,504 3,584) .0016) 94 
92 
1,282) 4,294 241) .0054) 120 


4,135 4,163} .0105/ 103 
—~ or .0076| 115 
1,175) 3,827; 18,705] .0265) 104 
1,187] 3,617|......... .0150} 116 


1,328] 4,714, 3,838] 0028] 96 
1,377| 5,104) 16,803] .0083) 111 
| 0069 
0028 
1,135| 3,688| 12} .0009| 113 


1,314) 4,600) 1,578} .0016) 114 | 


See end of state for ‘SM Standard Metropolitan County Areas.” 
ithheld to avoid disclosure. 


Before using these figures, see explanation page 19. 


SALES MANAGEMENT 


COLORAD 


° 
Fort Collins 


° 
Grand Junction 


ARCHULETA] CONEJOS 


Tommged 


tee Copyright by 
ee 1949 Retail Sales in Excess of $100 Million = P 
Cities shown are those having led MANAGEMENT 
retail sales of $15.0 million or 


oe | 1949 Retail Sales $25.0 Million to $49.9 Million more in 1949 


4. 
= 1949 Retail Sales $10.0 Million to $24.9 Million Ss 
(— 


1949 Retail Sales $50.0 Million to $99.9 Million 


sve estimates by SALES MANAGEMENT, _ COLORADO~— (Continued) 


gy RETAIL SALES—1949 EFFECTIVE BUYING INCOME—1949 SALES 
I ADVERTISING 
BYP 11.50 BY Estimates ESTIMATES CONTROLS 
COUNTIES rc ss we ue ae + airy : — Gaeta 
| FOUR STORE GROUPS 
CITIES (in thousands of dollars) Net 
Total | Families} Dollars ; Dollars 
(in % (in (in % | ] Furn.- (in 
thou- of thou- thou- of General House- thou- 
sands) | U.S.A.) sands) sands) |U.S.A.| Food Mdse. | Drug Radio od sands) 


Sedgwick... 4.6). 5,377| .0042/ 1,391 + | 5,914 
Summit... als 4 1,167) . | 382, 1,957 
Teller... 3.0) . | J 4,024) . me 3,584 


—— 

Washington.......... a. P 3,901) .0031) 1,110 46) 6,104 
| -5] 55,500) .0433, 11,956, 3, 695| 80,206 

Greeley........ 21.5] . 7] 36,207]. 0283, 6,618} 3,358, 741 36,076 

WR ssinccisolens: .2| . : 9,331) .0073) 2,321 459| 216 13,742 


Total Above Cities... : 989, 342| .7722' 


182,878} 163,607| 28,058 1,018,502 1,555 
} | 


| | j | 
State Total. ... .....-0 1,231.2) .8257/ -01 1,418,225'1.1070| 295,804 191,508) 41,363 1,639,975! .8552! 1,332) 4,385 


COLORAD O— @Y) Standard Metropolitan County Areas 


Colorado Springs... .34 ; -0434| 21.9 83,968| 0658; 18,400) 7,826] 2,989] 3,951 0482| 1,428] 4,219 0524] 121 

-3379) 161.9] 711,380) .5553) 131,419, 138,158} 21,912) 34,903 3958) 1,506 4320) 128 
Pueblo -2| .0578) 25.4] 85,377) .0667, 18,518 12,369} 1,730' 4,576 116,529} .0608) 1,352| 4,588! 0619) 107 
Withheld to avoid disclosure. © SM, 1950. Before 


using these figures, see explanation page 19. 
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The 


Bridgeport 


Represented Nationally by 
Moloney, Regan & Schmitt 


BRIDGEPORT 


Gateway to New England 


Post - Telegram 
gives 98% coverage of the rich 
Bridgeport market whose 1949 per 
family Retail sales of $4,298 were 
20% greater than the Connecticut 
average, 30% greater than the 
U. S. average. 


THE POST-TELEGRAM 
THE SUNDAY POST 


Gateway to Bridgeport Pocketbooks 


CONNECTICUT— 


(Other New England States: Maine, p. 292; Massachusetts, p. 302; 
New Hampshire, p. 368; Rhode Island, p. 490; Vermont, p. 546) 


The “‘SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


City County 
MEE 856 kcede ecdcnces -New Haven 
Bridgeport +.++.ee..Fairfield 
Bristol Ceoveeeveseecveceeeces eee Hartford 
Danbury +.+e.++++Fairfield 
Derby «scceces. ae Pee New Haven 
Greenwich ...ccccccccccccccs co airheld 
ES OP ee eee Hartford 


City County 
Manchester ..... Pe eee .++-Hartford 
oe a aide oie daa aaa New Haven 
NOS’'S CCC CEO Middlesex 
Naugatuck ....-....seeeeees New Haven 
New Britain ........ es eae Hartford 
New HEAVEN «000. ccccccces New Haven 
New London . -+.++.++New London 


City County 
DME. pene sadacvnsegeseroes Fairfield 
Norwich «eas --New London 
csc. ab cerein en Fairfield 
Torrington ...-..+--cccccceess Litch‘ield 
Wallingford .-..-.++-+.++e. New Haven 
Waterbury sat de ation = «ah Grecia Jew Haven 
WES 9 Sn. cavscsusncee ees Wind'am 


pera ares RETAIL SALES—1949 1 EFFECTIVE BUYING INCOME—1949 sme 6 

BYP 1/1/80 BYLD estimates ped ESTIMATES CONTRO -S 

COUNTIES ? 
CITIES | | 7 ye Sees Net F uale 

n is jars arm ( 

Total Families| Dollars Dollars Gross | % of | iyo 

(in % (in (in % Furn.- (in % Per | Per | Dollars | U.S.A. | ar 

thou- of thou- thou- of | General House- | Volume thou- of Cap- | Fam-| _ from Poten- | ket 
sands) | U.S.A.) sands) sands) |U.S.A.| Food | Mdse. Drug Radio Cy) sands) |U.S.A.| ita ily | Farming tial {dex 

Fairfield............ 22) 496.4| .3329| 140.6] 520,806 4065 142,741| 44,576) 13,578) 24,637].......... 811,064) .4231 1,634) 5,769 9,623}  .4001| 120 
ABridgeport....... 162.9 -1093| 47.5] 204,157| .1504| 54,947} 28,815] 8,053) 12,100} 244,638] .1276| 1,502| 5,150].......... 1335] 122 
Stamford........... 73.2) .0490) 20.0 89,578) .0699) 22,599 5,862 1,732 4,536 F 129,817) .0678| 1,773) 6,491).......... -0647| 1.2 
I a a ad 52.5! .0353 15.5 71,871! .0561 13,517! 3,2261 870! 2,294 H 92,277! .0481| 1,758] 5,953!.......... -0479) 1 5 
A See end of state for “SM Standard Metropolitan County Areas.”’ © SM, 1950. Before using these figures, see explanation page 19- 
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SALES MANAGEMENT 


THIS is SELLING 


in any Sales Manager's Book! 


=h RIDGEBURY 
\ 


=Te 2 
TiTicusé @RIDGEFIELD 
= \EOoPER | FLORIDA . 


cae 2. 


The Norwalk market is just what the sales manager ordered — 


-3 yi a! 
5 sig aie < bx 
Ly . ~~ ae 
V5 . \ eee 
ant 
4 


al , si ala aul 
eras \ solid prosperity in city and trading area . . . evident in com- 
2y wh VOWESTON fortable living and high retail sales. 
s Ss e° HURLOUTY : aes a eal om : 
, =o pipes WILTON \ Per family income is $5953 in Norwalk — 4th largest in the 
HOPKINS \, eee aye pee © ‘ 
¢) NEW- Siig Jenanpue)ewestoder PO state .. . 33% above the U.S. average — and $5769 in Fairfield, 
cA f P ny . ° 
Zz _* 4 WESTPORT Connecticut’s richest county! 


That kind of buying power means big retail sales — of staples 
and big-ticket items. And Norwalk’s sales are BIG . . . $71,- 
871,000, averaging $4637 per family .. . 55% above the average 
U.S. family expenditure. The city has .0353 of the country’s 
population, but its stores sell .0561 of the country’s retail goods 
—equal to an average U.S. city 59% larger than Norwalk! 


A s&s 


That’s selling in any sales manager’s book! 


Norwalk and its rich Mid-Fairfield trading area are 


covered thoroughly by the Norwalk Hour. No other rio \k 
‘newspaper or combination of papers gives adequate 0 | 


coverage of this preferred market. 


mo Wour 


Represented by The Julius Mathews Special Agency, Inc. 


New York - Chicago - Boston - Philadelphia - Detroit - Syracuse 


THESE Figures Speak for Themselves... 


Family Income in Stamford is $6491 .. . highest of 
Connecticut cities over 50M Population 


Total Income $129,817,000 . . . 5th highest in the state 


Retail Sales $89,578,000 . . . averaging $4479 per family 


Total Food Sales $22,599,000 . . . 5th highest in the state 


Per Family Food Sales $1130...60% above U. S. family average 


20,000 FAMILIES . . . OVER 20,000 CIRCULATION 
STAMFORD ADVOCATE 


Represented by 


= 7 


The Julius Mathews Special Agency, Inc. 


MAY 10, 1950 


GET MORE FOR 
YOUR MONEY 


Sell It In Greenwich, Conn. 
where the average family has 
55% more to spend than 
the U. S. average 


The only newspaper covering Greenwich is 
GREENWICH TIME. Its circulation in 
Greenwich is approximately 4 times as 
great as the largest N. Y. standard size daily, 
21% times the largest tabloid daily in Green- 
wich. 


National Representative: Small, Brewer & Kent, New York, Chicago and Boston 


1c, e The “‘SM”’ symbols mark original, exclu- 
CONNECTICUT — (Continued) 4-5 sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1949 ar 1 EFFECTIVE BUYING INCOME—1949 = SALES e 
ESTIMATES VERTISIN 
BYP 1/1/50 BY) Estimates ph ESTIMATES CONTROLS 
COUNTIES , | ; | | 
| 4 FOUR STORE GROUPS es 2:4 
CITIES (in thousands of dollars) TSM | Net | | | | Farm Qual 
Total Families} Dollars Dollars | Gross % of | ity of 
(in | % (in (in % Furn.- (in | % | Per | Per | Dollars | U.S.A. | Mar- 
thou- | of thou- thou- of General House- | Volume thou- of | Cap- | Fam- from Poten- | ket 
sands) | U.S.A. sands) sands) |U.S.A.| Food | Mdse. | Drug Radio Code sands) U.S.A.) ita | ily Farming tial Index 
— — ee — 
Greenwich.......... 40.1) -0268) 11.5 65 , 100] -0508} 11,472) 1,267) 1,188! FO Sere 80,294 -0419) 2,002| 6,982| Ss aiema eaves -0416) 155 
Danbury.......... 29.0} .0195} 8.4] 57,289) .0447| 10,998 4,556] 1,024) 2,705) 4H 40,044) .0209| 1,381) 4,767).......... .0278| 143 
ivccwsevees " 543.3) .3644) 153.9) 564,672) .4408) 142,705 72,152) WB,G0G FBEER...ccccces 853,318, .4452 1,571) 5,545 51,693 -4277| 117 
AHartford. . 179.2 1202! 52.3 288 546) .2253 69,929! 57 ,733 7,806! 18,429 D 335,979! .1752| 1,875) 6,424|.......... -1792! 149 
A See end of state for “SM Standard Metropolitan County Areas.’’ © SM, 1950. Before using these figures, see explanation page 19. 
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SALES MANAGEMENT 


Congratulations 


Wilmington, Del. 


from 
Hartford, Conn. 


§ lence verano for twenty-one years in fact (ex- 
cept for a couple of World War II years when the 
ship building centers passed us), Sales Management 
estimates have placed Hartford first in income per 
family among all U.S. Metropolitan Centers of 100,000 
or more population. But this year Wilmington, Del., 
has passed us by $258 per family—4% more... 
Testimony to the great DuPont industry, its manage- 
ment, its marketing and its expansion. It really is some- 
thing to forge ahead of Hartford . . . this great center 
of insurance, of aircraft engine and equipment industry 
and of skilled craftsmen in a wide variety of finished 
goods production. 


in Hartford.... 


HE Hartford Times is one of America’s leading 

evening newspapers in market coverage . . . It has 
236% the ABC City Zone circulation of the com- 
peting morning paper and 149% that of the compet- 
ing Sunday. Last year retail merchants in Hartford 
placed 338% as much of their newspaper advertising 
in the evening Hartford Times as in the morning paper; 
335% as much as in the competing Sunday paper. 


The only adequate way to cover this 2nd richest big 
market in America, no matter what your media plan Largest daily newspaper circulation in Connecticut 


elsewhere, is to use the Hartford Times because . . . The Hartford Times. 


Gartford time is the evening Cimes One of 21 Gannett Newspapers 


Represented by J. P. McKinney & Son New York, Chicago, San Francisco 
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Easy to Sell... 


THE HARDWARE CENTER 
OF THE WORLD 


A vital part of 
Connecticut’s Famous Hartford County 


Easy to Get the Facts 
/ Retail Grocers Route List / Standard Market Data 


Lists 263 Grocers— Just off the press—proves prosperity of Market, 
All within 7 miles of City Hall! eg City Map showing shopping areas and 
us lines. 


¢ Liquor and Beer Route List / Standard Newspaper Data 


Lists 364 Beer and 250 Liquor Outlets— 


All within 7 miles of City Hall! New—A complete description of New Britain’s 


newspaper. 
/ Retail Druggist Route List / ABC Audit Report 
Lists 32 Druggists and 5 Cut Rate Stores— Proves that practically everyone in this Market 


All within 7 miles of City Hall! buys and reads this newspaper. 


Write Today for Any or All of the Above — We'll Be Happy to Send Them Without Obligation, of Course! 


New Britain Heratp 


Represented by STORY, BROOKS & FINLEY, 


CONNECTICUT — (Continued) — Be ae eee ee rigs oe 


POPULATION RETAIL SALES—1949 WHOLE-| EFFECTIVE BUYING INCOME—1949 SALES 
SM ESTIMATES i SALE SM ADVERTISING 
1/1/50 M ESTIMATES ESTIMATES CONTROLS 
ies SALES am 
COUNTIES l l l | 
| FOUR STORE GROUPS | 
CITIES (in thousands of dollars) @D Net Farm Qual- 
Total Families} Dollars ins Dollars Gross % of | ity of 
(in % (in (in % | | Furn.-— (in % | Per | Per | Dollars | U.S. A.} Mar- 
thou- of | thou- thou- | of | General | | House- Volume thou- of | Cap- | Fam- from Poten- | ket 
sands) USA. S. A sands) sands) (|U.S.A.. Food | Mdse. | Drug | Radio Code sands) |U.S.A.| ita ily Farming tial index 
—— — = -|—-—_——— | = a ——<—< 
ANew Britain...... 75. 8} 0805 20.1 86,961| .0678) 16,654) 5,934|  F 677) 5,573 H 102, 690) .0536) 1 1355) SE -0573} 113 
Peicecnuscaend 38.4) .0258! 10.5 31,621) .0247) 8,184) 1,808] 530) 2,023 H 53, 452| -0879) 1,302} 5,001)........6. -0265) 103 
Manchester... 35.1| .0235| 10.0|_—_-31,057| .0242| «6, 858| 1,824 407| 2,053].......... 45,560] .0238| 1,298| 4,556).......... 0239} 10)__ 
A See end of state for ‘ ‘SM Standard Metropolitan County Areas.’ © SM, 1950. Before using these figures, see explanation page +9. 
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SALES MANAGEMENTS 


A BRIGHT SPOT in the HEART OF CONNECTICUT! 


INDUSTRY 
PAYS OFF 


in Bristol! One company 
alone (New Departure) 
had a 1949 payroll of over 
12 millions of dollars. Large 
plants and medium-sized 
factories of many diversi- 
fied lines make for plenty 
of good-paying jobs — to 
keep business good in Bris- 
tol! 


“— 


THE 


BRISTOL 


MARKET 
COVERED ONLY BY THE 


BRISTOL PRESS 


PRODUCTS 
FROM BRISTOL 


Plants are known the na- 

tion over 

Clocks and watches 

Bristol rods 

Fishing tackle 

Golf shafts 

Ball bearings—springs 

Coaster brakes—brass 
goods 

Oven Thermometers 

Paper Boxes 

Scissors and shears 


Get to THE HEART OF CONNECTICUT 


BRISTOL PRESS 


INCLUDE BRISTOL! 


ABC Circulation 11,004 


Represented by DELISSER, INC. 


Re 


W uerner you look at the Hooper figures or the 
rate card, WDRC is your best buy in the Hartford Market 


— morning, afternoon and evening. Basic CBS. 5,000 


Watts. Represented by Raymer. 


WALTER B. HAASE 
Station Manager 


WILLIAM F. MALO 
Commercial Manager 


HARVEY OLSON 
Program Manager 


MAY 10, 1950 
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Take a Good Look at TORRINGTON, CONN. 


BIG-PROFIT Market 


Torrington’s fast sales 
tempo and low-cost coverage 
assure you substantial profits 
from your advertising, the 
year ’round. You're always 
far out ahead in this local- 


news self-contained market. 


Torrington families spend 
more in retail stores . . . buy 
more food, general merchan- 
dise, drugs, furniture-house- 
hold-radio items . . . than the 
average U. S. or Connecticut 


families. 


Be sure to note our family 
47% above 


the U. S. average—and the 


food sales... 


high standard of living re- 


flected in Torrington’s gen- 
eral merchandise and furni- 
ture-household-radio stand- 
ings. 


You get full results at low 
cost in this fast-buying mar- 
ket when you use the Tor- 


rington Register — largest 
daily in Northwestern Con- 
necticut ... the home news- 
paper of Torrington and 
Litchfield County families, 
with $135,887,000 income, 
$86,023,000 retail sales. 


TORRINGTON FAMILY SALES ABOVE 
CONNECTICUT AND U.S. AVERAGES 
Torrington Conn. U.S. 

Retail Sales $3735 $3437 $2990 
Food 1048 919 705 
Genl. Mdse. 485 323 380 
Drug 95 93 80 
Furn-Hshlid-Radio 237 189 149 


TORRINGTON REGISTER 


Represented by The Julius Mathews Special Agency, Inc. 


POPULATION 
ESTIMATES 
M 1/1/50 
COUNTIES meee “| rl at 
CITIES 
Total | | Families} Dollars 
(in % | (in (in 
thou- of thou- thou- 
sands) | U.S.A.) sands) sands) | 
—-— ee ee | 
Litchfield... 106.6} .0715| 31.3] 86,023) 
Torrington 30.0) .0201) 8.2 30,625) 
| | 
Middlesex 66.7) .0447, 19.6 50 ,c08| 
Middletown. . 28.6) .0192 7.9 33,191 
New Haven.. 107} 556.2) .3730) 157.8 541,371 
ANew Haven 165.4] .1109 48.41 223,045 


A See end of state for 
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“SM Standard Metropolitan County Areas.”’ 
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SALES MANAGEMENT 


detested — sive estimates by SALES MANAGEMENT. 
RETAIL SALES—1949 WHOLE-| EFFECTIVE BUYING INCOME—1949 SALES 
SM SALE SM ADVERTISING 
ESTIMATES ESTIMATES CONTROLS 
——— SALES ee 
| | | 
FOUR STORE GROUPS ‘ ‘ ois 
(in thousands jars) et | arm 
lai sal Dollars Gross | % of ity 
% ; | Furn.- (in % | Per | Per | Dollars | U.S.A. Ma 
of | | General | | House- | Volume thou- of | Cap- | Fam- from Poten- | ket 
ca Food | Mdse. Drug | Radio Code sands) USA. ita | ily Farming tial Index 
| 0671, 26,5: 5,766 2,934 4,017).......... 135,887) .0709 1,275) 4,341 13,920} .0699 9% 
— 8,592 3,982 783 1,941 H 38,633) .0201) 1,288) 4,711).......... 0213, 106 
| 
-0466 15,912 5,422) 1,772; 2,782].......... 91,107) .0475 1,366) 4,648) 9,542} .0467 104 
-0259 6,990) 4,687 966, 2,093 H 41,141) .0215) 1,438) 5,208] reeaneowes 0224 117 
4226, 143 ,857| 44,468 | 15,854| PR eeexscees 768,005) .4007, 1,381) 4,873) ates 4017, 108 
1741! 42,817, 22,702] 7,500| 17,3141 D 240,300! .1254! 1,453! 4,9671.......... A371) 124 
© SM, 1950. Before using these figures, see explanation page 19. 
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In MIDDLETOWN, CONN: 
Retail Sales $1121 ABOVE U. S. Family Average 


Middletown’s retail sales average $4,201 per family . . . a 41% 
plus over the U. S. Average! Middletown surpasses its Connecti- 
cut population rank in every sales 
and income category. The city is 
16th in population, but...» 


Middletown is the only Connecticut city exceeding its state 
population rank in every sales and income category. 


Note especially, in the box at the right, how superiority in retail 
and commodity sales stresses Middletown’s increasing importance as 8th in total genl. mdse. sales 
one of Connecticut’s leading all-round markets... 
10th ” drug sales 


In 1948 Middletown’s retail sales were 25% 12th ” furn-hshid-radio 
above normal quota for a U.S. city its size. 13th 
In 1949 the plus jumped to 35% ... 


retail sales 
15th food 


Ready to do a big selling job for you at low cost is the Middle- 14th income 
town Press, which alone covers Middletown and the Greater Middle- . Preps 
town market of 66,700 people . . . with $91,107,000 income, $59,696,- 5th ” per family income 
000 retail sales. 8th ” capita - 


Data from Sales Management 1950 Survey of Buying Power 


THE MIDDLETOWN PRESS 


MIDDLETOWN, CONN. 


National Representatives: The Julius Mathews Special Agency, Inc. 
Boston — New York — Philadelphia — Chicago — Detroit — Syracuse 


Concentrated Circulation 
is the answer! 


98% coverage of “REGISTER CITY” 
which is the New Haven trading area 
gives you full value for your advertis- 
ing dollar. The 32 townships of over 
half a million people* assures fast 
buying response and a worthwhile re- 
turn on every advertising dollar spent 
in The Register. 


*Sales Management Estimate. 


Tst in Total Lineage For 1949 
in Connecticut of all 6-7 day papers 
definite proof of advertising leadership 


New Laven Register 


Represented by—THE JULIUS MATHEWS SPECIAL ACENCY—New York, Boston. Chicago, Detroit 
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CONNECTICUT 


LITCHFIELD 


HARTFORD 


Mancheste 
Torrington : : Hartford ry 


eNew Britain 


NEW LONDON 


| ry 7 
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. ay )¥ 
Waterbury 


Meriden 


FAIRFIELD 


New Haven 
* 


Bridgeport * 


Norwolk 
BEE 1949 Retoil Sales in Excess of $100 Million 


- 3 1949 Retail Sales $50.0 Million to $99.9 Million 


yen + [_] 1949 Retail Sales $25.0 Million to $49.9 Million Cities shown are those having 
ip COPYRIGHT BY - eee retail sales of $15.0 million or 
bun 1949 Retail Sales $10.0 Million to $24.9 Million pring 2 


$18,407,000—A Lot of Money... 
ESPECIALLY IN CASH REGISTERS 


Naugatuck cash registers rung up $18,407,000 in sales last year — equal to $3,229 for every 
Naugatuck family. That kind of money looks good in any sales manager’s record. Naugatuck’s 
sales top the U. S. family average by $339. Income, too, is above average — 4,564 per family, 
representing chiefly high wages paid to workers in Naugatuck factories . . . which include U. S. 
Rubber Co. Footwear Plant; Peter Paul, Inc. (candy); Lewis Engineering Co.; Eastern Malleable 
Iron Co.; Risdon Mfg. Co. (metal novelties); Synthetic Rubber Co.; Naugatuck Glass Co.; Rus- 
sell Mfg. Co. (chairs). 


NAUGATUCK DAILY NEWS 


Naugatuck’s Family Newspaper 


Naugatuck, Conn. 


Represented by DeLisser, Inc. 
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Paul W. Morency, Vice-Pres.—Gen. Mgr. Walter Johnson, Asst. Gen. Mgr.—Sales Mgr. 


WTIC'’s 50,000 WATTS REPRESENTED NATIONALLY BY WEED & CO. 
MAing, 1950 


Sunday} 


The Aartford "Courant 


@ FIRST in CIRCULATION in CONNECTICUT: 


The Sunday Hartford Courant now gives you MORE circulation than any 
~ ad Connecticut paper (morning, evening or Sunday). Net Paid 


113,250 


@ FIRST in ADVERTISING in CONNECTICUT! 


That’s right! The Sunday Hartford Courant carries more 
advertising than any single issue of any other Connecti- 
cut paper, morning, evening or Sunday! 


| 


ih 


ma 


The Sunday Hartford Courant travels to every 
part of the Hartford Trading Zone, an area equal 
in size to half the state of Connecticut. 


WHEN YOU BUY HARTFORD . 
REACH THE PEOPLE THAT BUY IN HARTFORD 


Represented Nationally by Gilman, Nicoll & Ruthman 
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POPULATION RETAIL SALES—1949 as EFFECTIVE BUYING INCOME—1949 po 
aay yaa 
SM | ESTIMATES Laon ESTIMATES CONTROLS 
COUNTIES oe ee: wees os ee | Pert. 
| FOUR STORE GROUPS | 
CITIES | (in thousands of dollars) Net Farm 
Total | Families} Dollars | GD Dollars Gross | % ity of 
(in % | (in (in % Furn.- (in % | Per | Per | Dollars | U.S.A.) Mar 
thou- | of | thou- thou- General House- | Volume thou- of | Cap-|Fam-| from | Poten- | ket 
sands) | U.S.A.) sands) sands) |U.SA.| Food Mdse. Drug | Radio Code sinds) |U.S.A.) ita ily | Farming tial | Index 
AWaterbury 114.1} .0766! 31.4 122,351} .0955 33, 464| 13,504] 4,130) 7,805 F 162,327] -0847) is ft See 0863) 113 
Meriden... 41.6 -0279} 12.4 44,423) .0347 14,272) 3,150} 709| 2,097 H 54,307; .0283) 1,305 4,380).......... -0301| 108 
Ansonia 19.8 -0132) 5.5 25,444) -0199) 6, 164) 767 339| 1,584 H 22,218] .0116) 1,122) 4,040).......... 0144; 109 
Naugatuck 20.2) .0136) 5.7 18,407) 0144) 4,426) 513) 348} Pe 26,013) .0136) 1,288, 4,564).......... 0138) 101 
Wallingford. .... 16.4) 0110} 4.8 18,407} .0143 4,965) 488} 215) ERS 22,661 -0118) 1,382| 4,721) ewaathenie -0124) 113 
Derby. 11.0) .0074 3.0 16,782) .0131 2,586) 1,121) 261) 708 H 12,169} .0064) 1,106) 4,056) “ -0086 | 116 
New London 146.6) .0984 44.1 128,929) .1006 36 ,683) 9,679) 2,686 7,245)... ; 184,967) .0965| 1,262) 4, 194) 12,933 .0981 100 
Norwich 35.7) .0239) 10.4 38,679) .0302 10,624) 3,494) 726 2,466 G 41,588) .0216| 1,165) 3,999).......... .0246; 103 
New London.. 36.1) .0242| 10.8 52,989) .0414) 12,496) 5,663! 1,299 3,932 H 52,467| .0274! 1, vei 4, 858) Seeks 0310) 128 
| | 
Tolland 2 41.2), .0276 12.4 24, 428 0191) 6,681) esa 339 eas 40,865; .0213 992) 3, 296) 10,549 .0219| 79 
Windham 62.6; .0420 18.2 59,909) .0467 16,068) 3,984) 1,055 2.833 se aea ate 55,917) .0292 893 3, 072! 12,661 .0370 88 
Willimantic 12.7) .0985 4.0 24, 025) .0187) 5,112! + are 449 979 H 13,034; .0068) 1,026 3,259) adda aut -0107 126 
Total Above Cities 1,217.8 .8167 348.3) 1,574, 4,548 1, 2291 367.666 172, oa 41,021; 93,380].......... 1,851,699 9660. 1.82 Ee Gderseden 1.0151 124 
ae ees Au NS “SEES | ane 
State Total 2. 019. 61. 3545 577. 7| 1,985,.8341.5500 531, 173) 186, 740! 53,822) 108.954].......... 2,941 ,130/1.5344' 1,456) 5,091 140,144] 1.5031 m 
CON NE c TI 2) ©) Standard Metropolitan Couaty Areas 
Bridgeport-Stamford-_ | | 
Norwalk... ...22] 498.4) .3329, 140.6] 620,806) .4065) 142,741 44,576) 13,578; 24,637j........ 811,064 4231) 1, 634) ae ; .4001 120 
Hartford-New Britain68} 543.3) .3644, 153.9) 564,672) .4408 142,705 72,152; 15, 604) ES —- ~— 8 571| 5, 7" eer re 4277 117 
New Haven— | | 
" Waterbury 107' +§58.2 .3730 157.6! 541,371} .4226 143,857 44,468! 15,854 33,754 768, 005! aa 1.3811 ome aa -4017 108 
A See end of state for “SM Standard Metropolitan County Areas." © SM, 1950. Before using these figures, see explanation pace 19 
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SALES MANAGE? 


Do You Know the Story of Cinderella 7 


Here’s the modern version 
WATERBURY, CONN. 


A Cinderella Market of 114,000 local-minded people where retail sales are 


more than double wholesale, makes Waterbury one of New England’s best 
markets. 


Too often advertising schedules are applied on the basis of wholesale sales. 
Don’t be misled by these sales in Waterbury because they are credited to 
wholesale outlets in surrounding cities. 


Your profits come from local sales made by our local people doing business 
with our local merchants. With a family income of $5,170, higher than the 
Connecticut or county average, your advertising dollars do a better job, in 
a better market, when they are spent in Waterbury. 


Retail sales of $122,351,000 in 1949 are your barometer to the possibilities 
of this Cinderella Market. 


Sales Management's Survey of Buying Power 


Waterbury Family Conn. Family 
Average Average 


Retail Sales $3,900 $3,437 
Food 1,065 919 
General Merchandise 496 323 
Furniture-Household 248 188 
Drug 131 93 
Effective Buying Income 5,170 5,091 


ABC circulation figures 9/30/49 
Combined Daily 55,717 
Sunday-Monday Combination 76,716 


THE WATERBURY REPUBLICAN-AMERICAN 
Covering yo fern Cunsuitiins 


NATIONAL REPRESENTATIVES — GILMAN, NICOLL & RUTHMAN 


NEW YORK e BOSTON e PHILADELPHIA @ CHICAGO e@ SAN FRANCISCO e LOS ANGELES 
MAY 10, 1950 


MARYLAND - DELAWARE 
and District of Columbia 


Cities shown are those having 
retail sales of $15.0 million or 
more in 1949 


Be 1949 Retail Sales in Excess of $100 Million 
1949 Retail Sales $50.0 Million to $99.9 Million 
Copyright by 271 1949 Retail Sales $25.0 Million to $49.9 Million 
MANAGEMENT 1949 Retail Sales $10.0 Million to $24.9 Million 


D t LAWAR = (Other South Atlantic States: District of Columbia; p. 204; Florida, p. 206; Georgia, p. 220; Maryland, 
p. 297; North Carolina, p. 416; South Carolina, p. 494; Virginia,.p. 548; West Virginia, p. 564). 


POPULATION RETAIL SALES—1949 ny EFFECTIVE BUYING INCOME—1949 


SALES 
ESTIMATES ADVERTISING 
JM 1/1/50 @D ESTIMATES BY 1 ESTIMATES CONTROLS 


COUNTIES , 

FOUR STORE GROUPS 

CITIES (in thousands ef dollars) Qual- 

Families| Dollars ity of 

A (in Mar- 
thou- 


ket 
sands) Food : Drug sands) U.S.A.) i i Index 


25,573 6,730 433 37,476| .0196 
14,328 2,210 275 8,458) .0044 
New Castle 5). 9} 193,022) . 52,022 4,528 344,578| .1797 
AWilmington....... 8. 6] 160,359 42,464 4,076] 11, 251,242| .1311 
47,982 8,564 759 59,015| . 


174,687 44,674 4,351 259,700) . 


State Total ; 304.8) . 266,577| .2080 67,316 5,720 441,069) . 4,939) 106,632 


DELAWARE — @J) Standard Metropolitan County Areas Jive estimates by SALES MANAGEMENT. 


sive estimates by SALES MANAGEMENT. 
——_- — i 3 


Wilmington........179] 257.6) .1728) 73.9 231,087 sued sl 17,773 as nn 


DISTRICT OF COLUMBIA 


AWashington, | | 
Es 879.4) .5898 242.6 se 361 -7667| | 224,825; 163,247) 44,294! 47,279 1,361,300) .7102) 1,548) 5,611 


1,519 


A See end of state for “SM Standard Metropolitan County Areas.”’ © SM, 1950. Before using these figures, see explanation page 19. 


Although state tables this year are arranged in alphabetical order, a cross reference to states in the 


same geographic area is provided at the start of each state table. See Delaware, above. 


SALES MANAGEMENT 


IMPORTANT INFORMATION FOR ADVERTISERS IN WASHINGTON, D. C.! 


Want to reach the people 
who are spending the big money= 
in Washington, D. C.? 


Stanilling new facts show you hon! 


Just released —an analysis of all 
new passenger car sales in the Dis- 
trict of Columbia from 1946 to 1949— 
revealing a dramatic change in the 
kind of people who are doing the 
big buying today. 


It means that preconceived notions 
about who is spending the big 
money must be tossed in the ash 
can. 


This new 100% -saturation study 
throws the spotlight on a major 
shift in real buying power among 
the people of Washington. 


It shows that the daily Times-Herald 


reaches by far the greatest number 
of families in the segment of the 
market that accounts for the great- 
est sales of all new cars... in every 
price line. 


In addition—and this is astonishing 
—the study shows that the daily 
Times-Herald reaches as many 
families in this most important buy- 
ing group as the next 2 newspapers 
combined . . . and at a far lower 
advertising cost. 


Get the facts. Write the Times-Herald 
—and get set for the biggest busi- 
ness results from your advertising 
in Washington during 1950. 


Gimes — Derali 


WASHINGTON, D. C. 


NATIONAL REPRESENTATIVE: GEO. A. McDEVITT CO. 


FIRST IN CIRCULATION FOR 12 STRAIGHT YEARS 
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Bl A— @%D Standard Metropolitan County Area 


POPULATION RETAIL SALES—1949 WHOLE-| EFFECTIVE BUYING INCOME—1949 SALES 
SM ESTIMATES SA SALE Sy ADVERTISING 
1/1/50 ESTIMATES YD Estimates CONTROLS 
METROPOLITAN SALES 
COUNTY | | yous STORE GROUPS 

in thousan jars) Net Far }e 

AREA Total | Families} Dollars | Dollars Gross | % of hae 

(in % (in (in % Furn.- (in % | Per | Per Dollars | U.S. A.| Mar- 

thou- of thou- thou- of General House- | Volume thou- of | Cap- | Fam- from Poten- | ket 

sands) USA) sands) sands) |U.S.A.| Food Mdse. Drug | Radio Code sands) | U.S.A.) ita ily | Farming tial index 

Washington... 171 1,412.3 9472| 395.01 1,261,722) 9847) _ 301,779) 172,415 52,772! 63,500].......... 2,141 ,46511.1173| 1,516] 6,421/.......... 1.0435) 110 
© SM, 1950. 


FLO R 1D A— Counties and Cities 


City 


Bradenton 
Clearwater 
Coral Gables 


Daytona Beach . 


De Land 
Fort Lauderdal 
Fort Myers .-. 
Fort Pierce 
Gainesville .. 


Before using these figures, see explanation page 19, 


(Other South Atlantic States: Delaware, p. 204; District of Columbia, p. 204; Georgia, p. 
_ Maryland, p. 297; North Carolina, p. 416; South Carolina, p. 494; Virginia, p. 548; West Virginia, p. 


220; 


Consty 


City 

pestis ...Manatee Jacksonville 
beth oedens i keane Pinellas Lakeland 
Ftd c wend ouo Dade Miami 

Re re Volusia Miami Beach .. 

Do rer ore aie Volusia ee occ cs 
Ae eae eRe ss Broward Orlando 
hist che be ek be a Lee Panama City 
Tarieia eta cear ane -St. Lucie Pensacola 


Plant City 


County 


Escambia 


Hillsborough 


564) 
City County 

St. Augustine ........ .-St. Johns 
eg, eee Pinellas 
SN EE ...+Seminole 
EY NG. 06 ovo e one + eames Sarasota 
Pe eee os eres Leon 
NE, Scien hein eee eaia es Hillsborough 
We Femme Bemeh «..0ccwsics Palm Beach 
I: DUNE noo 5 Rees nr ere oes Polk 


eu 


WAKULLA 


FLORIDA 


BER 1949 Retail sales in Excess of $100 Million 
ES 1949 Retail Sales $50.0 Million to $99.9 Million 
1949 Retail Sales $25.0 Million to $49.9 Million 


1949 Retail Sales $10.0 Million to $24.9 Million 


Cities shown are those having 
retail sales of $15.0 million or 
more in 1949 


Copyright by 
MANAGEMENT 


° 
Tallohossee 


on > 


TAYLOR 


LAFAYETTE 


SALES MANAGEMENT 


oo Re i ~ x is: 
SS MOM ase MO UE ais ee aad ue 


& OF TOT AL % OF TOTAL RETAIL DISPLAY, 1949 s %o M4 Bs, poor s.. “eye ty ND = 
: , 39.8% os 
ADVERTISING | 
LINEAGE, | wl 
4 , 
1949 | 


ca 


~ THE mr Se. THE 
The Star NE The Sar 


The Star 


24.3% —— 23.6% 


22,349,415 ; 21,676,407 
lines lines 


12.0% 


11,044,783 
lines 


i 


_ The Post , Times-Herald 


The Washington Star = again in 1949 = 


No. § in the Nation’s Capital 


GAIN, IN 1949, advertisers showed an over- RETAIL ADVERTISING: City-wide lineage in- 
whelming preference for The Washington crease over 1948 was 4%. The Star gained 15.1%. 


Star, according to Media Records. Here are some CLASSIFIED ADVERTISING: The Star gained 
1949 highlights, with Star gains: 3.7% over 1948, the only Washington paper to 
TOTAL ADVERTISING LINEAGE: The city- show a gain. 

wide newspaper lineage increased 3.3%, but The The Star is the No. 1 choice for any selling cam- 
Star gained 11.2%. paign in Washington, D. C. Put The Star’s heavy 
FOOD ADVERTISING: City-wide lineage im- artillery into your campaign. 

crease over 1948 was 4.2%. The Star gained 


* The Star does not accept hard liquor advertising. 
9.3%. In 1949 The Star carried 39.2% of all local 
and 46.7% of all general grocery advertising. 


The Washington Star 
GENERAL AND AUTOMOTIVE DISPLAY: The 


city-wide gain over 1948 was 6.7%. The Star Evening and Sunday Morning Editions 


° . Represented nationally by ©’Mara and Ormsbee, Inc., 270 
gained 6.4%. In 1949 The Star carried 35.6% of ane A ton NYC an aoe E. as Co., ee 

. - * Tower, Chicago 11. Member: Bureau of Advertising A! 4 
all general and automotive display. Metropolitan Group, Audit Bureau of Circulations. 


‘HE EVENING STAR 
MAY 10, 1950 


BROADCASTING COMPANY OWNS AND OPERATES STATIONS WMAL, WMAL-FM. AND WMAL-TV 
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FORT, L AUDERDAME 


DAILY NEWS ot a dee aga ‘-’ tom 
i. 28, 1946 e Feb. 28, 


9 
74% increase in Daily News circulation in last 4 years. $48,922,000 effective buying income—1949 
During this same period the national average percent $37,499,000 retail sales—1949 
increase of all evening daily papers in U. S. was ONLY $1,452 per capite buying income, exceeds U. S. 
slightly less than 6%. average—194 
ert last 5 years the Daily News clireulation Increased $4,572 per family buying income, exceeds U. S. 
/o average—1949 


GROWTH GROWTH GROWTH GROWTH 


TELLS THE FT. LAUDERDALE STORY 


s¢ in point of gain in building permits over previous year, 
1 increase of 


th 
4 RANKED in the State of Florida in building permits issued for 1949, a total of entre $20,106,070 
A total of 1907 FAMILY UNITS BUILT DURING 1949 


1145 Single Home Units—Apartments for 585 Families—Duplex for 177 families. 
A total of $15,126,340 in permits for family units alone. 


OVER $35,000,000 in Construction for BROWARD COUNTY (Trade Area) for year 1949. 
Fort Lauderdale Is NOT a Suburb of Miami 
BUT A QUALITY MARKET Of Its Own 
And Only One NEWSPAPER and RADIO STATION Really Covers This Rich Ft. Lauderdale Area 
FT. LAUDERDALE DAILY NEWS and WFTL-WGOR ™ 


Represented by HOWLAND & HOWLAND, INC. Represented by SEARS & AYER 


F L O rn | D A — (Continued) 7 The “‘SM’’ symbols mark original, exclu- 


: : - ; ; __ sive” e estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1949 EFFECTIVE BUYING INCOME—1949 SALES 
yD a 


ADVERTISING 
BYLD estimates ESTIMATES CONTROLS 


COUNTIES _ a = ae -——— scanenainiginieisliigt 


FOUR S1ORE GROUPS } 

CITIES in thousands of dollars) Net | | Farm 
cecsiietasinndiaatpiinmmnietal — Dollars | | Gross 

‘ in (in q Furn.- (in of Per Per | Dollars 
of thou- thou- | of General | House- i thou- of | Cap- | Fam-| from 
sands) | U.S.A. sands) sands) joa Food Mase. Drug Radio sands) U.S.A. ita | ily | Farming 
Alachua 40.8) .0274 11. 28,077) 0219) . , a ee 41,875) .0218 
Gainesville 21.8) .0146 6. 21,007) .0164 , 106 ,427 649 1,164 
Baker 6.3) .0042 1. 2,117; .0017) a _- enor 3,415) .0018 542) 2,277 
Bay 46.1} .0309 13. 25,120) .0196| ° . 801; 1, Jacana 44,553, .0233. 966) 3,427 


Panama Cits 30.3) .0203 21,297) .0166 738 ok 36,174) .0188| 1,194) 4,111] 
| 


Families Dollars 


1,026 3,641 
29,633, .0155) 1,359) 4,423 


Bradford 10.6; .0071 . 3,942; .0031) . 113 
Brevard 19.5) .0131 . 15,140 .0118 : 504 


Broward 56.3) .0377 . 58,804, .0459 ,553) 083; 2,482 
Ft. Lauderdale 33.7) .0226 4 37,499 


5,230, .0027, 493) 1,937) 
22,805, .0119| 1,169) 3,404 
’ 63,441| .0331| 1,127) 3,525) 
3,278, 1,320) 2,58 48,922 aa 1,452| 4,572 

| 


Calhoun 8.2) . : 2,731) . e 22 Serer 3,655 .0019 446) 1,828) 
Charlotte. . 4.2). ‘ 2,963) . 176 78 3,909} .0020| 931 2,792 


5.4. d 2,933) . ° . 169 4,183; .0022; 775 2,324) 
“Withheld to avoid “disclosure. © SM, 1950. 


Before using these figures, see explanation pave 19. 


Copyright: The contents of this Survey of Buying Power are fully protected by copy- 
right. The exclusive estimates of population, Effective Buying Income, retail sales and sales- 
advertising controls must not be reproduced in printed form, in whole or in part, without 
written permission of SALES MANAGEMENT, INC. 
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 PERSACOLA 
o Néws-Journa 


« PANAMA CITY 


+ 
IACKSO LtF 
New Herald se nh hala 


ma 


HM AM A 


“10 YEARS’ 


tom STEADY GROWTH! 


That’s why the “Perry County Markets’ of Florida give you: 


47.3% increase in population ADS9-1999 
27.3% of Florida’s entire population 
28.2% of Florida’s entire retail sales 
29.7% of Florida’s buying power 


It takes only a glance at the figures below to appreciate why the 
*“Perry County Markets’? are a MUST in any marketing map! 


1940 1945 1949 
Population Population Population 


JACKSONVILLE 173,065 206,442 240,900 
Duval County 210,143 273,843 ; 
Newspaper—Jacksonville Journal 
Radio Station, WJHP 


WEST PALM BEACH 


Palm Beach County 
Newspapers—Palm Beach Post, 
Palm Beach Times, Palm Beach Post-Times. 


PENSACOLA 


Escambia County 


Newspapers—Pensacola News, Pensacola Journal, 
Pensacola News-Journal 
Radio Station, WCOA 


PANAMA CITY 


Bay County 


Newspaper—Panama City News Herald 
Radio Station, WDLP 


Marion County 
Newspaper—Ocala Star-Banner 
Radio Station, WTMC 


DELAND 


Volusia County 
Newspaper—Deland Sun-News 


JOHN H. PERRY - Newspapers and Ratio Stations 


Representatives, John H. Perry Associates, New York, Chicage, Detroit, Atlanta, Philadelphia. 
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A A 


“The old Order Changeth, yielding place to new” (Alfred, Lord Tennyson) 


/ 


(\ /N A /\ {\ 


Ss Qa lovely Wort 


ESPECIALLY WHEN MR. HOOPER 


TELLS YOU SO! 
%so,000 watts 


\Wossc’” 


N MIAMI 
Vv, \/ \) 


| zg Represented by the Katz 
ay Agency, Inc. 


1 nA _ aah ate The “SM” symbols mark original, exclu- 
FLO RID A —_ ( ontinued sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1949 WHOLE-| EFFECTIVE BUYING INCOME—1949 SALES 
Ay ESTIMATES i; SALE SM ADVERTISING 
M 1/1/50 M ESTIMATES ESTIMATES CONTROLS 
aS SALES BS 
COUNTIES l l ] l l l l 
FOUR STORE GROUPS | 
CITIES | | (in thousands of dollars) 6D | ose = Farm | Quale 
Total | Families} Dollars asiearl Dollars } Gross % of | ity of 
in % in in | % | Furn.- (in % Per | Per Dollars | U.S.A. | Mar- 
thou- of thou- thou- | of | | General | House- | Volume thou- of | Cap- Fam-| from Poten- | ket 
sands) |U.S.A.| sands) | sands) |U.S.A.| Food | Mdse. | Drug | Radio Code sands) |US.A| ita | ily | Farming tial Index 
Clay 10.2) .0268 3.3 2,162| 0017; 847 74) 89, O Biwterestes 4,732) .0025) 464| 1,434 895 .0031| +6 
Collier 4.9) .0033 1.8 3,298 | -0026) 990 367) 34| Oe  Ecaccewes 4,218} .0022) 861) 2,343 830] -0025) 76 
Columbia 17.2) .0115 5.0 8,935) .0069) 1,838) 882 325 Sey 13,357) .0070; 777) 2,671 2,247) 0079) 69 
Dade... 93} 427.9) .2870, 136.6; 528,360) .4124) 96,854) 61,578 24,072) 30,912].......... 571,688) .2983) 1 ‘ ‘ 
AMiami 239.5) .1807) 74.1) 396,271) .3093) 66,283} 53,959] 16,976] 26,611 E 375,386] .1961| 1,569) 5,073).......... -2230} 153 
Miami Beach 47.5) .0318) 16.9 78,636) .0613) 11,816) 6,018} 5,100) 3,294 H 88,582) .0462) 1,865) 5,242).......... -0479) 1 
Coral Gables 17.2) .0116! 5.6 18,531) 0145) 6,319 1,585 1,207) re 24,096) .0125; 1,401) 4,303).......... 0129) 1 
De Soto. 6.7) -0045) 2.1 5,679 .0045 1,422 221) 168) ee 8,366) .0043 1,249) 3,984) 2,848) .0044) 93 
Dixie... 5.0) .0034) 1.3 3,606) .0028 719) 251 4 wh.” ; 4,472| .0024 894| 3,440) 267, 0027) 79 
A See end of state for “SM Stantlard Metropolitan County Areas.’’ Before using these figures, see explanation page | 
*Withheld to avoid disclosure. 
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Looking for Something? The Table of Contents is on Pages 1, 3 and 5. 


SALES MANAGEMENT 


what's 


Increasing industrial activity, expanding 
citrus, vegetable and cattle production, 
and the continuing flow of families to 
Florida to work and to live, have created steady, 
substantial buying power right around the calen- 
dar. Today Florida is one of America’s fastest 


in FLORIDA? 


EFFECTIVE BUYING INCOME UP 


Florida gained 191 million dollars 
in effective buying income in 1949 
over 1948. The total for the State 
is estimated to be $2,766,627.00.* 


EFFECTIVE BUYING IP 
INCOME PER FAMILY 

EB! per family climbed 

again in 1949 — and 

Florida lead all East South 

Central states in EBI per 


growing year ’round markets. Florida is UP! m= — @apita.” p 
POPULATION U 


Keep up with Florida . . . and keep sales up in aan Florida’s amazing 


Elar; . . . . Lrnmet growth continues. Last 
Florida by using the pages of the Florida Times Ls Bear Plecida gained 


Union in Jacksonville, the Herald in Miami and Tt AY y 42,800 new families 


the Tribune in Tampa. These three morning news- | Se jn - wnt 800. rc 


ee ere ee WP 
papers circulate where 78% of Florida’s effective FARM INCOME 
Florida topped the nation 


saturation circulation in Florida’s three major os , percentagewise in farm 
Le income in 1949 with a 
markets plus from 20 to 100% family coverage ws gain of 19%. Total farm 


income was nearly 400 
million dollars. * * 


NEW BUSINESS & INDUSTRY UP 
Florida ranked 7th in the nation in 


incorporation of new businesses in 


buying income is concentrated. They give you 


| 
| 
) 
| 
| 
) 
| 
) 


in their rich trade areas—and at lowest cost. 


AMERICA’S BEST TEST MARKET 


Florida’s permanent population is made up of 
families from every section of the United States. ' 
If you want to sell it to America, you can test it wr 1949 (January through October) — 


best in Florida — and at low cost. : an increase of five percent. 
* 1950 Sales Management Survey of Buying Power. **U.'S. Depart ment of Agriculture. 


FLORIDA TIMES-UNION 


Jacksonville - National Representatives» Reynolds-Fitzgerald, Inc., 


National Representatives - Sawyer-Ferguson-Walker Co. 


*>MIAMI HERALD 


National Representatives - Story, Brooks & Finley, Inc., A. S. Grant, Atlanta 
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REACHING THE BIG, ABLE-TO-BUY AUDIENCE IN 
FLORIDA’S MOST HEAVILY POPULATED TRADE AREA 
A TAMPA 


YV/To 


The Tampa Tribune Stations - AM and FM NBC 


AGRICULTURE 


4 
rd 


_-BUSINESS 


“INDUSTRY 


RECREATION 


AFFILIATE 


National Representative JOHN BLAIR & CO. + Southeastern Representative HARRY E. CUMMINGS, Jacksonville, Fla. 


F L ORI DA one (Continued) - . The “‘SM’’ symbols mark original, exclu- 


; & a ; ' ; sive estimates by SALES MANAGEMENT, 


POPULATION RETAIL SALES—1949 WHOLE-| EFFECTIVE BUYING INCOME—1949 SALES 
ESTIMATES Sy” SALE GD ADVERTISING 
1/1/50 ESTIMATES ESTIMATES CONTROLS 
Ce aS) as aa aa 5 8£| Cee ow ae eee eee 
COUNTIES ! l l | 
catia FOUR STORE GROUPS ‘ | . P 
iT! (in thousands of dollars) et | | arm ual- 
Total Families} Dollars | caieianime tates acca Dollars | | Gross | % of | ity of 
(in ¥/ in (in & | Furn.- (in % Per | Per | Dollars | U.S.A.| Mar- 
thou- of thou- thou- | of | | General | House- | Volume thou- of | Cap- | Fam-| from Poten- | ket 
sands) | U.S.A.) sands) | sands) |U.S.A.| Food | Mdse. Drug | Radio Code sands) | U.S.A.) ita ily | Farming tial =| Index 
—— — — = —_ ee — Rp ane —|————_—__-|—_- SS aa ———EEE——oEE—————— 
Duval 74] 306.2) .2054 86.1) 291,047) .2272 60,612 35,634; 11,115) 22,772].......... 378,922) -1976 1,237) 4,401 5,906} .2079) 101 
AJacksonville 240.9) .1615 74.6 275, 060) -2147) 53,419 35,228) 10,451} 22,772 D 339,687| .1772| 1,410) 4,,553| pace whecaabail 1853} 115 
Escambia. 115} + =115.1| .0772 31.4 73,780) .0575) 16,706 9,122} 2,166) 5,636).......... 112,290) .0586 976, 3,576) 1,796}  .0620) 80 
A Pensacola , 51.1) .0343 14.4 65,875) .0514 13,441 8,421 1,943 5,415 G 68,736 -0359) 1,345) 4,773) pened eee -0402) 117 
RE 2.7) 0018 9 1,343) .0011 383) ° ° | w i saveawes 2,091, .0011, 774) 2,323) 1,294 -0012) 67 
| | | | 
Ee 2 CVA a sect ie ° 
Gadsden. .... 31.2) .0209 8.2 14,438; .0112 2,652 1,411) 358) RCE 20,176) .0105) 647) pony 8,204) .0128) 61 
a 0 


Gt ...........8 SHC 18H tS 06h Ul 8 Fl ® Rivcc cece 
Glades. . 


Gulf 7.0, 0047, 2.0 3,037, .0024) 720) 295 134, 336 
Hamilton 


Hardee 


2.3 oa | 

en oe Pee | 

Hendry 5.2 .0035 1.9 3,897, .0030 720) 177) 90! hh Tree 9,292 - 0048) 1,787; 4,891) 5,887 -0040| 114 
Hernando 1.9 


Highlands 16.3) .0110 4.8 6,659) .0052| 1,885) 147) a 9,151, 0048} 561/ 1,906] 10,518] .0062) 56 
Hillsborough 162] 228.3, .1531/ 68.4) 192,060 .1499) 37,151) 31,968) 6,237) 13,206]..........] 260,503) .1359) 1,141) 3,809, 18,114) 1434) 94 
ATampa 134.3) .0901| 40.3] 158,581| .1238] 27,883] 30,339) 5,258} 11,899} E 194,145) .1013) 1,446) 4,817).......... 1058} 117 
Plant City 9.7) .0065 2.9] 14,315) .0112 3,250 1,094 325) 1, 076).......... 13,156] .0069| 1,356) 4,537|.......... .0081} 125 
Holmes. 14.7| .0098 3.3 2,058) .0016 432 191 112 a SORE 3,924) 0021! 267' 1,189 1,866} .0035| 36 
| | | 
Indian River. .... 9.0, .0061 2.9 7,051, .0055 2,348 308 246  cetinbede 9,977| .0052| 1,109, 3,440 9,730)  .0055) 90 
Jackson 34.6 .0232 8.9} 12,264) .0096 1 ,469| 1,485 325 —— 21,005 .0109! 607| 2,360 7,180} .0130| 56 
Jefferson 11.1| .0074 3.0 3,110, .0024 720) 471 78 | EE 4,959, .0026) 447) 1,653 2,141) .0035| 47 
Lafayette 4.0| .0027 1.0 1,079, .0008 335 148 . . saeas 2,355 .0012} 589| 2,355) 1,313) 0014) 52 
Lake... 28.1] .0188 9.1) 19,768, .0155 5,480 1,236 705 _ eee 31,778) .0166| 1,131 3,492) 17,785) 0167) 89 
Lee... 27.6) .0185 8.4) 17,594) .0137 3,868 2,088 859) 1,060).......... 25,105 .0131) 910) 2,989 4,661) .0144, 78 
Fort Myers....... 18.5] .0124 5.5( 15,314) .0119 2,780 ° | ts ee 18,067) .0094| 977| 3,285|.......... 0108! 87 


See end of state for “SM Standard Metropolitan County Areas.” 


Before using these figures, see explanation page 19. 
ithheld to avoid disclosure. 5 
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were’ LOOK wo TALLAHASSEE 


. . « Ideal location . . . at the “entrance” to Florida... dustrial cities throughout the country. 

for distribution branches and manufacturing plants. .. . Industrial center for growing diversity of in- 
. . . State Capital . . . Home of Florida State Uni- dustries. 

versity* and Florida Agricultural and Mechanical Col- 
lege for Negroes.$ 


. . » Road hub for north-south, east-west transporta- 
tion. 


. . . Magnificent new Capital Center increasing city’s 
attraction for tourists and home seekers. 


. . . Local newspaper’s estimate of number of people 


dependent on Tallahassee for retail and wholesale 
. . » Produces more air traffic than many larger in- service . . . 650,000. 


s y 2.300 ievekt Look into Florida’s fast growing Capital City 


‘ons: TALLAHASSEE CHAMBER OF COMMERCE 


212 SALES MANAGEMENT 


ittee 
ment gaa St 
- y ; 
ett Chair 
. Lovett, ommerce — 
J acksonville 


The “SM’’ symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. FLORIDA — (Continued) 


POPULATION RETAIL SALES—1949 WHOLE-|. EFFECTIVE BUYING INCOME—1949 


SALES 
m ESTIMATES SALE ADVERTISING 
1/1/50 SM ESTIMATES SALES ESTIMATES CONTROLS 


| FOUR STORE GROUPS 


in thousands of dollars) Farm Qual- 
| Families 1 Gross ity of 
| (in (i q% | Furn.- Dollars Mar- 
of | thou- General House- | Volume from ket 


of 
| U.S.A.) sands) usa Food | Mdse. Drug | Code Farming Index 


COUNTIES 
CITIES 


os a 3] 7 5.562) 3,876] 1,260/ 2,079]... 957| . 1,248] 88 
Tallahassee. ..... 26 .¢ e 9] .0236| 5,135 3,876] 1,260| 2,079].... 39] .018 i eee ae 113 
NRE 9}. : F 1,038 251, 112 Peers ; 2,336 r 63 
Liberty...... 2|. F ; 128| ‘ 


| 1,245 545) pieeiaawd . 2,278 
Manatee a 5,176 2,088 | ‘ 919) 3,028 
Bradenton........ . 761] . 1,780] y | « 1,153) 3,439 
WC ickcaiwaess 3] . ° 2,221) : 948) 3,247 
Ocala : ‘ 17,474) .01: 572) 1,971| 75 19,288) . 1,358) 4,486 


Martin P i 4,555 190| 7,116) . 1,167| 2,965 
Monroe 2 . : 7,781| .0061) 765) 12,084) . 629] 2,083 
5,052| . 323) 7,061| . 654| 2,354 


251 6,266) . 387| 1,567 : 
* * 2,957} .0015| 986] 3,286] 405] 0016 


*Withheld to avoid disclosure. © SM, 1950. Before using these figures, see explanation page 19, 


Dollars are spent by people. To find out who’s doing the 


spending in every state, county and city, See Page 109. 


—adv, 


MAY 10, 1950 


CROP GREATEST 
MONEY VALUE AWW THE ONLY 2 DAILY 
IN 22 YEARS! aE NEWSPAPERS IN THIS 


RICH CITRUS MARKET 


POPULATION means. ORLANDO MORNING SENTINEL 
ec sal “Bible of the Florida Citrus Belt’’ 
ORLANDO 


HAS A 73% INCREASE ORLANDO EVENING STAR 


SINCE 1940 


FLORIDA RADIO STATION WHOO AM and FM (ABC) 
HAS A 22% INCREASE 
eee Represented by—BURKE, KUIPERS AND MAHONEY 
SINCE 1940 NEW YORK CHICAGO ATLANTA DALLAS 
SAN FRANCISCO LOS ANGELES OKLAHOMA CITY 


V. J. OBENAUER, JR. (Jacksonville) 
F P\ 0) RI | D A am (Continued) The ‘‘SM’’ symbols mark original, exciu- 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1949 EFFECTIVE BUYING INCOME—1949 wD end ° 
VERTISIN 
1/1/50 BY ESTIMATES ESTIMATES CONTROLS 


FOUR STORE GROUPS 
CITIES (in thousands of dollars) Net Farm Qual- 
Families} Dollars ; —_— Dollars Gross % ity of 
(in (in % Furn.- (in % Dollars . S. A. | Mar- 
thou- thou- of General House- thou- from ket 
.| sands) sands) |U.S.A., Food Mdse. Drug Radio sands) S.A.) i i Farming i Index 


COUNTIES 


A Orlando 57 04! 21.6 100, 238| -0783) 14,404 13,973} 3,263) 6,885 101,385) .05% ; , 69 ° 130 


Orange 2]. 33.3] 117,796 .0920) 14404 16,114) 3,859) 7,158 132,908) . . , ’ -0768) 106 


Osceola....... .6| 0071] 3.9] 6,045} .0047, 1,551 280| 192 9,427| . ’ ’ .0053| 75 
Palm Beach... .. .2| 0867, 44.2) 142,143] .1109| 31,550) 9,953] 4,730) 14, 152,671] . ; j .0904| 104 

AW. Palm Beach 52.9] .0355| 17.1] 86,805 .0677| 17,351! 7,376] 3,315] 9, 92,100] .0480| 1,741] 5,¢ | .0514) 145 
Pasco... 8| . 4.7| 6,306) .0050] 1,868 190} 224 9,653| .0050 699| 2,054 ,793| .0059| 63 


A See end of state for * ‘SM Standard Metropolitan County Areas." © SM, 1950. Eefc.e using these figures 


, see explanation page 19. 


“Serving the Sun Empire” IWDBO 


In the rich field of Orlando proper, WDBO has (Established 1924) 
46.5% * OF THE LISTENERS. Three other sta- 


tions share the remaining 53.5%. ORLANDO, FLORIDA 


* HOOPER, FALL 1949 

WDBO’‘s radio families in 21 progressive coun- 580 K. C. — 5,000 Watts 
ties total 80,920* in the daytime and 71,670 WDBO-FM — 92.3 MCS — 
at night. 35,000 Watts 


* BROADCAST MEASUREMENT BUREAU, 1949 + . 
1949 Retail Sales in the 21 WDBO counties a Broadcasting 
totaled $447,067,000*. ystem 


* 1950 SALES MANAGEMENT National Representatives: Blair, Cummings 


SALES MANAGEMENT 


Buy WORZ and get the rich— 
CENTRAL FLORIDA MARKET 


FIRST PLACE 1950 BILLBOARD 
AUDIENCE PROMOTION AWARD 


W.. 
0... 


TWO COMPETITORS 9 OUT OF 14 


RATED HOURS (Hooper, Fall 1949) ORLANDO 


ATINGS up 42.73% over 1948 


WITH ORLANDO INTO METROPOLITAN 
OOMS county AREA STATUS (SM, May 10, 1949) 


WEED & COMPANY, National Representatives 


WORZ—NEBC AFFILIATE 
ORLANDO, FLORIDA 


ROBERT 3. KELLER, INC., Promotion Representative 


1,000 WATTS—740 K. C. 
FULL TIME—CLEAR CHANNEL 


FREE: YOUR NEW REGIONAL MAP 


With each purchase of SM’s new 1950 
County Outline Retail Sales Map of the U. S. 


See page 221 of this issue for details on SALEs 
MANAGEMENT'S six new five-color Regional Sales 
Maps—an outgrowth of the popular annual Coun- 
ty Outline Retail Sales Map of the U. S. 


Both the U. S. and the Regional Sales Maps show: 
Each county’s 1949 retail sales level, the boun- 
daries of all metropolitan county areas, major 
cities and their populations, and blown-up projec- 
tions of congested areas. The Regional Sales Maps 
are in a larger scale for territorial sales planning. 
Their added features include the rankings of the 


nation’s top 500 counties in Effective Buying In- 
come and retail sales. All maps measure 37 by 
41 inches, suitable for either wall or desk use. 


The price of each Regional Sales Map is $2.50; 
$2.00 each in quantities of two or more. The 
U.S. County Outline Retail Sales Map costs $3.50; 
$2.50 each in quantities of two or more. One free 
Regional Sales Map of your choice (See page 221) 
is provided with every purchase of one or more of 
the U. S. maps. All maps will be mailed postpaid 
in heavy mailing tubes. 


Sal Upmagenate » 


THE MAGAZINE OF MARKETING 
386 Fourth Avenue, New York 16, N. Y. 


MAY 10, 1950 


ST. PETERSBURG Likes The NEWS and 
ADVERTISING Fresh Every MORNING 


That’s why The TIMES continues FIRST 1: We grew UP and OVER the 100,000 


in the affections of readers who want to population mark. STILL GROWING 
know what’s NEW and where to buy it. 


AND ... with ADVERTISERS who want 2: New construction topped ALL previous 


ze tell them the latest news about a better years. STILL GROWING 

uy. 

AMD REMEMBER: 1949 was this famous 3: Bank deposits and clearings at all time 
Sunshine City’s BIGGEST YEAR. highs. STILL GROWING 


Represented by ST. PETERSBURG - FLORIDA 


Theis & Simpson Co. Inc 


os = Daily Y ‘ M E S Sunday 


V. J. Obenauer Jr. in Jacksonville, Fla. 


F LO R | D A— ( Continued) The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


tay ol RETAIL SALES—1949 — EFFECTIVE BUYING INCOME—1949 SALES 
ADVERTISING 
BYP 1/1/50 ESTIMATES pee BY LD estimates CONTROLS 
COUNTIES “Thige ss ' bes 
| | FOUR STORE GROUPS | 
CITIES went | Fendiiedl Dellere (in thousands of dollars) GD oon is — ~{ 
ota | jars ross % of | ity 
(in % (in (in % | Furn.- (in % Per | Per Dollars U.S. A. | Mar- 
thou- | thou- thou- of General House- | Volume thou- of Cap- | Fam- from Poten- | ket 
sands) lus. sands) sands) U.S.A.| Food Mdse. Drug | Radio Code sands) |U.S.A.| ita ily Farming tial Index 
—- ——__—_—— — —| —| —_ —— -|—— -- — 
Pinellas. .... 138] 144.9) 0971 53.6] 165,105) .1288 32,203 16,534| 11,772| ee 201,378) .1051) 1,390) 3,757) 10,872 -1105, 114 
ASt. Petersburg 104.6} 07 701) 40.4 132,655} .1036 22,112! 14,587 10,774| 6,970 H 166,608 -0869) 1,593) 4,124).......... -0886; 126 
Clearwater 20.4) .0137) 6.8 21,269) .0166 4,312 904 568) 1,494 H 24,210} .0126) 1,187 3,560) ead ee -0140; 102 
Polk... 122.6 -0623| 35.4] 101,669) .0794) 24 , 605 9,435 3,223) Seer 123,091} .0642| 1,004| 3,477) 70,161 .0724 88 
Lakeland : 37.4) .0251 11.5 40,931 a 8,632) 5,766 1,312 2,626 H 53,041) -0277) 1,418) | RE ae: -0284| 113 
Winter Haven 9.7) .0065) 3.1 20,905] .0163) 4,061) 1,216} 582 Eee 13,874] .0073) 1,430) ie vseccans .0098; 151 
Putnam 17.8) .0119) 5.7 11,899) .0093 3,035 957| 324 Panto eas 10,108) eee 1,018) 3, - 3,223}  .0099) 83 
ere 23.5) .0157 7.3 16 ,965 0132) 4,377) 690 ~ Rae 27,078) .o14t| 1,152) 3, on 4,705} .0142' 90 
St. Augustine sea i7 lj _ +0115) 5.4 14, 332| -0112 3,868) a 633) ® Oogr........ 22,029) o114 1 , 288! 4,07 9|. -O114 99 
A See end of state for * “SM Standard Metropolitan County Areas.”” Before 


using these figures, see explanation page = 
*Withheld to avoid disclosure. © SM, 1950 


ZX Half of Florida In Your Hand 


because WS UN covers 


FLORIDA’S LARGEST, FASTEST GROWING MARKET 


The 33-county WSUN-SHARE of Florida is the most complete 
and well-balanced market in all of this Sunshine State. Every 
index shows amazing gains. This is YOUR HALF of FLORIDA 
on WSUN’s CLEAR-INTERFERENCE-FREE SIGNAL on 620 
k.c. TODAY, MORE THAN EVER BEFORE, WSUN is 
listened to for news of today’s business ... YOUR BUSINESS 
NEWS via spots, programs, transcriptions. 


Represented by 


wits SS... = 


San Francisco Hollywood 


THE PIONEER 
ABC AFFILIATE 
On Florida’s West Coast 
Studios and Offices: 
Recreation Pier, 
St. Petersburg, Florida 
George D. Robinson, Manager 


216 SALES MANAGEMENT 


' $T. PETERSBURG, FLORIDA 


The Sunshine City 


513900 DRUG SALES  510972,000 


80% INCREASE IN THREE YEARS 


Tampa-St. Petersburg Drug Sales 


Tampa $ 5,302,000 St. Petersburg The Evening Independent servés a drug 
St. Petersburg 10,972,000 market of $5,595,720, which is greater than 
Total $16,274,000 64% . the total drug sales of Tampa! 


Che Evening Independent 


The Sunshine Newspaper Represented Nationally by DeLISSER, INC. 
PETERSBURG’S FAMILY NEWSPAPER New York Chicago Philadelphia Atlanta 


ST. 


The “SM” symbols mark original, exclu- F L @) R | D A ea (Continued) 


sive estimates by SALES MANAGEMENT. 


ay tne = RETAIL SALES—1949 — EFFECTIVE BUYING INCOME—1949 . SALES 
ESTIMAT DVERTISING 
BYP 1/1/50 BY.D ESTIMATES BY.D ESTIMATES CONTROLS 
peas SALES 
COUNTIES | | | 
| (a sneae cunt He :; 
CITIES in thousands of dollars arm ual- 
Total Families} Dollars Dollars ’ Gross % of hs of 
(in % (in (in % l Furn.- (in % | Per | Per | Dollars | U.S.A.| Mar- 
thou- of thou- thou- of General House- | Volume thou- of | Cap-| Fam-| _ from Poten- | ket 
sands) | U.S.A.) sands) sands) |U.S.A.| Food Mdse. Drug Radio Code sands) | U.S.A.) ita ily Farming tial Index 
ee 21.0) .0141 6.3 12,967) .0101 2,970 913 348 Peiescscces 20,871; .0109} 994) 3,313 8,315] .0113) 80 
Fort Pierce......... 15.6} .0104 4.6 12,173) .0095 2,571 911 348 746 H 15,378) .0081 086) 3,343].......... -0090| 87 
Santa Rosa........... 2) .0115 396 77 ee 6,809) .0035| 396) 1,621 1,567} .0050) 43 
PIR 5 ch viceniasiad eal -0156 7.9 21,476) .0168 5,479 1,736 616 (ae 26,587, .0139| 1,141) 3,365 4,276} .0151) 97 
eee 19.1| -0129 6.5 19,830) .0155 4,713 ° a eee 20,010} .0104/ 1,048) 3,078).......... -0124| 96 
sn 5cccnes 26.1) .0175 7.8 14,643) .0114 4,490 1,235 358 (Re 25,754) .0134| 987) 3,302 13,355} .0136 
Sanford............ 15.1} .0101 4.5 12,172] .0095 3,372 1,235 336 ° H 15,544) .0081) 1,029) 3,454).......... -0089} 88 


192! 146  ascre< 6,023) .0032) 574) 2,077 3,536} .0039) 55 


Suwannee............ 17.6| .0118} 4.4 7,226| .0056 1,709 501 234 113}... as 10,970) .0057| 623) 2,493 4,392 -0069| 58 
I ac acnaancsaatiied 10.9} -0073' 3.2 5,636; .0044 1,581 294 ” ner 8,443; .0044 775| 2,638 409 -0050| 68 
a ee | te temeanw a ?*it @ ~*® k....... 2,333) . 43 
SD EE 7] 20.8 2,522 EE Peer: 80,846) . -0435| 107 
Daytona Beach..... 33.3) .0223) 11.6 35,806; .0280 7,528 3,194 1,736 2,252 H 52,364] .0273) 1,572] 4,514].......... .0265| 119 
ol ne 8.4| .0056! $3 14,036} .0109 3,338 1,103 651 . ae 12,203) .0064) 1,453] 4,520).......... | .0076) 136 
eo 4.9| .0033) 1.3 1,898) .0015 510 ? * © ices : 2,373; .0013;) 484) 1,825 386 -0018) 65 
PN ciicencnevwene ~_ -0095 3.4 4,733) .0037 1,166 . m nena aes 7,342| .0038 521) 2,159 1,142 -0049| 52 
Washington........... 12.0; .0080 3.1 2,933; .0023 656) 323 111) RES ee 5,239) .0028| 437| 1,690 1,389 0087 46 
a mee EE See se eee ee —— —_ 
Total Above Cities... . . 1,303.1 .8739| eee 1,674 ,042)1.3066 308 ,988 199,874 69, 187| 113,974)... seas 1,901,125) -9918 1,459) ee 1.0625) 122 
a — | } — } 
State Total veer ...{ 2,538.3/1.7024) 71.4| 2,178,223/1.7002 456 ,479 236,029) 86,172) 136,234| Bs pitied 2,766 ,627|1.4434| 1,080! 3,587 389, 950] 1.5722| 92 
Withheld to avoid disclosure. © SM, 1950. Before using these figures, see explanation page 19. 


IT MAY SOUND REPETITIOUS, BUT... 


Have you read the explanation prefacing the Survey of Buying Power? It appears on page 19 


and following pages, and really will save you lots of time. It identifies sources of all figures and con- 


tains all comment necessary to a complete understanding of the use of all County and City figures. 
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Gold Coast! 


SM Survey tells our story of the a gain of $155,820,000! 
17 South Florida counties that make Yup! There’s gold in them thar 
up our primary market. Just take a hills! (‘cept thar ain't no hills). 
gander... And, WIOD tells your story to the 

Total Retail Sales...1949 SM largest listening audience in the 
estimate ...$852,478,000 --a gain of history of the station...at least that’s 
$72,855,000 over ‘48! what BMB Study No. 2 says! 

Total Net Effective Buying Income What'ya waitin’ for, Bud? Get in 
... 1949 SM estimate...$934,361,000-- touch with our Rep... 


George P. Hollingbery Co. 


JAMES M. LeGATE, General Manager 


5,000 WATTS - 610 KC - NBC 


sive estimates by SALES MANAGEMENT. 


FLORIDA— Standard Metropolitan County Areas live estimates by SALES MARAGEDENE 


POPULATION RETAIL SALES—1949 WHOLE-| EFFECTIVE BUYING INCOME—1949 


SALES 
ESTIMATES SALE ADVERTISING 
OyD 1/1/50 BY) ESTIMATES pena ESTIMATES CONTROLS 


COUNTIES 
FOUR STORE GROUPS 
CITIES (in thousands of dollars) 


Jacksonville . . 
SAE and . _ d . e J F . . 2983 
Orlando... ae x ‘ d i J 4 J .0693 
Pensacola oe . " d > . x A -0586 F 
St. Petersburg 9. J ,105) . A s A : 7 . 1051} 1, ‘ -1105, 114 
Tampa............162 .3) .1531) ' 060) g i : 5 ’ .1359| 1,141) 3,809 .1434, 44 
West Palm Beach . .173] 2. 2) 142,143) . ; ’ t ,671| .0796| 1,182| 3,454| 0904) 104 
© SM, 1950. 


Before using these figures, see explanation page 19. 


WHERE DO MILLION-DOLLAR ADVERTISERS 
turn for market data? 


In order to secure accurate, up-to-date figures on local market potentials, the 155 com- 
panies spending more than one million dollars per year on advertising bought 1,676 
copies in 1949 of— 


SALES MANAGEMENT'S “Survey of Buying Power.” 


SALES MANAGEMENT 


REATER MIAMI 


fn 


(eater 


NEW PEAK IN HOUSING 


Greater Miami is breaking one building record 
after another. The value of building permits 
issued in February, 1950, for suburban areas, for 
example, is more than twice that of February, 1949. 


BUSINESS IS BOOMING 


Bank debits for January, 1950 are up 4 per cent 
over the same month last year. Bank clearings for 
February are up 22 per cent and deposits in 
Federal savings associations were 19 per cent 
greater this March | than last. 


3 NEW TOWNS 


An official county municipality map just 
sublished shows three new towns in Dade County. 
There are now a total of 27 incorporated 
communities within Greater Miami. 


SUMMER BUSINESS 


GROWING FASTEST 


And summer business is growing even faster than 
winter business in Greater Miami, according to a 
survey just released by the Florida Power & Light 
Company. Figures show a tremendous increase 
over the past 10 years in the ratio of summer to 
winter pa ne of electricity, gasoline and newspapers 
..-bank debits, postal cancellations and electric 
customers also show huge summer gains. 


Truly, Greater Miami is a YEAR-’ROUND MUST on your market list 


Your One-Two Punch in South Florida 


] The Miami Herald gives you blanket coverage 2. BMB figures for 1949 show WQAM, Miami’s First 

* of the Greater Miami Market and wields a Station, with 91 per cent penetration in Dade County. 
powerful influence -throughout Florida’s Gold Coast. WQAW’s strong, clear signal first on the dial, 560 kc., truly 
First in the nation in 1949 grocery and classified packs a terrific wallop in Greater Miami. Its non-directional 
advertising linage -- first in circulation in Florida -- antenna anchored in Biscayne Bay at the very heart of 
advertisers and readers alike rely on the solid impact Miami‘’s population center, provides full power. coverage 


of the Miami Herald. 


Che Miami 
Herald 


National Representatives 
STORY, BROOKS & FINLEY 
= A. S. GRANT, Atlanta 


throughout South Florida. 


ZY 
WY, A. B. C. in Miami 
National Representatives JOHN BLAIR & CO. 


Miami Herald 
Zone of Influence Southeast - HARRY E. CUMMINGS 


PED 
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AT AT 


GEORGIA 


SCREVEN 


— CORDON STEPHENS 
PICKENS . 
2 HART 
— 
FLOY: 
ONE BARTOW — |b CHEROKEE 
MADISON ELBERT 
CLARKE OGLETHORPE 
“ WILKES 
OCONEE 
LINCOLN 
GREENE 
COLUMBIA’ 
TALIAFERRO Y~ \"COUFFI 
IARREN Augusto 
PUTNAM HANCOCK 
JEFFERSON ) BURKE 
JONES\ BALDWIN WASHINGTON 
3 
Le Grange 
WILKINSON JENKINS 
HARRIS TALBOT CRAWFORD EMANUEL 
TWIGGS TOHNSON 
TAYL LAURENS 
RION . ; 
MARIO MACON BLECKSLEY \’ TREUTLEN 
CHATTA . 
HOOCHEE SCHLEY HOUSTON PULASKI iat: 
DOOLY Comeny | TOOMBS 
STEWART WHEELER 
WEBSTER}. WALCOK 
TELFAIR TATINALL 
i JEFF 
QUITMAN]RANOOLPH [TERRELL — 
EN HILL 
ONG 
WAYN 
CLAY TURNER COFFEE . 
, IRWIN BACON 
al. Ee * 
Albony 
CARLY 1EN 
— 4 BERRIE WARE PIERCE 
KER "ATKINSON 
MITCHELL 
MILLER a 
CLINCH Woycross 
LANIER 
BROOKS {LOWNDES.. [CHARLTON 
ECHOLS 
Cities shown are those having 
retail sales of $15.0 million or 
more in 1949 
a 1949 Retail Sales in Excess of $100 Million 
[ET] 1949 retail Soles $50.0 Million to $99.9 Million 
1949 Retail Soles $25.0 Million to $49.9 Million 
1949 Retail Sales $10.0 Million to $24.9 Million 


UBERTY 


McINTOSH 


GLYNN 


Copyright by 
MANAGEMENT 


SALES MANAGEMENT 


M/ 


A nnouncing Sales Management’s new... 


REGIONAL SALES MAPS 


The nationwide popularity of SALES MANAGE- levels, and blown-up projections of congested 
MENT’S five-color County Outline Retail Sales areas are shown. A new feature provided only 
Map has led to the development of six Regional by the Regional Sales Maps will be rankings of 
Sales Maps providing greater details for terri- the nation’s first 500 counties in Effective Buying 
torial sales planning. Income and in retail sales. They will also show 
“% of State” population, retail sales and buying 


These new Regional Sales Maps include all the 


features of the U. S. map in a larger scale, along incemne—as wall we Sate “WRaany ot SEN 


with additional marketing information. Each Sor Se eon 


county is shown in one of five colors according The Regional Sales Maps measure the same over- 
to its 1949 retail sales volume, with a star to all size as the U. S. map, 37 by 41 inches, making 
indicate the top counties in sales. All metro- them suitable for either wall or desk use. Here 


politan county areas are outlined in red, cities are the Regional Sales Maps available and the 
are marked with an index to their population states included on each: 


New England Middle Atlantic Middle West 


Connecticut Delaware Illinois Missouri 
Maine District of Columbia Indiana Nebraska 
Massachusetts Maryland lowa North Dakota 
New Hampshire New Jersey Kansas Ohio 

Rhode Island New York Michigan South Dakota 
Vermont Pennsylvania Minnesota Wisconsin 


South Southwest Far West 


Alabama North Carolina Arkansas Arizona Nevada 
Florida South Carolina Louisiana California New Mexico 
Georgia Tennessee Oklahoma Colorado Oregon 
Kentucky Virginia Texas Idaho Utah 
Mississippi West Virginia Montana Washington 
Wyoming 


The price of each Regional Sales Map is $2.50; more. One free Regional Sales Map of your 
$2.00 in quantities of two or more. The new choice is provided with every purchase of one or 
1950 County Outline Retail Sales Map of the more of the U.S. maps. All maps will be mailed 
U. S. costs $3.50; $2.50 in quantities of two or postpaid in heavy mailing tubes. 


Salles (Noawagemas % 


THE MAGAZINE OF MARKETING 
386 Fourth Avenue, New York 16, N. Y. 


MAY 10, 1950 


EFFECTIVE 


Bibb County (MACON) 


UP 4 MILLION 


BUYING 


P.S.—MACON’S Quality of Market Index is 31 Points Above the State Average 


Reach Rich Middle Georgia 


RICHER 


than Ever 


INCOME 1949 
22 County Trading Area 


UP 12 MILLION 


Represented by The Branham Company 


(Other South Atlantic States: Delaware, p. 204; District of Columbia, p. 204; Florida, p. 206; Mary- 
' land, p. 297; North Carolina, p. 416; South Carolina, p. 494; Virginia, p. 548; West Virginia, p. 564) 


Albany 
Athens 
Atlanta 
Augusta 
Brunswick 
Columbus .. 
Cordele ... 
Dalton 


COUNTIES 
CITIES 


Appling 
Atkinson 
Bacon 


Baker 
Baldwin 
Banks 


Barrow 
Bartow... 
Ben Hill 


Berrien... .. 

Bibb 
AMacon 

Bleckley.. 


Brantley 


Calhoun. . , ; 
a 
Candler 


County City 
aca aan Dougherty Decatur ............... 
ceR xedlieneaieden Clarke ED, 1d Cong s bale © ates 

cocccces -»++Fulton CROREGIIIEEEG 6s ccccccccnce 

anaes Richmond See 
ate os ase Sica were Tees La Grange 
atti ...-Muscogee 

Sreae ines Crisp Macon eee 
sonia Whitfield Marietta ........ 


City County 


Moultrie ...-.....-... - «Colquitt 
EET CERRO TT: Floyd 
RE OE CEE CE Chatham 
DOES sincovks.. . oo ssweawns Thomas 
Valdosta ........ . -Lowndes 
Waycross ee ee Ware 
NN 2. a1. 0s Bd vipa a dalmeane Troup 


POPULATION RETAIL SALES—1949 
ESTIMATES 
1/1/50 ESTIMATES 


CS 
» 
2 
to 


-0031 


EFFECTIVE BUYING INCOME—1949 SALES 
ADVERTISING 
LLP ESTIMATES CONTROLS 


: : 
| FOUR STORE GROUPS F Q 
(in thousands of dollars) Net arm ual- 
Total | Families} Dollars ee ag eae a. Dollars Gross % of | ity of 
(in % (in (in % | Furn.- (in % | Per | Per | Dollars | U.S.A. | Mar- 
thou- of thou- thou- of General House- | Volume thou- of | Cap- | Fam- from Poten- | ket 
sands) | U.S.A.) sands) sands) U.S.A.) Food Mdse Drug Radio Code sands) | U.S.A.) ita ily Farming tial Index 
13.1) .0088) 2.9 3,631; .0028 1,051 459 220) 8,110} .0042| 619) 2,797 2,959} .0047) 53 
6.9} .0046) 1.6 1,280} .0010 427 123 39| eee 2,711} .0014| 393) 1,694 1,743} .0019) 41 
7.8) oo 1.8 3,247 sie 1,006 335 129 ° 5,919) .0031| 759) 3,288 2,007} .0034) 65 
} | 
oa -0040 1.3 801) .0006 107 ° ° ° 2,542) .0013) 431) 1,955 2,890}  .0016) 40 
a .0121| 5.2 5,552) .0043) 2,286 950 387 Se 12,434) .0065) 687) 2,391 1,752]  .0070) 58 
6.4 —_ 1.4 576) .0005 260 ° 7 © ke 2,041; .0011; 319) 1,458 1,248]  .0016) 37 
| | 
12.7| .0086) 3.4 5,054; .0039 1,356 671 195 Pat nace’ 8,803) .0046; 693) 2,589 2,044 -0052! 60 
26.2) .0175) 6.5 9,100} .0071 2,256 816 286 Rg Es 19,157] .0100) 731) 2,947 4,427] .0106) 61 
| 3. | 


-0032 


eres 2] . 8. -0083 2,620 1,129 272 _ JPePerre re 22,043) .0115) 707) 2,656 5,357] .0127) 61 
Catoosa........ 10.8} .0073 2.7 1,920) .0015 839 . ’ gh PR ee 3,621) .0019) 335) 1,341 1,624) .0029) 40 
Chariton... .. 4.6} .0030) 1.1 1,679! .0013! 274 . Z ae ere 3,146] .0017| 684| 2,860 2671 0018! 60 


A See end of state for “SM Standard Metropolitan County Areas.’’ 


*Withheld to avoid disclosure. 


Before using these figures, see ~<a page 19. 


Dollars are spent by people. To find out who’s doing the 
spending in every state, county and city, See Page 109. 


—adv, 


SALES MANAGEMENT 


STONE MOUNTAIN, NEAR ATLANTA 
ONE OF WORLD'S WONDERS 


THE GREAT ATLANTA MARKET 


ATLANTA RETAIL TRADING AREA 


1949 RETAIL SALES 


$1,091,454,000.00 


EFFECTIVE BUYING INCOME 


$1,481,220,000.00 


(1950 SM SURVEY OF BUYING POWER) 


Cover This 


SOLID MARKET 


WITH 


THE ATLANTA CONSTITUTION 


NATIONAL REPRESENTATIVE—KELLY-SMITH CO. 


MAY 10, 1950 


Sell from the 


water, transportation . 
with proven ability . . 


of older, crowded centers. 


experienced assistance 
without cost or obligation. 


Are your expanding Southeast markets 
getting the attention and service that 
mean sales in today’s competition? 
Sell this area more efficiently 
and economically from MACON, the central location 
which provides ample power, natural gas, 

. . plus loyal workers 

. and sites galore! 

Get all the advantages (without the problems) 


You are welcomed in MACON and everybody 
helps prove it. Write for a complete Survey— 
outline your requirements—receive helpful 


emcee sceesecess 


"Pes eeece 


aN 


the growing Southeast 


ice 12 


cover 


flights @ FOUR U. S. 


Convenient in-transit r 
comparisons on request. 


HIGHWAYS and 


5 State routes form hub in Macon @ 


ates; free rate 


The 7-state Southeast area, centered by 
Macon, shows a retail sales growth of 
248% in the last t-n years, compared 
to national gain 
this expansion, mc.ufacturing G distri- 
bution have nearly doubled in Macon 
during recent years. 


A HUB OF TRANSPORTATION ... AN EXPANDING SALES AREA 


FIVE RAILROADS supply main-line serv- 
MOTOR FREIGHT LINES 
East with 2nd-day delivery © 
THREE AIRLINES maintain 23 daily 


205%. Reflecting 


AREA DEVELOPMENT COMMISSION 


MUNICIPAL AUDITORIUM 


MACON, GEORGIA 


G EORGIA— (Continued) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1949 WHOLE-| EFFECTIVE BUYING INCOME—1949 SALES 

SM ESTIMATES SALE ADVERTISING 
1/1/60 ESTIMATES M ESTIMATES CONTROLS 
BEES Te SALES adie 

COUNTIES | ' l 

| | FOUR STORE GROUPS | | | | 
CITIES | (in thousands of dollars) Net | } Farm | Qual 
Total Families} Dollars @D Dollars | | Gross % of | ity of 
(in % | (in (in % j Furn.- (in % Per | Per | Dollars | U.S.A. | Mar- 
thou- of thou- thou- of | General House- | Volume thou- of | Cap- | Fam- from Poten- | ket 
sands) U.S.A.| sands) sands) |U.S.A.| Food Mdse. Drug Radio Code sands) |U.S.A.| ita | ily | Farming tial | index 
em —| (| i— 
Chatham......... 147) 187.3| - 1055) 47.2 137,360) .1072 35,152) 18,208! re 8 * eee 214,824) .1120) 1,366) 4,551 2,444 ~1092| 104 
ASavannah........ 135.1) -0906 40.4 132,690} .1036 33,100 17,338| 3,245 . E 200, 206 1044) ey Ft eee: .1014| 112 
Chattahoochee........ 1.7; .0012) 4 448) .0004 76) ° | ° ° 892! -0005 525) 2,230 1,442} .0006) 50 
Chattooga............ = -0135) 4.8 8,093; .0063 1,508) 2,246) 220 sat SAR 14,894) .0078| 737 3,103) 1,882 .0085; 63 

| | 
Cherokee 19.2) .0129) 4.8 6,989) .0054 1,083 1,575 “al A ae 13,111 0068; 683) 2,731 8,556 -0076) 59 
ss veceds 30.2} .0203) 8.8 33,304) .0260 7,704 4,065; 1,127; 1,966].......... 37,362} .0195| 1,237) 4,246 1,266 -0216, 106 
BE ci scodecaban 7.8 -0186) 8.3 32,538) .0254 7,198 4,055 1,127 1,956 G 34,479) .0180 —— DE ectewairns -0203) 199 
NE 6.5) .0043 1.8 2,207; .0017 578 100 65 F Miccwdasvnd 4,479} .0023 689, ae 2,489 .0025) 58 

| 
| 
Clayton 12.6) .0085 3.3 2,095; .0017 610 . ° a CPEs 4,679) 0025) 371) 1,418) 1,656 .0035} 41 
Clinch . ae 5.0) .0033 1.3 2,095) .0016 670 459 ° ° 3,301) -0017; 660) 2,539) 652} .0020) 41 
inn ccknnacte 10 52.4) .0352 13.4 23,940; .0187 5,081 1,984 i 47,368) .0247) 904) 3,535) 2,891 -0250; 71 
Marietta sea 22.1) .0149 6.5 15,298) -0119} 2,642 1,568 587 869 26, 409) on aan Piiesaxesenad -0135) 1 
| ' eh ae 

ee 22.2| 0149, 5.2! 9,532] 0074, 2,133 581 cL  =_— = 14,132) .0074| 637 2,718) 6,664 00ee| 60 


See end of state for “SM Standard Metropolitan County Areas.” 


Withheld to avoid- disclosure. 
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Before using these figures, see explanation page 19. 
© SM 


1950. 


SALES MANAGEMENT 


M. 


As Measured By Hooper 


As Measured By BMB 


Member THE GEORGIA TRIO 


= on your dial 
‘TE Phs WTOC-FM 973 


IN TOTAL SHARE OF AUDIENCE 
MORNING, AFTERNOON, EVENING 


WTOC leads all Savannah stations, Morning, Afternoon 


and Evening, according to Fall-Winter Hooper Report, 
1949-1950. 


IN TOTAL WEEKLY AUDIENCE 
WITHIN 50 MILE RADIUS 


In its home county, and within a 50 mile radius of the 
city, WTOC reaches more radio families (daytime) than 
any other Savannah station, according to 1949 BMB. 


Represented by THE KATZ AGENCY, inc. 


SAVANNAH’S 


STATION 
5000 WATTS 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


GEORGIA — (Continued) 


POPULATION RETAIL SALES—1949 WHOLE-| EFFECTIVE BUYING INCOME—1949 SALES 
hs ESTIMATES JM SALE Sy ADVERTISING 
M 1/1/50 ESTIMATES M ESTIMATES CONTROLS 
SALES , 
COUNTIES | | 
. | FOUR STORE oaeurs F Qual 
CITIES | } (in thousands of dollars) Net arm ual- 
Total | Families} Dollars | ra = Dollars Gross % of | ity of 
(in % | (in (in % | Furn.- (in % Per | Per Dollars | U.S.A. | Mar- 
thou- | of | thou- thou- of | General | House- | Volume thou- of | Cap- | Fam- from Poten- | ket 
sands) | U.S.A. sands) sands) |U.S.A.| Food Mdse. Drug Radio Code sands) |U.S.A.| ita ily Farming tial Index 
Colquitt 33.3 0223) 8.2 15,323| .0120! 4,068 1,194] 621 , ae 26,745) .0139| 803) 3,262 12,590} .0150) 67 
Moultrie 13.9| .0093 3.8 12,656) .0099) 2,896 1,140} 543 776 H 12, 664| -0066 it 4 aa .0081 7 
Columbia 8.1) .0054) 0 1,263) .0010 441) ° ° tds siete 2,683) .0014) 331) 1,342 1,193} .0021) 39 
a eee ee 11.1| .0075 2.8 4,623) .0036 1,037 403 169 cata, 7,534; .0039; 679) 2,691 3,753} .0045) 60 
Coweta............ 26.2) .0175 6.9 11,853} .0092 2,895 827 271 Serer 20,828; .0108| 795) 3,019 3,127] .0117) 67 
Crawford aa te 6.0! .0041 1.5 1,055} .0009 473 45 ° | * ; : 2,480! .0013! 413) 1,653 2,111 -0017' 41 
C SM, 1950. *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 


--- for Sales 
--- Southeast 
~--- SAVANNAH! 


SM FIGURES TELL THE STORY! 


MAY 


10, 
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300 


135,100 


"48 °49 


"48 "49 


= 
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= 
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pe 
ww 


"48 °49 


your plant facilities . . 
ket, the Southeast . . 
SAVANNAH. 


Look at the figures. 


Make it . . Sell it . . where Conditions are Right! 


If you want to increase sales through expansion or relocation of 
. consider the country’s fastest growing mar- 
. and the advantages of its Seaboard Center 


Like the U. S., Savannah’s population is 


growing—only faster. Unlike the U. S., Savannah’s retail sales also 


as large. 


soft water supply ... 

over 56 per cent... 

and a large, harmonious labor supply. 
Investigate Savannah’s possibilities now . 


Remember the three S’s—Sales . . 


= 
N 
Se) 
ve) 
“ 
© 
Co 

et 
* 


ake 


48°49 °48°49 P. O. Box 3 Savannah, Georgia 


are growing, while its increase in buying power is nearly four times 
Savannah’s the heart of a market that can and will buy 


POPULATION RETAIL SALES BUYING INCOME 

U.S. Savannah U.S. Savannah U.S. Savannah 00ds! 

Up Up. Down Up Up Up Savannah has unique manufacturing advantages, too . . . trans- 
1.78% 2.89% 1.87% 1.35% 1.47% 5.83% portation by rail, water, highway and air . . . unexcelled industrial 


electric generating capacity just expanded 
climate ideal for year-round operation . . . 


complete, confi- 


dential engineering service is available without cost or obligation. 
. Southeast . . 


Industrial Committee of Savannah, Inc. 


. SAVANNAH! 


Phone 3-9604 


225 


GEORGIA— (Continued) 


The “‘SM”’ symbols mark original, exely. 
sive estimates by SALES MANAGEMENT 


—— 


POPULATION RETAIL SALES—1949 WHOLE. EFFECTIVE BUYING INCOME—1949 apy ents 
ESTIMA RTISIN 
CLD 1/1/00 YD Estimates aa ESTIMATES CONTROLS. 
COUNTIES | l "ey 
“a roun, stone anours i P ; 
n et arm uals 
Total Families] Dollars Dollars Jo Of | ity ot 
(in % (in (in % Furn.- (in % | Per | Per U.S.A.) Mar. 
thou- of thou- thou- of | General House- | Volume thou- of | Cap- | Fam- Poten- | ket 
sands) |U.S.A.| sands) | sands) |U.S.A.| Food Mdse. Drug | Radio Code sands) |U.S.A.| ita ily tial | Index 
Crisp.... 16.1) .0108 4.4] 12,524) .0097 2,132 1,182 323 «ee 16,424] .0086] 1,020) 3,733 -0094) 87 
Cordele 9.4) .0063 2.9} 11,962) .0093 1,889 1,182 *- | SRIRRRSRES 9,435} .0049| 1,004] 3,253 0065! 108 
Dade... 6.0) .0040 1.3 1,008) .0008 534 ° ° ° 2,148| .0011| 358/ 1,652 -0016) 49 
Dawson...... 3.7| .0025 9 240| .0002 46 . . an LR serepmere 1,147] .0006} 310) 1,274 -0009| 36 
REE 23.2) .0185 6.0 9,645| .0075 2,331 804 259 Os, «<<. 15,938} .0083| 687) 2,656 .0095| 61 
De Kalb. ...++-10] 97.8] .0656] 27.4] 38,219) .0290) 12,736 1,212| 2,475 SIS 128,738} .0672| 1,316] 4,698 0556 85 
AtAtlanta 
(See Fulton Co.) 
Decatur... 24.0) .0161 6.7] 15,975] .0125 4,953 687 917 ° H 37,935| .0198| 1,581) 5,662)...... .0169) 105 
Dodge....... 17.0) .0114 4.0 6,109| .0047 1,706 458 312 eS cts 10,629} .0055| 625) 2,657 .0064| 56 
Dooly....... 15.1) .0101 3.9 4,030] .0032 1,082 168 168 2 7,624) .0040| 505) 1,955 -0050) 50 
Dougherty. .. 37.3| .0251} 10.7] 40,388) .0315 6,872 7,084; 1,106) 1,748).......... 46,568} .0243| 1,248| 4,352 .0266) 108 
Albany... 33.9] .0227 9.9] 38,973] .0304 6,726 7,084] 1,106) 1,745) G 43,404| .0227| 1,280) 4,384)...... .0250| 110 
Douglas 9.6| .0064 2.4 3,167] .0025 853 168 143 as 6,259| .0033| 652) 2,608 0037) 
Early. 16.9] .0113 4.3 6,991| .0054 1,250 425 196 || SER 9,020} .0047| 534| 2,098 0062) 55 
Echols. . 2.4| .0016 6 271| .0003 198 ° ° 4 ee 1,610] .0008} 671| 2,683 0008) 50 
Effingham. 9.1| .0061 2.2 2,208) .0017 396 . 128 A ESAS 4,089) .0021| 449] 1,859 -0028) 46 
Elbert 16.9] .0114 4.6 7,822| .0061 2,011 1,128 259 = ORE 13,348, .0070| 790| 2,902 -0076 67 
Emanuel. . 19.2) .0129 4.7 8,605| .0067 2,254 739 221 ER 15,066) .0078| 785| 3,206 .0085| 66 
Evans 6.4| .0042 1.5 3,310] .0026 839 312 168 RE 5,035| .0027} 787) 3,357 0000) 71 
Fannin 13.1} .0088 2.8 2,336] .0018 654 268 ° 4,056} .0021| 310) 1,449 0034) 39 
Fayette 6.8| .0046 1.7 1,454) .0011 442 . . f) 2,532| .0014) 372) 1,489 0020) 43 
Floyd 58.5} .0392} 15.6] 45,864) .0358 8,861 5,835] 1,232) 4,515).......... 60,943| .0317| 1,042| 3,907 .0343| 88 
Rome 36.0} .0242} 10.4) 41,277] .0322 7,308 * 1,139 . G 41,687) .0217| 1,158] 4,008 - 105 
Forsyth . 10.1} .0068 2.6 1,678] .0014 261 168 . _) Sepeer 8,000| .0042| 792| 3,077 .0039| 57 
Franklin. ....) 14.6} .0098 3.6 5,583) .0043 1,356 569 154 SERRE 10,419} .0055| 714, 2,894 .0060) 61 
Fulton. .... ..10} 491.8] .3298] 146.9] 653,346] .5100} 105,683) 186,622) 19,903) 39,522].......... 691,447| .3607| 1,406) 4,707 -3992 121 
AtAtlanta... 358.4] .2403] 107.1] 573,639] .4478| 81,635] 184,273] 16,342] 38,918] B 525,587| .2742| 1,466| 4,907 3195| 133 
East Point 22.5] .0151 6.1] 16,987) .0132 4,481 475 562 EERE, 33,921] .0177| 1,508) 5,561 | 105 
I 9.0| .0061 2.2 1,936] .0015 336 124 ° re. 2,832} .0014| 315) 1,287 0024! 39 
Glascock. . 3.4| .0022 7 880) .0007 152 67 ° Re 1,958] .0011| 576) 2,797 0012) 55 
Glynn 42.3) .0284) 12.2] 29,504) .0230 7,222 ° 1,167) 2,291]. 41,283] .0215| 976) 3,384 0233) 82 
Brunswick.......... 28.2] .0189 8.1] 25,462) .0199 5,564 1,095 964, 2,201) H 27,841] .0145| 987] 3,437|...... 0170) 90 
ee 16.1} .0108 3.9 7,551| .0059 1,584 738 248 272I. 12,616) .0066| 784 67 
Grady 18.6) .0125 4.6 7,133] .0056 1,280 . 232 _ ae 12,338] .0064| 663 59 
Greene 13.1} .0088 3.5 4,430| .0034 884 190 246 165]... 7,100} .0037| 542 52 
Gwinnett 27.2| .0182 6.9 7,309| .0057 1,311 380 233 247]. 14,350| .0075| 528 50 
Habersham 14.1) .0095 3.5 6,206) .0049 1,310 402 219 282]... 8,004] .0042| 568 58 
See 35.3| .0236 8.7]  22,575| .0176 4,450 1,889 5869, 1,717]. 27,989] .0146| 793 73 
Gainesville......... 14.3| .0096 4.1] 20,115] .0157 3,474 1,833 ° . H 13,809} .0072| 966 06 
Hancock............. 0078} 2.6] 3,326] .0026| 1,051 268} * ee 6,156] .0032) 531 | 80 
Haralson .0081 1 5,279) .0041 885 481 221 RSF 8,112} .0042/ 670 62 
Harris. 11.1} .0075 8 2,191] .0017 305 45 . we. Ned 6,438| .0034) 580 49 
Hart... 12.1} .0081| 2.9 2,611) .0020 732 402 ° 4.) ee 9,482 .0049| 784 58 
Heard. . 7.1} .0048 1.7 1,136] .0009 228 ° . wee 2,639) .0014| 372 40 
Henry. 15.1) .0101 3.8 3,549| .0027 944 291 128 a RRR 8,385! .0044| 555 50 
Houston 17.6}. 0118 4.7 4,095) .0032 1,052 * . a Re 7,512| .0039| 427 45 
Irwin. 12.1| .0081} 2.6) 3,295] .0025] 1,278 425} * A Pee 6,438| .0034| 582 81 
Jackson 17.4) .0117 4.4 6,271} .0049 1,509 950 195 ees 11,435) .0059) 657 58 
Jasper... 8.0} .0053} 2.0) —2,847| .0022 548 Soe = 5,750| .0030] 719 60 
Joff Davis 7.5| .0051 1.8 2,511} .0020 839 268 . ° 4,359| .0023) 581 55 
Jefferson......... se 0124 7 6,349) .0050 1,158 424 195 RSE: 12,509! .0065| 673 58 
| 
| 
Jenkins... .. 10.6} .0072} 2.8} 3,919) .0030 1,280 358} 155 ee 6,900) .0036) 651 57 
Johnson 10.0) 0067; 2.5) 3,614) .0028 1,127) 335 143 2, AER 5,759) .0030| . 576 55 
Jones 7.2) .0048 1.9 1,233) .0010 168 * ° 2 Seren. 2,844) .0015| 395 42 
I vepencincsiiecs 9.6| 0064) 2.5] 4,031) .0032} 1,447 335! 169) (129). 6,999) .0037| 729 4 
I os oe caer deasial 4.5| .0030 1.2 1,851) .0012 258 190 . ) ae 1,838) .0009) 408 a7 
RT 33.3| .0224 8.4) 11,452) .0089 3,291 1,084 271 SRS 24,896) .0130| 748 61 
EEE 7.3} .0049) 2.0 1,360) .0011 168 * ° J ere 3,132) .0016| 429 43 
ey 10.6 .0071' 2.9 2,207' .0017 426 ° ° a 3,759! .0020! 355 a1 
See end of state for 


“SM Standard Metropolitan County Areas.” 


Atlanta is in DeKa'b and Fulton Counties. 
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*Withheld to avoid disclosure. 


Before using these 


figures, see explanation pane 19. 


SALES MANAGEMENT 


a4 SS, ~ 


7 


SELL FROM THE CENTER 


INSTEAD OF THE RIM... 


Send for this 
FREE BOOKLET* 
“FACTS IN FIGURES 
ABOUT ATLANTA” 


It contains the fundamental 


facts about Atlanta — the 
Headquarters of the Southeast 


MAY 


10, 1950 


ATLAN 


Industrial Headquarters of the Southeast 


of America’s fastest 
growing market 


The way to get the greatest volume from every dollar of 
salesman and sales travel expense is to work the Southeast 
from its natural distribution center, Atlanta. 


The volume is here. This market has moved up and up 
and up as two wars have taught new skills, and the wage 
totals have climbed accordingly. 


The facilities are here. Atlanta is the hub of rail, air 
and highway networks that put the entire market within 
a few hours of this strategic warehouse or branch-plant 


point. 


The roster of those hard-headed concerns that have 
chosen Atlanta tells its own story. But we will go a lot 
further whenever you wish. At your request the Atlanta 
Industrial Bureau will gather facts and figures on the 
business opportunities for your specific situation in this 
great market—without cost or obligation. 


WRITE 

INDUSTRIAL BUREAU 
CHAMBER OF COMMERCE 
1818 VOLUNTEER BUILDING 


i“ 
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The Ledger-Enquirer newspapers can sell this $174,374,000 market effectively at small cost 


COLUMBUS, GA. 


GEORGIA — (Continued) 


Metropolitan area effective buying 


$138,374,000* 


~~ 


we LOUACY 


plus Fort Benning’s payroll 
$36,000,000** combine to make Columbus easily 
the 3rd largest and richest market in Georgia. 


aos 


“i quirer NEWSPAPERS 


Represented by THE BRANHAM CO. 
COVERAGE FIGURES BASED ON LATEST ABC aupits *1950 Sates Manacement **PIO Orricer Fort BENNING 


of 
of 


4.1%. 


ATLANTA 
JOURNAL 


COLUMBUS 
ENQUIRER 


DAILY COVERAGE | 
METROPOLITAN ARt 


The “‘SM”’ symbols mark original, excly. 
sive estimates by SALES MANAGEMENT 


POPULATION RETAIL SALES—1949 WHOLE- EFFECTIVE BUYING INCOME—1949 “ SALES 
DVERTI 
BY 1/1/50 BYP estimates peso ESTIMATES CONTROLS 
COUNTIES j 
| FOUR STORE GROUPS 
CITIES (in thousands of dollars) TSM | Net Farm Qual 
Total | Families} Dollars Dollars Gross % of |itya 
(in | % (in (in % Furn.- (in % | Per | Per | Dollars | U.S. A.| Mar. 
thou- | of thou- thou- of General House- | Volume thou- of | Cap- | Fam- from Poten- | ket 
sands) |U.S.A.| sands) | sands) U.S.A.| Food Mdse. Drug | Radio Code sands) /|U.S.A.| ita ily | Farming tial | Indy 
ES. oF .0038} 1.3} + ~—-1,850| .0012 535 . ” ey eer 2,492) .0013}  437| 1,917 786] .0018, 47 | 
| | 
ER ES 3.5) .0024 8 719| .0006 228 . . 1,360) 0007} 389) 1,700 309} .0010) 42 
Lowndes............. 34.3) .0230 8.9 20,523) -0160/ 5,044 1,196  —- See 34,992) .0184) 1,020) 3,932 5,549] .0186 81 
Valdosta...........] 24.8] .0617 7.0} 18,491/ .0144) 3,931 . . 1,758] H 26,345) .0138] 1,062} 376].......... .0146| 87 
RAED, ..cceccceses a7 .0038 1.4 1,087) .0008| 259 ° . EES. 2,790) .0015| 489] 1,993 1,450} .0018| 47 
| | 
McDuffie,............ 10.1) .0068 2.7 3,823} .0030 1,083 356 129 SE 6,929) .0036| 686| 2,566 2,197] .0041| 60 14 
Mcintosh... . 6.0) .0040 1.8 1,920) .0015 730 . 65 A 3,541) .0018| 590) 1,967 223] .0022) 55 
Macon...... 15.1| .0101 1 4,751| .0037 1,082 381 195 ee 9,992) .0052) 662) 2,437 7,175]  .0057, 56 | 
Madison 11.9| 0080} 2.9} —-2,447| .0019 274 123, _ a 6,164) .0027} 434) 1,781] 2,703] 0035, 4 |) —— 
Marion........ 6.9) .0046 1.7 1,888} .0015 304 100) * a Sr 2,704 .0014) 392) 1,591 1,485] 0021) 46 | 
Meriwether ” .0134 4.9 5,470| .0043 1,843 402 169 A ans .0057| 542) 2,212 4,885) .0068 51 I Fg 
sive est 
Miller... 10.1) .0068 2.4 2,383 .0018 730 233 91| . ae 3,947, .0020, 391| 1,645 4,882) .0029 43 |} —— 
Mitchell... 22.7| 0162) 8.5 7,230| .0057 1,889 1,353  —  =—§ ee 16,108) “0084| 710| 2,929 9,548} 0090, 59 
Monroe. 10.1) .0068) 2.7 4,255| .0033 1,205 481 129) yf TR, soem oa 692| 2,589 1,947} 0042) 62 
Montgomery... .. 7.7) .0052 1.8 1,921) .0015! 396 ° | 65 4 Seen 2,961| .0015| 385] 1,645 1,517} 0022) 42 Cc 
Morgan....... 12.2} .0081| 3.3] 3,790! 0030! 746 312) 142) s«*127}......., 7,415, .0039| 608) 2,247 4,200] .0045| 56 
Murray. ...... 10.6) 0072) 2.4 2,289) .0017 229 , ° | ARETE: 4,448) -0023| 420| 1,853 1,312}  .0031) 43 
| | | 
Muscogee....... 36} 106.8) .0709} 29.7} 96,816) .0756) 21,125 12,798] 2,620 6,671).......... 117,726) .0614| 1,113) 
AColumbus........ 81.0} .0543) 22.6] 91,588) .0715 19,412 12,798} 2,416 ° F 105,300 .0549) 1,300 
Newton 18.1) 0122 4.6] 7,133| 0086) 1,705 a60) 233/631)... 13,561) .0071| 749) 
Oconee....... 6.6) .0044) 1.5 689) .0005 350 ° an © encarnias 3,099) .0016) 470) 
| 
Oglethorpe........... 10.8 aan 2.7 2,192) .0017 472 . . op 4,098) .0021 370 
Paulding............. 11.1) 0075) 2. 2,446) .0019 655 24, * ee 4,327} .0023| 390 
Peach................) 19.9] 0074! 3.0 5,470} .0043 1,082 357 195 RRS 9,680} .0050/ 872 
Pickens... “d at 1.9 2,814 -0022 153 ° 129 4 ae 4,022) .0021) 509 
ae 11.7) .0078, 2.8 4,512| .0035 1,615 403 220 i OES 7,508| .0039| 642 
LR 0 0061, 2.3 1,919| .0015 579 . 38 VA 4,510} .0024| 496 
| 
| | 
Polk 28.6} .0191) 6.9] 13,067| .o102) «3,865, «1,028 +324] 1,068) 27,912| .0145| 978 
Pulaski... 8.4| 0s? 2.3) 4,399) 0034] 1,112,281] 69) 210). 6,064| .0032| 722 
Putnam............ 7.6) 0081) 2.0 es .0027 746 | 268 168 | GPRS: 5,245) .0027| 690 
| 
| | 
Quitman. .... 3.0! .0020) = 431| .0004| 107 ° . — 1,049| .0006] 350 
Rabun....... ; 7.1| 0087; 1,7] 3,023) .0023] 50 ee. a 4,739| .0024| 667 
Randolph....... 14.9| .0100, 4.0 5,087) .0040 1,539) 426 195 35]. 11,001) .0058| 738 
| 
Richmond. ....... 12] (95.8 0643, 27.6} 90,387 .0705| 18,466} 14,869) 2,494) 6,052).......... 100,589) .0525| 1,050 
AAugusta..... 81.7} 0548) 24.3] 87,675) .0685] 17,482) 14,869] 2,494) 6,052] F 88,556| .0462| 1,084 
Rockdale............. 7.5) .0050 1.8 2,959, .0024 852 189 168 REP 5,029) .0026, 671 
SIS: 4 as 1. 1,280) ong . 101 . ) SES 2,411 .0012| 548 
ee 16.6| on) 4.2 ial 0044-1448 292 168) _ 9,936) .0052| 599 
Seminole 8.0) 0054, 1.8 3,199) .0025) 852 167 168 iia atic 5,525, .0028| 691 
Spaulding............ 28.2) 0189, = 7.7] += -18,330) .0143) 5,226, 1,821 * ERS 23,896| .0124| 847 
| EE 15.6) .0105 4.5] 16,901) .0131! 4,341! ° 634, 1,384] H 17,519] .0091| 1,123) 
A See end of state for “SM Standard Metropolitan County Areas.”’ Before using these 


*Withheld to avoid disclosure. 
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SALES MANAGEMENT 


Here's Combination COVERAGE! 
‘| RADIO HOMES—BMB, 99 0ClU = 


WRBL WGPC 


COLUMBUS, GEORGIA ALBANY, GEORGIA 


Metropolitan Area: Population ... .185,900* Metropolitan Area: Population 37,300 
Retail Sales (1949) .........$108,626,000 Retail Sales (1949) .......... $40,388,000 
tows Total Effective Buying Income $139,266,000 Total Effective Buying Income . $46,568,000 
Quah * Including Ft. Benning 
ity, of 
Mar. 
ket 


“| nNCOLUMBUSis w ALBANY ws 
WRBL WGPC 


60 1420 KC 5 KW 1450 KC 250 WATTS 
5 
"| REPRESENTED BY GEORGE P. HOLLINGBERY CO. 
44 
: | 
51 ae 
The “SM"’ symbols mark original, exclu- e 
sive estimates by SALES MANAGEMENT. GEORGIA — (Continued) 
43 —— 
8 Ff POPULATION RETAIL SALES—1949 WHOLE- EFFECTIVE BUYING INCOME—1949 - SALES ‘ 
62 F E IN 
- BYP 1/1/50 GYD estimates ina GYD estimates CONTROLS 
42 COUNTIES 
e $ "On Gammnde of dota) Net Ps - 
CITIE! n thousands jars e ‘arm 5 
4 Total Families] Dollars Dollars Gross | % of iret, 
(in % (in (in % Furn.- (in % | Per | Per | Dollars | U.S.A.| Mar-, 
95 thou- of | thou- thou- of General House- | Volume thou- of | Cap- | Fam-| from Poten- | ket 
110 sands) | U.S.A.) sands) sands) |U.S.A.| Food Mdse. Drug Radio Code sands) /|U.S.A.| ita ily Farming tial Index 
63 Bf Stephens............. 14.1} .0094 3.6 6,319] .0049 1,342 759 ° SORE 10,629) .0056}  754| 3,037 .0062) 66 
Pr MIE, ccceccccoonss 9.6} .0065 2.6 3,326] .0026 1,006 234 64 / ae 5,045) .0026| 526] 1,940 2,476] .0034) 62 
‘ RR cinccs seco: 24.9] .0167 7.2] 11,134) .0087 3,444 1,129 415 ee 22,022| .0115| 884) 3,059 6,075} .0117) 70 
ie MUIR os coccseenned 7.8| .0052 1,615} .0013 303 66 52 © Be ccsacnss 2,951| .0016| 378 42 
72 Bf Taiaferro............ 4.9] .0033 1.1 1,087} .0008 351 123 * 4) Ree 2,278| .0011| 465 45 
‘ ae 14.1] .0094 4,479| .0035 1,584 488 195 re, 7,830] .0041) 555 83 
ne: 8.6] .0058 2.3 3,215] .0025 839 124 91 3) Oe: 5,430] .0029} 631 69 
8 ne 12.6] .0085 3.0 4,911] .0039 1,082 424 245 aS 9,615) .0050) 763 64 
ESTES 16.1) .0108 4.6 5,360] .0041 1,647 425 195 11,193] .0058} 695 88 
@ i themas.............. 35.8] .0240 9.8] 17,050} .0134 3,749 1,832 763 ee 27,649] .0144| 772 67 
83 Thomasville........ 16.9} .0113 5.2] 13,913] .0109 2,865 1,575 647 * H 14,876] .0078| 880 83 
_ SRO 20.5] .0137 5.4] 12,636) .0098 2,924 693 441 a 18,468} .0097} 901 7? 
: a 16.1) .0108 3.8 8,094| .0063 1,890 403 ° nee 13,444] .0070} 835 70 
61 ee 4.0} .0027 9 448| .0004 30 ° ° a Venere 1,361) .0007| 340 37 
WU. nccceccone 6.0) .0040 2,270] .0018 398 335 ° ee SOOT 3,826) .0020| 638 68 
4 SRR 46.8) .0314) 12.1 38,622) .0301 9,512 4,828} 1,029} 3,378).......... 43,605} .0227| 932 85 
100 a Grange.......... 28.1] .0188 7. 20,470| .0160 5,183 2,322 686} 2,111) H 28,985] .0151] 1,031 86 
™ West Point......... 4.1] .0028 1.3] 13,479] .0105 2,794 2,291 * dl ore: 4,254] .0022| 1,038 171 
8.6] .0058 2.3 4,032] .0031 975 * 142 af See 5,510) .0029} 641 60 
5 9.1) .0061 2.3 1,231} .0010 427 ° ° | een 3,429| .0018| 377 39 
- 6.9| .0048, 1.5 688| .0005 261 ° ° eae 2,130} .0011| 309 35 
aol 24.2} 0162) 6.1] + 10,285| .0081) 3,474 772| 478) «:1,893).......... 23,742| .0123| 981 73 
» 19. 31.2) .0210 7.7 9,452] .0074 4,129 590 531 ec ocesen 20,985| .0110| 673 87 
950. 20.2) .0135 5.0] 8,125] .0063 1,814 1,006 245 _ SORES 13,835] .0072} 685 61 
NT § “Withheld to avoid disclosure. © SM, 1950. Before using these figures, see explanation page 19. 
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. * Subscribing Total BMB Total Weekly Number 
iggest Station: Radio Homes: | Audience Families:| Counties: 
D 143,670 D 82,080 D 42 
aan N 109,100 | N 53,850 N29 — 
* Based upon Official Published Reports Savannah | 2 51,880 D 30,470 D 7 
BMB Study No, 2 Station “A”! N_ 44,800 N 28,430 N 3 
For three subscribing Savannah, Ga., Savannah D 106,860 D 65,810 D 
stations Station “B” | N 83,320 N 46,070 


| 630 he, 
' 5,000 wert, 
‘ 
. ’ 
5 | 
+4 mc 
3 in savanna ! 
‘ 
: The “SM” symbols mark original, exeiy. 
GEOR G | A— (Continued) sive estimates by SALES MANAGEMENT 
POPULATION RETAIL SALES—1949 ‘WHOLE-| EFFECTIVE BUYING INCOME—1949 SALES 
S ESTIMATES Sy7) SALE io ADVERTISING 
Lp 1/1/50 ESTIMATES joan VD ESTIMATES CONTROLS 
COUNTIES x a os ans 
} | “in thousands of dollars) N 
CITIES n thousan jars, et Farm ual. 
Total | Families} Dollars Dollars Gross % of hae 
(in % (in (in % Furn.- (in % | Per | Per | Dollars | U.S. A.| Mar 
thou- of thou- thou- of General House- | Volume thou- of | Cap- | Fam- from Poten- | ket ‘ 
sands) | U.S.A.) sands) sands) |U.S.A.| Food Mdse. Drug Radio Code sands) |U.S.A.| ita ily | Farming tial | Index 
. vaseaceaanad 28.2 -0189 7.3 25,947) .0202 5,201 2,450 i Ee 29,261} .0153; 1,038) 4,008 2,223 -0175| 93 
Waycross.......... 20.9) .0140 5.8 24,859) .0194 4,895 2,435 2 aaa 23,643) .0124) 1,131) 4,076).......... .0148) 106 
SING as dived awemnon 9.2) 0062 24 2,638} .0021 610 234 155 T Diccnacead 5,044) .0026; 548) 2,102 2,406 -0032| §2 
Washington.......... 21 7| 0145) 5.7 7,327; .0057 1,783 603 298 SPS a 13,746} .0072| 633) 2,412 5,194 -0082) 57 
I te areata aan 13.1) 0088 | 3.1 6,310) .0042 1,204 593 168 ee 9,080) .0047) 693) 2,929 1,994 0054) 61 
Webster 4.0) 0027 1.0) 753; .0006 274 Ye © Se casks 2,176} .0012; 6544) 2,176 1,763 0013) 4 
Wheeler. . 6 4 0043) 1.4 1,199} .0009 548 101 e Pan custed 2,870} .0015| 448) 2,050 1,494 0019) 44 
White... 6.7| 0038, 1.3 800} .0006 260 ° a) Seer. 1,395} .0007; 245) 1,073 933 0013) 34 | 
va déatctancnes 29.7 0200] 7.3 17,739} .0139 4,311 1,240 544 aaa satiate indole 21,960) .0114; 739) 3,008 1,751 0139} 70 | 
Dalton 20 ) 0135 5.5 15,680} .0122 3,625 1,196 . 1,505 H 14,883} .0078 ft 0103) 76 
WN ckinereatate 9.9) .0066) 2.4 2,814) .0022 778 123 129 ° | een 5,376} .0028) 543) 2,240 3,356]  .0034| 52 
ee - -" 0084) 3.5 5,198) .0040 1,386 626 ° i sviessued 7,800} .0041| 619) 2,229 1,692]  .0049) 58 
Wilkinson. ......... 9.5) -0064 2.5 2,768} .0022 1,152 144 65) a Ne 4,387| .0023) 462) 1,755 1,156 -0031; 48 ‘ 
inc cctsieidadas 19.7} .0132 5.0 4,431| .0034 1,386 235 65 Ml ei uaretians 10,536} .0055) 535) 2,107 9,137 -0064) 48 y 
ee ee ‘eprcote | % 
Total Above Cities... . 1,108.6 -7422| 325.8] 1,334,244/1.0414| 245,535, 271,425, 36,846 ae  iiaamieiee 1,445,958) .7544) 1,307) 4,426).......... -8381) 113 = 
| 
—| eats Ea 
State Total.......... 3,256.512.1840| 873.4] 2,050,064|1.6001| 441,928| 332,992/ 62,063| 116,3451.......... 2,931,105|1.5289| 900| 3,356) 496,282] 1.68131 77 _ 
GEORGIA— Standard Metropolitan County Areas ad 
Se stinackeeed 10 642.0) -4306| 187.7] 715,505) .5586| 123,500) 189,818) 23,235) 41,494].......... 867,553| .4526| 1,351) 4,622).......... 4798) 111 
Augusta...... — 95.8) .0643) 27.6 90,387) .0705 18,456 14,869) 2,494) 6,052].......... 100,589) .0525) 1,050) 3,645)......... -0602) au 
Columbus eeu 144.2 .0967) 39.7 108,178) .0844 24,130 13 ,063 2,825; 6,877].......... 138,374} .0722 | ree -0807| 8 
icceccndssne 93 110.9) -0743) 34.2 98,855; .0771 22,339 13,209; 2,633) 7,995].......... 128,647 -0671| 1,160) 3,762)......... 0714 9% 
Savannah.........147| 157.3) .1055) 47.2| 137,360) .1072 35,152 18,208; 3,245) 10,736].......... 214,824| .1120) 1,366| 4,551/.......... -1092| 104 
: si (Other Mountain States: Arizona, p. 160; Colorado, p. 186; Montana, p. 358; 
| DA H O — Counties and Cities vain) 3er: New Mexico, p. 381: Utah, p. 540; Wyoming, p. 579) 
City County City County City County 8 
ain 
Pe. cic uba keene a eee ES” Serre rere Bonneville SR 5 isle stig a Ales een oe eS Canyon Boiss 
ic awgeekan +: o. teageean tiie Canyon FOO OE cuduen nn Nez Perce Na pie orgs a a otuiciana ate Bannock Bonn 
Cee Se. éeeecads cannser Kootenai NN nn J iad Ace le wae a marae Latah at RE oe a Twin Falls 
Berr 
iacidveicnapeinal 71.9| .0482| 22.6) 89,339 .0697| 15,304] 15,632) | 2,245) 5,032).......... 99,927| .0521| 1,390] 4,441] 12,901] | .0565| 117 “hae 
EE ieee 49.5) .0332 16.7 80,938) . 0632 12,910 ° | 2,028 * G 81,131} .0423] 1,639) 4,858).......... 0463) 141 B x 
Si ksaseaabees 3.6; .0024) 1.1 1,884) -0015 230 ° cht Sen SABES Peers 3,289) .0017) 914) 2,990 1,767 0018) 7% _ 
Bannock . 39.7) .0267 10.6 46,273) .0361 9,421 4,421 2 > aa 62,765) .0276) 1,329) 4,978 11,363 0300) 112 Cun 
Pocatello......... 25.2) .0169 7.4 38 452| 0300 7,455 4,196 1,118 ? H 36,733] .0192) 1,458) 4,964).......... 0220} 130 C 
| eee 7.9; .0053 2.1 6,616, .0052) 1,515| 467 155 SP 8,348; .0043) 1,057; 3,975 3,199 0048) LL 
ER sa onh sack 7.7) .0051| 2.3 4,736) -0037 1,565 292 116| TERS 6,658) .0035) 865) 2,895) 2,597 0039) 76 Cari 
a 22.9 .0184| 5.8 14,651) .0114 3,490 904 362 aes 18,834 .0099} 822) 3,247) 17,961 .0115| 75 C 
“Withheld to avoid disclosure. © SM, 1950. Before using these figures, see explanation pave 1%. Char 
Clea 
The section on Canada begins on page 585 ~ 
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Cities shown are those having 
ee retail sales of $15.0 million or 
= aes more in 1949 
Lewis 
= i 1949 Retail Sales in Excess of $100 Million 
1949 Retail Sales $50.0 Million to $99.9 Million 
1949 Retail Sales $25.0 Million to $49.9 Million 
1949 Retail Sales $10.0 Million to $24.9 Million 
LEMHI 
ADAMS 
VALLEY 
CUSTER 
WASHINGTON; 
FREMONT 
CLARK 
BOISE 
PAYETTE a 
JEFFERSON 
tusone BUTTE MADISON TETON 
BLAINE 
CAMAS 
BONNEVILLE 
Idaho Falls 
: BINGHAM 
GOODING |LINCOLN 
. BANNOCK CARIBOU 
POWER O Pocatello 
FAL a Copyright by 
ga. Twin Fall - Sled MANAGEMENT 
FRANKLIN 
tty 
5 £i.5 
J 
The sm” symbols mark original. exclu- ' 
sive estimates by SALES MANAGEMENT. | DAH O — (Continued) 
er RETAIL SALES—1949 — EFFECTIVE BUYING INCOME—1949 _. = 
ESTIM Ss 
BYP 1/1/50 BY LD ESTIMATES pronecd ESTIMATES CONTROLS 
COUNTIES | 
| FOUR STORE GROUPS 
CITIES (in thousands of dollars) yD Net Farm Qual- 
Total | Families} Dollars Dollars Gross % of | ity of 
(in | & (in (in % Furn.- (in % Per | Per Dollars | U.S.A.| Mar- 
thou- | of thou- thou- of General House- | Volume thou- of | Cap- | Fam- from Poten- | ket 
sands) |U.S.A. sands) sands) |U.S.A Food Mdse. Drug Radio Code sands) |U.S.A.| ita ily Farming tial Index 
ee 6.1| 0041 1.9 6,766| .0053 741 ° 156 at ERR: 7,479| .0039) 1,226) 3,936 2,790}  .0044| 107 
eee, 2.5) .0016 9 1,211) .0009 411 ° ee eee 2,589) .0013) 1,036! 2,877 589} .0012) 75 
Bonner 16.8 -0113 5.3 10,387} .0082 2,981 904 180 © Maha 14,511} .0076) 864) 2,738 2,173} .0085) 75 
Bonneville............ 29.3) .0196 10.6 38,294) .0298 6,899 5,578 a ee 37,293) .0194| 1,273) 3,518 16,009}  .0226) 115 
aho Falls 22.1) .0148 6.4 36,035) .0282 5,747 5,576 683 1,797 G 30,024) .0157| 1,359) 4,691).......... .0193) 130 
tess, STO 6.7) .0045 2.0 5,182) .0041 1,564 409 * YF ead 7,420| .0039) 1,107) 3,710 2,044, .0041) 91 
MN a patstoas Ge eae 1.9) -0013 4 1,211} .0009 330 ° © TD ccckuseowemenss 1,662| .0008} 875) 4,155 1,995}  .0009) 69 
| 
OMe cccsacnesies 1.3) .0009 5 932) .0008 296 . . a Oe 1,260} .0007| 969) 2,520 2,126]  .0008) 89 
WAQGOR, 5 c.icccsexctee 50.4] -0338 14.7 47,042) .0367 8,269 6,515; 1,201) 2,104].......... 60,457; .0315| 1,200) 4,113 26,797}  .0334) 99 
Re a 19.8) .0133 6.1 23,757) .0185 4,218 4,411 660} 1,197 H 26,050} .0135| 1,316) 4,270).......... -0150} 113 
aldwell 15.2) .0102 4 18,017} .0141 2,878 1,915 455 ° H 19,618] .0103) 1,291) 4,004).......... -0114) 112 
ate, 2.4| .0016 6 2,516| .0019 378 ° ie See Rane 3,233) .0017| 1,347) 5,388 2,601 -0017| 106 
a, ee: 15.2) -0102) 3.9 13,529) .0106 2,651 1,224 220 _, eee 17,595) .0092| 1,158) 4,512 11,257] .0098) 96 
ois hs de eee 9 -0006 | 3 577| .0005 215 - ft Pa See 819} .0004; 910) 2,730 1,128}  .0005) 83 
Ciearwater........... ” -0060) 2.9 6,544, .0051 1,284 ° 206 De saad 9,333] .0049) 1,037) 3,218 1,072} .0052) 87 
BRE, cic cncwmncill 3.7| .0025 1.0 2,740 .0021 593 . a eee 4,095} .0022| 1,107) 4,095 1,918]  .0022) 88 
i, ere 6.0) .0040 1.9 5,368 .0042 625 321 ° ee 6,742) .0036| 1,124) 3,648 3,663}  .0039) 98 
Franklin ---+--t 10.6 -0071 2.6 7,958; .0062 1,515 936 155 rE 9,979| .0052| 941) 3,838 6,591 .0059| 83 
thheld to avoid disclosure. © SM, 1950. Before using these figures, see explanation page 19. 
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Something NEW* Has Been Added 


in the Land of the IDAHO Potato! 


Look to this consistently-growing community for constantly increasing 
sales. In 1949 an established agricultural economy provided Idaho Falls with 


retail sales nearly DOUBLE the national per capita average! 


NOW.. 


. and for the next number of years. . 
persons necessary for building and operating the Atomic Reactor Testing Sta- 
tion will zoom sales even higher for the wise advertiser who goes after them in 


* IDAHO FALLS — HEADQUARTERS OF THE NEW 


. an estimated 25,000 extra 


ATOMIC REACTOR TESTING PLANT AREA 


Represented by WARD-GRIFFITH CO. — New York — Chicago — Detroit 


IDAHO’S FASTEST- 
GROWING MARKET 


—can be effectively cov- 
ered only by its dominant 
daily newspaper (See ABC 
comparative figures )— 


Te POST- 
REGISTER 


Idaho Falls, Idaho 
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° The ‘SM’? symbols mark original, excly- 
1D AH O — (Continued) sive estimates by SALES MANAGEMENT. 
Ag ol RETAIL SALES—1949 — EFFECTIVE BUYING INCOME—1949 - SALES 
VERTISIN 
BYP 1/1/50 BYD ESTIMATES BYP ESTIMATES CONTROLS” 
SALES 
COUNTIES | | l 
_ Eanes “ 
CITIES | n thousands ollars et ual- 
Total | Families} Dollars sa Dollars %_of he 
(in % (in (in % Furn.- (in % Per | Per U.S. A. | Mar- 
thou- of thou- thou- of General House- | Volume thou- of Fam- Poten- | ket 
sands) | U.S.A.) sands) sands) | U.S.A Food Mdse. Drug Radio Code sands) | U.S.A.) ita ily tial | Index 
Pe 10.5 0071, 2.5 7,400, .0058 1,894 655 246! Witcesonsad 10,823) .0056) 1,031) 4,329 -0060) 85 
| EC 10.6; .0071 3.2 8,779| .0068 1,696 467 180 Saar 12,923) .0068| 1,219) 4,038 -0069| 97 
Gooding 10.2} .0068/ 2.9] 8,590 .0067, —-_ 1,334 738} 180 427)......... 10,961| .0057| 1,075| 3,780 .0082| 91 
Idaho...... 14.0) .0094 4.4 9,934) .0078) 2,305 904) 155 a 13,855) .0072} 990) 3,149 al 83 
Jefferson. 11.7| 0078} 2.6) + —-,742| 0045, 1,202 ° | to (Mi... 9,798} .0051| 837] 3,768 0055! 71 
Jerome ie -0076 3.0 8,762 _ 1,878) 701) 221) Sree 11,308} .0059) 1,001) 3,769 -0065 86 
Eee: 24.6, .0165 8.1 18,807 0147) 5,319) 1,926) 490! eee 28,454; .0149) 1,157) 3,513 0152) 92 
Coeur D’ Alene 13.7| . 0092 4.6 14,238 0111) 3,885) 7 387} i H 16,911) .0088| 1,234) 3,676 -0096) 104 
a 19.4| .0130 6.0 18,639; .0145) 4,184 2,043) 619) Se 20,828) .0108| 1,074) 3,471 -0124 95 
Moscow 8.5) . 0057 2.8 14,445) .0112 3,178 2,043) 491| 372 H 11,001} .0057| 1,294) 3,929 -0074 130 
a 7.6) -0051 2.5 6,545) .0051 1,794 525 = 7 a weieenas 9,011} .0047| 1,186) 3,604 -0049' 96 
| | 
i aa 0032} 1.5) 4,044) .0032) 1,170 11} 190) * .. 5,629 cone 1,198| 3,753 .0031| 97 
Lincoin.......... 4.7, .0031 1.3] 3,075) .0024| 892 oh 2 See 4,450| .0023| 947) 3,423 0025) 81 
ee 7 .0066 2.3 7,531} .0059) 7 830) 219) 2 PSI E MS * 11,668) .0061 1,191) 5,073 mi 92 
| | | 
| } | 
Re 10.7, .0072 2.8] 8,147 -0063, 1,646 ° | 245) Be chéwesoun 10,694) .0056 999) 3,819 8,413 -0061| 85 
Nez Perce..... ; 28 -0151 7.2 29,361, .0230) 5,468 4,334) 593) RE 27,192| .0142| 1,209) 3,777 10,509 0170) 113 
Lewiston...... 15.2) .0102 5.3) 27 ,982| .0219) 4,777) ° | 4 817 H 22,456] .0118| 1,477) 4,237].......... -0145| 142 
Oneida..... 5.1| .0034) 1.3 2,795; .0021 741| 380 e Pebenensed 6,611} .0029| 1,100) 4,316 6,007 -0028; 82 
| 
Owyhee... ... al 0044) 1.8) 2,883) .0023 823) ‘i 2 | ve 5,223] .0027| 791| 2,902] 6,866] .0029| 66 
Payette..... 10.9| .0073 3.3 8,834 poner 2,058) 758) 168) ee 12,666) .0066) 1,162) 3,838 6,343 -0068) 93 
ee 3.7) .0025 1.0 3,487 Tl = ° . | Mad gine 4,207; .0022| 1,137| 4,207 5,662 -0024, 96 
Shoshone 24.4) .0164 7.6 26,835) .0209) 7,576) ail 593, _ 31,302) .0163) 1,283) 4,119 398 -0177, 108 
Mi hbetivanencacd 3.6) .0024 9 1,678) -0013) 314 ° 128 | ere 3,113) .0017| 865) 3,459 3,517) .0017; 71 
Twin Falls... .. 42.9| .0288) 12.2 48,844) .0382) 8,325 5,786, 1,121 EEE 57,515) .0300) 1,341) 4,714 33,225 0321) 111 
Twin Falls. ... 19.4) .0130 6.0) 37,073, .0289 5,243] 4,945) 831 1,74 H 28,314) .0148) 1,459) 4,719).......... -0187 144 
| i 
We isbedsonsweed 4.3) .0028 a8 4,736) .0037 1,184 ° ® ot Ee 4,985) .0026| 1,159) 4,154 1,734 -0030 107 
Washington........... 9.3) .0063 2.8 10,028, .0078 1,961 am 155) Si ascoceoes 12,190) .0063) 1,311) 4,354 5,518 -0068, 108 
sill 
Total Above Cities... . 188.6) .1265 00.2) 290,937) .2271 60,291 23, 086] 6,653! 5,023] Gaechaien han 272,238) .1421|) 1,443) 4,522).......... 1647 130 
BE Pe ov 0x000008 599.6) .4021 178.31 569,202; .4443' 115,686 62,676) —e 23,002 Seiadidiaiiectka 698,694| .3645) 1,165| 3,963] 314,121 .3960 98 
' iti (Other East North Central States: Indiana, p. 250; 
ILLINOIS— Counties and Cities Michigan, p, 323; Ohio, p. 434; Wisconsin, p. 569) > 
City County City County City County 
PS eee See ae ee . Madison Cifenes Tisiahes «- -.0 000s. cevceens Cook ECCLES Du Page 
Fn Bye Cee ay Kane I a ae ues. oxananwaen mane Cook Evanston ........ rane Cook 
NG 6 Doe weirs Cee nanas St. Clair ESR er Vermillion RSE RR eit oe yeep ee Cook 
ee ae mee ease ean Boone REET PEE OT COT ee Macon iy. .: SET ee . -Stephenson 
Berwym oo.--ecescecsccecvces .+--Cook Pee ee ree eee DeKalb errr rrr re Knox 
- Bloomington ...........+-+- _«+++MecLean rn 2. See nes-e eevee eean Cook Granite City .....02.-.cscccee. Macison 
i i ed eawakeae eene Cook DI Betiuedawes aes enoe sedan bewee Lee ee _.- Saline 
SE want 64000500405 a atacand Alexander i Ce so. cccsee nee .-Du Page TEREVEY oo cee cece cccecevccccoes Cook 
C66 eee c cad kawae teaeee Fulton East Moline ..........- .--Rock Island PE OE. ccc neccadscteaceus Lake 
I is cee i dete ok Be ieaee Marion CE SN i as wn oon oe wi eld St. Clair Jacksonville ee Morgan 
ee Champaign NS ee oe oF Madison D acebten.,, veisesaqaes een aeee Will 
GHRBRD ce cccce. cccccccccccecoes Cook BS athens. seks esd einige ota Kane NE i ae acs «adem eae Kankakee 
*Withheld to avoid disclosure. © SM, 1950. Before using these figures, see explanation page 19. 
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in HICAGO it’s the HERALD-AMERICAN 


Chicago’s four leading food chains, 
which operate 852 retail stores in 
the Chicago area, bought more page 
units of advertising in the Herald- 
American during 1949 than in any 
other Chicago newspaper. 


The Herald-American was the choice of 
Chicago’s largest food advertiser, the National 
Tea Co., to carry the largest single food ad- 
vertisement ever published in Chicago—an 
18-page section that broke all company 


records for sales. 


Because, week in, and week out, the Herald- 


§ American sells Chicago’s young, active, able- 


I to-buy family market, it carries 48% of the 


total linage for 318 National Tea Co. Stores; 
42% of the total advertising of 133 Kroger 
Food Stores, 35% of the total linage for 248 
A& P Stores, and 29% of the total linage for 
153 Jewel Tea Co. Stores. Of Chicago’s leading 
voluntary chains, Grocerland, serving 155 
stores. broke all sales records last year adver- 


tising exclusively in the Herald-American. 


For a BIG job in the BIG Chicago market, 
vell the half-million Chicago housewives who 
buy for 17% larger families by turning first 
lo Chicago’s largest evening newspaper. Ask 
the Hearst Advertising Service representative 


nearest you. 


TIONALLY 


MAY 10, 1950 


SP PRC CeCe we TF Se 


HERALD- 
AMERICAN 


52 
Double Trucks 


DAILY 
NEWS 


FCIVAS KE 


58 
Double Trucks 


TRIBUNE 


74 
Pages 


(No Double 
Trucks) 


Page Units Placed by Chicago’s Four Largest 
Food Chains in Chicago Weekday Newspapers 


2 


TIMES \. 
Y 


ONE 


Soa 
Double Trucks 


total 
pages 


HERALD- 
)AMERICAN 
288 


)oAILY 


NEWS 


SUN- 284 


OCA) a 


151 
(tabloid) 
147 
Tabloid 
Pages 
)IRIBUNE 
74 


} 


Source: Media Records “ail 
a ERE T OSE-UP OF THE a 


HERALD-AMERICAN’S BIG WOMEN’S MARKET 
757,750 women in Metropolitan Chicago read the evening Herald-American 


38.8% of ALL women in Metropolitan Chicago read the evening Herald-American 


(15 years of age and over) 


503,146 housewives in Metropolitan Chicago read the evening Herald-American 


These figures are from a survey made by Alfred Politz Research, Inc. 
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GARY 


Metropolis 
of Indiana 
Industry 


NATIONAL LINAGE GAINS 
1949 compared with 1948 


re 9.1% 
EEE 16.1% 
_ 23.9% 
SII sahhihiasdiidumbieiasioamesed 13.8% 
Si i ceaiteakashbsamsbsnaseietied 18.9% 


September ................. 14.6% 
ea 20.4% 
November ................. 19.7% 


December __... 


National Advertising Representatives: BURKE, KUIPERS & MAHONEY, INC. 
New York * Chicago * Atlanta * 


ILLINOIS — (Continued) 


COUNTIES 
CITIES 


AChicago 

Evanston 

Oak Park 

Cicero 

Berwyn 

2Elgin 

See Kane Co.) 

Maywood 

Chicago Heights 

Harvey 

Wilmette 

Blue Island 

Forest Park 

La Grange 

Park Ridge 

Winnetka 

Des Plaines 

River Forest 
Crawford 
Cumberland 


De Kalb 
De Kalb 

De Witt 

Douglas 


Du Page 31 


Elmhurst 
Downers Grove 


A See end of state for “SM 


Total | 

(in ‘ 
thou- | of | thou- 
sands) | U.S.A.) sands) 


128.6 .0862 35 
9 
3 


More and more national advertisers in Chicago news 
papers have found, when a study is made, that the circu- 
lation and advertising influence of Chicago newspapers 
in the Gary Trading Area is inadequate for their purposes, 
and THE GARY POST TRIBUNE is added to their schedules. 


THE GARY POST-TRIBUNE 


Gary’s only newspaper 


More than double the effective family coverage 
of all Chicago dailies combined 
in this market. 


Dkichoma City * Dallas * San Francisco * Los Angeles 


For best results ADVERTISE ADEQUATELY in newspapers 


The “SM” symbols mark original, exclu- 


POPULATION 


ESTIMATES 
BYR 11.50 


| } 
} 
| | 


| Families 
( (in 


3,660.7/2.4551| 1,093.4 
74.0) .0496 22.1 
71.7} .0481| 22.1 
73.7) .0494 20.8 
7.4) .0385 16.6 
27.9) .0188 7.9 
28.9) .0193 8.0 
21.7) .0146 6.2 
19.9) .0133 4.9 
18.7) .0126 5.2 
16.7) .0112 4.9 
12.4) .0083 3.3 
17.2) .0115 1.5 
13.3) .0089 3.2 
16.2; .0109 4.4 
11.6) .0078 2.8 
22.2  .0148 7.0 
12.0 .0081 3.8 
39.0 .0261 12.1 
12.2) .0082 4.0 
17.9) .0121 5.5 
18.8 .0126 5.8 


-0142 5 


to ew 


11.3) .0076 3 


(in 
thou- | 
sands) | 
4,357 289) 
120,113} 
104,779) 
50,260 
34,926 


12,844 
11,417 


98,121) 
19,078 
14,536 


2 Elgin is in Cock and Kane Counties. 
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Standard Metropolitan County 


—— tia sive estimates by SALES MANAGEMENT. 


RETAIL SALES—1949 WHOLE-| EFFECTIVE BUYING INCOME—1949 SALES 

SM SALE SM ADVERTISING 
ESTIMATES ESTIMATES CONTROLS 

ae ae SALES : Se 

} ' 

pour STORE GnouPs . 2 , 

Reinier Dollars | Gros | %ot live 

aA | Furn.- (in % Per | Per Dollars | U.S.A. | Mar- 
of | | General House- | Volume thou- | of | Cap- | Fam- from Poten- | ket 

U.S.A.| Food Mdse. Drug | Radio Code sands) |U.S.A.| ita ily Farming tial Index 
3.4010} 762,963) 923,000) 132,989| 213,843 A 6,835,805|3.8061 1,867] 6,252]....... ... 3.2944) 134 
0938} 27,244) 27,468) 3,334] 5,735 H 155,279| .0810} 2,098) 7,026]........ .0786| 158 
.0817 25,640} 20,153} 2,932) 4,205 H 143,818) .0750) 2,006) 6,508). .0716| 149 
0393} 11,258 4,884 1,900) 1,996 H 136,565, .0713| 1,853] 6,566). 0573) 116 
.0272 8,500 2,513} 1,421 754 H 110,242 .0575| 1,921 6,641] .0446| 116 
0153 5,981 675 692) 1,241 H 53,526) .0279| 1,918] 6,775)... .0223| 119 
| .0193 5,642 6,825 616 951 H 40,930) .0214 1,416] 5,116)... .0204) 106 
0119 4,124} 1,512 465) 529 H 36,803) .0192| 1,696) 5,936) .0161| 110 
.0152 5,840] 612} 1,007 558 46 ,572| .0243| 2,340) 9,504)... .0194| 146 
.0165 5,938] 2,349 440] 347 H 34,417| .0179| 1,840) 6,619) .0164| 130 
0148 8,064) 368 465 987 H 31,727| .0166| 1,900) 6,475] .0150) 134 
.0170 5,670 2,452) 1,094 432 H 25,284] .0132| 2,039) 7,662. .0134) 161 
| .0103 3,082 512 553 408 35,127| .0183| 2,042] 7,806 .0145| 126 
| .0122 4,545 757 717 564 33,573| .0175| 2,524/10,492! .0142, 160 
| .O111 3,124 . 402 * H 29,125} .0152| 1,798) 6,619] 0131) 120 
.0120 2,646 ° 87 7 29,294) .0153) 2,525)10,462| .0128| 164 
| 0094 3,182 724 241 591 24,839) .0129) 1,119) 3,548) 6,244] .0122) 82 
.0028 1,239 ° 106 ° 8,025) .0042, 669) 2,112 6,867} .0046 57 
0279 8,628 3,124 839, 1,452 60,155) .0314| 1,542) 4,971 38,304]  .0293 112 
.0134 4,344 2,647 426 911 H 18,946, .0099| 1,553] 4,737] 0106, 129 
.0100 3,977 1,267 360 457 23,397, .0122| 1,307) 4,254 14,848] .0115 95 
.0089 3,319 674 213 430}. 24,468 .0127| 1,301| 4,219 17,799} .0115 91 
0766, 31,896 2.971 3,424 2,662 207,538; .1082| 1,614 5,879 11,429]  .0943, 109 
.0149 5,841 755 718) 1,150 H 38,181! .0199| 1,801) 6,583) .0173| 122 

0113 4.040 744 497 2041 +H 19,587/ .0102| 1,733) 6,121 £0100) 132_ 

Areas.”” *Withheld to avoid disclosure. 
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SALES MANAGEMENT 


Before using these figures, see explanation page 19. 
ow 


Le 


Right”! 


For four straight years... 
in Chicago and the great 
Middlewestern market... 
WGN has reached more 
homes per week than any 
other Chicago station.* 


*Nielsen Annual! Coverage Report — 
Feb.- Mar. 1946, 1947, 1948, 1949. 


Chicago 11 


? — Illinois 
A Clear Channel Station . . . 50,000 Watts 


Serving the Middle West 720 = 
On Your Dial WE 


M BS Eastern Sales Office: 220 East 42nd Street, New York 17, N. Y. 
West Coast Representatives: Keenan and Eickelberg 
2978 Wilshire Bivd., Los Angeles 5 « 235 Montgomery St., San Francisco 4 
710 Lewis Bidg., 333 SW Oak St., Portland 4 


———T 


The “SM"" symbols mark original, exelu- by Y ae ERT 
sive estimates by SALES MANAGEMENT. _ ILLINOIS— (Continued) 
POPULATION RETAIL SALES—1949 WHOLE-| EFFECTIVE BUYING INCOME—1949 SALES 
ee ESTIMATES SM SALE Sy ADVERTISING 
M 1/1/50 ESTIMATES ESTIMATES CONTROLS 
a eee ees SALES me 2h 2 at. Aaah all 
COUNTIES | 
FOUR STORE oaaws | . , 
CITIES (in thousands of dollars) Net arm Qual- 
Total Families} Dollars melon ee Dollars | Gross % of | ity of 
(in v/ (in (jn | % | | | | Furn.- (in | & Per | Per | Dollars | U.S.A. | Mar- 
thou- of thou- thou- | of | General | House- | Volume thou- of Cap- | Fam- from Poten- | ket 
sands) | U.S.A.) sands) sands) |U.S.A.| Food Mdse. | Drug Radio Code sands) |U.S.A.| ita ily Farming tial Index 
. |__| —— - Ss |——___|__—__ EE ————— Ee SE 
Edgar 24.7| .0166 7.9 16,412) .0128 4,330 1,316) 492 763}. . 30,635) -0160) 1,240) 3,878 26,049} .0152) 92 
Paris 10.6| .0072) 3.6 12,844) .0100 3,273 ” 400 * H 14,538} .0076| 1,372) 4,038|.......... .0082} 114 
Edwards 9.5) .0063 3.1 3,568) .0028 872 .ry 53 169 8,341] -0044) 878) 2,691 3,783} .0043) 68 
Effingham 20.3 0137) 5.9 15,699) .0122 3,181 756 320| 453}.... 27,631| -0144) 1,361) 4,683 7,309 .0136) 99 
Fayette 26.5| .0177 8.0 12,844) .0101) 4,269 624 574) 1,046)... 33,591) .0175) 1,268) 4,199 9,484] .0153) 86 
Ford 15.4) .0104 4.7 12,132) .0094) 2,922 641 319) 630 20,513) -0107| 1,332) 4,364 19,157} .0103 
| 
Franklin 50.3) .0337 15.7 28,544) .0223) 9,805 1,677 613; 1,605).... 56,854, .0297| 1,130) 3,621 “ae -0283| 
Fulton... 48.9) .0328 15.7 29,257, .0228 8,108 2,056) 799| 1,121 59,475| .0310| 1,216) 3,788 22,400} .0289) 88 
Canton 14.5| .0097 4.7 14,984) .0117) 3,626) 1,580 506| 829 H 21,798) -0114| 1,503) 4,638).......... 0112! 115 
Gallatin 10.1) .0068 3.0 4,282) .0034 856 163 81| 131 7,278| .0038| 721 —_ 4,704] .0043| 63 
| | | | 
} 
Greene 21.5) .0144 6.6 9,989/ .0078 3,441) 460 252 282 19,003) .0099;  884| 2,879| 14,591 .0102| 71 
Grundy. . 19.5) .0131 5.8 14,986) -0117 3,641 708 201 643 21,818) -0114) 1,119) 3,762) 14,042] .0118) 90 
Hamilton 13.7  .0091 4.3 4,995) .0039 826 264 133} ° 7,308) .0038) 533) 1,700) 3,194] .0049) 54 
| 
| | | | 
Hancock 27.3) .0184 9.2 13,559; .0106 3,764 492 334) 262 29,287, .0153) 1,073) 3,183) 25,907} .0145) 
Hardin 7.6) .0051 2.1 2,853) .0022) 826 . 66 ° 4,362) .0023) 574) 2,077) 1,011 0028) 55 
Henderson 9.4 .0063 2.7 3,568, .0028 827 ° 53| ° 10,024, .0052) 1,066) 7 12,324) .0047) 75 
| | 
Henry.... 43.2 .0289 13.4 39,928 .0311 9,124 3,000 897, 2,010 57,768} .0302| 1,337) 4,311) 36 ,642 .0302) 104 
Kewanee 20.0) .0134 6.3 20,796| .0163 4,987 2,697 532} 1,392 H 29,573) .0154| 1,479] 4,694).......... .0153| 114 
iroquois 34.0) .0228 10.2 20,694; .0162 5,430 1,020 413 512 43,835) -0228) 1,289) 4,298) 42,632 -0209) 92 
Jackson 37.6| .0253 11.3 22,835; .0178 6,487 1,627) 559| 1,585 46,682) .0243) 1,242) 4,131) 6,291 -0226| 89 
@Murphysboro 12.2) .0082 4.0 9,990) .0078 2,616 . 201; 1,038 H 15,997! .0084/ 1,311) 3,999).......... .0082| 100 
| | 
Jasper 13.6| .0091 4.2 4,282) .0034 1,100 181 67| 1001 ; (10,725 -0056|  789| 2,554) 7,328 0056) 62— 
@ See end of state ‘Multiple Cities." *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
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1949 BMB was made BEFORE WJBC erected new 
400-foot tower... BEFORE WJBC 


RCA AM transmitter . 


tenna. 


WOO 


KC) 


Only Station In Richest 
Farm Coun 


WY 
SS 


SS 


McLEAN COU 


ILLINOIS 


First In Illinois 

First In Midwest 
Twenty-sixth In Nation 
In Gross Dollars From Farming 


ball will be on WJBC this summer.) 
ELLIS ATTEBERRY 


Gen. Manager 


JOHN E. PEARSON < 
REPRESENTATIVE 


ILLINO 


N 
N 


SS 


WAV 


|S — (Continued) 


installed new 
. . BEFORE WJBC began FM 
on 3 kw with new RCA transmitter and pylon an- 
. . BEFORE WJBC pulled 89 cents for Polio 
for each and every family in McLean County, (Radio 
Auctions on WJBC raised $20,317, exceeding the en- 
tire McLean County quota by $317.) ... BEFORE 
WJBC began broadcasting play-by-play basketball 
every night during winter. (St. Louis Cardinal Base- 


ty In 


\ 


RGAQAQA A 
00n WwW 


NTY 


BLOOMINGTON- 
NORMAL 
McLEAN 
COUNTY 


- 


PENETRATION 
INTO 


DEW 


WOODFORD 


PENETRATION 
INTO 


COUNTY 


ITT 


Midwest 


PENETRATION 
INTO 
LOGAN 
COUNTY 


WN 


TWIN 


ONLY STATION 


CITY 


BLOOMINGTON. 


NORMAL 
$1,994 


IN 


LIVINGSTON 
COUNTY 


PENETRATION 


_ PER CAPITA 


TO 


PROGRAMMED AS THE VOICE OF COM- 
MUNITY SERVICE FOR CENTRAL ILLINOIS 
FEATURING MUSIC, NEWS AND SPORTS 


AFFILIATED WITH ABC 


The “SM”? symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


Hy RETAIL SALES—1949 WHOLE-| EFFECTIVE BUYING INCOME—1949 - — 

BY 1/1/50 JM ESTIMATES _ ESTIMATES CONTROLS 

COUNTIES was ; 4 a — | Ws 1° £ 4  - 

CITIES | pap tet pr nal Net | | Farm ual- 

Total | | Families} Dollars eS Le ial << Dollars | Gross % of | ity of 

(in | % | (in (in / Furn.- (in | % | Per | Per | Dollars | U.S.A.) Mar- 

thou- of | thou- thou- of General House- | Volume thou- | of Cap- | Fam- from Poten- | ket 

sands) | U.S.A.) sands) sands) U.S.A. | Food Mdse. Drug Radio Code sands) |U.S.A. ita ily Farming tial Index 

Jefferson 36.1) .0242 11.1 22,835) -0178| 4,743) 3,158 wal - Saree 42,306 0220) 1,172) 3,811 5,101 -0212; 88 
Mt. Vernon 19.9} .0133 6.2 19,982! .0156) 4,068) ° ° | ° H 25,547 0133| kk fs. Se 0140) 105 
Jersey 14.5) .0097 4.5 7,849 — een 346) 227) SE od inhcaincaha 13,178} .0069| 909) 2,928 7,929 -0072| 74 
Jo Daviess 20.4) .0137 6.3 12,844) .0100) 3,335) 329 280) 368 20,364; .0106) 998) 3,232 14,656] .0110) 80 
Johnson 11.1) .0074 3.1 3,568; .0028) 626 214) ° | ° 7,087 -0037| 638) 2,286 2,414 0042) 57 
Kane.... 13 148.2) .0994 44.6 155,439; .1213) 39,666 19,218} 4,003) 7,322].......... 253,346) .1322| 1,709) 5,680 31,711 1224; 123 
2Elgin. 45.0) 0302 13.6 51,262) .0400 12,068 8,507 1,389] 2,288 H 81,934) 0428) 1,821 6,025) oak -0394) 130 
AAurora. aa 0348 16.5 66,971) .0523) 18 “ 9,722) 2,001) 3,962 G 95,707) -0499) sh 5,800) F .0476| 137 

| | | 

Kankakee 69.8) .0468 20.9 61,004; .0477 12,610) 7,249 1,779) aa eapony -0551 eae 5.053 26,115 -0512/ 109 
Kankakee 29 3 .0197 9.1 47,447! .0370 8,645 6,830) 1,508) 2,080 H 47,254) .0246 1,613) 5,193) ee — 138 
Kendall . 11.9) .0080 3.5 5,708; .0044 1,714 82 146| _f See 12,724) .0066| 10,69) 3,635) 12,968 -0062) 78 
Knox. ... 55.1; .0370 17.5 50,685| .0396 10,988 5,474 - se 81,473) .0425| 1,479) 4,656) 23,708 0405 109 

Galesburg 34.0) .0228 10.6 40,226) .0314 7,981 5,361 1,343) 1,947 G “ae -0277) 1,559| 5,000) -0278) 1 
| | 
Lake 31 144.7) .0971 40.9 146,677; .1145 39,774 9,788 4,492 5,888] Sen wielaael 242,548 1265 1,676) 5,930) 13,368 1170! 120 
Waukegan 41.2) .0276 11.9 60,085; .0469 13,714 6,674 1,773] 3,932 H 70,303 -0367| 1,706) SS See -0379| 13: 
Highland Park 18.1) .0122 4.6 21,207) .0165 6,712) 1,137 1,000] 699 H 37,999) -0198} 2,099) 3 .0173) 14 
La Salle. 112.8] .0756) 32.9] 97,014) .0757) 23,569) 7,693} 2,523) 6,101].......... 171,131) 0893) 1,517) 5,202} 45,040) 0825) 109 
Ottawa 18.0) .0120 5.5 23,284) .0182 5,480) 2,466) 896 1,319 H 27,589 0144) 1,533} 5,016) .0151} 12 
Streator 17.2| .0116 5.0] 21,733| .0170 5,247} 2,413] 557| 1,382] H 26,130) .0136) 1,519| 5,226) 0142) 12 
@La Salle 14.1) .0094 4.0 19,404) .0151 3,534 1,787] 596; 2,452 H 21,495 -O112) 1,524) 5,374) een 0120) 12! 
Lawrence 22.3) .0150 6.7 10,704; .0083 3,519 1,102 320 522]. 24,859 0129) — nie 4,687 -0119) 79 
} | | | 

Lee 39.5) .0265} 11.9} 23,548) .0184 6,839| ™ 626) 1,142]... 52,492) .0274| 1,329] 4,411| 26,894 .0245| 8 
Dixon. 12.9) .0087 4.1 16,414) .0128 4,588 3,026 438| 74 H 20,273) .0106| 1,572) 4,945) “= .0109} 12 
Livingston 39.9) .0267 12.0 25,690) .0201 6,579) 2,171 640| 815 49,704) -0260) 1,246) 4,142 41,353 0244) 9 
Pontiac 10.3) .0069 3.2 10,703) .0084 2,524) 1,234) 293 467 H 15, 488) -0080) 1,504) 4,840).......... -0079) 1 
Logan.... 30.7) .0206) 9.4 20,694; .0161 4,604 pes 479) eas 39,265, 0204 1,279) 4,177) 22,041 .0192) 9 

Lincoln..... 14.7! .0098! 4.7! = 14,985! .0117 3,0)2' 1,891 359! 667" =H 18,578! .0097! 1,264! 3.953'.......... 0103! 105 _ 


A See end of state for ‘SM Standard Metropolitan County Areas.” 


? Elgin is in Cook and Kane Counties. 
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*Withheld to avoid disclosure. 
@ See end of state ‘‘Multiple Cities.”’ 


Before using these figures, see explanation page 19. 


© SM, 1950. 


SALES MANAGEMENT 


4A Yi 


eee 


Only in the Pantagraph, Bloom- 
ington, Illinois, can you blanket the 


prosperous Bloomington and McLean County in- 
dustrial and agricultural market. Nine out of 
every ten families in this area read and react to 


Pantagraph advertising. 


e Bloomington 
Annual retail sales $56,671,000; 
per capita sales $1,628.48* 


e McLean County 


Total annual spendable income 
$122,102,000; per capita income 
$1,602.39* 

e Bloomington 

Total annual spendable income 
$69,405,000; per capita income 
$1,994.40* 


e McLean County 
Annual sales: Food $16,623,000; 


General Merchandise $6,520,000: 
Drugs $1,831,000; Furniture. 
Household and Radio $3.550,000* 


e Bloomington 

Per capita sales: Food $313.68: 
General Merchandise $180.57: 
Drugs $41.24; Furniture, House- 
hold and Radio $90.83* 


Pantagraph circulation 36,568 (ABC 
9-30-49). Two and a half times the 
trading zone circulation of news- 
papers of comparable size in seven 
North Central states. 


* Copr. 1950. Sales Management Survey of Buying Power; further reproduction not licensed. 


CAitial Wenois 


7 


OE OANTAGRAPH 


PLOOMINGTON, ILL IW OoIs 


REPRESENTED MATIOWALLY BY GHLMANM. MICOLL & RUT 


ome Tewspaper a 1S46 


The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


ILLINOIS — (Continued) 


er ee an RETAIL SALES—1949 ee EFFECTIVE BUYING INCOME—1949 spans 
BYP 1/1/50 BY ESTIMATES meses GYD estimates CONTROLS 
COUNTIES ee a ates Sire ‘iigee: 
CITIES | fin th ee of dollars) Q 
n thousands ars) Net Farm 

Total Families} Dollars Dollars Gross % of | ity of 

(in % (in (in % Furn.- (in % Per | Per Dollars | U.S. A.| Mar- 

thou- of thou- thou- of General House- | Volume thou- of | Cap- | Fam- from Poten- | ket 

sands) | U.S.A.) sands) sands) |U.S.A.| Food Mdse. Drug Radio Code sands) /|U.S.A.| ita ily Farming tia! Index 

McDonough. . 29.2) .0196 9.6 21,408) .0167 4,942 3,076 480 ar 40,869; .0214| 1,400) 4,257 25,681 -0196| 100 
Macomb 9.9} .0066 3.5 13,558) .0106 2,616 2,697 332 299 H 18,910} .0099) 1,910) 5,403/.......... .0095) 144 
McHenry... 39.3) .0264 11 ‘| 36,393) .0284 10,035 2,385 932 973}. 76,009; .0396| 1,934) 6,667 27,387]  .0336) 127 
MeLean.... 76.2) .0511 23.6 73,432) .0573 16,623 6,520) 1,831 fee 122,102| .0637) 1,602) 5,174 52,322 -0593) 116 
Bloomington 34.8) .0234 11.1 56,671) .0442 10,916 6,284 1,435 3,161 H 69,405) .0362) 1,994) 6,253).......... 0360) 154 
Macon 42 96.7| .0648) — 99,724) .0779 20,655 16,298; 2,361; 4,524 150,828) .0787) 1,560) 5,044 20,763} .0757| 117 
_ADecatur. 66.3 0445| 21.2 92,905) .0725 18 ,657 16,178 2,312 . F 112,030} .0584| 1,690] 5,284].......... -0599} 135 


A See end of state for “SM Standard Metropolitan County Areas.’ 
“Withheld to avoid disclosure. 


Have you read the explanation prefacing the Survey of Buying Power? 


Before using these figures, see ae oe 19. 


IT MAY SOUND REPETITIOUS, BUT... 


It appears on page 19 


and following pages, and really will save you lots of time. It identifies sources of all figures and con- 


tains all comment necessary to a complete understanding of the use of all County and City figures. 


MAY 10, 1950 
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|LLINOIS— (Continued) 


POPULATION 
ESTIMATES 
1/1/50 
COUNTIES a 
CITIES 
Total Families 
(in % | (in 
thou- | of | thou- 
sands) | U.S.A.| sands) 
— aaa | —— 
Macoupin er —: 0303) 14.5 
Madison 137] +=©183.1| .1228) 55.2 
Alton 39.6] .0266| 12.2 
Granite City 32.0) .0215 9.2 
Edwardaville 9.9) .0066 3.0 
Marion ; 46.1) .0310 14.2 
1Centralia 23.1] .0154| 7.2 
Salem : 8.9) .0060 2.9 
Marshall 13.6} 0091) 4.3 
Mason 16.2) .0108 5.1 
Massac 15.4) .0104 4.7 
Menard 11.0} .0073 3.4 
Mercer 18.8) .0127 5.9 
Monroe 12.8; .0085 3.9 
Montgomery 32.4) .0218 10.3 
Morgan. 35.8) .0240 11.0 
Jacksonville 23.0) .0154 7.3 
Moultrie 13.6) .0091 4.4 
Ogle 31.6) .0212 10.0 
Peoria 116 165.5 .1110 52.9 
APeoria 120.2) .0807 38.3 
Perry 23.0) .0154 6.9 
Piatt 15.4) .0103 4.6 
Pike 23.8; .0160 7.5 
Pope 7.7| .0052 2. 3 


‘SM Standard Metropolitan County Areas.”’ 


A See end of state for ‘ 
1 Centralia is in Clinton and Marion Counties. 


The “SM” symbols mark 


original, extly- 


__ sive estimates by SALES na 


RETAIL SALES—1949 WHOLE-| EFFECTIVE BUYING INCOME—1949 SALES 
Sy’ SALE ADVERTISING 
ESTIMATES ESTIMATES CONTROLS 
a . SALES 7 hi, ' ik i 
FOUR STORE GROUPS ‘ , 
(in thousands ) et | arm ual- 
Dollars ‘ as Pay, tit ee Dollars | Gross % of h 
(in % | Furn.- (in | &% Per | Per Dollars | U.S.A.) Mar. 
thou- | of | General House- | Volume thou- | of | Cap- | Fam-/| from Poten- | ket 
sands) | U.S.A. Food | Mdse. | Drug | Radio Code sands) |U.S.A.| ita | ily | Farming tial | Index 
—----~-~~-| ~~ ee | -—-— —| ——___— _ ——_— | —- ——_ | ——_ — | —__- a 
23,549) .0184) 8,872| 871) eral 887 45,214) .0236| 1,000| 3,118) 21,543] .0234, 7 
142,897) 1115) 38, 579) 8,117, 3,379) 8,483 240,658) .1256| 1,314) 4,360) 17,228] .1208) 98 
49,886) .0389} 12,440) 4,351| 1,196 «aid H 56,125] .0293) 1,417] 4,600|.......... -0316) 119 
25,367) .0198) 6,807 | 1,649) 649| 1,475 H 37 ,867| .0198) 1,183} re 0201) 93 
13,528) .0106 3,063! 745 502) 916 H 16,244] .0084| 1,641| 5,415|.......... 0087) 132 
| | | | 
| } } | | 
37,106) .0290| 10,816 4,160, 1,494) 2,875 66,315) .0346| 1,439) 4,670, 6,581 0322| 104 
20,694| .0162 5,552) 3,338) 1,000 2,112) =H 34,140] .0178| 1,478| 4,742) eee 0168 109 
9,990} .0078) 3,076) 724! 359) 750 H 14,539 1,634) 5,013).......... 0073) 122 
8,563) .0066) 2,325 576 174 268] 15,551 -0081) 1,143) 3,617 13,460] .0079| 87 
10,704) .0084 2,677 460 280 237 7.0 -0092| 1,085) 3,445, 12,628} .0093 86 
| | 
5,708; .0045/ 1,729) 412 254| 437 10,184) .0053; 661) 2,167 2,861} .0061) 59 
5,709| .0044| 1,545) 214) 145) 361 11,644 .0061| 1,059| 3,425) 9,572]  .0058| 79 
9,276) 0073) 2,250 411 161 327 19,002! -0098) 1,011/ 3,221| 20,672] + .0097| 76 
| | ! 
6,422) .0050 1,835 165 118) 275 15,990 0004) 1, 250| 4,102! 6,279}  .0074| 87 
22,121) .0172 5,936 1,168 628| 794 46,695| .0243| 1,441| 4,533, 15,641] .0217| 100 
30,640| .0240) 5,805) 3,524 783) * 46,905) .0245! 1,310) 4,264) 19,013] .0243) 101 
26,500) .0206 4,449 3,438 7 946 H 32,836} .0171| 1,428] 4,498).......... 0178) 116 
| 
7,850) .0061 1,804 247 119) 186}. 12,639| .0066| 929) 2,873 13,900} .0070 77 
20,694| .0161 6,042 790 626) 698 42,322| .0220| 1,339) 4,232) 30,187 0201) 9% 
189,082! .1476} 41,968) 27,087) 4,986) 13,981 306,498) .1599| 1,852) 5,794, 18,104) .1483) 132 
171,678| .1340| 36,278} 26,803} 4,709) 13,502 E 234, 103} -1221| 1,948] 6,112! 1174] 145 
Died | 
12,843| .0100) 4,007 591 439 505 24,825| .0130| 1,079) 3,598! 3,480} .0126) 82 
7,850| .0062) 2,401) 295) ° 248 17,540| .0092| 1,139 3,813 18,364] .0085| 83 
12,132/ .0094| 3,688) 773 267 “| 23,362) 0122) 982) 3,115 18,584 0121 76 
| | 
2.141) .0017 718) . . wt 2 4,368 .0022| __567/ 1,897 11,6431 .0027| 52 
© SM, 1950. ‘Before using these figures, see explanation pave 19. 


*Withheld to avoid disclosure. 


cut FIRST 


IN ILLINOIS (Except Chicago Met. Dist.) 


“Sales Potentials are 


ter ‘from "Chicawo: ae ‘Baltinere ts" ‘trom ‘New York 


HIGH in PEORIArea! 


BUYING INCOME, Per Capita... ..Peoria $1948 (51% Above Nat'l. Average) 


RETAIL SALES, Per Capita.......Peoria $1428 (61% Above Nat'l. Average) 
QUALITY of Market Index........Peoria 
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Peoria Journal Star — 125 S. Jefferson Ave. 
Att'n. Promotion Mgr. 


| 

Peoria 1, Illinois. 

? ra Please send us a copy of your 
PEORIArea . Facts and Figures. 
| 

. = 

Address ____ 

| 

| 


145 (45% Above Nat’l. Average) 


National Representatives - WARD-GRIFFITH CO 


JOURNAL: STAR 


Figures are from Sales Management's Survey of Buying 
Power, Copr. 1950; further reproduction not licensed. 


TEST CITY U.S.A. 


PEORIA NEWSPAPERS. INC.. Agent. 


INC... Offices in Princival Cities 


SALES MANAGEMENT 


The 
sive 


ee, a | 


SS wa eS 


a rw! 


re. 


COUNTIES 
CITIES 


Pulaski 
Putnam 


Randolph 
Richland 


Olnev 


*Withheld to avoid disclosure. 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION 


ESTIMATES 
BYP 1/1/50 


Total | Families 


(in % 


thou- of thou- 
sands) | U.S.A.| sands) 


14.5) .0097 
5.1, .0034 


33.3) .0223 
19.3) .0130 
10.4| .0069 


(in 


PEORIA 


CBS Affiliate 


Dollars 
(in 
thou- 
sands) 
4,994 
2,141 


15,699 
10,703 
9,276} 


5000 Watts 
Free & Peters, Inc., Nat'l. Reps. 


RETAIL SALES—1949 


BY) ESTIMATES 


c 
‘ 


of 
U.S.A. 
-0039 
-0017 


-0122 
-0084 
-0073 


FOUR STORE GROUPS 
(in thousands of dollars) 


Food 


1,299 
703 


General 
Mdse. 


313 


* 


937 
740 
740 


Population 
Retail Sales 


Effective Buyi 
Per Family in 
Farm Gross ! 


come . 
ncome 


$4,076 
$255,416,000 


STATION AUDIENCES 


Drug 


119 


© SM, 1950. 


DAYTIME NIGHTTIME 
COUNTY city Redio Homes Homes % Homes % 
14960 10140 67 8060 | 53 
— CANTON | __(4380) (3020) | (69) (2960) | (68) 
MARSHALL 4150 2210 | 53 _1500 36 
tt MASON 4770 3010 63 2170 45 | 
PEORIA 50950 44410 87 46450 1 
PEORIA (36820) (32940) (89) (34100) (93) 
| STARK 2720 1960 | 68 1390 ‘a 
“PTAZEWELL 18780 16850 89 | 16690 88 
a PEKIN (6750) (6050) (90) (6230) (92 
WOODFORD 5570 2750 49 1910 34 
BUREAU 11810 1200 10 
HENDERSON 2580 280 rT 
HENRY 12870 1350 10 
KEWANEE (6010) (1150) (19) 
| KNOX 16780 2710 16 
LOGAN 9040 1080 12 
M:DONOUGH 9160 1450 15 
SCHUYLER 3480 650 18 
STATION TOTAL 89,950 78,170 


ILLINOIS — (Continued) 


SALE 
SALES 
altars | 
Dollars | 
Furn.- (in | % 
House- | Volume thou- of 


Radio Code sands) (U.S.A. ita | ily 


| Per | Per 


WHOLE-| EFFECTIVE BUYING INCOME--1949 


ESTIMATES 


Cap- | Fam- | 


158]... 8,534) .0045| 
“a ® 4,511| .0023 
e7i|........ 29,190) .0152 
536]. 20,490| .0107) 
536] H 11,636] .0060 


589/ 2,032) 
885) 2,819) 


877, 2,948] 
1,062| 3,305) 


1,119] 3,325)... 
Before using these figures, 


| Farming 


SALES 
ADVERTISING 
CONTROLS 


Farm | Qual- 
Gross % of | ity of 
Dollars | U.S.A.| Mar- 
from Poten- | ket 
tial | Index 


2,817] .0054; 56 
6,034] .0023| 68 


9.522 .0187| 70 
4,017} .0105| 81 
.0066| 96 


see explanation page 19. 


] the only 


T MAY 10. 


COVERING A TOP TEST 


1950 


WEEK 


NBC PEORIA 


NBC 


MARKET 


station between Chicago and St. Louis 
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DANVILLE’S 55° SALES BULGE 
POINTS TO DANVILLE’S 
TRUE POPULATION — 51,975 


Danville’s retail sales added 
up to $58,513,000 last year—55% 
above the U.S. average per capita; 
40% above the Illinois state figure. 
Food and drug sales . . . products 
bought every day .. . exceeded the 
national average by 49% and 54% 
respectively. 


Here’s proof that many more 
people shop in Danville stores than 
live within the corporate city listed 
in Sales Management’s tables as 
44,000 . that Danville’s daily 
shopping pattern extends unbroken 
across the corporate boundaries— 
to include a city zone population 
of more than 50,000. (A.B.C. 51,- 
975). 


A 72% margin of superiority 
in general merchandise sales, and 
74% in furniture-household sales 
emphasize, too, that industrial 
workers, farmers, small town busi- 
ness and professional people in 
Vermilion County, Ill, and ad- 
jacent western Indiana, fill their 
larger housekeeping needs in Dan- 
ville stores. 


People in a city of this size 
can do a lot with $4,851 average 
per family income. And the Com- 
mercial-News effectively sells the 
entire market—with 100% cover- 
age of the A.B.C. city zone, over 
70% throughout the trading area 
market. 


DANVILLE COMMERCIAL-NEWS 


DANVILLE, ILL. 


One of 21 Gannett Newspapers 
Represented by J. P. McKinney & Son 


New York 


Chicago 


San Francisco 


ae gad @ Raub BENTO 


@Eari Park 


2 
, Stockland Peclond with 
Cissna Pork Werti@tton | Boswell o@ 
2 .@ Ambia _ OXrO 
‘ Ee. 
| eee | eee 
VERMILION Ff @, Roinsyg 
genat "Alvin Eonce yville 
ge eS @ 0 © Prone 
Penfield potertiennitl @ | Walians 
Bismorcki w tebanon ~ 


DANVILLE 


Fithion 


omen 
OUNTAIN 


Stonebluff 


ILLINOIS — (Continued) 


The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. | 
POPULATION RETAIL SALES—1949 WHOLE- EFFECTIVE BUYING INCOME—1949 a 
ALE 
BYP 1/1/50 BYP estimates ESTIMATES CONTROLS 
ce Se oss tC 
COUNTIES | 
FOUR STORE GROUPS 
CITIES (in thousands of dollars) Net Farm Qual- 
Total Families} Dollars 5 Gy Dollars Gross % of | ity of 
(in ‘ (in % Furn.- (in % | Per | Per | Dollars | U.S. A.| Mar 
thou- of thou- thou- of General House- | Volume thou- of | Cap- | Fam- from Poten- | ket 
sands) |U.S.A.| sands) | sands) |U.S.A.| Food Mdse. Drug | Radio Code sands) | U.S.A.) ita ily | Farming tial Index 
Rock Island. 40] 134.8} .0904) 41.9] 124,180) .0969) 28,885) 18,154) 3,091; 5,997).......... 232,822) .1215| 1,727| 5,557} 12,984]  .1079) 119 
A @Rock Island 55.0) .0369 17.4] 51,594) .0403 11,422 5,660} 1,416 eee G 99,227} .0518| 1,804 5,703).......... .0454) 123 
A @Moline 42.9) 0288] 13.2] 57,121] .0445| 10, 652 11,602} 1,372) 3,374 H 78,377] .0409| 1,827] 5,938].......... .0396| 138 
@East Moline 15.3} .0102 4.5 10,556} .0083) 3,592 317 262 * H 23,594] .0123| 1,542/ 5,243].......... .0107| 105 
St. Clair..... 137] 188.0) .1262} 58.4] 147,314) .1150, 37,542; 11,600! 4,029| 13,106 — 269,971) .1408| 1,436) 4,623 14,109] “a 103 
East St. Louis 85.5) .057 25.5] 84,663) .0661| 20,960 7,582) 2,626] 10,232 F 123,402) .0644| 1,443] 4,839]. ...f 0635) 111 
Belleville 35.1| .0235 11.2] 38,098) .0297 8,068 3,857 945) 2,223 H §2,813| .0275| 1,505) 4,715)... 0274) 117 
Saline...... 35.1) .0235) 10.6) 20,695) .0161| 5,707 1,660) 706} 1,906].......... 40,301} .0211| 1,148| 3,802 4,514] .0201, 86 
Harrisburg 12.5] .0084 3.8] 12,844) .0100 3,396 1,399] 492} 1,654 H 14,545] .0076| 1,164] 3,828].......... .0085} 101 
Sangamon... 155] 125.4) .0841 39.0] 128,488) .1003 27,506) 12,489| 4,230) 11,891).......... 204,851) .1069) 1,634/ 5,253 29,658]  .1004| 119 
ASpringfield 89.8] .0602) 28.7] 115,789) .0904) 23,474) 12,426) 4,114] 11,789 F 154,633) .0807] 1,722] 5,388].......... 0795 | 132 
| 
Schuyler. . 11.9] .0080 3.6 5,708| .0045) 1,667) 363 93 Re 9,724) .0050| 817) 2,701 10,026} .0055 69 
* 8.5| .0057 2.6 3,568 | .0028) 1,223] 279 ° | Sees 7,275] .0038! 856) 2,798 7,063]  .0039, 68 
Shelby 27.3) .0183 8.8} 11,416) -0089 3,167) 214 227| , 464].. 21,439} .0112) 785) 2,436) 19,821] .0119) 65 
| } | 
_— 9.5| .0064 2.8 4,996) .0039) 1,469) 65 146 7 10,284} .0054/ 1,083) 3,673 10,719}  .0052 81 
Stephenson. 45.2) 0303) 14.0) 34,965) .0273) 9,958) 5,544, 10,92) 1,812)........ 69,984) .0365| 1,548) 4,999} 23,212]  .0325) 107 
Freeport. . 26.0) .0175 7.9]  29,257| .0228) 8,628) 5,394 1,027} 1,730) H 42,338] .0221| 1,628] 5,359].......... .0214| 122 
Tazewell. .. 116) 64.8) .0435| 19.4) 45,282 0353 14,032! 2,252} 1,206) 2,087].......... 89,550] .0467| 1,382) 4,616 21,116]  .0426| 98 
Pekin. = 0152! 7.0] 23,792) .0186) 7,088| 1.980) 884| 1,694 H 34,851] .0182| 1,542) 4,979].......... .0177| 116 
a 
| | | | 
Union 22.2) .0148 6.2 9,276) .0073 2,740) 558, 293 392). 17,544| .0091| 790) 2,830 5,968]  .0097| 66 
Vermilion 89.2) .0598! 28.9] 78,795) .0615 19,989) 8,823) 2,572) 3,742]..... 125,309) .0654| 1,405| 4,336} 30,760}  .0631, 106 
Danville 44.0 0295) 15.1 58,513) .0457| 13,271| 8,213) 1,619] 3,262 G 73,250) .0382| 1,665] 4,851|.......... .0387| 131 
Wabash... 14.4) .0097) 4.4 9,991) -0078| 2.616) 623) 187 544]. 16,008} .0084| 1,112| 3,638 3,993] .0085 88 
| | | | 
Warren. . . 22.9) .0154 7.5] 17,126) 0133) 4,192) 1,349 492 e26]....... 29,217| .0152| 1,276; 3,896) 25,140) .0147) 95 
Monmouth......... 10.1 .0068! 3.2 12,844! .0100! 3,334| 1,283) 400 8051 oH 15,675} .0082| 1,552} 4,898!.......... .0085| 125 
See end of state for “SM Standard Metropolitan County Areas.’ @ See end of state ‘Multiple Cities.” Before using these 


ithheld to avoid disclosure. 
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figures, see explanation page 19. 
SM,1 


SALES MANAGEMENT 


ROCK MOLINE 
ISLAND 


@ Rock Island, Moline and East Moline, Illinois and Davenport, Iowa 
are located as close together as the boroughs of New York, recognized 
as one market. 


@ “Farm Machinery Capitol of the World.” 


@ Over 233,500 metropolitan ceunty population in 1949—nearly 60% 
living on the Illinois side. (Sales Mgmt.) 


@ Total Retail Sales exceeded $249 million in 1949, of which over 49% 
was credited to the Illinois area of the Quad-City market. (Sales 
Mgmt. County Data) 


@ Retail Food Group Sales went over the $53 million mark in 1949 of 
which 54% was sold in the Illinois area of the Quad-Cities. (Sales 
Mgmt. County Data) 


Argus-Dispatch are the only daily newspapers published on the IIli- 
nois side, where nearly 60% of the Quad-City population live. 


WHBF delivers more daytime listeners in the Quad-Cities than any 
other station ...a close second at night. (Hooper) Basic ABC outlet. 
AM — FM — TV. 


* 


These market facts offered for your convenience by 


RADIO STATION WHBF, ROCK ISLAND, 5000 WATTS 


NATIONAL REPRESENTATIVES, AVERY KNODEL, INC. 
* 
ROCK ISLAND ARGUS and MOLINE DISPATCH 


NATIONAL REP., THE ALLEN KLAPP CO., NEW YORK, CHICAGO, DETROIT 
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Get Your Copy of this New Consumer Survey 
OF THE ROCKFORD MARKET 


The Fourth Annual Survey of “How Rockford Consumers Buy” 
is a study of buying habits, brand preferences, ownership, 
and dealer distribution in the following classifications... 
Food Products, Soaps and Cleansers, Home Equipment, Soft 
Drinks, Beer and Wine, Gasoline, Motor Oil, Tires. 


Send for your copy today and see how your product com- 
pares with competitors in this market of 122,601 (ABC City 
Zone Population). 


~ 


< 


a0 


at "ing 
4, 
” 


MORNING STAR 


ILLINOIS — (Continued) 


COUNTIES 
CITIES 


Washington 
Wayne 


White 
Whiteside 
Sterling. . 


« SM, 1950 


POPULATION 
SM ESTIMATES 
1/1/50 


Families 
(in o (in 
thou- of thou- 
sands) |U.S.A., sands) 


16.2 
22.2 


-0108 
0149 


4.9 
6.6 


20.5 
46.6 
12.4 


-0138 
-0312 
0083 


6.3 
13.9 
3.9 


Dollars 
(in 
thou- 
sands) 


6,422 
9,990 


11,306 


34,252) . 


17,840 


of 


|U.S.A. 


-0050 
.0078 


At the Top 


Pree Copy to Manufacturers, Sales Managers, Advertising Agencies 


In Illinois 


BEST TEST 
CITY IN THE 


MID-WEST 


Register-Republic 


RETAIL SALES—1949 


JM 


ESTIMATES 


FOUR STORE GROUPS 
in thousands of dollars) 


General 
Food Mdse. Drug 
1,499 379 107 
1,805 411 213 
2.722 346 133 
9,453 1.858 1,105 
4,743 1,381 653 


The ‘‘SM"’ symbols mark original, exciu- 
sive estimates by SALES MANAGEMENT. 


WHOLE-| EFFECTIVE BUYING INCOME- 1949 SALES 
SALE SM ADVERTISING 
ESTIMATES CONTROLS 
SALES 
Net Farm Qual- 
Dollars Gross ©. of | ity of 
Furn.- (in % Per | Per Dollars | U.S.A. | Mar- 
House- | Volume thou- | of | Cap- | Fam- from Poten- ket 
Radio Code sands) |U.S.A.|_ ita ily Farming tial Index 
237 11,640) -0061, 719 2,376 9,456} .0067 62 
245 16,066; .0084' 724 2,434 6,249 -0095 64 
289 17,544, .0091/ 856) 2.785 7,669} 0100) 72 
1,849 64,156) -0335, 1,377| 4,616 28.155 0310 99 
1,073 H 18,916} .0099| 1,525) 4,850 0108, 130 


Before 


using these figures, 


see explanation page 19. 


* Results of 


of this 
ONE NEWSP. 


Gravy 


1950 marketing survey 


APER! 


made by SALES MANAGEMENT 


remarkable area, covered by 


Look: Dont Overlook Lake County's 
$242,580,000.00 Spending Power* 


Not only that 


county in per-family buying income . 
average! Slup up this gravy . .. with 


Ghe (aukeqau News-Sun 


LAKE COUNTY’S ONLY DAILY NEWSPAPER 
Covering Lake County Like a Blanket 


. but ours is the 24th richest U.S.A. 
with $5,930 
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SALES MANAGEMENT 


wnwoo 


ROCKFORD, ILLINOIS = crorutation 122,00 


87% of high school students 


AND THEIR FAMILIES 
LISTEN REGULARLY TO 


WROK and WROK - FM 


A poll recently completed in Affiliated with Vie 
Rockford’s high schools gave 
WROK - AM G&G FM this high Represented natio sy 


percentage of listeners. by H-R Representativ taut 


se estimates by SALES MANAGEMENT. |LLINOIS— (Continued) 


POPULATION RETAIL SALES—-1949 WHOLE-| EFFECTIVE BUYING INCOME --1949 SALES 
ESTIMATES SM SALE @yD ADVERTISING 
1/1/50 ESTIMATES ne ESTIMATES CONTROLS 
COUNTIES ' oi sis 
: FOUR STORE pe ay 
CITIES (in thousands of dollars) Net Farm Qual- 
Total Families} Dollars an Dollars Gross Yo Of | ity of 
(in q (in (in q Furn.- (in a Per Per Dollars | U.S.A. | Mar- 
thou- of thou- theu- of General | House- | Volume thou- of | Cap- | Fam- from Poten- | ket 
sands) |U.S.A.| sands) | sands) U.S.A. Food Mdse. Drug | Radio Code sands) | U.S.A. ita lly | Farming tial Index 
will 31} 135.5) .0909 39.5 104,747, 0818) 27,114 15,443; 2,999) 5,118)....... 187,254, .0977| 1, 382! 4, 741| 22,977}  .0916) 101 
Joliet 50.2) .0336 14.5 77,222; .0603 17,578 15,101 2,503 4,876 G 77,882) .0406| 1,551| 5,371|.......... 0451) 134 
clu 
NT. Williamson 50.2| .0337 15.6 26,402; .0206 8,183 3,469 707, 1,176 53,923 .0281 1,074, 3,457 2,313}  .0270| 80 
f Winnebago 133] 135.8) .0910 42.2) 161,331) .1259 36 ,060 18,401, 4,086) 9,199 225.229) .1175| 1,659) 5,337) 16,600}  .1147) 126 
: ARockford 103.2) .0692 31.8 145,770) .1138, 30,971 18,220 3,942 9 ,022 F 191,980} .1002) 1,860) 6 1037) ey eer -0981) 142 
ry = = Woodford. . . 19.7| .0132 5.8) 12,844 0100) 3,304 264 hee rere 24, aad -0130| 1,261| 4,284 20,569) .0121| 92 
sae ts init : _} BA eS ME: IS eee ae: Sees Bae 
i Total Above Cities 5.710.2\3.8296 1,718.6) 6,797,545/5.3057 1,327,327 1,238,915 204,491, 350,389]. . . 110,366, 162)5. 4079| 1,815) 6, ae 5.0616) 132 
~ State Total 8.633.2/5.7901| 2,608.51 8.219,271/6.4154| 1,743,020) 1, 297,179; 239,036) 399, 0891 0891. 14, 139, 27817. 3763| iP 638| 5, 5,420 1,631, +627" 8.7708) 117 117 
ar- ‘ es 
a ILLI N oIls— Standard Metropolitan a Areas 
x — - es : Sa ——a 
Aurora 13] 148.2) .0994 44.6} 155,439 .1213 39,666 19, 218| 4, 003: 7,322] 322)... 253, 346) .1322| 1,709) 5,680) . * -1224) 123 
. Chicago 31] 5.261.3/3.5285 1,554.4] 5.679,071/4.4328, 1,111,321, 1,083,217 170,514) 263,380)... 9,554,717/4.9847| 1,816) 6,147)... ...| 4.5277) 128 
4 Davenport, la.,-Rock | | 
| Island-Moline, 1..40] 233.9 .1569 73.2} 249,331, .1946 53,918 38,082 6,122; 14,529).... 418,578 .2184 1,790) 5,718). ..... -1989| 127 
2 Decatur 42 96.7) .0648 29.9 99,724 .0779 20,655 16,298; 2,361; 4,524].... 150,828, .0787| 1,560) 5,044... ... .0757| 117 
8 Peoria 116] 230.3, .1545 72.3] 234,364, .1829 56 000 29,339, 6,281; 16,068].... 396,048) .2066| 1, 720) 5, 478|_. i - 1889) 122 
v Rockford 133] 135.8) .0910 42.2) 161,331) .1259 36 ,060 18,401| 4,086; 9,199). . 225,229, .1175| 1, 659| 5,337... -1147| 126 
19 Springfield 155} 125.4 .0841 39.0} 128,488! .1003 27 ,506 12,489! 4,230) 11,8911.. 204 , 851 -1069) 1,634 5, 253) wate .1004| 119 
IL LI NOIS— Multiple Cities 
— — = — —— — — = aoe = ———— 
Champaign-Urbana 53.1) .0356 17.4 75,174 .0587 14,672 10,187 2,787; 3,879 102, .275| 0534) 1,926) 5. 877) iene .0514| 14 144 
La Salle-Peru-Oglesby 28.4 .0190 8.1 27,135; .0212 6,463 2,096 1,358 2,925 ; 40,448) .0211 1,424) 4,994). -0207) 109 
Murphysboro- 
Carbondale-Herrin 36.2 .0243 11.8 28,832, .0225 8,073 : 705 ~=«1,917 43,866; .0229) 1,212) 3,717|.......... -0231, 95 
Rock Island-Moline- 
a Moline 113.2 -0759 35. 1 119, 271 -0931 25,666 17,579 3,050 5,682 201, 198) .1050) 1, 777| 5,732) : -0956| 126 
A See end of state ‘for “SM Standard Metropolitan County Areas.’ Before using these figures, see explanation page 19. 
Withheld to avoid disclosure. © SM, 1950. 


Dollars are spent by people. To find out who’s doing the 


spending in every state, county and city, See Page 109. 
—adv. 
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more in 1949 


. 3 1949 Retail Sales in Excess of $100 Million 
1949 Retail Sales $50.0 Million to $99.9 Million 
[| 1949 Retail Sales $25.0 Million to $49.9 Million 


1949 Retail Sales $10.0 Million to $24.9 Million 


Cities shown are those having 
retail sales of $15.0 million or 


Copyright by 


Sales MANAGEMENT 


ILLINOIS 


STEPHENSON 


Q 
“Freeport 


““} OGLE 


LEE 
*o 
WxONn 
Sierling’ 
Rock Islan 0 HENRY | BUREAU 
0 
AND 
MI ot -ER nt Kewonee 
© TSTARK PUTNAM 


seer ee tee te. “JFULTON 
A HANCOCK.” McDONOUGH 


Canton O 


& 
Macomb 


SCHUYLER 


+ Maywood ~~*+ 
= _ 


: ° 
@ ak Park 


Joliet 
° 


gore! Pork\ | CHICA 


MONROE 


Winne 


e 


@ River Forest 
e eCicero 


Chicago 
Heights 


CHRISTIAN 


WINNEBAGO 


Rockford 


Taylorville i 


MONTGOMERY]: -. 


LIVINGSTON 


Mottoon 
° 


ee 
-+| CUMBERLAND 


BOND 


EMARION 


x scentralio 


ASHINGTON 


JEFFERSON 


o 
Mt. Vernon 


HAMILTON [WHI 


 AFRANKLIN 


WILLIAMSON 


SALINE 


° 
Harrisburg 


PULASK 


POPE [HARDIN 


ASSAC 
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SALES MANAGEMENT 


<< LLDCS 


(ADVERTISEMENT) 


977 depend on WLS 


for live stock markets 


Recent study shows penetrating 
power of WLS friendly service 


Powerfully demonstrating how 
friendly, year-round service brings 
complete market dominance to one 
radio station, the study just completed 
by the Chicago Producers Commission 
Association brought answers from 
1,086 leading Midwest live stock pro- 
ducers—with 97% mentioning WLS 
among the stations they depend on for 
live stock market reports. 


77% Say WLS First 


The question asked in the indepen- 
dent survey was: “What radio stations 


Sill Morrissey, whose twice-daily broadcasts 
direct from the Union Stock Yards are “must” 
ustening for live stock producers in four states. 


MAY 10, 1950 


do you depend upon for live stock 
market reports?» Please list these sta- 
tions in order of their importance to 
you.” 

28.8% gave only one station—WLS. 
Another 49.1% put WLS first among 
the stations listed, making a total of 
28.8% plus 49.1% or 77.9% who rank 
WLS first! 


Pioneering Pays 


It was in 1924 that WLS first pio- 
neered in live stock market reports by 
radio and that same year brought sev- 
eral letters from farmers who had in- 
creased their profits by following the 
new radio reports. 

Continuing through two and a half 
decades, WLS has maintained and 
vastly improved its service, not only to 
live stock producers, but to grain farm- 
ers, dairymen, fruit growers, poultry- 
men—the whole business and agricul- 
tural backbone of the rich Chicago 
Midwest served by the WLS 50,000 
watt, clear channel signal. 


WLS for the Family 


With daily service building the con- 
fidence and listening loyalty of Mid- 
west farm and business men, the sta- 
tion’s entertainment has been geared 
to hold the interest of all the family, 
so that WLS broadcasting attracts the 
solid family population that is the ba- 


sis of Midwest growth and prosperity. 

In 1949, 772,775 people.saw WLS 
entertainers at state and county fairs, 
theaters and community events—while 
the same entertainers and air person- 
alities were drawing more than a mil- 
lion letters. Every Saturday night sees 
the Eighth Street Theater sold out for 
two performances of the WLS National 
Barn Dance. 

This combining wholesome, family 
entertainment and the service Midwest 
agriculture and business need every 
day of the year, is unique with WLS 
—no other radio station duplicates 
this programming that goes right to the 
hearts of Midwest folks in city, town 
and farm. 

For example, in the recent live stock 
producers survey, with WLS being 
ranked first by 77% of all those re- 
sponding, the nearest other station was 
first choice with only 12.4% —less than 
one-sixth as many. WLS received al- 
most as many mentions as all the other 
78 radio stations combined—showing 
again the penetrating power of well- 
established, well-planned radio service. 

To find out more about how WLS 
programming can reach this market 
for your product, see a John Blair man 
or write: 

WLS, the Prairie Farmer Station, 
Chicago 7, Illinois. 50,000 watts, 
clear channel, ABC network. 
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And Business Is Good! 


plete Merchandising Service Tailored to the advertisers individual needs. 


Agents For 


tagreeeated Vacate Be ALLEN-KLAPP CO. 


YOUR Sales Are OUR Business! 


| Good for us and Good for our advertisers 
Because we have what it takes to 
get that business for them! ... A rich, fertile morket . . . Indiana's Best... A re- 

sponsive audience reached by a highly concentrated circulation . . . backed by a Com- 


ORT WAYNE NEWSPAPERS, INC. 


The News-Sentinel The Journal-Gazette 


Now offers its advertisers the powerful combined circulation of 
these two great mid-west newspapers . . . the double impact of 


150,509 85,389 


Daily Circulation Sunday Circulation 
Fort Wayne is Indiana's Number One Market . . . First Our Merchandising Service can be of great benefit to your 
in Indiana . . . Seventh in the entire United States . . . sales force . . . tailored to your specific needs in a sincere 
in Effective Buying Income . an ideal market for sound, dilust @ tat Gian , a al ae of 
profitable sales . . . A responsive Test Town with a proven ee a a © oa pom © 
success record. sale support... 


Chicago—New York—Detroit 


| N D | A N A (Other East North Central States: Illinois, p. 233; 
~~ Michigan, p. 323: Ohio. p. 434; Wisconsin, p. 569) 


City County City County 
DE sence tec cwngies . -Madison OE dint bo 6 bsidicedwxnascaneaes Elkhart 
Bedford ....... ivcseatweak Lawrence EEE Te OS Lake 
BIOOUMIMAION 2200s ce ccccececes Monroe Huntington ............ ...- Huntington 
NS SA re eee Clay Indianapolis ht, Wikia ae acaaarann ..Marion 
Columbus Tere Terre Bartholomew ESE LOO OT OE Or Howard 
aroma ee eee eee eeeees m, Fayette SE Snveks0euneesunnene Tippecanoe 
Srawfordsville ....-.... .-Montgomery ESS er me La Porte 
East Chicago .......... oo. ee eees Lake prea Bo 
lee |. oa. ee oe Elkhart : ' PE ee nr ea ey a ee os a 
Pee mere rr Madison ers tte si eteseenepe _——— 
ER ee ere Vanderburgh Marion POR TES Se aS oe ee nee ee oe Grant 
OG er rer ee .. Allen PREG CRY oc ciscscons ..La Porte 
OOP re nee: Clinton CT eer eee St. Joseph 
Garv ee ee eres EE ae ee Delaware 

POPULATION RETAIL SALES—1949 = 
SM ESTIMATES JSAM SALE 
1/1/50 ESTIMATES 
SALES 
COUNTIES 
ames FOUR STORE aRours 
(in thousands of dollars) 
Total Families} Dollars te — 
(in q (in (in % Furn.- 
thou- | of thou- thou- of General House- | Volume 
sands) |U.S.A.) sands) sands) |U.S.A.| Food _Mdee. Drug | Radio _ Code 
Adams 23.4| .0157 6.3 15,435; .0121 2,971 1,253 336 646 
Allen... 57] 175.3) .1176 51.6 185,315, .1446 35,630 35,031 5,886 8,351 , 
AFort Wayne 135.1) .0906 41.0 177,359; .1384 35,478 34,581 5,832) 8,186 E 
Bartholomew 4 35.9 .0241 9 26,562 .0208 6,550 2,784 579 1,016). . dviené 
Columbus 21.6) .0145 7.1 22,809 .0178 4,873 ° a ° H 
Benton 12.4) .0083 3.7 9,333; .0072 2,159 237) 258 283 
Blackford ; 14.7, .0098 4.5 8,974) .0071 2,886 1,518 425 536 
Boone.. a4 26.1) -0175 8.4 17,229) .0134 4,080 1,880 529 re 
Lebanon - 8.7| .0058 2.8 12,529; .0098 2,542 1,740 322 428 H 


The ““SM"’ symbols mark Original, excly- 
sive estimates by SALES MANAGEMENT. 


City County 
| Ee err ree . -Floyd 
I I Se ae sb wie grata iam Te - Henry 
ee a hots a ad rae ae ee ....Miami 
Sd a odd uC. fae Wiles Bake of mee ae . Jay 
ET ET W ayne 
ees ee Jackson 
a ee ee re Shelby 
No kde gs ip eerks lo gc t. Joseph 
Terre Haute ..... ee a Vigo 
Valparaiso ita. edhe. 4 hteenine ere Porter 
MI a a ays: acids eel ate a Knox 
ro cs ot) a Bi eens are W abash 
WRUNG ws oe cece econis nen Daviess 


EFFECTIVE BUYING INCOME—1949 


SM ADVERTISING 
ESTIMATES CONTROLS 
Net Farm Qual- 

Dollars Gross ©. of | ity of 
(in % Per | Per Dollars | U.S.A. Mar- 

thou- of Cap- Fam- from Poten- ket 


sands) U.S.A. ita ily | Farming tial index 


19,183) .0100 "820 3,045 12, o71 -0118 75 
308,098 .1607, 1,758) 5,971 18,472) .1472) 125 
260,008) .1357| 1,925) 6,342)........ 141 
35,122) .0183, 978 3,222 9,320] -0202) 54 
24,984) .0131; 1,157) 3,519)...... 0148) 192 


13,981, .0073 1,128) 3,779 12,178] .0075 90 
18,137) .0095| 1,234 4,030 4,845} .0088 90 
29,362) .0153, 1,125 3,495 16,557) .0152, 87 
13,553| .0070| 1,558| 4,840\.......... 0076) 1 


A See e end of state ‘for. “SM Standard Metropolitan County Areas.”’ 
*Withheld to avoid disclosure. 
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Before using these figures, see me page 19. 
© SM, 1950. 


SALES MANAGEMENT 


THE AREA COVERED BY 


WOWO 


DAYTIME (BMB) 


NIGHTTIME (BMB) 


Con - 46 the WESTINGHOUSE Station in 
Population 1,972,400 1,886,400 
Families 603,700 57,40 FORT WAYNE, IND. 
Retail Sales $1,553,725,000 $1,493,621,000 
Effective 

Buying Income $2,339,827,000 $2,240,838,000 


compiled from SALES 


National Representatives—Free & Peters MANAGEMENT figures 


@ WESTINGHOUSE RADIO STATIONS INC 


The “SM” symbols mark origina’, exclu- 
sive estimates by SALES MANAGEMENT. 


tag RETAIL SALES—1949 a) EFFECTIVE BUYING INCOME— 1949 a 
ESTI 
JM 1/1/50 SM ESTIMATES sa. ESTIMATES CONTROLS 
: ee ES ieherae 2 ea SS ea 
COUNTIES | | | 
CITIES ‘in th Teas F Qual- 
iT} | j | (in thousands jars Net } arm 
Total | Families} Dollars | & “a estite tia piste cia eatieteoee Dollars | Gross % of | ity of 
(in | % | (in (in | % | | Furn.- (in “o | Per | Per | Dollars | U.S.A.) Mar- 
thou- | of | thou- thou- of | General | House- | Volume thou- of | Cap- | Fam-| from Poten- | ket 
sands) U.S.A.| sands) sands) |U.S.A.| Food Mdse. | Drug Radio Code sands) |U.S.A.| ita ily Farming tial Index 
——————— Sa ee ames ae } — — ee —— Se ee eS —— 
Brown 6.3) .0043 a 1,436) .0011) 708| . = . 4,208) .0021; 668) 2,104 1,146} 0022) 51 
Carroll 16.4} .0110 5.1 10,048; .0079 2,196) 348) 245) 238] 16,962) .0088; 1,034) 3,326 13,014; .0090) 82 
Cass 44.0) .0295 13.8 35,337) .0275 7,099) 6,094, 1,266 1,434 ss 53,878) .0282| 1,225) 3,904 13,105]  .0283) 96 
Logansport 25.2) .0169 8.3 30,572} .0238 5,912) 6,094 963) . H 34,644) .0181) 1,375) 4,174).......... 0196; 116 
| | | 
Clark 90) 44.8) .0300 13.3 22,974| .0180 4,839) 683 399 397 33,526) .0174, 748) 2,521 5,865] -0201; 67 
Clay 22.8| .0153 7.0 13,280) .0103 4,649) 1,309) 528 681)... : 24,885 .0129| 1,091| 3,555) 6,295} .0126) 82 
Brazil 9.4) .0063 2.9 9,317) .0073 3,250) 1,128 362! 570 H 12,449} .0065| 1,324 4,293). : -0067| 106 
Clinton 31.7, .0213 9.9 24,049) .0188) 6,325 1,531) 786| 1,123] 38,488| .0201| 1,214/ 3,888) 16,527} .0200) 94 
Frankfort 16.5) .O111 5.2 17 ,347| .0136, 4,961 “ 605 985 H 23,134) .0120) 1,402 4,449) eon 0123) 111 
| | | 
Crawford 10.3} 0069 2.9 2,514) -0020 744 84 104 69 7,271| .0038) 706 2,507 1,926]  .0039| 57 
Daviess 28.6| .0192 8.4 16,512) .0129) 4,649) 1,321 399 787 23,585) .0123) 825) 2,808 9,701 0139) 72 
Washington 13.1} .0087 4.0 13,494; .0105 3,179 “ “ 701 11,939] -0062; 911 2,985) Sere eee 0080; 92 
Dearborn 25.0) .0167 7.3 14,716) .0115 4,114 558 438 726}. 25,388) 0133) 1,016] 3,478 5,532 0134; 80 
Decatur. . 19.8) .0133 6.2 11,845) .0092 3,146 1,211 311) 615 19,663) .0102| 993 3,171) 11,670 0105; 79 
Dekalb..... 27.1| .0182 8.6 18,307) .0143| 5,134 1,309) 450 989 31,030) 162 1,145) 3,608 10,625} .0160) 88 
Delaware : -103 93.3) .0626 29.3 84,221 .0657 19,344 9,676) 2,710 5,627]... 119,273| .0622| 1,278) 4,071 12,987] .0633) 101 
Withheld to avoid disclosure. © SM, 1950. Before using these figures, see explanation page 19. 
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. . the contents of this Survey of Buying Power are fully protected by copyright. The 


exclusive estimates of population, Effective 


Buying Income, 


retail sales 


and §ssales- 


advertising controls must not be reproduced in printed form, in whole or in part, without 
written permission of SALES MANAGEMENT, INC. 
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Muncie, Indiana—A Thriving Industrial City 
: Ta ete | With 61 200 Population 


| Figure Is From Sales MERA 1950 Survey of Buying Power 
| | TEST surrounded by a Prosperous Agricultural Area 
| CAMPAIENS 


Offers You Complete Coverage of This Rich Market 


With 


THE MUNCIE ne UNCIE EVENING PRESS 


Morning and Sunday 


‘Total Daily Circulation 48 166 Sunday 28,476 


‘Total Advertising 1949—19,673,624 Lines 


Lemos seeee 


oe Audit June 30, 1949 Represented Nationally by the Kelly-Smith Co. * Authority Media Records 
INDIANA A- _- (Continued) _ sive estimates by SALES MANAGEMENT 
oe RETAIL SALES—1949 WHOLE-| EFFECTIVE BUYING INCOME—1949 pom 
JH oD ESTIMATES — ESTIMATES CONTROLS” 
COUNTIES o iT a ern 7 ¥ 
CITIES roun stone of dole) Net | | | Farm Qual- 
Total | Families} Dollars oy ee ea ods Dollars Gross % of | ity of 
(in % (in (in % l Furn.- (in % | Per | Per | Dollars. | U.S. A.| Mar- 
thou- of thou- thou- General House- | Volume thou- of | Cap- | Fam- from Poten- | ket 
sands) |U.S.A.| sands) _ sands) USA. Food | Mase. Drug | Radio Code sands) cone ita ily Farming tial Index 
AMuncie ees 61.2) .0411 19.2 76,820) .0599 16,401) 9,668) 2,494 5,400 G 86,465) .0451) 1,413) 4,503 os -0487) 118 
Dubois. . . 24.6) .0165 6.4 12,562} .0098 2,714) 348) 258) 376]... . 20,161, .0105) 820) 3,150 6,992 -0115) : 70 
Elkhart... 88.1) .0591 26.8 78 ,862| -0616 17,757) 7,993) 2,462| 4,575)... 112,912; .0589| 1,282) 4,213 17,233 -0598) 101 
Elkhart. ; 40.8 -0273) 12.4 44,915) .0351 10,783) 5,142) 1,489] 2,000 H 56,567) .0296) 1,386) 4,562 “ 0308} 113 
Goshen : 14.6} .0098) 4.6 18,179] -0142| 3,612 ° 376; 1,334 H 19,901; .0103| 1,363) 4,326 .0114} 116 
Fayette. . 29.5 0.198) 8.7 17,229) -0134) 4,442 1,588) 528) 798 33,211; .0174| 1,126) 3,817 6,285 .0167| 84 
Connersville 18.3} .0123} 5.6 16,7 0130} 4,114 1,588 528 798 H 22,397] .0117| 1,224) 3,999 0122) 99 
Floyd..... A 45.1) .0302! 13.8 29,469) 0230! 8,118 3,952 634| 2,030 45,975) .0240| 1,019) 3,332 3,146 -0249| 82 
New Albany 33.0) .0221) 10.3 28,003) .0219} 7,921 3,952 | 2,030) H 34,925) .0182) 1,058) 3,391 Fees 0201} 9! 
Fountain 19.3) 0129, 6.0) 12,204) .0096, 3,889 502} 361 514 20,689 .0108| 1,072| 3,448) 10,646] .0109| 84 
Franklin 15.6) .0105) 4.6 6,461| -0050) 1,849 125) 142) 121}. 10,830; .0056| 694) 2,354 8,438 -0064) 61 
Fulton 16.5) .0111) 5.1) 11,127) 0087) 2,523) 863! 231) = 163 19,712] .0103) 1,195) 3,865| 9,764] .0100| 90 
Gibson.. - 33.3) .0223 9.7 16,511) .0129 4,287 1,364 311) 698 28,013) .0146; 841) 2,888 10,586 -0156) 70 
Grant... 66.6; .0447 20.9 54,276| .0423 12,819 6,385 1,904] . 75,672) .0395| 1,136) 3,621 14,350 -0414) 93 
Marion 33.6] 0226) 10.9 42,175] .0329) 8,969 6,132; 1 386! 2,833 H 46,584) .0243) 1,386) 4,274)... 0265} 117 
Greene 31.6) .0212) 9.6] 16,508) .0128| 5,514) 1,212; 527} 847 28,983| 0151, 917| 3,019) 7,760] .0157| 74 
Hamilton 28.2) .0189) 9.2 18,666 0146) 4,322 1,156 554) 552 28,939) .0151 1,026) 3,146 14,159 -0157| 83 
Hancock ‘a 20.7) -0139) 6.7 12,562 0098) 3,250) 696) 298) 1,151}. 22,331) -0117 1,079) 3,333 10,553 -0116) 83 
Harrison. 18.0) .0120 4.9 6,102) -0048) 1,470 362 128) ° 11,917, .0062| 662) 2,432 8,542 -0069| 58 
Hendricks 23.1) .0155 7.3 11,486) .0089) 2,903) 265) 425) 249}. 19,185 -0100 831) 2,628 15,702 -0108| 70 
Henry... 60.2] .0337; 15.2] 34,539) .0270 8,730, 2,548, 1,138| 1,829 59,288) .0309| 1,181| 3,901} 13,059] 0303] 90 
New Castle 22.6) .0151| 7.0] 24,126) .0188] 7,022 2,196} 944) 1,592] H 30,432] .0159| 1,347] 4,347]. ..| 0166 _ 
Howard 57.3) .0384) 17.4 51,426, .0401) 11,506 7,477; 1,617) 3,970 64,492! .0337) 1,126) 3,706 12,919 
Kokomo 41.7| .0280) 12.7 46 ,027| .0360) 9,531 7.4141 1,360) ° G 52,253| 0273} Be fer p> Fe 108 
A See end of state for ‘‘SM Standard Metropolitan County Areas.” 


Before using these figures, see explanation page 19. 
*Withheld to avoid disclosure. C 
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\ WIOU’S Primary Area* is no DOG, either! 


1949 SALES MANAGEMENT ESTIMATES 
RETAIL SALES $529,199,000 


GREATER THAN, FOR EXAMPLE, LOUISVILLE, ST. PAUL OR COLUMBUS IN 1948 


FOOD SALES $121,501,000 


GREATER THAN, FOR EXAMPLE, KANSAS CITY, NEW ORLEANS, OR SAN DIEGO IN 1948 


DRUG SALES $ 17,367,000 


GREATER THAN, FOR’ EXAMPLE, NEWARK, OAKLAND OR BUFFALO 1948 


*CONSISTING OF 18 INDIANA COUNTIES IN 

WHICH WIOU HAS A 4 MV/M SIGNAL. 
Represented Nationally By WEED G COMPANY 1000 WATTS 1350 KC 
CBS AFFILIATE FOR KOKOMO [Berbice era 


VICE PRES. AND GEN. MGR 


252 


SALES MANAGEMENT 


East Chicago 


Hammond 


PORTER 


Volperaise 
ee Q 


NEWTON 


Huntington 


BENTON 


WARREN 


ENRY 


New 
Castle 
Q 


BROWN 


BARTHOLOMEW 


“Columbus 
o 


Bloomington 


KNOX A-DAVIESS| MARTIN |: 


¢ j 
Vincennes 


PIKE 


ae 1949 Retail Sales in Excess of $100 Million 
1949 Retail Sales $50.0 Million to $99.9 Million Cities shown are those having 


retail sales of $15.0 million or 


1949 Retail Sales $25.0 Million to $49.9 Million aiaetn oe 


1949 Retail Sales $10.0 Million to $24.9 Million 


INDIANA 


MANAGEMENT 


& 


* HAMMOND * EAST CHICAGO 


* WHITING 


* MUNSTER 


THE HAMMOND TIMES 


SERVES 210,000 BUYERS 


IN “TIMES CITY” INDIANA 


* HIGHLAND 


OVER 81,000 INDUSTRIAL EMPLOYEES EARNING AND SPENDING 
FAR ABOVE STATE and NATIONAL AVERAGE INCOMES 


96% CITY ZONE COVERAGE 


THE HAMMOND TIMES IS THE ONLY DAILY NEWSPAPER IN 
THIS RICH, COMPACT, THRIVING, KEY MARKET 


Represented by Burke, Kuipers & Mahoney, Inc. 
New York - Chicago - Dallas - Atlanta - San Francisco - Los Angeles 


* CALUMET CITY 


* LANSING 


INDIAN A— (Continued) 


POPULATION 
SM ESTIMATES 
1/1/50 


COUNTIES 


CITIES 
Total Families} Dollars 
(in % (in (in Q% 
thou- | of thou- thou- of 
sands) U.S.A.) sands) sands) (U.S.A 
Huntington 31.8| 0214, 9.8] 25,485) .0199) 
Huntington 15.9} .0107/ 4.7] 17,991) .0140 
Jackson 30.7, 0205) 8.9] 27,281) .0213, 
Seymour 11.2} .0075 3.5] = 18,954) .0148) 


Jasper 15.6) .0105 4.4 11,127| .0087/ 
Jay 26.7| .0179 8.6] 16,513) .0129) 

Portland 8.2) .0055 7 10,923) -0085) 
Jefferson 22.9) .0154 7.2] 13,640) .0106 


Jennings -9 .0100 5 5,743) -0045 
Johnson 27.5) .0184 vl 20,101 .0157| 
Knox 47.2, 0317, 13.8} + 36,081| .0282) 

Vincennes 22.3) .0149 6.8] 27,431) .0214| 


Kosciusko -0| .0214 1 25,484 | 
Lagrange 15.6 .0105, 4.6) 8, 255) pon 
Lake 31) 361.8) .2426 97.4] 337,353) .2633 
Gary 140.5) .0943) 40.2) 151,743] .1185 
Hammond 86.3) .0578| 23.8] 101,270) .0790 
East Chicago 69.8) 0469) 17.8] 38,100] .0298) 


La Porte 78.9| .0529 23.3 71,376) .0557 
Michigan City 31.4) .0210 8.9 34,813) .0271 
La Porte 21.7) .0146 6.6 27,378) .0214 

Lawrence. 35.8) .0241 10.3 21,537, .0168| 
Bedford 14.6) .0098 4.5) 16,063) .0125) 

Madison 148} 108.6) .0728 34. 93,729) .0732! 
Anderson 55.4) .0371 18.1 63,367) .0495 
Elwood .6| .0085 3 13 681 


71 


Marion 
Alndianapolis 


-3732, 174.6] 640, 343) ° 
143.3 


455.5) .3055) 614, 104) . -4793 


A See end of state for “SM Standard Metropolitan County A Areas.”’ 
*Withheld to avoid disclosure. 


RETAIL SALES —1949 


ESTIMATES 


FOUR STORE GROUPS 


(in thousands of dollars) 


121.313 


11 

849 
5,998, 
5,511) 


123 ,492 
122, 137 


) Furn.- 
| House- 


Drug | 
850 


143 
568 
1,019) 
744) 


684 
167| 
8,468) 
3,748) 
2,035} 
1,178] 


1,653 
* 


ad 
786) 
579) 
3,112) 
2,405 
189| 


Radio 
1,012 


The “SM” symbols mark 


_ sive e estimates by SALES BARAGENEN. 


Original, excly- 


EFFECTIVE BUYING INCOME—1949 
BY estimates 


Net Farm 
Dollars | | Gross 
(in ‘ Per | Per | Dollars 
thou- | of | Cap-| Fam-| from 
sands) |U.S.A.| ita | ily Farming 
38,445| .0200| 1,209| 3,923] 12,612 
23 ,243 -0122) 1 462! 4 1945)... a 
28,994 0151) 944 3, 258 | 8,153 
12,596} .0065| 1,125) 3,599]... ; 


16,445| .0086| 1,054) 3,738 13.8n] 
24,370| .0127| 913! 2, 834) 9,909 
9,397| .0049] 1,146) 3 ,356| 

20,134 6.434 


0105 879, 2, 796 | 


10,401| .0054) 698) 2,311, 3,408 
24,821| .0130/ 903] 2,886, 11,368 
47,564) .0248| 1,008 3,447, 16,125 
29,420] 0153] 1,319) 4,326) 


0167) i 003, 3,177| 


18,982 
12,986| .0068| 832| 2, 823| 10,949 
491,757| .2567, 1,359| 5,049, 11,011 
221,473] .1156| 1,576| 5,509)... 

128,810 “0672! 1,493] 5,412 

84,949 


-0443) 1,217) 4,772 


| 
.0544| 1,322| 4,477; 11,832 
.0232| 1,416] 4,995 
-0165) 1,462) 4,808).... . 
0183 981/ 3,411) 3,952 
.0088| 1,148) 3,723| 
-0725) 1, an 4,086| 
0415] 1,435) 4,393] 
-0084| 1,273] 4, 219| 


————— 


SALES 
ADVERTISING 
CONTROLS 


31,293) 
30,124) 


996, 046 .5197| 1, 700) 5,705) 13,086 4843) 130 
862 "620| .4500| 1,894] 6 020}... -{_.4299) 141 
Before using these figures, see explanation page 19. 


SM, 1950. 


Every single one of the nation’s ten largest agencies evaluates 


local market potentials with the aid of— 


SALES MANAGEMENT'S “Survey of Buying Power.” 


THE NATION'S TEN LARGEST AGENCIES use what source of market data? 


SALES 


MANAGEMENT 


M ANNIVERSAR 


The ONLY Market in Which BOTH of These 


Monthly Grocery Inventory 
Indianapolis 


Py 


” 


Important Services are Available 


@® You'll find consumer preferences, ownership and 
buying habits for 135 product classifications . 
arranged in sections on foods, soaps and cleaners, 
toiletries and cosmetics, alcoholic beverages and 
soft drinks, automotive and general . . . in the 5th 
annual Star and News Consumer Analysis... You 
can study the market trends over the past five 
years with this new 1950 edition . . . and also com- 
pare trends in the 13 other markets which prepare 
a consumer analysis on the comparable Milwaukee 
Journal style. But that’s not all... 


Only The Indianapolis Star and The Indian- 
apolis News give you the Bureau of Advertising 
sponsored Grocery Inventory, as well as the Con- 


KELLY-SMITH COMPANY ¢ NATIONAL REPRESENTATIVES 


sumer Analysis. It shows average units sold per 
store, total units sold, percent of distribution, and 
total stocks on hand. It may be correlated with the 
Consumer Analysis to give the complete picture of 
consumer preference and volume for 415 grocery 
products . . . An opportunity available in no other 
market in the whole United States! 


In addition, The Star and The News offer you 
the Bureau of Advertising standard data and market 
folder, and do spot and special merchandising 
checks. Whatever you need to map your sales com- 
paign for most effective results is available from the 
Star and News... including saturation coverage of 
the rich Indianapolis market. Write for full details! 


THE INDIANAPOLIS STAR 
THE INDIANAPOLIS NEWS 


an 


Chicago | 
35 E. Wacker Drive 
Phone: State 2-7942 


New York 17 
441 Lexington Ave. 


Get in Touch With— 


SCHEERER & COMPANY 


National Representatives 


Detroit 2 
3049 E. Grand Blvd. 


Phone: Murray Hill 2-2423 Phone: Trinity 2-3914 


|NDIANA— (Continued) 


For INFORMATION on these INDIANA markets... 


INDIANA LEAGUE OF HOME DAILIES 


Alexandria Times-Tribune 
Bicknell News 
Bloomfield World 
Bloomington World-Telephone 
Columbia City Post & 
Commercial Mail 
Decatur Democrat 
Elwood Call-Leader 
Frankfort Times 
Greensburg News 
Huntington Herald-Press 
Jasper Herald 
Linton Citizen 
Madison Courier 
Martinsville Reporter 
Mt. Vernon Democrat 


New Castle Courier-Times 

Plymouth Pilot G News 

Portiand Cammercial-Review 
& Sun 

Rochester News-Sentinel 

Rushville Republican & 
Telegram 

Shelbyville News 

Spencer World 

Union City Times-Gazette 

Valparaiso Vidette-Messenger 

Vincennes Sun-Commercial 

Washington Democrat 

Winchester News & 
Journal-Herald 


The “SM” symbols mark original, exely. 
sive estimates by SALES MANAGEMENT 


RETAIL SALES—1949 


JM 


ESTIMATES 


yp ESLIMATES 
BY, 1/1/50 
COUNTIES = — 
CITIES | 

Total Families} Dollars 

(in % (in (in % 
thou- of thou- thou- of 
sands) | U.S.A. sands) sands) | U.S.A. 


ee 
Picdéxsesesendis 42.0 

Bloomington........ 25.7 
Montgomery.......... 30.7 


INL éceeeeecnaned 11.1 
Se 24.7 
Ohio... 2 
EE ee 
i ieckedemewiwawes 
Se 17.7 


0.3 
-0103 4.8 17 ,670 
-0282 11.9 33,703 
-0173 7.8 31,536 
-0206 10.0 24,048 
‘ 4.2 17,347) . 


° 14,717) .0115 
-0075 3.4 8,256) .0064 
0165 7.7 17,228) .0135 
-0029 1.4 2,154) .0017 
-0112 4.9 9,692) .0075 
-0080 3.6 5,743) .0045 
0119 a 8,255; .0064 


FOUR STORE GROUPS 
(in thousands of dollars) 


| General 


Food | Mase. Drug 


EFFECTIVE BUYING INCOME—1949 a 

ALE 
ESTIMATES CONTROLS 
— fe " 
Net Farm Qua 
am Dollars Gross % of | ityel 
| Furn.- (in % Per | Per Dollars | U.S.A. | Mar. 
House- | Volume thou- of | Cap- | Fam- from Poten- | ket 
Radio Code sands) |U.S.A.| ita iiy Farming tial Index 


1,491 


264 129 


2,770 516 
3,923 2,687 361 
8,370 2,766; 1,128 
7,286 ~» ° 
6,014 2,561 747 


2,478 


3,871 960 387 
1,727 153 310 
4,166 906 477 

639 oe er 
3,405 404 270 
1,848 278 142 
2,956 362 245 


412) 


418 


864 H 23,226| .0121 
a 41,220) .0215 
1,403 H 28,727) .0150 

ieinssas 37,491; .0195 


260). . 21,760) .0114 
eee 11,931} .0062 
708}. . 28,036| .0147 
© Eh diewetang 3,133) .0016 
— ine sdee 14,442) .0075 

Dan sunanes 9,849) .0052 
Eire 14,993) .0078 


1,498] 4,839].......... 0123) 119 

981) 3,464 2,764 0243| 88 
oe ee errr 0183) 106 
1,221) 3,749 18,431 0195) 9% 


926) 3,065 8,180} .0123| 78 
1,075) 3,509 10,614] .0065) 87 
1,135) 3,641 12,141 0147| 8 

746) 2,238 1,882] .0019) 68 

860) 2,947 4,234] .0082) 73 

828) 2,736 3,294]  .0056) 70 

847) 2,677 10,066}  .0082) 69 

59 
63 


cesarean maken 8). : PE: ‘ . 85 

Valparaiso......... 11.2} .0075 3.4 16,384) .0127 3,682 2,561 477 387 H 14,074) .0073| 1,257] 4,139).......... -0090) 120 
Eee 22.2) .0149 6.7 10,409; .0081 2,750 432 245 eS 16,600) .0086) 748) 2,478 8,482]  .0097) 65 
OS itl tc aean 13.1} .0088 3.8 7,538) .0059 1,365 195 168 SE a etched 11,900) .0062} 908) 3,132 10,467]  .0066) 75 
RE ee 22.1; .0148 72) 10,051} .0078 3,301 1,029 297 env cctweud 23,239) .0122) 1,052) 3,228 12,831 -0114) 77 
ee 28.4) .0191 9.2 21,537| .0168 5,238 1,519 ree 33,181} .0173) 1,168) 3,607 15,594 0175| 9% 
ESS 19.3) .0129 5.7 10,051} .0079) 2,766 153 349 natant 19,149} .0100) 992) 3,359 6,706} .0100| 78 
ats scckivneueds 20.6; .0138 6.7 12,921; .0101 3,250 919 232 UE ahciesauinas 22,864; .0119| 1,110) 3.413 17.819 -0117| 85 
*Withheld to avoid disclosure. © SM, 1950 Before using these figures, see explanation page 19. 


LOOK BEFORE YOU WRITE 


Most of the questions readers will ask about the Survey of Buying Power have been 


answered in the introduction beginning on page 19. So before you write, wire or call 


the editors, re-read this section. Chances are that we will refer you to these pages anyway. 


SALES MANAGEMENT 


ga oe itt 


78 
87 
89 
66 
73 
70 
69 
59 
63 


| glsessisess 


@ When station WTTV went on the air (it was 
the second in the state) Bloomington, Indiana 
(population 20,000) became the smallest city in 
the country with its own Television station. Not 
included in the population figure is the Indiana 
University enrollment, a bonus of 13,000. 


It was the culmination of two years of diligent 
pioneering in a new field. With the exception of 
two projectors, all equipment—including trans- 
mitters—was built by the staff of WTTV engi- 
neers. And, at only a fraction of the cost of other 


TV operations! 


And, what kind of programs do they put out? 
For the most part, they’re LIVE talent. They 
frown on the canned stuff at WT TV. They draw 
from the talent—and there’s lots of it—at Indiana 
University in Bloomington. They use hometown 
folks on the air frequently, for here in Bloom- 


ington, everybody knows everybody else. They 


like to see their friends, relatives and associ- 
ates on the air. WTTV programs are intimate, 
“folksy” and somewhat like a small town news- 


paper, as compared to a metropolitan daily. 


WTTYV goes in heavily for sports, and this 
season is televising a//] of the home basketball 
games of Bloomington’s two high schools. Many 
sports, musical and dramatic programs come 
directly from the I.U. campus. Newscasts and 
some commercials are done LIVE, while other 
presentations—using local talent—have in- 
cluded everything from Canasta lessons to Car- 
toon lessons. And, it’s going over BIG! All of 
Bloomington is proud of its TV station, for when 
WTTV went on the air, there were only 83 


stations in the nation. 


Station WTTYV is a sister station of WTTS— 
which in less than a year on the air—has be- 
come the leading AM station in the area. 


LET OUR NATIONAL REPS. GIVE YOU THE COMPLETE STORY QQ 


A WITS 


A Regional Station 
on the Air 20 Hours 


WTTV 


Indiana’s Second 
TV Station. 


a Day. Owned and Operated by Sarkes and Mary Tarzian 


Represented Nationally by 
WILLIAM G. RAMBEAU CO. 
New York, Chicago, Los Angeles, San Francisco 


MAY 10, 1950 


National Representatives 
BARNARD & THOMPSON, INC. 
299 Madison Avenue, New York 
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LOOK WHAT'S 
TO 


c 


VS. 


NATIONAL 


SOUTH BEND BUSINESS 


TREND === 


Millions 


|,O00- 


Ieee 


7004 
6007 
500-4 


+— 400- 


300- 


KERLIN ain 
RESEARCH 


9004 
800+ 


39 ‘40 ‘41 


42 43 '44'45 46 '47 48 49 
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INDIAN A— (Continued) 


COUNTIES 
CITIES 


St. Joseph 
ASouth Bend 
Mishawaka 

Scott 


153 


Shelby 
Shelbyville 

Spencer 

Starke 


Steuben 
Sullivan 
Switzerland 


Tippecanoe 
Lafayette 

Tipton 

Union 


Vanderburgh 
AEvansville 
Vermillion 
Vigo 
ATerre Haute 


52 


163 


Wabash 
Wabash 

Warren 

Warrick 


A See end of state for 


*Withheld to avoid disclosure. 
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Pry ESTIMATE RETAIL SALES—1949 
IM S 
JM BYP Estimates 
FOUR STORE GROUPS 
| (in thousands of dollars) 
Total | | Families| Dollars eee 
in | % | (in (in | % 
thou- | of | thou- thou- of | | General | 
sands) | U. Ss. A.) sands) sands) | U.S.A Food Mase. Drug 
198.7) .1333 56.7 200,149) .1562 48 , 289) 28 443) 5,955) 
125.6} 0842; 37.0) 161,266) .1259| 34,720) 25,938] 4,995 
34.6) .0232 10.0 29,641) .0231) 8,895 1,850 839 
11.2) .0075 3.3 6,102, .0047 1,298 238) 117 
29.7| .0199 9.6 20,100! .0157 5,426 ° 592) 
13.6) .0091 4.6 16,706; .0131 4,165 2,130 - 
16.9) .0114 5.0 5,743) .0045 1,504 11 130 
16.0 .0107 4.8 11,128 .0087 2,455 250! 116 
14.4) .0096 4.6 10,409, .0081 3,059 795 310 
25.4 .0171 8.0 11,486 .0090 4,805 932 425 
8.2, .0055 2.8 2,513) .0020 725 41 
65.7, .0440 20.0 74,045; .0577 16,296 11,264 3,270 
42 0) .0282 12.8 1,201; .0478 12 ,827 ° ,607 
16.6 .0111 4.9 10,051 .0079 2,766 654 271 
6.5, .0044 2.0 3,231) .0025 933 125 154 
165.0 .1106 48.6 158,959, .1241 35,620 iy, 989 6,741 
131.6) .O883 39.9 152,676, .1191) 33,388 19 ,989 6,669 
21.4) .0144 6.7 15,075, .0118 4,615 820) 349 
106.5 .0714 34.7 104,811) .0818 26,794) 20,344, 3,502 
75.6) .0507 25.5 94,822) .0740 21,339 18,944; 3,392 
29.0) .0195 8.7 18,665, .0145 5,340 : 669 
12.6) .0085 3.7 10,281) .0081 3,043 1,513 77 
9.5 .0063 2.9 2,872; .0023) 1,089 84 91 
21.7 -0146 6.4 8.974 .0070) 2.731 820 142 
“SM Standard Metropolitan County Areas.”’ 


a ££ es 2 


| Furn.- 


| How 
Radio 


Oribune 


Che 
Soulh Bend 


NATIONAL 


ouse- 


12,527 
11,169 

933 
~ 


1,596 
110 
121 


HAPPENED 
BUSINESS 
“TEST TOWN, 


South Bend’s business growth in the past 10 years has 


IN 
U.S.A. 


far outdistanced the national upswing. Note the consistent 
climb of “Test Town, U.S 
booms or busts—just steady and continued growth. Note, 
too, that South Bend closely parallels the national trend. 
Convincing proof that “Test Town, U. 
for tests you can trust! One newspaper—and only one— 
saturates this great business center. Get the whole story. 
Write for free market data book, “Test Town, U. S. A.” 


5. A.” No peaks or valleys, no 


S.A.” is the market 


gy ad 
SOUTH BEND, 
IND. 


SEPRESCERTATEV eS 


The “SM” symbols mark original, exclu- 
wn t estimates by SALES MANAGEMENT. 


EFFECTIVE BUYING INCOME—1949 SALES 
ADVERTISING 
ESTIMATES CONTROLS 
Net | Farm Qual- 
Doilars | Gross &% of | ity of 
(in | % | Per | Per | Dollars |U S.A. Mar- 
thou- of | Cap-| Fam-| from Poten- | ket 
sands) ce ll ita | ily Farming tial Index 
ote MS, leet Ban TE Betctnce 5 asco fees 
287, 451| .1500) 1,447| 5,070} 10,102} .1484) 111 
196 ,640| .1025| 1,566) 5, 318}.......44. 1059) 126 
44,671] .0233| 1,291] 4,467)........ .0232! 100 
8,299) .0043| 741] 2,515) 2,193] .0051 68 
35,823) .0187| —_ 3,732) 13,468] .0180 90 
17,617| .0092| 1,295) 3, 830) ers ee 0104, 114 
12,439| .0065| 736) 2,488) 7,542) .0069 61 
12,884] .0067, 805) 2,684, 7,453] .0081 76 
19,768} .0104| 1,373 4,297, 8,160} 0096. 100 
22,258| .0116 876) 2,782 7,861] .0119 70 
6,187) .0032) 755 2,210/ 4,636]  .0033 60 
90,666, .0473| 1,380 4,533) 15,234) .0498 113 
63,711| .0332| 1,517| 4,977|........ .0366 130 
16,598} .0087| 1,000| 3,387; 12,510] .0089 80 
7,247| .0038) 1,115! 3,624) 5,584) .0035 80 
| 
255,594, .1333) 1,549) 5,259 6,004) .1260 114 
223,588] .1166| 1,699] 5,604).......... 1117 127 
21,794| .0114) 1,018) 3,253) 5,708] .0121 9 
133,140} .0694| 1,250| 3,837 7,486] .0735 103 
108,717) .0568| 1,438) 4,263).......... .0607, 120 
34,238} .0178| 1,181, 3,935! 12,955) ,0172 8% 
17,002) .0089) 1,349| 4,595)........ .0086 101 
10,289} .0054| 1,083, 3,548; 10,825) .0047 75 
14.473) .0978 667 2.261) = 4,872 0088 60 
19. 


Before using these figures, see ener ge 


SALES MANAGEMENT 
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DON’T FORGET TO ADD MISHAWAKA 
WHEN YOU STUDY SOUTH BEND SALES FIGURES! 


Saleswise, the two cities of South Bend and Mishawaka are one. They 
are separated only by a street. Together they form a single, unified 
market of 160,000 people. 

This two-city fact makes a big difference in South Bend’s national 
sales ranking. For example: in 1949, South Bend ranked 85th in 
the nation in retail sales, with a total of $161,266,000. But, when you 
cross the street and add Mishawaka’s 1949 retail sales, the total 
jumps to $190,907,000. That figure boosts South Bend-Mishawaka to 
72nd place nationally —instead of 85th! 

Be sure to add Mishawaka when you count up South Bend sales 
figures. Remember, too, that these sister cities are just the heart 
of the South Bend market. The entire market takes in more than ha!f-a- 
million people who spent more than half-a-billion dollars for retail 
purchases in 1949! 

WSBT —only WSBT—covers a// this rich and responsive market. 


WIS'BS 


SOUTH BEND 


All figures from 1950 “Survey of Buying Power’ 5000 WATTS 


960 KC « CBS 


RAY MER COMPANY ONAL SErSee SERA eS SG 


The ‘‘SM"’ symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


POPULATION 
ESTIMATES 


RETAIL SALES—1949 


. DI AN A — (Continued) 


EFFECTIVE BUYING INCOME—1949 


SALES 
ADVERTISING 


1/1/50 JM ESTIMATES 


COUNTIES | | 
FOUR STORE GROUPS 
CITIES (in thousands of dollars) Net | 
| Families} Dollars de Dollars 
| % (in (in % Furn.- (in % | Per | Per 
thou- | of | thou- thou- 


of | House- | Volume thou- | of | Cap- | Fam- 
sands) ‘inte sands) sands) |U.S.A.| Food | Mdse. | Drug Radio Code sands) USA, ita | ily Farming 
t cere ici : | Pinta: = 3 ; Risa nisi (esieeet Si) Pa Stas 


BY LD ESTIMATES 


CONTROLS 


0053 | 


17.7| .0119 1,297] 404) 168 197]... 
Wayne 68.7) .0460 | 13,927) 8,162) 2,016} 4,232]. 
Richmond 17.3] .0317 t 7,684] 1,638) 4,052 
Wells 21.0! .0141 696 310! 508 
© SM, 1950. 


Washington 8,197 


ad 0481 


-0362 
Le _18,095' .0095! 862! 2,872 11,821! = .0123 


Before using ‘these figures, see explanation page 19. 


10,874) .0056| 614| 2,132 
92,310) .0481| 1,344] 4,417) 
67 ,836| .0354| 1,434] 4,584 


e Terre Haute is the heart 
of a great industrial and 
agricultural area. 

e Terre Haute has over 
123 widely developed and 
varied industries. 

e Terre Haute is a stable 
market—a trading center 
for over 275,000 typical 
American people. 

e Terre Haute is always 
active, always responsive, 
particularly to new prod- 
ucts, new ideas. 


There are many reasons 


why TERRE HAUTE 


i , ; is often selected as the 
a No. 1 TEST MARKET 


of the nation ! 


Chicago 


ILLINOIS 


Terre Haute Tribune-Star 


Daily Circulation Over 60,000—Sunday Over 46.000. 


Terre Haute is relatively isolated 
from the influence of outside media. 
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EVANSVILLE, INDIANA 


e Established 1923 
e NBC Affiliate 


HOOPER Station Audience Index 
December 1949 - January 1950 


8 AM - 12 Noon—Mon.-Fri. 29.6% 
12 Noon -6 PM—Mon.-Fri. 43.4% 
6 PM - 10:30 PM—Sun.-Sat. 39.0% 


in EVANSVILLE: 
WGBF 


1280 KC 5 KW (D) 


1 KW (N) 


TERRE HAUTE, 


e Established 1927 
e NBC Affiliate 


CONLAN Survey—% of Listening 
Homes—November 6-12, 1949 


8 AM - 12 Noon—Mon.-Sat. 41.3% 
12 Noon - 6 PM—Mon.-Fri. 46.3% 
6 PM - 10:30 PM—Sun.-Sat. 54.2% 


in TERRE HAUTE :7s 
WBOW 


1230 KC 


INDIANA 


250 Watts 


| N D1 AN A— (Continued) 


The “‘SM”’ symbols mark original, exclu- | 
sive estimates by SALES MANAGEMENT. | 


7p estimares RETAIL SALES—1949 EFFECTIVE BUYING INCOME—1949 _ 
SALE ; 
JM ei ESTIMATES ESTIMATES CONTROLS 
a —— =u ’ seas 
COUNTIES 

CITIES | we ne Pooler) Net F: Qual: 
(in thousands of dollars e arm > 

Total Families} Dollars mis , Dollars Gross | % of | ityot 

(in | % | (in (in % | Furn.- (in % | Per | Per | Dollars | U.S.A. | Mar 

thou- of thou- thou- of | General House- | Volume thou- of | Cap- | Fam- from Poten- | ket 
sands) | U.S.A.) sands) | sands) |U.S.A.| Food | Mdse. Drug | Radio Code sands) |U.S.A.| ita ily | Farming tial | Index 

escrace Tete Ellie a foarte ncoxarstt, Seal Phase Desccsca 

| 

Ti unacucuind ann 17.5) .0117) 5.3 12,203) .0095) 3,129 431| 451) ae 19,169) .0100) 1,095) 3,617 14,366 0102) 87 
Rs so 18.9 ened 6.1 12,562) -0099) 3,145) 682) 361) 404 21,218) .0111| 1,123) 3,478 10,934 0111, 87 
—— : pare SS a ee SS ae ESSE EE — 

Total Above Cities.....| 1,989.2/1.3341| 607.3] 2,377,61111.8558| 518, 910) 380, a 81 at 128,912]. 3,114, 786/1.6250) 1,566) 5,129).......... 1.6363, 123 
——— — EEE PRES EME | - SES EEE EEE EE — | ——_— 

| | 
State Total . 1 3,991.3/2. 6768 1,202.41 3,327,880'2.5976| 784,438| 446. = 111,369! 168,534 5,048, 237 2.6335 1,265! 4,198! 906,445! 2.6314 98 


IND A NA— ) Standard Metropolitan County Areas 


Anderson... ..8] 108.6) 0728) 34.0 93,723) -0732| 22,053) 14,317; 3,112! 6,174]... 138,938) .0725| 1,279 4,086) ahs aa .0728| 100 
Evansville. eee 62 197.6| .1325) 53.1 178,339 1392) 40, 679) 21,335 7,237, 12,263].... 280,952! .1465| 1,422) 4,836).......... .1415) 107 
Fort Wayne........ .57 175.3| .1176| 51.6) 185,315) 1446) 35, 630) 35,031 5 ,886| 8,351)... 308,098) .1607) 1,758) 5,971|.. -1472; 125 
indianapolis ..71] 656.5) .3732| 174.6 610,343) -4938; 134, 503) 123,492) 31,293) 35,534].... 996,046, -5197| 1,790 5,705) tl aes -4843) 130 
RS 103 93.3) .0626 23.3 84,221) 0357) 19,344) 9,676) 2,710, 5,627].. 119, 273; -0622| 1,278 4,071| .0633, 101 
South Bend....... .153 =a 1333 58.7] 200,149) .1552) 48,239 28,443) 5,955) 12,527].. 287,451) 1800) 1,447; 5,070 .1484 111 
Terre Haute... 163 106.5} .0714) 34.7 104,811 .0318) 28.7341 20,344 3.592 5,884). . 133, 140) .0694| 1,250) 3,837).......... .0735 103 
© SM, 1950. Before using these figures, see explanation page 19. 


Copyright 


. the contents of this Survey of Buying Power are fully protected by copyright. The 
exclusive estimates of population, Effective Buying Income, retail sales and sales- 
advertising controls must not be reproduced in printed form, in whole or in part, without 


written permission of SALES MANAGEMENT, INC. 
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SALES MANAGEMENT 


Basic NBC + 5,000 WATTS 
1430 KC. 


INDIANAPOLIS, INDIANA 


Nationally Represented By 
John E. Pearson Company 


* 
Affiliated With 
The Indianapolis Star 


and 
The Indianapolis News 
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If your business is in its infancy or if it is full- 
grown... WIRE has a “tailored” plan for your 


Indiana radio schedule. 


W IR E is located at the hub of the “Great Hoosier 
Market” . . . covering 20 out of the 25 retail- 
trading-area counties . . . 404,300 radio families 
with a buying power of $1,921,798. These thou- 
sands of purchasers with the “1430” habit can 


be yours with WIRE’ s “tailored” radio plan. 


County by county ... WIRE is your best sales- 


man in the ““Great Hoosier Market.” 


Wd BOR ECU BEST SALESMAN IN THE GREAT HOOSIER MARKET 


MAY 10, 


1950 


$5816 


MARKET INDEX 
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THE AVERAGE FAMILY INCOME 
IN MASON CITY, IOWA 


For REAL cooperation 
in tapping this wealthy 
market use the 

GLOBE-GAZETTE 


ee ee ee 2 


REPRESENTED BY 


wouter eekelley. Ine. MMASON CITY GLOBE-GAZETTE 


Los Angeles, San Francisco, 
Atlanta 


City County 
Ames ae tec eee OOTY 
Atlantic , sone mes 
Boone , we eee ee 
Burlington ..-Des Moines 
Carrell «ccs. _ .---Carroll 
Cedar Rapids eee Linn 
Centerville os Appanoose 
Charles City iveeeas ». oooh Ove 
Cherokee ... , o+eeeeeCherokee 
Clinton .. - ...++Clinton 
Council Bluffs Terr Pottawattamie 


POPULATION 


yD ESTIMATES 
1/1 50 


COUNTIES 
CITIES 
Total Families} Dollars 
in ‘ in (in 

thou- of thou- thou- 
sands) U.S.A. sands) sands) 

Adair 13.1; .0088 3.8 9,945 

Adams 9.7, .0065 2.9 6,637 

Allamakee 16.8 .0113 4.8 14,572 


Appanoose 7.6 17,658 

Centerville 9.7) .0065 3.1 13,809 
Audubon 11.6) .0077 3.2 10,006 
Benton 1 6.7 21,068 


Black Hawk 172] 97.9 .0657 30.0) 125,541 
AWaterloo 77.9) .0523 23.9 103 ,948 
Cedar Falls 15.0) .0100 47 15,190 

Boone 32.1, .0215 9.5 28,192 
Boone 14.9, .0100 1.7 20,410 

Bremer 0125 5. 19,748 


Buchanan 21.7, .0145 6.4 16,033 
Buena Vista 23.6 .0159 6.7 23,888 

Storm Lake 8.5) .0057 2. ¢ 13 ,902 
Butler .0117 2 14,289 


Calhoun 5 .0117 8. 17,150 
Carroll 24.1) .0162 6. 25.046 
Carroll 6.8) .0046 1.9 13,375 
Cass 20.5 .0137 6.2 22,692 
Atlantic 6) . 0051 2.5 14,613 


Cedar 16.5 .0111 5.0 16,479 
Cerro Gordo 47.4| .0318 13.6 65,476 
Mason City 30.7) .0205 g.8 55.066 
Cherokee 22.8) .0152 6.4 18 ,632 
Cherokee 8.8) .0059 2.7 13,192 
Chichasaw 15.0, .0101 4.3 12,704 
Clarke 10.0; .0067 3.2 7,166 
Clay 18.4, .0123 3 25,186 
Spencer ‘ 9.3) .0062 3.0 19,394 


A See end of state for “SM Standard Metropolitan County 
*Withheld to avoid disclosure. 
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IN MASON CITY, lOWA 


| O W A (Other West North Central States: Kensas, p. 272; Minnesota, p. 334; Mis- 
souri, p. 346; Nebraska, p. 361; North Dakota, p. 432; South Dakota, p. 504) 


City County 
ee, i ee ee eae Scott 
Des Moines Polk 
Dubuque .----. eee .- Dubuque 
Fort Dodge ...... CeCe TCT eS Webster 
oy eS ae ee Lee 
lowG City - ccc ccccccccccerevens Johnson 
TS GOR COC OC Lee 
en, ee eee ee Marshall 
Mason City -...--.......%-Cerro Gordo 
ee ee Muscatine 


RETAIL SALES 


1949 


JM ESTIMATES 


FOUR STORE GROUPS 
in thousands of dollars) 


of General 
U.S.A. Food Mdse. Drug 
-0078 1,982 277 257 
-0052 1,196 : 166 
0113 2,196 758 241 


-0138 
.0107 
-0078 
.0165 


-0980 
0812 
0118 
-0220 
0160 
-0154 


-0125 
-0186 

0108 
-0112 


-0134 
-0195 

O104 
-0177 
0115 


-0129 
.0511 
0429 
.0146 
0103 


0099 
-0056 
-0196 

0152 


4,588 560 
3,124 . 440 
2,089 259 166 
4,695 378 


24,730 17,747, 3,482 
19,391 17,158 2,952 
3,547 . 428 
5,821 1,862 603 
4,214 1,793 123 


2,802 


2,928 568 286 
4,356 1,190 439 
2,374 1,069 257 


638 377 


»oo4 182 


2,856 311 303 
11,152 8,900 1,842)" 
9,248 8,827 1,611 
3,606 1,327 423 
2,731 s, 287 
2,411 535 211 
1,625 724 137 
3,428 1,759 619 
2,572 : 513 


Furn.- 
House- 
Radio 


WHOLE- 
SALE 


SALES 


lowa Daily Press Ass'n.,; 


Northwest Daily Press Ass'n. 


MEMBER 
Minneapolis 


Des Moines 


The ‘“‘SM"’ symbols mark original, excly- 
sive estimates by SALES MANAGEMENT. 


City County 
IN ici aah a Ria le eke vate J asper 
ae rye es a Aika Fayette 
0 ee eee ee ...Mahaska 
RR er rr ee ..Wapello 
Shenandoah .........--.-.--.see0. Page 
MN TEE <a a ks Sass Woodbury 
Spencer ee ee ee Pe Kieetad Clay | 
a errr er eee Buena Vista | 
WOGETHOO «occ cccesccceces Black Hawk 
i. er peer Hamilton 


EFFECTIVE RUYING INCOME 


Net 
Dollars 
in a 
thou- of 
sands) U.S.A. 
13,468 .0070 
9,690 .0051 
16,612 .0087 


25.933 .0135 
3,654 .0071 
13,211, .0069 
-0151 


13,275) .0070 


29,672) .0155 


12,852! . 0067) 


16,551, .0087 
9,756) .0051 


25,583; .0133) 


12,902) . 0067 


Areas.”’ 


Before using these figures, see conte a page 19. 
© 


1949 SALES 

ADVERTISING 

ESTIMATES CONTROLS 
Farm Qual- 

Gross “% of | ity of 

Per Per | Dollars | U.S. A.| Mar- 
Cap- Fam- | from Poten- | ket §&f 
ita ity | Farming tial Index ' 
1,028 3,544 14,704] 0076 os 

999 3,341 11,378 -0054 83 


989 3,461 13,290 -0100' 88 


1,041) 3,412, 7,465 -0142 85 
1,408; 4,405)... ‘ OO81; 125 
1,139) 4,128 18 , 268 -0073 95 


32,501 


1,549 5,056 22,238 -0821 125 

1,588) 5,177 0671! 128 

1,590 5,075 O118 118 

1,006 3,399 24,392 .0193 90 

1,197) 3,794 0115) 115 T 

1,231 st 
909; 3,083 18,038 0118 «81 

1,218) 4,289 28,855 0163 103 

1,562) 5,106 0079 139 

1,205 

1 . 

1,123) 4,099 24,897 0161 99 

1,235) 4,421 , . 0062 135 

1,304 4,312 20,259 .0151 110 

1,5 . 0074 5 ( 

{ 

1,317, 4,346 26,775 .0117 105 

1,536, 5,352 21,076 .0407 128 C 
1,667) 5,816).... ah .0303 148 

1,301) 4,636 31,214 -0152 100 C 
1,460) 4,760)........ .0076 129 


1,103, 3,849 14,073} .0093 92 

976; 3,049 7,968} .0056 94 
1,390) 4,827 26,045} .0150 122 
1,387, 4,301 —. 0092 148 


— 
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kglo 


KGLO-FM 
MASON CITY, IOWA 


TIME 
WW 


Mon. Thru. Fri. 
8:00 A.M.—10:00 A.M. 


FARIBAULT FREEBORN MOWER FILLMORE 
34 14 


65 51 
MINNESOTA 
IOWA 


Mon. Thru. Fri. 
MITCHELL WINNESHIEK 10:00.A.M. — 12:00 N. 
14 95 94 38 


yette : _. WORTH 10 a ae Te 


Mon. Thru. Fri 
PALO ALTO . = 
aska . HANCOCK | CERRO.GORDO | FLOYD CHICKASAW 


8:00 A.M. — 12:00 N. 
pello a 7 90 0 72 45 oni 
Pa “Te Mon. Thru. Fri 
ge POCAHONTAS WRIGHT FRANKLIN «| BUTLER on. Thru. Fri. 
bury 


12:00 N. — 3:00 P.M. 
: 7 14 64 78 51 
Clay 7 


tee 
isper o 


Vie 3 Mon. Thru. Fri. 
ista ee HARDIN GRUNDY 


ee 3:00 P.M. — 6:00 P.M. 
lawk 52 16 13 


en 


‘ilton Mon. Thru. Fri. 
: B 12:00 N. — 6:00 P.M. 


Total Audience — DAY 69,740 
NIGHT’ 48,220 Sun. Thru. Sat. 
6:00 P.M. — 8:00 P.M. 


IN ONE OF THE RICHEST AREAS IN JU. S. A. Gee, Otis Se 
Any way you look at it, there's no substitute for cover- 8:00 P.M.—10-00 P.M 

age plus audience impact. KGLO with a 50% or shapadanssitinthiiambecuiiande 
better BMB penetration of 12 farm rich lowa and Sun. Thru. Sat. 
Minnesota counties has real coverage, and the Hooper 6:00 P.M.—I0:00 P.M. 36.8 66.5 
Station Audience Index for Mason City shows that 
KGLO never has less than 48.5% of the available 


—~~_® A 
listeners and hits a fat 70.4 peak. Lee STATIONS 
That's sure-enough dominance to merit a place in your 
: : 1 MASON CITY, IOWA VW A\ [P) ouincy. iunors 
radio coverage plans. Get complete details and avail kglo W/ rAD gen din 


sit - : 1300 KC 5000 Watts © CBS Affiliate 
abilities from your Weed representative or write 
WTAD-FM. 9.5 wc ere 52,000 watts 


Walter J. Rothschild, National Sales Manager, Lee 
Represented By WEED & COMPANY — New York © Chicago © Detroit © Boston @ Atlanta © Hollywood © San Francisco 


14.8 


Stations, Quincy, Illinois. KGLO-FM 101.1 MC ERP 16,000 Watts 


SM"’ symbols mark original, exclu- 


estimates by SALES MANAGEMENT. lOW A— (Continued) 


POPULATION RETAIL SALES—1949 EFFECTIVE BUYING INCOME—1949 | SALES 
ESTIMATES V 
JM 1/1/50 BYP ESTIMATES ESTIMATES CONTROLS 


FOUR STORE GROUPS 
in thousands of dollars) Net Farm 
Families ee eae Dollars Gross 
in // Furn.- (in % | Per | Per Dollars 
of thou- of General House- thou- of | Cap- | Fam-| from 
sands) | U.S.A.) sands) U.S.A. Food Mdse. Drug Radio sands) |U.S.A.|_ ita ily Farming tial | Index 


COUNTIES 
CITIES 


24.4 .0164 7.1 ; -0135 3,177 172 ae 29,520) .0154| 1,210| 4,158) 23 ,904 0150) 91 

49.3) .0331 14.7 -0398 11,517 5,275 , 683)... 78,045; .0407, 1,583) 5,309 30,373]  .0389| 118 

: 0218 9.8 39,070} .0305 9,230 5,121 92° 2,531 56,886) .0297 1,756) 5,805) 0284) 120 
0137 5.5 17,050 .0133 3,409 1,035 349 24,343) .0127| 1,193) 4,426) 27,021 -0131 


0168 7. 23,828) .0186 5,660 1,760 858 33,822) .0177 1,353 4,392 24,635} .0178 
-0071 . 6,331 .0049 1,357 224 10,580 .0055, 989) 3,206) 8,207}  .0056| 
tur - 4). A 9,356 .0073 2,464 569 543 ‘ 12,630) .0066| 943) 3,158) 8,178}  .0073 


| 
aware... 8). ° 14,127, .0110 2,464 379 19,478, .0102| 1,094) 3,975 20,847) .0108 
Moines of] ° 47,825 .0374 11,235 6,061 62,393 .0325| 1,428) 4,489) 13,787] -.0333) 114 
irlington........ 37.1) . 2. 43 ,425| .0339 10,240 6,061 | 55,727) .0291) 1,502) 4,606) 0297) 119 
3. 13,050, .0102 26,78 224 15,278} .0079| 1,329| 4,630) -0086| 112 


Before using these figures, see explanation page 19. 
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MAY 10, 1950 


. $363,049,000 
$434,433,000 
* Sales Management's 1950 Survey of Buying Power 

VCheck these facts on The Cedar Rapids Gazette as the best 


medium to sell this market 


Only The Cedar Rapids Gazette 
delivers adequate coverage both 
daily and Sunday. 

Circulation over 55,000. 


home delivered in 129 Eastern 
Iowa towns day of publication. 


Write for Market Data 


Che Cedur Bupids Guzette 


CEDAR RAPIDS, IOWA 
Represented Nationally By The Allen-Klapp Company 


Check he On The Eastern lowa Market! 


They Explain Why The Cedar Rapids Gazette Is Indispensable To Any Sales Promotion In Eastern lowa. 


V Check this issue of Sales Management for facts on Cedar Rapids 

V Check these 16 County Market Facts* 
Population 
Net Effective Buying Income $557,271,000 
Farm Gross Income 
Total Retail Sales 


Food Sales 

General Mdse. Sales 

Drug Sales 

Furniture, Household, Radio 
Sales 


Rapids Gazette is Over 150 Gazette correspondents 
bring local home town news to 
undreds of eastern Iowa com- 


munities. 


——— 


7 LINN | JONES 
ar_ Rapids 
| al 


eS 
% 
? 


10W A— (Continued) 


The “‘SM”’ symbols mark original, exely- 
sive estimates by SALES MANAGEMENT. 


COUNTIES 
CITIES 


RETAIL SALES—1949 


ESTIMATES 


FOUR STORE GROUPS 


(in thousands of dollars) 


Charles City........ 
PEE, covecssiscacs 


ACedar Rapids. ... 


EFFECTIVE BUYING INCOME—1949 
ESTIMATES CONTROLS 


SALES 
ADVERTISING 


General House- | Volume 
Food Mdse. Drug Radio 


15,131; 1,808 
13,147 14,560} 1,717) 3,911 
. . 


4,874 1,999 560) 1,172 
2,446 1,534 257 539) 


1,242] 469) 699 
2,822) 1,189) 332] 550) 
2,678| 569} 242 408 
2,160) 188} 302} «(208 


8,792}  4,120|  1,193/  1,937].......... 


4,810 2,617 693 720 


23,990 21.036 5.307 8,523].......... 


19,923 17,440; 4.979| 8.129 
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A See end of state for “SM Standard Metropolitan County Areas.”’ 


*Withheld to avoid disclosure. 


Before using these 


SALES MANAGEMENT 


KRNT is the 


LEADER 


in Des Moines! 
HOOPER SHARE-OF-AUDIENCE 


DEC., 1949 — JAN., 1950 
TOPS IN MORNING — 8 A.M. TO 12 NOON 


eee Sta. A—24.2% 
as, 817 0% 


Sta. C—10.9% 
= Sta. 0—-1.9% 


TOPS IN AFTERNOON — 12:00 TO 6:00 P.M. 
* 


comen ——— aw Sta. C—12.3% 
* SS Sta. A—11.6% 
ee Sta. D—5.0% 


TOPS IN TOTAL RATED TIME PERIODS 


LEE Sta. B—24.0% 
Called SSS 5, Sta. A—22.8% 


——————————] 
OO SSS Sta 110% 
Sta. D—4.7% 


KRNT DELIVERS THE AUDIENCE YOU MUST REACH TO SELL!.... 
OUR LONG LIST OF REPUTABLE ADVERTISERS — NATIONAL AND 
LOCAL — PROVES THE STATION’S ACCEPTANCE AND ABILITY. 
ASK A KATZ MAN FOR DETAILS. 


DES MOINES — THE REGISTER AND TRIBUNE STATION 
REPRESENTED BY THE KATZ AGENCY 


The station with the fabulous personalities and the astronomical Hoopers 


So 
PHENOMENAL 
It’s Worth 
REPEATING! 


IN THIS SALES MANAGEMENT ISSUE— 


NOTE 
THE HIGH... 


e Effective Buying Income 
e Per Family Income 
¢ Quality of Market 


... in DES MOINES, the 
CENTER OF THINGS IN IOWA 


(A SALES POTENTIAL 47% 


GREATER THAN THE POPULATION 
INDICATES) 


BUY DOMINATION IN A DOMINANT MARKET 


MAY 10, 1950 


KRNT is the 


LEADER 


in Des Moines! 


HOOPER SHARE-OF-AUDIENCE 


DEC., 1949 — JAN., 1950 
TOPS IN MORNING — 8 A.M. TO 12 NOON 


Saat 
Sta. B—17.0% 


= SSS. 
Sta. C—10.9% 
BA eye Sta. D—1.9% 
TOPS IN AFTERNOON — 12:00 TO 6:00 P.M. 


: Homes ee eee 
Caled SSSSSSSEH— Sta. C—12.3% 
* =e Sta. A~—11.6% 

Sta. D—5.0% 


TOPS IN TOTAL RATED TIME PERIODS 


17,348 
Homes 


Called 


- Sta. C—11.0% 
SS Sta. 0-4.7% 


KRNT DELIVERS THE AUDIENCE YOU MUST REACH TO SELL! . . 
OUR LONG LIST OF REPUTABLE ADVERTISERS — NATIONAL AND 
LOCAL — PROVES THE STATION’S ACCEPTANCE AND ABILITY. 
ASK A KATZ MAN FOR DETAILS. 


ai, 


DES MOINES — THE RECISTER AND TRIBUNE STATION 
REPRESENTED BY THE KATZ ACENCY 


The station with the fabulous personalities and the astronomical Hoopers 


ONE will get you TWO 


Scott County, lowa 


the one the twO = Rock island County, Illinois 


These two counties include the prosperous Quad Cities: WOC-AM 5,000 W. 1420 Ke. 
Davenport, Rock Island, Moline, East Moline. 


WOC has a weekly BMB audience of 94% daytime, 91% WOC-FM 47 Kw. 103.7 Mc. 
nighttime in Scott County; 78% daytime, 81% nighttime in 


Rock Island County, according to the BMB Station Audience Channel 5 
Report, 1949, wo C-TV 22.9 Kw. Video, 12.5 Kw. Audio 


TWO will get you $245 , 331 000 Col. B. J. Palmer, President 


Retail sales in Scott and Rock Island Counties totaled this 
amount in 1949,* 


plus $195,932,000 BASIC NBC AFFILIATE 


DAVENPORT, IOWA 


Ernest Sanders, Manager 


Total 1941 retail sales in 7 adjoining counties covered by 


WOc.* FREE & PETERS, INC. 
* Sales Management, 1950 Survey of Buying Power EXCLUSIVE NATIONAL REPRESENTATIVES 
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sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1949 EFFECTIVE BUYING INCOME—1949 


ESTIMATES 
BYP estimates ESTIMATES 


1/1/80 


COUNTIES 


FOUR STORE GROUPS 


CITIES (in thousands of dollars) 
Families) 


a 


General 
Mdse. 


224 
1,380 


22228 223 2 


12,356 


4,141 
1,268 
2,643 


31.3, 125,151) . 25 ,033 


See end of state for “SM Standard Metropolitan County Areas.”’ Before using these figures, see explanation page Ws. 
ithheld to avoid disclosure. © SM, 
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5S Bet mes Sundny Reger 


ONNOND Bn UN 


WM 


- 
(: es 


{ 
Sed 
| + | 

|, extlu- 
E MENT. 
LES 
TISING 
TROLS 4 
TI — 

Qua- —— 

y ——— 

EERE 

Inde ————e 
7; 9 
5| 9 a. —— 
| 9 - \ cs Ss ——<—<—<—<—— 

508. 
4) 0 Baill 
8) 126 . <= 
8| 9% a : 
5 113 oe e 
a "Does it every day! Salutes the Des Moines 
1) # * e 2 
Sunday Register for its lowa-wide coverage!”’ 
3} % 
0} 80 , 
5) 110 So will you. It’s the answer to every sales manager’s prayer! 
| 108 The Des Moines Sunday Register is really a state-wide 
3 110 paper. Its 500,000 circulation reaches 7 out of 10 of all lowa 
~ families. Only nine other cities boast newspapers as big! 
The Iowa Market? The best—a prize double feature. As 

: an urban market, it surpasses cities like San Francisco or 
7| % Cleveland. As a farm market it can’t be touched. 
9) % ‘ ‘ 
More good news: you can reach this prize market at a 
. milline rate of only wane in the Des Moines Sunday Regis- PACKAGES A STATEWIDE URBAN 
ol 141 ter—one of America’s first seven Sunday newspapers in MARKET RANKING AMONG 
9| 106 general advertising linage! AMERICA’S TOP 20 CITIES 


THE DES MOINES REGISTER ann TRIBUNE 


ABC Circulation September 30, 1949: 
Daily, 363,066—Sunday, 520,338 


MAY 10, 


1950 


OF ADVERTISING SPACE IN 1949 IN THE 


9 
< 


DAVENPORT 
IOWA 


Represented By Jann & Kelley, Inc. 


10 W A— (Continued) sive estimate: by SALES MANAGEMCET 


POPULATION RETAIL SALES—1949 WHOLE-| EFFECTIVE BUYING INCOME—1949 SALES 

SM ESTIMATES Sy SALE JSAM ADVERTISING 

1/1/50 M ESTIMATES pee ESTIMATES CONTROLS 

COUNTIES ee eas sie | 
one | FOUR wos es . 

(in thousands of dollars) et Farm ual- 

Total Families} Dollars | s Dollars Gross | % of 5 of | 

(in | % | (in (in | & l Furn.- (in % Per | Per | Dollars | U.S.A.| Mar- 

thou- | of | thou- thou- of General House- | Volume thou- of Cap- | Fam- from Poten- | ket 

sands) | U.S.A. sands) sands) U.S.A.| Food dse. Drug Radio Code sands) |U.S.A.| ita ily Farming tial Index 

—_-i— — — — -——f - $< | ee _— | —__ cc sane _o oe 

ADavenport... ; 81.9) . 0550 25.8 116,266) .0908 22,261] 19,920) 2,910 ° E 160,287) .0836) 1,957) 6,213/.......... . 0800! 145 
Shelby..... 16.3) .0109 4.4 14,450} .0112 2,339 379 332 SP 20,597; .0108) 1,264) 4,681 25,484]  .0109) 100 

| 
Sioux. ... 27.8| .0187 7.2 20,175, .0158 3,338 965 468 eS 30,233) .0158) 1,088) 4,199 40,126} -0164) 88 
BN, nc deveven re 39.5) .0265 11.7 43,616| 0340! 9,231) 3,621| Saree 48,190) .0252) 1,220) 4,119 27,642 ,0281| 106 
OD, icccces 15. 8| 0105) 5.0 26,431) . 0206 5,463 2,793) 618 1,134 H 22,064) .0115) 1,396) 4,413).......... . 0140) 133 
Tama.... 22.0) 0147) 6.4 18,793) .0147) 3,535 500 393 Pe cischnens 25,338) .0132) 1,152) 3,959 25,670 -0140) 95 
Taylor 13.7| .0092 4.4 8,098) 0063) 1,893 277 287 er 14,352} .0075| 1,048) 3,262 12,159]  .0075| 8 
} | | } 

Union.... 15.7) .0105) 5.0 16,096; .0126 2,980 1,414) 483 er 18,826) .0098) 1,199) 3,765 8,614)  .0108) 103 
Van Buren... ze 12.4) .0084 4.1 6 ,636| -0052| 1,608) 171) 90) - sliaaaceaea 15,103} .0079| 1,218) 3,684 8,451 0072; 86 
Wapello naan 50.2) .0336) 15.9 45,003) .0351) 10,532 4,838) 1,523) ae 68,575) .0358) 1,366) 4,313 8,835 0352) 105 
Ottumwa 42.4] anes 13.3 7 0328 9,513 7] 1,6] ° H 59,641) .0311) 1,407) 4,484).......... 0311) 109 
Warren 17.3) .0116 5.3 11,994) -0093 2,768 449, 226) EE 22,790) .0119| 1,317) 4,300 13,377] 0111, 9% 
Washington. . 19.7) .0132) 6.0] 20,986) .0164| 3,161) 1,983) 484 ee 25,054 .0131) 1,272) 4,176 24,927; 0141; 107 
Wayne 12.9} .0087 4.2 7,977) .0063 | 1,982 396) " aa 13,292) .0070| 1,030) 3,165 8,173 0071; 82 
Webster ‘ 44.1) .0196 13.5 58,546 .0456) 9,867 ° 1,205) ie cénnwane 66,113) .0344| 1,499) 4,897 28,941 -0368) 124 
Fort Dodge... . 28.3) .0190 8.8 49,238) . 0384! 7,861) 8,346) 1,077; 2,121 G 48,216) . 0252) 1,704) 5,479].......... .0279) 147 
Winnebago........ 13.7| .0092 3.6 15,120, .0118 2,464) 605 303 RE 15,658; .0082| 1,143) 4,349 14,157]  .0095) 103 
Winneshiek eseeseces! 21.7 (0145) 5.9} 18,143 -0142 ; 3,214 1,327 332 a 21,985 .0115! 1,013! 3,726 20,603} .0129) 8% 

A See end of state for “SM Standard Metropolitan County Areas.”’ *Withheld to avoid disclosure. Before using these figures, see explanation ag hy 
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RETAIL SALES For Sales in lowa 


NEW YORK CITY =e re $7,902,859,000 7 e 
CHICAGO @ : $4, 365,228,000 K BE Agg L d 
BIG AGGIE LAND $4,224 357.000 uy big le Land... 
LOS ANGELES $2,917,726,000 
DETROIT ; i. ..+.$2,532,625,000 


BIG AGGIE LAND is a unified, 308 county, 
NEW oad ra a rere major market... served only by WNAX. Deep 
CHICAGO Fe $ 6.690.715 .000 penetration in 48 IOWA counties, plus intensive 
BIG AGGIE ‘LAND $4.752.122.000 coverage in Minnesota, North Dakota, South 
LOS ANGELES $3.853,156,000 Dakota and Nebraska. “The world’s richest agri- 
PHILADELPHIA ....... $3,759,552,000 cultural area.” 


1949 SALES MANAGEMENT 


SURVEY OF BUYING POWER ask your Katz man 


Al Cowles Station 
SIOUX CITY « YANKTON 


Atfilicted With The American Breedcesting Co. 


5000 WATTS—s70KC SOP LB. A 
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TOP COVERAGE 
a a Topo Market 


Survey facts from this issue of 
Sales Management show Sioux 
City far ahead of last year’s 
estimates in both population and 
effective buying income. In the 
56 county Siouxland market sub- 
stantial gains are also evident in 
the same categories. Siouxland 
retail sales have gained consid- 
erably despite a general drop of 
2 to 5% throughout the country. 


Population, buying power, living 


standards, 


responsiveness — no 


matter what yardstick of market 


measurement you may wish to ap- 
ply—the opportunities in Sioux- 


land single it out for special at- 


tention. 


Che Sioux City Journal 


To help launch a new product 


REPRFSFNTED BY JANN & KELLEY, INC. 
SIOUX CITY JOURNAL-TRIBUNE 


successfully or help maintain the 
vigorous sales growth of an es- 
tablished one, see that your plans 
include this market and the Sioux 


City Journal-Tribune. 


REPRESENTED BY JANN & KELLEY, INC. 


NEW YORK - CHICAGO - DETROIT - ATLANTA . SAN FRANCISCO 


————S.-s ———— ————— 


exclu- 


z 
+ 


The ‘“‘SM’’ symbols mark original, _ 4 
sive estimates by SALES MANAGEMENT. a — 10 W A— (Continued) 
Any RETAIL SALES—1949 at a EFFECTIVE BUYING INCOME—1949 saranne 
SAL 
1/1/50 BYD Estimates ESTIMATES CONTROLS 
See See Se ot > SALES | __ whe 
COUNTIES l 
onus | —= STORE GROUPS , 
(in thousands of dollars) Net arm ual- 
Total Families} Dollars NET OAL AR i Dollars | Gross %, of bs of 
(in % (in (in | % | Furn.- (in | % Per | Per Dollars | U.S.A. | Mar- 
thou- of thou- thou- of | General House- | Volume thou- | of | Cap- | Fam- from Poten- | ket 
sands) = sands) sands) U.S.A. Food Mdse. Drug | Radio Code sands) |U.S.A.| ita ily Farming tial Index 
Woodbury......... 151} 105.6) .0708 31.3] 141,349) -1103 27,228 25,357 4,349) kre 193,300! .1009) 1,830) 6,176 36,285}  .0976| 138 
ASioux City........ 97.3} . 0652) 29.6 12,200) . 1009) 26,191 25,220) 3,985) 4,673 D 183 ,075| . 0955} 1,882] 6,185).......... .0911) 140 
ee arener 11.6) .0078) 3.1 8,218) .0065) 1,678) . 182) WE cicosess 12,717) .0066| 1,096) 4,102 14,043] .0068) 87 
WE nnd enacetocane 19.4) -0130 ae 18,683) -0145) 3,910) 500) 513) ee 25,619; .0134) 1,321) 4,575 27,265 0137) 105 
——— —— ee ee ioscan ——— | — ed ee pee nememeenend 
Total Above Cities... .. 1,069.0! -7169) 23.3 1,501 ,258|1.1717! 287,161| 202,282) — 71,423}. 1,775,744) .9262) 1,661) 5,328).......... 9582) 134 
ni TE Se eS OS er Ras Pa Vee Se et SE Sets Le 
State Total. . -| 2,676.2/1.7948| 797.4] 2,760,073/2.1543| 534,834, 283,356, 72,019) 119,249|..........| 3,637,818/1.8981| 1,359| 4,562 2,011,528 1.9543) 109 


A See end of state for “SM Standard Metropolitan County Areas.” 
*Withheld to avoid disclosure. 
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Copyright by 
MANAGEMENT 


ea 1949 Retail Sales in Excess of $100 Million 


si - Cities shown are those having 
1949 Retail Sales $50.0 Million to $99.9 Million 


retail sales of $15.0 million or 
[_] 1949 Retail Sales $25.0 Million to $49.9 Million nase ta 1060 


fy 1949 Retail Sales $10.0 Million to $24.9 Million Sy. 4 
fy 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1949 EFFECTIVE BUYING INCOME—1949 


SALES 
ESTIMATES ADVERTISING 
JM Baar BY LD ESTIMATES ESTIMATES CONTROLS 
METROPOLITAN nsliageelee ems 


| 
COUNTY FOUR STORE GROUPS 
(in thousands of dollars) 
AREAS Total Families) } ee ee inactemmaieaiiell 
(in // (in i % | | Furn.- 
thou- | of thou- ym | House- 
sands) (U.S.A. sands) sands) | U.S.A.) 1 Radio 


Cedar Rapids.......26] 102.4) .0687; 32.4] 136,948) .1069 21,036) 5,347) 8,523 
Davenport, la.-Rock 

Island-Moline , 11.40 .9| .1569! 73.2] 249,331| .1946 ‘ 38,082; 6,122) 14,529]... 
Des Moines... 4) .1492 70.2) 307,773) .2402| : 53,346 
Dubuque... 2) .0450/ 18.7] 80,679) .0629 y 15,131 
Sioux City... .. .6| .0708, 31.3] 141,349) .1103) t 25,357 
Waterloo 9! . 30.01 125,541 .0980 ‘ 17.747, 3, : 151,677) 


© SM, 1950. Before using these figures, see explanation page 19. 
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Copyright 


. the contents of this Survey of Buying Power are fully protected by copyright. The 
exclusive estimates of population, Effective Buying Income, retail sales and sales- 
advertising controls must not be reproduced in printed form, in whole or in part, without 
written permission of SALES MANAGEMENT, INC. 


SALES MANAGEMENT 


LARGEST PRIMARY COVERAGE 


WHO is the only 1-A Clear Channel station in 
Iowa. With 50,000 watts, this gives you larger 
daytime and/or nighttime primary coverage 
than any other station in Lowa. 

Daytime listening area includes nearly all of Lowa, 
southern Minnesota, northern Missouri and western 
Illinois. Complete BMB Audience Report or 1949 Iowa 
Radio Audience Survey available either through repre- 
sentatives or station direct. 


GREATEST SECONDARY 


COVERAGE 


WHO's sky-wave signal goes on and on, bringing 
in mail during winter months from 30 to 44 
states regularly —from more than 50% of all 
counties in the U.S.A. 


“ | BEST PROGRAM SERVICE 


MAY 


| Who = 


WHO is basic NBC 22 
popular network and local shows in the State. 
Big-time staff of producers, announcers, writers. 
Tops in News — 44.5% to 50.6% of Iowa radio families 
usually listen to principal WHO news broadcasts vs. 
11.0% to 12.1% for Station B. Tops in Farm Programs 
— 374% of Iowa men and 46.7% of Iowa women naming 


any favorite station for Farm Programs prefer WHO vs. 
18.9% and 15.4% for Station B. 


10, 1950 


Here’s what WHO 


gives you in “IOWA PLUS”! 


GREATEST POPULARITY 


- lowa 


WHO gets more of the Iowa listening audience, 
for more hours, than all other radio stations 
combined. “Listened-to-most” during daytime 
by 39.3% of Iowa radio families, and at night by 47.8%, 
according to 1949 Iowa Radio Audience Survey. 
(“Listened-to-most” stations have approximately six hours 
of listener’s attention for every hour given to any 
“heard-regularly” station in Iowa.) 


GREATEST DEALER INFLUENCE 


Radio is considered the best state-wide advertis- 
ing medium in Iowa to help sell goods 


—by 68.3% of lowa grocers 
vs. 20.5% for newspapers 

— by 87.4% of lowa druggists 
vs. 7.8% for newspapers 


Among those who prefer radio, WHO is considered most 
effective radio station in State 
— 71.2% of lowa grocers 
vs. 9.7% for Station B 
—65.1% of lowa druggists 
vs. 1.5% for Station B 
(According to polls conducted by Iowa Retail Grocers 
and Meat Dealers Association and Iowa Pharmaceutical 
Association. ) 


INCREASED LISTENING 


The 1949 Iowa Radio Audience Survey reveals 
that radio ownership in Iowa is at an all time 
high of 98.6%. 45.7% of the radio owners have 


more than one set. 26.4% of the homes “quite often” 
have two sets going at the same time. The Survey also 
reveals that sets are located almost everywhere in the 
house, the kitchen and living room being the most 
popular locations. With fifty percent of the families of 
Iowa owning radio-equipped automobiles, approximately 
half of both men and women riders use the radio each 
day while driving. 15.5% reported they listened to sets 
located outside the home or family car. Use of these 
sets means additional listening. 


PLUS ~ Des Moines --- 50,000 Watts 


Col. B. J. Palmer, President 
P. A. Loyet, Resident Manager 


eige FEE & PETERS, INC., National Representatives 


KANSAS— 


(Other West North Central States: lowa, p. 262; Minnesota, p. 334; Missouri, 


- i 
The “SM” symbols mark original, 


Clay. 11.3) .0075 3.4 
Cloud 15.6) .0105) 4.7 
Coffey. 10.7| .0072 4 
Comanche............ 3.9) .0026 1.1 
RE 35.7| .0239 11.2 

Arkansas City...... 13.2| .0088 4.5 


caKenehash este 4. ° 50,456 
Pittsburg........... 25.7) .0172 9.2 34,966) .0273 7,933 4,493) 1,210 
Decatur 6.5) .0044 1.9 4,774| .0037 1,095 433 148 
Dickinson. ........... 21.9) .0147 6.6 22,354) .0175 5,778 1,878 629 


Doniphan............. 11.4| .0076 3.5 
Rs eo cae a 28.8) .0193 9.5 
Lawrence 18.7) .0126 6.5 
ae, Peers 1.7) 


___ See 6.7) .0045 2.2 5,115) .0040 1,246 241 165, 
ES RS eas 18.6; .0124 4.6] 16,978) .0133 3,873|- 2,248 450 
7,659) .0059 2,526 466 388 


Se 14.6; .0098 4.3 
Garden City........ 10.4} .0069 3.1 
RE a a ae 19.7) .0132| 5.8 
Dodge City......... 11.9) .0080 3.7 
ETRE? 20.4) .0137 6.6 


SS ae 16.2) .0108 5.1 
Se eee 4.4) .0030 1.1 2,792) . 
TE 5.1} .0034 1.5) 2,905; . 


a 3.9) .0026 1.1 1,566) -0012) 371) ° * D Dcéintecans 4,213} .0022| 1,080) 3,830 4,466 .0020, 7 
Pee 5.2) -0035, 1.4 3,020, .0024 792) ° 119 F Rieesierast 6,533) .0034| 1,256) 4,666 15,503 .0031| 8 
Greoley.............. 1.8) .0012) 4 887) .0007 220 * . Y Dsicude ous 2,047; .0011| 1,137) 5,118 2,350 .0010 83 
Greenwood...... 13.4; .0090 4.2 14,808 .0115 3,519) 658 390 Ee 15,464; .0081| 1,154) 3,682 9,916 -0093, 103 
Hamilton............. 3.3) .0022 ‘| 2,288 .0018) 657 ° ° . a 3,645) .0019| 1,105) 4,050 5,289 .0019| 86 
Harper... me _10.3! .0069 : 3.1 12,056) .0094 3,081 . 899 479) Ta ae 12,948' .0067' 1,257! 4,177 13,454 .0076 110 
*Withheld to avoid disclosure. © SM, 1950. Before using these figures, see explanation pace 19. 
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4,149 


7,281 
18,506 
5,414 


4,508 
14,223 
17,770 


9,960 
4,194 
43,249 
21,407 
18,944) . 


6,110 
39,121 
33,566) . 
5,301 


23,148 
22,454) . 
24,486 
20,642) . 
20,261 
16,310) . 


0111) 3,184 1,091 389 
0139 -3,740| 2,360 14 

| | 
.0078, 2,880 434] 195) 
0033, 1,027 305} 164) 
0337; 9,850 6,245) 1,167 
0167| 5,120 4,207] 643| 


-0047 1,902 5 195 
-0306 7,173 3,614) 1,166 
0262 6,078 33 1,077 


0181) 4,122) 1,956) 474 
0175} 4,008} = 1,941) 474). 
0191, 4,968} 4,752} 79 
0161} 4,278} 4,672) 628 
0158, 4,968) 1,572} 749 
0127} 3, 872| * | 658 


| 
14,262) . 


0112) 3,519) 1,639) 373 
0021 | 588 | ° 60 
691 ° 135) 


13,425 
19,274 


29,066) . 1,131 
7,202} .0038) 1,108 
25,118 


10,612 
37,401 
26,691) . 
6,872 


5,703 
19,798 
9,394 


21,108) . 
16,186) . 
25,754 
16,998} .0089 
21,332) .0111 
12,571) .0066 


17,717| .0092| 1,094 
4,488) .0023) 1,020 
3,667; .0019) 719 


p. 346; Nebraska, p. 361; North Dakota, p. 432; South Dakota, p. 504) sive estimates by SALES MANAGEMEN, 
City County City County City County 
Sinenen RM. sk csuevreawn - Cowley IE oo cn: aw accaanawene Barton NE iso cc irinseesesinweas Harvey 
ow MOR ccccess ...+++Atchison EN ee Reno SE ae ry eR Franklin 
Coffervillc oe M Pecans Independence .............. Montgomery SEN ee ae Denese ee - - Labette 
wee City aa a ‘ : 7 ae Kansas City .....--..csccecee Wyandotte Pittsburg -..--------+-++eee.. - Crawford 
ag SS ER ee penn Cane Butler DE cies da, ocdee cenamon Douglas Sn ageveretbs..¢0nenen wie’ . + Saline 
ED Siti ve vac eemreht Lyon Leavenworth ..... . -Leavenworth Topeka ..---.--- ess ees eeeeee Shawnee 
gr a Sa ce cl ae Bourbon McPhereen ..«cccccsccccccce McPherson Wichita .....-.2.-ccccccccees Sedgwick 
OD ihc ca sacncvyscsnaces Finney I i anaes ne eae RO eee Riley WED A kio'es cade ienederaren Cowley 
POPULATION RETAIL SALES—1949 — EFFECTIVE BUYING INCOME—1949 anne 
ESTIMATES ISING 
1/1/80 BYLD ESTIMATES CLD estimates CONT ‘ 
— SALES a 
COUNTIES | 
CITIES ‘in ty adams N F 

n thousands jars et arm Qual- 
Total Families} Dollars | Dollars | Gross | % of | ityot 
(in % (in (in % Furn.- (in % Per | Per | Dollars | U.S.A.| Mar. 
thou- of thou- thou- of General House- | Volume thou- of | Cap- | Fam- from Poten- ket 
sands) |U.S.A.| sands) | sands) |U.S.A.| Food Mdse. Drug | Radio Code sands) | U.S.A.) ita ily | Farming tial | Index 

—— fe | ee — — EE 
Se eee 18.3) .0123 6.0 16,751} .0131 3,772 1,572 389 17,724| .0092| 969) 2,954 5,989 0110; 8 
ee 10.3) .0069 3.1 8,471| .0066 1,617 402 285 evineased 9,664) .0051) 938) 3,117 6,709 0059) 8 
nb ckecdacnen 21.1| .0141 6.4 20,412) .0159 5,406 1,814 809 eee 21,935) .0114) 1,040) 3,427 9,466] 0133) 94 

18,391 ° 17,566] .0092) 1,405) 4,504).......... 

NS ina noua abalaaee 8.6) .0058 2.6 10,187 .0079) 2,392 354 373 ee 9,543) .0050| 1,110) 3,670 11,705 -0060) 103 
a 29.1) .0195 8.2 33,420) .0261) 7,241 3,885; 1,107; 1,363].......... 32,084) .0167| 1,103) 3,913 15,716]  .0201) 103 
Great Bend......... 11.8) .0079 3.6 19,684) .0154| 3,856 3,484 614 965) H 16,013} .0084) 1,357) 4,448).......... 0104) 132 
a 20.3) .0136 6.7 19,636) .0154| 4,614 1,605 oa ee 21,247| .0111| 1,047) 3,171 8,032 -0129) 95 
WSR: » 17,319} .0135) 3,990 1,526 614 1,235] 4H 14,424] .0075| 1,374] 4,121|..........] .0092/ 131 
Brown. 15.9} .0107 5. 15,148; .0118) 3,283 2,088) 555) ASRS» 17,926; .0094| 1,127) 3,585 16,417] .0104) 97 
i ceewaniddesees 33.2} .0223 10.1 36,565) .0285 8,556 2,520| 627) eee ncbacan 36,016) .0188) 1,085) 3,566 14,955}  .0224) 100 
El Dorado.......... 12.0} .0081 3.6 20,585 0161) 4,378 2,280) 811 H 14,925) .0077| 1,244) 4,146).......... 0103) 127 


3,949 10,311). 1 
4,101 10,401} + .0113| 108 
3,118 8,604 0065, 90 
4,532 ra -0028) 108 
4,083 12,379}  .0267) 112 
ee 0113) 128 


3,032 9,958}  .0057) 75 
3,937 8,720}  .0227) 118 
ne -0174) 138 


4,304) 10,012) + .0117, % 
3,479, 9,026] .0055) 87 
4,909} 12,672] .0129) 132 
“ee 0108) 157 
4,440| 21,870} 0151, 114 
ve ee .0109| 136 
3,232} 9,254) .0130) 98 
Ease 0085 120 
3,474, 3,804) .0101 
4,080| 5,678] .0024 8 
2,445) 6,284] .0023 6 


“GO AHEAD, 
sa |) PLEASE!” 


B| 108 
12 Wy 
18 
7) 149 ... and it’s person-to-person . . . 
e straight to the man with the money. ’ ll 
‘| Over WIBW, you're talking direct ame ME 
} 2 to the farm and small town folks wn Mi J) 
7) 100 who do the biggest part of the buying in 
Kansas. You see, these families have been dial- 
b ing WIBW on 580 kc. ever since they can re- 
| 138 member . . . dialing WIBW in preference to — af 
| any other station.* Our listeners show their appreciation by giving 
- first choice to WIBW-advertised onary every 
; . lenty of money 
| That’s because WIBW is a farm and small town time they shop And they have p . 
es station. We’ve never been anything else. We — er f. nite et to a decade of high 
| 22 build our programs, features and services ex- Peues Ser oS ee oe 
| 157 clusively for this audience. We always give first 
| 114 thought to their needs, their preferences, their So—whenever you’re ready to sell your product 
: rr listening convenience . . . and it’s paying off to this state-wide family of buyers... WIBW 
| 190 BIG for our advertisers. is “Ready with your Kansas market.” 
Mo 
0 
wesw —, 
7 . 
1a SERVING AND SELLING 2 ot 

i “THE MAGIC CIRCLE” 
. 7 - WIBW - TOPEKA, KANSAS - WIBW-FM 
| 110 : 
ane 29. 

* Kansas Radio Audience, 

ENT 


MAY 


‘8, 9956 


KANSAS 


SMITH 


| 1949 Retail Sales in Excess of $100 Million Cities shown are those having 
(FEY 1949 Reto Soles $50.0 milion to $99.9 Mil retail sales of $15.0 million or Copyright by 

1949 Retai es . illion to t illion more in 1949 MANAGEMENT 
aces 1949 Retail Sales $25.0 Million to $49.9 Million 


1949 Retail Sales $10.0 Million to $24.9 Million 


—— The “SM” symbols mark original, exclu- 

K A N SAS — (Continued) ; ee a sive estimates by SALES MANAGEMENT. 

POPULATION RETAIL SALES—1949 EFFECTIVE BUYING INCOME—1949 
Ky7p ESTIMATES 


SALES 
ADVERTISING 
1/1/50 7D ESTIMATES ESTIMATES CONTROLS 


COUNTIES 
CITIES 


| FOUR STORE GROUPS 
a (in thousands of dollars) Net | Qual- 
Families} Dollars Dollars % of | ityot 
(in (in Furn.- (in ( . Per U.S. A. | Mar- 
thou- | General 
_sands) h3 Sa, Food | Mdse. Drug 


House- thou- of Fam-| _ fro Poten- | ket 
Radio sands) S.A.) i ily i tial | Inde 


23,995| 188 5,675) 
18,813| 2.8 314 
1,415) .0011) . | 121 
1,529) . 


987 15,531) . ; 4,437 
7 2, 2,839) . 4,056 
° oiweewes 3,417) . ° 3,797 


ate 1,142)... 25,807| . 195) 4,032 
| 


8,206 . 
5,754) . 
6.414) . 


9,933) . 2,838 
8,296) . 2,370 
9,977) . 3,118 


59,762| . 3,495 
3,480) . 4,350 
12,621) . 3,944 


/ 3,618 
.0174 3,172 
0116 4,136 
0013, | 3,194 
Leavenworth..... , . J | | ene 198! 3,727 
Leavenworth........ 4}. 23,834] 0186] 5, 439| | 0149) 4,080) 
-0037| 3,604 | 
0044) 2.482) .0053 
.0025 4,757 0024, 
.0181 4,391 13,816] | .0195 
.0112) 1, ’ 0137) 137_ 


Before using these figures, see explanation page 19. 
SALES MANAGEMENT 


*Withheld to avoid disclosure. 
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— 


asese £28 


22s 
— 


2s 8282 


— 


MAY 


+ Ff 
parce?® 
$ DAL. JANUS 


. The Weekly Star is 


second in advertising lineage among all U. S. Farm Papers 


(farm magazines, monthlies, semi-monthlies, bi-wecklies 
and weeklies). 


Advertisers again demonstrate that you will sell 
more in the Midwest in 1950 when you build your 
promotion around The Weekly Star. 


Here are Advertising Age figures as Total 

Published on Dec. 19, 1949, and Jan. 23, 1950 Advertising 
ccc ccs tendneened ene emanhwadal 815,116 Lines 
WEEKLY STAR 694,728 ° 
I 5c and Sas itae Sek Ee bee aed ane al 607,057 ” 
OE PE er ere 623,222 ” 
I eg oc do's a aeip chia ew Cee we aloe 522,126 ” 
EE Ss ocwon cihe rukink obceweawdreennne 496,168 ” 
I Sinha a AP ge ccrara Ente atatire erates 410,279 ” 


The Weekly Kansas City Star. 


OVER 450.000 PAID IN ADVANCE CIRCULATION 
Largest Farm Weekly in America 


Kansas City 1729 Grand 


202 S. State St. 
HArrison 1200 Chicago 


WEbster 9-0532 


10, 


1950 


Saene Wi 15 E. 40th St. 
New ¥ ork LExington 2-4588 


HERE'S 


¢ 


VOTED BEST over all other farm 
papers by county agents in Missouri 
and Kansas from the standpoint of 
USEFUL INFORMATION given and 
INFLUENCE it has on farmers 
(Independent Survey). 


VOTED BEST by implement dealers 
in Missouri and Kansas (Implement 
& Tractor Survey). 


VOTED BEST; Editor John Collins 
named Outstanding Farm Paper 
Editor of the Year 1949.by American 
Association of Agricultural College 
Editors. 


VOTED BEST by dealer choice in 
motor car, truck, home appliafce and 
feed lines—because of The Weekly 
Star’s selling impact at local level. 


*Withheld to avoid disclosure. 


POPULATION 
SM ESTIMATES 
1/1/50 
COUNTIES is we < 
CITIES 
Total Families} 
(in % in 

thou- | of thou- 

sands) |U.S.A.| sands) 
McPherson... : 23.5) .0158 6.8] 
McPherson 8.3) .0055 6 
Marion..... 17.3) .0116 5.0) 
Marshall 18.9) .0127 5.7 
Meade 5.4) .0036 1.7 
Miami 17.8) .0119 5.7 
Mitchell 10.5 .0071 3.2 
Montgomery 48.9| .0328 15.3 
Coffeeville 18.1) .0122 5.7 
Independence 12.2) .0082 3.9 

Morris. . -0| .0060 s 
Morton 2.5) .0017 on 
Nemaha 14.7; .0098 4.4 
Neosho. . 22.5, .0151 7.4 
Chanute 11.3) .0075 3.7 
re 6.6 .0045 1.8 
Norton. . 8.9 .0059 2.6 


Population 
Families 


Effective Buying Income (County) 


Retail Sales (County) 


* Sales Management Survey of Buying Income 


we cover THis arEA FUST‘EST with tHe MOST’EST 


KANS... 
-s 


5000 WATTS AFFILIATED WITH 


WE CAN REALLY CROW 
WOW! tae wichita MARKET! 


“Wichita, Sedgwick County 


1948 1949 1949 
(in thousands) (in thousands) U. S. Total 
171.2 187.4 149,105.5 
55.2 61.0 42,843.8 
391,224 349,572 191,683,662 
284,794 296,186 128,117,785 


DAY 


WATTS 


NIGHT 


WICHITA, KANSAS 1480 KILOCYCLES THE TAYLOR CO., INC 


NATIONAL BROADCASTING CO 
REPRESENTED BY 


The “SM” symbols mark original, exelu- 
sive estimates by SALES MANAGEMENT. 


RETAIL SALES—1949 
BY.) ESTIMATES 


Dollars 
(in 
thou- 


sands) | U.S.A.| 


ov 
Cc 


of 


| .0192 


0123 


-0430 
0200 
0160 


FOUR STORE GROUPS 


(in thousands of dollars) 
7 hoe oe Furn.- 
| General | | House- 
Food | Mdse. | Drug | Radio 
5,708 1,733 974) 962). . 
3,587 1,606 717 644 
2,964 625 344 419}. 
4,144 1,975 658 414 
1,129 355 194 123 
3,552 1,123 449) ee 
2,814 947 390 309}. . 
13,942 6.443, 1,662) 3,028 
6,483 3,896 860 1,721 
5,110 2,102 560 793 


623 . 120 ™ 
2,711 868 449 287; 
5,405 2,088 614 816 
3, 957 . 449| 5 
1,027 . 165 101 
2,055 673' 285 247 

© SM, 1950 


Se EFFECTIVE BUYING INCOME—1949 aves 
ESTIMATES CONTROLS 

SALES | __ oe ae 

| | 

Net | | Farm Qual- 
Dollars | Gross % of | ity of 
(in | % Per | Per Dollars | U.S.A. | Mar- 
Volume thou- Cap- | Fam- from Poten- | ket 


Code sands) 


of 
\U.S.A.| ita | ily | Farming | tial | Index 


29,563} .0155| 1,258) 4,348| 18,335] .0167| 108 
11,562| .0060| 1,393) 4,447).......... . 0078} 142 


i 

i" 
a 
¥ 

7 
3 
‘ 


17,677) .0092, 1,022| 3,535, 12,602) .0108| 91 
18,959 .0099| 1,003| 3,326, 15,495] .0115| 91 
6,010| .0031| 1,113| 3,835] 12,417] .0036| 100 


18,317} .0096, 1,029) 3,214 7,517) .0105| 88 
11,993} .0062| 1,142) 3,748 — .0073) 103 
57,519| .0300| 1,176 3,759 5,388}  .0344, 105 
25,637) .0134| 1,416) 4,498)......... .0151) 124 

Be £2. eee . 0105; 128 


2,783) .0014 1,113| 3,976, 3,915] .0015| 88 
13,677| .0072| 930 3,108} 14,365] .0081, 83 
25,606] .0133| anal 3,460} 5,935] .0145| 96 
15,308 .0080| 1,355| 4,137|.......... 0093] 124 
6,979| .0037| 1,057| 3,877} 12,515] .0037| &2 
8,872| .0046| 9971 3,412) 6.9861 .0051| a8 


Before using these figures, see explanation page 19. 


Oe tell 
‘al 


checpedest 


The 100-County BEACON Market 
Has Over 1% Million People 


NEARLY A HALF MILLION FAMILIES 


Higher Effective Buying Income Per Family Than 
National Average—Wichita $4,963 


THE WICHITA BEACON 


Kansas’ Greatest Newspaper 
REPRESENTED BY SHANNON & ASSOCIATES, INC. 


SALES MANAGEMENT 


This Year in ‘50 The No.1 Station 
Sell the NATION'S In The STATE'S 


O* market © No. f arty 


Wichita continues to W i ( o | T A Expanding resources 


consistently grow and include oil, livestock, 


becomes a more im- AND agriculture and indus- 


portant major market try, make the market 
each year. diversified and stable. 


ABC Affiliate 


THE ONLY wa aTiiOn SERVING THE oom +t RE TRADE AREA 
(BMB Daytime 187,130) 


10,000 WATTS DAY 1070 KILOCYCLES 1,000 WATTS NIGHT 
REPRESENTED NATIONALLY BY AVERY KNODEL, INC. 


The “SM”? symbols mark original, exclu- oe ° 
sive estimates by SALES MANAGEMENT. ‘_ KANSAS (Continued) 
— agg RETAIL SALES—1949 ba st EFFECTIVE BUYING INCOME—1949 _— 
ol BYP 1/1/50 BYP EsTiImATES i ESTIMATES CONTROLS 
she COUNTIES . = 2 a 2. ee oe 
reg FOUR STORE anours | , - 
CITIES in thousands of dollars Net arm ual- 
index Total o> | Families} Dollars | 5 Dollars . " oan on%, ~Ty 
rn (in te (in (in | & | urn.- (in % er er ollars . S. A. | Mar- 
106 . thou- of thou- thou- | of | General House- | Volume thou- of | Cap- | Fam- from Poten- | ket 
142 . sands) |U.S.A.| sands) sands) oval Food | Mdse. Drug | Radio Code sands) U.S.A.| ita ily | Farming tial Index 
to — —$—<—<—— | ——— ——— 
91 F SN eicdewccenmeus 13.3] .0090 4.3 9,696) .0076 2,677| 401) 254| ee 12,083) .0063) 908) 2,810 11,152 -0072| 80 
a  Cheme.............. 8.6) .0057} 2.6] —7,469| .0058| 2,054) 679/284) 368}... 9,001| .0047} 1,047| 3,462| 11,566] .0082| 91 
100 i] We cvkcnnosenes 7 -0052 2.4 6,019 0047; eae 481 7 ee — -0041 | 1,038} 3,330 10,718 -0045| 87 
Se. 8.9) .0060) 2.5] 10,300] .0081| 2,256] 1,638) * DM eenciese: 10,239| 0083) 1,160] 4,096] 18,603] .0063| 105 
03 Ps ccncepedecds 10.3} -0069) 3.2 7,866) .0061) 2,121| 513) es _ See 9,561; .0050, 928 2,988) 7,727 -0057| 83 
nes | — Pottawatomie........ 12.4 .0083) 3.6] 11,093) .0087} 2,525} 162} 360) 268)......... 12,230} .0064, 986| 3,397) 9,771) .0075| 90 
: mm | | | | | | 
~ Ee 12.6| .0084) 3.7] 15,713] 0122) 3,317) 1,845] 448) 710}... 16,832} .0088| 1,336] 4,549] 13,605] .0097] 115 
2 PG  esiccamimes 5 a .0039| 1.6 4,150 -0033) 993 | 161 135) Se 6,799} .0035| 1,172 4,249 8,900 -0035; 90 
“ Re 52.7| .0354, 16.0] 71,637| .0559 13,909) 10,244, 2,110) 3,742]......... 68,877) .0360| 1,307| 4,305| 22,915] .0418] 118 
88 Hutchinson....... 32.1| . 0216 10.5 62 ,326) . 0487) 11,335) 10,200) 1,826; 3,526 F 47,172) - 0246) 1,470) 4,493).......... .0312| 144 
| | | ; | | 
. Republic............. 11.4 .0076| 2 9,.375| 0073, 2,089 673} 254 164)... 9,341) .0049| 819) — 9,776] .0062| 82 
96 ___ Se rere 15 8) 0106 4.8 18,733| -0146) 4,681] 819 509) 18,310) 0095] 1,159] 3,815) 13,655 -0113) 107 
24 I iain sere easel 24.2) -0162 7.7 30,429] .0238) 6,080) 3,692| 1,064) 1,076]......... 34,049) .0178| 1,407) 4,422) 7,525) -0193) 119 
= Manhattan......... 3 .0102! 4.9] 24,161] .0188 5.58 7 942 . H aden .0123| 1,540) 4,807|.......... . 0138} 135 
| | | | | 
ball a asad 8.9| .0060| 2.6) 6,225) .0048, + ~—s«-:1,616 434} 165) 202)... 8,430| .0044 947] 3,242) 8,318] .0048| 80 
19 Ee 7.3| 0049) 2.0] 5,755] .0045) 1,465 i a See 8,246) .0043| 1,130| 4,123) 13.974] 0045] 92 
= Ee 13.0) .0087) 3.8 eee on 3,081] 579) 449 Oe 15,337 -_ 1,180 4,036) 10,250}  .0090) 103 
—_ TES ee 35.3| .0237| 10.8] 50,016) 0390, 10,469 6,781| 1,735) 2,028)... 47,578| .0248| 1,348| 4,405) 11,378 .0287| 121 
I isin:snsethbiears og 27.2! - 0183 8.2 43 ,763) 0342) 9,563) ° 1,701 ng F 40,071] .0209) 1,473] 1887 eae ee - 0244) 133 
Ee Cee 4.9 .0033| 1.3 3,923) -0031) 775 ws -s eee 5,398 .0028) 1,102) 4,182) 7,670 -0030| 91 
Sedgwick.......... 175} 233.7, .1567) 76.2] 296,186) -2312) 54,813 30,333; 9,892) 16,164).......... 349,572! -1824) 1,496] 4,588) 17,571 -1918) 122 
_ AWichita iin: tin 187.4 . 1257 61.0 276,816) . 2160) __ 50,334 __ 30,087] 9,780] 16,030 D i. 302,741! .1579| 1,615! 4,963)......... . 1689! 134 
A See end of state for “SM Standard Metropolitan County Areas.”’ Before using these figures, see explanation page 19. 
*Withheld to avoid disclosure. © SM, 1950 


IT’S EASIER THIS WAY. Complete information for understanding the figures in the Survey of 
Buying Power is given in the introduction, beginning on page 19. If you are confused or in doubt as 


to the sources of our figures, why not turn to the introduction and read it again. It’s easier that way. 


MAY 10, 1950 


ea" on recess! i 


ata e*e"e'e ae 


ee 


Shae 
FOR BMB & CONLAN & } 
3 se pl See WEED & COMPANY is 


sive estimates by SALES MANAGEMENT. 


K A N H A S— — - (Continued) - - bieeue va a The “SM” symbols mark original, exclu- 


POPULATION RETAIL SALES—1949 EFFECTIVE BUYING INCOME—1949 


SALES 
ESTIMATES ADVERTISING 
&* CYP ESTIMATES ESTIMATES CONTROLS 


COUNTIES l l 
FOUR STORE GROUPS 
CITIES (in thousands of dollars) Farm 
Total Families ile Gross 
(in % 1 (in i 7X \s i Dollars 
thou- | of | thou- of 


, from 
sands) | U.S.A.) sands) S.A. i S.A. i Farming 


-0079) 3.5 
0769) 

0609 | 
Sheridan... -6| .0031 


Sherman -2| .0043 
Smith -1) .C061 
Stafford 


Stanton 
Stevens ‘ | « 
Sumner 6; . 7. ‘ : ° 3,276 


Thomas. ... 4). i J ¢ 4,214 


CM ikietcteasans of] ‘ o | 3,662 
Wabaunsee....... 7. : f , ,280) 952) 2,932 


= 


|\S58283 sas 8882 


Wallace........ 5] . ; ,452| . | 1,213 5,053 
Washington... en a F ’ ’ 4 1,047) 3,454 


Wichita 6}. J d | | 1,354) 4,401 


— 


aes .2, 0101) ‘ gz 420 , 828| 2,569 
Woodson. .... i : / p 135| i iavensces 2 692) 2,264 
Wyandotte... ... wn « i | .1307) ,294| 6,562) 11,523 ' 1,272) 4,178 

AKansas City. ¢ | 163, 8,928} . 1279 39, 917) 13,115} 6,407) 11,427 Y 206 ,281) 5 1,376} 4,524 


= 


Total Above Cities -5} 1,128, 758 | -8810| 239, 10 106, 819, 39,000, 48,210}..........] 1, ‘ 1,481| 4,620 


K A N 5 A Ss — ) Standard Metropolitan _ County Areas _ 


Kansas City, N Mo.- | | 
Kans. ; 77] 825.3) .5535 -6] 1,070,776 asst] 187,602) 194,666, 49,592 57,944). 1,273,478 .6643 1,543 4,689 -6934) 125 

Topeka 165] 114.6 .0769 ¢ 152,875, .1194) 33,867) 17,421 5,611 9,420 178,954 .0934 1,562) 4,785)... ‘ .0978 127 

Wichita sata 175 233. 7| .1567 . 296,186) .2312 54,813 . 9,892 16,164].. 349.572 .1824, 1,496 4,588)... .1918, 122 


State Total 4. 933.111.2965) 695.9] 1,963, a 5326, 447,161 185,573, 64,652, 87. 360)... 304, ° 1,192) 3,867 1,016 .048 


A See end i of ‘state for * ‘SM Standard Metropolitan County Areas."’ Before using these figures, see explanation page 19. 
*Withheld to avoid disclosure. 


FOR YOUR CONVENIENCE. Every time you reach for the Survey to look 


up something, remember that there’s a briefed Table of Contents on the cover. 


SALES MANAGEMENT 


Cities shown are those having 
retail sales of $15.0 million or 
more in 1949 


a 1949 Retail Sales in Excess of $100 Million 
1949 Retail Sales $50.0 Million to $99.9 Million 
a 1949 Retail Sales $25.0 Million to $49.9 Million 


1949 Retail Sales $10.0 Million to $24.9 Million 


Copyright by 
MANAGEMENT 


The “SM”? symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


(Other East South Central States: Alabama, p. 
156; Mississippi, p. 344; Tennessee, p. 505) 


—KENTUCKY 


City County City County City County 
= SS ere erat re. Boyd OS SOLE SEE ET Henderson Mayfield .......ceccecccee-coeee Graves 
7 a Green ...-.. esses eeeees — Hopkinsville ........-+eeseeeee Christian Maysville ....----cseessccscereees Mason 
et Cote Broetneyes terse Sovle LOXIMG@OOD «ccccsccccccccecceses Fayette Newport ...2--sccccresccccece Campbell 
95 NEE 6. aadncbec ees onde Franklin NEE xaos Was NGG eid wars ee Jefferson Owensboro «20 -sccccccccccccess Daviess 
ww «CO NE okra Mico eaie cows eu ea Harlan ES EEE EER Hopkins Paducah «....ccccccsecsccveces McCracken 
im «& 
mu &§ 

- H ag RETAIL SALES—1949 1 EFFECTIVE BUYING INCOME—1949 pa 
= BY 11/50 BY.) estimates ESTIMATES CONTROLS 
SALES 
100 COUNTIES l l 
CITIES | ay a prey N F Q 
| in thousands et arm ual- 
108 Total | Families} Dollars Dollars Gross % of | ity of 
81 (in % (in (in % Furn.- (in % | Per | Per | Dollars | U.S.A.| Mar- 
91 thou- | of | thou- | thou- | of General House-| Volume | thou- | of | Cap-|Fam-| from | Poten-| ket 
sands) |U.S.A.| sands) | sands) |U.S.A.| Food Mdse. Drug | Radio Code sands) | U.S.A.) ita ily | Farming tial | Index 
r- SG ckccnveonwiwcwes 16.9} .0113 4.2 4,014} .0031 878 492 99 i acicocvcdniet 6,589) .0034) 390) 1,569 4,359 -0049|) 43 
83 EE re 13.9| .0094 3.7 5,459) .0043 1,150 548 . we Oe 7,598) .0040) 647] 2,054 3,895 -0052| 655 
EEE 8.4) .0056 2.4 4,217) .0033 1,256 324 a ee 6,919) .0036) 824) 2,683 3,868 -0039| 70 
¢ Pe 8.9) .0060 2.5 2,848) .0022 727 ws 55 (ee 5,829) .0031 655| 2,332 5,282 -0034| 67 
108 DE eckecenwanwaas 26.8) .0179 7.2 13,463) .0105 2,543 2,460 428 eee 22,101; .0115) 825) 3,070 11,379 -0125| 70 
I rats w<seen Goren 10.4| .0070 2.8 2,800) .0022 1,014 56 45 ai ee 6,116} .0032) 588) 2,184 6,363 -0037| 63 
7 Bell... 43.6) .0292 9.3 19,911) .0155 5,569 3,164 a ne 28,791; .0150) 660) 3,096 198 -0180| 62 
12 ee eee 11.7} .0079 3.5 3,563) .0028 953 ° ° DS Bisaecsande 9,876) .0051 844) 2,822 5,034 -0050; 63 
a Bourbon... 17.6| .0118 5.1 10,298) .0081 3,057 761 253 ee 16,441) .0086) 934) 3,224 16,526} .0091) 77 
at Boyd..... ..70 50.3) .0337 12.6 40,199) .0313 7,976 4,608; 1,262) 2,301].......... 51,644| .0269) 1,027) 4,099 1,002 -0296) 88 
L Z AAshland.......... 35.2) .0237 9.4 38,873) .0304 7,311 4,415 ° “ G 41,170] .0214| 1,170) 4,380).......... -0246) 104 
mex ee 18.6) .0125 5.3 12,854) .0101 3,164 2,601 We aekwesenn 21,913) .0114| 1,178) 4,135 6,163 -0112| 90 
102 Danville........... 9.7) .0065 3.2 12,749} .0099 3,116 2,546 ° cal ee 15,488} .0080| 1,597] 4,840).......... -0083) 128 
EE cn skeetv ee 9.0) .0060 2.6 3,982) .0031 1,044 325 76 Ee 6,455} .0034| 717| 2,483 5,798 -0038; 63 
“' ED, cnknb owned 19.8} .0133 3.9 2,799; .0022 631 182 ° a eee 4,850} .0025) 245) 1,244 716 -0046; 35 
125 Breckinridge.......... 15.8} .0106 4.2 4,527| .0035 1,271 295 121 | See 7,576} .0040) 479) 1,804 6,797 -0052) 49 
127 atic ue eshan cen 9.6) .0064 2.7 2,616) .0020 590 . a A Fe 4,770} .0025| 497) 1,767 2,604 .0031; 48 
122 
: 19. Butler. 12.1} .0082 3.0 2,162) .0017 423 ° ° a ee 3,675) .0019; 304) 1,225 2,089 -0031; 38 
950. Caldwell............. 14.2| 0095 4.1] 6,720) .0053| 1,604 885} 241) 317J.......... 10,067| .0052) 709] 2,455] 2,898] + .0061| 64 
-. Calloway............. 18.0) .0121 5.1 8,696, .0068 2,028 760 241 ee 14,412) .0075| 801| 2,826 3,94 .0082! 68 
I 32 76.8 .0515) 23.1 64,020) .0499 22,467 3,011 BA - Oe obscosksi 96,558) .0504) 1,257) 4,180 2,601 .0504; 98 
Newport 34.0} .0228 10.6 42,894) .0335 14,259 2,399 1,564) 2,623 H 42,279) .6221| 1,244) 3,989).......... -0257| 113 
a 6.5) .0043 on 2,319; .0018 756 296 55  acdaGi dad 3,567| .0018) 549) 2,098 “— -0023) 53 
ee re 8.1| .0055 2.51 6,223) .0049 1,227 409 220 | ee 7.543] .0040| 931) 3,017 3,453) -0046| 84 
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A See end of state for “SM Standard Metropolitan County Areas.”’ 
*Withheld to avoid disclosure. 


1950 


Before using these 


figures, see explanation page 19. 
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K EN TUCK Y — (Continued) Te eae ate es 


sive estimates by SALES MANAGEMENT. 


———$<——_— 
Taare. RETAIL SALES—1949 Hy EFFECTIVE BUYING INCOME—1949 mae 
RTISI 

BYP 1/1/50 BYLD EsTIMATES ESTIMATES CONTROLS 


COUNTIES 


FOUR STORE GROUPS 
(in thousands of dollars) 
Families} Dollars 

(i (in | % Furn.- 
thou- | of House- 
sands) /|U.S.A. Mdse. Drug Radio 


17,300) . ee: 
17,144) . : 2 3, re: 15,693) . 


12,864) . 011) 19,380) . 
3,267) . Sa 4,492) . 
2,084) . Seite ah Jad 3,194) . 


4,339) . ° 5,931) . 
3,571 
63,482) . 
45,557) . 1,235 


See e828 2248 


3,315) . 335 
2,547) . 344 
8,553) . 552 


Se: 


22k 


ee 82822 


4.0 
4.1 
9.5 
7.3 


3. 
2. 
1. 
4. 1,054) 3,258) 


| 
Jackson.......... 13.2) .0088| 2.a| 2,349) . .0015 226 1,067) 


See end of state for ‘‘SM Standard Metropolitan County Areas.”’ Before using these figures, see explanation page 19. 
*Withheld to avoid disclosure. © SM, 1950. 


() W E N SB () 7 () third city-county area in Kentucky 
in effective buying income in 1949— 
and Daviess county combined outside the Cincinnati metropolitan area. 


Owensboro was second in nation in bank debits gains in Dec., 1949, 
and one of 54 cities reaching an all-time high, says American Banker. 
In 1949 the Owensboro newspapers reached Conlan surveys show radio station WOMI 
an all-time high in circulation and Owens- leads in Owensboro by a wide margin, day 
horo an all-time high in population. and night. See BMB reports on Owensboro 
land. 


Cover completely one of America’s fastest growing markets, with 


Che Owensboro Messenger FA! STATION THE QWENSBORO INQUIRER 
MORNING WOMI EVENING 


SALES MANAGEMENT 


56 
66 
66 

| 91 

i) 
n 

| 

| 8 

| 60 

| 6 

| 97 
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| £3e8a2 2222 s2828 s88 


ts 


Be 
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INDIANA 


in effective 
buying income 


U. S. increase—1 °/, 


Kentuckiana increase—5°/, 
Source: 1949 and 1950 issues, 
Sales Management Survey of Buying Power. 


value increase 
Kentucky leads U. S. by 32°, 
indiana leads U. S. by 2°/, 
Source: latest two U. S. Censuses 


of Manufacturers. 


OHIO 


Kentuckiana’s personal and industrial income continues to show 
healthy increases, even in the face of a national ‘leveling off’. There are 


real sales opportunities in this rich-and-getting-richer market—if you 


remember that... 


WHAS and WHAS alone delivers ALL of Kentuckiana (Kentucky 


plus a generous portion of Southern Indiana). 


50,000 WATTS * 1A CLEAR CHANNEL * 840 KILOCYCLES 


The only radio station serving and selling 
all of the rich Kentuckiana Market 


VICTOR A. SHOLIS, Director 


REPRESENTED NATIONALLY BY EDWARD PETRY AND CO 


MAY 10, 1950 


INCORPORATED @ ESTABLISHED 1922 


houinille 2 Kenluchy 


© ASSOCIATED WITH THE COURIER-JOURNAL & LOUISVILLE TIMES 


NEIL DO. CLINE, Sales Director 


; ol 
If youre. 
a Golden-Weddin 


NBC AFFILIATE REPRESENTATIVES 


( SA 
GREE & PETERS, INC» 


KENTUCKY— (Continued) The “SM” symbols mark original, exclu 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1949 EFFECTIVE BUYING INCOME—1949 | SALES 
GD vi s0 BYP ESTIMATES ESTIMATES 


COUNTIES 
CITIES 


FOUR STORE GROUPS | 
(in thousands of dollars) Net 


| Farm 
F 7. Dollars Dollars 
( 


aia Gross 
n (in | Furn.- (in % Per Dollars 
thou- thou- of General House- thou- of | Cap- from 

sands) S.A. Mdse. Drug Radio sands) |U.S.A.) ita i Farming 


6,752) . 492 m 54 540} .0049| 815 


491,462) . y 64,322, 19,071) 27,408 ,809) .3917| 1.546 

464,431) . ,627 64,002) 18,697! 27,076 y 4 -3284| 1,699) 5, ; 
10,174) . ; 1,195) * | 376)... 069) . 637) 2,871| 
90,110) . 7,090, 2,994) 4,489)... 133) .0773) 1,420) 4,718) 
73,350] .0573| 6,926] 2,513| 4,425 501] .0493| 1,398] 4,479) 
2,042) . 295 ° | ” 1,426) 
6,549| .0051 2, 436 76, 362} 1,732 
3,462) . 324 98 | bexeinss 792) 2.845) 

6,073) .0048| : 521| tat) ke 584). 428| 1,956) 

| 


367| 1,633] 1,236 


3.1) 3,267) .0025) 089) 126) * 
1.8] 2,318} .0018) 18} * | 440| 2,182 425] .0027 
1.9 1,680] .0013! . . 


237| 1,271 205 .0024| so 
See end of state for “SM Standard Metropolitan County Areas.”’ using these figures, see explanation page 19. 
ithheld to avoid disclosure. © SM, 1950. 


282 SALES MANAGEMENT 


JUST A GOOD NEWSPAPER 
IN A GROWING MARKET— 


More Readers — 
More Profits— 
More Sales — 


Che Conrier-Zournal 


REPRESENTED NATIONALLY BY THE BRANHAM COMPANY 
MAY 1 283 


The “SM” symbols mark original, exch, 
sive estimates by SALES MANAGEMENT 


POPULATION EFFECTIVE BUYING INCOME—1949 SAL! 
ESTIMATES 


ES 

SALE ADVERTIS| 
1/1/50 SM ) ESTIMATES ESTIMATES CONTROLS. 
COUNTIES : 7 ot 


| FOUR STORE GROUPS 
CITIES (in thousands of dollars) 
— 

n 


or 
C 


of | thou- 
4 sands) 


Drug 
120 
. 


Letoher. oo... 0, 8} 0246, 7.4 
NR oie Seats a -8) .0093) 3.4 
Lincoln... Pe 8). 4.3} 


-_ 


282 see BSR SSS SABRS BFS SELES 


g 82 888 


3 


222 822 § 


22a R2as AVF SSF 


19,714) . 


10,196; . 


y 4 5,468) . 
0119 : j 647 12,251 
*Withheld to avoid disclosure. © SM, 1950. 


Before using these figures, see explanation pace 1. 


— 


Looking for Something? The Table of Contents is on Pages 1, 3 and 5. 


— 


SALES MANAGEMENT 


Ewer ns ectmates by SALES MANAGEMENT. - KEN TUCK Y — (Continued) 
Les POPULATION RETAIL SALES—1949 WHOLE-| EFFECTIVE BUYING INCOME—1949 | SALES 
Ly JM 1/1/50 BY iD ESTIMATES “in ESTIMATES CONTROLS 
ce COUNTIES ae ee 
| eee ™ aia ous 
} i] 5 
tr ian Total Families} Dollars | Dollars Gross % of ity of 
| Mar. (in | % | (in (in % | Furn.- (in % | Per | Per | Dollars | U.S. A.| Mar- 
| ket thou- of | thou- thou- of General House- | Volume thou- of | Cap-| Fam-| _ from Poten- | ket 
| Index sands) | U.S.A.) sands) sands) |U.S.A.| Food Mdse. Drug Radio Code sands) |U.S.A.| ita ily | Farming tial Index 
| 2 ME Whitley | 30.2) .0203 6.9 14,950| .0117 2,876) 1,561) 341] sS).......... 20,660] .0108} 684| 2,994) 2,038] .0130| 64 
| Wolfe 8.0| 0053} 1.6] 1,151 .0009 287 127) * 3 2,489] .0013| 311/ 1,556] 1,028] .0020| 38 
0 Woodford .... 11.6} .0078) = 3.2) 6,207 .0048) 1,786 211} 197 ~ = eGeiege 10,222] .0053| 881| 3,194] 11,702) 0057) 73 
| 4s Total AboveCities.....] 772.7] .8182 234.9] 962,930) .7516) | 215,957] 119,630) 31,088) 48,747].......... 1,137,628] .5934| 1,472| 4,843).......... .6260| 121 
4| 60 3 < ————EE —EEEE — 
a State Total. .......... 2,862.1/1.9195 758.11 1,696,653'1.3243| 304,151| 195,018| 61,695| 74,6701... 2,521,111|1.3153| 881! 3,326! 647,843! 1.4388| 75 
la KENTUCKY— Standard Metropolitan County Areas 
a ..o 
Ashland, Ky.- | | | 
;% Huntington, W.Va.70| 200.0 .1341| 63.7] 160,989] .1257| 33,763 22,188| 4,623, 9,665]... 238,268| .1243| 1,191] 4,437|.......... .1266| 94 
| 1 cexington. .. 84] 90.9) 0610] 27.4] | 122,596| .0957| 22,089 17,127| 5,139] 7,963]... 146,368] .0764| 1,610] 5,342|.......... .0790| 130 
‘: Louisville... 575.5| .3859| 173.4| 543,905! .4246| 122,913|  68,957| 20,104| 29,8351........ .| 830,310! .4331| 1,443] 4,788|.......... -4210| 109 
35  *Withheld to avoid disclosure. © SM, 1950. Before using these figures, see explanation page 19. 
7 8 — 
} . 
| 49 a 
Kk? % ° 
bs LEXINGTON, KY 
109 * 
> s 
| S.4 4 | 
| ° 
69  SOSSHSHSSHSSHSSSSSSSSS S SSSHSSHSHSSHSSSSHSSSSHSSHSHHSSHHHHHHHSSOSHHHHOSOSSHOOSSOOOHOOSOOSCOOSOSESE 
; e 
% * 
38 * 
" 4 Although not listed as one of the 200 largest 
° cities, SM ranks Lexington 123rd in retail sales. 
3 . 
60 ° 
67 a : 1 ’ 
“ ° * World’s largest horse-sales center. * Ken s lag educational 
. center. 
49 ’ 
69 e ss * 
° World's largest loose-leaf tobacco 2 Richest livestock and general 
> ° market. farming region in South. 
. 
73 
° Manufacturing center for nation- > Second largest retail and whole- 
_ ° ally distributed products. sale center in Kentucky. 
41 ° ° = % 
° Site of government hospitals and offices 
° with multi-million dollar payrolls. 
39 o 
* 
. 
LEXINGTON HERALD-LEADER 
’ . 
= e ° 
j ° The Lexington Herald The Lexington Leader 
n 4 (Morning) (Evening ) 
85 e Sunday Herald-Leader 
o 
* 
65 
54 ° Represented by KATZ AGENCY 
51 ° 
3 as . er 
62 
81 
101 e ° 
Dollars are spent by people. To find out who’s doing the 
67 
42 A 7 ; 
ce spending in every state, county and city, See Page 109. 
ce 19. 
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R % UNION 


LOUISIAN 


Cities shown are those having 
retail sales of $15.0 million or 
more in 1949 


worm 1949 Retail Sales in Excess of $100 Million 
Feat 1949 Retail Sales $50.0 Million to $99.9 Million 
Ey 1949 Retail Sales $25.0 Million to $49.9 Million 


1949 Retail Sales $10.0 Million to $24.9 Million 


EAST ST. HELENA 
FELICIANA P, 


¢ opyright by 


Sales MANAGEMENT 


Write for your copy of ‘20 Markets in Texas and Louisiana”. 
It visualizes -- analyzes -- rates and valuates the important 
markets in this two-state area. Invaluable for co-ordinat- 
ing advertising, sales and distribution efforts. 


BEAUMONT ENTERPRISE + #BEAUMONT JOURNAL 


BEAUMONT, TEXAS 
In the Heart of the Fabulous Gulf Coast Area. 


SALES MANAGEMEN! 


MAY 10, 
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and so easy to influence! 


Take a look at New Orleans and its retail trading zone in the light of new Sales 
Management figures! 

You find a population of more than a million with an effective buying 
income in '49 of more than a billion dollars—$1,235,192,000, to be exact! 


Saturated by The Times-Picayune States 


A pretty picture! A better-than-pretty one! This unique big market is 
yours to sway through one great newspaper buy; The Times-Picayune States! 


Talk about influence! With 299,900 families in the city and R.T.Z., here's 
big circulation largely there! 


213,459 DAILY 290,380 SUNDAY 


3 months ending December 31, 1949 


It's "puller" influence, too, hard to match anywhere else in the U. S. 
Small wonder Times-Picayune States lineage (like New Orleans-land business) 
moves up-up-up! 


1947 ..........4... 40,539,759 
1948.............. 42,898,659 
1949.............. 44,890,475 


Media Records 
Ask Jann & Kelley, Inc., today to put this influence to work for you! 


TIMES-PICAYUNE and STATES 


GEARED TO SELL THE NEW ORLEANS MARKET 


1950 


ITS EASY, 


WHEN YOU 
KNOW HOw! 


IN) ~y 


d 
| at the top of the Hooper ladder isn’t so tough winen AOQN 


you’ve had the right kind of programming experience. Know- 
How we call it... the kind of Know-How born of 24 years of 
broadcasting to our own audience, in our own region. 


Here are KWKH’s Shreveport Share-of-Audience ratings for Total 
Rated Periods throughout 1949. In all six of these Hooper reports, 
KWKH was tops by a very substantial margin: 


JANUARY-FEBRUARY 37.6% 
FEBRUARY-MARCH 38.0% 
MARCH-APRIL 38.2% A 
OCTOBER-NOVEMBER 40.2% * 
NOVEMBER-DECEMBER 41.5% Ti 
DECEMBER-JANUARY 43.4% si 
These Hooper Share-of-Audience figures, and an additional 50,000 
listener families as shown by the 1949 BMB study, assure KWKH SHREVEPORT LOUISIANA 
advertisers of a substantially larger audience . . . yet there has 
been no increase in rates. The Branham Co. 
Representatives 
Write to us or ask The Branham Company for all the facts about 50,000 Watts « CBS 
KWKH’s sales-influence in the booming New South! Henry Clay, General Manager " 
ee a es oo = Ze an F 
L O U | S | A N A —__._ (Other West South Central States: Arkansas, The “SM” symbols mark original, exclu- E 
watlincath p. 163; Oklahoma, p. 546; Texas, p. 515) on sive estimates by SALES MANAGEMENT. 
—— ae ee eS I — . 
City County City County City County E 
. ¥ by Fi 
Alexandria Tree rrr TT er Rapides ee EEE Ee ... Lafayette DT eee re Orleans 
Baton Rouge .-E. Baton Rouge Lake Charles ..... vine ose wine a Calcasieu . , G 
PPPS EEEeee ee Washington Monroe .....----.----++e- .. Ouachita Opelousas «-..-++---20+--++. St. Landry . 
Houma ..... , .+++++++Terrebonne SE: kacctas,,.. daindainwecceen Iberia eee eee Caddo 
——_—____—_ — a —_——_—- —————————————— — — — " 
ag RETAIL SALES—1949 by +1 EFFECTIVE BUYING INCOME—1949 p.m 7 
BY 1/1/50 ESTIMATES SALES ESTIMATES CONTROLS J 
COUNTIES a ‘paar a noma <0 ws — | l . 
ernes FOUR STORE bp ally a | F } Qu . 
(in thousands o! jars et | arm 
Total Families} Dollars | = : ve Dollars Gross % of | ity of 
in % | (in (in | % | ] Furn.- (in % Per | Per Dollars | U.S. A.| Mar L 
thou- of | thou- thou- of General House- | Volume thou- of | Cap- | Fam- from Poten- | ket ; 
sands) U.S.A.) sands) sands) |U.S.A.| Food | Mdse. Drug | Radio Code sands) |U.S.A.| ita ily | Farming tial | Index P 
Acadia..... 45.2) .0303 11.2 24,603) .0192 3,196) 2,914 le a Oe 38,989) .0203| 863) 3,481 22,278}  .0220| 73 
Allen...... : 17.9) .0120 4.9 6,500; .0051| 1,464) 256 192 SR 10,747| .0056; 600) 2,193 3,032 -0067| 56 
.0139 5.4 1,668! a |) ee 83 
| 
‘ 0126 | -0063| _ =) h 6 Oe | 0073, 58 
Avoyelles..... ‘ 38.2) .0256 ° 14,432; .0113 2,612| 795 526| ahyialat sleet 20,450; .0107| 535) 2,130 9,243 -0139, & 
0109, = 4,3] «= 6,978; 0054) = «1,495| ss s647|—s«s130) 2s 408}... 83 
Bisnville. . ...[ 22.0) 0147, 5.5 8,838] 0069} 1,826 351,298 © RE 14,519} .0076| 660] 2,640 2,148] + .0088| 60 
Bossier... 33.2; .0223) 9.7 14,630) .0115 3,226 284) 386 BE icacnioe 20,003; .0104; 603) 2,062 6,204 0137; 8 
Caddo.... .. 150} 171.1) .1148 50.7] 204,804) .1598 36,934 23,395) 9,066) 14,589).......... 265,699; .1386| 1,553) 5,241 10,516 1401) 122 
AShreveport... 131.0) -0879) 39.0 184,119) .1438 30,219 22 ,908 8 136| 14,161 E 238,492) .1244) 1,821| 6,115)].......... 1229) 140 
| | | 
Caicasiou.......... 83.8, .0562 23.2 75,169) .0587) 14,399, aa - oo eer 111,788) .0584| 1,334) 4,818 5,274)  .0581, 103 
Lake Charles... . 37.9) .0254 10.9 45,778) .0357) 7,409 8,554 1,225) 4,244 F 66,288) .0346) 1,749) 6,081).......... 0331! 130 
SS 11.6 .0077 3.0 4,510) .0035) 409 377) 192) 2, TCS 6,750) .0035| 582) 2,250 1,815 0043; 56 
Sci -2| . ; 1,678! . juadetess 0 # 
side 0) . 3,818) . seg cael ‘ . a 
Claiborne........ 27.7) .0186 7.0 12,146, .0095 2,722 1,309 553 Sas 19,752} .0104 713) 2,822 3,530 0118, 63 
6,071; 0047, 1,605) 620 67, * |.......... 5 8 
| | | . 
De Soto...... .... | 28,6) 0192) 7.9 12,029) .0094| 2,784) 2,008, 386, 260)... 18,999| .0099} 664| 2,405| 3,656] 0116 60 
A See end of state for “SM Standard Metropolitan County Areas.” *Withheld to avoid disclosure. Before using these figures, see optaation wae 


288 SALES MANAGEMENT 


Population, 1949 


N T? Retail Sales, 1949 $154,746,000 
—_ .— on wag 5 ee Effective Buying Income, 


TOTAL AUDIENCE DAYS or NIGHTS 1949 (Total Net) ... .$183,445,000 


D 82,210 D 46,540 Quality of Market Index 
N 64,870 N 31,090 See Ay? (Figures copyrighted by Sales Management 


*BMB STATION AUDIENCE REPORT, 1949 § = Survey of Buying Power, 1950) 


5,000 Watts (AM) WJBO ee WBRI 7,600 Watts (FM) 
AFFILIATE 


Affiliated with State-Times and Morning Advocate BATON ROUGE, LOUISIANA Representatives: George P. Hollingbery Co. 
EAT ALT ARTE A RL A a 


ea LOUISIANA — (Continued) 


POPULATION RETAIL SALES—1949 WHOLE-| EFFECTIVE BUYING INCOME—1949 
SM ESTIMATES SALE 


1/1/50 ESTIMATES 
SALES 


SALES 
ADVERTISING 
ESTIMATES CONTROLS 


COUNTIES 
FOUR STORE GROUPS 


CITIES | (in thousands of dollars) 
c % i Dollars 


(in Furn.- 
thou- General House- | Volume 
U.S.A.) sands) sands) S.A. Mdse. Drug Radio 


ene ae 

| 
E. Baton Rouge..... 5]. 37.5) ‘ 5,835} 11,052 
B aBaton Rouge .4| .0807/ i , 5,568) 10,938 
East Carroll.......... ; | J P 321 105 


East Feliciana 
Evangeline 
Franklin 


Grant 
Iberia 

New Iberia. 
Iberville 


Jackson an a . ° ‘0 67 
Jefferson......... 108] * oF J > ° r 
Jefferson Davis... ... 4). 8 rd d -0108 0129 


Lafayette coded 9]. 34,605) . -0251 -0278 
Lafayette ‘ : ‘ 28,757| . : ‘ .0181 -0201 
Lafourche. . F 9.4 24,900) . .0177 -0200 


A See end of state for ‘SM Standard Metropolitan County Areas.”’ Before using these figures, see explanation page 19. 
“Withheld to avoid disclosure. © SM, 1950. 


AA GOLDEN MARKET of, Zhe Secith 


LOUISIANA ONE OF THE NATION'S FIRST 100 CITIES 


State’s Capital City Consistently a leader among High-Spot Cities as determined by Sales Management’s Research Department 


Refining & Chemical With 1949 retail sales of $154,746,000, an increase of 11% over 1948, this city of 120,400 people is truly the 
Center of South Golden Market of the South. 


e383 28232 BS2S328 BES 


The Baton Rouge story is a golden story of miraculous doubling and redoubling of population and wealth through 
Farthest Inland industrialization. Rising along with the growth of the region, the circulation of these newspapers has increased 
Ocean Port 232% since 1940 alone. 


Whol . Only these advertising media fully cover and penetrate every segment of the Baton Rouge buying public. Use 
T _— & Retail them to obtain your full share of the market’s high potential. 
rade Center 


ONLY ADVERTISING MEDIA SPAS WIMNES > MORNING ADVOCATS 
OFFERING 100% COVERAGE 
AT ONE LOW COST Combined MGE Circulation 3/1/50: 47,950 Represented by: The John Budd Co. 


MAY 10, 1950 


The 


Louisiana Purchase 


®Alexandria’s 72% population gain* 

Orleans by nearly four times. 

Alexandria’s market gains* were: Retail Sales 301‘ 
General Merchandise 310%—Food 341% aes 

229% 

Newspapers in only three other Louisiana markets 

have lower milline than 5.18 of Town Talk. 


exceeded New Town Talk national rate of 11¢ a line is 45% less 
than next largest market, the 1949 population of 
which is but 5% more. 

Town Talk provides 77% Alexandria coverage and 
has more Total and City Circulation than either of 
two newspapers published in next largest market. 


* Sales Management 1949 vs. 1940 


Alexandria Daily Town Talk 


LOUIS! 


National Representatives 
The John Budd Company 


The “SM” symbols mark original, exely- 
sive estimates by SALES MANAGEMENT. 


ANA— (Continued 1) 


POPULATION RETAIL SALES—1949 WHOLE-| EFFECTIVE BUYING INCOME—1949 SALES 
Gi ee Ty SALE SA ADVERTISING 
M ESTIMATES ESTIMATES CONTROLS 
COUNTIES | | | 
one pa Srees Seawrs » . 
iT! } | (in thousands ars) et arm jual- 
Total Families} Dollars a en Dollars Gross % of ha 
(mn | % | (in (in % l | Furn.- (in % | Per | Per | Dollars | U.S.A.| Mar 
thou- of | thou- thou- of | General | House- | Volume thou- of | Cap- | Fam-| from Poten- | ket 
sands) U.S.A. sands) sands) U.S.A.) Food Mdse. Drug | Radio Code sands) |U.S.A.| ita ily Farming tial | Index 
La Salle 13.2 0088 3.5 6,878) .0054 1,149 1,131) 269 © ie sccawone 10,470) .0055| 793) 2,991 358 -0061| 69 
Lincoin 23.1) .0155) 6.0 12,146) .0095 2,314 1,309 502 Se 17,072) .0089| 739) 2,845 2,967} .0104) 67 
Livingston 17.3) .0116 4.3 5,300) .0041 1,653 ° 102 ay Cree: 6,749| .0035) 390) 1,570 3,064) .0053) 4% 
Madison 17.4) 0117 5.2 9,051; .0071 2,691 876) 322  occeakawea 12,501} .0066 718| 2,404 6.005 -0078) 67 
Morehouse 27.7| 0186 8.0 12,523) .0097 2,407 1,308 360 A 19,512) .0101; 704) 2,439 7,031 0117) 63 
Natchitoches 40.0) .0268 10.5 14,894) .0117 3,368 1,429 412 RSS 20,243) .0106| 506 1,928) 8,273} .0142) 53 
Orleans 108} 579.6) -3887| 170.7] 625,674) .4883) 120,255) 102,429) 26,744 47,823] Wan eee 867,392| .4524| 1,497) 5,081 1,423]  .4503) 116 
ANew Orleans 579.6) .3887 170.7 625 ,674| .4883 120,255 102,429} 26,744 oa B 867,392) .4524) 1,497] 5,081/.......... 4503) 116 
Ouachita 76.4) .0512 21.8 81,761) -0638 14,068 10,297; 2,357) 6,008].......... 93,222) .0486| 1,220) 4,276 4,876]  .0537) 108 
@ Monroe 44.3) .0297 13.5 71,541) .0558 8,854 9 ,676 2,061) 5,155 F 62,361} .0325) 1,408) 4,654).......... .0389) 13) 
Plaquemines 12.1; .0081 3.0 3,159) .0025 1,604 ° . a, eee 4,498) .0024 372 ai 1,810 -0036) 44 
Pointe Coupee 22.6) .0152 3.9 9,052) .0071 1,732 526 142 " Sah avvaiian 12,245) .0064 542) 3,140 7,817 .0084) 5 
Rapides 4| 0680) 27.5] 67,840) . 199] 3,967)........ 91,752! . 3,336) 8,413]. & 
Alexandria 46.6) 0312| 13.6 49 ,049| .0383 7,559 11,943 1,823 3,864 G 59,740| -0312) 1,282 rye ARSE -0333) 107 
Red River. 14.7! -0099) 3.9 4,575) .0036) 834 310 ° ee eaalenins 7,264) .0038, 494 1,863} 3,684)  .0050| 61 
Richland 10,121; .0079; 2,314) + 1+|+|,j;|eb47| 32%; °®° &£.......... 15,505) ; 
Sabine 0) 5.7 8,623) .0067) 1,432; ||§$ 823) 320) ®* #f........ 14,257) . | 7 97 
St. Bernard 8.3) -0055 2.1 2,338) .0019 992 . ” at perenne 3,274) .0017; 394) 1,559) 1,247 0025) 45 
St. Charles 13.2) .0089 3.4 5,200) .0040 1,700 ° 167 93} cae a _ 529 2.088) 1,201 0048) 
St. Helena 8.8) .0059 2.2 1,102) .0009 173 ° . | ee 3,479| 0018! 395 1,581) 3,198}  .0024) 41 
St. James. ..... 16.0) 0107) 4.1 5,613) 0044 1,731 228} 143) 83) abe 9,259) .0048) 579] 2,258) 3,755) 0059) 8 
St. John The Baptist 14.6) .0098) 3.7 5,743; .0044 1,510 . 102 60}.... — -0041; 532 one 2,795 -0053| i 
| | | | 
St. Landry 78.7; .0528 18.1 34,548| .0270) 4,282 1,833) 797 901).... ; 39,828 -0208 | 506; 2,200) 20,681 0291 
Opelousas 14.6} .0098) 3.8 17,342) .0136) 2,439 1,227 411 605! H 8,603} .0045| 589 2,264). ninbaneiehl .0083| 8 
See end of state for “SM Standard Metropolitan County Areas.”’ @ See end of state ‘‘Multiple Cities.”’ Before using these figures, see explanation page 19 
ithheld to avoid disclosure. ; 
/ WATTS! 
RA-TEL 
*5000 NIGHT NATIONAL REPRESENTATIVES: 420 MADISON AVE. 
NEW YORK CITY 


SALES MANAGEMENT 


_SUUTH'S GREATEST SALESMAN 
WINS THE HOOPERS! 


Latest Hooper proves WWL outranks all New Orleans 
stations in share-of-audience. Evenings, WWL takes 
a greater share than next 2 stations combined! 


zsesess | 


> 


...and South’s Greatest Salesman delivers you 
a Great Multi-State Audience, too 


Of all New Orleans stations, WWL, alone, gives you 
this dominant coverage of the rich Deep-South market: 
INTENSE PRIMARY 

(50% + to 90% +) 114 Counties 
PRIMARY 


(25% + to 50%, +) 128 Counties 
PLUS 


(10%, + to 25%, +) 401 Counties 
TOTAL 643 Counties 


tw 
Rtans 


~aa 
— 
a 
_ 


a 


GULF OF mMexice 


‘ t Salesman 
HE HELPS YOU MERCHANDISE, TOO South - Greates sa 
You get still another plus from WWL— effective 
promotion for advertisers. Through personal calls 
n distributors and jobbers, wide-spread use of 
point-of-sale material, and other activities, WWL 
gets you plenty of action on the selling front—more 
by far than any other New Orleans station. NE W ORLEAN S 


ee aaa 


50,000 WATTS CLEAR CHANNEL CBS AFFILIATE 


CEPARTMENT OF LOYOLA UNIVERSITY REPRESENTED NATIONALLY BY THE KATZ AGENCY 
MAY 10. 1950 291 


Now It Is “On The Record”! 


7, WLAM BMB COVERAGE £ 


TOTAL WEEKLY AUDIENCE FAMILIES’ 


LEWISTON AUBURN 


90% N. 92% D. 91% N. 87% 


AREA POP. 353,055 AREA RETAIL SALES $319,699,000 
*BMB Station Audience Report No. 2, Spring 1949 


“Maine's Voi 5,000 WATTS 
pry li a LEWISTON - AUBURN WLAM MAINE ABC NETWORK 


LC te) Ul S| I A N A _ — (Continued) _ ~The “SM” symbols mark original, exis 


and aes ie a sive estimates by SALES MANAGEMENT 


POPULATION RETAIL SALES—1949 EFFECTIVE BUYING INCOME—1949 


SALES 
ESTIMATES ADVERTISIN 
JHB GYD estimates GYD estimates co - 


COUNTIES 
FOUR STORE GROUPS 
CITIES (in thousands of dollars) 
| | Families Dollars —. 

(in (in % | | Furn.- 
| thou- thou- of | General House- 
sands) sands) | U.S. A.| | Food Mdse. Drug Radio 


| 
-0174) 5.8 8,970) -0070| 1,889 728 168 
-0239) 9.3 16,768) 0181) 4,862 2,011 321 


| 
0171 7.0 12,342) . 3,494 411 
0310) 12.6 |. 4,801 776 
1,290) 270 


nis d | 4,955) 797 
Houma SO ae : 3. J é 2,501 ° 

Union ia 2). : ; 1,149| 
Vermilion “a 6] . 3 j Mi 


Vernon. . -1) 0188) : -0059) 2,077) 
Washington........... 0]. ‘ P 4,203) 

Bogalusa. A} 01: 5. 891| . 3,196| 
Webster... .8| 0254) 10. ,679) . 3,462, 


West Baton Rouge. ... 6). 6 ,840! . 1,669) 
1,495) 
870) 


1,857 


Total Above Cities.....| 1,055.6) .7080 308. a 1,228, 065, 08 213, bie 189,728; 47,347) 88,489 568, .8183| 1,486 
| 
l 


ke eee 1.7734 721. al 1, 878 ,056/1 1.4669 359,957, 237, 252 66,293| 104, e14l 558, 1.3346) 967| 


LOUISI A N on Standard Metropolitan County Areas 


Baton Rouge 16} 130.5] .0875| 37.5] 156, 796| | .1224| 27,673}  20,881| 5,835 197, 844) . 1033 1,516 
New Orleans 657.6) .4410 191.6] 661, == .5166| 131,206} 102,739| 27,544 906,921) . .4730| 1,379 
Shreveport 171.1) .1148! 50.7] 204,804 36,934, 23,395 9,066 265,699) .1386 1,553 


LOUIS! AN A— Multiple Cities 


| 
na .0394/ nd mae -0632 12,147 nial ana sf 78,108) al 1,328 

| | 

| | | 


EE *.: Other New England States: Massachusetts, p. 302; New 
M A l N E = Counties and Cities Hampshire, p. 368; Rhode Island, p. 490; Vermont, p. 546) 


City County City City 


Auburn a ..-. Androscoggin Biddeford Rockland 


Augusta Kennebec : P 
PRG oe ener Lewiston Androscoggin Sanford 


Sagadahoc Portland ; Cumberland Waterville 


72,503| .0556| 20,101, 8, 328| s 99,227| .0518| 1,172| 4,296 7,033}  .0542) % 
49,302) .0385 12,112 7,961) 38} 2,72: ; 54,176} .0283) 1,220) 4,752 .0317} 106 
14,573} .0113 5,270 170 310) 25,128} .0131| 1,220) 4,188 0127 9 
54,009 .0421, 12.179 3,886 1, : 109,046] .0569| 1,179] 6,345) 99,086] | .0535| 


@ See end of state ‘Multiple Cities.” Before using these figures, see explanation aut 2 
*Withheld to avoid disclosure. © SM, 
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NEW KIND OF RECORD 


MADE BY NEW ORLEANS— 
89% of Eligibles 


Vote in Mayoralty Election 


NOTE: In 1948 presidential election, only 74% of nation’s eligible voters cast a ballot 


New Orleans’ enlightened citizenry uses the ballot to 
build a better community — where everyone can work 
more happily, where industry can operate more profitably. 


New Orleans goes forward with... 


oe ie A a ee, 
Greater Port development New youth recreation facilities 


. ° ° P 1949 

Steadily climbing retail sales DEPARTMENT STORE SALES INDEX 
Latest Federal Reserve Figures (January, 600; | a i 7 | 
1950) show New Orleans continues sales gains. t— a a 
New Orleans Department Store sales, January, —“— es se (8 
1950 - mereased 2%. U.S. Average — de- 


creased 6%. - aheaety 


UNITED STATES 


Write to Greater New Orleans, Inc. for confi- | 
dential information concerning special advan- oe a ee eee ee eee Coe LL | J «¢ 
tages for your industry here JAN FEB. MAR. APR MAY JUNE JULY AUG. SEPT OCT NOV DEC 


Ss 
& 


GREATER NEW ORLEANS’ =; *% 


Gives Your Plant The Three Essentials For Profit Corsources— 
MAY 10, 1950 293 


_~ How Many Markets Are BETTER? 


pINGNAM 


a 


Your Advertising Is Welcomed Int 


\ 
y \ 
" Chnerser- Bury wn 29,000 Homes in the Golden 


5 \ Kennebec Valley Area 


c . 
* ‘ 
‘ A NEW PORTLAND \ slesuetinii \ A really good market is the sum of many 


Drarklm ™. ~$ko ownBcan ' Oo NS factors . . . in balanced combination — 
Cowly " E population, income, retail sales, coverage, 


; ae Fa reader interest, cost. 


The Augusta-Waterville market, for example, 
Farming and industry account for $123,500, 
000 income in Kennebec and Somerset coun. 
ties. Retail sales exceed $85,000,000 . . . 69%% 
of income. The prosperous towns and cities 
in this area depend on Augusta and Water. 
ville as the big-city suppliers of their living 
requirements and daily news needs. The re. 
sult is a closely integrated market of 24,463 
occupied dwellings. 


The market is completely and _ intimately 

covered by the Augusta Kennebec Journal and 

Waterville Sentinel—family newspapers in every 

sense of the word . . . with 28,717 total A.B.C. circu 
lation. 


All factors considered, how many markets are better? 


AUGUSTA KENNEBEC JOURNAL 
oy, AND WATERVILLE SENTINEL 


é 
BRUNSWICK | 
Represented Nationally by 


The Julius Mathews Special Agency, Inc. 


. I, 
M ALN E— (Continued) Ih cat gas wa sci 


POPULATION RETAIL SALES—1949 EFFECTIVE BUYING INCOME —1949 | SALES. 
ESTIMATES 
Gi BYP ESTIMATES ESTIMATES CONTROLS 


COUNTIES | | 
FOUR STORE GROUPS 
CITIES | (in thousands of dollars) Net 
Total Families} Dollars | ae oi Dollars 
(in % (in (in | % l Furn.- (in % Per | Per 
thou- | of | thou- thou- | of General | House- thou- of | Cap- | Fam- 
sands) | U.S.A.) sands) sands) |U.S.A.| Food Mdse. | Drug | Radio sands) |U.S.A.| ita ily 


Cumberland... .. 174.1) 1168) . ,595| .1347| A. 19,033! 4,173, 9,848 387) . ,243| 4,260 
APortland........ 86.3) .0579| 21,508| .0949| 27,120) 17,359) 3,010| 8,849 34,273) .0701| 1,556) 5,184 


| | | | 
SR sedis ceannween 1) sna ‘ 11). . 342| 245 id 3,264 
SS cianacadail 4) .0211) , ,096) . ° 068, 570) 715 , ° ° 3,696 
Kennebes............ -4| .0539) 5 , d . 7 496 2,399 ; i | 1 4,113 
| .0151) . 21, J 5,96 . 534| 786 29, i. . Be 4,701 
0137) 5.7 ,723| .0177| 172: ' 475| 1,007 25,833) .0134) 1,266] 4,532) 


0172 101) .0164) .570| ,205) 423,814 | 0159) 1,190) 3,558 
| .0064) 2. ; - 0099 ,311} ° 217 646 ‘ , | 1,580) 5,176 
0128, 8. .155| .0095| 3,433) | 878| 2,827) 
0278 d 801) . 151 1, 281) .0200| 922) 3,358) 


A See end of state for “SM Standard Metropolitan County Areas.”’ . q Before using these figures, see explanatior page B 
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New England's GREATEST Wholesale and 
Retail Market North of Boston 


Top Market. . 


Top Coverage. . Top Opportunity 


‘oun- 
69% 
Cities 
- Vv 
iving 
e re- 
4,463 
PER FAMILY SALES PLUSES 
ately a ee 105% above U. S. average 
ane I i ee eat 49% above U. S. average 
every 
“ Genl. Mdse. Sales .. ........... 76% above U. S. average 
pied nid ade e enn woncene 45% above U. S. average 
Furn.—Hshld.—Radio ........... 129% above U. S. average 
$172,595,000 RETAIL SALES 
In Cumberland County, “home” county 
in the Portland Market 
— $44,239,000 Food Sales ° $4,173,000 Drug Sales 
= 19,033,000 Genl. Mdse. 9,848,000 Furn.—Hshld.—Radio 
ie 
TROLS ; ; 
|_| Your Advertising teams up with the heaviest jobber and dealer support 
|e : : 
ie in the state when you sell Upper New England’s First Market 
“im 
03) # 
=F PORTLAND, MAINE 
55) 108 
al Press Herald Evening Express 
98| 77 
= Sunday Telegram 
MENTE MAY 10, 1950 295 


Covers 


32% of Maine’s Retail Sales 
35% of Maine’s Income 
31% of Maine’s 
32% of Maine’s 
30% of Maine’s 
29% of Maine’s 
70% of Maine’s 


Food Sales 
Drug Sales . 
Gen. Mdse. Sa $ 
Furn-Hshid-Radio Sales $ 
$ 


66,326 DAILY — ABC 
73,609 SAT. — SUN. 


Represented by 


SMALL, BREWER & KENT, INC. 


les 


Gross Farm Income 


MAINE’S LARGEST DAILY 


And, Outside of Boston, New England’s Largest Morning Newspaper 


INCOME UP 13% 
000 in the Greater Bangor 7-County Market 
eye Population—335,300 Families—90,100 
’ ’ The great, 7-county, Northern-Eastern Maine 
$ 62,195,000 Market covered by the Bangor Daily News rep. 
S$ 5.096.000 resents 1/3 of the State’s Income. Its strength is 
, ’ supported by such growing industries as Wood 
17,744,000 products, Paper, Fisheries, Footwear, Potatoes, 
8.597.000 plus a great Vacationland trade which makes 
. ’ it a stable year-around market. And it is covered 
138,823,000 thoroughly by only one Newspaper! 


Che 


Bangor Daily News 


M AI N E— (Continued) 


The “SM” symbols mark original, excly- 
sive estimates by SALES MANAGEMENT. 


Portland. idan 


121] 174.1| .1168| 50.8] 172,595| .1347| 44,239| 19,033] 4,173 9,848)... | 216,387) .1129| 1,243] 4,260)........ 1200] 108 


M AINE— Multiple Cities 


Lewiston-Auburn..... 


| 65.0| .0436| —17.4| 


*Withheld to avoid disclosure. 


BIGGEST NEWSPAPER IN THE WORLD 


63,875 


0498) 


POPULATION . RETAIL SALES—1949 WHOLE- EFFECTIVE BUYING INCOME—1949 ap setts 
TIMATE ING 
BYP 1/1/80 BY estimates boomed ESTIMATES CONTROLS 
COUNTIES a 
CITIES yap eee. ery Net F; Q 
n usands ars e arm jual- 
Total | Families} Dollars Dollars Gross | % of we 
(in | % (in (in % Furn.- (in % | Per | Per | Dollars | U.S.A.) Mar- 
thou- | of | thou- thou- General House- | Volume thou- of | Cap-|Fam-| from Poten- | ket 
sands) | U.S.A.) sands) sands) |U.S.A.| Food Mdse Drug Radio Code sands) | U.S.A.) ita ily | Farming tial | Index 
Penobscot............ 102.8) 0690) 28.2) 84,168) .0857} 21,507 9,302} 1,888) 4,408].......... 120,195] .0627| 1,169] 4,262) 13,748] 0648) 9% 
Bangor............. 34.3| .0230/ 9.7] 50,164) .0391 9,477 8,120} 1,114/ 3,385) F 54,432| .0284| 1,587] 5,612].......... .0305} 133 
Piscataquis........... 19.8) .0132! 5.7 9,587) .0075 3,348 387 SERRE SES 16,882) .0088) 853) 2,962 3,337]  .0093) 70 
Sagadahoc 26.0) .0175 7.7| 13,397) .0105 4,459 964 ia ee 27,330) .0142| 1,051| 3,549 1,815} .0138| 79 
RS 13.3) .0080) 4.1) 11,012) .0086 3,657 ° ° i SO 15,066} .0078| 1,133] 3,675].......... 0083} 93 
Somerset... 35.8} .0240/ 10.8) 21,862) .0168 6,262 975 537 =Car 30,198] .0157| 844) 2,876 9,158]  .0177| 7% 
Waldo......... 18.5) 0124) 5.5} + 10,914) .0085 3,521 492 182 RS 16,859) .0088| 911) 3,065 7,613] .0094) 78 
Washington........... 34.5) 0231, 10.1) 20,144) .0157 6,879 1,634 400  REaREB SS 25,124) .0131| 728| 2,488 3, .0159) 69 
aA : 100.6} .0675) 28.5) 71,081) .0565 24,029) 3,876, 1,758) 3,290).......... 111,823) .0584| 1,112| 3,924 8,845] 0594) 88 
Biddeford 23.1) .0155 5.8]  23,031| .0180 6,706) 2,329 444] 1,587] 4H 27,663] .0145| 1,198] 4,769|.......... 0158} 102 
Sanford............ 18.5) .0124 5.1) 14,889) .0116 5,057 1,023 489 «SPER 20,752} .0108| 1,122] 4,069].......... 0113] 91 
Total Above Cities..... 0} 1965, 82 | 340,852) .2660} 84,401, 42.787) 7,331) 19,657).......... 401,476) .2095| 1,370) 4,849).......... .2239| 114 
——— pa — —EE i 
State Total........... 906.4} .6079) 254.5] 688,698| .5375| 194,678 58,856! 15,847| 29,465].......... 1,006,440| .5250| 1,110] 3,955! 198,3191 .5453) 
MAINE— Standard Metropolitan County Areas 


17,382 8,131| 


© SM, 1950. Before using these figures, see explanation page 19 


1,048] 2,790]..........] 79,304) .0414| 1,220| 4,558|.......... | .0444) 102 


Sure, there are larger newspapers than the 
Biddeford Journal—but they don’t count in this 
sales-rich market. The Journal is the biggest 
newspaper in the world to the Biddeford-Saco 
people . . . carrying the news and advertisements 


they live by! 


When it comes to producing sales .. . 


Income: $37,751,000 Retail Sales: $28,316,000 Food Sales: $8,662,000 
Food Sales Per Family: $1,002 


THE BIDDEFORD JOURNAL sioveroro, maine 


——$=—— 


especially at low cost . ,. we’re just as important 
as the greatest newspaper—for we cover our mar 
ket with a thoroughness that pays off in big 
advertising response. The Journal reaches bette: 
than 90 of every 100 Biddeford-Saco families and 
is largely responsible for this market’s hefty pe: 
family sales average . . . $3,293. 


SALES MANAGEMENT 


ft to > 


Ba87anrVs oO 


Industrial Workers Eat BIG . . 


Sanford Families Buy 40% More 


__. Sanford’s well paid wage-earners . . . $4,069 income 
per family .. . spend $5,057,000 a year for food — $991 

r family contrasted with Maine’s $765 average, New 
England’s $865. Big family food sales at low adver- 
tising cost mean big profits for you in Sanford. 


. Buy Big GROCERY ORDERS! 
Food than Average U. S. Family! 


This market is served by Maine’s Greatest Weekly 

. . read so thoroughly by the city’s 5,100 families 
that Goodall-Sanford, Inc. (manufacturers of Palm 
Beach fabrics) use it every week as their plant 
newspaper. 


SANFORD TRIBUNE and ADVOCATE .... .. . SANFORD, Maine 


pa ' 


Cities shown are those having 
retail sales of $15.0 million or 
more in 1949 


> 


ee 1949 Retail Sales in Excess of $100 Million 
1949 Retail Sales $50.0 Million to $99.9 Million 
ae 1949 Retail Sales $25.0 Million to $49.9 Million 


1949 Retail Sales $10.0 Million to $24.9 Million 


Copyright by 
Sale MANAGEMENT 


(Other South Atlantic States: Delaware, p. 204; District of Columbia, p. 204; Florida, p. 206; Georgia, MARYLAND 


=— —————— 


p. 220; North Carolina, p. 416; South Carolina, p. 494; Virginia, p. 548; West Virginia, p. 564) 


City County City 


aon polis ee ee ee Anne Arundel 
a more Baltimore 
ambridge Dorchester 


Cumberland 
Easton 
Frederick 


City County 


Washington 
Prince Georges 
Wicomico 


Hagerstown 
Hyattsville 
Salisbury -- 
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Serving Maryland's RICHEST county— 
6TH nationally in per family income. 


To serve and sell Montgomery county—Maryland’s richest— 
you need its own radio station—WGAY. WGAY’s Mont- 
gomery county shows a 1949 per family income of $6,073 
6th highest among all U. S. counties and 36% above the 
national average. Reach this audience, plus coverage in Wash- 
ington, D. C., Prince Georges and several other nearby coun- 
ties in Maryland and Virginia, through... . 


WGAY Tri-Suburban Broadcasting Corp., Silver Spring, Maryland 


MARY LAN D— (Continued) 


The “SM”? symbols mark original, exely- 


sive estimates by SALES MANAGEMENT. 


gy Ly RETAIL SALES—1949 eS EFFECTIVE BUYING INCOME—1949 man 
RTISING 
CYP 1/1/60 YD estimates aan ESTIMATES CONTROLS 

COUNTIES 
' Cai saeee aunt . 

CITIE n sands ars, et arm ual 
Total Families} Dollars Dollars Gross % ot et 
(in % (in (in % Furn.- (in % Per | Per Dollars | U.S. A.| Mar. 
thou- of thou- thou- of General House- | Volume thou- of | Cap- | Fam- from Poten- | ket 
sands) | U.S.A.) sands) sands) |U.S.A.| Food Mdse. Drug Radio Code sands) | U.S.A.) ita ily | Farming tial | Inde. 

EE a 94.6) .0635 26.5 80,685) .0630 24,427 8,290) 2,090) 6,227].......... 123,064) .0642) 1,301) 4,644 1,647] 0637) 100 
Cumberland. ....... 42.8) .0287 12.3 61,643) .0482 16,373 7,003 1,802 5,322 G 68,696) .0358} 1,605) 5,585).......... -0381) 133 
Anne Arundel....... 15 85.7) .0575 23.8 49,495) .0386 16 ,673 2,106 1,389 Me decancaes 108,599) .0567) 1,267) 4,563 8,371 -0514) 89 
Annapolis.......... 15.2) .0102 4.5 30,439) .0237 8,814 ° 1,039 a H 25,037} .0131| 1,647) 5,564].......... 0157) 154 
tBaltimore......... 15] 1,243.5) .8339) 347.1] 1,283,439|1.0018| 326,641| 255,799) 38,126) 58,314].......... 2,024 ,382|1.0561| 1,628) 5,832 15,919]  .9996) 119 
ABaltimore 985.7) .6610 285.1] 1,201,300) .9377 304, 209 248,501; 35,054) 57,549 B 1,602,848) .8362) 1,626) 5,622).......... - 126 
ee 12.1} .0081 3.0 5,704) .0044 1,990 ° ° ie re 9,259) .0049| 765) 3,086 5,457]  .0054) 67 
Caroline 19.1 —_ 6.0 11,727) .0092 3,431 399 327 Ss icici 19,761; .0103) 1,035; 3,294 11,112 0108: 82 
Pe saahsvaesnanee 44.6 — 13.5 26,692) .0208 5,956 1,175 634 Ec: ccucatitele 60,931) .0265) 1,142) 3,773 15,233 " 85 
PT 30.0) .0201) 8.6 17,701; .0138 5,930 307 260 RES. 30,122) .0157) 1,004) 3,503 7,400} 0160) 80 
I oo ctedarancone 20.8) .0140) 5.1 9,289) .0073 2,584 388 ws EY ekbineeceind 13,310} .0070} 640) 2,610 5,582 0085) 61 
Dorchester 29.9} .0200 8.9 19,549; .0152 6,168 1,185 463; 1,006].......... 30,054| .0157| 1,005) 3,377 7,594 0164) 82 
Cambridge... .. 12.7) .0085 4.0) 14,936; .0116 3,618 1,042 ° 1,086 H 15,118} .0079| 1,190] 3,780).......... ny 107 

' 

ae 62.7; .0421 17.6 49,988) .0390 11,565 4,383  _- es 77,870) .0406) 1,242) 4,424 19,911 -0404; % 
Frederick 20.3) .0136 6.1 31,892) .0249 6,864 4,164 810 1,741 H 30,895) .0161] 1,522) 5,065).......... 0182) 134 
Garrett... 25.0) .0168 6.0) 11,888) .0093 2,425 471 158  riceceeee 16,261; .0085) 650) 2,710 4,076) 0104) 62 
Hartord........ 42.6 a 12.4 26,336; .0206 6,702 612 711 eS 45,554) .0237| 1,069) 3,674 11,581 .0237| 83 
I oc curaceee 19.5 .0131| 5.0 13,058} .0102 3,753 286 182 SR 18,676) .0098} 958) 3,735 6,006}  .0106| 81 
| SE 14.7| .0099 4.7 12,219} .0095 3,433 ° 327 18,474) .0096) 1,257) 3,931 6,366}  .0096) 97 
Montgomery... 171} «(128.1 0859 36.9) 88,704; .0693 19,830 1,613} 2,305; 1,080}].......... 224,097) .1169| 1,749) 6,073 12,795}  .0930) 114 

| 
Prince Georges....171] 139.8) .0937 37.0 66,831) .0521 21,346 1,012) 1,804) 1,081]........ 144,705) .0755) 1,035) 3,911 11,426 0714) 7 
Hyatteville........ 14.1} .0095) 3.9 14,034) .0110 2,610 379 496 435 F 16,322) .0085) 1,158) 4,185).......... 0095| 100 
Queen Anne......... 16.5 0104| 4.8 8,449) -0066 2,325 266 158 ae 12,677; .0067| 818) 2,641 9,009) 0074) 71 
PI ccacecccnr ae 0198) 7.0 6,837 .0053 3,084 184 ° Fe niece 13,723) .0071; 465) 1,960 6,349} 0091) 46 
Somerset. . 22.1 0149, 6.6 8,893) -0070 3,753 429 306 ee 16,561; .0087; 749) 2,509 10,151 0094; 63 
Ree 19.7} .0132 6.2 19,636) .0153) 4,725 1,062| 1,006 — 25,980) .0135) 1,319) 4,190 7,471 0140! 106 
_ NCES: 5.1 084 1.7] 13,077| .0102| 2,550 930} 781) 210).......... 7,649) .0040| 1,500] 4,499).......... .0057| 168 
Washington........... 76.0 +0509" 22.0 62,801 0490) 14,766 6,846) 1,477) 3,871).......... 96,307| .0503| 1,267) 4,378 12,485 0500) 98 
Hagerstown. eseseees 39.9) .0268) 12.2 50,304 .0392| 10,826 6,735 1,375} 3,5781 G 61,648} .0321| 1,545] 5,053|.......... -0332 124 


See end of state 


for “SM Standard Metropolitan County Areas.’’ 


Baltimore County combined with Independent City of Baltimore. 


*Withheld to avoid disclosure. 


Before using these figures, see explanation page 19. 
© SM, 1950. 


——— 


HAGERSTOWN has jumped clear across the board! 


Check all the totals above on Hagerstown and you'll 
find this growing market has shown gains in every 
category—an achievement all the more impressive in 
view of the 1949 decline in total U. S. retail sales. 


A diversified market strategically located in western Maryland 
by the Herald and Mail, 
Hagerstown offers superior sales results for every advertising 


and completely 


“*home-reached” 


dollar you invest in these newspapers. 


Burke, Kuipers & Mahoney, Inc. 
National Representatives 


HERALD@A\AIL 


This bright picture is clearly reflected in Hagers- 

town’s “Quality of Market Index,” which rose from 

its 1948 high of 119 to an even higher 126 in 1949 
. 26 per cent above the national average. 


© Wii WH 


SALES MANAGEMENT 


D¢/ coverage at a single cost 


MORE CITY CIRCULATION THAN THE TOTAL CIRCULATION 


OF ANY OTHER BALTIMORE DAILY NEWSPAPER! 


Beer to Breakfast Foods, your sales story reaches more 
Baltimoreans in the NEWS-POST than any other news- 
paper! You can buy this greater circulation at less cost... at 
a single cost. Here’s a whopping 57% coverage of the 
nation’s 6th city, reaching 196,630 City Zone families*. 
(Total net paid, 226,538). 


Baltimore News-Post 


First in Circulation... First in Coverage in the 6th Largest City 
a 


A HEARST NEWSPAPER—Represented Nationally by Hearst Advertising Service 


Offices in principal cities: Philadelphia * Baltimore * Boston * Chicago * Detroit 


Los Angeles * New York ® Pittsburgh * San Francisco * Seattle * Fort Lauderdale, Fla. 


*ABC City Zone based upon Bureau of Census 1947 surveys for Metropolitan Districts 


Virginia. 


* 78,935 radio homes. 


Mutual Network 


DOMINATING MARYLAND’S* SECOND MARKET 


Eastern Shore of Maryland—plus south- 
ern Delaware and the Eastern Shore of 


287,000 urban and rural population. 


1000 watts 
Radio Park 


ONE OF AMERICA'S FINER RADIO STATIONS 


OC 


. 960 kc 


.. . Full Time 
Salisbury, Md. 


MARY LAN D— (Continued) 


POPULATION 


SH -— a 


RETAIL SALES—1949 


BYP estimates 


The “SM” * symbols mark original, extly- 
sive estimates by SALES MANAGEMENT. 


EFFECTIVE BUYING INCOME—1949 SALES 


ADVERTISI 
ESTIMATES ty 


CONTROLS 


COUNTIES 
CITIES | 


| FOUR STORE GROUPS | 
in thousands of dollars) Farm 


Families} Dollars tee Gross 


(in (in % | 
thou- thou- | of | 
U. S.A.| sands) sands) | U.S.A.| Food 


wae a dD wens Me 


Wicomico ‘i -2| .0263 36,598, .0286 
Salisbury 17.6} .0118 5.4 31,438) .0246 
22.8) 0153, 7.2 22,110) .0173 


Qual 
aneeeal % of | ity of 
Dollars | U.S.A.) Mar 
from Poten- | ket 
Farming tial | Index 


| “Furn.- 
House- 


| General | 
Drug | Rado 


th 
_Madse. sands) |U.S.A.| ita ily 


6,989 : 961 
5,383 ° 
4,252 ; 407 


42, 232| -0220) 1 077 3,406 
18, ‘840) .0098) 1,070) 3,489 
30, -" .0158| 1, 322) 4,186 


1,847 053) -9635 1,601, 5,510) 


a Ss ek | 


| 3,192,740 |1.6658| 1,427| 5,082) 


2, 135 21,610 0248) a 


0146) 124 
0162; 106 


1,153. 4) -7735| 335.2) 1,449,063'1.1311 


2,237.5 1.5006) 


Total Above Cities... .. 


State Total. 


361,247 


628.3| 1,938,6291.5132| 602,748) 


268, 754| 41 ,357| 69,921 


82,935 


-9757) 126 


242,5101 1.5870| 106 


292,900, 54,241 


| 


Baltimore are 39,515; 60,087 


1 
370.9 ee geome | = 


2,132,982|1.1128. 1,605 5,751 


aa -8914 


manus | pen fees | Cota .605| 5, a | 


*Withheld to avoid disclosure. © SM, 1950. _ Before using ‘these figures, “see explanation page 19. 


a WASHINGTON | 


MARYLAND -DELAWARE 
and District of Columbia 


Cities shown are those having _ 
retail sales of $15.0 million or ‘ 
more in 1949 


ee 1949 Retail Sales in Excess of $100 Million 
1949 Retail Sales $50.0 Million to $99.9 Million 

E23] 1949 Retail Sales $25.0 Million to $49.9 Million 

Fea 1949 Retail Sales $10.0 Million to $24.9 Million 


Copyright by 
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300 SALES MANAGEMENT 


Why WCAO isa 


better buy in Baltimore-- 


The greatest audience in WCAO history. 


All programs transmitted simultaneously by 


WCAO-FM...extra coverage at no extra cost. 
Full Basic CBS network programming. 

No rate increase since 1946. 

28 years of broadcasting service to Maryland. 


Local promotion of your show. 


-« 


e-eceee . 
ded sac“ 


arte 


ae 


AO 


CBS BASIC « 5000 WATTS e 600 KC © REPRESENTED BY RAYMER 


If They’re Spending Here, Chances Are They’re .. . 


Reading THE TRANSCRIPT 


e@ e@ Retail sales in North Adams . . . $22,848,000... are far above state and 
national family averages. The Transcript is a powerful influence in the spending 


of this money . . 


. reaching every one of the city’s population. 


e @ /n addition, it shapes shopping habits throughout the entire market of 47,285 
people—with better than 97% coverage. 


@ @ How many markets, large or small, can match this close ratio of circulation 
to retail sales? North Adams is a smart buy. 


THE NORTH ADAMS TRANSCRIPT 


NORTH ADAMS, MASS. 


The Julius Mathews Special Agency, Inc. 


City 
Arlington 
Athol 
Attleboro 
Barnstable 
Belmont 
Beverly 
Boston 
Brockton .. 
Brookline 
Cambridge 
Chelsea 
Chicopee 
Clinton 
Dedham .. 
Everett 
Fall River . 
Fitchburg 
Framingham 
Gardner 
Gloucester 
Greenfield 


(Other New Enaland States: Maine, p. 292; New Hamp- 
shire, p. 368; Rhode Island, p. 490; Vermont, p, 546) 


County 


Plymouth 
\ ilergka anid . Norfolk 
Middlesex 


...++. Worcester 


RINE R ER RRA a Norfolk 


Middlesex 

Bristol 
Worcester 
Middlesex 
Worcester 


The *“‘SM”’ symbols mark original, excl 


sive estimates by SALES MANAGEMENT 


City 
Haverhill 
Holyoke 
Lawrence 
Leominster 
Lowell 


Marlborough 
Medford 
Melrose 
Middleborough 
Milford 


New Bedford 
Newburyport -- 
Newton 

North Adams .. 
Northampton 
Norwood 


Worcester 
Middlesex 


Middlesex 
Middlesex 
Middlesex 
Middlesex 
Plymouth 
Worcester 
Middlesex 
Norfolk 


. ._Berkshire 


Hampshire 
Norfolk 


Peabody 
Pittsfield Berkshire 


Plymouth 


; oe Ee ee ee Middlesex 
. .. Worcester 


Somerville 
Southbridge 
Springfield 
Taunton 
Wakefield 
Waltham 
Watertown 
Webster 
Wellesley 
Westfield Sead 
West Springfield ........---. ; 
Weymouth 

Woburn 

Worcester 


. Middlesex 
Middlesex 
Middlesex 
Worcester 


COUNTIES 
CITIES 


POPULATION 
SM ESTIMATES 
1/1/50 


RETAIL SALES—1949 
BYLD Estimates 


WHOLE- 
SALE 


SALES 


Dollars 
(in 
thou- 
sands) 


49,614) . 
15,698) . 
112,535) . 
55,377) . 
22,848) . 
270,751) . 
102,133} . 


FOUR STORE GROUPS 
(in thousands of dollars) 


General 
Mdse. 


EFFECTIVE BUYING INCOME—1949 


BY ESTIMATES 


% 
of 
U.S.A. 


0285 
-0071 
-0789 
-0390 
0129 
+2233 
124,764! .0650 


A See end of state for “SM Standard Metropolitan County Areas.”’ 
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SALES MANAGEMENT 


5102,133,000.00 
RETAIL SALES 


in FALL RIVE 


Fall River’s retail sales remain firm year after year 


because the city’s economy is based on a broad—and 


growing—diversification of industries . . . with more 


than 270 plants. Setbacks in any single industry have 


little effect on the flow of dollars into the city’s cash 


ial, excl 


GEMENT registers. 


ounty 
. Esser 
— Fall River’s only newspaper parallels this huge sales 
ymouti 

Norfolk 
Suto volume with almost 100% coverage . . . 93.8% to be 
. « Essex 
ddlesex 
yrcester 
ampden 
. Bristol 
ddlesex 
ddlesex 
ddlesex 
rcester 
Norfolk 
ampden 
ampden 
Norfolk 
ddlesex 
yrcester 


exact! ... for the entire ABC area. 


Is your product as welcome in Fall River homes as 


the Herald News? It can be! 


¢ FALL RIVER HERALD NEWS faut river, mass. 


National Representatives KELLY-SMITH COMPANY 


1 NEW YORK CHICAGO PHILADELPHIA BOSTON DETROIT 
——, g ATLANTA LOS ANGELES SAN FRANCISCO SYRACUSE 
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“Sitting on Top’ of one of the 
4 Big Markets of Massachusetts 


NEW BEDFORD 


ONE PAPER 
COVERAGE 


MASSACHUSETTS 


TH Plus CAPE COD 
(Approx. 4% Million Residents) 


NEW BEDFORD-CAPE COD: Figures from 1950 Sales Management 
Survey of Buying Power show this combined market ranking well up among 
the 200 leading markets of the U.S.A. 1949 Retail Sales over $164,516,000; 
Food Sales $52,882,000; Drug Sales, $5,069,000; Furniture, Household. 
Radio $7,663,000; Effective Buying Income $195,467,000. 


Effective Buying Income per Family $4,422 


Che Standhard- Times 


New Bedford, Mass. 


DAILY ....... SUNDAY 
LARGEST MARKET Represented Nationally by GILMAN, NICOLL & RUTHMAN 


| M ASSACHUSETTS NEW YORK - BOSTON - PHILADELPHIA - CHICAGO - SAN FRANCISSO - LOS ANGELES 


: “a 1 ” _ The “sm” symbols mark original, exclv- 
MASSA CHUSE T TS — | Continued) — sive estimates by SALES MANAGENENT 
POPULATION RETAIL SALES—1949 — EFFECTIVE BUYING INCOME—1949 SALES 
ESTIMATES ADVERTISING 
JM 1/1/50 BY ESTIMATES ESTIMATES CONTROLS # 
So ahi ___| SALES s 
COUNTIES | | 
FOUR STORE Saawe - | | 
CITIES (in thousands of dollars) ee | Farm | Qual- 
Total Families} Dollars sitecelan eames — Dollars Gross % ot | ity ot 
(in | & in in q% | Furn.- (in % Per | Per Dollars | U.S.A. | Mar- 
thou- of | thou- thou- of General House- | Volume thou- of | Cap- | Fam- from Poten- | ket 
sands) | U.S.A.) sands) sands) | U.S.A. Food Mdse. Drug Radio Code sands) | U.S.A.) ita ily Farming tial | Index 
ANew Bedford 115.3) .077 34.1 103 , 800) -0810 29,184 9 ,967 2,921| 5,838] F 128,503} .0671) 1,115) 3,768).......... 0733) 9% 
Taunton 40.5) .0272) 11.2 35,566) -0278 7,255 1,809 573} 1,804 H 49,121/ .0256) 1,213) 4,386].......... .0266| 98 
Attleboro . 25.8) .0173 7.7 19,146} .0149 4,254 1,190 455) 850 H 35,545) .0186) 1,378) 4,616]......... 0172; 99 
| j ' 
Dukes 5.2 .0035 1.6 7,024 .0055 3,116 300 278 RPE 8,037} .0042| 1,546) 5,023 432| .0045, 129 
A See end of state for “SM Standard Metropolitan County Areas.’ © SM, 1950. Before using these figures, see explanation page 19. 


Taunton Families Buy MORE THAN THEIR SHARE 


They spend $35,566,000 . . . 71% of their $49,- today and tomorrow . . . because a continuance of 
121,000 income . . . for the necessities and comforts their high family. income—$4,386—is assured by 
of life. The state ratio of sales to income is 64% ... such industries as plastics, silverware, finished leath- 
the U.S. 67%. Taunton families can afford to buy _ er. stoves, sheet metal products, rubber goods, marine 


more than their share of the good things of life... machinery, textiles and apparel. 
TAUNTON GAZETTE iin ee 
Over 11,000 ABC Established 1848 
The Julius Mathews Special Agency, Inc. 8 


PU 
a os 
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YANKEE FOOD MERCHANT 


he Tabloid Newspaper of the New England Grocery Market 


14,068 leading grocers in the six New England 
states read Yankee Food Merchant every two 
weeks. This hand picked group of the Best Mer- 
chants, both chain and independent, constitutes 
53% of the retailers doing 91% of the grocery 
dollar volume in this area. 


R.....906400 
ee 2858 
G.$ V.-155,742,400 
V.FM.....--1,352 


P Population 


G.S. Number of Grocery 


Stores ) * one a 
a i, 
6SV. Grocery Store Dollar | G$v..112,426,400 
Volume ve lima agees: 

ones . YEM. wsccce 1,160 

¥EM. Yankee Food Mer- 
alll chant Circulation Pmnene 759,500 
a — wo aa 
= a 12,733 ASR SS, 
§ G$v...911,037,600 rn _— 
in a 6,931 
— P.....2,000,000 
“ manna 5,300 
ity of G$V...375,874,400 
- Wb anasnes 2,396 
= CONN. 
s 
uf 
r) 
- Through the cooperation of our sister publication, Sales Management, and its Sur- 
we 19. vey of Buying Power, such factors as number of grocery stores, puchasing power 
= of the people in their localities and importance of the trading areas Were available 
- to assure proper distribution and selectivity. 


This accurate allocation of circulation plus the editorial technique and “know- 
how” that have made Grocer-Graphic the outstanding merchandising tool for New 
York sales managers is now available for New England sales managers to sell re- 
tailers with buying power. 


YANKEE 
FOOD MERCHANT 


576 Boylston St., Boston 16, Mass. 
Tel. COpley 7-8486 
CHICAGO NEW YORK SAN FRANCISCO 


333 No. Michigan Ave. 386 Fourth Ave. Richard Railton Co. 
Monadnock Building 


—— 


The LYNN ITEM Gives You Both! 


The highly industrialized Lynn Trading Area 
offers a profitable mass market of large vol- 


ume sales. 
SATEM The wealthy North Shore draws tens of thou- 
est. 1677 sands of spending-minded visitors each season, 
THE ONLY A.B.C. NEWSPAPER IN LYNN 


CHICAGO - NEW YORK - BOSTON + SAN FRANCISCO + LOS ANGELES 


Represented by SMALL, BREWER and KENT, Inc. Reach BOTH in the Lynn ITEM 


MASSACHUSETTS — (Continued) Tie cats te Sates neat 


sive estimates by SALES MANAGEMENT 


POPULATION RETAIL SALES—1949 
JM 


EFFECTIVE BUYING INCOME—1949 
1/1/50 BYLD ESTIMATES 


ESTIMATES 
COUNTIES 


FOUR STORE GROUPS 
CITIES (in thousands of dollars) Net 
Total Families Dollars 

(in (in i I Furn.- (in % | Per | Per 
thou- of thou- 


General House- thou- of | Cap- | Fam- 
sands) | U.S.A.) sands) sands) |U.S.A.| Food Mdse. Drug | Radio sands) |U.S.A.) ita ily 


536.1) . 163.8] 391, Ae -3057; 129,196 33,194) 11,312) 18,819 645, 560 3968 1,204) 4,197 
111. a: 34.0 91 263) 0713 30,612 10,094; 2,796) 5,042 147,760} .0770) 1,328) 4,346 
91.2) 2 25.3 78,726) .0614 21,437 7,296} 2,389) 5,087 i 98,918) .0516| 1,085) 3,910 
49.1| ‘ 14.5 37,995! .0297 12,408 3,923} 815| 2,497 55,385! .0289! 1,128' 3,820 


© SM, 1950. Before using these figures, see explanation page 19 


BUSINESS ... and COVERAGE... are EXCELLENT in HAVERHILL, MASS. 


$37,995,000 RETAIL SALES... UP 49% since ‘45 $12,408,000 FOOD SALES... . UP 46% since ‘4 
PER FAMILY FOOD SALES $855 ...21% Above U. S. Average 


Haverhill has over 220 industrial plants. More than 16,000 wage earners. 
$38,598,340 annual payroll. 


THE HAVERHILL GAZETTE IS READ BY EVERY FAMILY 


Ask us for complete market facts 
WARD-GRIFFITH COMPANY, INC., NATIONAL REPRESENTATIVES 


CHICAGO BOSTON DETROIT SAN FRANCISCO ATLANTA — 
Wrigley Bldg Statler Office Bldg. Gen. Motors Bldg. Russ Bldg 22 Marietta St., © 


IT MAY SOUND REPETITIOUS, BUT... 


Have you read the explanation prefacing the Survey of Buying Power? It appears on page 19 


and following pages, and really will save you lots of time. It identifies sources of all figures and con- 


tains all comment necessary to a complete understanding of the use of all County and City figures. 


SALES MANAGEMEN 


sist 


Fe ace 


Ne ine mama ai 


GE POPULATION «2%. 124,849 
_ Net Buying Power §153,267,000 | 


LAWRENCE, MASSACHUSETTS 


WARO-GRIFFITH CO. = NATIONAL REPRESENTATIVES 


W LAW cane 


357,970* More Listeners! 


‘BMB 
1946 - 1949 
SURVEY 


WATTS 


MIDDLESEX 


BERKSHIRE 
MIDDLESEX 


orton + 
P 5 
‘ox SUFFOLK 


A a 


HAMPDEN NORFOLK 


Middleto 
MASSACHUSETTS — 
Rowley 
Wenham 
Topsfield 
Cities shown are those having ae 1949 Retail Sales in Excess of $100 Million bert “4 
retail sales of $15.0 million or H 1 1949 Retail Sales $50.0 Million to $99.9 Million 
more in 1949 - Salem 
ee 1949 Retail Sales $25.0 Million to $49.9 Million City 
1949 Retail Sales $10.0 Million to $24.9 Million 
Copyright by ie 
MANAGEMENT *Y N 
0 
¢ q a Sa ; : a ~~ * The “‘SM”’ symbols mark original, exelv- 
MA S S A a H U S E T T S _ (Continued) a a Aa sive estimates by SALES MANAGEMENT J 
ny bs - RETAIL SALES—1949 ee EFFECTIVE BUYING INCOME—1949 2 SALES 
T VERTISING 
BYP 1/1/50 LAD estimates seta ESTIMATES CONTROLS 
COUNTIES ea oe l eaaeincle te 3 ot oe os 
CITIES | | ‘oe a Pooler) Net F 1Q 
| (in thousands of dollars) arm ual- 
Total Families} Dollars wie Dollars Gross | % of ea real 
(in % (in (in 1 &% | Furn.- (in % Per | Per Dollars | U.S. A.| Mar- core 
thou- | of | thou- | thou- | of | General House- | Volume | thou- of | Cap-|Fam-| from | Poten- | ket 
sands) | U.S.A. sands) sands) |U.S.A.; Food Mdse. Drug Radio Code sands) |U.S.A.| ita ily Farming tial | Index that 
Salern 44.6| .0290] 12.4) 43,351/ .0338 12,581| 6,035} 1,308 1,861] G 63,554] .0332] 1,425] 5,125].......... 0827] 109 Dan 
Beverly . j 31.7| .0213 8.9 19,971] .0156 6,468) 1,224 667| 818 H 46,760) .0244| 1,475) 5,254).......... 0211} 99 : 
Gloucester 25.5) .0171 7.6 18,023 -0141) 6,073) 1,137 500; 1,089 H 32,232) .0168) 1,264) 4,241)..... cane -0161) 94 cove 
Peabody . 22.6] -0151 5.9 14,097) .0110 5,034) 400 626) 257 H 29,306) .0153) 1,297) 4,967].......... .0140) 93 
Newburyport 14.4] 0097 4.3] 14,888] .0116) 4,652) += 1,200) += «199, 477]—s#H 15,632| .0081| 1,086) 3,635].......... 0095} 98 
Franklin. ... = ee 54.4) -0365) 16.0 43,356 | -0339 12,276) 2,962 a BEE 60,525, .0315, 1,113, 3,783 11,817] 0332) 9 ove 
Greenfield 18.2!) .0122 5.4 24,070; .0188 6,085 2,542! 512 1,080} H 27,163} .0142) 1,492] 5,030).......... 0152) 125 P 
© SM, 1950. Before using these figures, see explanation page 19 > 
eteioaniamndimeceniea . rs ~ § buy 
838 


WESTERN 


. S. M. ? 
GREENFIELD massachusetts A Blue Chip Market invex 125 it 


Known for decades as one of the brightest sales spots in Massachusetts where advertising dollars pay real 
dividends year after year 


Every Sales Management Indicia Points to Easy Selling of 

i Per Per R il Per Per ™ 
Buying $5,030 Family $1,492 Capita ° etal $4,458 Family — $1,323 Capita - 
Income ~ $556 Plus $206 Plus * =SalES ——$1,468 Plus $464 Plus 00 


Greenfield Recorder-Gasette . 


ABC Circulation 3/31/50, 11,355; flat rate 7c line we 


Represented by Gilman, Nicoll & Ruthman = *~ “si Posen, Shcsee, Paiadeirh ? 
( 
Dollars are spent by people. To find out who’s doing the | 
spending in every state, county and city, See Page 109. 
—adv. 
Ne 


SALES MANAGEMENT 


(ADVERTISEMENT) 


The ‘“‘SM”’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


——— 


MASSACHUSETTS 


POPULATION 


ESTIMATES 
JM 1/150 


RETAIL SALES—1949 


EFFECTIVE BUYING 


GD ESTIMATES 


INCOME—1949 SALES 
JSAM ADVERTISING 
ESTIMATES CONTROLS 


COUNTIES eae Ts *s poems 
CITIES FOUR STORE GROUPS 
(in thousands of dollars) Net %Y% 
Total Families} Dollars Dollars of Quality 
(in % (in (in % | Furn.- (in % U.S.A. of 

thou- of thou- thou- of General House- thou- of Per er | Poten- | Market 
sands) | U.S.A.| sands) | sands) U.S.A Food Mdse. Drug Radio sands) | U.S.A.| Capita | Family tial Index 

ae. 44.6 | 12.4 43,351 12,581 6,035 1,398 1,861 63,554 1,425 | 5,125 

Beverly 31.7 | 8.9 19,971 | 6,468 1,224 667 818 46,760 1,475 | 5,254 

Peabody 22.6 | 5.9 14,087 | 5,034 400 626 257 29,306 1,297 | 4,967 

Danvers. . 14.3 | | 3.8 7,782 | 3,000 201 295 180 14,900 1,042 | 4,184 

Marblehead 10.8 | 2.8 6,051 2,100 139 230 125 10,500 972 | 3,750 

ipswich . 6.4 1.8 3,700 | 85 129 72 6,280 981 | 3,489 

Manchester . 


| 


-1100 | 44.43 


.| 164.0 


| 183 


8,573 


Nowadays Sales-Minded People Think of 


SALEM with a BIG CITY ZONE... 


And we do mean Sales-Minded . . . for they 
realize that Salem corporate city is only a part—the 


core—of a solid concentration of homes and stores 
that includes Salem, Beverly, Peabody, Marblehead, 


Danvers and communities listed above in a single 


coverage pattern. 


Salem City Zone’s population is 164,000... 
over 44,000 families. 
Salem City Zone has the largest concentration of 
buying power in Industrial Essex County — $206.- 


838,000, averaging $4,655 per family. 


No other 


city in this rich county can equal Salem City Zone’s 


family wealth. 


These families spent $115,083,000 . . . 56% 


of income . . 


. in local retail stores last year — 


$38.459.000 for food . . . . $8,573,000 for general 


merchandise 


. . . $4,088,000 for drugs . . . $3,666,- 


000 for furniture-household-radio products. 


To get your full share of Salem City Zone’s 
retail sales—especially its plus food and drug sales 
—and to tap its big reserve of buying power, you 
need the Salem Evening News... 
impact throughout the entire market. 


SALEM EVENING NEWS 


SALEM, MASS. 
Represented by 


with localnews 


The Julius Mathews Special Agency, Inc. 


New York 
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Philadelphia Chicago Detroit Boston Syracuse 


SALEM, MASSACHUSETTS 
CITY ZONE 


\ 


BOXFORD 


MIDDLETO! 


he! 
TOPSFIELD 


\ 


164,000 POPULATION ROWLEY 
S. M. Survey 1950 we 


IPSWICH 


HAMILTON 


DANVERS 


The IDEAL 7 f WARE 
WARE, MASSACHUSETTS 


TEST MARKET & \ bees 1250 KILOCYCLES 


Greatest returns from smallest -@ ¥ ¢ e. REGIONAL CHANNEL 


ie , ' 1000 POWERFUL WATTS 
advertising investment! 


Serving Central Massachusetts 


WARE Area is truly diversified. WARE AREA WARE is the most listened-to sta- 


Widely known as one of the Primary Market Coverage tion in Central Mass. (Jan. 1949 
ar (.5 mv.) Noonan Survey) 

nation’s finest INDUSTRIAL, —_— 455,707 

AGRICULTURAL, and Intellec- Radio Homes: 116,833 


WARE is the only station ade- 


Retail Sales: $411,156,467 ; 
tual areas. Feed Sales: $108,299,000 quately serving all of what is 
Automobile Registrations: 91,250 truly Central Mass. 
WARE provides complete co wag gt Po 
. 4 Gen. Mdse. Sales: $40,160,400 WARE produces for the people. 
operation at the local level. Drug Sales: $9,629,117 . 
me Household Furniture Sales: $8,469,000 FIRST in Local News (full-time 
Local surveys, merchandising Gross Farm Income: $23,391,783 local News Editor), sports, pub- 
aid, dealer recruitment, promo- Per Family Income: $4,686 li i oducti First i 
’ ’ Per Capita Income: $1,306 ic service, productions. First in 
tion. Quality of Market Index: 104 production of sales, too! 


Central Massachusetts from the INSIDE 


MASSACHUSETTS — (Continued) The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


ee as RETAIL SALES—1949 — EFFECTIVE BUYING INCOME—1949 ses, 
BYP 1/1/80 BY LD ESTIMATES oad ESTIMATES CONTROLS 
COUNTIES 
CITIES ‘teed ane oD pe ay Net F Qual- 
n 8 ars, ‘arm 

Total Families} Dollars Dollars Gross % of | ityot 

(in % (in (in % Furn.- (in % Per | Per Dollars | U.S. A. 
thou- of thou- thou- of General House- | Volume thou- of Cap- | Fam- from Poten- | ket 
sands) | U.S.A.) sands) | sands) |U.S.A.| Food Mdse. Drug | Radio Code eands) |U.S.A.| ita ily | Farming tial | Index 


2476 


102.7 87,794 36,611 ’ SETI. cc ccccece ° 2647 


ASpringfield........ 170.5) .1144 48.8] 225,006) .1756 47 ,322 29,618) 5,368) 13,268 E 263,504) .1375) 1,545) 5,400).......... 1443) 126 
AHolyoke.......... 57.6) .0386 16.4 58,388) .0456 15,488 4,510; 1,452) 3,199 G 72,137) .0376) 1,252) 4,399).......... -0402) 104 
Chicopee........... 48.7| .0326 12.5 20,690) .0161 7,312 507 888 567 H 55,122) .0288) 1,132) 4,410].......... 0258) 79 
Ws sxccccens 21.2) .0143 6.2 20,192) .0158 5,172 602 214 637 H 23,954) .0125) 1,130) 3,864).......... 0139) 97 
West Springfield..... 20.8] .0139 5.8 14,133] .0110 2,943 . 105 - H 29,599| .0154| 1,423| 5,103|.......... -0138| 99 
See end of state for “SM Standard Metropolitan County Areas.” Before using these figures, see explanation page 1°. 
*Withheld to avoid disclosure. © SM, 1950. 


WW. “Souna’ly P.. .auctive R. suis ? 


The Time-Buyer’s Prayer is answered 


The Client’s Prospects are bound to increase 


When WSPR is used in the important Western New England Market 


ABC Basic On the air WSPR Building 
AM and FM since June ‘36 Springfield 5, Mass. 


Represented by GEORGE P. HOLLINGBERY COMPANY (Nationally) 


BERTHA BANNAN (Boston) 
SALES MANAGEMENT 


Ime | Ul 


1 °S 


TE, 2 jieialeteed | ina. | 


$85,208,000 RetailSales + $138,281,000 Income 


IN HOLYOKE CITY ZONE 


. where 80% of 31,200 families depend on the 100-year-old 
TRANSCRIPT TELEGRAM for news and advertising. 


Industrial payrolls in Holyoke City Zone— 
Holyoke, Chicopee and the Hadleys—exceed 
$6,000,000 monthly. Total income from all 
sources reached $138,281,000 in 1949... 
an average of $4,432 per family. 


The 31,200 families in the city zone spent 
$85,208,000 for retail sales—62% of in- 


come. 


. with more than 200 


factories in various industries to stabilize their 


These families . . 


economy and insure continued high income 
. . . live well . . . buying such necessities as 
food and drug products in plus proportions 

. . and they are able to accumulate a reserve 
of buying power for the purchase of substan- 


tial investment types of merchandise. 


They’re good families to cultivate . . . able 
to buy what they want . . . they can be sold 
through... 


The Holyoke Transcript Telegram 


Holyoke, Mass. 


Represented Nationally by The Julius Mathews Special Agency, Inc. 


$598,247,300.00 NET INCOME 
$387,910,450.00 RETAIL SALES 
$1,341.00 PER CAPITA INCOME 


$105,043,700.00 FOOD SALES 
$9,841,950.00 DRUG SALES 


Springfield 


WHYN 


You can reach, with a single coverage cost, this prosperous market. 


THE WALKER COMPANY — 


ECONOMICAL — PRODUCTIVE 
SELECT — 446,100 AUDIENCE 


(Primary Area) 


5S60KC 


1000 WATTS 


NATIONAL REPRESENTATIVES 


Holyoke, Mass. 


MAY 10, 1950 
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WAIT A MINUTE! TAKE IT EASY! 


Just how much do you really know about the Waltham, Mass. market? Here are facts to make 
you Stop — Look — Listen. 


Highest quality of market index in Middlesex County 
$1250 above U. S. average 
$4044 Retail Sales per family $1054 “” = ” 
$373 " i 7 
$677 Gen. Mdse. Sales per. family $297 


$5724 income per family 


$1078 Food Sales per family 


AND NOW 


Did you know that Waltham is a shopping center for thousands of families in Newton, 
Belmont and Watertown. Add these wealthy areas to Waltham and you have a retail sales 
target of $143,625,000. 
The News Tribune with 90% coverage of Waltham homes is also read by thousands 
more in these adjoining areas who have found it to be a great newspaper. It will pay 
you to Stop—Look—Listen. 


“Ay A THAM EW os TRIB NE Represented by 
- N Julius Mathews Special Agency 


Waltham, Mass. 


aa aa aa 


MASSACHUSETT S— (Continued) 


The ‘‘SM’’ symbols mark original, exclu. 
Sive estimates by SALES MANAGEMENT. 


COUNTIES 
CITIES 


Hampshire....... Aa 
Northampton...... 
Middiesex..........21 
Cambridge......... 
Somerville.......... 


POPULATION RETAIL SALES—1949 WHOLE- EFFECTIVE BUYING INCOME—1949 SALES 
ESTIM ADVERTISING 
JM 1/1/50 JM ESTIMATES ESTIMATES CONTROLS 
St a SALES 
ima | | FOUR STORE GROUPS 
(in thousands of dollars) GD Net Farm Qual- 
Total | | Families} Dollars Dollars Gross % of | ity of 
(in % | (in (in % | Furn.- (in % | Per | Per | Dollars | U.S. A.| Mar- 
thou- of | thou- thou- of General | House- | Volume thou- of | Cap- | Fam- from Poten- | ket 
sands) U.S.A.) sands) sands) |U.S.A.| Food Mdse. Drug Radio Code sands) |U.S.A.| ita ily Farming tial | Index 
testehsowte eens | ieeod 
79.3) .0532/ 22.0 55,283) .0431 16,194) 3,351 1,382 Bk axtondes 88,533) .0461| 1,116) 4,024 13,888} .0466| 88 
26.3] .0177| 7.5 25,755) .0201 6,623) 2,185) 593 870 H 33,825] .0177) 1,286) 4,510).......... .0184) 104 
1,083.3) .7265 292.5 701,221) .5473| 256,271) 64,238; 22,579; 25,809).......... 1,462,194) .7628) 1,350) 4,999 32,531 -6908; 95 
118.5] .0794 33.9 109,043) .0851 32,230 13,492} 3,198 5,798 E 158,462} .0826| 1,337) 4,674].......... 0827} 104 
113.3] .0760) 30.5 62,236) .0486 26,473 4,234; 2,007 2,302 G 135,669} .0708) 1,197) 4,448).......... .0652| 86 
108.8 ra 29.3 92,692) .0723 33,841 11,364; 2,016 4,156 118,113} .0616) 1,086] 4,031).......... .0671) 92 
84.4] .0566 22.2 52,667) .0412 20,923| 1,191) 2,334, 1,665 H 147,607} .0770| 1,749) 6,649).......... 0622) 110 
71.4) .0479) 18.8 33,515) 0261 13,816 842 1,248] 443 110,761} .0578) 1,551] 5,892).......... .0463| 97 
63.6 .0426) 17.6 51 597] .0403 18,222! 5,038 1,729} 3,267 H 89,279) .0466) 1,404) 5,073).......... 0439) 103 
51.7| .0347| 13.71 21,2781 .0166 8,638}  1,5751 1,086] sso) G 68,337| .0356| 1,322| 4,988!.......... .0297| 86 


© SM, 1950. 


Before using these figures, see explanation page 19. 
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TEST YOUR 


You'll get the right Northampton—a stable, dependable mar- 
answer - - at low ket with a prosperous level of sales year in 


CAMPAIGN IN NORTHAMPTON 


—— 


L 


In 
incre 


and 


in a 
than 
Cou 
insu 
tail 
mar 
tiles 
wil 
N 
the 


M 


and year out . . . bedrocked on a well bal- 
anced distribution of income-sources in 
industry, education, farming, commercial 
establishments and the professions. 

Plants in the area include: International 


Silver, Pro-phy-lac-tic Tooth Brush; Proper- 


McCallum Hosiery. Colleges: Smith, Am- 
herst and U. of Massachusetts. 

Income averages $4510 per family, retail 
sales $3434. Here’s normalcy . . . 10 & 
tremes in living conditions . . . ideal for 
testing at low cost. With a heavy plus for 
advertisers—47% of Hampshire County sales 
with 33% of its population. 


The Julius Mathews 


DAILY HAMPSHIRE GAZETTE—NORTHAMPTON, MASS. Special Agency, Inc 


— 
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SALES MANAGEMENT 


Localnews 


Explains This Exceptional Growth 


In the past five years Marlboro-Hudson sales boro Enterprise-Hudson Sun is a big factor in the 
increased 859% ... as against 49% for the state market’s growth. These two progressive newspa- 
and 72% for the U. S. pers cover the market completely, and satisfy 

There’s more than a hint in those figures of home-town reading interests as no other news- 
the big future in store for this vigorous market papers can. These four factors—growth, coverage, 

. continuing to step along to record high scores intimate readership, low advertising cost—make 
in all classifications. Marlboro-Hudson has more Marlboro-Hudson an attractive buy. Let us tell 
than its proportionate share of rich Middlesex you more about the market, 

County’s large and varied industries . . . which 
insure well-filled pay envelopes and mounting re- 
tail sales volume for years to come. These plants ee ry 
manufacture shoes, rubber products, plastics, tex- ford, Acton ond Sodbury cover 80% of the 
tiles, batteries, radio tubes, automotive products, families in these well-to-do communities. An at- 


wire goods, matches, sporting goods. tractive reduction in rate is available on all adver- 
tising carried in combination with the Marlboro 
Enterprise-Hudson Sun. 


Marlboro-Hudson retailers will tell you that 
the advertising response generated by the Marl- 


MARLBORO ENTERPRISE | HUDSON SUN 


Marlboro, Mass. 
Represented by The Julius Mathews Special Agency, Inc. 


Te SH” symbols, mark orginal. exclu MASSACHUSETTS — (Continued) 


POPULATION RETAIL SALES—1949 WHOLE-| EFFECTIVE BUYING INCOME—1949 
Sy7p ESTIMATES T SALE SM ADVERTISING 
1/1/50 11D ESTIMATES ESTIMATES CONTROLS 


SALES 
COUNTIES | 


FOUR STORE GROUPS 


CITIES ‘in thousands of dollars) Net Farm Qual- 
} Families} Dollars Dollars Gross 


% (in (in " Furn.- (in Per | Per Dollars 
of thou- thou- General House- | Volume thou- Cap- | Fam- from 
U.S.A.) sands) sands) S.A. Food | Mdse. Drug Radio sands) S.A.) ita ily Farming 


| 
48,930] . 13,043| 8, 190) 1,287] 2,307 69,265} .0362| 1,490] 5,724 
21,820) . 9,214} 938| 525 74,313] . 1,612] 5,993 
29,264] . 12,272| 250 63,966] . 1,607] 6,271 
12,764] . 7 ,286| 300| 113 56,792] . 1,809] 6,681 
13,306] . 5,951 5s 287 50,020] . 1,679] 6,027 
25,001] . 7,478 ¢ 989 26,039] . 917| 3,472 
13,305] . 3,265 213 31,547] . 1,601] 5,952 
18,902] . 6,307 7 307 32,437] . 1,530) 6,238 
14,343] .0112| —_ 460 17,072) . 1,054| 3,711 
12,386: .0096| 3,701 500 23,473] . 1,255! 4,514 


@ See e f state “Multiple Cities.” © SM, 1950. Before using these figures, see explanation page 19. 


Waltham 
Arlingto 
Watertow [ 
Belmont 
Melrose 


Nowmo w tv 


NenNnNwWawan >} — 


Framing 
Wakefield 
Woburr 
@Mar!: r 
Natick 
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LOOK BEFORE YOU WRITE 


Most of the questions readers will ask about the Survey of Buying Power have been 
answered in the introduction beginning on page 19. So before you write, wire or call 


the editors, re-read this section. Chances are that we will refer you to these pages anyway. 


THE AREA COVERED BY 


DAYTIME (BMB) NIGHTTIME (BMB) WwW 


Counties 58 58 cd 
ialatiie en “nes, the WESTINGHOUSE Station in 


Families 2,192,600 2,178,200 BOSTON, MASS. 


Retail Sales $6,406, 165,000 $6,442,580,000 
Effective 
Buying Income $9,746,185,000 $9,711,367,000 


compiled from SALES 


National Representatives—Free & Peters MANAGEMENT figures 


@ WESTINGHOUSE RADIO STATIONS INC 
MASSACHUSET TS— (Continued) The “SM’’ symbols mark original, exclu: 


sive estimates by SALES MANAGEMENT 


POPULATION RETAIL SALES—1949 1OLE-| EFFECTIVE BUYING INCOME—1949 
1 
1/1/50 BY) EsTIMATES GYD estimates 


COUNTIES 
CITIES 


FOUR STORE GROUPS 


(in thousands of dollars) Net 
Total Families} Dollars Dollars 


(in % (in (in D Furn.- (in : Per 
thou- of thou- thou- General House- thou- Fam- 
sands) |U.S.A.| sands) sands) /|U.S.A. Mdse. Drug Radio Cod sands) S.A. ily 


3.1 0021. 4,078) 0032! 245 228 4,313 4,792 
378.9] .2541 277,957| .2170 12,173] 9,368 477 ,450 | 4,654 
Quincy 86.0) .0577 85,616) .0668 2 7,210 2,549 109,695) . 4,590 .0602) 
Brookline........... 59.6] .0400) 53,635) .0419| ' 1,096} 1,944 113,715] . 7,063 0502 
Weymouth 30.3] .0203| 14,742| .0115 ; 398] 559 33,215] .017% 3,862 
Wellesely... 20.3] .0136 20,576| .0161 : 541| 699 45,621] .0238| 2,247) 8,448) 

18.3] .0123} 10,297| .0080 6: 369) 466 22,319) . 4,650| 


17.3] .0116| 15,565| .0122| 2 853) 536 20,148} . 5| 4,477| 
Needham........... 15.3} .0102| 10,551] .0082 328) 430 25,755] . 6, 132| 
Plymouth 23] 190.8 -1280} 


161,714) .1262 11,204! 3,504 230,492| . 3,960) 
ABrockton 69.5) .0467 74,410) .0581) 7,501| 1,544 77,191) . 3,658)... 
Plymouth 14.1) . 14,727| .0115) 1,281 249 17,210] . 4,002 
Middleborough 9.8] . 9,706| ane 536} 208 8,77 2,926! 


— 


tw 


— vo 
eae tBeaex2aasdd& 
Se ee ee ee) 


ee 21{ 924.5) . 257.1| 1,114,630) .8700| 225,779} 269,263) 28,772 1,410,965) 7361 1,526| wail 


A See end of state for ‘SM Standard Metropolitan County Areas.” 
*Withheld to avoid disclosure. 


Before using these figures, see explanation page 19. 


© . 


Although state tables this year are arranged in alphabetical order, a cross reference to states 


in the same geographic area is provided at the beginning of each state table. See page 302. 


SALES MANAGEMEN! 


FAMILIES WITH CHILDREN 
SPEND 40°,. MORE for food than 


families without children. 


FAMILIES WITH CHILDREN 
SPEND 14% MORE per shopping 
trip in Boston Specialty Shops and 
Department Stores (Customer Audit 
Bureau Reports.)* 


FAMILIES WITH CHILDREN 
SPEND MORE for laundry, cleaning, 


painting, decorating, furniture and 
home furnishings. 


a 


A In BOSTON 
q 


Y 


"| 
Ay MORE OF THESE FAMILIES 
WITH CHILDREN READ 


Ny 


CUSTOMER AUDIT BUREAU REPORTS OF 1949 


This is the order of their choice in Boston newspaper reading: 


»T 58% - Papers A* 33% - Papers B* 50% - Papers C* 26% 


(*F P.M. i 
“Customer Audit Bureau is an “independent research firm, ee Se: Se 


conducting shopper-interviews at major stores on a continuing 
basis in 11 principal cities of the United States. 
4; 


y) 


In BOSTON—Your Basic Buy is 


Zhe Boston Post 


For further information and complete. proof, consult the KELLY-SMITH COMPANY, national representatives 


MAY 10, 1950 


. WS a 
a * 

- - Always first in Boston 

The Herald-Traveler has led all Boston papers in total advertising for 23 

consecutive years. And last year we hit an all-time high with 25,889,102 


lines. As surely as the bean and the cod, the Herald-Traveler is always first 
choice in Boston for local and national advertisers alike. 


The Boston Herald-Travcveler 


Represented Nationally by George A. McDevitt Company 


M A S S A Cc H U S E TT S — (Continued) The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT 


cera eee RETAIL SALES—1949 wae EFFECTIVE BUYING INCOME—1949 _ 
GID °Vi'50 BYD estimates reves ESTIMATES CONTROLS 
COUNTIES wan Kata l 
CITIES ‘in sane of ollare). N | F Q 
(in thousands jars et arm jual- 
Total Families} Dollars Dollars Gross % of | ityot 
(in % (in (in % Furn.- (in % Per | Per Dollars | U.S. A.| Mar- 
thou- of thou- thou- of General House- | Volume thou- of Cap- | Fam- from Poten- | ket 
sands) | U.S.A.) sands) sands) |U.S.A.| Food Mdse. Drug Radio Code sands) /|U.S.A.| ita ily | Farming tial | Index 
cetinadiaca 
ABoston......... m4 -5529 229.3] 1,053,310) .8222 203 , 968 265,936) 26,872) 52,632 A 1,287,600} .6717| 1,562) 5,615).......... .6931) 125 
Chelsea. ..... 42.6} .0286 10.6 44,384) .0346 13.348 2,503 1,122 2,332 F 52,777| .0275) 1,239) 4,979).......... 0299) 105 
Revere............- 38.5] .02581 10.1 16,890! .0132 6,384 437 591 er 45,9161 .0240! 1,193] 4,546!.......... 0211! 82 


A See end of state for “SM Standard Metropolitan County Areas.”’ © SM, 1950. Before using these figures, see explanation page 19 


HOW DO MEDIA DIRECTORS 
evaluate local market potentials for national advertising campaigns? 


Miss Sally Mansfield, Media Director of C. J. LaRoche & Company agrees with space and time buyers 
all over the country when she says: “In order to do a competent job of market evaluation and media 


recommendation, | must have constant access to— 


SALES MANAGEMENT'S “Survey of Buying Power.” 


— 


SALES MANAGEMENT 


\ eee See 


= 


zor 


se) 


keting 
Important Mar 
oer . er he Boston bg 
Quest Maps will Answer ° 
Mar 


Now you can see and understand the complex Metropolitan 
‘tan Boston's Boston Market at a glance. Every vital factor affecting the market 
How is Metropo wan elated to is clearly presented in a set of four maps, each 38” by 48” in 
opulation Cita e opping cen- size. These maps show distribution and size, location and im- 
the distribute tant portance of the 418 shopping centers within the Metropolitan 
ters and ene pest shopping ce” Boston Area. They show the U. S. Census and A.B.C. circula- 
- — pad locations within tion zones and are the only accurate and up-to-date maps of 
eee. shopping centers for new Metropolitan Boston in existence. 
‘ 2 
sakes i point-of-sale and Additionally, each of the 418 principal shopping areas are 
3. ere efforts be concen plotted in greatest detail on individual maps drawn to exact 
a — scale. These show the location, size and type of every retail 
4, What are the ig for outlet in the area! With these maps is a complete tabulation 
locations oF PO 


duct and cross-index of each retail outlet by type and location. 
icular pro ? 

ny particu 

3 ne are corporate chain out 


9 
lets located ¢ m: z 
6. Where are competitive bran 
outlets located: 


a? 
not contacting at presen 


THE COMPONENTS OF 
THE BOSTON GLOBE MAPS 
OF METROPOLITAN BOSTON 


. Base Map 


- Population Density and Distri- 
bution Map 


. Shopping Center Map 


- Combined Population Distri- 


bution and Shopping Center 
Map 


- 418 Detail Maps showing in- 


dividual shopping centers in 
the Metropolitan Boston Area 


. Summaries of retail outlets 
by type of store. 


The Boston Globe 


MORNING ° 


EVENING + 
Cresmer & Woodward, Inc., New York, San Francisco, Los Angeles 
MAY 10, 1950 


SUNDAY 
Osborn, Scolaro, Meeker & Scott, Chicago, Detroit 
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2 OR OWTAG’S Central New England 


Mie Dominance Keeps on Growing 


WTAG’s perennial domination of the Central New 
England radio audience continues to increase. In the 
city of Worcester alone, the BMB Study (1949) credits 
WTAG with 93% daytime and 97% nighttime of the 
total weekly audience. Marketwide, BMB_ figures 
indicate a gain in the number of WTAG weekly 


audience families of over 20% daytime and 10% 
nighttime. 


More than half a million people concentrated in 
Central New England, with an effective buying 
income of $677,940,000*, spend $423,296,000* in 
retail sales and $133,812,000* in food sales. 

When you buy time in Central: New England, buy 
the selling power of WTAG, the ONE station domin- 
ating this prosperous major market. 


WORCESTER 
*Source: Copyright 1950 Sales Management 


. , 580 KC 5000 Watts 
Survey of Buying Power, further reproduction 


not licensed. i 
PAUL H. RAYMER CO. Notional Soles Representatives. 


Affiliated with the Worcester Telegram — Gazette. 
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stain Ma sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1949 
SM ESTIMATES 


EFFECTIVE BUYING INCOME—1949 SALES 
ay ADVERTISING 
1/1/80 YiD ESTIMATES 


BYP ESTIMATES CONTROLS 


COUNTIES 


| 
FOUR STORE GROUPS 
CITIES (in thousands of dollars) Qual 
Total % of | ityot 
(in % % | Furn.- Per | Per U.S. A. | Mar- 
thou- of thou- of General House- of Cap- | Fam- from Poten- | ket 
sands) | U.S.A. U.S.A.| Food Mdse. Drug | Radio S.A.) ita ily tial | Index 


546.2) .3663 A -3304) 133,812 43,285; 10,134) 21,009 ‘ 1,241) 4,463 -3492| 95 
211.8) .1420 . 1598 61,282 30,430) 4,324) 11,218 é 1,458) 5,253 669 110 
45.4) .0305 -0392 13,371 4,288 1,979 2,405 78) . 1,319} 4,642 .0335) 110 
23.9} .0160 -0140 5,617 1,052 565| 853 3 é 1,071| 3,879 ‘ .0141| 8 
A See end of state for “SM Standard Metropolitan County Areas.”’ © SM, 1950. Before using these figures, see explanation page 19. 
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CLINTON , MASS. Compare These Averages 


CLINTON WORCESTER CO. MASS. 
Food $1051 $881 $861 
Genl. Mdse. 218 285 380 
Drug 102 67 82 


Furniture- 


Household-Radio 267 138 138 126 


Income $18,196,000 
Per Family Income $4918 
Retail Sales $16,309,000 


QQ QD0wWrF°*°EpHKWNww 


ESV ay 0 © 78 b = f~v > °y’° 8°" bb" WS 


C L | hw T Oo N | T t M Represented Nationally by 


The Julius Mathews Special Agency, Inc. 
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SALES MANAGEMENT 


WORCESTER’S WONDROUS TWINS: Aco@ BUYING POWER AND uctenadue NEWSPAPER COVERAGE 


> The Worcester Market... 


T HE Worcester Market's economic: pulse — as taken by this magazine’s 
1950 Survey of Buying Power — continues to beat actively and strongly 
as befits the major Central New England Market. An effective buying 
income of $677,940,000, ample proof of Worcester’s wealth, boosts 
the average income per family in the city of Worcester alone, to 
$5,253 — 17% over the national average. With money to spend, folks 
in the Worcester Market spend $423,296,000 in retail sales 
and $133,812,000 in food sales. 


Corner your share of sales in this active and prosperous 
market through the newspapers that blanket the area, the Worcester 
Telegram-Gazette. Daily circulation in excess of 140,000. 
Sunday over 100,000. 
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$1.200.000.000 Tut 
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The TELEGRAM -GAZETTE® 


WORCESTER, MASSACHUSETTS 
GEORGE F BooTH Pubiishes- 


MOLONEY, REGAN & SCHMITT, INC., NATIONAL REPRESENTATIVES 
OWNERS of RADIO STATION WTAG 


MAY 10, 1950 


Here’s What You're Looking for— 


SALES 


Gardner’s Quality of Market is the high- above “quota” for average cities of our size! 
est in Worcester County — as a result of Here’s what you’re looking for . . . and 
extra heavy sales activity in the city’s stores. getting your share of these EXTRA sales 


Retail sales—$27,236,000—are $9,000,000 is an easy job when you use 


THE GARDNER NEWS 


GARDNER, MASS. 
OVER 6,600 EVENINGS 
Represented by The Julius Mathews Special Agency, Inc. 


1A SA HUSETTS— ( Continued) The “SM” symbols mark original, exclu 


sive estimates by SALES MANAGEMENT 


agg ly RETAIL SALES—1949 > EFFECTIVE BUYING INCOME—1949 SALES 
ESTI ADVERTISIN 
1/1/50 BY ESTIMATES ones ESTIMATES CONTROLS” 
COUNTIES ie ies ee 
FOUR STORE — - . 
CITIES (in thousands of dollars et arm | Qual- 
Total Families} Dollars - @yD Dollars Gross % of ha 
(in % (in (in % Furn.- (in % Per | Per Dollars | U.S. A.| Mar- 
thou- of thou- thou- of General House- | Volume thou- of | Cap- | Fam- from Poten- | ket 
sands) U.S.A.| sands) sands) | U.S.A. Food Mdse. Drug Radio Code sands) /|U.S.A.| ita ily Farming tial | Index 
Gardner..... ‘ 21.7) .0146 6.4 27,236; .0212 5,097 2,163 738 920 H 30,023) .0156) 1,384) 4,691).......... .O171| 117 
Southbridge ; 18.3} .0122 4.9 11,262} .0088 5,083 1,052 422| 1,040 H 22,972) .0120) 1,255) 4,688].......... “O11t) 91 
Milford. . . | 16.2] .0109} 4.3) 17,490] .0137 3,603) 873 476| 861] H 21,679) .0113) 1,338) 5,042)..........] 0119] 109 
Webster ae 13.3 ‘00so| 3.7 8,107] .0063 3,479 985 413] 567 H 14,426] .0076| 1,085] 3,899]... 1.0075} 84 
Clinton. . s 13.3} 0089] 3.7] 16,309) 0127/3, 891 806 378 _— ae 18,196} .0095] 1,368] 4,918].......... .0103| 116 
SSA 12.1} .0081 3.4 16,735 -0131| 3,082 862 467 601 H 15,257} .0079| 1,261) 4,487].......... oe 117 
“anen canal eal as = seaiemasiienial 
Total Above Cities... . .] 3,670.6 (2. 4617) 1,021.4] 3,488, ante -7229| 933,318) 489,686) 94,685) 168,723].......... 5,095,980 wane 1,388) 4,989).......... 2. 6396) 107 107 
es ——-|— | — 
State Total.......... 4,732. 8|3.1741| 1,322.0] 3,978,635'3. 10585| ¢. 1.138, 797; 503,165 108.3101 _ . eae 6,207,047 3.2381| 1,311| 4,695| 177,199! 3.1855 
MAS 5 A C HUSETTS— Standard Metropolitan County Areas 
on sn | mean re 
Boston. .. 21] 2,922.8|1.9601} 806.0) 2,485,470\1.9400) 701,847 368, 968| 72,031] = eee 3,996, 169/2.0848) 1,367) 4,958)..........] 2.0163) 103 
Brockton. 23] +190. a -1280! 58.2 161,714 1262! vr 11,204; 3,504) 7,997].......... 230,492) .1202| 1,208 — re .1236| 97 
! { } 
© SM, 1950. Before using these figures, see explanation page 19. 


HERE’S HOW THEY RESPOND TO ADVERTISING IN 
MILFORD, MASS. 


Retail Sales $17,490,000 $4,044 per Family Drug Sales $476,000 __. $111 per Family 
Food Sales $3,603,000 $838 per Family Furn-Hshid-Radio $861,000 _. $200 per Family 
Income $21,679,000 _... . $5,042 per Family 


& 
ABOVE U.S. AVERAGES BY BIG MARGINS 


MILFORD NEWS, MILFORD, MASS. 


Looking for Something? The Table of Contents is on Pages 1, 3 and 5. 
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L CREP 


50,000 WATTS 
THE HERALD-TRAVELER STATION 


Represented Nationally 
by John Blair & Co. 
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S * 
Springfield oss, 
The SIXTH Largest City in New England 

is FOURTH in Retail Sales 


In all New England cities (over 100,000 pop.) 
Springfield ranks SECOND in 
PER CAPITA RETAIL SALES 


(*1949—225 Million Dollars Total Retail Sales.”) 


The SPRINGFIELD NEWSPAPERS of course thoroughly cover the city of Springfield as 
well as the rich Four County Western Massachusetts area. 


The lowest Cost per Message of any New England Newspaper (outside of Boston). 


Springfield 


REPUBLICAN — SUNDAY 
OFFICES: NEW YORK CHICAGO BOSTON LOS ANGELES SAN FRANCISCO 


MASSACHUSETTS — (Continued) Standard Metropolitan County Areas 


nny RETAIL SALES—1949 a EFFECTIVE BUYING INCOME—1949 pam 
. 
BYP 1/1/60 BY) ESTIMATES ESTIMATES CONTROLS 
SALES 
AREAS — rita od ps ay " F, Qual 
n thousands ars et arm 

Total Families} Dollars Dollars Gross | % of | ityof 

(in % (in (in % Furn.- (in % Per | Per | Dollars | U.S.A. | Mar- 

thou- of thou- thou- of General House- | Volume thou- of | Cap- | Fam- from Poten- | ket 
sands) | U.S.A.) sands) sands) | U.S.A. Food Mdse. Drug Radio Code sands) |U.S.A.| ita ily Farming tial Index 

Fall River- 

New Bedford.....53] 389.4) .2612 111.7] 270,751) .2113 85, 267| 22,622} 7,159! 16,817].......... 427,985; .2233| 1,099) 3,832).......... .2273, 87 
Pittsfield.......... 120] 131.5) .0882 37.7 112,535; .0878 30,361 11,076 2, 526| Ga 151,209) .0789) 1,150) 4,011).......... 0834) 95 
Springfield-Holyoke 158] 448.5) .3008) 124.7] 420,797) .3284 103, 988| 39,962; 9,925) 20,416].......... 595,763) .3108| 1,328) 4,778).......... 3.141; 104 
Worcester......... 182 546.2| -3663 151.91 423,296) .3304| 133,812) 43,285) 10.134| ae 677,940| .3537| 1,241) 4,463|.......... 3492) 95 | 


MA SSACHUSETTS— Multiple Cities The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 
| 


25.6| .0172 7.2 nan 0159 


Mariborough-Hudson. -0135| 1,014) 3,604).......... -0150 87 


7.028 ma 588 


v jot atese 25,948 


EE 


© SM, 1950. Before using these figures, see explanation page 19. 
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ALL SURVEY DATA< on this page (and elsewhere) are available 
on IBM cards at nominal cost. These cards, as well as IBM listings of data in 


the “Survey of Buying Power’, regrouped according to your sales territories, 


may be obtained from the Econometric Institute, Inc., 21 E. 63rd St., New 
York 21, N. Y. Call Sales Management or TRafalgar 9-5100. 


—— 


SALES MANAGEMENT 
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Speed Up Your FOOD Sales In 
This newly acclaimed Metropolitan County Marketing Area! 


LUSTY APPETITES 


“Lusty appetites” is a mild term mothers use 
to describe their reasons for continual trips to 
market in Pittsfield, Mass. It is apparent to 
every observant person that hard work and 
thrilling sports throughout the seasons abound 
in the “Berkshires”. After some of the great 
outdoor adventures, the participants frequently 
declare themselves:—ravenous! In line with 
consistent week after week, month after month 
record-breaking purchases of food by consum- 
ers,—is the robust opportunity to build sales 
for both newcomers and experts in the business 
of supplying home makers with their needs. 


NO BETTER WAY 
Surest, least costly way to speed brand name 
acceptance is the consumer- and dealer-prized* 
Berkshire Eagle . . . packed with local news. 


It costs you nothing to consult your whole- 
saler, retailer, distributor, our A.B.C. Audit 
reports, Sales Management Survey of Buying 
Power, Sales Management Monthly High Spot 
reports, Standard Rate and Data Consumers 
Edition and other unbiased sources to convince 
yourself that Pittsfield is a market worthy of 
your particular patronage . . . and this news- 


paper rates first choice. 


BERKSHIRE EAGLE 
Pittsfield, Mass. 


* Prized is right—See The Continuing study on newspaper readership—Call any office of The 
Julius Mathews Special Agency, Inc. 


The SM" symbols mark original, exclu- 


i; ioe 


sive estimates by SALES MANAGEMENT. 


County 


Adrian 

Alma 

Alpena 

Ann Arbor 
Battle Creek 

Bay City 

Benton Harbor .. 
Birmingham 
Cadillac 
Coldwater 


. -Lenawee 
Gratiot 

..- Alpena 
Washtenaw 
Calhoun 

aa - Bay 
Berrien 


Wexford 
Branch 


(Other East North Central States: Wlinois, p. 232; __ KA | CHIGAN 


City 


Grosse Pointe .. 
Hamtramck 
Highland Park 
Holland 

Iron Mountain 
Ironwood 
Ishpeming 
Jackson .. 
Kalamazoo 


. +» Gogebic 
Marquette 

Jackson 
Kalamazoo 


City County 


Meee Isabella 
Muskegon 
Berrien 
Shiawassee 


Mount Pleasant 
Muskegon 
Niles 

Owosso 
Petoskey 
Pontiac . 

Port Huron 
River Rouge 


Royal Oak Oakland 


SaEToe wa = 


= 


Dearborn Lansing 

Lincoln Park 
Marquette 
Midland 
Monroe 

Mount Clemens 


Saginaw 

St. Joseph 

Sault Ste. Marie 
Traverse City 
Wyandotte 
Ypsilanti 


Saginaw 

.- Berrien 
Chippewa 
Grand Traverse 


..-Marquette 
Midland 


UF | 


rT 
BYP 1/1/50 


RETAIL SALES—1949 
BYP ESTIMATES 


WHOLE- 
SALE 


SALES 


EFFECTIVE BUYING INCOME—1949 


SALES 
5 ADVERTISING 
VLD ESTIMATES 


CONTROLS 


COUNTIES 

_— FOUR oe by ay 

Cl (in thousands of dollars) 

Families} Dollars 
% (in (in 1 % | | Furn.- 

thou- of thou- thou- of General House- | Volume 

sands) | U.S.A.) sands) sands) |U.S.A.| Food Mdse. Drug Radio Code 


4 2,627| . 
8 7,224) . 
3 28,893) . 


773| a ee 
2,478) 179}. 
a 440)... 


1 


4,955 
4,434| 
1,878| 


1,388 


21,014) ; 
19,700) . 
6,566) . 
7,880) . 
| 
5,253) F 
16,417) . 


2,193) ee F 
3,945) Pua aing -0120 -0133 

© SM, 1950. Before using these figures, see explanation page 19. 
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Chicago | 
35 East Wacker Drive, 


Get in Touch With— 


SCHEERER & COMPANY 


National Representatives 


441 Lexington Ave. 


For INFORMATION on these MICHIGAN markets 
MICHIGAN LEAGUE OF HOME DAILIES 


Detroit 2 


3049 E. Grand Blvd. 


Phone: State 2-7942 Phone: Murray Hill 2-2423 Phone: Trinity 2-3914 


M ICHIGAN— (Continued) 


COUNTIES 
CITIES 


Bay 
ABay City 


Benzie.. 
Berrien. . 


@Benton Harbor 


Niles... 

@St. Joseph 
Branch.. 

Coldwater 


Calhoun... 


ABattle Creek.. 


A 
Charlevoix 


Cheboygan. 
Chippewa. . 


Sault Ste. Marie ‘ 


Clare 


Clinton. 
Crawford 
Delta. . 
Escanaba 


Dickinson 


@lron Mountain 


Eaton 
Emmet 
Petoskey 


sands) |U. S. A.| sands) 


1,831 196 242 
27,342) 9,763) 4,167 
8 ,662 4,339) 1,739 
4,808 2,216 679 


4,038 550, 304 
ok * 283 
3,203) 789} 369 
7,684 3,073} 441 
6,297| . ° 


3,945) 83z} 846 
1,388) 103] 147 
600 


— 


jive oon D 


A See end of state for “SM Stanterd | Metropolitan County 
@ See end of state ‘ 


RETAIL SALES —1949 


ESTIMATES 


FOUR STORE GROUPS 
in thousands of dollars) 


| 
| General 


| Mase. | Drug 


19,021 9,996] 2,934) 
16,872 9,901 2,815) 


3,488 


3,283 2,938 ™ 
7,007) 965) 746) 


“Lower Peninsular Group” 
Big Rapids Pioneer 


Cheboygan Tribune 
Coldwater Reporter 


Grand Haven Tribune 
Holland Sentinel 
lonia Sentinel-Standard 


Manistee News-Advocate 
Marshall Chronicle 


U.S.A. ita 


.0595| 1,236) 4,562 
.0382 1,289] 4,597 


Midland News 


Mount Pleasant Times-News 


Niles Star 
Petoskey News 
Sturgis Journal 


Three Rivers Commercial 
Traverse City Record Eagle 


Ypsilanti Press 


“Michigan’s Upper Peninsular 
Markets” 


Escanaba Press 


Houghton Mining Gazette 
Iron Mountain News 

Marquette Mining Journal 
Sault Ste. Marie News 


The “SM” symbols mark original, a 
sive estimates by: SALES MANAGEMENT. 


EFFECTIVE BUYING INCOME—1949 


BYD Estimates 
ie i | 


Cap- | Fam- 


1,354) 4,494 


1,315) 4,293 


1,344) 4,373].......... 
Ree errr 
1,510) 4,688).......... 


1,162) 3,564 


1,333) 4,083].......... 


1,280) 4,196 


eo eee 


897; 2,710 
1,176) 4,046 


1,300) 4,598 
1,397) 5,127 


eC eerree 


934| 2,954 
1, +289) 4,313 
1,206) 4,428).......... 


4,750 * | 442) 
3,188 1,506} 326) 
© SM, 1950. 


Dollars are spent by people. To find out who's doing the 


spending in every state, county and city, See Page 109. 


Before using these figures, see explanation page 19. 
*Withheld to avoid disclosure. 


| Gross 
Per | Per Dollars 


ily Farming 


SALES MANAGEMENT 


MAY 10. 


* 


-) etroit 


Me Mens 


- Bussiness. = 


ib _.ee-BIG BUSINESS! 


—_ has just completed a decade of pros- 
perity unparalleled by any other major 
market in the nation. | 


They were ten years of capacity production for 
the automotive industry, which last year ac- 
counted for almost 10% of the nation’s total 
retail volume. Ten years of full employment for 
a million workers in a market paying the 


highest factory wage rate of any of phe five 
largest cities. 


Prosperous as these years were, there are many 
reasons why the decade ahead offers an even 
more glowing future for Detroit. 


74% of the 30 million passenger cars on the 


road are over six years old. That means a 
potential market for 22 million replacements 


442,977 
highest weekday circula- 
tion of any Michigan 
newspaper 

550,957 

Sunday circulation 
A. B. C. figures for 6- 
months period ending 
Sept. 30, 1949 


owners and operators of radio stations WWJ, WWJ-FM, WWJ-TV 


Eastern Advertising Offices: 110 £. 42nd St., New York 17—under management of A. H. KUCH 
Chicago Representative: JOHN E. LUTZ CO., Tribune Tower 


1950 


in the next five years. However, Detroit’s pros- 
perity is not dependent solely upon the selling 
of automobiles. Detroit’s non-automotive pro- 
duction alone is greater than the total produc- 
tion of all manufactured goods in Cleveland, 
Los Angeles and St. Louis. 


DETROIT MEANS BUSINESS .. . BIG busi- 
ness... yet this highly concentrated market 


can be sold economically with ONE newspaper 
—THE DETROIT NEWS! 


THE NEWS leads in total weekday circulation, 
and has the largest Sunday circulation in the 
Detroit trading area. As proof of its selling 
effectiveness, THE NEWS carries practically as 
much advertising linage as both other Detroit 
papers combined. 

a 


Among Detroit’s three newspapers 
THE DETROIT NEWS is— 


FIRST IN RETAIL ADVERTISING 


The News 18,513,527 Free Press 10,052,099 11,180,227 


FIRST IN GENERAL ADVERTISING 


The News 5,394,190 Free Press 2,958,435 Times 3,804,446 


FIRST IN 
The News 


FIRST IN 
The News 


FIRST IN 
The News 


FIRST IN 
The News 


CLASSIFIED ADVERTISING 


8,631,755 Free Press 3,202,056 


AUTOMOTIVE ADVERTISING 


1,538,863 Free Press 1,248,529 


FINANCIAL ADVERTISING 


221,805 Free Press 211,028 


TOTAL ADVERTISING. 
34,307,660 Free Press 17,710,793 


Times 


Times 


Times 


: Times 


2,859,073 


1,242,087 


155,331 


19,249,178 
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FIRST STATION IN FLINT (See Our Birth Certificate) 
FIRST CHOICE OF FLINT LISTENERS (See Hooper) 
FIRST CHOICE OF LOCAL RETAILERS (See Any of Them) 


FIRST CHOICE FOR YOU IN FLINT’S $200,000,000 
RETAIL MARKET (See for Yourself) 


@ How about merchandising? , , 
WFDF leads with bus cards, taxi 


REPRESENTED 


Associated with: 


AMERICAN 


FLINT 


BY TH 


E KATZ 


BROADCASTING COMPANY 


MICHIGAN 


AGENCY 
WOOD Grand Rapids —WFBM Indianapolis—WEOA Evansville 


posters, juke box inserts, station 
announcements, newspaper ads, 
movie trailers, mailing pieces—ong 
personal calls. If you're looking for 
sales, look to WFDF. 


910 Kilocycles —___} 


M 1CHIGAN— (Continued) _ 


The “‘SM’’ symbols mark original, exeiy. 


7p estiare RETAIL SALES—1949 WHOLE- EFFECTIVE BUYING INCOME—1949 SALES 
JM , ESTIMATES mes BYP Estimates *CONTROLS 
COUNTIES l l l | 
S$ poy Fens Fy solare) Net Farm 

_— Total | Families} Dollars | Dollars Gross % of ht 

(in % | (in (in | % Furn.- (in % | Per | Per | Dollars | U.S. A.| Mar 

thou- of thou- thou- | of | General House- | Volume thou- of | Cap- | Fam- from Poten- | ket 
sands) U.S.A. sands) sands) |U.S.A.| Food Mdse. Drug Radio Code sands) |U.S.A.| ita ily Farming tial | Index 

Genesee........... 55] 251.3) .1686) 70.2) 287,136) .2242| 67,914|  27,451| 9,791| 18,386).......... 357,537] .1865| 1,423) 5,093] 10,844 1941] 11 
RES 159.3] .1068] 44.6] 241,799 .1888]  54,660|  26,497| 8,540) 18,182] E 258,211) .1347] 1,621] 5,789).......... 1454] 136 
Gladwin............. 10.3) .0069} 2.7 5,910) .0046, 1,515 230 ee OE 8,180) .0042) 794) 3,030 2,679] .0049) 71 
Gogebic............ 27.4) 0184) 7.5] 24,298) .0189) 8,017) 2,586) 568| 608} a, 30,666) .0160| 1,119] 4,089 1,142] .0174) 95 
Ironwood 14.2] .0095 4.0] 15,761] .0123} 4,560] 2,191 368) 1,275] H 18,049} .0095| 1,271] 4,512)......... -0103} 108 
| 

Grand Traverse. .. 33,449] .0262| 6,542 =e 1,183 0213) 105 
Traverse City 19.9) .0134| 6.0 31,267) .0244) 5,909} . 7 * | 1,250 H 21,458] .0112] 1,078) 3,576).......... .0156| 116 
Gratiot......... 36.6) .0245, 10.9] 30,864) .0240/ 6,044) — 647| ae 39,467| .0206| 1,078) 3,621/ 14,593) .0224) 91 
Alma..... 9.0) .0060} 2.7] 28,894) .0225 2,573} 1,070 ° Res sscieus 13,008} .0067| 1,445) 4,818].......... 0113} 188 

Hillsdale.......... - 0225) 10.5] 22,327) 0175) 4,592) 1,464) 346) 737}........... 31,137) .0163) 929 2, 965| 13,118 7 

} | 

Houghton.......... 41.5| .0278| 11.7] 34,148, .0266| 13, 761| 2,886! 545) 1,872}. 66,666] .0295| 1,365] 4,843} 4,585] 0783] 10 
Huron. .... 33.5) .0225, 8.8]  24,954| .0195, 4,719 1,267 505 an skeatn 36,744) .0192| 1,097| 4,175, 19,661] .0200| 8 
Ingham.......... 82] 158.9] .1066| 47.3} 204,385) .1595, 40,964)  26,481| 6,600) 11,524).......... 248,104) .1295| 1,561) 5,245] 11,865] 1339) 126 
ALansing...... 100.6] .0675| 30.9) 173,298] .1353| 32,148] 26,088) 5,603] 10,813] E 172,799| .0902| 1,718) °5,592|......... 0992) 14 
lonia 40.1} 0269) 12.6] 28, 237| .0221| 6,470 1,287| 2 eae 35,279] .0185| 880) 2, 800) 11,794) 0213) 79 
losco 12.5) .0083) 3.9 9,193) .0071 2,005| 197} 27a, * I... 15,390) 00801, 231| 3,946) 1,753] 0078} % 
ee 17.6) .0118| 4.9) 14,447| .0113| 5,348) 1,028) 325 A: 20,949| .0109| 1,197| 4,275 1,668] 0112) % 
Isabella............. 27.5| .0184| 7.7] + 20,388| .0159) 4,403, 1,038} 420,622)... 31,313| .0166| 1,139] 4,067} 9,985] 0166] 
Mount Pleasant. . . 11.7} .0078} 3.6] 15,760) .0123 3,283} * |, 367 572] 4H 16,317 -0085| 1,395] 4,533|.......... 0095) 12 
Jackson 72] 112.3) .0753) 34.4) 116,130) .0907, 24,384) 13,490) 3,371) 6,647].......... 163,395) = 1,455) 4,750) 11,721) 0849) 11 
AJackson 59.5} .0399| 18.9 96,1871 .0751| 19,001| 13,165 2,830] 6,213] 98,037| .0512| 1,648) 5,187|.......... 0561) 141 


sive | estimates by SALES S_ MANAGEMENT, 


A See end of state for “SM Standard Metropolitan County Areas.’ 


*Withheld to avoid disclosure. 


Before using these figures, see explanation page I 
© SM, 1956 


aay 


WOOD 


GRAND RAPIDS 


“SOLID 


@® WOOD is solid with Grand Rapids merchants. 
During the past twenty-five years they've bought 
more time on WOOD than any other station. 

® WOOD is solid with National advertisers. Year 
after year they place more advertising on 

WOOD than any other Grand Rapids station, 

by far. 


® Naturally, WOOD is solid with its listeners. 
Twenty-five years of leadership has made 
WOOD the listening habit in Western Michigan. 
@ At WOOD, this solid acceptance by those we 
serve is our proudest possession. And our pleas- 
ant day to day job is continuing to merit their 


confidence. 


5000 WATTS 


el Ped sagt MICHIGAN’S GREATEST STATION 


- Represented by the Katz Agency - Associated with WFDF, Flint + WFBM, Indianapolis 


IN 
WESTERN 
MICHIGAN 


+ WEOA, Evansville 


—— 
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lake. 
Lapeer 
Leelanz 


Lenawe 
Adri: 

Livings 

Luce 


Mackir 
Macon 

Mou 
Manis 


ENT 


Inside => 


3. Photos of retail, 


Here's the Key 
To West Michigan Market Data 


Michigan’s Federated newspapers announce the publication of 
comprehensive market portfolios for Battle Creek, Lansing and 
Grand Rapids — conforming to A.A.A.A. specifications and 
designed as the result of a special survey of media directors. 


The Markets 


1. Standard Market Data Folders 


2. Latest population figures 


residential 
and industrial districts 


4. City and trade area maps 


5. City government reports 


Circulations 


. Latest ABC Statements 
2. Circulation trend charts 


2. Advertising Linage Measure- 3. Analyses of local coverage by 
ment information out-of-town newspapers 


Advertising 


1. Latest general rate cards 


Editorial 


. Newspaper Data Folders 
2. Editorial readership surveys 
3. Public service project reports 


3. Advertising readership surveys 


ae 


4. Grocery and Drug route lists 


Represented by 


Lansing, Mich. 


Sawyer Ferguson Walker Co. 


Fedotaled  FeHiallons w 


The State Journal — The Grand Rapids Herald — The Enquirer and News 
Grand Rapids, Mich. 


Battle Creek, Mich. 


The “SM”? symbols mark original, exclu- 
sive estimates by SALES MANAGEMEDMT. 


MICHIGAN — (Continued) 


POPULATION RETAIL SALES—1949 WHOLE. EFFECTIVE BUYING INCOME—1949 SALES 
ADVERTISING 
BYP 1/1/50 BYP ESTIMATES penne ESTIMATES CONTROLS 
COUNTIES 
CITIES | ate ety ey Net F 
n thousan ars e! arm ual- 
Total Families} Dollars Dollars Gross % of M of 
(in % (in (in % Furn.- (in % | Per | Per | Dollars | U.S. A.| Mar- 
thou- of thou- thou- of General House- | Volume thou- of | Cap- | Fam- from Poten- | ket 
sands) | U.S.A.) sands) sands) |U.S.A.| Food Mdse. Drug Radio Code sands) /|U.S.A.| ita ily Farming tial Index 
Kalamazoo. .... 76] 119.7) .0803} 36.6) 141,574] .1105) 29,106] 16,296) 5,254) 9,682].......... 177,189} .0924| 1,480) 4,841 10,917} 0954] 119 
AKalamazo 59.8} .0401 18.9] 124,129] .0969 24,135 15,993] 4,533) 9,255) F 102,489) .0534) 1,714) 5,423).......... 0638) 159 
oo 4.4| .0030 1.4 1,970} .0015 711 * * a Sere 3,649| .0019| 829] 2,606 1,231] .0020| 67 
eS 62] 272.0) .1824) 80.8] 339,174) .2647| 73,303) 43,872) 12,474 | 20,972].......... 340,957) .1779| 1,254) 4,220) 21,641] .2047| 112 
AGrand Rapids.....] 183.2] .1229} 56.1] 292,414) .2282} 61,396] 40,070) 10,951] 19,524 D 241,054] .1258] 1,316! 4,297].......... 1559] 127 
Keweenaw. . 3.3) .0022 , 1,314) .0011 1,326 . * wali SRA. 2,450) .0013) 742| 2,722 104] .0014| 64 
lake 5.3| .0036 1.8 2,626) .0020 773 * * knee 3,786] .0020| 714) 2,103 1,128] 0023) 64 
a 35.6) .0238; 10.3]  21,671| .0169 4,986 810 473 EERE 31,494) .0164) 885) 3,058) 14,164) .0180) 76 
Leelanau 8.3) .0056 2.3 3,284! .0026 1,610 52 106 | Se 5,945] .0031| 716) 2,585 4,855} .0035| 63 
Lenawee 68.6) .0460} 20.9} 57,701) .0450) 12,731 5,116] 1,013) 2,039].......... 78,781} .0411| 1,148| 3,769} 20,389}  .0433) 94 
Adrian 21.1) .0142 6.6] 29,521) .0231 5,562 4,293 428| 1,598 H 30,577) .0159| 1,449] 4,633].......... 0177} 125 
Livingston 25.8) .0173 7.8] 18,387) .0144 4,654 705 367 _ eae 30,257; .0158| 1,173) 3,879 8,643] .0157| 91 
Luce 9.2| .0062 2.5 5,253] .0041 1,704 ° 284 kyl Wire BES 10,359] .0054| 1,126) 4,144 749] .0052) 84 
Mackinac laid 7.8| .0052 2.1 6,567) .0051 2,478 177 127 ee 11,174) .0058| 1,433] 5,321 806]  .0055| 106 
Macomb 45} 172.3) .1156] 46.7] 119,640) .0934) 25,578 3,080] 2.208| 1,0081.......... 200,554) .1046| 1,164| 4,295) 16,469} .1034| 89 
Mount ( 18.5] .0124 5.41 37,547] .0293 6,918 1,928 814] 1,389 H 26,503] .0139] 1,433] 4,908].......... 0182) 147 
Manistee 20.1) .0134 6.2] 15,103] .0118 3,977 1,723 619 ee 25,725) .0135| 1,280) 4,149 2,879]  .0130| 97 
aw 47.4) .0318} 13.2] 39,400) .0307; 13,793 2,960 788| 2,048].......... 58,310) .0304| 1,230) 4,417 2,095}  .0308) 97 
Marquet 17.3} .0116 4.9 19,043] .0148 5,555 1,973 463} 1,320) H 26,787| .0139| 1,548] 5,467|.......... .0137] 118 
ge 11.5} .0077 3.3 11,163} .0087 4,371 727 ° 728} 4H 13,331] .0070] 1,159] 4,040].......... 0077] 100 
an 20.7) .0139 6.2] 17,075) .0134 4,655 1,122 398 ee 25,645| .0134| 1,239) 4,136 5,709]  .0135| 97 
ecosta 18.5] .0124 5.4] 12,476] .0097 2,604 861 369 ES 19,445] .0101| 1,051) 3,601 6,155} .0104| 84 
Menominee — 22.5} .0151 6.21 13,134] .0102 3,724) 788 | 179 ree 16,490} .0086| 733] 2,660 6,818]  .0104| 69 


A See end of state for “SM Standard Metropolitan County Areas."’ 


ithheld to avoid disclosure. 


MAY 10, 1950 


Before using these figures, see explanation page 19. 
© SM 


327 


Marque 


MeOF 4 


MARQUETTE 


Cities shown are those having 
retail sales of $15.0 million or 
more in 1949 


Copyright by 


Sale MANAGEMENT 


BE 1949 Retail Sates in Excess of $100 Million 
1949 Retail Sales $50.0 Million to $99.9 Million 
[] 1949 Retail Sales $25.0 Million to $49.9 Million 
1949 Retail Sales $10.0 Million to $24.9 Million 


# Travers se: 


GRAND”. 
TRAVERSE 


MISSAUKEE 


seeee 


f GRAND 


RAPIDS 


BERRIEN 


JACKSON 


"|WASHTENAW WAYNE @figh 
P rs ° 


M ICHIGAN— (Continued ) 


The “SM” symbols mark original, ext 
sive estimates by SALES MANAGEMENT 


328 


POPULATION RETAIL SALES—1949 WHOLE-/| EFFECTIVE BUYING INCOME—1949 SALES 
i Te SM SALE SM ADVEATIS! 
ESTIMATES ESTIMATES CONT 
a SALES agen 
COUNTIES l l 
CITIES ie te eee N F Que 
in thousands jars) et arm ‘ 
Total Families} Dollars Dollars Gross 7, of | ity 
(in | &% (in (in % l Furn.- (in | % | Per | Per | Dollars | U.S. A.| Ma 
thou- of thou- thou- of General House- | Volume thou- of | Cap- | Fam- from Poten- | ket 
sands) | U.S.A.) sands) | sands) | U.S.A. Food | Mdse. | Drug | Radio Code sands) |U.S.A.| ita ily | Farming tial host 
ee Bh tases 
Midland... 38.9) .0261 10.6 26,925! 0211) 6,470) 1,204) 620! Se 40,887) .0213| 1,051) 3,857 4,908}  .0222| & 
Midland 18.1] .0121 a 21,671] .0169| 4,497 re ° H 27,497| .0143| 1,519] 5,729].......... 0146} 12) 
Missaukee 7.9} .0053) 2.1 3,283| = ne) ° ° © Risdesctiel 6,466) .0034, 818) 3,079 4,243 0035) 6 
Monroe. ... 74.1) .0497) 20.1 maid 0419, 12,429) 4,194) 1,191] 2, 649).00000... 84,953] .0443| 1,146] 4,227} 16,404) .0447, # 
RRSP Ce 23. 1) . .0155| 6.3 32,444) .0254 7,419 4,053 921) 1,793 H 34,555) .0181) 1,496) 5,485].......... .0198| 128 
Montcalm. .... 33.1) 0222) 10.6 22,984) .0179 5,918) 1,007 640 icctesswes 35,651) .0186| 1,077) 3,364 11,752}  .0191| # 
Montmorency......... 4.1) .0027 1.1 3,284) .0026 616 . 127 A) 5,243) .0028| 1,279) 4,766 963| 0027\ 100 
*Withheld to avoid disclosure. © SM, 1950. Before using these figures, see explanation page B 


SALES MANAGEMENT 


A million and a half dollars a day for food*—that’s how 
much folks spend in the big Booth Michigan Market! 
Get your share of this lucrative market—through all 8 
Booth Michigan Newspapers! 


Sales Management 
1949 Survey of Buying Power 


For further specific facts on how the EIGHT BOOTH NEWSPAPERS cover this 
big market, call— 


The John E. Lutz Co., 435 N. Michigan Ave., A. H. Kuch, 110 E. 42nd Street, 
Chicago 11, Superior 7-4680 New York City 17, Murray Hill 6-7232 


NEWSPAPERS 


4 GRAND RAPIDS PRESS - FLINT JOURNAL - KALAMAZOO GAZETTE - SAGINAW NEWS 
| JACKSON CITIZEN PATRIOT - MUSKEGON CHRONICLE - BAY CITY TIMES - ANN ARBOR NEWS 


Pardon Our Smoke... 


Family 


volume... here’s quality... 
the Royal Oak Daily Tribune 


South Oakland's Only Daily 


OUR CASH REGISTERS ARE OVERHEATED 


| 
| Family Retail Sales 64% Above U.S. Average 


Royal Oak’s $49,004,000 retail sales 
average $4,900 per family . . . its $68,- 
| 087,000 income $6,808 per family. Here’s 


THE DAILY TRIBUNE 


Income 52% Above U.S. Average 


market for you—read in 83 of every 100 
Royal Oak homes... with 11,500 addi- 
tional circulation in the South Oakland 
County trading area, where income aver- 
ages a high $4,985 per family. 


and here’s 
to sell the 


ROYAL OAK, MICH. Over 20,500 Evenings 
The Julius Mathews Special Agency, Inc. 


| 
| 


MICHIGAN — (Continued) 


The “‘SM"’ symbols mark original, exeiy. 
sive estimates by SALES MANAGEMENT. 


ay La RETAIL SALES—1949 a 1 EFFECTIVE BUYING INCOME—1949 a SALES 
DVERTISIN 
By 1/1/50 BYP ESTIMATES mined GYD estimates CONTROLS. 
OUNTIES 
° rug stone angues - ; 
CITIES n thousan ars arm ual- 
Total Families} Dollars GD Dollars Gross % of hae 
(in % (in (in % . S. Mon 
thou- of thou- thou- of General | 
sands) | U.S.A} sands) sands) |U.S.A.| Food Mdse. Drug 


ere 
Birmingham 


eee weeeeee 


ehuandenieel . 4.5 9,850) .0077 1,972 196 220 beaseonene 13,476} .0071| 858) 2,995 4,553}  .0080! 7% 
Sicscusevasseses 3.4) .0023 1.0 1,971} .0015 426 ° ° ae Serer cee 3,130} .0016) 921) 3,130 763 or 14 
RE 6.4) .0043 1.7 5,253| .0041 1,357 198 oi eee 8,770! .0046' 1,370' 5,159 1,352!  .0044| 102 
1 Muskegon includes Muskegon Heights. *Withheld to avoid disclosure. Before using these figures, see explanation page 9 
A See end of state for “SM Standard Metropolitan County Areas.” © SM, 1950. 


portation Advertisers, and the 


MEDIA ASSOCIATIONS 


on what standard measuring stick for local market potentials? 


The Bureau of Advertising, A.N.P.A., the National Association of Broadcasters, Broad- 


cast Measurement Bureau, Magazine Advertising Bureau, National Association of Trans- 


markets from the same marketing guide— 


Sales Management’s “Survey of Buying Power’ 


AGREE 


Traffic Audit Bureau all get their basic figures on local 


_— 


SALES MANAGEMENT 


— PONTIAC, MICHIGAN — 


153rd in U.S. Population _.. 81,500 
112th in U.S. Retail Sales _.. $127,839,000 
108th in U.S. Food Sales _... $ 30,139,000 
152nd in U.S. Drug Sales ... $ 2,906,000 


— OAKLAND COUNTY — 


61st in U.S. Population .__.. 352,800 
56th in U.S. Retail Sales _... $340,195,000 
56th in U.S. Food Sales $ 86,769,000 
62nd in U.S. Drug Sales ... $ 9,785,000 


Sales Management 
200 Leading Cities and Counties 


City and Retail Trading Zone, population 236,891, includes the 
major portion of Oakland County. Here the Daily Press gives 
adequate and highly exclusive coverage for 7 out of 10 Press 
homes that take no other daily newspaper. 


ABC Net Paid 45,926 


PONTIAC Daily PRESS 
PONTIAC ¢ MICHIGAN 


WA 7 out of 10 Press Homes Take No Other Daily Newspaper 


SOLID AREA—City and Retail Trading Zone 


Pea es MICHIGAN — (Continued) 


POPULATION RETAIL SALES—1949 WHOLE-| EFFECTIVE BUYING INCOME—1949 
ESTIMATES SM SALE 
1/1/50 


SALES 

ADVERTISING 
ESTIMATES AL ESTIMATES CONTROLS 
SALES 


COUNTIES 
CITIES 


| FOUR STORE GROUPS 


in thousands of dollars) 
ante} oats | |__* 


Furn.- 


f General House- | Volume 
sands) | U.S.A. S.A. Mdse. Drug Radio 


Ottawa..... -7| .0501 . é 2,938} 1,493) 3,059) 
Holland. ; .3| .0116 . ¢ 2,150 767 2,074 

Presque Isle 9]. 3 J 196 179 nd 

Roscommon 


Saginaw. 
ASaginaw 

St. Clair. 
Port Huro: 

St. Joseph 


Sanilac. 
Schoolcraft 
Shiawassee 


Owosso 21,671) . 


Tuscola. . . - -7|. 5 26,266) . 

Van Buren... 0} . J 30,207) . ; 

Washtenaw May x o 139,581) . 0926 117 
Ann Arbor ae 4) .0264 85,721| .0669 39 -0384 . 169 

_Yosilant 18.7] .0126| 24,275| .0189] 93| -0128 116 


A See end of state for “SM Standard Metropolitan County Areas.’’ a ee 
Withheld to avoid disclosure. 


10, 1950 


MICHIGAN— (Continued) nal The “SM” symbols mark original, ems 


sive estimates by SALES MANAGEMENT 


yy ESTIMATES RETAIL SALES—1949 Ho EFFECTIVE BUYING INCOME—1949 SALES 
ADVE 
B.A) ESTIMATES a ESTIMATES CONTRA 
COUNTIES 7 , Se ee ee ee l l l ie 
cities Grune 7D | oN: ) | | F 

in thousan ars | arm Q 
Total Families} Dollars BY 1 Dollars | Gross %. of Mad 
in | % (in (in % Furn.- (in % Per | Per Dollars | U.S. A, at 

thou- | of thou- thou- of General House- | Volume thou- of | Cap- | Fam- from Poten- | ke 
sands) | |U. aA sands) sands) |U.S.A.| Food Mdse. Drug Radio Code sands) | U.S.A.) ita ily Farming tial | Indy 

Wayne..... . 45} : 2,469.9/1.6565| 689.6] 2,939,156/2.2941; 585,648) 436,752) 101,893| 153,408].......... 3,765,467/1.9644| 1,525) 5,460 10,368} 2.0016! 121 
ADetroit. 1,871.6)1.2552; 522.6) 2,524,917/1.9708 488 ,027 380,446) 88,289) 132,214 A 2,918,924)1.5227) 1,560) 5,585).......... 1.6036) 12 
Dearborn. . 95.8) .0642/ 25.3] 108,893) .0850 16, 560) 13,804) 2,665) 4,535 G 179,035} .0934) 1,869) 7,076).......... . 0850) 139 
Highland Park 59.3) .0398 17.5 85 ,332 .0666) 18, 245) 19,370 1,501 3,548) H 106,458) .0556) 1,795) 6,083).......... - 0557) 14 
Hamtramck ; 54.3 0364! 12.8 58,585) .0457 12,693 5,168 1,565 5,909 F 65,562; .0342) 1,207) 5,122).......... 0381! 105 
Wyandotte. 40.8) .0274 10.5 41,393) .0323 10,012 1,904 1,888 471 H 57,312) .0299| 1,405) 5,458).......... -0301! 119 
Lincoln Park 24.2) .0162| 6.2 14,656) .0115 6,644 1,181 569 SE 34,232) .0178| 1,415] 5,521)........ ‘ 0156) % 
River Rouge. . 25.3 -0170) 6.6 26,109) .0203 4,445 1,330 672 687 G 33,502) .0175| 1,324) 5,076).......... - 0182) 197 
Grosse Pointe ‘ 7.4| .0050 1.9 14,635) .0115 5,392 ° 1,242 i Pere 21,344) .0112| 2,884)11,234).......... -0101) 29 
Wexford ; 19.8| 0132 5.9 19,045) .0149 3,850 1,795 | ee 24,088) .0126| 1,217) 4,083 1,908] 0134) 1” 
Cadillac cae 12.7) - 0085 3.8 15,761; .0123 3,156 1,795 eee H 16,204) .0085| 1,276) 4,264).......... . 0096) 113 
Total Above Cities... .| 3,636. 8)2. 4391| 1,035.3] 5,050,763/3.9423| 1,030,276) 681,483| 166,156 a7. EEE Pema 5,616,111/2.9302| 1,544) 5,425).......... 3.1356) 129 
State Total (6,362. 74. 2605 1,817.21 6,503,797/5.0764| 1,431,996! 763,458| 206,727| 318, 266| Dia sie eiied 8 ,620,89814.4975 4975! 1, 1,387) 4,744) 654, 354,956), 4.623811. 381.09 


MI I 11C H D 1G A N— @%D Standard Metropolitan County Areas 
Battle Creek. a7) 117. 4 -0787| 36.8] 121,634) .0950/ 27, 420| 12,377] 4,207| 6,635).......... 150,215) .0784| 1,280| 4,196 0834) 106 
Detroit... .45| 2,995.02. 0087) 831.9) 3,398,991|2.6530, 697,995, 472,391| 113,941| 168,629]}.......... 4,442,597|2.3176| 1,483| 5,340 2.3562| 117 
Flint...............58] 251.3) .1686) 70.2) 287,136] .2242| 67,914)  27,451| 9,791) 18,386].......... 357,537| .1865| 1,423) 5,093). . 1941) 115 
Grand Rapids ..62] 272.0) .1824; 80.8] 339,174) .2647| 73,303) 43,872) 12,474] 20,972].......... 340,957) .1779| 1,254] 4,220)......... 2047) 112 
Jackson............72| 112.3] .0763} 34.4] 116,130) .0907| 24,384) 13,490] 3,371] 6,647].......... 163,395] .0853| 1,455] 4,750/.......... 0849) 113 
Kalamazoo.........76] 119.7] .0803| 36.6] 141,674] .1105| 29,106] 16,296) 6,254, 9,ea2).......... 177,189} .0924| 1,480] 4,841).......... 0954) 119 
Lansing............82] 158.9] .1086| 47.3] 204,385] .1595| 40,964) 26,481) 6,600) 11,524].......... 248,104) .1295| 1,561) 5,245).......... -1339) 128 
Muskegon....... = 139.4) .0935} 40.1] 115,320) .0900) 31,070] 13,510) 3,660) 6,732].......... 192,784) .1006| 1,383| 4,808].......... 0960! 103 
Saginaw-Bay City .135| 250.4| .1679| 68.3] 242,900/ .1897| 62,098! 25,548! 8,171, 12,3331.......... 324,083| .1691| 1,294| 4,677 1751. 104 
MICHI GA N— Multiple Cities : 
Benton Harbor- | | | | 
St. Joseph.......... 33.6) | ees) 10. 85,371) .0432} 12,724 6,978! ° COU. 6 .0iscae- 47,113) .0246 1,402 ee 0298) 122 
Iron Mountain- 
Kingsford. ......... 17. : .0119! 4. 16,478] .0129) 3,992 aid ° 3 rae 23,376| .0122| 1,321) 4,771)......... 0124) 104 


MINNESOTA—Counties and Cities (S55) Nirata. o. 361; North: Datotar p. 432; South atota, p. 903) 


City County City County City County 
Meee ERG cc ccee. cescostetsoce PSOE TCE TEP Or Oe ee eer ees 


AUSTIN «6+ e eee eee eee e eens Mower Ee eee Hennepin I a oi Bains F 
Bemidji Settee eee ee ee we eeees Beltrami ES, | nv elvan wae danke’ Chippewa i Se “eed sdwnccemenendaeee Dakota : . 
— Se PERU TSS SSE RSE oe ie I io ea oe ae .+-Clay Thief River Falls ........ . Pennington z 
Dul Be Ose eP0ERhS4. Peasererene t. ouls I CID a: old rig gro wicks ek OP te Brown VEER cc ccccccccsccccceses St. Louis § 
EE «Se eneawnreeeeuse ..+-Martin - > apd 

: . SCE ET POE ET Steele re Ga. ca walkea see eae Kandiyohi 
DREN cevccaseccensepe.ecesaéue Rice c “ ‘ 
Danses Palle. 0 .cs2c.cevcscces Otter Tail PU WE hac cvecceséedivubans Goodhue DS eee adios Fee Pee, Winon 


Hibbing ...-..-0-+. .cececceees St. Louis PE . skcectines cece Olmsted WOrthINGOOR ~ oo 000 ccccecccoens Nobles 


ss 8,764| . 1,433) a ee 9,997) . 671) 2,380] 

Anoka..........+. 100 m1 0182, «7.7|~—«'11,534)| .0090) 3,097 40s} 193,448)... 14,578| 0076) 538| 1,893) 6,469] .0101 & 
Bocker.............:. " oe 6.3] 14,538] .0113) 2,880, 1,513, 289) = 378).......... 17,013] .0089) | 706| 2,700, © 9,842) 0111 & 
Boltrami............. 25.4) .0171, 7.0) ~—-20,363) .0159) im 1,164, 387} 77]... 19,226] .0100| 757| 2,747] 4,888] | 0132, 7 

= a 14.4) .0097| 4.4) 16,190] .0126} 8,127 ‘} 4 . H 11,361| 0059] 789] 2,582|.......... .0087| 9 
RE 16.5| 0110} 3.9} 10,173} .0080 © 2,187) 157; 185 «ee 13,265] .0069| 804| 3,401] 6,858] 0081 

tSt. Cloud | 

(See Stearns Co.) 

eens . | .0087/ 2.71 ~— 10,0231 . 1,728 es f 4,655. 8, 4951 


See end of state for ‘‘SM Standard Metropolitan County Areas.” 
St. Cloud is in Benton, Sherbourne, and Stearns Counties 


*Withheld to avoid disclosure. 


COPYRIGHT: The contents of this Survey of Buying Power are fully protected by copyright. 


The exclusive estimates of population, Effective Buying Income, retail sales and sales-advertising 


, : : P aed 10 
controls must not be reproduced in printed form, in whole or in part, without written permission of 


SALES MANAGEMENT, INC. 


_ 


SALES MANAGEMENT 


FOR ONLY 


‘123 PER DAY 


earns 
ums’ 
akota 


ngton 
Louis 


liyohi 

io $3,700 buys a 50% showing of poster advertising space in each of the 43 

+ markets . . . a total of 98 towns... in the 16 Michigan counties where Walker 
& Co. operations are located. 


146 poster panels . . . delivering a daily average of 134 million Effective 
Advertising Circulation, according to formulae of Traffic Audit Bureau, Inc. 
- are yours for 30 days—at an average cost of 84c per panel per day. 


You can reach and sell the millions in those 16 of Michigan’s 83 counties . . . 
which accounted for 73% of the $6,503,797,000 retail sales made in the entire 
state in 1949* .. . with forceful, effective and economical poster advertising. 


*BASED ON FIGURES COPR. 1950. SALES MANAGEMENT SURVEY OF BUYING POWER FURTHER REPRODUCTION NOT LICENSED 


SINCE 1885 


102 LA GRAVE AVE., S.E. 2711 N. SAGINAW ST. 
GRAND RAPIDS 2 ‘tet = FLINT 5 


88 CUSTER AVENUE, DETROIT 2 


OUTDOOR ADVERTISING THROUGHOUT MICHIGAN’S LARGEST TRADING AREAS 
MAY 10, 1950 333 


WARD-GRIFFITH 
COMPANY 
NATIONAL 
REPRESENTATIVES 


RETAIL SALES 
$35,260,000 


MANKATO, MINN. 


..- MEANS $$$ TO ADVERTISERS 


Market Index 139 


Effective buying income $5,311 per family. Mankato is a multiple city . .. 
comprising of Mankato, Blue Earth County and North Mankato, Nicollet 
county. Population in excess of 26,000. 


MANKATO FREE PRESS 


COUNTIES 
CITIES 


@Mankato 
Brown..... 

New Ulm 
Carlton. 


Chippewa 
Montevideo 


Moorhead . 
Clearwater. . 


Brainerd. . 
Dakota. 
South St. Paul 


Goodhue... 


109] 


POPULATION 
SM ESTIMATES 
1/1/50 


thou- of thou- 
sands) | U.S.A.) sands) 


37.3) .0251) 10.7 
21.0) .0140 6.1 
26.6) .0178| . 
10.5) -0071| 3.2 
24.2| .0162| 6.7 
18.0) .0121) 4.7 
16.9) .0113 4.5 
16.7| 0112, 4.5 
6.9] .0046 1.9 
12.9 .0087| 3.7 
27.4) .0184) 7.3 
14.1} .0095) 


-0114) 
32.7) .0220) 9.1 
11.7, .0079 3.6 
9.7 .0085 2.7 


@ See end of state ‘Multiple Cities.” 
*Withheld to avoid disclosure. 


MI NNESOTA— (Continued) 


The “SM” symbols mark original, extly. 


RETAIL SALES—1949 


sive estimates by SALES MANAGEMENT 


EFFECTIVE BUYING INCOME—1949 


1 SALES 
BY) ESTIMATES ESTIMATES ry 
: ed : __| SALES 
} 
FOUR STORE GROUPS . ; | | 
in a (in thousands of dollars) -. | seed » ge 
(in % | Furn.- (in % Per | Per Dollars | U.S.A.| Ma. 
thou- of | General House- | Volume thou- of | Cap- | Fam- from Poten- | ket 
sands) U.S.A) Food | Mdse. Drug Radio Code sands) /|U.S.A.| ita ily Farming tial | Inder 
44,577 0348) 7,205) 5,046} 1,005) 2,468].......... 48,522) .0253) 1,301) 4,535 22,819]  .0281! 112 
35,260] .0276| 5,471) 5,016 884 * G 32,399) .0169) 1,543) 5,311)......... 0195} 139 
24,073) .0188 4,006) 1,189) 659, 1,071)......... 25,985) .0136) 977) 3,560) 17,425)  .0160| % 
12,734] .0099 2,373] 996| 348 634 H 11, 665| 0061} 1,111] 3,645)......... 0074) 104 
17,225| .0134 2,711 540, 258 ee 19,889) .0103) 822) 2,969 5,923 0124 n 
12,439} .0097 1,898 96, 504253). 17,767, .0092| 987| 3,780, 15,050] .0099) & 
9,351| .0073 2. 526| 217 193 a 10,392| .0054| 615) 2,309 4,460] 0072) 6 
16,619} .0130) 2,819 1,249] 260 875}... 18,118! .0094) 1,085) 4,026} 14,412) 0108, % 
11,700) .0091 +e 1,249] 154| ° 11,060} .0058] 1,603) 5,821|......... 0066) 143 
8,109! .0063 1,848! 132| 180 ee. 10,384 0088 805| 2,806 9,049}  .0064 74 
21,355) .0167 4,560 372) 349 sso). a 25,287, .0132} 923) 3,464) 13,823]  .0153 
14,414] .0113 3,388) - | 259 . H 13,421 0070) 952| 3,195 
.0030 
29,614) .0232 6,762 516 659, 1,478 
15,873| 0124] 3,712 276 336, «= s«878 » 
0058) 11,702; .0061| 921| 3,442) 11,989 
19,228) .0100| 929) 3,373] 12,476 
31,574) .0164| 1,278) 4,784) 26, 
24,391, .0128| 945) 3,341 21,916 
|. 37,804, .0197| 1,033] 3,897) 24,296 
21,795) .0170) 4,328) al . 21,064| 0110} 1,232] 4,299].......... 
28.488) .0223 5,283 1,260 517 33,448) .0175| 1,023| 3,676| 
14,387] .0113 2,849 852| 297 13,594) .0071| 1,162] 3,776|......... 
7.571 0059 —s-‘1, 156 . 114 9,350! .0048| 964] 3,463| 8, 


Before using these figures, see explanation page 
” © SM, 94 


state. 


The RED WING Market Is OUTSTANDING on BOTH Counts 


i INDUSTRIAL STABILITY ... Red W. 


* Figures trom JU. S. Census of Manutactures (1947) ana 0. S. Census ot Agriculture (1945) 


DAILY REPUBLICAN EAGLE 


Red Wing s Home Paper with over 7,500 ABC Circulation 
REPRESENTED BY N. W. DAILY PRESS ASS’N, Paiace Bidg., minneapolit 


ing is the county seat of Goodhue county 
Minnesota, boasting a manufacturing payroll of $5,716,000* annually, represent- 


ing the earnings of men and women steadily employed in a number of medium- 
sizea plants operating in such diverse fields as the production of leather, shoes 
clay products, flour, malt, linseed oii, insulating material, boat motors, and food 
products. 


AGRICULTURAL DIVERSIFICATION ... Red Wing 
sota and Wisconsin farm one of the richest agricultural sections of the Middle 
West. A respectable producer of poultry, eggs, corn, and small graims, Goodhue 
county is especially proud of high-grade cows who give 24,509,000* gallons of milk 
and more a year making the county the third leading county of a great dairying 


’s neighbors in Minne- 


— 


SALES MANAGEMENT 


iF RST? WORE 
SERVICE BARS 
OR RENEWALS... 


Average Spot Contract Life on 
KSTP since 1928... 11'/s years. 


Proof of KSTP’s remarkable 
Consumer Influence. 


_ 2 ew 2 Be Med 


sReieseeaeweusene ses = 


SV aS eS eS 


| wr 


mm 


KSTP-TV is the Television Service of... 


590,000 WATTS = CLEAR CHANNEL 


KEY STATION FOR THE NORTHWEST NETWORK 
EXCLUSIVE NBC AFFILIATE FOR THE TWIN CITIES 


Represented Nationally by Edward Petry & Co. 


MAY 10, 1950 


MINNESOTA 
Albert Lea Tribune 
Austin Herald 
Bemidji Pioneer 
Brainerd Dispatch 
Crookston Times 
Fairmont Sentinel 
Faribault News 
Fergus Falls Journal 
Hibbing Tribune 
International Falls Journal 
Little Falls Transcript 
New Ulm Journal 
Owatonna Peoples Press 
Red Wing 
Republican Eagle 
Rochester Post-Bulletin 
St. Cloud Times 
Stillwater Gazette 
Virginia Mesabi 
y News-Range Facts 
Willmar Tribune 
Winona 
; Republican Herald 
Worthington Globe 


IOWA 
Mason City 
Globe-Garzette 
Sioux City Journal Tribune 
Spencer Reporter 


USE THESE “KEY MARKET” 
TRADE AREA DAILY NEWSPAPERS TO 
IMPROVE YOUR SALES POSITION... 


NORTH DAKOTA 
Bismarck Tribune 
Devils Lake Journal 
Dickinson Press 
Fargo Forum 
Grand Forks Herald 
Jamestown Sun 
Mandan Pioneer 
Minot News 
Valley City Times-Record 


SOUTH DAKOTA 
Aberdeen American-News 
Huron Huronite & Plainsman 
Mitchell Republic 
Rapid City Journal 
Sioux Falls Argus Leader 
Watertown Public Opinion 


WISCONSIN 
Ashland Press 
Chippewa Falls 
Herald-Telegram 
Eau Claire Leader-Telegram 
Janesville Gazette 
La Crosse Tribune 
Merrill Herald 
Rhinelander News 
Stevens Point Journal 
Superior Telegram 
Wausau Record Herald 
Wisconsin Rapids Tribune 


NORTHWEST DAILY PRESS ASSOCIATION 


435 PALACE BUILDING 


For further information contact Roy P. Palmer, Executive Secretary 


“The real value of advertising is 
determined not by its cost but by 
its productivity...” 


says ARNOLD SAUER, Sales Manager 
Minneapolis Division (149 stores) 
National Food Stores 


Sapo. 

ix 

‘‘We appreciate most that grocery product advertising that 
follows the pattern of our own advertising. Because all sales 
are local we depend mostly on local newspapers. When the 


manufacturers’ advertising appears in these same newspapers 
it gives us the strongest support possible. 


“The reason is simple . . . the identical audience reads both 
the manufacturers’ and our own advertisements. The local 
newspaper reaches virtually all of each store’s potential 
customers most effectively and economically. Proof of this 
lies in the fact that we spend 90% of our advertising budget 
in newspapers. Purchasing and inventory control records 
prove that those products supported with localized news- 
paper advertising greatly outsell similar items.” 


Some evidence of this market’s non-metropolitan character 
lies in the fact that over 130 local wholesalers do approx- 
imately 70% of the total food business. Only hometown 
daily newspapers and their merchandising formula do a 
complete food selling job. 


MINNEAPOLIS 1, MINNESOTA 


AAI) sala j The “SM”’ symbols mark original, excl 
M | NN ESOTA — (Continued) —— a eas Atel sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1949 WHOLE-| EFFECTIVE BUYING INCOME—1949 SALES 
SM ESTIMATES SM ALE JSAM ADVERTISING 
1/1/50 ESTIMATES ESTIMATES CONTROLS 
eS sttenemana SALES 
COUNTIES | 
erres FOUR SS - 
} | (in thousands of dollars) et 
Total | Families} Dollars ae Dollars 
(in % (in (in % ) | Furn.- (in 
thou- of | thou- thou- | of General | | House- | Volume thou- 
sands) | U.S.A.| sands) | sands) | U.S.A Food Mdse. Drug | Radio Code sands) 
———— |e | ca 
Hennepin......... To 656.2! -4401; 202.4 846,719) 6609, 184,776) 162,134) 25,616) 45,627].......... 1,080,061; . 
AMinneapolis 562.7) .3774| 179.7 802,007) 6267; 172,996) 161,327) 24,243) 44,622 B 970,190) . 
Houston... 14.6) .0098 4.0 8,930 0069) 1,540) 132 155 es 13,650 
Hubbard..... 9.9) .0066) 2.7 6,446 0061) 1,819 324 78 ag) “POMPE 7,256 
6. 7,269) . 1,617 reno 
. ; 0} 22,933) 0179, 6,038} 1,189 259) aaa)... 27,387 ¢ 
ees 16.3) -0109) 4.1 11,214| -0088 1,987 304) 220 errr 19,570 
Kanabes............ 9.4 ei 2.7 —_ ~_ 986 sal 116 iteesscanvs 5,969 
ee 22,394) .0175| Vantaa 


eee eee ee eee 


eee eee ee eee ee 


: 


12,645) . 


14,272) . 


See end of state for “SM Standard Metropolitan County Areas.” 


ithheld to avoid disclosure. 
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Before using Bing? 


these figures, see — 
c 


SALES MANAGEMENT 


Each represents 10 of 


“ye 
coanel 
1 


Minnesota |.2.25: 
Mt tacet oe gee yes 


have Sunday newspapers with 
ee" larger circulations than the 


NEW YORK 
PHNADELPHIA 


™ Minneapolis Sunday Tribune 


am omeere than 600,000 circulation 


Minneapolis Star zzd Tribune 


EVENING MORNING and SUNDAY 
MORE THAN 600,000 SUNDAY e 475,000 DAILY 


John Cowles, President 


If you are selling in 
Southern Minnesota, KAUS 


should be on your station list 


Austin, Minnesota, is one of America’s better small 
cities (29,600). Austin is one of Minnesota’s 
fastest growing cities. Check with your salesman 
on this territory . . . he will recommend KAUS. 
High industrial earnings 52 weeks of the year .. . 
high level of employment plus high agricultural 
income make the Austin area a MUST for your 
sales effort. You are 


POPULATION RETAIL SALES—1949 WHOLE-| EFFECTIVE BUYING INCOME—1949 SALES 
SM ESTIMATES SALE ADVERTISING 
1/1/50 ESTIMATES ESTIMATES CONTROLS 
i coniadeanevemabaiiabniabeadie i SALES = 
COUNTIES l ] 
CITIES | dds Net Farm | Qua- 
Total Families} . Dol ars Boe vat Dollars Gross | % of | ityot 
(in % (in (in J | l Furn.- (in % | Per | Per | Dollars | U.S.A. 
thou- | of | thou- thou- of | | General House- | Volume thou- of | Cap-|Fam-| from | Poten- | ket 
sands) |U.S.A.| sands) | sands) |U.S.A.| Food | Mdse. | Drug | Radio | Code sands) |U.S.A.) ita | ily | Farming | tial | index 
Meeker 19.4 .0130 5.0}  13,480| .0105) 2,697 468 . fh FR 18,441| .0096| 951| 3,688) 17,026] 0108, & 
Mille Lacs 15.1) .0102) 4.3] 11,632) .0090) 1,493 276 221 on eee 13,029] .0068} 863) 3,030 7,606}  .0081| 79 
Morrison 27.2) .0182 6.6] 15,344) .0120 2,819 840 233 ROR 17,787| .0093| 654) 2,695} 11,207] .0119| 6 
Mower 49.1| .0329) 13.5] 41,571! .0325) 8,489 3,870} 1,192} 1,884).......... 60,828} .0317| 1,239) 4,506) 18,791)  .0322) % 
Austin 29.6) .0199 8.2] 30,554) .0239] 6,568 3,768} 1,099) 1,557) H 38,120} .0199] 1,288) 4,649).......... 0211) 106 
Murray 14.8} .0099 3.7 8,981) -0070) 1,247 ’ 103 ee 16,928) .0089| 1,144) 4,575 15,806] 0085) 6 
| | | | : 
Nicollet 19.2) .0129 5.2 9,484| .0074) 2,326| 348 115 —_, 16,038] .0083) 835] 3,084) 11,562)  .0090) 7 
Nobles 23.1) .0155 6.1 21,170) .0165) 3,050) 1,898 336 cases 28,883] .0151| 1,250) 4,735] 22,805) 0156) 101 
Worthington 8.2| .0055 — 14,225] .0111| 1,925 4 232 ° H 10,290} 0053) 1,255) 4,116).......... 0071) 129 
Norman 13.0) .0087 3.3 8,964) .0070 1,494 276 115 Phase 9,931) .0052| 764) 3,009} 10,418)  .0064) 7 
Olmsted 50.3) .0337, 14.2] 52,329) .0408 8,134 6,785} 1,936) 1,921 61,963) .0323) 1,232) 4,364) 18,025)  .0351| 10 
Rochester 37.6| .0252 10.8] 46,207) .0360 6 ,685| 6,754 1,917 . H 52,145] .0272| 1,387] 4,828 -0294) 117 
Otter Tail 53.5) .0359 14.3] 31,141) .0243 5,853| 2,630) 595 976]... 43,437| .0227) 812) 3,038} 30,645)  .0258) 72 
Fergus Falls 13.5} .0090 3.9 15,850) .0124 2,742! 2,198) 336 714 H 13,202) .0069) 978) 3,385).......... 0090) 100 
Pennington 12.9} .0087 3.4] 12,726) .0100 2,357 2,113) 259 303]. 15,143) .0079| 1,174) 4,454 5,958}  .0087| 100 
Thief River Falls 7.9} .0053 2.3 11,975) .0094 1,956 2, 113) : 303] =H 9,534] .0050} 1,207] 4,145]......... 0064) 121 
Pine 4). . F ,375| .0064) . , 
Pipestone 14.5} .0097 3.8] 14,690) .0115 1,602) 516 193) 331 17,124} .0090| 1,181) 4,506} 12,015} 0099) 102 
Polk 0186) 
Pope 


*Withheld to avoid disclosure 


665.99 
1 


n” when you use KAUS. 


MINN ESOT A— (Continued) 


AUSTIN. 


MINN 
1000 WATTS 
FULL TIME 


KAUS 


THE HOMETOWN STATION 


SERVING THE LIVESTOCK CAPITAL AREA 


L. L. McCurnin, manager 


~The “sm” symbols mark original, extly- 
sive estimates by SALES MANAGEMENT 


RETAIL SALES 
NEW YORK CITY 
CHICAGO 

. BIG AGGIE LAND 


LOS ANGELES 
DETROIT 


BUYING 


NEW YORK CITY 
CHICAGO 


BIG AGGIE LAND 


LOS ANGELES 
PMILADELPHIA 


1949 SALES MANAGEMENT 


SURVEY OF 


BUYING POWER 


$7,902,859,000 


. -$4,365,228,000 


$4,224,357,000 


. .$2,917,726,000 


.$2,532,625,000 


INCOME 


$14,236,438,000 
$ 6,690,715,000 


$4,752,122,000 
$3,853,156,000 
$3.759,552,000 


© SM, 1950. 


Before using these 


For Sales in Minnesota 
Buy Big Aggie Land... 


BIG AGGIE LAND is a unified, 308 county, 
major market , . . served only by WNAX. Deep 
penetration in 65 MINNESOTA counties, plus 
intensive coverage in North Dakota, South 
Dakota, Nebraska and Iowa. “The world’s richest 
agricultural area.” 


ask your Katz man 


A Cowles Station 
SIOUX CITY + YANKTON 


Atfitiated With The Americen Broedcesting Co. 


Yi 


7) 
% 
, 


. 2 
s 


5000 WATTS—570KC cM. = 


ot ge 


SALES MANAGEMENT 


Last Summer, sixty national spot and local advertisers (25% more 


TI, iS than the year before) used wcco all Summer long. Just as they did 
/€/@ 


summer 
any 
be SUI C their sales grow. Because during June, July and August retail sales 


your sales in wcco’s Northwest territory are more than $686,000,000! 


EA 8VOw Better still, wcco produces big Summer profits at a low 


all year round. Many for the tenth straight year. 


They have found that Summer campaigns on wcco make 


Summer cost-per-thousand. In fact, since 1946, wcco’s average day- 
time Summer Hooper has jumped up 38.3%. And the cost-per- 


atl thousand has dropped 29.8%! 


To be sure your sales grow all year round, join wcco’s 


sixty year-round sponsors. Just ask us or Radio Sales about a hot 


Qua: 
~ ty sales-personality (like Bob DeHaven, for one). You'll find 
iat 
Index ; 

- wcco sends sales UP with the temperature! ' 
” : _ = _ 7 Minneapolis- 
» St. Paul 
“ 50,000 watts 
it -weco 


n Represented by 
~ Radio Sales 
12 
% All source 
data available 


on request. 


are you looking for 


_ W SPECHTIC DATA 


1 ? 
Sack 1050 Connumer Anaivels concerning your product? 
of the St. Paul Market is now ie mn Bessesrirensnceinnicerice 
available upon request. This 
book is a brand preference 
study of St. Paul families, includ- 
ing 150 product classifications 
. « » foods, soaps, beverages, 
toiletries, appliances, general 
habits. Write for your copy 
today: 

General Advertising Department 
St. Paul Dispatch-Pioneer Press 
St. Paul 1, Minn. 
or RIDDER-JOHNS, Inc. 

New York Chicago Detroit 

Minneapolis 


ST. PAUL DISPATCH-PIONEER PRESS 


M IN N SS Oo A aw (Continued ) a The “SM” symbols mark original, exe 


eee sive estimates by SALES MANAGEMENT 


POPULATION RETAIL SALES—1949 EFFECTIVE BUYING INCOME—1949 
SM ESTIMATES 


E 
1/1/50 SM ) ESTIMATES ESTIMATES 
COUNTIES % ] 


FOUR STORE GROUPS 
CITIES } (in thousands of dollars) 


Furn.- 
General House- 
S.A. S. Mase. Drug Radio 


Ramsey... 12,491} 20,829] 
ASt. Paul 


PARES. i \ , . 12,295) 20,631 
Wad Latte... .ccccecs 2] ¢ ° . 
Redwood 
Renville 


271 


Faribault 
Roseau.... 
St. Louis 

ADuluth 

Hibbing 

Virginia 
Scott...... 
Sherburne 

tSt. Cloud 

(See Stearns Co.) 
Sibley 
Stearns... 

1St. Cloud 
Steele...... 

Owatonna 
Stevens 


6,737; 1,096 
5,754 673 
757 374 
. 297 
601 155 


skBesan 


Swift d . i é | 648) 194 
Todd 4]. J ; F 781) 259 
Traverse 276) 104 


Wabasha 40s 219) 
Wadena...... 517) 155) 
2. 15.1) .€ u ‘ ,583) . . 251) 297! 

See end of state for “SM Standard Metropolitan County Areas.”’ *Withheld to avoid disclosure. ing these figures, see explanation page B 
TSt. Cloud is in Benion, Sherburne and Stearns Counties. © SM, 19% 
340 


SALES MANAGEMENT 


1 | 


T | ) 
hw N of 
I} we) x Yo) ” 
The St. Paul Dispatch- ‘. \c 
Pioneer Press circulation 4 . 


“ent 

MEN , 
sis custom-built to parallel VS 
™ § families in its market who ; 
~ — can and do shop in St. Paul 

M retail outlets. 

nde 


These newspapers have concentrated 90% of their 
daily and 80% of their Sunday circulation within 
70 mile radius of St. Paul. 


oe” eee e eietetesretets . 


MAY 10, 1950 


MINNESOTA 


OOCHICHIN 


NORMAN 


Obemidii 


HUBBARD 


MAHNOMEN 
BECKER oo 
AITKIN _ 
) 
) CROW WING ' ~ DULUTH 
OTTER TAIL LION’. 


Bramerd 


MILLELAC 


DOUGLAS MORRISON 3°.” : KA AG 


BENTON 
STEVENS STEARNS 


(SANT! 


ud" SHERBURN: 


>WiFT [RANDIYON 


MEEKER 
HIPPEWA oer eed 
RENVILLE Ss 


LINCOLN FLYON 


‘gigs ae 


Forgoute 


WABASH, 


BROWN 


PIPESTONE | MURRAY COTTO 
wooo WASECA STEELE , 
WATONWAN } . x 
} 
ROCK NOBLES ACKSON |; -- MARTIN FARIBAULT FREEBORN FILLMORE HOUSTON 


Cities shown are those having 
retail sales of $15.0 million or 
more in 1949 


| ie Retail Sales in Excess of $100 Million 
1949 Retail Sales $50.0 Million to $99.9 Million 
| 1949 Retail Sales $25.0 Million to $49.9 Million Copyright by 


PEEg 1949 Retail Sales $10.0 Million to $24.9 Millioz Sialet MANAGEMENT 


SALES MANAGEMENT 


La 


T 


OTTO MATTICKALLY 
+ IN THE BAG... 


DULUTH, MINN.—“It’s in the bag all right,” reports 
KDAL’s Otto Mattick as he rolls along on his merry tri- 
cycofoodmobile. It’s America’s 51st Food Market he’s talk- 
ing about. They’re big eaters here in the Duluth-Superior 
area. Great radio listeners, too. And most of them listen 
to KDAL. Mr. Hooper’s ratings will tell you that. That’s 
why KDAL is the most effective medium to sell food prod- 
ucts in this important food market. Why don’t you put 
KDAL on the list for your next campaign. Then we can 
start increasing sales for your food product, too. 

Success stories by the score about KDAL’s terrific job in 


selling America’s 51st Food Market are available from 
Avery-Knodel. Their nearest office will be glad to give you 


full details. 


DULUTH - SUPERIOR 
CBS * 5,000 WATTS ON 610 


“sm” bols mark original, exclu- ° 
} eimates by SALES MANAGEMENT. MINNESOTA— (Continued) 
ay RETAIL SALES—1949 WHOLE-| EFFECTIVE BUYING INCOME—1949 po 
SALE RTISING 
1/1/50 ESTIMATES ESTIMATES CONTROLS 
SALES cote 
NTIES | j ) 
= | FOUR STORE GROUPS ‘ } | , 
CITIES in thousands o' ars et | } arm Qual- 
Total | Families Dollars Dollars | Gross % of | ity of 
(in % (in (in % Furn.- (in % | Per | Per | Dollars | U.S. A.| Mar- 
thou- of thou- thou- of General House- | Volume thou- of | Cap- | Fam- from Poten- | ket 
sands) | U.S.A.) sands) sands) |U.S.A.| Food Mdse. Drug Radio Code sands) /|U.S.A.| ita ily Farming tial Index 
Washington......... 29.6) .0199) 8.5 20,095) .0157 4,590 624) 426 ae 23,499) .0123) 794) 2,765 10,692, -0148| 74 
Watonwan............ 14.4| .0096 3.8 12,238 0006) 2,296) 385 298 aiiiGinss 15,752) .0082| 1,094) 4,145 13,038 -0089; 93 
EE 10.7} .0072) 2.7 6,851) .0053) 1,693 156 ats aciscewe 8,313} .0643) 777) 3,079 7,543 -0052| 72 
Se ; 39.0; .0262) 11.3 37,469) .0293) 8,595 4,434 875 een 46,288) .0242| 1,187) 4,096 13,563 -0261| 100 
Winona . besos 28.1) 0188 8.4 30,614) .0239 7,099 4,391 ° 650 H 36,105) .0189| 1,285) 4,298)......... .0204| 109 
Serer 28.3} -0189 7.8 17,577| .0137 2,881 373 347 ca ccacned 21,902) .0114) 774) 2,808 20,730 -0136| 72 
Yellow Medicine. ..... 17.5) -0118) 4.5 12,104 — 1,817) 324 233 Mi assdsas 19,541} .0102) 1,117) 4,342 18,673 -0103) 87 
SS - ee - —|——_—_|-—-_——_ ye peer Be oe _ 
Total Above Cities.....] 1,400.2) .9391 426.4) 1,899,890 1.4829) 397,628; 355,078) 49,989 04,309 SPP ae 2,119,310/11.057| 1,514) 4,970) ...... 11.856) 126 
nein |__| — --/ --—_]|—_——__ |_| ae i acdiaal aA Sets 
State Total 1 3,013.0'2.0207' 852.7! 2,901,975\2.2651 591 ,481| 400,945! 69,974 114,687 eee 3,591, 707|1.8738 1,192 4,212\ 1,123,841 2.0206) 100 
MINNESOTA— Standard Metropolitan County Areas 
Duluth, Minn.- | 263.1] .1764| 78.6] 281,594 -2198) 71,76) 28,808) 6,082) (12,042)..........] 313,712] 1687) 1,102| 3,981).......... .1831| 104 
Superior, Wisc... .47 
Minneapolis- 
St. Paul 1001 1,132.6 -7596! 342.7! 1,409,533|1.1003| 303,367! 299,905 38,959) 68,379 sce ledi 1,750,706 -9134) 1,546) 5,109) sell -9385| 124 
MINNESOTA— Multiple Cities 
Mankato-N.Mankato..|  25.7| .0172| 7.4) | 37,855| .0293| 6,240) Atm: aa | 37,102] .0194] 1,444] 5,014].......... | .0219| 127 
*Withheld to avoid disclosure. © SM, 1950. Before using these figures, see explanation page ‘19. 
YOU CANT MUNSS °° "z 
DULUT® 
* 


To cover the rich dairyland markets of Wisconsin, 
the industrial and urban centers in Northern Min- 
nesota . . . use the Arrowhead Network. You’re 
interested in sales—and that’s what we deliver! 


@ RICE LAKE 


@ EAU CLAIRE 


NETWORK 


= MADISON @ 


Represented nationally by RA-TEL Reps., Inc. 
MAY 10, 1950 343 


M | S$ S J S S | P P | — (Othehr East South Central States: Alabama, p. 156; Kentucky, p. 279; Tennessee, p. 505) 


County 


Clarksdale 
Columbus 
Greenville 
Greenwood 


Harrison 


Washington 
Leflore 


City 
Gulfport 
Hattiesburg 
Jackson 


POPULATION 


ESTIMATES 
JH 


COUNTIES 


CITIES 
| Families 

% | (in 

of | thou- 


sands) | U.S.A.| sands) 


Adams. . 
Natchez 

Alcorn 

Amite 


Attala.... 
Benton... .. 
Bolivar 


Calhoun.... 
Snssckeccncuates 
Chickasaw 


Choctaw 
Claiborne. . 


0139 
-0262 
0084 
-0346 

-0134 

-0160) 


38.2! . 


19. il. 0128) 


County 
Harrison 
Forrest 
Hinds 
-- Jones 


City 
Meridian 
Natchez 


Vicksburg 


RETAIL SALES—1949 
BY.D ESTIMATES 


FOUR STORE GROUPS 
in thousands of dollars) 


Dollars 
(in o/s 
thou- of 
sands) (U.S.A. 


General 


Mdse. Drug 


3, 013) 
3, 013} 
2, 362) 

329 


2,289 


10,665 een 

655 475 | 
1,067 288, 
1,964) 788 | 


936 
1,103 
1,441 


3, 918) 
2,837) . 


9,878) . 
4,978) . 
61,271 
30,270) . 
29,468) . 


139 , 867 
127.418) . 
15,978 
9,529 


| House- 
_Radio 


WHOLE- 
SALE 


SALES 


Furn.- 
Ho 


EFFECTIVE BUYING INCOME—1949 
ESTIMATES 


Gross 
Dollars 
from 
Farming 


% | Per Per 
thou- of | em | Fam- | 


sands) 


1,537 
1,537 


Baa, ita | ily 


3,146 
3,117 
3,431 
1,443 


35,550) . 
30,231) . 
21 ser 

6,637) . 


15,463 
3,924) . 
52,611 


2,379 
1,962 
2,784 


2,086 
1,717 
2,407 


2,135 
2,662 
12,313) . 2,677 


13,501 2,755 


s2e 


&B B&8628 


38 


A See end of state for “SM Standard Metropolitan County Areas.”’ 


@ See end of state ‘Multiple Cities.”’ 
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*Withheld to avoid 


disclosure. 


Before using 


an see explanation “page aa 
© SM 


vm, 


SALES MANAGEMENT 


B28 see 


a eés&3s2eae 8 


Copyright by 
Sale MANAGEMENT 


Cities shown are those having 
retail sales of $15.0 million or 
more in 1949 


1949 Retail Soles in Excess of $100 Million 
: 1949 Retail Sales $50.0 Million to $99.9 Million 
[__] 1949 Retoit Soles $25.0 Million to $49.9 Million 


1949 Retail Sales $10.0 Million to $24.9 Million 


The “‘SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


MISSISSIPPI — (Continued) 


COUNTIES 
CITIES 


POPULATION 
ESTIMATES 
1/1/50 


RETAIL SALES—1949 
BYP estimates 


Total Families! 
(in (in 

thou- thou- 

sands) 


FOUR STORE GROUPS 
(in thousands of dollars) 


Furn.- 
House- 
Drug Radio 


WHOLE- 
SALE 


SALES 


EFFECTIVE BUYING INCOME—1949 


SALES 
ADVERTISING 


ESTIMATES CONTROLS 


Madison 


Montgomery 
Neshoba 
Newton 


Noxubee 
Oktibbet 


34.9 


22.9 


12,510) . 


7,246 
17,631 


6,549 
9,918 
8,835 


8,366 
9,693 
15,551 


11,304 


2,468) . 
23,223) . 


6,142 
7,346 


3,106 


3,350 
1,703 
ae 


1,646 


1,198] 


1,889 


15,116 


10,680) . 
14,136 
20,204 


16,875) . 
4,179 
34,501 


11,815 
13,010 
17,802 


22H 888 B&R SER 


*Withhe!’ to avoid disclosure. 


MAY 10, 


1950 


Before using these figures, see explanation page 19. 
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MISSISSIPPI — (Continued) 


POPULATION 


oD” weet yy 


COUNTIES 


CITIES 
Families 
% (in 
ou- of | thou- 
sands) | U.S.A.) sands) 
25.3) .0170 
21.7| .0146 


15.0) .0100 


18.6) .0125 
15.7; .0105 
5.6; .0038 


Sunflower 
Tallahatchie 
Tate 


57.3) .0384 
31.7| .0213 
17. 6 0118) 


Tippah... 
Tishomingo 
Tunica... 


17.4| .0116) 
14.9) .0100 
22.3) .0150) 


} 
19.3) .0129) 
15.7| .0106) 


Union.... 
Walthall... 


sands) 


Warren... 
Vicksburg 


42.8) .0288) 
33.4) .0224 


Washington 
Greenville 

Wayne... 

Webster... 


69.6; .0466) 
34.1 -0229) 
15.0) .0100) 
11.7) . 

Wilkinson . 17.2) . 
19.5) . 
16.5] . 


7.9) -0248) 


10.0 


RETAIL SALES—1949 
BY.) estimates 


FOUR STORE GROUPS 
(in thousands of dollars) 
Dollars 


The “‘SM”’ symbols mark original 
sive estimates by SALES MANAGEMR 


(in 
thou- 


Food 


| U.S.A. Drug 


| House- 
| Radio 


Furn.- 


—— 
EFFECTIVE BUYING INCOME—1949 


BYP estimates 


SS 


SALES 
ADVERTISing 
CONTROLS 


Farm 
Gross 
Dollars 

from 


Farming 


32,789| . 
49,561 
37,022| . 
5,143] . 
6,263) . 


7,512) . 
7,998| . 
7,388) . 


17,829 . 


Total Above Cities 


468.0) EI 145.9 


gtate Total 2,157. it. 11.4470) 584.6 


5,392 
5,845 
9,882 


5,466) 
5,396 
1,101 


36,374 
16,014 
9,132 


6,132 
2,792 
18,396 


656 
746 
1,448 
1,605 0261) 117 
27,432| 0415} 89 
0248) 108 


1,136] 3,594 
1,291| 3,967 
512| 2,132 
848| 3,543 


ms n 
538) 1,970 | 
674| 2,857 


‘eo 61 
689) 2.472 


ma 2,714 -0161) 6 


3876) 


496,.519| 


13,678) 


26 ,568 


1.368 4,379 


488 110 


1,142,287| .8916 249,.951| 133,622 34,790) 


47,6231 


831! 3,066 1.0245) 71 


ae 


73 
97 


Jackson 
Meridian 


133.0 .0892 
66.4 .0445 


37.0 
19.1 


Standard Metropolitan 


County Areas 


| 
22,610) 
11,803) 


itll 
8,632! 


1092 


4,594) 
-0428 


1,495 


129,067 
54,855) 


9,378}. 
4,068 


MISSISSIPP1— Multiple Cities 


oa 1,400) 5,032). . 
-0422) 1,217) 4,231)... 


Biloxi-Gulfport 


| 
| 64.1) .0430) 4 


| | 
59,738) .0467| 
| 


11,913 


81,325] .0425| 1,269 4.280 


MISSOURI—Counties and Cities 


City 
Cape Girardeau 
Carthage 
Clayton 
Columbia 
Hannibal 
Independence 
Jefferson sand 
Joplin 


County 


-Cape Girardeau 


City 
Kansas City 
Kirksville 
Maplewood .... 
Mexico 
Moberly 
North Kansas City 
Poplar Bluff 
St. Joseph 


(Other West North Central States: 
sota, p, 332; Nebraska, p. _361; North Dakota, p. 432; 2; South _Dakota, p. 503) 


lowa, p. 


262; Kansas, 


p. 272; Minne- 


County 


Randolph 
---Clay 
- Butler 
Buchanan 


City 
St. Louis 
Sedalia 
Sikeston 
Springfield 
University City 
Webster Groves 


*Withheld to avoid disclosure. 
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4,290 
3,591) 
1,543 
1,541 


4,914) 
3,607) 
2,129) 
1,834) 


2,673) 
583 
391 


9,226 


1,117) 
1,280 
1,116 
1,530 


1,154 
1,560 
590 
713 


801 
650 
370 


1,231 86171-0283) 18 


Before using these figures, see explanation page © 


SALES MANAGEMENI 


CITY 
LIMITS| defines only a PART 
of a City’s Buying Influence 


Like all other great cities 


ST. LOUIS 


as an advertising investment 


does NOT STOP at the City Limits 


Recognizing this fact, the U.S. Census 
has more than DOUBLED the area of 
Metropolitan St. Louis for the 1950 
Census figures. Modern Metropolitan 
St. Louis is FIVE COMPLETE COUNTIES! 


2gsS2 


ACTUALLY, the influence of the City and its newspapers extends far beyond 
even the NEW metropolitan area... iu 83 surrounding counties, ST. LOUIS 
newspapers outsell the newspapers of any of the nearest metropolitan cities! 


CHICAGO 296 miles KANSAS CITY 255 miles 
MEMPHIS 305 miles— INDIANAPOLIS 240 miles 


YOUR CUSTOMERS, YOUR SALES, YOUR ST. LOUIS is a big area of merging 


communities, and it can be covered conclusively with advertising in only 
one St. Louis daily...the powerful GLOBE-DEMOCRAT! Just look at this 
impressive family coverage: 


3770 in | |" 25% | | 157% "107% 


Metropolitan St. Louis 15 surrounding counties in 34 more counties in 34 more counties 


32382e 
2 Sau e 


Families: Sales Management Survey of Buying Power 1-1-50 Preliminary Estimates; Circulation: ABC Annual (White) Audit Report 9-30-49. 


St.Louis Globe-Democrat 


LARGEST CIRCULATION OF ALL ST. LOUIS DAILIES ...and the 
ONLY DAILY THAT EVEN CLAIMS TO COVER THIS RICH ST. LOUIS MARKET 
347 


— 
© 


(38 SS 
23a 2s 


The Per Capita Retail Sales in 


St. Joseph for 1949 were $1369 


59% Above 


The 
Trade 


Statistics 


agement 


Highly 
Territory 
Empire a big Contributor. 


The National Average 


Prosperous 
of the 


from 1950 Sales 


Survey of 


Farming 
Midland 


Man- 
Buying Power. 


MISSO Ul R | — (Continued) 


While total U. 


MISSOURI 


S. retail sales dropped nearly 2% 


as to RETAIL SALES 


here’s what ST. JOSEPH and the State of Missouri showed: 


ST. JOSEPH 


in 1949, 


UP 9% 


ST. JOSEPH NEWS-PRESS 


(EVENING ANO SUNDAY) 


St.Joseph Guzette 


(MORNING) 


NATIONAL REPRESENTATIVES . 


. » KELLY-SMITH CO. 


The ‘‘SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1949 WHOLE-| EFFECTIVE BUYING INCOME—1949 | SALES. 
SALE 
BYP 11/50 a ESTIMATES ESTIMATES CONTROLS 


COUNTIES ema ] 
onnin | FOUR STORE GROUPS in . oo 
| n thousands of dollars) 6 arm 
Total | Families} Dollars fee Dollars % o 
(in % | (in (in % | Furn.- (in % Per | Per | Dollars | U.S.A. 
thou- of thou- thou- of General House- | Volume thou- of Cap- | Fam- from Poten- | ket 
sands) | U.S.A.) sands) sands) |U.S.A.| Food | Mdse. | Drug Radio Code sands) |U.S.A.| ita ily | Farming tial | Index 
Columbis 25.1] .0168 8.6] 39,040] .0305 7,367| 4,231} 2,019} 2,029} 4H 37,037| .0193| 1,476] 4,307].......... 0222] 182 
Buchanan .136} 107.7| .0723} 35.5] 122,477) .0956} 25,225) 15,171] 6,379} 9,654]......... 150,208] .0784] 1,395) 4,231, 10,813] 0822) 114 
ASt. Joseph 85.0| .0570, 28.0) 116,353) .0908]  23,630/ 15,112] 6,290/ 9,654] E 129,037| .0673| 1,518] 4,608|......... 0723} 127 
Butler... 35.7| .0239, 9.5) 17,896) .0140 4,290) 1,649] 585 BRR 28,179) .0147| 789) 2,966 6,418}  .0163) 
Poplar Bluff 7.7] 0119 5.4] 15,139] .0118 sen 1,649] 545 a4, * 18,585] .0097| 1,050] 3,442)..... 0108} 91 
Caldwell. 3]. 6,695| .0052| 619, 346] Ss tz) sf... , 
Callaway. 22.3| 0150, = 7.0) 11,103) .0087! 2,770| 732| 251 OE 13,902} .0072} 623) 1,986 8,290}  .0092 
Camden 2] . 2,463) . , 2 ae Re 
| | 
Cape Girardeau. .. 38.6| .0259| 10.9] 41,412] .0323} 7,404 4,105| 1,472) 2,394)... 47,224| .0247| 1,223) 4,332 8,665}  .0272| 108 
Cape Girardeau. 23.1] .0155 6.5] 32,384] .0253| 5,735 3,756] 1,312] 1,940) H 34,724) .0181| 1,503] 5,342).......... 0197} 127 
Carroll... 14.9 0100| 4.8 9,693) .0076| 2.684| 718 322 See 16,437) .0085| 1,103] 3,424, 13,748}  .0085) #% 
Carter... 5.1] .0034 1.4 1,807} .0014 605) ° | . | ® Miss sscaeas 2,475| .0013| 485] 1,768 619} 0018) 83 
| | | 
Cass... 20.2} .0136} 6.7] 11,501| .0090! 2. 598. 544 See! 16,418] .0086| 813) 2,450) 14,148} .0097| 7! 
Codar.. 9.9 .0086| 3.2 4,210} .0033] 1,032 306) 251 a eee 6,424) .0033] 649] 2,008 5,109} 0040) : 
Chariton 15.1) 0101) 4.7 8,123} 0063) 2,207 345-237 13,458] .0070| 891| 2,863, 12,048} .0074, 73 
| 
| ! i 
Christian 11.1) 0075) 3.2 3,992) .0031) 681 226} 140 ae 7,987| .0042} 720) 2,496] 7,863 os 
Clark. 9.1) .0061| 3.2 4,806) .0038 1,210 134) ‘112 RS 8,428] .0044| 926) 2,634 7,203 or 
Clay....... 77} 39.2) .0263) 12.9] 31,383) .0245, 6,458 1,330! 1,520 SE 40,075| .0209) 1,022} 3,107} 15,075} 0231) " 
North Kansas City 3.8} 0025] 1.4) 12,869 a 1,835 -j; °@ . . 4,982] .0026] 1,311) 3,559/.......... 3048] 192 
Clinton 11.5) 0077 3.9 9,595) 0075) 2,380) 866 251 ee 15,482| .0080| 1,346] 3,970, 13,728 0078| 101 
es 35.5, 0238, 10.4) 39,662) 0309} 8,070} 4,478} +1,740| 2,029).......... 53,855| .0281| 1,517) 5,178 6,523} 0281) 118 
Jefferson City 26.2] 0176| 7.8] 37,005) .0280| 7,685 * . 2,029} 4H 44,265| .0231| 1,690] 5,675|.......... 0237| 135 
Cooper 17.0} .0114 5.2 11,800) .0090 2,673 771| 504 cascascks 16,421} .0086| 966) 3,158) 9,781) 0083 2 
| | | 
Crawford 10.4! 0070, 3.11 5, wa 0044) 1,033  - oe) Ae 6,992| .0036| 672] 2,255| 3,091 ons 


figures, see explanat'on same 


SALES MANAGEMENT 


See end of state for “SM Standard Metropolitan County Areas.” 
ithheld to avoid disclosure. 
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Before using these 


John 
Collins 


Named 
OUTSTANDING FARM EDITOR 
OF THE YEAR 


BY AMERICAN ASSOCIATION 


OF John Collins, Vice-President of the American 
AGRICULTURE COLLEGE EDITORS Royal, shown with 1949 Grand Champion 


Shorthorn Bull—Killearn Max Juggler. 


Who is Collins? 


He is editor of The Weekly Kansas City Star. Collins has been an agri- 
cultural writer for the past twenty-nine years—and farmers know he 
knows his subjects. 


The Weekly Star is the farm paper whose editorial content is so useful and 
profitable to Mid-West agriculture that more Kansas and Missouri farmers 
believe in and read it than they do any other farm paper. 


Of course, The Weekly Star has all the statistical firsts such as: First in 
farm circulation; First in total advertising; First in dealer acceptance; 
Lowest milline rate; Does the most resultful job for advertisers. 


But, we place a higher value on official recognition of The Weekly 
Star’s editorial excellence and meritorious service to agriculture. 


Because of publication speed and frequency of issue, The Weekly Star 
consistently scoops al other farm papers on all technical agricultural 
stories and farm events. The Weekly Star’s editors produce the most 
useful, most topical farm paper in the United States—and we’re proud of it. 


Che Weekly Kansas City Star. 


Largest Farm Weekly in America 
Over 440,000 Paid-in-Advance Circulation 


Kansas City Chieago New York 


1729 Grand 202 S. State St. 15 E. 40th St. 
HArrison 1200 WEbster 9-0532 LExington 2-4588 


---Your 
Booster Station 
in an 
In-the-Money 
Market 


BEN LUDY, 


JOE STORY, 


M | S S 6) U R | _ (Continued) . on _ ss The ‘SM’ symbols mark original, exe) 


sive estimates by SALES MANAGEMENT 


POPULATION RETAIL SALES—1949 EFFECTIVE BUYING iINCOME—1949 
SM ESTIMATES AL 


SALES 
ADVERTIS! 
1/1/50 ESTIMATES ESTIMATES CONTROLS. 


COUNTIES 


} FOUR STORE GROUPS 
CITIES (in thousands of dollars) Net 

| Dollars he 
(ja | &% | Y (in u %. * 
thou- General thou- of | C from Poten- = 
sands) S.A. Mdse. sands) tial 


3,653 280 6,438) . 
2,980 252 5,993) . 


5,164) . 10,922) . 
3,901) . . 6,429) . 
6,117| .0048| ai 9,479) . 


‘ ; 1} 3,833) . AAG 4,985) . 
Dunklin.. i. 11.9] 25,185 35,251 


Franklin. . = 4). 10.4 22,643) . 31,334) . 


Gasconade F i 6,913! ‘ 9,396) . 


8). 6,594) . _ 11,491] . 
Greene... 4). ;. 114,161 129,628 


ASpringfield 1} .0477| 1} 103,659! .0809| 20, 3,837; 4,980; * | 114,895 . 
| | 

Grundy. . 9). ’ 9,972) . : 13,944 

Harrison. jl. . 9,316, 13,434 

Henry... 2). / 13, sa) | 20,866| . 


Hickory 
Holt. 
Howard 


3,459) . 
11,997 
8,405 


Howell 

Iron... oa 6]. . ° 

Jackson... 77 3} . . ° ,737| 40,882) 
A Kansas City 8)! . 175,868] 38,433| 
Independence 4) .02 : : d * 2,389 Bi 500| 


15,390 


Jasper. ... _ F 12,642; 3, aa 


1Joplin. .. .0| .031! ' 0539) 10,244| 2,152! 
Carthage 3. 3] 01: 1,519} 734! 
Jefferson. . 2]. . Z 412 573) 


Johnson... .0| . e . 479) 571| 14,410) . 


Knox... 
Laclede. . 
Lafayette 


6,514) . 
12,442 
25,327) . 


15,388 
10,989 1,057) 


10,384) . 769) 
} 


20,374 
16,925) . 
7,475 


19,400 1,162) 3,464 
5,926| . 575| 2,116 
2,968| . 464| 1,746 


10.3 ° , 37,317| .0195| 1,155) 3,623) 2) 
7.31 27,630) .0216 . ,029| 26,591) “0139 1,203) 3 "643| A 0164) 1 


A See end of state for “SM Standard Metropolitan County Areas."’ ; Before using these figures, see explanation ft 
1 Joplin is in Jasper & Newton Counties *Withheld to avoid d 
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“4 


“eg 4 se 
eat a 
fs “dp 


AY 
SoZ 


The ~< 


Kansas City | 


ge 
y 

A fj V4 

‘eu A 4 

A / 

Mr 


/ 


Trade Area 
Does Nor 


The True Area is an 
East-West Rectangle 


and... 


Only 
The KMBC-KFRM Team 
Covers it Effectively 


Texas 


Oklahoma 


and Economically 


Ark. 


Kansas City’s rectangular Primary Trade Area, custom-built to provide complete, effective 
as shown on the maps, has been established and economical radio coverage of the Primary 
by the Chamber of Commerce of Kansas City. Trade area, without waste circulation! That’s 
The natural flow of trade to and from this area why The KMBC-KFRM Team is your best buy 
is dependerit on Kansas City, the Trade capital. inthe Heart of America! Contact KMBC-KFRM 
As a result, The KMBC-KFRM team has been or any Free & Peters ‘‘Colonel’’ for full details. 


mKMBC-KEFRM 2” 


6TH OLDEST CBS AFFILIATE PROGRAMMED BY KMBC 


GENTRY 


Sc] WORTH —— oe ‘on 


SCOTLAND 


SULLIVAN 


CLARK 


GRUNDY 


ANDREW 


DAVIESS 


LIVINGSTON}: 


CLINTON 


McDONALD 


“TBENTON 


° 
Sedalia 


INITEAU 
COLE 


University City 
ST. LOUIS 


Maplewood 


. I 1949 Retail Sales in Excess of $100 Million 
#1 1949 Retail Sales $50.0 Million to $99.9 Million 
| 1949 Retail Sales $25.0 Million to $49.9 Million 


1949 Retail Sales $10.0 Million to $24.9 Million 


Cities shown are those having 
retail sales of $15.0 million or 
more in 1949 


Copyright by 
MANAGEMENT 


ry 1 : The “SM” symbols mark original, axle 
MISSOURI — (Continued) sive estimates by SALES MANAGEMENT 
Ag a RETAIL SALES—1949 WeOes- EFFECTIVE BUYING INCOME—1949 apeean a 
1/1/50 ESTIMATES ESTIMATES CONTROLS 
Le 20 see! SALES ae 
COUNTIES l 
CITIES me eae N F Qu 
| n thousan jars et arm 

Total Familles} Dollars | Dollars Gross | % of |ity? 
(in % | (a (in | % | Furn.- (in % | Per | Per | Dollars | U. S.A.| Ma 
thou- of | thou- thou- | of General House- | Volume thou- of | Cap-|Fam-| from Potene | ke 
sands) U.S.A.| sands) | sands) usa) Food Mdse. | Drug | Radio | Code | sands) |U.S.A.| ita | ily | Farming | tial | In 

i> oR a = pas a —s a. pte | —s 
Mercer 7.1| .0048 2.5 3,734) .0029) 876) 213 167 aS 4,948} .0026| 697] 1,979 3,517;  .0031| & 
Miller 14.0) .0093/ 4.0 6,913; 0054, 1,541 425 ° 4 Se 9,964) .0052) 712] 2,491 4,781}  .0061| & 

| 

Mississippi 26.5) 0178} 7.3] + +11,202| 0087s 3,688 772} 28} Ss aoe.......... 17,887| .0094| 675| 2,450} 15,922] .0108) 
Moniteau 10.8| 0073 3.5] 6,496| .0051, 1,207 — a) 8,985) .0047} 832] 2,567) 5,730} .0053) 7 
Monroe 11.8) .0079) "7 7,430) .0058, 2,130) 412 251 RR 9,892} .0051| 838] 2,473 9,066]  .0059) 7 

| | j 

| | | 

Montgomery. 11.1) .0074 3.8 5,940] 0046, 1,640 360 182 gf ETO: 8,986) .0047| 810 2,365) 6,017 -0s2| 70 
Morgan...... 10.8 poet 3.2 5,580) .0044) 1,033| 160 T_T 7,985| .0042} 739] 2,495 4,265} .0048) #7 
New Madrid 44.5| .0298' 11.21 15,732| .0122: 3,842) 1,702 432} 308).......... 26,872| .0140| 604| 2,399,  26,490' .0168' & 
*Withheld to avoid disclosure. © SM, 1950. Before using these figures, see explanation page B 
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o o 
se 
oO ooe * 


© 
° 
ecoce 


oO 
ecceceo 


influence buyers 


in the rich 


e eco 
cooce 


St. Louis market 


at home 


Dollar for Dollar — Hooper for Hooper — KXOK éon- 
sistently influences buying in the St. Louis market/at the 
lowest cost-per-thousand of any BIG station./ B.M.B.* 
credits KXOK with4tegions of listeners in 106 counties in 5 
states, daytirie, 84 counties in 3 states, nighttime .. . tang- 
ible“ proof of listener allegiance to KXOK. Buy RESULTS! 


Buy KXOK! Write, wire, phone for availabilities today! 
*1949 study 


and in. transit 


Don't miss the bus on KXOK-FM ‘‘Transit Radio." 
“Transit Radio" in St. Louis, is GROWN UP... 1,000 
transit vehicles are equipped with the finést-FM_re-_ 
ceivers obtainable serving over 1,000,000 rides per 
day—35;000,000 rides per month. Coverage of this 
great ‘‘going-to-buy"’ audience is guaranteed by 
KXOK-FM “‘Transit Radio". . . the new, exciting radio 
medium that sells riders * 


“on-their-way-to-buy."’ Only 


Transit Radio" influences buyers in-your favor immedi- 
ately preceeding the actual sale. Act Now! Write, wire, 
phone for availabilities today! 


Louis’ Transit Radio Station, 
mc, 16,000 watts radiated 
ented by Transit Radio, Inc 


St. Louis’ A. B. C. Station, 
630 kc, 5,000 watts, fulltime. 
Represented by John Blair & Company 


Owned and Operated by the St. Louis Star-Times 12th and Delmar, St. Louis 1, Mo., CHestnut 3700 


MAY 10, 1950 353 


K 


St. 


Louis 


KWK 


“x « 


Representative 


The KATZ AGENCY 


Still the BEST BUY in Solid St. Louis! 


Retail Sales: In solid St. Lovis up 7% over the previous year, 
(Nationally they were down 1.9%) 


Effective Buying Income: in St. Louis up 6%. (Nationally it 


was down 1.4%) 


St. Louis Radio Audiences: After 23 years, continue to show 
their preferences for KWK LOCALLY PRODUCED SHOWS.* 


Network Locally produced 
Station quarter-hours 
KWK 171 per week 
A 55 per week 
B 80 per week 
c 80 per week 


*Hooper report—Nov. thru Jan.,1950—Mon. thru Fri. 8:00 A. M. to 8:00 P. M. Globe-Democrat Tower Bldg ' 


Hooper Ratings* 


— 


WHS 


The “SM” symbols mark original, excly- 
sive estimates by SALES MANAGEMENT 


M1SSOURI— (Continued) : 


CITIES 


1Joplin 


Nodaway. . 
Oregon.... 


Osage 
Ozark... 
Pemiscot 


St. Francois... 
2St. Louls... 


COUNTIES 


(See Jasper Co.) 


POPULATION 


{ 
| 


9} 17,917) .0139, 5,131 2,088) 
15.1] .0101 4.9] 14,620) -0114) 4,134] 1,995) 
16.3) .0110 5.2 8,304) .0065 2,673) 625) 
7.6| .0051 1.8 1,845) .0015 195) | 
| | 

11.9| .0080 3.0 3,933, .0030) 1,073 ° 
137] 29.0) .0194 8.5}  18,273| .0143| 4,292 1,011| 
10.8} .0072 3.5 3,952 0031) 898 134| 
35.6, .0239/ 10.0) 24,890) .0194 7,100) as1| 


137{ 1,280.1| .8585) 368.1] 1,483,517'1.1579) 


ESTIMATES 
JSM 1/1/50 


32.8} .0220 9. 


RETAIL SALES—1949 
BYD estimates 


| | FOUR STORE GROUPS 
(in thousands of dollars) 


EFFECTIVE BUYING INCOME—1949 SALES 
ADVERTISING 
ESTIMATES CONTROLS 
Net Farm | Qual 
Dollars Gross y/ ity of 


Total | | Families} Dollars 

(in Q% (in (in % | 
thou- of thou- thou- of | General 
sands) | U.S.A.| sands) sands) |U.S.A.. Food | Mdse. 


17,062; 0133) 3,588) 1,557 


7 
0 4,231| -0033) 838 133 


thou- Cap- | Fam- from Poten- | ket 
sands) (|U.S.A.| ita ily | Farming tial | Index 


> of |i 
% | Per | Per | Dollars | U.S. A.| Mar 


7 13,129! 0103, 3,510 479 


S 
4 
8 
F 


315,720! 224,781| 45,739 


1,637] 8,767] 0118) 8 


see eeeeee 


26,821) .0140) 1,151) 3,395 6,281 0143| %@ 
21,911) .0115) 1,451) 4,472/.......... 0112) 11! 
14,444) .0076) 886) 2,778 a 0080| 73 
2,475) .0013| 326) 1,375 1,736}  .0021) 4! 
5,495; .0028) 462) 1,832 2,327] 0038 # 
28,290) .0148) 976| 3,328 9,803 phot a 
5,492) .0028) 509) 1,569 5,186 "7 & 
28,783| .0151, 809) 2,878 3,247] .0182| 7 


2,053,697|1.0714| 1,604| 5,578) 13,764] 1.0547) 12 


1 Joplin is in Jasper and Newton Counties. 
2 St. Louis County Combined with Independent City of St. Louis. 


*Withheld to avoid disclosure. 


Before using these figures, see ——s Agtt 


——— 


The “Leading Cities” are ranked in population, income and sales categories, starting on page 124. 
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SALES MANAGEMENT 


(ENT 


Advertising Dollars Sell Hardest... 


ST. LOUIS WHOLESALE 
GROCERY AREA 


69% of its retail grocery sales are 
in St. Louis and 8 adjacent counties! 


St. Louis Wholesale Grocery Area 
(U. S. Dept. Comm.). 


8 Counties corresponding closely to 


St. Lovis ABC Retail Trading Zone— 
The “Star-Times Center."’ 


Concentrate In The 


“STAR-TIMES CENTER” 


MAY 10, 


1950 


you use Both Hands in... 
Big St. Louis! 


Two-handed effort really pays off in big St. Louis because 
that’s where the great bulk of population and wealth for a 
whole large surrounding region is concentrated. Take grocery 
sales for instance. They're typical! 

The U. S. Dept. of Commerce places 67 Missouri and Ilinois 
counties in The St. Louis Wholesale Grocery Area. But St. Louis 
and only 8 adjacent counties, corresponding closely to the 
St. Louis ABC Retail Trading Zone, account for 69% of all the 
retail food sales in all this vast area.* In other words—only 8 
counties do two-thirds of the business. And what goes for 
groceries is even more true of many other lines. 


Big St. Louis represents concentrated buying power—the 8th 
largest city in America. And to really sell in this compact, 
easily travelled market, requires THE ST. LOUIS STAR-TIMES 
. . . likewise concentrated over 80% in the profitable heart 
of the St. Louis area. 


THE ST. LOUIS STAR-TIMES 


New York . 


Represented Nationally By The Geo. A. McDevitt Co. 


Chicago + Philadelphia . 
*Sales from 1949 Sales Management Annual Survey of Buying Power. 


Detroit 


355 


KSD has the LARGEST DAYTIME 


halfi-millivolt coverage area of any 


radio station in ST. LOUIS! 


5,922,226 population ° $5,009,210.000.00 retail sales 


TELEVISION 
AFFILIATION: 
K S D -T V The St. Louis Post-Dispatch Station 


CHANNEL No. 5 
FIRST in St. Louis 


3000 WATTS ON 550 K. C. 
NBC PROGRAMS e AP NEWS 


* 
NBC, CBS, ABC and National Advertising Representative: 


FREE & PETERS, INC. 


Dumont Networks 


7 wT. , 1 a a The “SM”? symbols mark original, exclu 

M I SSOU R l — (Continued ) ; sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1949 WHOLE- EFFECTIVE BUYING INCOME—1949 SALES . 

ESTIMATES ADVERTISIN 

BYP 1/1/50 BYD estimates ESTIMATES 
Hoo ee ee ee a SALES 
COUNTIES } l | | | 
cmes } FOUR ross oo - } | . 

| (in thousands of dollars) et arm Qua 

Total | Families} Dollars | ES ee: Dollars | Gross % of | ity 

(in % (in (in | % | Furn.- (in % \ Per | Per | Dollars | U.S.A, Mar 

thou- of thou- thou- of | General | House- | Volume thou- of | Cap- | Fam- from Poten- | ket 

sands) | U.S.A.) sands) sands) |U.S.A.| Food | Mdse. Drug Radio Code sands) |U.S.A.| ita ily | Farming tial | Inde 

ASt. Louis........ 914.6 -6134| 293.0] 1,247,638 9138) 248, 308| 220,590} 36,242) 84,189 A 1,589,716) .8294) 1,738) 5,426).......... 8205 135 
University City. .... 41.0 -0275) 11.1 23,736) .0186 10,464 317 1,936 518 H 88,399) .0461|) 2,156) 7,964).......... 0341) 124 
Webster Groves 23.6) .0158) 8.2 22,252) .0173 7,494) 414 1,110 1,667 . 47,288) .0246| 2,004) 5,767).......... . 0207} 131 
Clayton. 16.6) .0112) 3.4 28,845 -0225| 12 ,632 302 1,303 636 a 38,595) .0202) 2,325)11,351).......... 0191) 17 
Maplewood. . ; 15.3 -0102| 3.6 29 ,670 -0232| 8,812) 1,299 1,082 920 H 25,701) .0134) 1,680) 7,139].......... 0157) 14 
Ste. Genevieve........ 11.1 -0075) 2.8 5,283) .0042 1,424 ° 70 _ ae 7,486) .0040| 674) 2,674 3,802 0048) a 

| | 
Saline... 27.7| .0185| 8.8 17,599) “as 4,660) 1,383] 865) 762)..........] 23,811] 0124) 860| 2,706] 19,128] 0140] 7 
Schuyler 5.5| .0037) 1.8 3,415 -0027) 1,229) 67, 72 er 4,447) .0023| 809) 2,471 4,194 0027) n 
Scotland 7.3 nated 5 4,391 -0034) 1,229) 305 140 ee 7,011) .0036) 960) 2,804 7,110 .0038) 78 
ee 30.7} .0206 8.4] 17,619) .0137| 5,012, 1,211) 753) 38)... 24,821| .0130| 809| 2,955] 10,839) .0147, 7 
Sikeston... 10.1} .0068 3.1 11,947) .0093) 2,751) 1,131 460 844 . 10,285} .0053) 1,018) 3,318|.......... -0068| 100 
Shannon. . . 8.7| 0058) 2.2} 2,780) .0022) 646 | 54) a ere 4,007) .0021) 461/ 1,821) 1,825) 0028) # 
Shelby. . 3.4 | 1,775) 348; 40, d3@4]......... 

Stoddard. . 0085, 3,384) 466) 349) 289}... . % 
Stone...... 10.7) 0071! 3.0 3,101; .0024) 329) 120) 98 i See 4,950) .0026 463) 1,650 5,040 0034, # 
Sullivan..............\ 11.8! 0077, 3.51 4,310) 0034] 1,543 atz| 07; aol... 9,484! .0049| 825] 2,710| 8,317! = 0050, 
See end of state for “SM Standard Metropolitan County Areas.”’ Before using these figures, see explanation page i. 
ithheld to avoid disclosure. SM, 1950 


All Survey data on this page (and elsewhere) are available on IBM cards at nominal cost. These 
cards, as well as IBM listings of data in the “Survey of Buying Power”, regrouped according to your 
sales territories, may be obtained from the Econometric Institute, Inc., 21 E. 63rd St., New York 21 
N.Y. Call Sales Management or TRafalgar 9-5100. 
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SALES MANAGEMENT 


1,651,200 Persons 


with 


‘*2,565,326,000 ee @ 


effective buying income, 


LIVE within these boundaries* 


Livingstone 
Bethalto 
2 


@ Worden 
* East Alton 


& ~ eWoo: iver 
An area 7, Seu” MADISON 
: Hartford COUNTY 


which embraces the productive Sdwerdollon 


City Zone of the , TTT] one Caen 


@ Troy 


City of St. Louis and its thriving Be = | © Collin 
ST. LOUIS es 3 
rw COUNTY 
suburban communities. 


Valley Park pei255°% is ; 


,  )* ST. CLAIR Mascoutah 
Here the POST-DISPATCH is the ¥ ee COUNTY 


eMitnteds Freeburg 


productive newspaper. In advertising 
and in circulation, it exceeds, by far, any other 


St. Louis newspaper, DAILY and SUNDAY. 


* Area as defined by 
Sales management's 


Survey of Buying Power. 


ST. LOUIS POST-DISPATCH 


Total daily circulation Total Sunday circulation 
Monday through Friday 


280,888 431,912 


ABC Period Ending December 31, 1949. 
First in Total Paid Advertising for 49 Years 


MAY 10, 1950 


M | SSOUR | — (Continued) 


The “‘SM”’ symbols mark original, age 
sive estimates by SALES S wanAche 


RETAIL SALES—1949 


EFFECTIVE BUYING INCOME—1949 


PO 
JM 


PULATION 
ESTIMATES 


1/1/50 JM ESTIMATES ESTIMATES 


COUNTIES 
CITIES 


hil 


FOUR STORE GROUPS 
(in thousands of dollars) 


e 
oe 
>s 


General 
Mdse. 


see | geFig 


Pia 


-0061| 
-0025, 
-0063) 


| 
| 


-0100 
0034 


gs2 888 388\5°* 


1,915.9 


ue 


1. 2648) 622.4) 2,748, 4532. 1482! 102,141| 17,231 


gtate Total........ ..1 3,984.3 


2.6721| 1,210.81 3,763, 446\2. 9375! 774, 330 140,419. Pee 


MISSOURI— Standard Metropolitan County Are 


Kansas City, Mo.- 


107.7 
137] 1,680.2 
- 156 96.4 


MONTANA— 


City 
Anaconda 


Billings ... 
Bozeman 


a3 


oa 
-0723) 
1. 1269) 
.0646 


271.6] 1,070,776 sas 187 ,602 
35.5} 122,477) .0956; 25,225 
490.2] 1,792,001|1.3987; 396,133) 
‘31.11 114,161! .0891 21,884 


194,666; 49,592 


errr 1,543 

15,171 ° 1 
1 

1 


395 
543 
, 345) 


186; Idaho, p. 
p. 381; Utah, p. 540; Wyoming, p. 


245,509 
14,113 


5.190 


(Other Mountain States: Arizona, p. 160; Colorado, p. 
_Noevada, p. 367; New Mexico, 


Counties and Cities 


County City City 
-Deer Lodge 
Yellowstone 


Lewiston 
Miles City 


Missoula 


Lewis and | Clark 
Flathead 


13,324 
10,657 
13,441 


-0070 


23,237) . 1,570 


at ; 


2,812) . 
14,237) . 
12,044 


4,530) . 
22,218) . 
14,433! . 


1,416 
1,722 
1,874 


*Withheld to avoid disclosure. 


Before using these figures, see explanation pase 
© SM, 134 


Dollars are spent by people. To find out who’s doing the 


spending in every state, county and city, See Page 109. 
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MANAGEMENT 


SALES 


Cover the Metropolitan 
Areas of Missouri and 
Kansas plus Rural Mid- 


America with KCMO 


In Mid-America, KCMO’s powerful 50,000 watt signal blankets 213 counties inside the meas- 
ured 1,-mv. signal... 


PLUS . . . coverage all over Mid-America as shown by KCMO’s mail from a total of 470 
counties in six states (mail counties shown in grey on map). These include 112 counties in 
Missouri, 93 in Kansas, 67 in Nebraska, 92 in Iowa, 59 in Arkansas and 47 in Oklahoma. 
Additional mail pull from 22 other states not tabulated. 

MARKET STATISTICS . . . Here are the reports on farms, radio homes, drug, and food sales 
... with population figures for Mid-America and the three major metropolitan areas: 


METROPOLITAN MARKET FACTS 


Retail Sales '49 Food Sales Drug Sales Radio Homes Population 
Greater Kansas City* $1,070,776,000 $187,602,000 $49,592,000 259,940 825,300 
St. Joseph 122,477,000 25,225,000 6,379,000 33,220 107,700 
Topeka 152,825,000 33,867,000 5,611,000 36,170 114,600 


Total $1,346,078,000 $246,694,000 $61,582,000 329,330 1,047,600 
*GREATER KANSAS CITY includes: Kansas City, Mo., Kansas City, Kans., Independence, Mo., North Kansas City, 
Mo. (and all of Jackson and Clay Counties in Missouri, Wyandotte and Johnson Counties in Kansas.) 


| MID-AMERICA MARKET FACTS 


Farm 
Retail Sales '49 Food Sales Drug Sales Radio Homes Population Families 


Missouri $3,763,446,000 $ 774,330,000 $140,419,000 1,072,800 3,984,300 265,096 
Kansas 1,963,524,000 447,161,000 64,652,000 543,800 1,933,100 154,229 
lowa 2,760,073,000 534,834,000 72,019,000 742,500 2,676,200 233,960 
Nebraska 1,240,570,000 267,345,000 21,592,000 359,100 1,334,100 123,351 
Oklahoma 1,618,183,000 342,924,000 60,160,000 576,700 2,367,400 188,627 
Arkansas 1,281,260,000 250,352,000 40,268,000 430,600 1,963,700 227,340 


Total 6 States $12,627,056,000 $2,616,946,000 $399,110,000 3,725,500 14,258,800 1,192,603 
SALES AND POPULATION figures are from Sales Management's 1950 Survey of Buying Power; Farm Families 
and Radio Homes from SRDS Consumer Markets. 


ee ener 


One D nes ff , / PROGRAM LEADERSHIP ___ pays off in listenership . . . and KCMO programs 
~_ e y are skillfully planned and produced to match Mr. Mid-America’s listening likes 
in Mid Aenea: i 


. in News, Sports, Agriculture, Women’s Activities, Entertainment and Special 
One station Features. To reach Mid-America markets at a low, low cost per 1000 coverage, 


One ans af elt teen center your selling on KCMO, Kansas City’s most powerful station! 
One spot on the dial 
One rate card 


50,000 WATTS 


DAYTIME 


810 ke. 


10,000 WATTS—NIGHT and KCMO-FM . . . 94.9 Megacycles 


KANSAS CITY, MISSOURI 
Basic ABC for Mid-America 


National Representative: 
John E. Pearson Company 


MAY 10, 1950 


— 


Daily Inter Lake Readers have $72,551,000*. 
TO SPEND DURING 1950! 


Montana's 6th largest daily newspaper... THE DAILY INTER LAKE .. . covers five 
counties like a blanket. Backed by a $400,000.00 per week payroll from the construction 
of the world’s fourth largest dam—Hungry Horse, this area has grown by leaps and 
bounds . . . and the INTER LAKE .. . the state’s fastest growing daily is the one newspa- 
per that can do a selling job for you in this market. 


You CAN’T sell N. W. Montana without 
THE DAILY INTER LAKE r,t eaten, ae 


Lake, Lincoln and Sa 


KALISPELL, Montana counties 


MONTANA— (Continued) | Be aS taba 


mp eritres RETAIL SALES—1949 WHOLE-| EFFECTIVE BUYING INCOME—1940 | saies 
S VERTISING 
Gu 1/1/80 CLD estimates a ESTIMATES CONTROLS 


COUNTIES 
FOUR STORE GROUPS 
CITIES (in thousands of dollars) 


General 
Mdse. Drug 


Flathead... .. ; 9]. ° d 4,586 
Kalispell * 


Golden Valley 

Granite... 

Hill... 
Havre 


Jefterson 
Judith Basin 


“™ © bo PD 
oe = 
3258 


nN = 
a 2 —_ 
83s 


a a .-_ e« « a 


§23 828 


. 
ss 
> w 
—-~ + 
oa 


—~_— 
= 35 
ee 


es 


. 0291 -0461 


@ See end of state “Multiple Cities.” Before using these figures, see explanation pam 
*Withheld to avoid disclosure. © SM, 
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=~ 
a 


: 


MONTANA 


'] TOOLE UBERTY 7 HILL BLAINE 


Copyright by 


Sale MANAGEMENT 
GERBER 1949 Retail Soles in Excess of $100 Million 


Cities shown are those having 19.49 Retail Sales $50.0 Million to $99.9 Million 


retail sales of $15.0 million or 1949 Retail Sales $25.0 Million to $49.9 Milllon 
more in 1949 


§ hy FEES] 1949 Retail Sales $10.0 Million to $24.9 Million 


Se estimates by SALES. MANAGEMENT. MON TANA— (Continued) 


POPULATION RETAIL SALES—1949 1OLE-| EFFECTIVE BUYING INCOME—1949 | SALES. 
BYP 1/1/50 BYP ESTIMATES ESTIMATES 


COUNTIES 
FOUR STORE GROUPS 
CITIES (in thousands of dollars) 
— 
n 


thou- 
.| sands) 


Sweet Grass 
Teton...... 
Toole..... 


Treasure 
Valley 
Wheatland 


Wibaux a: e , J 
Yellowstone aan 2). y ; 7,168} 2,094 
Billings ae. 8] . ; 60,333) . 10,629 6,965} 1,898 


Total Above Cities... . . . 373,875) . 80,146 35,238) 7,543 ° 5,905 


State Total : ¢ . 145,877 63,121} 15,123 915,219) . 5,663| 338,471 4602| 131 


(Other West North Central States: lowa, p. 262; Kansas, p. 272; Minne- 
sota, p. 332; Missouri, p. 346; North Dakota, p. 432; South Dakota, p. 503) N E B R A S K A 


City City County 


Beatric: yer Hastings 

Columb 2 Kearney North Platte 
Fremont Pe ree Lancaster Omaha 
Grand [-!2; McCook Redwillow Scottsbluff 


Adams. 3]. 28,007| .0219 45,258) . 4,919] 7,619) .0226| 108 
Hastings 9| . 0] 24,701] .0193 35,881 . .0182| 118 
Antelope 6 . 7,564| .0059 11,722] . 14,311] .0064| 82 
Arthur . 8. 232| .0002 790! . 3,950 1,762) .0004| 80 


*Withheld to avoid disclosure. Before using these figures, see explanation page 19. 


salesmen! BW =~: 


For BIG Results 
In This BIG Market NEBRASKA 


Use The BIG Station! 


KANSAS 


FREE and ‘ 
PETERS ' ; . 
. 
- 


BURKE 


General Manager 


HOOPER SHOWS... 


Audience Gain Since March 1946... . 86% 
Audience Gain Since March 1949... . 25% 


MORE ADVERTISERS... 


Are Using KFAB Than Ever Before! 


Representatives 


NEBRAS K A— (Continued) Sve estimates by SALES WANAGEMEM 


POPULATION RETAIL SALES—1949 MOLE-| EFFECTIVE BUYING INCOME—1949 | SALES 
BYP 1/1/50 BYD estimates GYD estimates ROLS 


COUNTIES l 


FOUR STORE GROUPS 
CITIES | (in thousands of dollars) 
Families} 


} Furn.- 
General | House- 
Food Mdse. Drug Radio 


Banner. . 3}. ° ° ° 
Blaine. . . 3]. . . , 
Boone 8). : ‘ ‘ | 566) 192 


. | 
| 


Box Butte 
Boyd 
Brown 


Buffalo 


EE tt 


ms 4,410) 
*Withheld to avoid disclosure. . Before using these figures, see explan 


362 SALES MANAGEMENT 


i 


NEBRASKA 


Copyright by 


Hastings 


les MANAGEMENT OO 


STER | RUCKOLLS 


= 1949 Retail Sales in Excess of $100 Million 

ae1 1949 Retail Sales $50.0 Million to $99.9 Million 
1949 Retail Soles $25.0 Million to $49.9 Million 
1949 Retail Sales $10.0 Million to $24.9 Million 


Cities shown are those having 
retail sales of $15.0 million or 
more in 1949 


& 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


NEBRAS K A— (Continued) 


POPULATION 


RETAIL SALES—1949 EFFECTIVE BUYING INCOME—1949 — ae 
JM ESTIMATES GD ESTIMATES CONTROLS 


JM ESTIMATES 
1/1/50 
COUNTIES l 


CITIES 
Families 


FOUR STORE GROUPS 
(in thousands of dollars) 


Furn.- Per | Per 
General House- Cap- | Fam- 
Mdse. Radio ita ily 


159 . . 1,521) 5,288 
’ A 1,372) 5,284 
° 876| 2,675 


1,230) 4,240 
1,625) 6,106 
1,238) 4,288 


713) 2,566 
1,214) 3,982 
1,487) 5,266 


1,287) 4,901 


*Withheld to avoid disclosure. 


Before using these figures, see explanation page 19. 


RETAIL SALES 


NEW YORK CITY $7,902,859,000 
- CHICAGO ... weeeeeeee + $4,365,228,000 


BIG AGGIE LAND . $4,224 357,000 
ner ostinato "$2'532,425,000 


'»BUYING INCOME 


. +202 +$14,236,438,000 


$4,752,122,000 
$3,853,156,000 
Lessee «$3,759,552,000 


penteete htt 


1949 GALES MANAGEMENT 
SURVEM,OF BUYING POWER 
ade 


-_ 
— 


a 


For Sales in Nebraska 
Buy Big Aggie Land... 


BIG AGGIE LAND is a unified, 308 county, 
major market ... served only by WNAX. Deep 
penetration in 59 NEBRASKA counties, plus 
intensive coverage in Minnesota, North Dakota, 
South Dakota and Iowa. “The world’s richest 
agricultural area.” 


ask your Katz man 


A Cowles Station 
SIOUX CITY « YANKTON 


Affiliated With The American Broodcesting Co. 


5000 WATTS—570KC 


BMB 2 SOs: 
100,000 MORE FAMILIES 


TUNE TO WOW EVERY 
DAY AND EVERY NIGHT 


than to the second 
Nebraska Station! 


RADIO 


WOW 4. 
WOW-TV 


OMAHA 

5000 WATTS -590 KC 

Owner and operator of 
KODY at North Platte 


PROOF? 


Write today for complete new audi- 
ence figures based on the new BMB 2 


JOHN J. GILLIN, JR., President & Gen’! Mgr., JOHN BLAIR & CO., Representatives 


The ‘“‘SM”’ symbols mark original, excl 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1949 
SM Baar BYP ESTIMATES 


NE BRAS K A— (Continued) 


EFFECTIVE BUYING INCOME—1949 


ADVERTISING 
ESTIMATES 


COUNTIES 
CITIES 


FOUR STORE GROUPS 


(in thousands of dollars) 
Families 


(in 


thou- 


General 
Mdse. 


Per 
Fam- 
ily Farming 


6 
1.7 
3.8 


| 


3,798) . 
-0078) 


10,007 


110 
1,947 
. 


49,211 
48,893 
. 


206 
Md 

0 
561 


127 
233 


3,980) 14,083 
4,121] 16,718 
| 4,220) 


A See end of state for 


364 


“SM Standard Metropolitan County Areas.” 


*Withheld to avoid disclosure. 


- " tion page 2. 
Before using ‘these figures, see explana 3 Sm, 1958 
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Nebraska and Western lowa...Covered 
by the OMAHA WORLD-HERALD 


By advertising in the Omaha World-Herald, you 
reach and influence over 240,000 families with buying 
AVAILABLE NOW! 1950 power of more than $2,075,000,000 in the rich Nebraska- 

Western Iowa region ... recently called “most prosper- 
Omaha World-Herald ous” and a “bright spot in employment” by Secretary 
Consumer Analysis of Commerce Charles W. Sawyer. 


Proof that this already prosperous market is con- 
This complete study contains valuable tinuing to grow is that February, 1950 building permits 
information on buying habits and in the Omaha area were 262% above the same month last 
brand preferences of 95,500 greater year ...and department store sales 12% above the 1949 
Omaha families. Shows what they buy level. 

—and where they buy it. Let the World-Herald deliver all of this to you. 


Get your copy today. Please send re- we ok 
quest on your business letterhead to 


our national advertisin e men NEW ALL TIME HIGH IN 
a ne NET PAID CIRCULATION 


Net Paid Average for February, 1950—Sunday, 250,391— 
Daily, 243,219 


* Officially labeled by Secretary of Commerce 
Sawyer in a recent report to the White House. 


Bites cacti t Baath WORLD-HERALD 


National Representatives: O’Mara and Ormsbee, Inc. 
New York, Chicago, Detroit, Los Angeles, San Francisco 


10, 1950 


NEBRAS K A— (Continued) 


The “SM” symbols mark Original, exejy. 


—eK-. 
sive estimates by SALES MAKAGEMENT 


RETAIL SALES—1949 
BYLD ESTIMATES 


POPULATION 
wD Ns" 
COUNTIES 
CITIES 


FOUR STORE GROUPS 
(in thousands of dollars) 


WHOLE-| EFFECTIVE BUYING INCOME—198 | sates 
Dy 
BY.D ESTIMATES Conn TISiNG 
SALES a 


General 
Mdse. 


Keya Paha........... 
i cawevierdwes 


Columbus. ........ 
ica arveecasuubeas 


Redwillow. 
McCook 


Sarpy 
Saunders 


Scotts Bluff......... 37.3 

Scottsbluff........ 16.5 
ERE: 12.5 
Pe cinescaaeons 9.5 


18,214) . 


6,142) . 
6,359) . 
3,798) . 


8,191) . 
6,127) . 
14,185) . 


4,310) . 
4,657) . 882 256 127 
8,190) . 1,816 ” 211 


6,043) . 
15,820) . 3,407) 1,484 477 
12,592) .006 2,778) ° 393 


3,996; . 


14,235) . 
12,370] .0097 2,144 1,740 319 
14,962) .0116 3,303) 679) 561 


2,625) . 


9,826) . 
3,930) . 
11,641 


43,832) .0342 6,974 3,868) 1,178 
26,957) .0210 4,395 3,37 626 
8,057) .0063 2,119 426 | 170 
10,387) .0081 1,961 584) 297 


Sherman 6.3| .0042 1.7] 3,253) .0026| 856 - 106 
ON sia: 3.3) .0022 8 825 0006, 224 ~| 

RE: 6.1 ot 1.5] 2,626 .0021 724 *| 88 
__ aes 11.4) 0077) 3.4)—7,910| .0061| 1,947 280/284 
Thomas.............. 1.3| .0008| 5 958) .0008| 249 es 4 

Thurston 8.4| 0057) 2.1] 4,937] .0038 830 > | 170 
SREY 7.3] 0049) 2.2) 4,657) .0037 972 402) 148 
Washington........... 10.5| .0070/ 3.0) 6, 242| .0048| 1,395 - | 148 
Wayne....... 9.0| 0060, 2.5] 6,572| .0082) 1,422 585, 108 
Webster............ 6.9} 0047, 2.1) 5,087) .0039 1,263 | 230| 128 
Wheeler............ 1.7| .0011 4 479| .0004 145| rie 

York... 13.8| .0093} 4.3] 11,839] .0093| 2,447 cd ee 
Total Above Cities.....] 531.2] .3563| 163.4] 697,978) .6448| 140,888, 97,726, 21,592 


State Total....... 


1,334.1 


1,316} 4,253].......... 
1,203 

979 
958 


10,000 
15,742 


7,152). 
6,396} .0033; 1,333) 4,920 8,315}  .0034 
11,323) .0060) 1,433) 4,355 10,356]  .0060 


12,577) . 
18,195) . 


49,460} .0258| 1,326| 4,897; 30,704) . 113 
22,394| .0117| 1,357] 4,868|.......... 0144) 130 

12,846) .0067| 1,028 .0069 

10,662) .0056| 1,122 0085 
a Tee 5,227| .0027| 830) 3,075 5,343}  .0030) 71 
A, eee 4,002) .0021| 1,213) 5,003 6,710}  .0017| 7 
| eres 7,359| .0038| 1,206) 4,906} 10,543] 9034) 8 
"Se 10,771} .0056| 945) 3,168} 10,011) 0062) 81 
ak, Cnr 1,343) .0007| 1,033) 2,686 913}  .0008| 100 
© Oo 9,364) .0049| 1,115| 4,459} 11,409) 0047) 8 
_ IS 6,462) .0033| 885) 2,937 7,152]  .0037| 78 
sy SRO 10,696] .0056| 1,019| 3,565) 13,120) 0056) 80 
kd 12,354| .0064| 1,373) 4,942 16,249}  .0060) 100 
ft Saar 7,414) .0039| 1,074) 3,530 7,716)  .0041| 87 
ay re: 1,871) .0010| 1,101| 4,678 2,403}  .0008| 73 
ok eee ie 16,926 -0089} 1.227 3,936 13,377] .0091| # 
J ae oe 844 422 4406 1,590 5,168).......... .4550| 128 


-9984 267,345) 


123,592 37,393 


= 


- 
22s 


—_ — 
s3sa 


] 


RCE 86; 110.5 .0741 34.8 143,883 .1123 30,028 28,598} 4,558) 4,906].......... 181,757) .0948) 1,645 asad kaa . 13 
Bc ctemnktiee 113] 4380.7 .2553) 115.4] 431,683 .3389 93,665 alae k t= See 597,165 — > Fk ee 3077 12 
aie 
See end of state for “SM Standard Metropolitan County Areas.” Before using these figures, see explanation pate 
ithheld to avoid disclosure. ‘ © SM, 
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elz2zr 


1S 


NEVADA 


~ Ae oe 


Copyright by 
@led MANAGEMENT 


oe 1949 Retail Sales in Excess of $100 Million 


Cities shown are those having 
1949 Retail Sales $50.0 Million to $99.9 Million 


retail sales of $15.0 million or 
[=] 1949 Retail Soles $25.0 Million to $49.9 Million eae oe 


ae 949 Retail Sales $10.0 Million to $24.9 Million Skis 


The “SM” symbols mark original, exclu- (Other Mounta’n States: Arizona, p. 160; Colorado, p. 186; Idaho, p. 230; N c V A D A 
sive estimates by SALES MANAGEMENT. Montana, p. 358; Nevada, p. 367; Utah, p. 540; Wyoming, p. 579) “~~ 


City County City County City County 
Ely . tees White Pine Las Vegas = Clark Reno .. Washoe 


tag RETAIL SALES—1949 — EFFECTIVE BUYING INCOME—1949 a. 
JM 1/1/50 JM ESTIMATES ESTIMATES CONTROLS 


FOUR STORE GROUPS 
(in thousands of dollars) Qual- 
Total Families} ity of 
(in (in i : . $. A. | Mar- 
thou- General ; of from ket 
sands) | U.S.A. S.A. Mdse. i S.A. i Index 


596 
1,965 


Lab | } 136 
to avoid disclosure. Before using these figures, see explanation page 19. 
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STATEWIDE 
Family Coverage 


A COMPLETE FOLDER ON 1949 FOOD SALES ON REQUEST 


NEW HAMPSHIRE 


Average Annual Food Sales Per Family Are High Above The National Average 


NEW HAMPSHIRE 
MANCHESTER 


Get in on this lucrative business through New Hampshire’s only statewide media 


$880.00 
$1,114.00 


THE NEW HAMPSHIRE MORNING UNION 
« 
THE MANCHESTER EVENING LEADER 


MANCHESTER 
Family Coverage 


NEVADA ~— (Continued) 


The “SM” symbols mark original, exis 
sive estimates by SALES MANAGEMENT 


TOO an RETAIL SALES—1949 EFFECTIVE BUYING INCOME—1949 SALES 
ADVERT! 
BY) 1/1/80 SM ESTIMATES SM ESTIMATES CONTROLS. 
SALES 
COUNTIES eu 
CITIES yy he pro mty N F: 
n thousands ars) et arm 
Total Families} Dollars Dollars Gross % ot ar 
(in % (in (in % Furn.- (in % Per | Per Dollars | U.S.A. af 
thou- of thou- thou- of General House- | Volume thou- of | Cap- | Fam- from Poten- | ket 
sands) | U.S.A.) sands) sands) |U.S.A.| Food Mdse. Drug Radio Code sands) | U.S.A.) ita ily | Farming tial | Index 
Ormsby...........4.. 4.2| 0028} 1.5] 3,888] 0030, «1,581 . Bs Bee 4,977| .0026| 1,185] 3,318 246) 0028) 109 
Pershing 3.2) .0022) 1.2 2,701) -0021, 541 51 ° | © ise veetes 5,292) .0027| 1,654) 4,410 1,683}  .0024) 109 
SN ntpindadaneas .6| .0004 2 830 .0007) 455 ° ° 5) See 463| .0003| 772) 2,315 152} —.0004| 100 
| 
Ee 53. : .0367| 17.6 76,756) .0599) 16,328) 11,287; 2,468) 3,464)........ 110,749| .0577| 2,078) 6,293 4,597)  .0539) 151 
DG <céaaanhheaen 38.4) .0257| 13.4 69,849) .0545) 13 , 856) 11,080; 2,437 3,309 G 84,176} .0439| 2,192) 6,282).......... 0434) 160 
eee 14. 4 -0097| 3.9 15,987| .0124) 4,639| 1,958 577 409] hoxewenatl 14,889; .0078| 1,034) 3,818 2,145 “0096! 9 
i csasbebik anne 4. “4] -0030 1.3 11,170) -0087| 2,926 1,010 ° EE 5, +609) -0030) 1,295) 4,384).......... 0047| 157 
Bes eta abe al Br sceg! PR cts Cees Kiwest Oeste | 
Total Above Cities.....| 68.1| .0457/ 23.2) 114,699) 06985, 24,868} 12, 090 2,437, 4,919)......... 143, 199) .0747) 2, 103) IIE dcvconant 0733 140 
State Total........... 168. | 1 1133) 54.3| 184,224) .1437 45,573 19 a 6 ,480| Se 283, 688! .1 1481) 1,680| 5,224 39,355 .1398| 13 


Berlin 


N EW HAM PSHIRE— Counties and Cities 


(Other New England States: Connecticut, 
> _Massachusetts, p. 302; Rhode Island, p. 490: Vermont, p. 546) 


192; Maine, p. 292; 


City County 
-.Coos Naps enccucepeuy es ceenes Cheshire 
Sullivan OC Pe ae Ey: Belknap 
- Merrimack ESE OE OEE ee Grafton 
Strafford ee CCRC OCCT TET Te 


City 
Nashua 
Portsmouth 


Rochester 


Hillsborough 
cee Rockingham 
Strafford 


23,053 
16,466) . 
11,595) . 
29,186) . 
20,436) . 


15,248) . 


7,329; 1,748) #465) 1,583].......... 
4,579 1,557 312 H 
4,524 394 a eres 
8,740 2,237 753 


4,397 


4,991 1,254 333 H 
11,672 2,440, 1,547) 1,371].......... 
2,425 758 300 ” 
46 ,208 11,443; 2,848) 8,183].......... 
28,186 8,131} 1,766 F 
H 


Ges éccescccs 
10,571 3,565; 1,215) 1,050 H 
18,316 3,499) 1,151) 1,667].......... 
9,648 2,683 575) 1,076 H 
13,826 3,484 O06; 2,127].......... 
4,904 1,982 383} 1,275 H 
H 


26,469) . 


18,216} .0095 Sere -0109) 9% 
13,144) .0069 2,629 1,877] .0083) 77 
37,375) .0195 3,194 5,889} 0219) 8 


22,567) . 


39,878) . | af 
21,439) .0112 eee 8 
53,403} .0278 3,787 6,326] 0301) # 
12,788} .0066 ee .0070| 117 
188,290) .0982 4,032} 14,763}  .1036) % 
109,199] .0569} 1,260) 4,316).......... 0616 106 
41,558} .0217| 1,148) 4,198].......... 

81,305) . 1 : 
45,819] .0239| 1,543) 5,091/.......... 8 120 
87,850) .0458| 1,248] 4,144) 12,105) .0460) #7 
33,698} .0176| 1,636] 5,712|.......... 0180} 130 
56,951| .0297| 1,141| 3,901 4,706} 0322) % 
23,581) .0123] 1,280] 4,449].......... 0135) 110 
17,511) . 1,225} 4,072).......... 


26,817) . 
15,094) . 


302,106) . 


91,874 


361,470) . 


140,533 33,638\ 10,874 


611, 482) 


-3189| 1,131| 3,829 


NEW HAM p S H IR E— Standard Metropolitan County Areas 


Manchester......... 95] 


160.1] .1074| 


46.71 


141,395] .1104) 


46,208}  11,443| 2,848] 8,183].......... 


188, 290] 


A a 


368 


See end of state for “SM Standard Metropolitan County Areas.’’ 
ithheld to avoid disclosure. 


Before using these figures, see explanat on 


.0982| 1,176| 4,032|.......... . 
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SALES MANAGEMENT 


COPYRIGHT BY 
led MANAGEMENT 


here 
NEW HAMPSHIRE 


BEE 1949 Retail Sales in Excess of $100 Million 

1949 Retail Sales $50.0 Million to $99.9 Million 
[==] 1949 Retail Sates $25.0 Million to $49.9 Million 
1949 Retail Sales $10.0 Million to $24.9 Million 


se 


Q. 
Ay 


Cities shown are those having 
retail sales of $15.0 million or 
more in 1949 


“Typical Applications,” page 48, is based on depth interviews with Survey users, and 
shows how large advertisers and advertising agencies use the Survey in dealing with 
marketing problems. 


NASHUANS are Working, Earning and Spending 


NASHUA’S FAMILY FOOD SALES - - - - $1,465 
107% Above the National Average 


$41,558,000 income and $36,460,000 retail sales 
' solidly on steady growth and stable economic fac- 
nirteen new firms, diversified industries, moved here 
- unemployment is at a minimum . . . building ac- 


tivity continues high ... postal receipts were over $300,000 
last year, up $50,000-or 18% over *48. 


’ Facts like these warrant your cultivation of this thriving 


market. 


NASHUA TELEGRAPH 


Over 10,000 evenings 


The Julius Mathews Special Agency, Inc. 


MAY 10, 1950 
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Atlantic Cit 


papers 
and low-cost coverace. 


Press-Union Newspapers 


MORNING—EVENING—SUNDAY 


S| Alan Gity Evening Yoion (Sz 


il ih 


pate 
rece Leopard 


=. 


In_ Effective Buying Income for 1949 
with 


permanent residents fs the tremendous buying power of sales promotion efforts 
12,000,000 to 15,000,000 visitors annually . . . the combination 
3 making this traly one of the country’s MAJOR 


> 
Siete Published By Represented Nationally By 
rSssss |=. _PRE $8- UNION PUBLISHING CO. KELLY - SMITH COMPANY ote 
eS AR eG == 
Sa SRS oe | ee SS | SParess =e aa SFasaty SSS eis| cease Mewes PSS TESS =! a 
SSS SE Se SS SS we See FL SS eet ee 


ats 
SStIG Cite Ss menear rteeuany ae ’ 


Innocent In 


it itis 


7 


(Sales Ma t) 
eapita of $1778 Is 21.3% higher 
tate of N d 38.2% 


+. youl a 
5 te sell” rket ff will the Press-Union News- == 
apers . . . me other media will sive you the same complete a= 


ther Middl lanti ites: N 
N E W J E R S E Y ae a. 384: eS. > — 470) 


The “SM” symbols mark original, exclu 
sive estimates by SALES MANAGEMENT. 


City County City County 
Asbury Park ....secccccccccs Monmouth Kearny «.---cccccscscccsccccess Hudson 
Atlantic City occccccccccsccces Atlantic DE. wi ncenee< Reseda ene ee ee Union 
BURGERS oo. cccrccosccsccccscces Hudson Beem Besadh «..cccccccscecs Monmouth 
ne oo aout teens lewnn eat Essex ee REEEEEEECUREETE TT ee Essex 
Ns Se ee ed eee ee Essex I ha oa dae i ee Cumberland 
Bridgetem «ccc ccccccccccns Cumberland SECT CREOLE Essex 
ee MTEL ee Burlington SS er ee mre Morris 
Ey ee ee ee eee Camden EE Ta ae Essex 
ON Pe rr re eee Passaic ee ee Middlesex 
Coblimmeweed oo ccccvcccccsscces Camden North Bergen ....... bide ke oe Hudson 
i .ccepeskvakine + euawa ween Morris Nutley .ccccccccccccccccccccccces Essex 
East Orange «..-.-+--+++eeeeeees Essex ee Cape May 
Elizabeth ...---.-+e+eeeee ceeeees Union GURNEE oecc ccc cccccccescenecedes Essex 
Englewood ....-.--.++.s+e.seeees Bergen NE or Leo aw edanens ..++Passaic 
es te. sie aps A ediinesin a NN eas a aims bie se oe Passaic 
nian aestiges +e Perth Amboy .....------+++. Middlesex 
en eee « ivbedinw eae Hudson Phillipsburg AA. Cee me ees Goweve Warren 
Irvington bbs eed Ne bho etepeteveetaes Essex PUOMNGEE <b icc vec ecigccasctones Union 
PEG GE ob crcccscewseseeigeeus Hudson EE OOOO Pe CO TPT Mercer 


City County 
en LE Union 
ST ee ee Monmouth 
Ridgewood ......+.ccce.cecceses Bergen 
EE ie ccs Rea e Awe Seer Bergen 
Ear er Salem 
|) ... +++ Somerset 
South Orange ....----ccccsecceses Essex 
NE oy occa: hak ec ee Union 
TEE onc ccc vedqecccesvteeset Bergen 
P< Stace calgmageek svee earn Mercer 
CE ee eee Union 
Union City .......-.seeeeeeeeee: Hudson 
I Statice wid ahen. are ete Cumberland 
CS PCS TIT eT ree. Cape May 
SS ase ee Union 
.. ff ere ee Hudson 
West Orange ...-..--sseeee- . « Essex 
Woodbridge -....--..+-++eeee) {iddlesex 
Woodbury ....---s-sececeee: Gloucester 


ty RETAIL SALES—1949 1 EFFECTIVE BUYING INCOME—1949 Donnan 
BYP 1/1/50 BY. ESTIMATES CLD estimates CONTROLS 
COUNTIES SALES 
cITiEs "Ge thousands of doltare) Net F 
arm 
Total Families} Dollars % 
(in % (in (in % Furn.- (in % Per | Per Dollars | U. S. 
thou- thou- thou- of General House- | Volume of Fam- Pote 
sands) sands) |U.S.A.| Food Mdse. Drug Radio sands) | U.S.A.) ita ily Farming tial 
siete aan . + 43.6] 153,033) . 13,085 ete 
AAtlantic City..... 69.7) .0467 23.1 113,244] .0884 25 ,925 12,109 4,157 4,284 F 123,956) .0647| 1,778) 5,366).......... 
ee 10%(b)} 480.5) .3222) 135.8] 348,105) .2717| 118,943 18,370} 7,752) 11,862).......... 690,182) .3601) 1,436) 5,082 11,381 
ET 33.1) .0222 8.8 14,969) .0116 5,331 199 164 ° H 30,413) .0158} 919) 3,456).......... 
32.6) .0219 8.9 16,710) .0131 9,060 365 338 476 H 65,727) .0343) 2,016) 7,385).......... J 
Hackensack......... 30.5! .0205 8.7 74,495! .0581 20,841 9,818 1,819 4, G 51,550} .0269] 1,600) 5,925|.......... q 


A See end of state for “SM Standard Metropolitan County Areas." 
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NEW JERSEY 


CAMDEN 


CAMDEN 


MIDDLESEX / 


PASSAIC 


a op 


- : 4 
o Bunsen _— 


ee ats Mee Perth Amboy 
9 “4 
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Copyright by 
led MANAGEMENT 


Cities shown are those having 
retail sales of $15.0 million or 
more in 1949 


BEE 1949 Retail Sales in Excess of $100 Million 

1949 Retail Sales $50.0 Million to $99.9 Million . 
[7] 1949 Retail Sales $25.0 Million to $49.9 Million 
1949 Retail Sales $10.0 Million to $24.9 Million 


RADIO 


TELEVISION 


N 


STATION 


wad 


STATION 


Oo + £9 Fee ae 


RST STAT 


pte 


musical caravan 


as 
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The “SM” symbols mark original, excle- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1949 WHOLE-| EFFECTIVE BUYING INCOME—1949 $ 
SM ESTIMATES SM SALE SM ADVERTISIN 
/1/50 ESTIMATES ESTIMATES CONTROLS 

nh ihc SALES LT 
COUNTIES 
CITIES "Ga tromande of eofare) Net | | F Qual 
Total | | Families| Dollars | at Dollars | Gross | % of ite 
(in % (in (in q% | Furn.- (in % Per | Per | Dollars | U. S.A.| Ma 
thou- of thou- thou- of | | Genera House- | Volume thou- of | Cap- | Fam- from Poten- | ket 
sands) | U.S.A.) sands) sands) U.S.A.) Food Mdse. Drug Radio Code sands) (U.S.A. ita ily Farming tial | Index 
Englewood... 23.9| .0160) 6.7] 30,285) .0237| 7,359 1,575 573} 2,146] 4H 43,343| .0226| 1,814] 6,469|......... 0216 135 
Rutherford...... 17.4} .0117 4.9]  17,057| .0133) 5,005 658 411 969] oH 27,315! .0143| 1,570 5.574 TEER: 0135) 115 
Ridgewood. . . . 17.6| .0118 5.1] 17,753 0138) 5,516 648 610 47] +H 36,473) .0190| 2,072| 7,152).......... 0160) 136 
Burlington.........117| 106.8) .0715) 30.0 68,861) .0522) 20,842) 2,777| 1,807 221 ete 92,404, .0482| 868 3,080) 21,139} .0541, 78 
Burlington 11.2} .0075 3.0] 10,963] .0086! 2,785 660 ~ oy See 12,223] .0064] 1,091] 4,074) .0073| 97 
| 

Camden...........117] 286.4) .1920) — 216,984 pa 65,523) 18,261, 4,705) 15,935).......... 352,489) .1839| 1,231) 4,357 5,642] .1812 
Camden... 127.6 0856} 34.8] 126,068) .0984| 33,030} 15,878] 2,417| 15,222) F 159,348) .0831| 1,249) 4,579).......... 0882) 108 
Collingswocd. . 16.2) .0108} 4.9] 14,537] .0113 4,412 481 370 ° H 29,380) .0153| 1,814) 5,996).......... 0132) 122 
Cape May....... 34.4) 0231) 11.8] 45,376] .0367| 14,141 2.517 752} 1,084).......... 46,824) .0244| 1,361) 3,968, 3,752]  .0275 119 
Wildwood . . 6.6) .0044 2.2] 13,263] .0104 4,201 1,278 242 567) =H 9,752] .0051| 1,478) 4,433).......... 0066) 158 
Ocean City 7.2) .0049 2.6] 12,303] .0096 4,280 835 204 RE 8,139] .0043) 1,130) 3,130|.......... 0060} 122 
Cumberiand 86.5, .0580| 26.7)  76,027| .0593/ 21,242) 5,892} 1,497 2,963}.......... 90,669) .0473| 1,048] 3,396) 37,674] 0590) 9 
Bridgeton... . 23.6) .0158 7.3] 26,381) .0206 7,311] 2,304 464) 1,072] 4H 26,607) .0139| 1,127) 3,645|.......... 0163} 168 
Millville. . 7.4) .0117 5.3] 14,217) .0111 4,952} 912 738) 649) «2H 16,982} .0088] 976] 3,204).......... 0101) 
Vineland. .... 8.2} .0055 2.3] 26,761) .0209 6,515 2,616 682) 1,149) 4H 11,309} .0059| 1,379] 4,917/........ | 0103) 187 
Essex. . 109%(b)} 971.0) 6512) 274.5) 1,031,351) .8050/ 265,697, 167,408 23,983) a 1,823,796] .9515| 1,878, 6,644) 4, 266| a 19 
Newark....... 464.0) 3112) 131.2] 671,234) .5239] 133,001| 151,228] 13,642) 43,092] B 820,549] .4280] 1,768) 6,254|).......... 4335| 138 
East Orange........ 75.4) .0505, 24.9) 74,238) .057 17,472} 7,341] 2,337; 2,410} 4H 166,866] .0870| 2,213| 6,701|.......... 0710) Ml 
Irvington. 61.3) .0411} 18.4)  53,617| .0419) 15, 468 1,817) 1,502} 1,741] H 112,031 -0685| 1,828) 6,089|......... .0500| 122 
Montelair. . . . 46.8| .0314] 12.9] 56,711| 0442) 18,171} 2,430) 1,722) 2,41 H 115,810} .0605| 2,475) 8,978].......... 0498) 158 
Bloomfield... . 49.9} 0335] 14.1] 37,127/ .0290} «11,553 960! 1,304) a) a 97,202] .0507| 1,948] 6,894/.......... 0408) 122 
Orange............ 38.2) .0256} 10.7 7,111] .0290] 13,499 1,645) 1,085] 1,839) H 67,591) .0353| 1,769] 6,317|.......... 0315 12 
West Orange. . 30.3) .0203) 7.9 16,506 .0129 5,670| 756 324) Ee 61,060] .0318| 2,015| 7,729|.......... 0238) 117 
Belleville........... 32.7| .0220| 9.0} 14,433] .o112/ +5, 160) 201} 448} * H 48,019| .0251| 1,468] 5,335)... 0203) 
Maplewood......... 26.0) .0174 6.9] 16,498) .0129| 5,504) 131) 502 87] «=H 62,923] .0328| 2,420| 9,119|......... 0288| 157 
Nutley.......... 26.1) .0175) 6.9} 13,408) 0105) 5,201] 212} 303} «= 146] Ss 51,706] .0270| 1,981| 7,494]... 0202) 115 
South Orange...... 16.8} .0113 4.3] 16,490) .0128 4,720} 222| i RRR 15,724} .0270| 3,079\12,029|.......... 0196) 1% 
Gloucester 117] 86.0) .0577, 25.0} 47,208) .0369) 12,865) 1,384) 1,175} 1,302).......... 64,611 0337) 751| 2,584, 19,577] 0395, @ 
Woodbury 10.7| .0071 3.3] 13,359) .1005 3,662) 601 501 3744 =H 12,976] .0068| 1,213) 3,932|.......... 0080) 113 
© SM, 1950 Before using these figures, see explanation page 19- 


SALES MANAGEMENT 


3,735,000 radio families 


fete." F 


full coyerage Bae 


1 ,250,000 television families 


You can utilize this vast audience 
to sell your product with maximum impact 
and at minimum cost... 
Further details about the amazing 
WAAT-WATV Sales Story available upon request. 


waat— WatV TELEVISION CENTER, NEWARK 1, NEW JERSEY 
SJOLEAR FBR COLLAR 2 ak BESS AM & TV BUY 


r Copyright: The contents of this Survey of Buying Power are fully protected by copy- 
_ right. The exclusive estimates of population, Effective Buying Income, retail sales and sales- 


7 advertising controls must not be reproduced in printed form, in whole or in part, without 
4 written permission of SALES MANAGEMENT, INC. 
ndex 
7 
15 
36 
r \ 
07 ‘ 
“ 
: | Over 8300 families in this (beron_\VINELANS 
" . "MILLVILLE 
: | Cumberland County, N. J. Circles a F 
; , UMBERLAND COUNTY 
: _ Are regular readers of local advertisements that boost sales in this 
: ich South Jersey market. Help sell YOUR products in these stores 
through their wide-awake, market conscious newspaper in an area 
: that has a buying power of $90,699,000. 
y 
-| BRIDGETON EVENING NEWS 
. . 
A Wide-Awake, Market-Conscious-Newspaper 
affecting families with a buying power of $90,669,000 
1 
5 
, . Represented By Julius Mathews Special Agency Incorporated. 
: New York e Chicago e Detroit e Philadelphia e Syracuse e Boston 
3 
T MAY 10, 1950 


aan 


.... yes 40% better than 


the national average 


You will find the proof in this volume . . . residents of 
Bayonne spend $284.16* per person for food . 
$81.36 more than the national average. Use THE 
BAYONNE TIMES to reach this quality market. 


and remember 
Bayonne cannot be sold from the outside 
NATIONALLY REPRESENTED BY 


BOGNER & MARTIN 


295 Madison Ave. 228 N. La Salle St. 
New York 17, N. Y. s Chicago, Ill. 


GET YOUR FREE COPY OF OUR 1950 
“STANDARD MARKET DATA 
FOR 
BAYONNE, NEW JERSEY” 


THE BAYONNE TIMES === _| 


NEW J ER S BY am (Continued) The “‘SM’’ symbols mark original, excly- 


sive-estimates by SALES MANAGEMENT. 


rian . RETAIL SALES—1949 MOLE. EFFECTIVE BUYING INCOME—1949 SALES 
TIMATE ADVERTISING 
JM BYLD estimates vee ESTIMATES CONTROLS 
COUNTIES 
CITIES py ee ty N 
(in thousa: jars et Farm 
| Families a } ee 
General 
Mase. 
WET: a. . ,738| . , 34,345 13, 095)... 
Jeuy Cliy......... 318.2| .2135| 89.7) 213,411| 1665] 86,250) 10,284] 6,831| 17,710) D 468,547| .2444| 1,472| 5,293|.......... 2149| 101 
Es 86.6) .0580 22. 75,152} .0587 24,608 3,688 1,257 4,187 F 126,736) .0662| 1,463) 5,761/.......... 0623) 107 
Unies Clty......... 66.4| 0446] 20.5] 92.937| .0725| 23,603] 13.517| 2,186] 5,154) H 87,379| .0456| 1,316| 4,262|.......... 10535] 120 
Hoboken........... 52.4) .0351 15.2 37,289) .0292 19,153 1,675 929 3,461 E 65,963) .0344) 1,259) 4,340).......... .0330) 04 
Nerth Beges....... 41.9| .0281| 12.1] 30,406| .0237| 10,037 102} 300) 1,017] H 66,951| .0349| 1,598] 5,533|.......... os02| 107 
West New York..... 42.3) .0284 12.6 51 059) .0398 16,360 3,143 995 4,118 H 63,814) .0333) 1,509) 5,065).......... 0343) 121 
See 42.6; .0286 11.7 28,716| .0225 11,926 704 719 324 G 65,207} .0340| 1,531) 5,573].......... 0295) 108 


Before using these figures, 


see explanation page 19. 


-Observer City 


A Metropolitan tryout area... that stands out! 


@ Hudson County, New Jersey, with over 
$573,000,000 in Retail Sales and a New 
York type of population. 


@ The map at right shows the Jersey Ops- eV 
SERVER coverage of “Observer City” within \\ 
Hudson County, New Jersey, just across the 


Hudson River from New York. 


e A great newspaper that is welcomed into 
over 46,000 homes every evening. 


Covered by 


a» The Jersey Observer ’) 
National Representatives 


GILMAN, NICOLL & RUTHMAN New York * Boston * —— a © San Francisco 


374 SALES MANAGEMENT 


“PERTH AMBOY-WOODBRIDGE 


“The Raritan Bay Area’. 


countrys PRIME Area 


(Daily Newspaper Cities in Middlesex County) 


/ 
—Here's Proof >* Perth Amboy-Woodbridge New Brunswick 


nn TOTAL RETAIL SALES .. $76,301,000. $68,088,000. 
Soles Management) FOOD SALES ___. $24,001,000. $20,591,000. 
DRUG SALES -. $ 2,067,000. $ 2,050,000. 


A.B.C. CIRCULATION — 24,920 — PRESENT CIRCULATION OVER 26,000 


(September 30, 1949) 


100% Family Coverage Perth Amboy-Woodbridge 


Werth Amboy Evening Nevo — 


PERTH AMBOY NEW JERSEY 


Represented Nationally by WARD-GRIFFITH CO.., INC. *Sister Cities 


sve estimates by SALES MANAGEMENT. NEW JERSEY — (Continued) 


PULATION RETAIL SALES—1949 HOLE-| EFFECTIVE BUYING INCOME—199 | SALES 
W 1/1/50 BYP ESTIMATES ESTIMATES CONTROLS 


COUNTIES 
FOUR STORE GROUPS 
CITIES (in thousands of dollars) 


ee 


General 
Food Mdse. 


° o . 7,127 599 

60,856 27,191 
48 ,337 25,015 
é : 5,038 1,886 
r ’ . 75 ,092 11,116 
13.5 17,740 4,755 


Before using these figures, see explanation page 19. 


THE J.C. WILLIAMS co. 


ASBURY PARK, N. 


THROUGHOUT AA POSTERS e Jr. POSTERS 
CENTRAL EASTERN PAINTED BULLETINS @ Jr. BULLETINS 


NEW JERSEY MEMBER OUTDOOR ADVERTISING ASS’N OF AMERICA 


OUTDOOR ADVERTISING 


“Only paper blanketing the rich Monmouth 
and Ocean County, New Jersey, Market” 
s 
CIRCULATION 22,989 Daily 
Member ABC . blankets a No. 1 New Jersey Market 
CIRCULATION BREAKDOWN BY TOWNS e . 
; 1 wit api *Retail Sales (1949)... $256,691,000 
Asbury Park 5822 Eatontown 256 *Bank Deposits (1949). $215,195,464 
Neptune _ 1992 Shrewsbury | 68 * Population 241,000 
Allenhurst 691) Sea Bright 74 
. - The growth of the ASBURY PARK PRESS MARKET 
Deal 182 Highlands 84 ; 
schlends | 17 (Central New Jersey) continues to smash records. 
Ookhurst 310 Ati. Wigutends |__U7s Last year retail sales soared over $250 million, while 
Bradley Beach 974 Middletown | +53 bank deposits reached an all-time high of $215 millions. 
Neptune City 731 Keansburg . 105 New buildings . . . new store fronts . . . hundreds of 
Avon 461 Keyport 165 new homes . . . all point to the fact that Central Jersey, 
Belmar | 1852 Matawon | 6156 blanketed by the ASBURY PARK PRESS, is now one of the 
New Bedford | 4132. Freehold / 1202 nation’s top markets. 
Spring Lake ‘| : 806 Farmingdale a e 542 *Sales Management—Survey of Buying Power 
Sea Girt | 254 Point Pleasant 1192 
Nensqan eat tases" |7| ASBURY PARK PRESS 
Brielle |__ 157 Toms River 401 “71st YEAR OF LEADERSHIP” 
Long Branch | 806 Seaside Park | 39 Evening and Sunday, Asbury Park, N. J. 
Red Bank | _ 767 Seaside Heights) 81 Market Survey and Dealer Lists Mailed on Request 
Rumson 76 Mantoloking | 43 Telephone Asbury Park 2-3000 
Fair Haven | 64 Manahowkin _ ___ 232 
Holmdel | 41 Other areas 113 
Little Silver | 63) — RADIO STATION WJLK-FM F— 
| TOTAL| 22,989 “Radio Voice of the Asbury Park Press” 


N EW. J ERS EY — (Continued) 


The “‘SM”’ symbols mark original, exclv- 
sive estimates by SALES MANAGEMENT. 


POPULATION 


BY) 


ESTIMATES 
1/1/50 


RETAIL SALES—1949 
BYP estimates 


EFFECTIVE BUYING INCOME—1949 
BY.D ESTIMATES 


ALES 
ADVERTISING 
CONTROLS 


COUNTIES 


FOUR STORE GROUPS 7” = 

— Total Families} Dollars pata = Dollars Gross % ot Ka 
(in % (in (in % i] Furn.- (in % | Per | Per | Dollars | U.S.A.| Mar. 
thou- | of | thou- thou- of General | | House- | Volume thou- of | Cap-| Fam-| from Poten- | ket 

sands) | U.S.A.) sands) sands) |U.S.A.| Food Mdse. Drug | “Radio sands) | U.S.A.) ita ily Farming tial | | 
New Brenswiek sees 43.9) '.0294 12.3 68 , 088: 0532| 20,591 4,632 2,050) 4,677 G 61,075) .0319) 1,391) 4,965).......... -0378) 129 
Woodbridge... .... 34.3) .0230 8.7 13,617] .0106) 6,261) 392 426| ’ H 43,625, .0227) 1,272) 5,014).......... -0191| 8 

1.8 , 344, 6,406; 7,440).......... , . ° . 

TTriTe 4.1 31, "322 0245) 8,186 2,121) 934) 1,1 H 24,538) .0128) 1,740) 5,985).......... -0157| 165 
7.9 21,700} .0169| 7,602 1,116 692) 780) H 43,376) .0226) 1,612) 5,491|.......... -0200) 111 
peese 6.5 48,518) .0379) 9,234 8,309} 1,452) 2,393 H 32,798) .0171) 1,533) 5,046).......... -0228} 158 
eee ans 7. 2.5 13,921) .0108) 3,711 421 ae eee 13,343} .0069) 1,534) 5,337|.......... -0079} 136 
Morris. . .108(b)} 142.7) .0957; 41.5) 118,565) .0925; 32,858 7,929) 2,781) 4,669].......... 164,464) .0858; 1,153) 3,963) 11,377]  .0898) 
Morristown......... 17.4) .0117) 5.1 38,206; .0299 7,722 5,073 847); 2,485 H 29,580} .0154) 1,700) 5,800).......... -0190) 162 
Dover..... 13.8} .0093) 3.9 19,919} .0156 5,826 1,722 520| 1,038 H 17 587| .0092) 1,274) 4,509}.......... -O111) 119 
Die a deinckivccscins 42.0) .0281| 13.9 51,971) .0406 13,446 1,878) 1,618) 2,089).......... 58,264) .0304) 1,387) 4,192 10,661}  .0320) 117 


8 


31,217, 6,622 
23,174] 3, 704| 


© SM, 1950. 


2823) 1,532 
-1248) 1,567 


using these fi 


44.4 


*Withheld to avoid disclosure. 


THE 
PATERSON 
EVENING 


ong WAY OUT FRONT = 


a 

feraet IN NATIONAL ADVERTISING BY 211% 
s 

feree IN RETAIL ADVERTISING BY 24% 


IN SHOPPING AREA CIRCULATION BY 34% 


Why not put your ‘product out front? 


advertise in the 


Paterson Evening News 


Northern Jersey's Greate: Poper 
National Representatives: Story, Bragks & Finley, lac. 


IN CITY CIRCULATION BY 46% 


IN SUBURBAN CIRCULATION BY 15% 


SALES MANAGEMENT 


NEW BRUNSWICK'S 
ily Sales Are 


n¢ HIGHEST of ALL 


New Jersey Cities Its Size or Larger! 


New Brunswick’s retail sales—$68,088,000—average $5,535 per family 
. . . 85% above the U. S. average. Almost double! So high that they 
actually exceed the city’s total income . . . by more than $7,000,000. 


And that’s really something—for New Brunswick’s income averages a 
high $4,965 per family. 


This terrific sales activity registers in food sales 137% above the na- 
tional family average! Drug sales 109%! Furniture - household - radio 


106%! 


It’s clear what’s happening here. New Brunswick family shopping is 
geared to a high standard of living, yes . . . but these huge sales pluses 
emphasize that many more people are jamming city stores daily than 
live within the corporate city boundaries. 


You can’t miss when you blueprint your sales and advertising campaigns 
from cash register receipts—which indicate that the core of the big 
New Brunswick market is much larger than the ABC city zone of 57,271 
people. Your rich potential in this market is paralleled by the coverage 
of the Daily Home News and Sunday Times—each with 100% coverage 
of the city zone and better than 70% throughout the entire ABC market 
of 127,420. 


THE DAILY HOME NEWS. The Sunday Times 


NEW BRUNSWICK, N. J. 
Branch Office: 512 Fifth Ave., New York, N. Y. 


Why take all 
when youmay , 


Reach the WHC OLE! % 


Market 


r 
4, 


. . why miss any important community comprising the 
Elizabeth Daily Journal Market? Here, within a nine mile 
area, live 331,100 people with a per family buying income 
$1,700 higher than the U. S. average. Summary figures in 
this issue of Sales Management are not given for all com- 
munities within the concentrated area of the Journal. To 
help you evaluate the Journal Market here are the 1949 
Total Trading Zone sales figures. 


RETAIL SALES ...... 
Food 
$75,635,000 


Gen'l Mdse. 


Drug 


we eee ee 245,232,000 
House. Furn. 
$15,167,000 $4,807,000 $13,370,000 


Elizabeth Daily Journal 


ELIZABETH, NEW JERSEY 


Special Representatives: WARD-GRIFFITH CO., Inc 


92 
94 
66 


101 


High Buyin 


Big Spending 


HOW ELIZABETH 


ranks among the leading 200 


U.S. cities. 
in population 


in per capita 


COMPLETE CITY COVERAGE 
WITH PLUS CIRCULATION IN 
PROSPEROUS UNION COUNTY 


aa 
NEWSPAPERS 
IN 1 


in total net income 


in per family net income 


g Power— 


net income 


NEW JERSEY — (Continued) 


The “SM” 


symbols mark original, acr 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1949 WHOLE-| EFFECTIVE BUYING INCOME—1949 SALES 
SM wet 7 SALE ADVERTISING 
ESTIMATES ESTIMATES CONTROLS 
SALES Se 
COUNTIES 
main — gross page a Oe 
n thousands jars et Farm 
Total Families} Dollars Dolars Gross % of | ity 
(in % (in (in % Furn.- (in % Per | Per Dollars | U. S.A.| Me 
thou | of | thou- | thou | of General House-| Volume | thou- | of | Cap-|Fam-| from | Poten | it 
sands) | U.S.A.) sands) sands) |U.S.A.| Food Mase. Drug | Radio e sands) |U.S.A.| ita ily | Farming tial | Inde 
@Passaic........... 64.6) .0433 17.7 90,303) .0705 23,343 7,484 1,993} 10,393 F 98,427, .0513) 1,524) 5,561/.......... 0555) 12 
i canccebeen 63.8) .0428 17.4 40,135) ,3014 10,526 434 271 74 H 106,744) .0557) 1,673) 6,135).......... 0458) 107 
ee ET 47.1| .0316 14.0 38,045) .0297 8,442 1,370 a” ee 46,819) .0244) 994) 3,344 18,175, 0274) # 
Tiiedsstelmese 9.8) .0065 3. 11,602} .0090 2,758 613 394 H 12,936; .0068} 1,320) 4,312).......... 0074) 14 
Somerset....... 109(b) 91.2) .0611 25. 61,710) .0482 16,462 2,621; 1,291) 2,038).......... 84,160) .0439) 923) 3,366 8,937| .0486| 
Somerville.......... 12.8} .0086 3.8] 18,513) .0145 4,331 1,747 607} 1,244 H 14,817} .0077) 1,158] 3,899|.......... 0099) 118 
DT, cateccnensenin 32.2) .0216 9.8 33,448) .0261 6,805 1,813  .- eee 41,827) .0218] 1,299) 4,268 16,492) .0231| 17 
ee 10%b)} 393.2) .2637; 107.8] 330,948} .2583) 103,951 23,556) 6,324) 18,496].......... 634,201) .3309) 1,613) 5,883 6,723) - mm 
Elizabeth........... 125.3| .0841! 34.41 127,414) .0904] 34,6121 12,382] 11,9011 9, F 192,044] .1002] 1,533! 5,583!.......... 0067, 
@ See end of state ‘‘Multiple Cities.” © SM, 1950. Before using these figures, see explanation page 2 
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SALES 


MANAGEMENT 


naa teh | 


< Passaic- Clifton 


FIRST AGAIN 


IN FAMILY INCOME 


Passaic-Clifton, first among all major North Jersey markets in 
family income in 1948, is first again in 1949—according to Sales 
Management. With an average income of $5,848 and total retail 
sales in excess of $130,000,000, Passaic-Clifton still offers na- 
tional advertisers a greater sales potential per family than any 
other city in North Jersey. 


Here are more facts about this one-city market: population, 
128,400; buying income, $205,171,000; food sales, $33,869,000. 
Yet Passaic-Clifton comprises only 63% of the ABC city zone. 
Another six municipalities in Bergen County add more than 
73,000 people to the Passaic-Clifton market, bringing the total 
buying income of the ABC city zone to $296,471,000. 


Circulation reports reveal that only one newspaper offers real 
coverage of Passaic-Clifton and its city zone in Bergen County. 
With the largest circulation in North Jersey . . . and the highest 
concentration of circulation of any North Jersey city zone... 
The Herald-News exerts greater advertising influence on greater 
per family income than any other North Jersey newspaper. 


THE HERALD-NEWS 


Passaic-Clifton, N. J. 


50,117 abc audit 1949 — Largest Circulation in North Jersey 
THE JULIUS MATHEWS SPECIAL AGENCY 


id nm on eect nenanae 
MAY 10, 1950 


Plainfield— 


True Population 
72,930 (U. S. Census) 


Based on population, Plainfield’s sales are 84% above 
normal quota . . . indicating a volume of flow of sales 
from outside the cramped 80-year-old corporate city 
limits. Why? All the people who live in the real Plain- 
field (see map)—within a 4-mile radius of city hall— 
don’t show up in Sales Management’s population figures. 
A.B.C. (1940 Census) figures place 72,530 people in the 
Plainfield City Zone. Local estimates say it is now 
81,239, with average family income 20% above the 
State. 


they live. The Courier-News is the only single newspaper 


boat a Sy * vapcopeg oo ger ye As that can do the job for you . . . reaching 91% of all - 
Quality o “ago Ne a asd < An t Pl. af id : homes in the city zone . .. and proving that Plainfield js ° 
te wspaper Cc! y, h this bed By ols 1 Px ae “iy =e 6 an independent, self-contained, industrial and retailing 
ap ae a a ~~ market, where living and shopping habits are local. No 
To get your full share of Plainfield’s big sales vol- other standard size paper enters more than 10% of the somnalill 
ume you have to sell the people who shop there, where homes. Only 5% of the population commute. r aAlbu 
Catron... 
Chaves. . 
PLAINFIELD COURIER-NEWS = ptcingaarn |” 
L - Plainfield, N, J. Colfax. . 
; , , Curry... 
Represented nationally by J. P. McKinney & Son New York Chicago San Francisco B  ciovis 
De Baca 
4 The “SM” symbols mark original, exlu- HP Dona Ar 
NEW JERS A — (Continued) sive estimates by SALES MANAGEMENT. cis, 
POPULATION RETAIL SALES—1949 WHOLE. EFFECTIVE BUYING INCOME—1949 apr tess — 
BYP 1/1/50 ESTIMATES ESTIMATES CONTROLS 
COUNTIES ) SALES - Guadal 
CITIES ‘otummbd eden Net F aie 
n usan 
. ‘ roe | % of |ige 
% | (i (in % Furn~ (in % | Per | Per | Dollars | U.S.A.| Mu Mio. 
thou- of thou- thou- of General House- | Volume thou- of | Cap- | Fam- from Poten- | ket “jc 
sands) |U.S.A.| sands) | sands) |U.S.A.| Food Mdse. | Drug | Radio Code sands) |U.S.A.| ita | ily | Farming | tial | Index Hobt 
Lincoln 
0236 0527} 22,201 «7,852 G ; Oo SRR Los Als 
Union...... -eceeef 38.7] 0226] 9. 15,554) .0121] 5, 813 740| 355] 42275] Ss 56,255| .0293| 1,669] 6,049|.......... 0228) 101 “they 
Linden.............] 33-2} .0223] 8.7] 16,588] .0130] 5,246 674, 126, + 49304] SG 47,787| .0250| 1,439] 5,493|......... 0209} 
Rahway............) 22.5] .0181 6.4) 15,885} 0124) 5,011 502} 252} 2,505) 4H 32,929| .0172| 1,464] 5,145|.......... 0153] 101 MM Luna. 
Westfield...........) 22.1] .0148] 5.8] 16,392] .0128] —«5, 590 841 401 | ER 51,437| .0269| 2,327| 8,868|.......... 0208] 187 Mekin 
Summit........... 19.4] 0130 5.4) —18,202/ 0142] 6,115 537| 369 La H 43,429| .0226| 2,239] 8,042|.......... 0182| 140 Gall 
Warren.............5] 86.7] 0381) 17.1] 40,337) .0315| 12,253 om .° | Sa.i....... 65,632) .0343| 1,158| 3,838 2, 0342, © HE Mora 
Phillipsburg........ 20.4) .0137| 5.7] 12,666] .0090] 4,006 . 87} 595) 4H 26,049] .0136| 1,277| 4,570|.......... 0125) 8 
—e Napa ith 
Total Above Cities... 2,969.4 1.9915) 899.3] 3,233,720)2.5240) 897,432 363,420] 75,883) 199,385).......... 4,801 ,305|2.5049| 1,617) 5,721|.......... 2008 1” 
State Total........... 4,809.8'3.2258| 1,372.01 4,262,738'3.3272| 1,247,9171 384,641| 96,3831 219,0441.......... 7,048,085/3.6771| 1,465| 5.1371 291,3901 3.48101 1 
NEW JERSEY— Standard Metropolitan County Areas 
Atlantic City........ 11] 136.7| .0917| 43.6) 153,033] .1194) 41,213 13,085) 4,851] 5,378].......... 207,049| .1080| 1,515| 4,749]......... ~~ 4082] 118 
N.E.NewJersey.109(b)} 3,419.7/2.2933| 962.1] 3,026,556|2.3622| 903,811| 293,562] 67,300! 164,004).......... 5,307,827|2.7691| 1,552| 5,517)......... 2.5518) 11 
EE: 166] 235.5! .1580 62.9] 231,149] .1805 60,856} 27,191 4,950/ 11,989].......... 336,064) .1754| 1,427) 5,343).......... 1735) 118 
NEW JERSE Y — Multiple Cities 
——- —— 
Passaic-Clifton........ | 128.4| .0861| 35.1] 130,438 .1019 sa = 2,264 na Seana AS sane .1070| 1,598] 5,845)......... 1013] 118 
| | _ i 
: one (Other Mountain States: Arizona, p. 160; Colorado, p. 186; Idaho, p. 230; 
NEW MEXICO— Counties and Cities Svontana,"p. 358: Nevada, p. 367; Utah, p. ‘S40; Wyoming, "p.579) 
City County County City 
Albuquerque ..........+++-4+- Bernalillo GOIEE . cic cccccccssccswoseces McKinley ES EE ee re er _ 
CLS £06 &ranw eninge snes eeeeen Eddy PT. i iws pha Kok oa ele wee ae meee Lea ee Serer Ce ee Santa fe 
Dn catanaevesncessébetacensa =r. ee OS «0.4. cd avcsedesease 
———— 


®Withheld to avoid disclosure. © SM, 1950. Before using these figures, see explanation page 2 
380 SALES MANACEMENT 


Bureau figures 


* 1949 Broadcast Measurement 


*PERCENTAGE DAYTIME LISTENER AUDIENCE of 


KVER MUTUAL 


Albuquerque 
SERVING ONE OF THE NATION’S FASTEST GROWING MARKETS 


e Over 50% Spanish Speaking Element 
e KVER Carries 4 hrs. Spanish Programs Daily 
e Only Station Carrying “A” Time Spanish 
e MGM Shows and Full Sports Coverage 
More listeners for your dollar on KVER. Check Standard Rate & Data 
FORJOE & COMPANY, National Representatives 
WM. T. KEMP, PRES. _ KEITH TYE, MANAGER 


The “SM” 
in estimates by SALES MANAGEMENT. 


symbols mark original, exclu- 


NEW MEXICO — (Continued) 


POPULATION 


ESTIMATES 
JM 


RETAIL SALES—1949 
BYP ESTIMATES 


EFFECTIVE BUYING INCOME—1949 


WHOLE- 
SALE 


SALES 


COUNTIES 
CITIES 


% 
of 
U.S.A.| 


Bernalillo. . . 
P AAlbuquerque 
Catron... 
Chaves... 

Roswell 


McKinley F -2| .0189 
Gallup... ~ -6| .0071 
Mora | ,0064 


Families 


(in 
thou- 
sands) 


33,739 


18,765) . 
32,873) . 


29,224 


2,852) . 


19,693) . 
34,574) . 


19,879 
18,614 


5,596) . 
2,569) . 


6,421 


32,433) . 
22,833) . 
5,377) . 
3,706) . 
3,706) . 


8,425) . 


25,720) . 
20,190) . 


2,264 


FOUR STORE GROUPS 
(in thousands of dollars) 


BY Estimates 


SALES 
ADVERTISING 
CONTROLS 


l 
| General | 


Mdse. Drug 


16,493! 


4,622) 


* 


5,870) 
5,849 


| 
| 
| 


1,185 
4,526 
4,458 


1,339 
3,105 
1,928 

931 


Furn.- 
House- 
Radio 


Volume 
sands) 


| 
160,944 


36, 205) 


27 ,003 


11,897 


12,097 


175,106) . 
3,408) . 
48,958) . 
40,718) . 


18,989) . 
40,924) . 


5,009) . 


27,914) . 
52,806| . 


24,248) . 


9,068) . 
28,277) . 


4,369 


U.S.A. 


-0063 


-0023 


A See end of 


*Withheld to avoid disclosure. 


—. 


state for ‘“SM Standard Metropolitan County Areas.” 


Before using these 


figures, see explanation page 19. 
© SM ’ 


MENT’S 


GEM 
OPOLITAN COUNTY 


10, 


OF NEW MEXICO and ALBUQUERQUE 


Fastest Growing Market in the Southwest 
Must Include 


ALBUQUERQUE 
JOURNAL 


Sold in 


Combination 


INDEPENDENT MORNING—SUNDAY 


EFEFEC REEVE COVERAGE 


ALBUQUERQUE 


TRIBUNE 


A SCRIPPS-HOWARO NEWS PAPER—EVENING 


Combined Circulation Daily *48,142 


Sunday Journal *32,351 


*Sept. 30, 1949—Publishers Statement. 
A “MUST” for Results in New Mexico 


REYNOLDS FITZGERALD, INC. 


REPRESENTED NATIONALLY BY 


SCRIPPS-HOWARD NEWSPAPERS 


SAN JUAN 


McKINLEY. 


VALENCIA 


CATRON 


7 RIO ARRIBA TAOS ood 
} 
e } 
eT i woe TXT 4 
[SANDOVAL " MORA 
\ 
7 | — c+ 
} tsanta ret. 
4 LOS ALAMOS#\” $000 
) 
; 4 
] |Sonto Fe 
“4 } 
” ~ t . 
oo sa 
| 
—— ae ~~ 
SOCORRO 7 . jDE BACA 


[SIERRA 


~ TUNCOLN 


es 
}CHAVES 


Roswe 


JOTERO 


J f feDbY 


DONA ANA tooo colt | 


NEW 
MEXICO 


Copyright by 


Sialét MANAGEMENT 


Hobbs O 


é 


re 


ih. 1949 Retail Sales in Excess of $100 Million 

seed 1949 Retail Sales $50.0 Million to $99.9 Million 
a 1949 Retail Sales $25.0 Million to $49.9 Million 
[25] 1949 Retail Sales $10.0 Million to $24.9 Million 


Cities shown are those having 
retail sales of $15.0 million or 
more in 1949 


NEW MEXICO — (Continued) 


The “SM” symbols mark original, exis 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1949 [HOU EFFECTIVE BUYING INCOME—1949 ~~ 
BYP 1/1/80 BYLD ESTIMATES ae ESTIMATES CONTROLS 
COUNTIES 
FOUR STORE GROUPS 
CITIES (in thousands of dollars) @D Net 
Tota Families} Dollars 
(in % (in (in % % | Per | Per 
thou- of thou- thou- of General of | Cap- | Fam- 
sands) | U.S.A/ sands) sands) |U.S.A.| Food Mdse. Drug U.S.A.| ita ily 
i isadedeighnaien 11.6| .0078 3.2 8,752] .0068 2,450 356 312 -0055} 900) 3,264 
RAGES, 14.9) .0100) 4. 13,300) .0104 2,812 864 607 .0083) 1,063) 3,961 
Rio Arriba:........... 25.1) .0168 5.6] 6,618) .0052 1,587 67 ° -0051} 390) 1,749 
Roosevelt............ 17.7) .0118 4.6] 11,453) .0089 2,527 1,695} 342 -0111| 1,198] 4,611 
Sandoval............. 11.0) .0074 2.5) 2,886| .0023 715 ° 78 -0048} 796) 3,504 
oe) ee 16.4) 0110) = 3.8 7,860) .0061 1,856 542 202 -0054)  632| 2,728 
San Miguel........... 27.4) .0184 6.5] 16,415] .0128 4,171 2,593, 468 -0106| 739) 3,116 
Santa Fe............. 39.8} .0267) 10.4]  36,668| .0286 9,176 2,811) 1,089 -0276| 1,329| 5,088 
Santa Fe........... 28.8} .0194 8. 34,175| .0266 8,128 ° ° .0231| 1,536} 5, 
Sn ciusesscsaben’ 6.5) .0044 2. 4,332| .0034 1,300 254 248 0028) 860) 2,794 
BRIA vende ccsveres 8.6) 0057) 2.1 5,529) .0043 1,340 101 203 -0030| 665] 2,722 
satiate siesiae tid 20.5) .0138 4.8 6,576) .0052 1,550 611 202 -0042| 395] 1,688 
Torrance............. 11.0) .0074 2.8 4,745) .0037 728 221 110 .0034| 579| 2,275 
eS 8.5| 0057) 2.3 7,574| .0059 1,931 542 ° -0055| 1,243) 4,593 
Valonela.............. 26.7| .0179 6.1 8,991| .0070 1,368 1,474 110 .0070| 507| 2,218 
Total Above Cities... 224.3) .1505 07.5) 282,079) .2202} 52,607) 14,522) 3,175 -1871| 1,599) 5,312 
State Total........... 649.6| .4357 171.2] 531,660] .4150| 107,512}  52,611| 16,460) 20,566].......... 710,723| .3709| 1,084] 4,151 
NEW MEXICO— 6% Standard Metropolitan County Areas Le 
Albuquerque......... 4| 106.4] .0714| 30.3] + 129,881| .1014) 24,862) 16,493, 4,622) 9,134].......... | _175,106| .0913| 1,646| 5,779|.......... | 0904) 127_ 
*Withheld to avoid disclosure. © SM, 1950. Before using these figures, see explanation page 19. 
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SALES MANAGEMENT 


85¢ for Product Research; 
Only 15c for 
Market Research 


WHY ? 


BY PHILIP SALISBURY—Editor, Sales Management 


This recent SALES MANAGEMENT article analyzes the results of a survey among 
100 leading manufacturers on the subject of how much they spend for market re- 


search and how they spend it. 


In commenting on the results, SM Editor Salisbury says: “It has long been sur- 
mised that there was a lop-sided balance between learning how to make better prod- 


ucts and learning how to find better distribution techniques, but facts have been 


largely absent until now.” 


lea —— 


This new poll gives the facts. It shows the ratio between product and market research, 


ee 


the most useful functions performed by market research, the attitude of top manage- 
ment toward market research, who bosses market research and the average number 


of employees in this activity. 


You can obtain a free reprint of this article by writing “Readers’ Service,” SALES 
MANAGEMENT, 386 Fourth Ave., New York 16, N. Y., and referring to this ad- 


vertisement. 
Sally Mamanemnnt 
Y 


THE MAGAZINE OF MARKETING 
386 Fourth Avenue, New York 16, N. Y. 


ei 


“4 


NEW YORK 


Cities shown are those having 
retail sales of $15.0 million or 
more in 1949 


Copyright by 


BERR 1949 Retail Sales in Excess of $100 Million Sale MANAGEMENT 
FF 1949 Retail Sales $50.0 Million to $99.9 Million 
: 1949 Retail Sales $25.0 Million to $49.9 Million 


1949 Retail Sales $10.0 Million to $24.9 Million 


Ln cctimate: by SALES MARAGEDENT. (Other Middle Atlantic States; New Jersey, p. 370; Pennsylvania, p. 470) _. N E \WeSY '@) RK 
City County City County City County 

Albany ... ceccecesccces. cece Many PE, wip eeckerieeenennneeneee Oswego DE cikiwnnc ax mereawns W estchester 
PAEMROSTGRMR «cece sveces ...- Montgomery SE ok Sek vce wees oceee- o sOmtare oO Scr re Herkimer 
See os teecs- co. oR SYURR i” errrrer Perr ere Nassau ED cevecess sebe caer .. «Niagara 
PP usvbectséecnpaeeeevicatng Suffolk ee ee ..Warren Long C0. dn wie 4 4 . Nassau 
Ny EE See es See oe ere Genesee ES Tee Peeler Fulton iiss id wae wd Franklio 
OGD $62 4+. <ewod covegeceees Dutchess Hempstead Township ...........-Nassau Miameare@eck «.. 6... cc00ces Westchester 
DNR, sccbcasecewstac®wen Broome SCT OPC OCF ret eee Herkimer ES pare arenes St. Lawrenet 
strate hon ens ...» Westchester EEF ikh bs ade ee meatal ..- Steuben Middletown .....-...2-0:: . Orange 
a ae a a ancy Sas a reeeniiieae Erie EIN SEE ....+-Columbia ea Westchester 
EOGMEMIONS <<. cccosecsces .-»Ontario POO ttn es .ceeven gvsowrenwaen Tompkins Mount Vernon .......------: Westchester 
Ti. --2dceebe Vee aebadan caeecdae Albany POI nn cic sw tate veevs Chautauqua EL eee ee ae . Wayne 
See eee Steuben Johnson City ....... iat euaielia Broome Newburgh ......:sccccecees: Orange 
RED So cdhwswhdae dnedewens Cortland DOMED: 2006 cscednvceeees ceNen Fulton Dewy Meee. vk cawccesves W >stchestet 
eee eee ee Chautauqua NS SEF OTC COTTER Ee Erie oe Ree 5 Counties 
Elmira Sain wiikianse/betaar aia Chemung PND a6 sc ace dros ceccntoes .-- Ulster Niagara Falls eta Saal plea o> « « 
Endicott ......-+.eeceeees ...++Broome Lackawanna .......-.--sesecsscves Erie North Hempstead Township. - - - - -Nassal 

ue 
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J 


a ee — 
| 
NEW YORK 


WORLD'S GREATEST Grocery Market 


| First in... 


< | 
| GROCERY NUMBER OF | NUMBER OF NUMBER OF 
) ae SALES = | WHOLESALERS RETAILERS CHAINS 


2: — 


Population __ 13,720,500 
Grocery Sales _. $2,788,283,200 
No. Wholesale Grocers . 314 
No. Independent Retailers 21,875 
No. Chain Stores | . . 3,211 


GROCER-GRAPHIC 


World’s Greatest Major Grocery Mar- 
ket Newspaper, Blankets the World’s 
Greatest Grocery Market, Reaching 
15,237 Grocers Distributed As Follows: 


a 


] 


Wholesalers 559 YOU must sell the men who 
T Independent Retailers _. 12,125 stock the grocery shelves 
om ; to sell this 2.78 billion dollar con- 
Chain Stores. .......... 2,553 sumer market. 


EEA penieey enue ou 


386 Fourth Ave., New York 16, N. Y. 
MID WEST PACIFIC COAST 
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ALBANY. .. 267 Above U.S. Average in INCOM E! 


INCOME per Family QUALITY of MARKET INDEX 
U.S.A. $4,474 ALBANY {3 above U.S.A. average 


NE (“Sales Management” survey) 17% above State average 
W YORK STATE = 5,602 Ai pANY .... 74th in POPULATION — 


ALBANY 5,640 36th in Per Capita Income 
ALBANY’S GREATEST SELLING POWER... 


the TIMES-UNION 
\V The Times-Union is 1st Albany Daily in Circulation 


V The Sunday Times-Union has the biggest circulation 
between New York and Montreal 


This i 

V The Times-Union is 1st in Advertising Lineage §..: 

*@*eeeee#eeses @eeee¢eeée | 

uty Albany TIMES-UNION | ~~ | T 
*eeee#?e?e* @€eeeeeee 

A HEARST NEWSPAPER Represented Nationally by HEARST ADVERTISING SERVICE — ‘2! 

loc: 

this 

Kn 

NEW YORK— (Continued) neuen Te SALES MANAGEMENT aci 

int 

City County City County City County ie 
North IE na sk 0.08. 00K Niagara PEER. Keniveisvcsscnenevenua Clinton Schenectady ...-..---++ees-- Schenectady 
POOTUIE 00 cccetcccsisevecuevas Chenango OO RS err Westchester DOOGEEEG oo ones cccss cacscons Onondaga 

PEVEGR ccccccce eeccves-cosvee Rockland DE EEE Ss an00 cacmancicsscveses Orange TMD. vc coccenereseces Westchester # In th 

Ogdensburg ...--..cceecee St. Lawrence DEE sccccecncecuscven Dutchess NE oo onc ccs wag tess ee sn Erie New 

Olean CECUR+ 160+ CHEER EREHED Cattaraugus a ok aaa hg biel oe ek oan Monroe TECY occcccscccevencnctvcses Rensselaer | 

— Be oe ae ne —o- EY, Wied hahaa waite esokeaeeraes Oneida OE er reer Oneida mor 
Ossining ......... / a : a . z Wesnianmee BE 6ebee. cvgestsacecetsnen Westchester Watertown dene dnea orem ae’ = 

SD dx+ntesonssaeterksncued Oswego IN a eked vo we wee oe Cattaraugus CEE ccccncct rade eenses ae Albany ie 
Oyster Bay Township .......... Nassau Baremne Lake o.06cse.cevecvass Franklin neg he ee Allegany 

PUMURMIND oo: bess ccctew-dccceces Suffolk Saratoga Springs ............. Saratoga White Plains ............... Westchester whic 

CE © ree ae eG ee Westchester OE EE EE ee Peres Or Westchester TE. i weed ewons eareeees Westchester ; 
imp: 
Sch 
Ay RETAIL SALES—1949 — EFFECTIVE BUYING INCOME—1949 Den NG P 
BYP 1/1/50 CLD estimates ESTIMATES CONT - 
COUNTIES SALES — stro 


FOUR STORE GROUPS 
(in thousands of dollars) 


General 


AlNew York City..|........ 


A See end of state for “SM Standard Metropolitan County Areas.”’ SE ag ee ee = i. 
1 The City of New York includes the Counties: Bronx. Kings, New York, Queens and Richmond. © SM, 
vs: SALES MANAGEMENT Mi 


Tid) (teas 


age 


4 


f ° 
Pye 


Albany, N. Y., the nation’s second largest Capital, is 
given the highest Sales Management Quality of Market 
Index of any major city in New York State. That 
means highest in spendable income, in sales potential for 
quality merchandise, for the people living in Albany. 
This index does not apply to the scattered smaller com- 


munities and rural areas round-about. 


HIS is a vital point because in reaching the 

Albany market you naturally will want in- 
tensive penetration and impact in this rich 
local buying power—full coverage of it—and 
this is offered by the evening newspaper—the 
Knickerbocker News—exclusively . . . through 
a circulation built entirely on merit and reader 
interest without premium or cut rate offers 
for subscription. 


In the Albany ABC City Zone the evening Knickerbocker 
News has nearly a third more circulation than does the 
morning paper. 


In the ABC Trading Area, there is another point on 
which to be careful. This “Trading Area” includes the 
important self-sustaining industrial cities of Troy and 
Schenectaly. No Albany newspaper can adequately 
cover Troy and Schenectady, each of which enjoys 


strong locs| newspapers saturating their markets. In 


as New York's 
Best Market 


So Be Careful! 


this Albany ABC Trading Area, if one deducts the 
circulation of Albany newspapers in the Troy and 
Schenectady city zones, which does little more than 
weakly duplicate the local papers there, in the bal- 
ance of the Trading Area the evening Knickerbocker 
News also delivers clearly superior coverage to that of 
the competing morning paper. 


O either way—by Albany City Zone, or by Albany 
City Zone and Trading Area (omitting the dupli- 
cation of Troy and Schenectady newspapers) the evening 
Albany Knickerbocker News is the economical, effective 


way to cover this top-potential large market of New 


York State. 
ha 1949 retailers of Albany put 186% as 


much of their newspaper advertising in the 
evening Knickerbocker News as in the morning 


paper... 
than in the competing morning and Sunday 


indeed over a million lines more 


combined, (although the evening Knicker- 
bocker News does not carry any advertising of 
alcoholic beverages or of taverns, bars, etc., 
which feature them). In the general or nation- 
al field, taking grocery product advertising for 
example, the evening Knickerbocker News last 
year carried 790% (yes, nearly 8 times) the 
volume of the morning newspaper. 


THE ALBANY KNICKERBOCKER NEWS 


One of the 21 Gannett Newspapers 


Represented Nationally by J. P. McKinney & Son 
MAY 106. 1950 


San Francisco 
387 


New York Chicago 


tories... 


retail sales . 


The old corporate limits of Bingham- 
ton, as listed in Sales Management’s tables, 
hold only 54% of the population . . . 56% 
of the buying income .. . and 69% of the 
. - of the actual market—a sin- 
gle urban community ... homes, stores, fac- 
extending in a solid concentration 
along six miles of the Susquehanna Valley, 
as shown in the map... and as covered by 
the Binghamton Press—daily and Sunday. 
Be sure to remember these facts—and that 
the Binghamton Press covers the entire area, 
reaching more than 80% of the homes in 
every part of it. 
Sales Management’s new estimates for the 
Binghamton Metropolitan District. 


The following table gives 


BINGHAMTON—4th Largest Up-state New York Market 


Population — 184,400 
METROPOLITAN BINGHAMTON — 


As established by U. S. Department of Commesee 


ty RETAIL SALES—1949 — EFFECTIVE BUYING INCOME — 1949 wns 
ISING 
BYP 1/1/50 ESTIMATES nan ESTIMATES NTROLS 

COUNTIES ‘ 
CITIES | | ‘int ad aes Net F: 

(in thousands jars arm ual 
Total Families} Dollars Dollars Gross % of a 
(in % (in (in % Furn.- (in % Per | Per Dollars | U.S.A.) Mar 
thou- of thou- thou- of General House- | Volume thou- of | Cap- | Fam- from Poten- | ket 
sands) | U.S.A.) sands) sands) |U.S.A.| Food Mdse. Drug Radio Code sands) |U.S.A.| ita ily | Farming tial | Index 

Binghamton.......... 89.9) .0603 26.8}  102,747| .0802 21,278 20,457, 2,746) 7,442 F 102,315) .0628) 1,338) 4,489).......... 0675) 112 
Endicott eee 23.2) .0156) oa 21,580) .0168 6,047 2,166 530 H 29,514| .0154| 1,272) 4,340).......... 0159) 102 
Johnson City......... 22.0, -0147| 6.1 12,668) .0099 4,615 N.A. 448 446 H 27,969) .0146; 1,271) 4,585).......... 0132) 9% 
——_——_| od Jae ——— — - | ——— — 

Bal. Metro Area...... 49. 3) .0331| 0.0 19,392) .1069 5,331 901 sd RR 64,685) .0928| 1,310) 4,790).......... 0300) 9 

Ss ee al | | 
| 

Combined Total 184.4) .1237 53. A 156 ,387| .1221) 37,271 23,524' 3, "haa ] Se 224,483 1,217| 4,220 11,7491 1199) v7 

1m BINGHAMTON PRESS 
One of 21 Gannett Newspapers 

Represented by J. P. McKinney & Son New York Chicago San Francisco 


NEW YORK — (Continued) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


ithheld to avoid disclosure. 


Pry ESTIMATES RETAIL SALES—1949 br +1 EFFECTIVE BUYING INCOME—1949 pa 
SM BY 1 ESTIMATES ones BY 1 ESTIMATES CONTROLS 
COUNTIES a een | j 
CITIES in ae ~ p sollere) Net F: Qua- 
(in thousands of dollars e arm 
‘Total Families} Dollars Dollars Gross % of | ityot 
(in | % | (in (in | % ) | Furn.- (in | % | Per | Per | Dollars | U.S. A.| Ma 
thou- | of | thou- thou- of | General | House- | Volume |  thou- of | Cap-| Fam-| from | Poten-| ket 
sands) | U.S.A.) sands) sands) [(|U.S.A.| Food f Mdse. Drug | Radio Code sands) |U.S.A.| ita ily Farming tial Index 
Bence beta a 

Broome. .. ..19) 184.4) 1237 53.2 156,387} .1221 37,271) 23,524 3,901 < Sea 224,483) .1171| 1,217) 4,220 11,749 1199) 97 
ABinghamton 89.9) .0603 26.8 102 ,747| .0802 —— 20,457 2,746 7,442 F 120,315} .0628/ 1,338) 4,489|.......... 0675} 112 
Endicott. . 23.2) .0156 6.8 21,580) .0168 6,047) 2,166 530 887 H 29,514] .0154| 1,272] 4,340).......... 0159} 102 
Johnson City 22.0) .0147 6.1 12,668) .0099 4,615) as 448 446 H 27,969} .0146) 1,271} 4,585).......... .0132} 
Cattaraugus... 77.0} .0516 23.0) 64,640/ .0504 14,660) 9,103) 1,704) 2,885].......... 88,778) .0463) 1,153) 3,860 16,354 0486) 
ee pe 0166 7.1 32,126} .0251 7,005) 7,434) 808 2,067 H 34,646) .0181) 1,403) 4,880).......... 0199) 120 
Salamanca 9.6] .0064 2.9 9,567) .0074 2,594! 957} _ ° H 11,428) .0059| 1,190) 3,941].......... 0065) 102 
Cayuga... 72.3) .0485 22.1 57,443) .0448 14,396) 5,450, 1,322; 3,262].......... 85,814 .0448| 1,187) 3,883 17,610} .0455| 
Aubers.. ‘ 40.5| .0272 12.0 41,933! .0328 10, "768! 5,276 Re “14 3,198 H 56,175| -0293| 1,387) 4,681].......... .0299' 110 

See end of state for “SM Standard Metropolitan County Areas.” Before using these 


figures, see explanation page 19. 
©@s 


Big-name industries . . . like American 
Locomotive, Columbian Rope, Enna 
Jettick Shoes . . . guarantee Auburn’s 
high buying income $4681 per 
family. 

And Auburn families spend liberally 


pe AUBURN, N. Y. Key City of Famous Finger Lakes Region 


—a total of $41,933,000 for retail goods 

. . 75% of their income. Family 
retail sales, as well as food, general 
merchandise, drug and _ furniture- 
household-radio sales top the U. S. and 
State averages by substantial margins. 


Manufacturers interested in factory space in 
- growing area are cordially invited to write 


AUBURN, N. Y. 


for assistance—Al Patrick, Ady. Manager. 


THE CITIZEN-ADVERTISER *” 


per of Proven Influence in 83% of Auburn's Homes 
The Julius Mathews Special Agency, Inc 


— 


SALES MANAGEMENT 


‘ancisco 


i, exclu 
| EMENT. 


£ 
Again e e e ELMIRA Offers LARGEST 
SALES PLUS of all State’s Major Markets 


It’s the same story year after year — agement’s tables on this page for the total 

Elmira showing its heels to all New York figures. 
major markets. No other independent mar- Elmira’s fine modern department stores, 
ket over 50,000 population can equal the 49% specialty shops and super-markets are out- 
margin by which Elmira tops the U. S. per standing all across southern New York State. 
capita sales average. Not even New York And that’s only part of the story. The 
City. Elmira is No. 1 in the whole state. Elmira newspapers are typical of, and set a 
This terrific tempo persists all across the pace for, this fine market . . . They provide 
board . . . 29% above the U.S. per capita in complete coverage of the city zone and reach 
food sales . . . 48% in general merchandise 74.7 of every 100 homes in the entire ABC 
% in drugs . .. 114% in furniture- Trading Area market of 214,688 population. 


household-radio! Take a look at Sales Man- 
Industrial Employment, Elmira, Mar. 1950; 10% over Mar. ’49—63% over Mar. °40 


THE ELMIRA STAR GAZETTE & ADVERTISER - THE SUNDAY TELEGRAM 


Gannett Newspapers 


Represented by J. P. McKinney & Son New York Chicago San Francisco 
The “SM"’ symbols mark original, exclu- ° 
sive estimates by SALES MANAGEMENT. NEW YORK— (Continued) 
POPULATION RETAIL SALES—1949 WHOLE-| EFFECTIVE BUYING INCOME—1949 SALES 
x. ESTIMATES SM SALE SM ADVERTISING 
M 1/1/50 ESTIMATES ones ESTIMATES CONTROLS 
COUNTIES 


FOUR STORE GROUPS 


CITIES (in thousands of dollars) Net Farm Qual- 

Total Families} Dollars Dollars Gross % of | ity of 

(in % (in (in % Furn.- (in % | Per | Per | Dollars | U.S. A.| Mar- 

thou- of thou- thou- of General House- | Volume thou- of | Cap- | Fam- from Poten- | ket 

sands) |U.S.A.] sands) sands) |U.S.A.| Food Mdse. Drug Radio Code sands) |U.S.A) ita ily Farming tial Index 
Chautauqua........... 128.4) .0861 39.4 97,623} .0762 25 ,022 11,987] 2,205) 4,782).......... 158,991] .0829] 1,238] 4,035) 21,303] .0815) 95 
Jamestown......... 43.6] .0292 14.3 48,324] .0377 11,919 8,329 1,241 2,782 G 64,118] .0335] 1,471] 4,484].......... -0339} 116 
@Dunkirk.......... 19.7] .0133 5.7 12,398] .0097 6,255 2,483 515 1,326 H 25,560} .0133] 1,297] 4,484].......... -0122] 92 
Chemung.......... 49 85.2) .0572 26.1 81,117] .0634 18 ,550 10,484] 2,000} 5,150).......... 116,545] .0608) 1,368] 4,465 5,894)  .0609) 106 
AElmira........... 53.1] .0356 16.9 68,139} .0531 13 , 876 8,524 1,866 4,986 G 78,042} .0407] 1,470] 4,618].......... 0434] 122 
Chenango............ 37.9} .0254 12.0 30,739} .0240 6,634 2,801 444 Re 45,115) .0235] 1,190) 3,760 19,578}  .0240} 94 
eee 10.0} .0067 3.3 12,080} .0095} © 2,681 2,263 167 344 H 12,173| .0064| 1,2171 3,6891.......... -00741 110 
A See end of state for ‘SM Standard Metropolitan County Areas.” Before using these figures, see explanation page 19. 

@ See end of state ‘Multiple Cities.’’ © SM, 1950. 


STATION 
in a 
ELMIRA, N. Y. QUALITY 


QUALITY OF MARKET INDEX 122 AREA 


AMERICAN BROADCASTING CO. 


Only One Way to START BUYING ACTION 
in the $400,000,000 BUFLOPOLE MARKET! 


America’s Richest Concentrated Market 


... Where more than a quarter-million consumers of merchandise, who willingly 
pay for quality, are giving their buying preference to the makers of products 
who invite their patronage by messages in the ONLY NEWSPAPER that speaks 
their language . . . the DAILY NEWSPAPER with more penetrative ciroulatial 
than 95% of all dailies in America. 


ea 


o~” EVERYBODY'S DAILY 


EVERYBODY'S BUILDING BUFLOPOLE, N. Y. 


National Representatives: SHANNON & ASSOCIATES, Inc. 


New York, Chicago, Detroit, Atlanta, Kansas City, St. Louis, San Francisco, Los Angeles, Cleveland 


. The “‘SM” symbols mark original, excl 
NEW YORK— (Continued) sive estimates by SALES MANAGEMENT, 
POPULATION RETAIL SALES—1949 WHOLE-| EFFECTIVE BUYING INCOME—1949 SALES 
hs ESTIMATES Sy SALE avy ADVERTISING 
M 1/1/50 LD ESTIMATES ones ESTIMATES CONTROLS 
COUNTIES 
CITIES “Gn thousands of dollars) Net F Qui 
n thousands ars e arm 
Total Families| Dollars ELD | voliars Gross | 7,04 | id 
(in % (in (in % Furn.- (in % | Per | Per | Dollars | U.S.A. 

thou- of thou- thou- General House-| Volume thou- of | Cap- | Fam-| _ from Poten- | ket 
sands) | U.S.A.) sands) sands) |U.S.A.| Food Mdse. Drug Radio Code sands) |U.S.A.| ita ily |. Farming tial | Inde: 

SR cccscacevseeas 52.8) .0364 14.0 33,810) .0263 8,098 3,700; 1,000; 1.808).......... 59,132) .0309) 1,120) 4,224 12,118} .034) « F 
Plattsburgh......... 20.0) .0134 5.7 21,401; .0167 4,465 3,325 967 987 H 25,566) .0133) 1,278) 4,485).......... 0143} 107 
Columbia............. 44.0) .0295 14.0 30,508) .0239 8,011 1,940 432 a, 44,719) .0233) 1,016) 3,194 14,923 0247) #4 
Hudson ; ; 11.6) .0078 3.5 14,643) .0114 3,882 1,555 234 800 H 17 ,684| .0092) 1,524) 5,053)......... -0096} 123 
rey 34.8) .0234 11.0] 31,961) .0249 6,898 3,509 67] | 1,282].......... 40,034) .0209) 1,150) 3,639} 13,155]  .0226) 97 
Cortland , 18.1) .0121 5.9 21,956; .0171 4,759 3,341 565; 1,099] H 28,429) .0149) 1,571) 4,818).......... 0150) 124 
Delaware. . 44.2) .0296 13.2 33,826) .0264 6,444 1,278 644 _, ae 45,065; .0235| 1,020) 3,414 — 0256) 8% 
Dutchess.......... 128.2) .0860 38.2} 114,201) .0891 32,483 12,852) 2,676; 3,064).......... 171,684) .0896) 1,339) 4,494 18,350}  .0887| 103 
Poughkeepsie. ...... 44.7) .0300 13.8) 64,637) .0505 18,288 10,863) 1,570) 2,304 G 63,674) .0332) 1,424) 4,614).......... -0378} 126 
ere 13.8} .0092 3.9 10,735} .0084 3,674 1,137 292 — Serer 18,505) .0096) 1,341) 4,745).......... -0092) 100 
Erie... .-+++. 24] 888.1) .5956) 248.4) 752,600) .5875; 188,494) 140,971) 18,748) 36,251].......... 1,252,968) .6537) 1,411) 5,044) 25,557]  .6221) 10 
ABuffalo........... 620.2) .4160| 175.41 623,153! .4864! 150,122) 137,426] 16,093 32,062] B 875,553! .4568| 1,412 4,992| eubaw mess -4575) 110 
A See end of state for “SM Standard Metropolitan County Areas.” © SM, 1950. Before using these figures, see explanation page 19. 


GR. BIG TIME 


ALL THE TIME IN BUFFALO 


Sparked by Columbia’s great galaxy of headliners, WGR’s audi- 
ence ratings have soared to new highs in 1950. . . morning, 
afternoon and evening. WGR now is THE “buy” in Buffalo! 


COLUMBIA | 
re NETWORK </f 


Leo J. (‘‘Fitz’’) Fitzpatrick I. R. (“Ike’’) Lounshrry 
RAND BUILDING, BUFFALO 3, N.Y. 
Buffalo’s Columbia Network Station - National Representative, Free & Peters, Inc. 


390 SALES MANAGEMENTHE? 


Blankets the great 8-county market of 


Western New York where more people 


_ BUFFALO’S 
. ; live than in any one of 16 states—and 
a where retail sales are greater than in 
= any one of 17 states. In selling this 
market of 1,400,000 your dollar in the 
NF SPAPE R Courier-Express buys greater impact 


284,000° SUNDAY CIRCULATION 


on the families with more money 
to spend. 


*A.B.C. Audit 9/30/49 


J 
AND GROWING EVERY WEEK BUFFALO 1 wo: 
iit Courier) 2. 
ce EXPRESS | 
It Gets Results We acc. sccacne. anmen & SCOTT 
: BECAUSE | | 
~ It Gets Read Thoroughly 


ane A _ ot a 


guto™ Sell the News readers 
mm 9 or? 3 
on | aw 19 sd puditneig ey ® er 


5751 110 ews wn ¥ Bb. sie 
page 19. : evernind verti an wre v.> and you sell the 
— 4 ~_ putto o spioY “ spore 2 -s 
rove yenind aia s 4 
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ny 71: 
i oro ve ° qne aS - 
1 3 Se ce Un BUFFALO 
: ep AN 
E dio Ol a MARKET 
n e a 
oh Bd me yer tisins 
di = ea Gener® 
ing, s\N} | ¥ ee | 
falo! 
a BUFFALO EVENING NEWS 


EDWARD H. BUTLER KELLY-SMITH CO. 


Editor and Publisher National Representatives 


WESTERN NEW YORK’S GREAT NEWSPAPER 


$3,226,000 
Monthly Payroll 


Has a Lot 
To Do With It... 
> 


Gloversville-Johnstown’s retail sales reached $34,078,000 in 1949 
. ++ 99% above the 1945 level. 


These normal peacetime gains point to Gloversville-Johnstown as 
a steady flourishing market meriting increased attention from 
advertisers from year to year. Retail and food sales are well above 
the national per capita... food by 36%)! Our families are work. 


ing hard ... earning big money. . . buying big grocery orders, 


A $3,226,000 monthly payroll has a lot to do with it—paid to 
15,000 workers in the Gloversville-Johnstown area by companies 
like Knox Gelatine, Fownes Bros. (gloves), Beechnut Packing 
Co.... 


Gloversville-Johnstown make up a single sales and coverage pattern 
—for volume sales at truly low cost . . . compact shopping center, 
aggressive retailers, well paid customers, the same wholesalers 


and a solid localnews impact all across the market. 


LEADER—REPUBLICAN—HERALD 


Over 15,000 Every Business Day 


Represented Nationally By The Julius Mathews Special Agency, Inc. 


NEW YORK— (Continued) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


ree 
BYP 1/1/80 


RETAIL SALES—1949 — EFFECTIVE BUYING INCOME—1949 


SALES 
ADVERTISING 
BYP ESTIMATES ESTIMATES CONTROLS 


COUNTIES 


FOUR STORE GROUPS 
(in thousands of dollars) 


General 
Food Mdse. 


11.5! . 


2,921 565 
5,519 607 
3,484 1,018 


7,163 49,635] . | 


8,333 48,335) . 
2,622 15,130) . ° 102 
1,887 11,840) . -0066) 106 
11,590 ’ 49,103) . | ° % 


7,124 , 29,412) . 1M 
2,941 11,227| . S| 


@ See end of state “‘Multiple Cities.”’ 
2 Saranac Lake is in Essex and Franklin Counties. 


*Withheld to avoid disclosure. Before using these figures, see explanation page 1%. 
© SM, 1950. 


Dollars are spent by people. To find out who’s doing the 
spending in every state, county and city, See Page 109. 


—adv. 
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SALES MANAGEMENT 
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ilers 


A design for Living...and SELLING 


General Merchandise Sales 147% Above U. S. per Capita 


147% plus in general merchandise sales One-half of the county’s farms are served by 
means only one thing, — that Herkimer is the Herkimer City Zone stores. Industrial payrolls in 
busy shopping center for farm and industrial the market average over $3,000,000 monthly. 
families in this area who want the comforts of Your dealers are doing a great job turning the 
life... and BUY THEM. larger part of this farm and industrial income 


into SALES 


powder to farm equipment. 


; of every type of product from face 
A progressive population and sound dealer 


promotions are building an increasingly impres- 


sive volume of sales in the Herkimer City Zone, 


year after year. Five years ago, the market was And they are able to do this because the 
responsible for 53% of Herkimer County’s sales. Herkimer Telegram is the daily buying guide 
Today . . . with sales totaling $28,845,000 . . . throughout the entire market . . . 87% home- 
it accounts for 69%. delivered. 


Advertising in the Telegram Pays Off .. . with Increasing Dividends from Year to Year. 


The Herkimer Telegram ...... Herkimer, N. Y. 


Represented Nationally By The Julius Mathews Special Agency, Inc. 


The “SM’’ symbols mark original, exclu- ° 
sive estimates by SALES MANAGEMENT. eT ee eo NEW YORK— (Continued) 
Sores ree - RETAIL SALES—1949 a og EFFECTIVE BUYING INCOME—1949 a 
ESTIMAT 
SM Beanie BY estimates pone ESTIMATES CONTROLS 
Te AS ante 2 
COUNTIES riFeoo l ] ] ] 
} FOUR ee ope er } - Oust 
CITIES | (in thousands of dollars) Net | arm ual 
Total Families} Dollars = , Dollars | Gross % of | ity of 
(in % (in (in % | Furn.- (in | % Per | Per Dollars | U.S. A. | Mar- 
thou- of thou- thou- of General House- | Volume thou- | of | Cap- | Fam- from Poten- | ket 
sands) | U.S.A.) sands) sands) |U.S.A.| Food Mdse. Drug | Radio Code sands) | U.S.A.) ita ily Farming tial Index 
ee 47.1 016) 13.7 34,519| .0269 7,044 4,002! 743, 1,881).. 50,575| .0264| 1,074) 3,692 14,606] .0276) 87 
Batavia need 18.4) .0124 5.5 22,231) .0173 4,555 3,618) 466) 1,499 H 25,746} .0134) 1,399) 4,681|....... -0144| 116 
Greene oe 29.1) .0195) 9.7 20,626) .0161 5,607 1,309 512! 568]. ... 32,868) .0171| 1,129) 3,388 8,671 .0173) 89 
Hamilton bad 4.0 - 1.3 3,035) .0024 791 124| 32 ys) 6,882} .0036) 1,721) 5,294 47} .0031) 115 
| 
Herkimer... . .169 64.8) .0435 19.2 41,631) = 10,399 4,864) 799) 1,718 64,113 -0334) 989) 3,339 13,221 -0352) 81 
Little Falls. . 12.6) .0084 3.7 9,908) .0078 2,415) 1,031) 222 466 H 14,210} .0075| 1,128) 3,841).. ; .0078) 93 
@Herkimer......... 12.1) .0081 3.4 12,197) 0095 2,109) 3,248) 133 S§731.... 12,603} .0065| 1,042) 3,707 + -0077; 95 


@ See end of state ‘Multiple Cities.” *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 


10% of Income for Retail Purchases 
IN THE LITTLE FALLS MARKET 


Farmers and industrial wage-earners have more ducing bicycles, food products, paper, shoes, garments, 
money today than ever before . . . and they're spend- machinery, caskets, boats, furniture . . . and by pros- 
ing it for everyday necessities and products formerly perous farmers operating modern farms with the latest 
price! beyond their reach. mechanized and scientific equipment. 

\ good 70% of income is spent for retail goods in You can sell this market with the assurance of big 
the Little Falls Market—by 20,000 skilled workers pro- results at small cost . . . through the Little Falls Times. 


LITTLE FALLS TIMES 


LITTLE FALLS, N. Y. EVENINGS ONLY 


WE REPEAT: 


There’s a Lot of Buying Where a Lot of 


People Work for a Lot of Money 


Families in Amsterdam—rug manufacturing cen- 
ter of the world and home of other great industries— 
live well . . . push big money across retail counters. 
See for yourself, in this table, how Amsterdam is far 
out in front of U.S. and New York State buying 
trends. 


Yes, and there’s a lot of selling done by the Re- 
corder—read by all city families, reaching more than 
two-thirds of the homes in this entire market of 62,- 
000 people. 


PER FAMILY SALES 


N.Y. 
$3,084 
795 
411 
72 


Amsterdam 
$3,376 
947 
412 
102 


Retail Sales 
Food 
Genl. Mdse. 
Drug 


AMSTERDAM EVENING RECORDER AMSTERDAM, N. Y. 


Montgomery County’s ONLY Daily Newspaper 


NEW YORK — (Continued) 7 


POPULATION 


Gy ESTIMATES 
1/1/50 


RETAIL SALES—1949 
ESTIMATES 


a 


The “SM”? symbols mark original, exely- 


EFFECTIVE BUYING INCOME—1949 
ESTIMATES 


sive estimates by SALES MANAGEMENT. 


SALES 
ADVERTISING 


Ses ~°~gay 


MAA VARA. MRA RAMS. MAAR RRR RSS. 


Peer eee 


pppnneeeeeneneneenenneeenennennnnn: 


CONTROLS 


COUNTIES | 


| 
CITIES | 
Total Families} Dollars 
(in % (in (in % 
thou- of thou- thou- of 
sands) |U.S.A.| sands) | sands) (U.S.A. 


85.8) .0575| 
Watertown. . 36.9} .0248) -0340/ 9,021) 8, 484 2,280 0303} 122 

Kings. 2,910.5 1.9621) 1,888,306)1.4480) | 644,745) 210,474 111,737 4,290,617|2. 9442) 100 
1Brooklyn =| ory bientonesies 


| oa | | | 

12,028) .0094 2,886 462 22,199) . 

23,975) .0187; 5,491) 430 40,181 

31,879 .0249] 6,328) 1,739 50,336] . 

13,485] .0105| 2, 622| 1,309] 17,104] . 

| ' 

107,042! 
92,923} 
13,935) 

9,566 


FOUR STORE GROUPS 
(in thousands of dollars) 


Qual- 
ity of 
| Furn.- "1 
House- 
Radio 


Nl Dollars 
General from 


Drug Index 


.0555| 97 


Jefferson... . 


| 
26.5 16,320) 9,254 2,774 3,857) 21,024 


-0154 

-0261) 
-0307) 
.0078) 


Lewis... 

Livingston 

Madison... 
Oneida 


ann 76 
.0213| 82 
.0268| 87 
0092) 118 
| 
.3571| 114 


2904) 126 


75,991) 
75,254 
4,515) 
4,164| 


.3526| 
.3156 


Monroe 
ARochester 

Montgomery. . 
Amsterdam 


3144) 
2313] 


451,748 
404,315 
61.7| .0414| 49,779) .0389 


722,359) . 
572,896] . 
73,608) . -0392| 9% 
34.9} .0234| 10.1 34,099} .0266 42,698] . .0238} 102 


A See end of state for “SM Standard Metropolitan County Areas.” Before using these figures, see explanation page 1°. 
1 The City of New York includes the Counties: Bronx, Kings, New York, Queens and Richmond. © SM, 1950 


344.8) 


1,034 


ONEIDA— One of your biggest small markets! 


Total 
$4,751 per family. Gross farm dollars in Madison 
County add up to $19,442,000. Get your share of this 
booming market with a schedule in the Daily Dispatch 
—the thoroughly-read family newspaper of Oneida and 


Stable employment, high wages, and diversified indus- 
try— including Oneida, Ltd., silversmiths—account for 
exceptional buying power. Oneida’s $13,485,000 re- 
tail sales reflect high living standards of prosperous 
wage-earners, farmers, businessmen and professional 
people. 


income in Oneida is $17,104,000, averaging 


surrounding 
Counties. 


ONEIDA DAILY DISPATCH 
Oneida, New York 


The only daily newspaper published in Madison County 
Represented nationally by The Julius Mathews Special Agency, Inc. 


communities of Madison and Oneida 


Looking for Something? The Table of Contents is on Pages 1, 3 and 5. 
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Only 1 Other Trading Area Situation in U. S. 
Like Rochester, N. Y. 


(ABC POPULATION: 655,665) 


In only one other large U.S. market beside smaller cities and towns, and an 8-county area with 
Rochester, N. Y., does your newspaper advertising $131,733,000 gross farm income. Throughout this 
also give “city zone” intensity of coverage through- entire Trading Area market, buying power is above 
out the ABC Trading Area. average .. . $4,588 per family. Total income in 

In Rochester several of America’s greatest in- the eight counties is $1,041,620,000 . . . retail 
dustrial plants employ perhaps the largest propor- sales, $634,637,000. 


tion of skilled workers of any of the large metro- 
politan cities. Sales Management’s last study on 
value of manufactured product per industrial 
worker showed Rochester first among all large U.S. 


In this outside Trading Area, your Rochester 
newspapers afford a 73.4% ratio of family coverage 
daily; 58% Sunday. That exceeds the coverage 
afforded by many large metropolitan newspapers 


a. inside their city zones. In the Rochester city zone 
But Rochester is also, and has been for gen- your one-buy newspaper coverage is complete — 
erations, the metropolitan center for 44 prosperous 100%. 


ROCHESTER TIMES-UNION DEMOCRAT & CHRONICLE 


Two of 21 Gannett Newspapers 


Represented Nationally by J. P. McKinney & Son New York Chicago San Francisco 
MAY 10, 1950 395 


FAMILY AVERAGE 


U.S.A. | HEMPSTEAD 
Retail Sales $2990 $3784 


_Food Sales $705 | $1145 


$380,311,000 RETAIL SALES 
$115,158,000 FOOD STORE SALES 


$884,271,000 EFFECTIVE BUYING INCOME (NET) 


CONLAN RADIO REPORT 
Distribution of Listening Homes Among Stations 


“A” Network—50 Se a 27.0 2 


WHLI en | a 


__“BY Network—50 Kw. | 9.0 
__“C" Network—50 Kw. ae? 14.3 
___“D” Network—50 Kw. 12.1 


All Others—FM-TV 11.4 


Sunday thru Saturday—8:00 AM to 5:30 PM 1100 on your dial 
February 1950—Hempstead, Long Island, New York WHLI-FM 98.3 MC. 


AND IN HEMPSTEAD, 63% B M B Elias |. Godofsky, President - HEMPSTEAD, L. I, N.Y. 


N E W Y '@) R K —_ (Continued) - The “SM” symbols mark original, excl 


sive estimates by SALES MANAGEMENT. 


mp esinares RETAIL SALES—1949 EFFECTIVE BUYING INCOME—1949 apie Sc 
JH) ESTIMATES BY LD EstImATES CONTROLS 
COUNTIES , ; 5 SE , | Bs 
FOUR STORE GROUPS 
CITIES (in thousands of dollars) Qua 
Families! 


(in % =. i . i | % | Per U.S. "A Mar- 
thou- General | | Cap- Poten- ket 
sands) | U. SA. oe ' Mdse. i sands) |U.S.A.| ita | ily | i tial | I 


526.9) "(3533| 147.4 ° .3862| ° 33,155 


|__| —— a 


te di 1,288,923). . ,778) .5239) 148 
Hemsptead Township] 352.0! pone 100.5 , . 2968) 24 853 i y 884 i - ! : 3669, 155 


Glen Cove 16.01 0108} 4.1 824] .0131 4,7 891 25,090 0126. 117 


Long Beach 12.1} 0081] 3.3 391} .0081] 5, 902 490 22,760] . ,881| 6, 0100 128 
North Hempstead 


Township 92.1] .0617 6. ,576| .0317| k 4,917} 1,494] sescesses[ 248,042] .1273] 2,649) 9, 10% 0855 139 
Oyster Bay Township!  54.7| .0366! 2. ,721| .0365! ; 2,004 f cess... 117,860! .0615] 2,155] 9,280 .0489 134 


© SM, 1950. Before using these figures, see explanation pace 19. 
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*Withheld to avoid disclosure. 
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Newsday 


the Nation’s New Major Market 


yong ston" 


First in the Nation! 


in effective buying income gain* 


Second in the Nation! 


in circulation gain** 


*Nassau County per family effective buying income jumped from $6,087 in 1948 to $8,778 
in 1949. Source: Sales Management Survey of Buying Power. **Second largest gain of all 
dailies in the country. Newsday's net paid average 104,640 — September, 1949. Source: 
ABC Publisher's Statements for six-month periods ending September 30, 1949 and 1948. 


The nation’s newest and most exciting mar- through Newsday's home-delivered circula- 
ket . . . thousands of new homest . . . sky- tion. Newsday’s circulation exceeds that of 
rocketing retail sales . . . more people . . . all other newspapers on the Real Long Island. 
al, excl more dollars . . . more of everything. You New York City slop-over circulation can’t do 
GEMENT. can only reach this new major market the job. 
ALES $64,360 new family units 1947-1949 — Long Island Home Builders Institute. 


NTROLS 


if vd 

Lah 

Bi... Alicia Patterson, Editor and Publisher 

“ * Executive Offices: Garden City, Long Island, N.Y. 

os a Represented Nationally by Kelly-Smith Company , 

Q55 139 | 

48! 134 : 
r e 19. _ ti 
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NIAGARA FALLS, N. Y. 104.000 


Metropolitan Zone Population NOW 
based on corporate city Sales Management estimate of 92,000 and immediate suburban area within 3% miles. 


A city of diversified industries including hydro electric power, chemi- 
cals, electro metallurgical products, paper and paper products, air- 
planes, food and others, employing many skilled technicians and labor. 


“ANNUAL PAYROLLS $100,000,000 
“ANNUAL RETAIL SALES $88,748,000* 


(*Sales Management Survey of Buying Power 1950) 


This rich industrial market fully covered by one newspaper only 


NIAGARA FALLS GAZETTE i 30,000+ 


Represented Nationally by KELLY-SMITH CO. 


E Ww YO R K— (Continued ) 


POPULATION RETAIL SALES—1949 WHOLE-| EFFECTIVE BUYING INCOME—1949 


SALES 
ESTIMATES SALE ADVERTISING 
BYP 1/1/50 BYP estimates ESTIMATES Cc 


ie, a oe a IR aaa eee ey 
COUNTIES \ | | | | 
| FOUR STORE GROUPS 
CITIES in thousands of dollars) Net | 
Total Families} Dollars Dollars 
f n Dy i 


(in — .- er °. +«.:..% °° (in | % | Per | Per 
thou- | of thou- thou- of General House- thou- | of | Cap- | Fam- 
sands) |U.S.A.| sands) | sands) |U.S.A.| Food Mdse. Radio sands) | U.S.A.) ita | ily 
FRc Dowson canal waar ae Dae ae Bie 


New York | 
(Manhattan) . . 109(a) 1,945.3/1.3047| 661.5) 3,669,598 2.8642! 517,943 735,50 77,600) 209,737 4,367,735 |2.2786| 2,248) 6 ,603 
AlNew York City 8,163.4)5.4751) 2,389.0] 7,698,265 6 .0087| 1,979,871 1,080,996) 173,694) 439,449 14,288, 175|7 .4540) 1,750} 5,981 
(5 Counties) | | | 
Niagara... 24 181.4) .1216) 50.7] 153,279) .1197) 38,071 20,797| 3,857) 5,118). . 204,887) . 1069) 1,129) 4,041 15,152 
Niagara Falls 92.0) .0617] 24.7 88.748) .0693 22 ,257 14,573| 2,412 3,799 111,838) .0583 1,216) 4,528).... oe ° 101 
Lockport 27.5' .0184 8.0 27,438) .0214 6,389 4,096 1,055) 871 29,170) .0152! 1,061' 3,646)... — ° 96 


A See end of state for “SM Standard Metropolitan County Areas.”’ a Before using these figures, see explanation page 19. 
1 The City of New York includes the Counties: Bronx, Kings, New York, Queens, and Richmond. © SM, . 


You Can SELL MORE Where They BUY MORE 


THIS is PLUS Buying! 


Lockport Families U. S. Families 


Retail Sales Per Family $3430 $2990 
Food Sales Per Family 705 
Gen. Mdse. Sales Per Family 380 
Drug Sales Per Family 80 


Lockport’s high standard of living is based on high wages paid to skilled workers by such com- 
panies as Harrison Radiator Div. of General Motors; The Upson Company; Standard Brands; United 
Paperboard Company; Norton Laboratories; Lockport Cotton Batting Company; Dewey Almy Company. 
The Union-Sun & Journal alone covers Lockport and adjoining communities. No combination of 
outside papers can approach this coverage, into 10,500 homes. 


LOCKPORT UNION-SUN & JOURNAL 


Lockport, N. Y. 
Lockport’s Own Radio Station WUSJ Serving Lockport and rich rural Niagara County 


SALES MANAGEMENT 


NEVER DISCOUNT QUALITY JUST 
BECAUSE IT COMES IN QUANTITY 


In New York’s high-income residential districts 
—throughout every one of New York’s five 
boroughs—the Journal-American substantially 
leads all other evening newspapers 

According to a readership survey by another New York newspaper 
and the Journal-American sells more 
newspapers in New York’s 8 best suburban 
counties than all other metropolitan 


evening newspapers combined 
Latest A.B.C. Audit 


NEW YORK 


Journal s¢aAmerican 


7 
NATIONALLY REPRESENTED BY 
HEARST ADVERTISING SERVICE 


MAY 10, 1950 


A HEARST NEWSPAPER 


only 


$26,363,000 in 


Rome 


$17,473,000 Outside 


THE ROME 
DAILY SENTINEL 


Completely Covers 


The Rich Rome Market 
$43,779,000 Retail Sales 


Check with Julius Mathews Agency 


TWIN SELLING TOOLS IN CENTRAL NEW YORK 
RADIO STATION 


1150 KC—5000 WATTS—ABC NETWORK 
The ONLY Station with Compleie 
Studios in BOTH Utica and Rome. 


Serving 10 Upstate Counties. 


Retail Sales $488,034,000 
Population 653,874 
Families 197,778 
Check with Avery-Knodel, Inc. 


Owned and Operated by the ROME SENTINEL COMPANY 


UTICA 
ROME 


NEW YORK— (Continued) 


The “‘SM”’ symbols mark original, exely- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1949 WHOLE EFFECTIVE BUYING INCOME—1949 SALES 
SM ESTIMATES SALE ADVERTISING 
1/1/50 ESTIMATES ESTIMATES CONTROLS 
ne ee.) Se SALES rePseS 
COUNTIES | 
CITIES fp eee Pp wey Net Farm Qual 
| (in thousands ars, e 
Total Families} Dollars aoe Dollars Gross Jo of | ity of 
(in % (in (in % Furn.- (in % | Per | Per | Dollars | U.S.A.) Mar 
thou- of thou- thou- of | General House- | Volume thou- Cap- | Fam-| _ from Poten- | ket 
sands) | U.S.A.) sands) sands) |U.S.A.| Food Mdse. Drug Radio Code sands) |U.S.A.| ita ily Farming tial Index 
a a a 
@North Tonawanda. 25.0) .0168 6.4 19,466 .0152| 6,141 601 256 a H 24,670) .0129 ft a -0144| 8 
ee 169} 224.6 -1507) 66.8] 169,714) .1324) 43,615 19,854, 3,254) 8,756 H 280,247| .1462| 1,248) 4,195 26,011 -1430) 95 
MUMEB, «os cccceess 107.2) .0719| 32.0} 107,429] .0839| 24,230] 12,352] 2,063] 6,754) E 160,027] .0835| 1,493] 5,001].......... .0813] 113 
MOD. s cenncawhan = -0287) 11.8 26,306) .0205) 8,838 5,401 720 1,022 H 52,832] .0275) 1,232) 4,477).......... .0256) 89 
| | | 
Onondaga......... 1601 321.9! .2158! 95.6 295 764) - 2309) 70,231 45,354 7,611) 12,7361......... 389,910| .2034| 1,211! 4,079 20,471 -2141| 


A See end of state for “SM Standard Metropolitan County Areas.” 
@ See end of state ‘‘Multiple Cities.”’ 


Before using these figures, see explanation page 19. 
y © SM, 1950. 


ALL SURVEY DATA on this page (and else- 
where) are available on IBM cards at nominal cost. These 
cards, as well as IBM listings of data in the “Survey of 


Buying Power”, regrouped according to your sales territories, 
may be obtained from the Econometric Institute, Inc., 21 


E. 63rd St., New York 21,N.Y. Call Sales Management 
o TRafalgar 9-5 100. 


SALES MANAGEMENT 


Leading N. Y. State 
Test Market—UTICA 


e@ There are good reasons why Utica, 5th @ Retail sales per capita average better than 
largest city in up-state New York, is probably now the 16% above the nation. Per capita buying power — 
most accepted test market in New York State if not in $1492 — also tops the U.S. average by 16%. Quality 
the East. of Market Index, 113. 


@ Utica’s sales pace is geared to stable factors e@ And another reason is Utica newspapers. 
. big manufacturing plants, a broad variety of indus- Their editorial merit, originality and readership are 
tries, and New York State’s famous multi-million dollar among the best among all the newspapers studied by the 
milk shed. No sudden booms or busts . . . always a sub- Advertising Research Foundation. Alert, cooperative 
stantial volume, with a healthy tendency to plus propor- and experienced in tests, the advertising department offers 
tions. Also retail distribution facilities are available unique cooperation. The evening paper covers better than 
which are not dominated, as in so many other cities, by a 90% of the homes in the city zone, and the addition of 
few large chains. Strong local independent drug, grocery the morning paper enables you to sell the rich smaller city 
and appliance stores give your campaign deserved co- and dairy farm section in the ABC trading area of 
operation. 307,795 population. 


THE UTICA OBSERVER DISPATCH UTICA DAILY PRESS 


Evening and Sunday Two of 21 Gannett Newspapers Morning 


Represented Nationally by J. P. McKinney & Son New York Chicago San Francisco 


the Only COMPLETE 
Broadcast Institution 
in 
Central New York 


You can cover the rich Central 
New York market with one sta- 


tion —WSYR. 


WSYR-AM’ saudience is 220,000 
families (BMB) in the heart of 
Upstate New York. 


WSYR-TYV’s full radiating power 
of 23,500 watts—its antenna lo- 
cated 1200 feet above Syracuse 
—assure clear, steady pictures. 


It will pay you to take advantage 
of the complete coverage offered 
by this one integrated broadcast 
service. 


NBC Affiliate in Central New York 


Headley-Reed, National Representatives 


NEWBURGH - BEACON, N. Y. 


FAMILY RETAIL SALES 33% ABOVE U. S. AVERAGE 


None of New York’s big cities can ap- 


proach Newburgh-Beacon’s margin of superi- erage an income of $1354 per capita 
ority in food sales — 51% above the U.S. pared with the U.S. $1286, income 
family average! could not explain such huge grocery 


ing center importance of this market. 


NEWBURGH - BEACON NEWS 


One of 21 Gannett Newspapers 


Represented Nationally by J. P. McKinney & Son 


.... no big city in N. Y. State approaches these FOOD Sales. 


Although Newburgh-Beacon families av- 


facts on this solidly prosperous market. 


Chicago San 


FOOD 51% ABOVE 


com- 
alone 
sales. 


Only the inflow of trade from the densely 


Total retail sales in Newburgh-Beacon populated surrounding trading area can... 
amounted to $58,282,000 in 1949 — a huge an area effectively covered by the Newburgh- 
$17,308,000 more than any average U.S. city Beacon News. No other newspaper penetrates 
the same size. This is sure proof of the trad- this market adequately. Be sure to get all the 


Francisco 


Dollars are spent by people. To find out who’s doing the 


spending in every state, county and city, See Page 109. 
—adv. 


402 SALES 


The “SM” symbols mark original, exclu- 

NEW YOR K- — =f — (Continued cate sive estimates by SALES MANAGEMENT. 

ie RETAIL SALES—1949 ar 1 a EFFECTIVE BUYING INCOME—1949 SALES 

ADVERTISING 

i 1/1/50 BYP estimates ESTIMATES CONTROLS 

ee Peete ee a 
COUNTIES ] 
= eo = > e | 

ciTi n thousands ars) et Farm ual- 

Total Families} Dollars | _ a Dollars | Gross % of wa 

(in % (in (in % | ] Furn.- (in | Per | Per | — U. S.A. Mar- 

thou- of thou- thou- of | General House- | Volume thou- a | Cap- Fam- | Sot ket 
sands) | U.S.A.) sands) sands) i Food | Mdse. Drug Radio Code sands) U.S.A.| ita | ily _W TF Farming tial | Index 

ASyracuse 225.4) .1512 7.4 257,906) .2013 59 , 894 44,500 6,653) 12,450 D 307,148) .1603) 1,363) 4 ,557| =iaandl .1708} 113 
Ontario... 61.1] .0410) 18.2 42,158 .0329| 10,265 3,664 822; 1,881 75,391 -0394| 1, 234) 4,142 15,024]  .0378 9 
Geneva 21.1) .0142} 6.4 18,466) .0144) 4,716 2,386| 446) 1,024 H 27,174 0141) 1 288) 4,246)... -0142) 100 
Canandaigua 8.9) .0059 2.5) 11,930) .0093) 2,564 1,032) 166} 461 H 13,684 oan 1.538! 5,474| rere .0076)| 129 
Orange... 141.4) .0949 43.4] 131,348) .1025) 33,855 11,344) 3,085) 4,952]. 184,563) .0963) 1,305) 4,253 27,656]  .0979) 103 
Newburgh 33.9] .0228 10.8 47,547) .0371) 11,956 4,927] 844 2,525 G 46,106; .0240) 1, 360) 4 260). re .0277) 121 
Middletown 22.5 .0150) 7.4 30,210) .0236 6,477 4,134) 880 1,317 H 34,127) -0178) 1, 517| 4, 612! ; .0190) 127 
Port Jervis 11.3) -0076 3.7 11,558} .0090 3,784 895) 305) 587 H 13, 146) - zt, 163) ts : .0077; 10! 
| | | | 
Orleans 30.2) -0202) 9.4 17,125) .0134 4,512 1,492) 289 ° 30,457) pen a 009) 3, 240 13,588 .0160, 79 
Oswego 76.2) 0511) 22.5 49,106; .0383 11,943 3,313) 1,067; 2,085 85,072) .0444 d 1,116) 3, 781| 13,975} .0439 86 
Oswego 23.0) .0154) 6.8 19,495) .0153 5,303 1,298 526; 1,054 27,959) 0146) 1 ,216) G0; chen 0150! 97 
Fulton 15.0) 010) 4.5 13,209} .0103 3,169 1,755] 209) 917 H 19,984) .0104| 1 "3321 4,441) cael .0103 102 
Otsego. 50.5| -0339 16.1 39,552) .0309 8,641 3,462) 822; 1,360]........ 53,085) .0277| 1 ,051) 3,297 20,952}  .0299 88 
Oneonta 14.1) .0095 4.6 17,917} .0139 4,056 3,078) 499| 857 H 18,440 -0096) 1,308) 4,009 .0109 115 
| 

Putnam 16.6| .0111| 5.0) 17,605) .0137 4,628) e7] att .. 27,120} .0142| 1,634) 5,424 = 2,712] .0134 121 
Queens 109(a) 1,561.3/1.0471) 450.5} 1,174,539) .9168 416,399) 08,208) 28,816) 64,692) . 2,980,356/1.5548 1,909 6.616 3,114] 1.2618 121 
AlNew York City eee : ‘ Re Per © | A eee . 
A See end of state for ‘ ‘SM Standard Metropolitan County Areas.”’ *Withheld to avoid disclosure. Before using these figures, see explanation pave 19. 
1 The City of New York includes the Counties: Bronx, Kings, New York, Queens and Richmond. © SM. 1950. 


— 


MANAGEMENT 


SYRACUSE NEWSPAPERS 
COMPLETELY SERVE 
THIS GREAT MARKET 


ALL 


Central New York long recognized 
for diversity in Industrial Produc- 
tion contributing to maintained 
employment and high family 
spending power. Rich in agricul- 
tural production and is now one of 
the East’s most important distribut- 
ing centers. 


Syracuse Newspapers circulation 
blankets this all important market. 
Today — more than 215,000 daily 
and 333,000 Sunday circulation 
carries the message of manufac- 
turer and retailer to a vast able-to- 
buy audience. 


TELL the full message of 
what you have to offer 


and SELL Central New 


Yorkers thru 


SYRACUSE 
Newspapers 


BUSINESS 


IS LOCAL 


MAY 


10, 1950 


Consistent growth for over 
a hundred years, now in an 
era of unprecedented 
expansion 


HERALD JOURNAL— POST STANDARD 


(Evening) (Morning) 


HERALD-AMERICAN POST-STANDARD 


(Sunday) (Sunday) 


GENERAL ADVERTISING REPRESENTATIVES MOLONEY, REGAN & SCHMITT 


403 


.. in the TROY 


(NEW YORK) 


CITY ZONE: 


* Retail Sales 
$103,295,000* 


* Food Sales 
$30,400,800* 


* Income Per Family 


$4,813* 


* Net Income 


$176,879,000* 


‘From Sales Management's 
1950 Survey of Buying 
Power 


A. B. C. Circulation 44,261 pate: LG per tine 


THE RECORD NEWSPAPERS 


The Troy Record The Times Record 
TROY, NEW YORK 


AL r¥ F ra ee The “SM” symbols mark original, excle 
NEW YORK— (Continued) - 7 sive estimates by SALES MANAGEMENT. 
aay ky RETAIL SALES —1949 — EFFECTIVE BUYING INCOME—1949 = = 
EST 
SM Beaty BY Estimates ESTIMATES CONTROLS 
ee San Saal _ : SSS 
COUNTIES l ] 
FOUR STORE GROUPS 
CITIES (in thousands of doilars) SM | Net Farm 
Total Families} Dollars Dollars Gross | % of | ityd 
(in % in (in % | Furn.- (in % | Per | Per | Dollars | U.S.A. | Mar 
thou- of thou- thou- of General | House- | Volume thou- of | Cap- | Fam- from Poten- | ket 
sands) | U.S.A.) sands) sands) |U.S.A.| Food Mdse. Drug Radio Code sands) |U.S.A.) ita ily Farming Index 
Rensselaer.......... 3} 121.7 816 37.3 97,391} .0760 25 ,882 9,569, 2,163} 6,014].......... 152,389) .0795) 1,252) 4,085 10,438} + .0789) 97 
RSL ete, 74.3 23.0} 76,550] .0598) 19,371! 8,895} 1,777] 5,907] F 113,468} .0592| 1,527) 4,933)..........)|  .0575) 115 
Richmond....... 108(a)} 196.0 1315) 53.2} 134,342) .1049 48,166 5,950; 3,468) 4,774).......... 273 ,557| .1427| 1,396) 5,142 1,233] .1291) 9% 
AlNew York City..]........)...... | SEE Eee: ELE Sh eee ae | bench awtariiie alates 
Rockland........ 109(a) 78.1) .0524) 23.2 51,135) .0399 16,021 1,739) >  * ee 95,396) .0497) 1,221) 4,112 3,612] 0473, 
ST cdeenevic bse 12.0) -0080 3.4 13,346} .0104 3,924 661) 355 1,323 H 14,149} .0074| 1,179} 4,161|.......... -0034) 105 
St. Lawrence......... 98.8) .0662 27.7 59,730) a 14,896 5,572) 1,132) —_ adaiaiaestal's 100,331) .0524) 1,015) 3,622 26,814] .0534) 81 
Ogdensburg....... 17.0 0114) 4.9 13,737} .0107 3,207 2,217 333 521 H 24,467} .0128) 1,439) 4,993).......... 0119) 104 
Massena......... 14.1 - 3.6 11,946) .0094 2,974 1,246 156 866 H 16,749) .0087) 1,188] 4,653).......... .0091| 9% 
Saratoga....... = 73.7 .0495 22.5 _ aa 13,061) 2,879} 1,201 1.643 Fukcweied 79,266} .0413) 1,076) 3,523 7,255] .0411| 83 
Saratoga Springs. .. 15.2) .0102 4.8 18,356) .0143) 5,110) 1,400! 634 544 H 19,575} .0102| 1,288] 4,078).......... 0114) 112 
A See end of state for “SM Standard Metropolitan County Areas.”’ © SM, 1950. Before using these figures, see explanation page 19. 
1 The City of New York includes the Counties: Bronx, Kings, New York, Queens and Richmond. 


404 SALES MANAGEMENT 


I 


HOW BIG IS “SMALL TOWN”? 


These 6 are as big as the 6th biggest! Only 6 of 
the biggest cities in N. Y. State — New York, 
Buffalo, Rochester, Syracuse, Albany and Yonkers 
—show retail sales equal to these 6 N. Y. State 
“Small Towns” (under 25,000 population) where 
local Gannett newspapers are published. 
of them are covered adequately by any outside 


newspaper. 


They total over 100,000 population, $123,285,000 


ITHACA . . . RETAIL SALES 
94% ABOVE PAR! 


Per capita retail sales are 94% above the 
U.S. average. No independent New York 
State market the size of Ithaca or larger 
can show such a tremendous sales plus .. . 
almost double the normal ratio of sales to 
population! Food sales per capita 89% 
above U.S. average . . . general merchan- 
dise 99% above . . . drug 75% above . 

furniture-household-radio 19% above. Per 
capita income—$1,682—is exceeded only 
by New York City and Albany among the 
state’s independent markets. S.M. Quality 
of Market Index—143—is tops for all mar- 
kets over 20,000 population in the state. 


THE ITHACA 
JOURNAL 


Complete coverage in City Zone; better than 
80% in the entire ABC Trading Area market. 


One of 21 Gannett Newspapers 


OGDENSBURG ... 


A “Small Town” Quality Market 


Industrial payrolls in Ogdensburg and its 
trading area are estimated at $1,500,000 
monthly. St. Lawrence County has the 4th 
largest total farm income in N. Y. State— 
$26,814,000. No wonder Ogdensburg’s 
buying income averages $4,993 per family! 
Only six of the 32 larger independent mar- 
kets in New York equal that buying power. 
Ogdensburg families can purchase any type 
of advertised product. In addition, Og- 
denshurg is a shopping center for the farms 
and prosperous small towns in the area... 
as is clearly indicated by the city’s 18% 
above average general merchandise sales. 
The Ogdensburg newspapers alone enable 
you to sell the families who live and shop 
in Oedensburg. 


OGDENSBURG JOURNAL 


daily in N. Y. State’s largest county 


OGDENSBURG 
ADVANCE-NEWS 


Or!y Northern N. Y. State Sunday Paper 


Two of 21 Gannett Newspapers 


Represented by J. P. McKINNEY & SON . 


MAY 10, 1950 


None 


retail sales. Their retail sales per capita of $1182 
compare with Buffalo at $1006 for example, or 
Syracuse $1148, or with great New York City at 
$943. Their composite Quality of Market Index 
is 114 equalled by only three of the seven New 
York State cities over 100,000. 

Why not try out these six small markets, keep 


careful check on your results and your costs and 
see what the small city market might hold for 


you? 


MALONE eee Buying Center 
of “The North Country.” 


General merchandise sales 32% above the 
U.S. per capita, stress Malone’s importance 
as a northern upstate shopping center for 
general household goods. Total retail sales 
—$11,641,000—amount to 77% of income. 
For New York State the average figure is 
55%. Even for N. Y. City with its influx 
of buying from all over the nation, it is 
only 53.6%. 


Such figures prove the importance of this 
small 12,000 population community as the 
selling center for Franklin County’s 42,000 
population. And the only means of ade- 
quately covering the market is... 


THE MALONE 
TELEGRAM 


One of 21 Gannett Newspapers 


BIG-CITY SALES ACTIVITY IN 
OLEAN 


If Allegany and Portville, immediately ad- 
joining communities, are added, the total 
population of the true Olean city zone 
amounts to over 25,000. That’s why Olean 
stores sell a volume of goods that would do 
credit to a city half again as large as Olean 
. . . 51% above the normal ratio of retail 
sales to population! Food sales are 40% 
above average; general merchandising 
156% above; drug 44% above; furniture- 
household-radio 95% above. Retail sales 
total $32,126,000 . . . equal to 93% of the 
city’s income. “Normal” for N. Y. State 
would be 55%. 

These big sales margins show how heavily 
adjoining communities rely on Olean re- 
tail stores for their living needs. A retail 
market pattern perfectly matched by thor- 
ough Times-Herald home coverage . . 
the only coverage that is adequate to win 
the market. 


THE OLEAN 
TIMES-HERALD 


One of 21 Gannett Newspapers 
New York 


MASSENA...THIS 
YOUNG MARKET IS GROWING 


Industry and dairy farming merge to form 
a solid foundation for Massena’s prosperity 
. . . $4,653 average per family income, com- 
pared with $4,474 for the U.S. Located 
right at the focal point of the great St. 
Lawrence power project it already has one 
of the most advantageously located alum- 
inum processing plants in the country. 
Massena’s family averages in total retail, 
food, furniture-household-radio sales are 
well above both the U.S. and New York 
State averages. In the “Furniture, House- 
hold and Radio Store” group, for example, 
sales per family are 61% above the national 
level. In a N. Y. State Dept. of Commerce 
survey 69.9% of Massena respondents said 
advertising in the Observer was the most 
important influence in their buying. An 
exceptionally good market now . . . and 
getting better all the time. 


THE MASSENA 
OBSERVER 


(Twice Weekly) 
One of 21 Gannett Newspapers 


SARATOGA SPRINGS... 
REALLY A 3 CITY MARKET 


Saratoga Springs’ retail sales—$18,356,000 
—are only $1,219,000 less than total in- 
come, and average 41% above the nation 
per capita. Only two New York State 
markets over 50,000 population can match 
that superiority. Food sales top the na- 
tional average by 66%; drug sales by 75%. 
Of course, the important racing and re- 
sort season adds some of this “plus” to 
Saratoga Springs’ sales—but only a year 
round “plus” could jump the figures to 
these proportions. Actually the reason 
is that the market is made up of Saratoga 
Springs, “plus” Balston Spa, “plus” Me- 
chanicville—all in Saratoga County and in 
all of which the Saratogian has more cir- 
culation coverage than does any other daily. 
Combined they represent 25,597 population 
(1940 Census). 


THE SARATOGA SPRINGS 
SARATOGIAN 


One of 21 Gannett Newspapers 


San Francisco 
405 


Chicago ° 


LEADERSHIP WHERE IT COUNTS 


@ In the all important city zone of this essentially 
urban market (containing the vast proportion of 
population of the entire retail trading area), the 
Schenectady Union-Star has led its field in circu- 
lation for 15 consecutive years, by a substantial 
margin — 80% carrier delivered. 


@ 85% of the Schenectady Union-Star’s total cir- 
culation, 33,169 (ABC Publishers Statement—Sep- 
tember 30, 1949) is concentrated in this thickly 
populated and higher family income classification. 


PY . 


LEADERSHIP " 


\ 


ia 


UTIVE 
(See — Sales Management “Survey of Buying CON TEARS 
” e Circulation 
Power"’.) (City Zone) 15 | 
e Drug Stores 14 | 
e General Adver- . | 
tising 6 
e Department 


Stores a 


ene 


wage 


Represented nationally 


THE EVENING NEWSPAPER Kelty Seth Co. 


7 Vr! il, The “‘SM’’ symbols mark original, excl- 
NE WwW. Y O R K— (Continued) enna a sive estimates by SALES MANAGEMENT. 
Te os RETAIL SALES—1949 1 EFFECTIVE BUYING INCOME—1949 a 
BYP 1/1/50 ESTIMATES pend CLD estimates CONTROLS 
COUNTIES az | eee eee eee ee Sen — 
CITIES (in thousan: ars et arm 

Total Families} Dollars | re = Dollars Gross | % of i 

(in % (in (in | % | Furn.- (in % Per Per Dollars | U.S.A. 
thou- of thou- thou- ot General | | House- | Volume thou- of | Cap-| Fam-| from Poten- | ket 
sands) | U.S.A.) sands) sands) |U.S.A.. Food Mdse. Drug Radio Code sands) {U.S.A.| ita ily | Farming tial | Inde 
—- - ieee a 
Schenectady . 3} 6137.1) .0919 42.1 125,953! -0983, 32,129 18,729) 3,372, 5,170).. ae 176,802) .0922) 1,290) 4,200 3,044] 0940) 102 
ASchenectads -} 100.2) .0672| 30.6) 111,342) 0869) 27,581) 18,649) 3,233| 4,929] F 136,869] .0714] 1,366] 4,473].......... .0752} 112 
pees-s ; 9] . ° . A ° } 266 190}. . aaa 24,611} .0129 3,371 .0128 83 


A Set end of state for “SM Standard Metropolitan County Areas.” © SM, 1950. Before using these figures, see explanation page 19. 
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‘Tell Be Some Changes Mate : 


Some will have to change 


their way of thinking ! Investigate 
SCHENECTADY is now in the the outstanding performance of 


im the SCHENECTADY GAZETTE 
100,000 Group in 1949! 


Facts and figures are available 
SCHENECTADY is the CITY of to substantiate that 

: 5 In SCHENECTADY — It’s the Gazette 
GAZETTE’S ©° Superior Coverage for first consideration for all advertising. 


e Greater Results 


Phone or Write 


e Growing Leadership REY NOLDS-FITZGERALD, Inc. 


From Sales Management 1950 Survey of Buying Power 


National Representatives 


515 Madison Ave. 5-250 General Motors Bidg. 
— = 2 - Detroit 2 

Philadeiphia 10" oie. 1411 Fourth Ave. Bidg. 
360 No. Michigan Ave. Seattle 1 

Chicago A 

58 Sutter Street = Sane -— oe 

San Francisco 4 

2700 West Third Street 306 So. Salina St. 

Los Angeles 5 Syracuse 2 


@ TELEVISION ... like the 
Automobile ...Is Here to Stay 


No question about television’s future. of other industries in this section .. . in- 
It’s being proclaimed more and more every cluding two Remington Rand plants, and 
day from millions of housetops. That’s why $31,000,000 gross farm dollars in Steuben 
sales executives see Corning in a new light. and Tioga counties . . . to appreciate your 
Corning today is booming with sales op- potential from this area’s constantly in- 
portunities. creasing sales. 


Production of television bulbs is adding Most satisfactory way to measure Corn- 
millions of dollars to Corning’s buying in- ing is in the results obtained by the Evening 
come ... a plus to millions from the Leader—the paper that does a thorough 


manufacture of famous Corning Glass and exclusive selling job in the Corning 
products. Add those sums to huge payrolls market. Now is the time. 


Corning Leader - + + « « « CORNING, N. Y. 


Represented nationally by The Julius Mathews Special Agency, Inc. 
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50,000 WATTS 


NEW YORK— (Continued) 


i 
BUFFALO'S MOST POWERFUL STATION 


ABC NETWORK 


s 
For the complete story on the booming Buffalo market, and the 
bigger boom to come... see or call your AVERY-KNODEL man. 


The EASY WAY to the BOOMING Buffalo market is — 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1949 EFFECTIVE BUYING INCOME—1949 SALES 
Gi ae i: ADVERTISING 
hal ESTIMATES ESTIMATES CONTROLS 
COUNTIES a. a oe ior areas Sige l 
_— | | FOUR STORE crours | P Out 
ciTi (in thousands of dollars) Net arm 
Total | | Families} Dollars os GD Dollars Gross % of 7 
(m | & in (in % | Furn.- (in % Per | Per Dollars | U.S. A.| Mar- 
thou- | thou- thou- | of General House- | Volume thou- of | Cap- | Fam-| from Poten- | ket 
sands) | U.S.A. sands) sands) |U.S.A| Food | Mdse Drug Radio Code sands) (U.S.A. ita ily Farming tial Index 
nesvunbae 30.2) .0203 9.6 wa 0137) 4,188) 907 289 ee 30,564; .0160| 1,012) 3,184 10,356] 0162; 80 
Tompkins. ..... aa 46.2) .0309) 14.6 43,427) -0339 10,352) 4,771 1,003; 1,320).......... 67,013) .0349| 1,450) 4,590 9,132 -0338) 109 
Peg ccsbbiccsed 21.3) .0143) 7.0 35,479) -0277) 8,174) 4,632 891 1,092 H 35,823) .0187) 1,682) 5,118].......... -0205} 143 
Sree 87.0) .0584) 27.6 71,202) -0556 20,095) 6,822} 1,581 i es 108,787} .0568) 1,250) 3,942 19,692 -0568) 97 
Kingston.......... 30.7 0206) 9.7 39,944) .0311 10, 287| 5,550 888 1,281 G 45,868] .0239) 1,494) 4,729).......... -0254| 124 
Warren Ses 38.2) .0256) 12.1 46 ,855| 0366 10,756) 6,198} 1,180) 2,707]......... 45,141) .0235) 1,182) 3,731 1,530} .0279) 109 
Glens Falls. . 20.0) .0135 2 7 ,86 0296! 8,056] 5,822 875 2,607 H 25,636) .0134| 1,282) 4,135).......... 0183) 136 
Washington...... 45.6 .0306) aa 23,762 0185 7,233| 922 712 Ds vdeccres 44,878) .0235| 984) 3,349 14,858 .0234) 76 
Wayne......... 69.0) .0396 19.3 36 ,448| -0285 7,441| 3,003 See 67,615) .0352| 1,146) 3,503 28 ,968 -0341| 86 
SS 10.1} .0067 3.2 15,016] 0117 2,036! 1,939 133 5,093 H 16,074] .0084) 1,591) 5,023)].......... -0091) 136 
Westchester... . . 109(a) 620.4) .4160) 173.6) 667,363) -5209) 206 ,450 56,569} 17,983! 29,999].......... 1,725,859) .9004) 2,782) 9,942 5,067 -6896 166 
 cnacekens rap 1064 44.8 138,145} .1078 50,198) 10,730 3,337] 7,531 F 305,351} .1593) 1,925) 6,816].......... 1333) 125 
Mt. Vernon..... 73.0} .0490) 20.7 92,097) .0719) 27 ,533 6,901 2,194 5,248 F 192,958) .1007] 2,643) 9,322).......... -0817) 167 
New Rochelle. . 61.6; .0413) 16.2 83 , 420) .0651! 19,998) 11,890 1,836 4,194 G 177,092| .0924) 2,875/10,932].......... 0740; 179 
White Plains. . 46.1) - 0309) 13.0 96,767| .0756) 25,101 14,675 2,355 5,316 H 135,134} .0705| 2,931/10,395)......... -0641| 207 
Port Chester........ 25.9) .0174| 6.7 32,702) .0255 10,148 3,557 958 2,152 H 44,181) .0230} 1,706) 6,594)........ .0226; 130 
Peekskill. ...... 19.8} .0132| 6.0] 25,360) 0198) 6,937 3,154 478| 1,571] H 32,030] .0167| 1,618] 5,338].......... 0169) 128 
Ossining. ..... 15.9} .0107) 4.6 16,017) -0125 5,034 1,158 493 676 H 29,800} .0156) 1,874) 6,478).......... .0137| 128 
Scarsdale......... 15.3} .0103) 3.9 10,276; .0080 4,132 547 385 OD iim coated 54,306] .0283) 3,549/13,925).......... 0186) 181 
Mamaroneck... 15.0 -0100) 4.1 13 ,081) .0102 4,064 644 385 312 H 41,653) .0217| 2,777|10,159).......... 0159; 159 
| Ae 12.6) .0085) 3.3 11,412) .0089) 3,470 256! 266 a 39,957} .0209) 3,171|12,108).......... -0148) 174 
Bronxville. . 8.6 -0057| 2.3 13,481 -0106| 5,238) 435} 890 Se barkeseia 31,231] .0163) 3,632)13,579 0125; 219 
Tarrytown 8 6| -0058 2.4 10,077) .0078 3,418) 820 385 602 H 21,785) .0113) 2,533) 9,077 .0092 159 
Larchmont. 7.3| .0049 2.1) 11,479) .0000, 5, 052) 209 426| 30 26,593] .0139| 3,643]12,663).......... 0106 216 
Mt. Kisco e -0048} 1.9 11,896} .0093) 3,401 337 159) 608 H 17,596] .0092| 2,478) 9,261) 0084, 175 
|| | ee Be 
Wyoming 33.4) -0224) 10.3 18,795) .0147 4,438 847 355 Sine etvesn ve 36,330) .0190 1,088) 3,527 14,696 .0184 82 
Yates 17.3) .0116 5.7 9,869 .0077 2,576 923 156 a aan .0097 1,608) 3,283 6 406 .0095 82 
ee See Seas eee ea ke teei, ek: tees CG Bee 
Total Above Cities 12,057.1 pag 8 3,526 .6/11 ,862,178.9.2588 3,056,149) 1,725,356) 281 265) ey 20,857, 941|108814 1,730) 5,914 9.8358 122 
State Total 14, 762. 79. 9003) 4 4,333 .5113 ,365,097 10.4319 3,445,167, 1,781,440, 310, 199| 684 ,749 .. .124,275, ew 1 eal 5,602 822 ,847' 11.4419 116 
NEW -% .@) R K — @Y% Standard Metropolitan County hem 2 
Albany-Schenectady- iow | a =z | | | 
Troy ; 3} 497.9) .3339 152.6 500,027, .3902 115,414) 108,077, 2 eS 8 eee 706 ,661 3687) 1 »419) 4,631)... .3683 110 
Binghamton ..19] 184.4) .1237) 53.2 156,387; .1221 37,271 23,524) 3,901 REE 224,483 1171) 3 217| 4,220 .1199 97 
EE vs va cctawend 24] 1,069.5) 7172! 299.1 905,879; .7072/ 226,565 161,768! 22,605| 40,369].......... 1,457,855 .7606| 1,363) 4,874 .7358 103 
*Withheld to avoid disclosure. © SM, 1950. Before using these figures, see explanation pace 19. 
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SALES MANAGEMENT 


i a 


EXCLUSIVELY FOR FAMILIES OF THE WESTCHESTER MARKET 


Concentrate your distribution and advertising in Westchester and 
reach the greatest concentrated per capita wealth in the World. 


Concentrate your message directly on Westchester’s active con- 
sumers, whose purchases are concentrated within Westchester — 
FOOD for instance .. . more per family grocery sales than any 
other big U. S. market! — Department Stores . . . Westchester was 
the ONLY market in the 2nd Federal Reserve District to show a 
sales gain in 1949. 


Concentrate your Westchester market sales promotions through 
the Westchester Group Dailies as do Westchester retailers, -of the 
3,700 who used daily newspaper space last year, 98% concentrated 
their advertising EXCLUSIVELY in Westchester Group Dailies. 


Yes, concentrate on Westchester Group Dailies (80% home 
delivered each evening) concentrating on Westchester’s market 
EXCLUSIVELY without waste or duplication — FIRST again 
last year among all U. S. markets in Food advertising with 
11,969,494 lines ... SIXTH among all U. S. markets in total daily 
newspaper paid advertising with 62,441,294 lines-(Media Records). 


YONKERS, HERALD STATESMAN 
WHITE PLAINS, REPORTER DISPATCH 


ih. ‘MT. VERNON, DAILY ARGUS 

NEW ROCHELLE, STANDARD-STAR 
OO rid @| PORT CHESTER, DAILY ITEM 
WESTCHESTER COUNTY PUBLISHERS. _ Inc. 


/ 4 "4 TARRYTOWN, DAILY NEWS 
Coufz PEEKSKILL, STAR ‘ Affihated' 
ite Nees 24 MAMARONECK, DAILY TIMES 


OSSINING, CITIZEN REGISTER 
White Plains,N-Y. 


NATIONAL ADVERTISING REPRESENTATIVES: PL G4G QAP ulhiee@®) uid hae NEW YORK -CHICAGO = - BOSTON ~PHILADELPHIA ~SYRACUSE DETROIT ~ATLANTA SAN FRANCISCO ~LOS ANGELES 
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Are you buying radio time in Elmira ? 


Are you buying radio time at Elmira’s lowest average cost 
per thousand listeners ? 


Unless you're buying WENY Listeners, the answer's "'No!”’ 


WENY | STATION B | OTHERS 
60.0 | 33.0 7.0 


Latest Available (Winter 1950) Hooper Combined 
Average Share of Audience Figures 


OWNED AND OPERATED BY 
ELMIRA STAR-GAZETTE, INC. 


REPRESENTATIVES : 


Everett-McKinney, Inc. 
New York—Chicago 


Lee F. O'Connell Co. 
Los Angeles—San Francisco 


NEW YORK 67D Standard Metropolitan County Areas — (Continued) 


POPULATION 
SM ESTIMATES 
1/1/50 


RETAIL SALES—1949 
BY) ESTIMATES 


WHOLE- 
SALE 


EFFECTIVE BUYING INCOME—1949 SALES 
ADVERTISING 
VAD ESTIMATES CONTROLS 
METROPOLITAN 


: — 
| FOUR STORE GROUPS | 
| (in thousands of dollars) Net Qual 
| Families Dollars 


% of | ityd 
7 (in i % (in % | Per | Per U.S. A. | Mar- 

thou- of thou- thou- of General thou- of | Cap- | Fam- from Poten- | ket 
sands) | U.S.A. sands) | sands) Mdse. sands) | U.S.A.) ita ily tial | Inder 
88.2 -0572) 26.1 81,117| -0634 18,550 116,545} .0608) 1,368) 4,465 0609) 106 
9,622.3'6.4534) 2,804.91 9,086 ,175'7.0920! 2,398,407 17,732,249'9.2507| 1,843/ 6,322 8.0432! 125 


Before using these figures, see explanation page 19 


| 
| 


10,484 
1,182,911 


2,009 
210,022 


FOLLOW THE 1950 SALES TREND... 


. city by city and month by month 
in SALES MANAGEMENT Magazine’s 
“High Spot Cities,” published in every 
first-of-the-month issue. 


This feature gives a forecast of 
monthly retail sales for over 200 lead- 


ing U. S. cities. It shows how the sales 
level in each of these cities has changed 
since the previous year and how this 
change compares with the national 
trend. It’s a must for keeping abreast 
of today’s shifting picture in the na- 
tion’s markets. 


Sala [YfomagernariG 386 Fourth Ave., New York 16 


— 


SALES MANAGEMENT 


| | a ee 


ENT 


The only reason a sales executive will tell 
an advertising executive he prefers a 
particular medium is that it pays off in the 
currency both sales and advertising 
executives prefer— sales. 


And that pay-off is the only reason why 
The New York Times has been the 
biggest advertising medium in New York, the 


world’s biggest market, for 31 years 
—bigger today than ever before. 


Che New Pork Times 


“ALL THE NEWS THAT’S FIT TO PRINT” 


Circulation over 500,000 weekdays, 
over 1,100,000 Sundays 
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WHAM 


ROCHESTER, N. Y. 


When you buy WHAM, Rochester, N. Y., is 


Uae SCallea loca 
much more than a city— it’s a huge prosper- 


ous market comprising 15 primary counties POPULATION (Jan. 1948) 
with better than 50% BMB coverage, night 


and day. BMB ALL DWELLING UNITS 
Day 


MONROE CO. 87 Effec. Buy. Inc. Net 

See 92 92 

cS Sa eae 56 59 

ORLEANS CO 70 

ME ods be 6 gic Sales 62 72 

WYOMING CO. ..........-. 52 63 $218,639,000 
oe | fo o Sai 94 97 96,5520 
ss ere 96 95 weal 
64> eedde howwswwe 96 94 RADIO FAMILIES (primary) 

SEG w knesctecdaees 79 82 Listeners 

PERIIT GOD oc ccccccces 63 68 

Po +s 63 63 

SE ED. 6. aw atdike oe oak 97 93 

SCHUYLER CO 91 

Wren Fed CO. .cccccccecss 50 56 


COST PER 1,000 WHAM RADIO FAMILIES* 


1 minute 
15 minutes 


30 minutes 


*Based on maximum frequency in “A" time including both the 15 primary 


“WHAM's TV affiliate is WHAM-TV, only television counties plus 13 other counties where WHAM has strong, secondary penetration. 
station in Rochester 


Only one Rochester station offers coverage of this market: 


W ay A M Clear Channel - 50,000 watts - 1180 KC 


BASIC NBC AFFILIATE - GEO. P. HOLLINGBERY CO., NAT'L. REP. 


. ae ; er ear am _— 3 . ss ” aE sas : | % 

NEW YOR K 67D Standard Metropolitan County Area — (Continued) 1: estimate bn SALeS MARAGEUEH 
Any RETAIL SALES—1949 —— EFFECTIVE BUYING INCOME—1949 _ 
@yD 1/1/50 SM | ESTIMATES ESTIMATES CONTROLS 


iieatiectielien ie __| SALES 


| i 


FOUR STORE GROUPS 


(in thousands of dollars) Farm 
Families} Dollars = od Gross 


(in (in , “ta. ke i % | Per | Per | Dollars 
of | thou- thou- of | General | House- | Volume thou- | of | Cap- | Fam-| from 
sands) U.S.A.) sands) sands) |U.S.A.. Food Mdse. Drug | Radio sands) | U.S.A.| ita | ily | Farming tial | Index 


Rochester 132] 468.7| .3144| 139.2] 451,748) .3526| 107,042) 75,991 11,779 22,334 |. 722,350] 3760) 1,541] 5,109... -3571| 14 


© SM, 1950. Before using these figures, see explanation page 19 


COPYRIGHT: The contents of this Survey of Buying Power are fully protected by copyright. 
The exclusive estimates of population, Effective Buying Income, retail sales and sales-advertising 


controls must not be reproduced in printed form, in whole or in part, without written permission of 
SALES MANAGEMENT, INC. 
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)\ LONG TIME RECORDS 
}\— FOR LEADERSHIP,- 


“BABE” RUTH IN HOME RUNS..... 


60 in the 1927 season, ... a record never topped sincel 


LOU GEHRIG IN CONSECUTIVE GAMES 


2,130 games 1925-1939, ... a record never topped since! 


JACK CHESBRO IN PITCHING...... 


In 1904 won 41 out of 48,...a record never topped since! 


HUGH DUFFY IN BATTING AVERAGE.. 


In 1894 batted .438,... a record never topped since! 


“TY” COBB IN STOLEN BASES..... 


In 1915 Cobb stole 96 bases, a record never topped since! 


WHEC IN ROCHESTER HOOPERATINGS 


NEW YORK Standard Metropolitan County Areas — (Continued) — 


POPULATION RETAIL SALES—1949 WHOLE-| EFFECTIVE BUYING INCOME —1949 SALES 
SM ESTIMATES hy SALE ADVERTISING 
1/1/50 MiB ESTIMATES ESTIMATES CONTROLS 
A! See ff 2 Eee: 
| | a 
AREAS FOUR STORE be hy - F 
(in thousands of dollars) et | arm ual 
Total | Families} Dollars I ne Dollars | Gross % ot io 
(in % | (in (in 1 % | Furn.- (in % | Per | Per Doilars | U.S.A.) Mar. 
thou- | of | thou- thou- | of | | General | House- | Volume thou- | of | Cap- Fam- | from Poten- | ket 
sands) [USA sands) | sands) | U.S.A. Food Mdse. | Drug | Radio Code sands) |U.S.A.| ita | ily | Farming tial | Index 
os anime ————$—$————| || — ——$——_|——_—|—__—__}——_|— 
Syracuse..... 160] 321.9) .2158 95.6] 295,764) .2309 70,231; 45,354) 7,611 peg 389,910) .2034 1,211| 4,079 2141) 99 
Utica-Rome........169] 289.4) .1942/ 86.01 211,345! .1649 53,914! 24.718! 40,83! 10,4741... 344,360! .1796 1, 1901 4,004)... .1782| 92 
’ * The “SM”? symbols mark original, exely. 
NEW YORK— Multiple Cities ; ae sive estimates by SALES MANAGEMENT. 
| | x — 7: | } 
Dunkirk-Fredonia 26.5) .0178) 7.6 nae -0133 8,186) 3,248) ra 1,577 36,654) .0191) 1,383) 4,823 0171, 9% 
- | | how 
Gloversville - Johnstown 36.5| 0244 12.3 34,078) .0266| 10,065 a 1,473 40,639) .0212) a 3,304) 0238 96 
| | | 
Herkimer-Ition me oes) 6.5} 19,148! .or49! 4,588} 3,564) 336, 742 24,092) aan 1,034| 3,706) .0139| 89 
| | | 
Newburgh-Beacon ‘il 0320} 14.7 58,282) -0455) 15,630, 6,064) 1,136) 2,772 64,611) .0336) 1,354) 4,395). -0369| 115 
| | | 
N. Tonawanda- 
Tonawanda 40.2) .0270) 10.8 30,755 .0241 9,625 1,619 537) 829 45,318 0236) 1,127, 4,196) 0244, 9% 
| | | 
*Withheld to avoid disclosure. - © SM, 1950. pis Before using these figures, see explanation page 19. 


Have you ordered your 


LIBRARY COPY 
of the 1930 Survey ? 


As an annual reference issue, SALES MANAGEMENT’S 1950 Survey of 
Buying Power gets a lot of wear and tear throughout the year. For execu- 
tives who want one copy of the Survey in their office that will stand the 
punishment of year-round usage, we will soon have available a limited num- 
ber of special bound editions. These copies of the 1950 Survey are pro- 
tected by stiff, cloth-type covers with the name and date of the issue at- 
tractively gold-stamped on the front and on the backbone. Price $6.50 each 
postpaid. Write SALES MANAGEMENT, 386 Fourth Avenue, New York 
16, N. Y. 


— 


SALES MANAGEMENT 


In Syracuse ‘es 


¥ 
WFBL “1950 


offers You the biggest 
share-of-audience 


JAN. -FEB., 1950 


r HOOPER SHARE - OF - AUDIENCE 

we 18. Time WFBL StationB StationC StationD Station E 

7 san ttre Fr 31.2 17.1 27.7 10.3 7.1 
vs oglen thru Fi i 34.9 20.1 14.7 16.3 7.3 
- sun. thrw So. om | ade 21.7 14.0 10.3 9.0 


aS Here’s the record for 1949 


Time WFBL StationB StationC Station D 


po Average Monthly Share-of-Audience Jan. thru Dec., 1949 == 


Station E 


WEEKDAY MORNINGS 


Mon. thru Fri. 43.4 20.2 22.6 1 0.0 


8:00 A.M. to 12:00 Noon 


3.3 


WEEKDAY AFTERNOONS 
Mon. thru Fri. 35 2 
12:00 Noon to 6:00 P.M. 


22.1 18.0 16.3 


7.0 


Sun. thru St 21.6 24.6 18.3 | 15.6 


6:00 P.M. — 10:30 P.M. 


Compare... and youll BUY WFEL/ 
WF BL ¢ Syracuse 


FREE & PETERS, inc, — Exclusive National Representatives 


il 


Hl 


= 
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ALAMANCE COUNTY 
1949 


Effective Buying Income 


$79,436,000 


BURLINGTON 


National Representative: The John Budd Co. 


TIMES-NEWS 


— 


BURLINGTON, North Carolina 


“THE HOSIERY CENTER OF THE SOUTH” 
THE TIMES-NEWS IS THE ONLY DAILY NEWSPAPER IN PROSPEROUS ALAMANCE COUNTY 


1949 


Retail Sales 


ALAMANCE COUNTY 


$49,024,000 


NORTH CAROLINA— 


(Other South Atlantic States: Delaware, I 
Georgia, p. 220; Maryland, p. 297; South Carolina, p. 494; Virginia, p. 548; West Virginia, p. 564) 


p. 204; District of Columbia, 


p. 204; Florida, p. 206; 


City 
Albemarle 
Asheville 
Burlington 
Charlotte 
Concord 
Durham 
Elizabeth City .-. 
Fayetteville 
Gastonia 
Goldsboro ... 


Buncombe 
Alamance 

- Mecklenburg 
Cabarrus 
Durham 
Pasquotank 
Cumberland 
Gaston 
Wayne 


POPULATION 


Aa 
1 ” 


COUNTIES 


CITIES 
Total 
(in 
thou- | 
sands) | 


Families 
(in 
af | thou- 

U.S.A.) sands) 


a 


(in 
thou- 
sands) 


Alamance... . 
Burlington 

Alexander. . 

Alleghany. . 


Anson 
Ashe 
Avery 


Beaufort . 
Bertie. ... 


*Withheld to avoid disclosure. 


Dollars | 


City 
Greensboro 
Greenville 
Henderson 
Hendersonville 
Hickory 
High Point 
Kinston 
Lexington 
Lumberton 
New Bern 


County 
- Guilford 


RA so 
. -Catawba 


City 


Reidsville 

Rocky Mount 
Salisbury 

Shelby .-- 
Statesville 
Wilmington .... 
Wilson 
Winston-Salem 


RETAIL SALES—1949 


ESTIMATES 


WHOLE- 
SALE 


SALES 


FOUR STORE GROUPS 

(in thousands of dollars) 
% .. oc.) <n 
of General | House- 


EFFECTIVE BUYING INCOME—1949 
ESTIMATES 


SALES 
ADVERTISING 


CONTROLS 


U.S.A.| Mdse. | Drug | Radio 


5,358, 
4,402 


1, 523. 
1,083) 
133) 


416 
134 


415 


-0023) 345 


-0158 
-0079 


pod 3,658) 
592| 2,727 


“© SM, 1950. 


NORTH 
CAROLINA 


——— 


. 1949 Retail Sales in Excess of $100 Million 

Es 11949 Retail Sales $50.0 Million to $99.9 Million 
[Jisas Retail Sales $25.0 Million to $49.9 Million 
1949 Retail Sales $10.0 Million to $24.9 Million 


Cities shown are those having 
retail sales of $15.0 million or 
more in 1949 


Copyright by 


@léd MANAGEMENT 


416 


SALES MANAGEMENT 


W ake 
cham 
Nash 
owan 
eland 
redell 
nover 
"ilson 
yrsyth 


NORTH CAROLINA 
IS THE SOUTH’S | _ 
No. 1 STATE 4a 


State rates as many 
firsts in Sales Manage- 
ment’s Survey as North Caro- 
lina. AND, WPTF with its 
central location, 50,000 
watts at 680 KC, is North 


Carolina’s Number 


CAROLINA’S Nii 


SALESMAN 
sy 


NBC 


AFFILIATE 


* also WPTF-FM * 
RALEIGH, North Carolina 


National Representative FREE & PETERS INC. 
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ASHEVILLE’S 
LEADERSHIP 


AMONG ALL THE PRINCIPAL 
CITIES OF NORTH CAROLINA! 


. as shown in this issue of Sales Management’s “Survey”. The Asheville 
Citizen (morning) and The Asheville Times (evening) give you full and eco- 
nomical coverage of the entire 20-county Asheville Market—486,700 population, 
$231,628,000 retail sales, $358,360,000 buying income.* No other medium or 
combination of media can do this for you. Investigate! Ask us questions! Now! 


* Figures from This Issue 


Ashertlle, N. Co~ 


MORNING EVENING 


CITIZEN sTIMES | 


SUNDAY CITIZEN-TIMES 


For Complete Market Data, 
Write, Wire or Call: 


ROY PHILIPS 
Director of Advertising 


The BRANHAM Company 
General Representatives 


Chicago New York Detroit 
Dallas Atlanta Charlotte St. Louis 
Memphis San Francisco Los Angeles 


NORTH CAROLI NA— (Continued) _ 


The “SM” symbols mark original, excl 
sive estimates by SALES MANAGEMEM 


POPULATION 
JH. wes yy 


COUNTIES 


RETAIL SALES—1949 
BYP estimates 


FOUR STORE GROUPS 


EFFECTIVE BUYING INCOME—1949 
BYP estimates 


| 


SALES 
ADVERTISING 
CONTROLS 


CITIES 


Bladen 
Brunswick 
Buncombe 

AAsheville 
Burke 


Cabarrus 
Concord 

Caldwell. . 

Camden 


Carteret 

Caswell 

Catawba 
Hickory 


Chatham 
Cherokee 
Chowan 
Clay.... 
Cleveland 

Shelby 
Columbus 
Craven 

New Bern 
Cumberland 

AFayetteville 
Currituck 
Dare.. 
Davidson 


Lexington. . 


Families 

% | (in 
thou- of | thou- 
sands) | U.S.A.' sands) 


27.2) .0183 6.0 
18.7| .0125 4.2 
118.9) .0797 

0399} 

.0261| 


-0482 
| .0135 
-0247 
-0035 


.0127| 
.0133] 


on ome 
aeartassd 
2682 060N 2 200°:90 


61 


. ee «6 
vn oo 


15 0104 


(in thousands of dollars) 


| 
General 


Mdse. | Drug 


“Furn.- 


House- 
Radio 


Net 
(in 
thou- 
sands) 


24,691 


Dollars | 


62,915) . 


21,059) . 


1,198 
44,773) 
15,458) 
24,349) 
32,486 
19.249) 
72,537) 
59,497 
aan 


9, ‘198 


3,571 
45, 493) 
12, 501! 


15,146) . 
7, 514) F 


or 
© 


of 
U.S.A. 


-0047 
-0006 
-0234 


| Per | Per 
| Cap- | Fam- 
ita ily 


2,211 


636| 2,657 


420) 1,879 
784| 3,339 
1,089 


250 
695; 3,067 


. 0080) 
-0127/ 
0170) 
. 0101) 
.0378| 
. 0310! 
.0018) 
0019 
.0237 
0065 


527| 2,276 
794) 3,154 
992| 3,437 
967| 4,052! 


Farm 
Gross 
Dollars 
from 


Farming 


1, 176| 4,298)... 


840) 3,220)... 


1,088) 4,220}... 


586) 2,069) 
744, 2,976 
743) 3,013 


807! 3,125]........ 


Qual- 

% of | ityo 
U.S. A. | Mar 
Poten- | ket 
tial | Inde 


-026! 
. 0084 


See end of state for 


“SM Standard Metropolitan County 


ithheld to avoid disclosure. 
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Areas."’ 


Before using these figures, see clarion 


age 19. 
M. 1950. 


SALES MANAGEMENT 


Se DB. 
S2S52 


s2setez 


2SV2eeseesRrxznaeae2e2eaexe2eea8 


= el 


ONE MILLION PEOPLE CBS MEANS 


DURHAM, NORTH CAROLINA 


5000 “one * 1000 Niet * 620 KC 
OWNED & OPERATED BY HERALD-SUN NEWSPAPERS 
NATIONAL REPRESENTATIVE: PAUL H. RAYMER 


i eaemnanall 


Se eee NORTH CAROLINA— (Continued) 


POPULATION RETAIL SALES—1949 WHOLE-| EFFECTIVE BUYING INCOME—1949 SALES 
 . at Sy] SALE SM ADVERTISING 
M ESTIMATES ESTIMATES CONTROLS 
Seis ate - aa 0 0ClCUY, Se wee pe likes 6 
COUNTIES ) j ; | | 
cme | | atm Sreas Pant ne ou 
in thousands o' ars, et | arm ual- 
Total | | Families Dollars Dollars Gross J of | ity of 
(in q (in (in % Furn.- (in % Per | Per Dollars | U.S. A.| Mar- 
thou- of thou- thou- of General House-| Volume thou- of | Cap- | Fam- from Poten- | ket 
sands) | U.S.A.) sands) sands) |U.S.A.| Food Mdse. Drug Radio Code sands) |U.S.A.| ita ily Farming tial Index 
Davie 13.7) .0092! 3.2 5,047; .0039 fe 790| mt 7,617; .6040| 556) 2,380 3,215) .0050) 54 
| } | 
| | 
Duplin 38.4) 0287 9.1 12,152} .0095 2,629| 932) 308) - 20,884) .0109) 544) 2,295 17,619] .0134) 52 
Durham 48 97.1| -0652| 26. 93,899; .0733 16,996) 13,558} 2,799) 9,750}.. os 132,454| .0691) 1,364) 4,979 3,572]  .0695| 107 
ADurha 75.2) .0504| 21.3 90,988) .0710 16 "524| 13,142} 2, 799) ° E 110,103} .0574| 1,464) 5,169).......... .0601| 119 
Edgecombe 48.4| -0324| 11.0 27,930) .0218) 6,205) 4,901) 453, - 49,253) .0257| 1,018) 4,478 20,451 -0259| 80 
tRocky Mount 
_(Bee ? 1 Co. | | | | 
B se en end of state for ' ‘SM Standard Metropolitan County Areas.’ yi: *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
¥ Rocky Mount is in Edgecombe and Nash Counties. © SM, 1950. 


THE EVENING AND SUNDAY TELEGRAM 


| ROCKY MOUNT Covers Rocky Mount, N. C. ROCKY MOUNT 

| City Population* Like a Roof Effective er 
34,900 You can reach the money- Total 19 

| — — spenders of Rocky Mount and $33.1 ene 
$33,773,000.00 the rich Nash - _— $3,682.00 


Market with one cost in.. 


2 THE EVENING AND SUNDAY TELEGRAM 


Un WEEC loo Wen. Lhe Daily Newspaper of Northeastern North Carolina’ 
000 Watts y pap 
And WEMA 33,000 Watts Represented Nationally by Ward-Griffith Co., Inc. 


on wach station =™™* ~NEW YORK CHICAGO ATLANTA DETROIT BOSTON SAN FRANCISCO “sales, Managements 1950 


a 
en 


MAY 10, 1950 419 


in Listening (Hooper) 
° “ in Network (NBC) 
e Ist in Power (5000 Watts) 
e Ist on the Dial (600) | 
e Ist on the Air (1930) 
Your FIRST and BEST Buy! 
—_— 
Affiliated with WS ; S Represented by ‘ 
NBC Y-REED 
B () winston- SALEM @) HEADLE co. 
THE JOURNAL-SENTINEL eM @ I 
1930 TWENTIETH ANNIVERSARY YEAR 1950 ( 
° The “‘SM”’’ symbols mark original, exclu- 
NORTH CAROLINA— (Continued) sive estimates by SALES MANAGEMENT { 
op teria . RETAIL SALES—1949 WHOLE- EFFECTIVE BUYING INCOME—1949 a | 
IMATES 
JM BY) Estimates pred ESTIMATES CONTROLS 
COUNTIES is Des eet: meme eee eit mo st sr Shwe 2 " ae Z 
pant FOUR STORE Groups " | | : Pe 
(in thousands of dollars) et | | arm - 
Total Families} Dollars Ree en Sit Dollars Gross | % of | ityof 
(in % (in (in 2 | Furn.- (in % Per | Per Dollars } U.S.A. | Mar- 
thou- of thou- thou- of General | | House- | Volume thou- of Cap- | Fam- from Poten- | ket 
sands) | U.S.A.) sands) sands) U.S.A.| Food Mdse Drug Radio Code sands) |U.S.A.| ita ily Farming tial Index 
Forsyth...........181] 141.4] .0948| 37.7] 111,829] .0871| 20,249 16,769 3,194/  9,287).......... 191,178] .0998] 1,352| 5,071 6,972] 0949) 100 | 
AWinston-Salem....} 104.2] .0699] 29.4] 100,042) .0781| 15,980 16,408) 3,123} 9,024] E 150,242| .0784] 1,442] 5,110).......... 0766} 110 
Franklin......... 30.2| .0203 7.0 8,566] .0066 1,834 495 306  «~NEES 14,731| .0077} 488] 2,104) 12,934) .0099| 49 
OS 106.5] .0714| 24.9] 57,797, .0452| 16,145) 6,446, 1,572) 4,997].......... $1,705| .0478| 861| 3,683 2,891}  .0517| 72 
Gastonia.......... 24.6] .0165 6.2) 32,191] .0251 | 5,100 664) 4,261] F 30,056] .0157| 1,222)°4,848].......... .0187| 113 
ck cas 9.6) .0065 2.2 2,061| .0016 525, . . _ eee 2,476| .0013| 258) 1,125 4,172] .0024| 37 
Graham... 12.7| .0085 2.7 1,157) .0009 60) . . 2 SPE: 3,109} .0016| 245] 1,151 444] .0028| 33 
Granville........... 29.4| .0197 6.7] 11,316! .0088 2,133, 1,129 392 RR 18,682} .0098] 635] 2,788] 11,460) 0115) 58 
| | | 
Greene...............) 17.81 0117) 3.6 4,694) .0037 571| of wf * | scaectaal 15,894| .0083| 908 4,414, 14,1311 0076, 65 | 
See end of state for “SM Standard Metropolitan County Areas.” Before using these figures, see explanation page 19. 


ithheld to avoid disclosure. 


YOU CAN CHECK YOUR KEY MARKETS... 


. +» city by city and month by month 
in SALES MANAGEMENT Magazine’s 
“High Spot Cities,” published in every 
first-of-the-month issue. 


This feature gives a forecast of 
monthly retail sales for over 200 lead- 


f 
| 
Jaley enaoaraniag 386 Fourth Ave., New York 16 


ing U. S. cities. It shows how the sales 
level in each of these cities has changed 
since the previous year and how this 
change compares with the national 
trend. It’s a must for keeping abreast 
of today’s shifting picture in the na- 
tion’s markets. 


The section on Hawaii, Alaska and Puerto Rico begins on page 580. 


—— 
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SALES MANAGEMENT 


Markets Are People with Money to Spend 
, WINSTON-SALEM 


Population ...... . 104,200* 
Retail Sales . . . . $100,042,000* 


inventory covering 48 * SALES MANAGEMENT, 1950 SURVEY OF BUYING POWER 


“BEST FOR TEST” 


). A monthly grocery 


classifications in Win- 


YOU CAN'T COVER NORTH CAROLINA WITHOUT THE 


EMENT. #} County is available to WINSTON-SALEM TWIN CITY 


| foot advertisers JOURNAL and SENTINEL 


MORNING SUNDAY EVENING 


ij ston-Salem and Forsyth 


| Qual- 
|e National Representative 

| ket 

_| index KELLY-SMITH COMPANY 


SURPRISED 


: 
UP FRONT IN 
NORTH CAROLINA ~ 


But even more surprising—Gastonia is one of the four North Carolina 


cities which showed an income gain in 1949. You cah sell this 57 
million dollar chunk of North Carolina economically, because it’s 


a one newspaper mcrxket 


GASTONIA (jAZETTE 


— | GASTONIA, NORTH CAROLINA 


= 17,538 guaranteed ABC circulation over 97% home delivered 
ENT EMAY 10, 1950 421 


Busy HIGH POINT.N. G. 


WHERE IN 992 INDUSTRIAL PLANTS 


15,000 PRODUCTION EMPLOYEES 
EARN ANNUALLY 5906 ,000,000 


This Money Spending Market Is Covered Effectively and Completely Only By— 


The HIGH POINT ENTERPRISE 


REPRESENTED BY THE JOHN BUDD COMPANY 


NORTH CAROLINA— (Continued) a ern 


POPULATION RETAIL SALES—1949 EFFECTIVE BUYING INCOME—1949 


SALES 
ESTIMATES E ADVE 
JM 1/1/50 JM ESTIMATES ESTIMATES CONTROLS. 


COUNTIES : l ; ye 


FOUR STORE GROUPS 
CITIES | (in thousands of dollars) | Farm 
Total | Families} Dollars [ae | Gross 
(in | % | (in (in | % | | Furn.- i 0 Dollars 
thou- of thou- thou- | of | | General | House- of from 
sands) U.S.A sands) sands) |U.S.A.| Food Mdse. Drug Radio i Farming 


Guilford 0} .1201| 46.5] | 160,869| .1255| 31,142 2.7m 5,048} 12,676 ° | 12,543 
AGreensboro 2.9) .0556 22. 101 ,985) . 5} 17,561 99% 2,860 8,085 
AHigh Point 8.2] .0323 ; 48,579] .0379] 13,581} 5,718, 2,143] 3,983 

Halifax .5| .0372) ; 25,295! . 6,477 655, 760) 1,133].......... 

| | 

Harnett. . -7| .0300 17,334) . | 3,472 1,037 

Haywood -1} 0222 ‘ 17,099) . _ ee 

Henderson. . . 0} .0188 : 17,249) . 1,169 28,153) . 
Hendersonville a 0049 2.4 14,524] . | p 2 1,103 8,909) . 

Hertford 3) .0122 . 7,946) . ‘ 291 11,372) . 

Hoke... .3} .0103| . 4,258) . . 8,765) . 

Hyde. -7| .0045| ‘ 1,324) . 2,765) . 


Iredell. . 8) .0408, . 28,806| . a 54,315] . 
Statesville 20. tg 17,716| . 013! 3,45 2,824] 22,801) . 


Jackson. . 8) .0112 6,354) . , 10,141 
23,602) . , 838) 43,236) . 


2s22 


Johnston -8) .0408 
0 


Jones... -4| .007 \ 1,961) . 4,789) . 
ROR ics .3|} .0129 ; 11,718) . 15,691) . 
Lenoir..... .5} .0292 ; 29,618) . : 43,290) . 17,851 


3t 


Kinston 2: . 0155) 5 24,405) . : , 27,090) . 
| } | 


2a 


| 
Lincoin...........4 .5| .0164) 9,506) . 16,438) . 3,814 
McDowell... ' 0151) : 9,002| . 13,330 592| 2,614 780 
| .0100| ' 5,214] . | 7,007| . 473| 1,946] 1,035 


See end of state for “SM Standard Metropolitan County Areas.” Before using 
*Withheld to avoid disclosure. 


these figures, see explanation 
© 


As a result of depth interviews with national advertisers and advertising agency 


executives, states are arranged alphabetically. However, as a convenience to 


readers who relate state markets to geographic sections, a cross reference to 
states in the same area is provided at the beginning of each state. See page 


416—beginning of North Carolina. 
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SALES MANAGEMENT 


EES 


a, ae 
GEMENT 


ALES 
=RTISING 
NTROLS 


14] 101 
570} 121 


Se 


PRACTICAL COVERAGE 


The Charlotte News’ circulation is excellent in the 
degree that it is concentrated in and around the 
central area of industry and distribution where Buy- 
ing Influences are predominant and most active— 
The Carolinas’ richest and most densely populated 
market. 


Here is speed... action... No wasted time or distance 
between buying impulses and point of sale. It produces 


' ; } results. 
THERE 1S NOTHING MISSING [2 TAE PERFORMANCE OF 


cHARLOTTE NEWS 


: The “SM” symbols mark original, exclu- 
NORTH CAROLINA— (Continued) sive estimates by SALES MANAGEMENT. 
Any RETAIL SALES—1949 a EFFECTIVE BUYING INCOME—1949 a 
BY) 1/1/50 ESTIMATES ones ESTIMATES CONTROLS 
COUNTIES 
CITIES int eae N F: 
n thousan ars, et arm 
Total Families} Dollars Dollars Gross % of | ity of 
(in % (in (in % Furn.- (in % | Per | Per | Dollars | U.S. A.| Mar- 
thou- of thou- thou- of General House- | Volume thou- of | Cap- | Fam- from Poten- | ket 
sands) | U.S.A.) sands) sands) |U.S.A.| Food Mdse. Drug Radio Code sands) | U.S.A.) ita ily Farming tial Index 
SNS dint oe attain 19.0) .0127 4.3 4,072) .0032 692 495 134 Ggeceesees 8,091) .0042) 426) 1,882 6,111 -0056|; 44 
ee 25.7) .0172 5.6 12,456) .0097 1,382 1,652 257 Ges asacaven 20,028; .0104| 779) 3,576 15,596 -0116| 67 
Mecklenburg. ...... 29) 178.8) .1199 47.6} 182,493) .1425 30,709 31,580} 5,708) 15,133].......... 248,794| .1298) 1,391) 5,227 5,644 -1315| 110 
ACharlotte........ 145. 8} .0978 38.8 173,391] .1354 27,644 31,580 ff eee 219,282) .1144) 1,504) 5,652/.......... . 1174} 120 
Sree 14.9; .0100 3.2 5,045; .0039 361 297 122 Sacnesine 8,813) .0046) 591) 2,754 1,423 -0055; 55 
Montgomery......... 16.8) .0113 4.0) 7,193) .0056 1,578 734 160 Db ésawesdi 12,779| .0067| 761) 3,195 3,047 -0073| 65 
ee 32.7) .0219 8.1 14,818) .0116 3,772 1,002 503 Gastnscses 30,301} .0158; 927| 3,741 6,272 -0158) 72 
_ _ererereree 62.6} .0420 14.3 30,371) .0237 6,607 3,013; 1,200) 1,250}.......... 52,354| .0273| 836) 3,661 23,837] .0292) 70 
tRocky Mount...... 34.9} .0234 9.0) 33,773] .0263 6,425 5,209 1,147 “ F 33,134] .0172| 949) 3,682).......... .0212| 91 
A See end of state for “SM Standard Metropolitan County Areas.”’ *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
Tt Rocky Mount is in Edgecombe and Nash Counties, © SM, ‘ 


Which Station Does Charlotte, N. C., Listen to... from 7 a.m. to 8a.m.... ? 


THE ANSWER: Percent of listening homes—Most Recent Early Morning Survey 


W AYS % 3000 WATTS _ 4 05 HEAR ALONZO 
REGIONAL ” O SQUIRES 


STATION “A”—50,000 WATTS © 4.47% HEAR THEIR EARLY MORNING SHOW 
DOLLAR FOR DOLLAR, W-A-Y-S IS YOUR BEST BUY 


WAYS, 610 KC, CHARLOTTE, N. C., REPRESENTED BY AVERY-KNODEL 


For an index to all states by sections see page 5 
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tirst 


in per capita Sales 


among Major Cities in North Carolina 


SALISBURY thirteenth in population, ranks — 


9th in TOTAL RETAIL SALES This High Income Population 
; . Can Be Reached ONLY Through 
Ist in per capita Retail Sales 
2nd in per capita Drug Sales The Se 
4th in per capita Food Sales SALISBURY I 
3rd in per capita Gen. Mdse. Sales POST 
s H a a i P He 
3rd in per capita Furn.-House.-Radio Sales Daily and Sunday . 
Write for BRAND PREFERENCE SURVEY Represented by WARD-GRIFFITH CO., INC. ot 
0) 
NORTH CAROLINA— (Continued) dive estimates by SALES MANAGEMENT in 
ay RETAIL SALES—1949 = EFFECTIVE BUYING INCOME—1949 SALES So 
BYP 1/1/80 BY LD estimates sein ADVERTISING th 
SALES to 
ars FOUR STORE GROUPS 
CITIES (In thousands of dollars) 
(in % = p % aia — ies a Mar- 
ou- ner: 01 
ands) U.S.A.| sands) | sands) |U.S.A| Food Mdse. | Drug | Radio| Code. ba USA 4 — x... & ao inden 
New Hanover...... 18 86.8) .0582 24.5 66,552) .0520 12,159 9,107} 2,432) 3,763}.......... 105,825) .0552) 1,219) 4,319 2,731 -0547) 94 
AWilmington....... 51.3) .0344 15.4 57,102) .0446 10,555 ” ’ 3,763 F 67,049) .0349) 1,307) 4,354).......... . 0377) 110 
Northampton. .... 28.3) .0190) 6.1 5,080) .0039 992 733) 184 wil, See 13,198) .0069) 466) 2,164 11,285] .0084) 44 
2: Seren 
a eee 
Pamlico. .... i wR. kee 
Pasquotank........... 282 
Elizabeth City...... 282} 1,342] H | — 17,816) .0093) 1,157] 4,345].......... 
i a saa taal ’ 722) . . le: : r R 
: ; ' F : ‘ ee <Q case i 652| 2,917 9,146} 0097 ele 
SE ee 2 63.7) .0428| 14.5 36,786) .0287 5,379 5,240 ee 58,071; .0303) 912) 4,005 31,516]  .0323 cit 
Greenville.......... 18.4 o124| 4.9 20,784} .0162 3,351 3,389 379; 1,332 F 19,368} .0101) 1,053) 3,953/.......... . 0124) 100 tat 
Pb sdsasemd xeredans 10.8} .0072) 2.6 3,253) .0026 812 127 159 _ 2S 7,206; .0037) 667) 2,772 1,242} .0041| 57 
need wedlash’ 42.5) .0285) 10.4 17,820) .0139 3,472 1,992 478 ee 22,399) .0117| 527) 2,154 6,678} .0157) 55 . 
Richmond............ 38.3 -0257/ 9.2 18,725) .0146 4,132 3.783 i ee 32,747) .0171| 855) 3,559 5,307} .0181| 70 = 
in cescvncenten 81.8) .0549 18.2 34,698| .0270 6,131 3,729  —— Sapo 57,329) .0299) 701) 3,150 35,169]  .0340| 62 The 
Lumberton 14.6 o0os 3.8 14,620; .0114 2,104 1,991 331 831 H 13,808) .0072| 946) 3,634).......... - 0089) 91 siv 
Rockingham ........ 62.8 0421) 15.0 32,555; .0254 6,928 3,093 a 48,825) .0255| 777| 3,255 11,781 0288) 68 aia 
Reidsville. ....... 13.8} .0092) 3.8 13,260} . 0108 2,750 1,778 453; 1.382 G 12,109) .0063) 877| 3,187).......... -0081) 88 
i ceninnéneeeuny 76.7 0514! 19.3 52,091; .0407 11,244 5,677; 1,679 25 Nae ey 72,388) .0377| 944) 3,751 al -0413) 80 
Salisbury .......... 25.0) . 0168 a 40,996; . 0320 6,151 5,567 1,220} 3,338 G 31,325! .0163| 1,253} 4,412|.......... -0211| 126 
Before using these figures, see explanation page 19. 
-~} Wilmington Morning Star (« 
Beez] STAR-NEWS PAPERS 
As Arabs Attack In Force: 
Bul — — 
Rui 
Morning — Evening — Sunday o 
Sco 
The Market Keys To Sta 
! 
Sto 
Sur 
Sw 
. Trea 
North Carolina’s Port City Ty 
Retail Sales = 
Ben tae 59 OOD $5,000,000 (State owned) OCEAN SHIP TERMINAL ’ 
S.M. May 10 ; Wa 
Survey Buying CONSTRUCTION PROGRAM UNDERWAY during 1950 
p Ask a Branham Man —_ 
ower 4, 
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SALES MANAGEMENT 
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H_CARO LIN, 


The Raleigh News and Observer 
Sells This 33 County Market . 
Without Waste at One Low Cost. 


Here’s concentrated selling power in a big way! 
The Raleigh News and Observer reaches every RetailSales. . . . . . « « + $639,932,000 


other white family in this entire market. It’s the 30% of the North Carolina Total 
ONLY Morning and Sunday paper published Food Sales . . . . «6 « «+ « +» $118,494,000 
in the entire 33 county “Golden Belt of the 28.5% of the North Carolina Total 
South”... has more circulation than the area’s General Mdse. Sales .... . $ 77,123,000 


thirteen daily newspapers. It’s your straight line 28% of the North Carolina Total 
to MORE SALES in North Carolina! DrugSales . . ...... . $ 17,731,000 


29% of the North Carolina Total 
107 189 . Eff. Buying Income . . . . . . $997,378,000 
7 30% of the North Carolina Total 


MORNING Gross Farm Dollars . , . . . . $462,870,000 


m OAS 2 wince kaleiah 


(ABC Audit Dec. 31, 1949) News and Observer 
RALEIGH, North Carolina, is one of thirteen cities in MORNI N G & SU N DAY 


eleven Southern States with a newspaper over 100,000 ° ‘ 
circulation. Write for complete data about this impor- Rale 1g h, North Carolina 


tant market, or ask The Branham Company. 


REPRESENTED BY THE BRANHAM COMPANY 
Be ee ial = NORTH CAROLINA — (Continued) 


7p estima a. RETAIL SALES—1949 bt EFFECTIVE BUYING INCOME—1949 pions 
T T 
SM BY) estimates ESTIMATES CONTROLS 
SALES 
COUNTIES ] 
FOUR STORE GROUPS 
CITIES (in thousands of dollars) Net Farm Qual- 
Total Families} Dollars Dollars Gross % of | ity of 
(in % (in (in % Furn.- (in % Per | Per Dollars | U.S. A. | Mar- 
thou- of thou- thou- of General House- | Volume thou- of | Cap- | Fam-| from Poten- | ket 
: sands) | U.S.A.) sands) sands) |U.S.A.| Food Mdse. Drug Radio Code sands) | U.S.A.) ita ily Farming tial Index 
er 5} . J 16,680) . FF | | ee J ° 2,676 
tees ° x 16,228) . ’ OS ° 2,479 
Scotland nek: 23.5) .0157 5.4 10,360} .0081 2,495 2,273 283 _ 2a 14,560) .0076) 620) 2,696 6,393}  .0094) 60 
Se 35.8) .0240 8.7 19,110} .0149 3,170 1,921 ae? | eee 27,298) .0143) 763) 3,138 3,237} .0164) 68 
Albemarle........, 15.0] .0101 4.2) 14,677) .0115 1,382 1,835 ke 14,885] .0078| 992] 3,544).......... . 0094} 93 
Stokes... 20.4| .0137 4.8 4,577; .0036 722 211 ° ae Teer r ee 11,284) .0059; 553) 2,351 10,756] .0068) 50 
Say 44.0) .0295 10.3 22,328; .0174 3,982 3,643 Se | Was «ewes 36,346] .0190) 826) 3,529 10,879}  .0206) 70 
Swain 13.5) .0091 2.8 2,464! .0020 601 155 ° i Pree 4,062; .0021; 301) 1,451 272} + .0035) 38 
Transvylvania......... 13.5| .0090 3.2 5,717| .0044 1,278 368 234 sho escent 8,945) .0047| 663) 2,795 755; .0055) 61 
Tyrrell re 8 5.2) .0035 1.3 1,324) .0011 300 127 ° PS is ke ph oss 2,807; .0014; 540) 2,159 1,479] .0017) 49 
Ses 39.8) .0267 9.1 15,388} .0120 2,690 2,146 392 ee = 27,224) .0142| 684) 2,992 8,482} .0160) 60 
Oe 31.2) .0209 7.1 17,200; .0134 3,290 2,457 527 ae 27,026) .0141| 866) 3,806 9,930} .0153) 73 
— Risen ees 16.5) .0111 4.3 15,462} .0120 2,239 2,457 23 941 G 12,999} .0068; 788) 3,023).......... .0092) 83 a 
ake... -.+++-127] 119.2) .0800 2. 106,702} .0833 15,644 12,216; 3,814) 7,138}.......... 166,027; .0866) 1,393) 5,534 24,606}  .0843) 105 
ARaleigh.......... 67.8] .0454|  15.8{ 92,107] .0719| 12,232} 12,019] 3,243| 6,948] E 102,127 .0533| 1,506] 6,464).......... . 0573} 126 
4 See end of state for “SM Stentard Metropolitan County Areas.” Before using these figures, see explanation page 19. 
ithheld to avoid disclosure © SM, 1950. 
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IN THE MIDDLE OF THE WORLD'S x ae >| 7 LARGEST TOBACCO MARKET 
\ ’ ZY 


WGTM+CBS = 


5,000 WATTS FULL TIME x 590 KILOCYCLES 
Allen Wannamaker, General Manager * Wilson, N. C. 
Represented Nationally By 
WEED & CO. 


NORTH CAROLINA — (Continued) tive estimates by SALES MANAGEMENT 


POPULATION RETAIL SALES—1949 1OLE-| EFFECTIVE BUYING INCOME—1949 
BYP 1/i/%0 BYP ESTIMATES ESTIMATES 


COUNTIES 
FOUR STORE GROUPS 
CITIES (in thousands of dollars) Net 
Families) Dollars 
(in Furn.- (in 


thou- 
Drug sands) 


Warren siesauesas 4). ° 13,125) . 


Washington........... 


2as Burne 


4 


1,090.0) . 1,230,161) . 1,412,277) . 1,296) 4,773 -8056) 110 


State Total 3,844.4 1] 2,130,425 413,555 3,371,075'1.7587| 877) 3,636 1.9939) ri] 
*Withheld to avoid disclosure. Before using these figures, see explanation page 1. 


DOES THE U. S. GOVERNMENT 


use any non-governmental source of data on local markets? 


Yes ... in studies by the Department of Commerce, in hearings before the Federal Communications 
Commission, in setting bond sales quotas for the Treasury Department, and in planning recruiting 


drives for the Army and Air Force, data on local markets is taken jrom— 


SALES MANAGEMENT'S “Survey of Buying Power.” 


— 


SALES MANAGEMENT 
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54 
82 
| 7 
| 75 
02 
53 
7 
05 


— 
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Se 137) 


Ce 
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TAN: 


The World’s Largest Bright Leaf Tobacco Market* 


Is Also A Natural For YOUR Distribution 


Move in on the South’s sweetest sale-story 
right where it begins — with the famous 
tobacco auctioneers of Wilson, North Caro- 
lina. Location in Wilson is a sure step 
toward new volume and new profits in 
North Carolina’s richest agricultural area. 

Sales and service from the exact center 
of Eastern North Carolina helps you take 
the lead, and good transportation facilities 
help you keep it. From 


and economically by rail, highway, and 
air to markets where farm buying power 
has reached an all-time high and manu- 

facturing industry is steadily growing. 
Dozens of new sales offices, branch 
manufacturers, and regional distributors 
—hig names in varied fields —are al- 
ready enjoying the advantages of a 
location in Wilson. Wouldn’t your com- 
pany benefit from a loca- 


Wilson your men and mer- 
chandise move quickly 


Write for “Your Business and 
Wilson”, File 100-D 


tion here? Let us give you 
full details. 


Address Chamber of Commerce, 
Wilson, N. C. 


WILSON « 


* World leader in cigarette 


tobacco sales. 


10, 1950 


NORTH 
AROLINA 


CHAMBER OF COMMERCE 


So STEADY! 


Sales managers dote on Durham, North Carolina. This 

market is SO STEADY that even the Big Depression failed 

to rock its economy. Giant Chesterfield and Lucky Strike 
factories pour out an ever rising flood of cigarettes (and pay- 
rolls). Textiles—and other major products in constant de- 
mand—are big here, too. PLUS... . famed 

Duke University, nearby University 

of North Carolina and three other 

major colleges all within 


25 miles. 


HERALD-SUN PAPERS 


DURHAM, NORTH CAROLINA 


Represented By The KATZ AGENCY 


SO STEADY... 
SO ECONOMICAL TO SELL. 
Because The Herald and Sun News- 
papers with a concentrated coverage lay 
down a bargain ad buy of undisputed acceptance. 


sive estimates hy SALES MANAGEMENT. 


NORTH CAROLINA— Standard Metropolitan County Areas {vt estimate by SALes MANAGEMENT 


METROPOLITAN 
COUNTY , 
AREAS 


JM 


POPULATION RETAIL SALES—1949 — EFFECTIVE BUYING INCOME—1949 


SALES 
ESTIMATES SM ADVERTISING 


1/1/50 a 


ESTIMATES SALES ESTIMATES 


FOUR STORE GROUPS 
(in thousands of dollars) 


Per 
Cap- 
ita 


Fayetteville 
Greensboro- 

High Point 
PT A 
Wilmington 
Winston-Salem... .181 


86.8) . 
141.4| . 


1,239 
1,391 
1,364 

967 


1,281 
° 1,393 
105,825) .0552) 1,219 
191,178| .0998| 1,362 


© SM, 1950. 


Before using these figures, see explanation page 1%. 


Dollars are spent by people. To find out who’s doing the 


spending in every state, county and city, See Page 109. 


—adv. 


SALES MANAGEMENT 


WERIG 


“The Prestige Station of the Carolinas” 


“SERVING THE MAGIC CIRCLE” 
THE 6th CITY OF AMERICA 


W BIG dominates ‘‘The Magic Circle’ * having 


FP See OO 


more of the 20 top Nielson-rated evening pro- 


grams than all other stations combined within a 


WBIG 


greensboro, n. ¢. 50 mile radius of Greensboro. 


5000 watts, 


et & unlimited 
== CBS affiliate 
LES 
ATISING 
TROLS oe 
| § gilbert m. hutchison 
e¢ & + general manager 
. | Mar- 
a4 — * The richest, most populous 
~— area of North Carolina, the 
“ represented by South’s wealthiest and most pro- 
95| 107 hollingbery gressive state. 
32) 78 a 
14) 101 
13) 105 
‘7; # 
49) 100 
vm 5 WHEN TEST CITIES ARE PICKED 
where do agencies get basic data? 

Mr. Barrett Welsh, Research Director of Foote, Cone & Belding gives 

the standard answer among agency men: “Any time we need cur- 

rent market information for the selection of test cities, we refer to— 

SALES MANAGEMENT'S “Survey of Buying Power” 
= 
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NORTH DAKOTA 


BOTTINEAU TOW 


BURLEIGH 
OLIVER 


SARGENT 


ae 1949 Retail Sales in Excess of $100 Million Copyright by 


EEG 1949 Retail Soles $50.0 Million to $99.9 Million Cities shown are those having Sales MANAGEMENT 


ou retail sales of $15.0 million or 
[__] 1949 Retail Sales $25.0 Million to $49.9 Million ts in 


1949 Retail Sales $10.0 Million to $24.9 Million 


N Oo ~ T HH D A K Oo T A __._ (Other West North Central States: lowa, p. 262; Kansas, p. 272; Minne- The “SM” symbols mark original, exclv- 
sota, p. 332; Missouri, p. 346; Nebraska, p. 361; South Dakota, p. 502) sive estimates by SALES MANAGEMENT. 


City County City City 


Bismarck Burleigh Fargo .-. Jamestown 
Devils Lake Ramsey Grand Forks 


POPULATION RETAIL SALES—1949 WHOLE-| EFFECTIVE BUYING INCOME—1949 


ESTIMATES SALE 
BYP 1/1/50 BY) estimates prea ESTIMATES 


COUNTIES 
CITIES 


FOUR STORE GROUPS 
(in thousands of dollars) 


| Furn.- 
| House- 


were 


c 
> 


Mdse. Drug Radio 
| 


| General 


o 
= 


Billings. . 
Bottineau 6]. 
Bowman. . -5| .0023 


ge 858 8 


-0046 
-0171 
-0137 
-0356 
- 0265 


8 
SSSSS 3 


11,75) 7 71,431 


mit 


0081 


-0057 2,039 9,258 
-0039 1,092 6,235 


@ See end of state “‘Multiple Cities."’ Before using these figures, see explanation page 19. 
*Withheld to avoid disclosure. ° ~~ © SM, 1950 


432 SALES MANAGEMENT 


1,692 11,021) . | 


“HOIST YOUR SALES In the rich Red River Valley 


Go “Cruising Down the River’’* with the time tested pilots 


The Grand Forks Herald for 70 years has been building its 
reputation as “North Dakota’s Outstanding Newspaper’— 
The Herald blankets the north Red River Valley—Morning- 


KiLO—the Grand Forks Herald Station. Only CBS Station in 
the Valley—the only station within 200 miles of Grand Forks 


* “Cruising down” is going north — on the Red River! 


Did you know the only U. S. River flowing north is the Red 
River? The valley area is different from other U. S. areas 
too — — for instance: The Grand Forks twenty-county trade 
area has a fabulous reservoir of savings ready to pour into your 
trade channels when you chart your course via the 


with CBS — UP — AP. 
Nat'l Rep’s — AVERY-KNODEL, Inc. 
Orville Lawson, in Minneapolis 


Grand Forks Herald & KILO 
Grand Forks, North Dakota 


ORTH DAKOTA — (Continued) 


WHOLE- 
SALE 


Pa il 


The “SM”? symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. N 


POPULATION 
SM ESTIMATES 
1/1/50 


RETAIL SALES—1949 
BYD ESTIMATES 


EFFECTIVE BUYING INCOME—1949 
ESTIMATES 


SALES 
ADVERTISING 
CONTROLS 


SALES 


COUNTIES 


| 

CITIES 
Total | Families} Dollars 

(in /f (in (in | 

thou- of thou- thou- of | 
sands) | U.S.A.| sands) S.A. 


FOUR STORE GROUPS 
(in thousands of dollars) Net 
Dollars 
Furn.- (in 
House- thou- 
Radio sands) 


General 


Mdse. | Drug 


5,896) . 
6,528) . 
7,298) . 
6,599) . 
4,179) . 
49,907) . 
43,275) . 


Golden Valley. . 
Grand Forks...... d 

Grand Forks 48,219) . 
Grant... . 


Hettinger 


2,912) . 
4,185) . 
5,391 


6,150) . 
4,368) . 
8,587) . 


Kidder. . 
La Moure 
Logan... 


3,412) . 
6,029) . 
3,138) . 


8,031 ‘ 
4,392) . 
3,866) . 


4,001 
7,767| . 
4,734) . 


McHenry 
Mcintosh... . 
McKenzie... 


10,420 
6,528) . 
5,070) . 


McLean... 
Mercer... . 
Morton. . . 


8,415) . 
5,119) . 
16,628) . 


11,415) . 
6,108 
19,264 


Mountrail 
Nelson. . . 
Oliver... . 


8,347 
8,168 
2,264 

. 
16,681 
8,879 


-0043, 879 
-0042) 1,034 . 87 
-0012; 708 . 59 


Pembina 
Pierce. 
Ramsey 


-0087| 1,236) .0090]} 100 
0047) 1,110| 4,673 ‘ 94 
24,159) .0126 1491| 5,752 ‘ 124 
15,820! .0083! 1,798! 6,328 ? 159 


Before using these figures, see explanation page 19. 


“LOOKIT OUR HOOPERS!” 


Latest Hoopers (Dec. °49-Jan. °50) again 
prove that WDAY is far-and-away the 
top station in Fargo-Moorhead. 


WDAY 
63.9% 
69.1% 
66.7 % 


WDAY’s coverage of the rich rural parts 
of the Red River Valley is just as im- 
pressive. BMB and mail-pull figures prove 
that this fabulous 27-year-old station is 
one of the wonders of the Northwest. 
For all the facts, write us or ask Free & 
Peters, Inc.! 


Station B 
20.6% 
11.7% 
13.3% 


WDAY FARGO, N. D. 


NBC ...970 KILOCYCLES .. . 5000 WATTS 
FREE & PETERS, INC., Exclusive National Representatives 


Mornings . 
Afternoons 
Evenings 


10, 


For Complete Coverage of the non-metropolitan market use — 


OHIO SELECT LIST 


ewspapers 


The Ohio Select List home-town market contributes more than 2 billion dollars of 
the approximately 3 billion in retail sales outside metropolitan areas—(60 out of 
88 counties) over 1,700,000 daily readers—a market far greater than in over 
30 states! Write now for complete market data. 


* o 


cities of the $70,269 
51 Ohio select list newspapers Net Paid Circulation 


OHIO’S 
TWO BILLION-DOLLAR 
MARKET 


ren JOHN W. CULLEN CO. hice ten te 


NORTH DAKOTA— (Continued) 


The “SM” symbols mark original, extle 
sive estimates by SALES MANAGEMENT 


EeTinkres RETAIL SALES—1949 
W 1/1/80 BYP ESTIMATES 


COUNTIES 


FOUR STORE GROUPS 
CITIES (in thousands of dollars) 


General 
Mdse. 


EFFECTIVE BUYING INCOME—1949 


ADVERTISNG 
ESTIMATES 


® 


Quai- 

Per * + hd 
ket 

ita Index 
106 
8 
108 


—~_—_ = 
- 
2 8 


Poten- 
tial 
0060 
0034 
0124 
0048 
- 0035 
0023 


282 


$238 
8 


sas $8 
33 
S2e2u4 2¢e2 


— ow 
2228 
> 


S88 & 
= 


36,011) . 


8 
oa 


10,397) . 
20,433) . 


28 


38.7 


218,565) . 


— 


\els=< eee 


181.3 -4615 


NORTH DAKOTA— Multiple Cities 


I | 


28.0} .0188| 8.2] 45.823] .0955} 7,190) 5,928, 1,382/ 


46,443 . 


i 
= 


diana, p. 250; Michigan, 


° “ap I + In 
O H | O — Counties and Cities — {finer Eas North Central States: Minois, . 2325 tn. 


\ | 


City City 
Akron .. Bowling Green 
Alliance 


Bucyrus 
Ashland Cambridge .. 
Ashtabula 


Canton 
Athens .. Chillicothe 
Barberton 


Cincinnati 
Bellaire Cleveland 
Bellefontaine Cleveland Heights 


Columbus 
Conneaut 
Coshocton 
Cuyahoga 
Dayton . 
Defiance - 
Delaware 


*Withheld to avoid disclosure. 
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Before using these figures, see explanation page & 
SALES MANAGEMENT 


We Say it 


ms 
ae ae 
 — 


~  _,. with Service! 


fe The Cincinnati Post q 


—wame ee -—- + me ones 


MONTHLY GROCERY INVENTORY 
shows sales and stock-on-hand figures 
for over 550 brands and sizes of 
products. 


GROCERY DISTRIBUTION STUDY 
gives per cent of distribution for 75 
classifications of grocery merchandise. 


1950 LIQUOR SURVEY indicates dis- 
tribution by economic areas for all 
brands sold in Cincinnati market. 


1950 BEER SURVEY shows distribution 
by brands for both draft and boitle beer 
including breakdown by areas. 


a F PBS sen 


@ ROUTE LISTS for grocery, drug, liquor PERSONALIZED MERCHANDISING 


and wine outlets in Greater Cincinnati 
market area. 


MARKET INFORMATION, a wealth of 
pertinent data covering all phases of 
market analysis is available to adver- 
tisers on request. 


especially tailored to each advertiser's 
specific needs and designed to increase 
point-of-sale co-operation. 


DATA BOOKS give population esti- 
mates, retail sales, maps of city zone, 
retail trading zone, etc. 


a88 8298 88 


The Post covers over 50% of all Greater Cincinnati families, and it has the largest exclu- 
sive circulation of any Cincinnati daily newspaper .. . In 1949 it carried over 1512 million 
lines of advertising and carried more retail grocery iineage than all other Cincinnati news- 
papers combined. 


~ 
7 
a 


Qua- 

Me 
kat 

Index 
16 
8 
108 
nN 
6 
6 
16) 70 
& 
101 
n 
10 
138 
10 
100 
ie 
1% 
13 
1 
m 


ea 
— 


We will consider it a favor to have you call on us for any of the information or services mentioned above. 


os 
Aincinnati Post 


For ACTIVE cincinnNaTIANs 
Robert K. Chandler, Manager, General Advertising 
CINCINNATI 2, OHIO 


Represented by the General Advertising Department of Scripps-Howard Newspapers 


N leter 


a 
“ 


| 
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The only large city in a 60-mile radius, Lima is the 
trading center for a major farm and industrial area 
the heart of the midwest. 

Fifty Two towns are located within Lima’s Trading 
Area and served by The Lima News. 


Daily 
Circulation 
32,296 


LIMA, Ohio... SALES CENTER for a 


10-county farm-industrial area 


rounding counties contain 382 industrial plants with 
These ten counties in Lima’s retail 
trading zone show total 1949 retail sales of $249,- 
871,000, gross dollars from farming of $137,044,000 
and Effective Buying Income of $372,031,000. 


THE LIMA NEWS 


31,000 workers. 


The ten sur- 


LIMA, OHIO 


Sunday 
Circulation 
33,760 


OHI Oo— (Continued ) 


City 
East Cleveland ... 
East Liverpool 
Elyria 
Findlay 
Fostoria 
Fremont 
Greenville 
Hamilton 
Ironton 
Kent 
Lakewood 
Lancaster .. 


Mansfield 
Marietta 
Marion .. 


County 


Cuyahoga 
.- Columbiana 


Lawrence 
- -Portage 
Cuyahoga 

Fairfield 


Richland 
Washington 
Marion 


Martins Ferry 
Massillon 
Medina 
Middletown 
Mount Vernon 
Newark 

New Philadelphia 
Niles 

Norwalk 
Norwood 
Painesville 
Piqua 
Portsmouth 
Ravenna 
Salem 
Sandusky 


Medina 

-- Butler 

60008 ee 
Licking 

. Tuscarawas 
Trumbull 


Portage 
Columbiana 


The “SM” symbols mark original, exely. 
sive estimates by SALES MANAGEMENT. 


City 
Shaker Heights 
Sidney 
Springfield 
Steubenville 
Tiffin 
Toledo 
Troy .- 
Urbana 
Van Wert 
Warren . 
Washington Court House 
Wilmington 
Wooster 


County 
- Cuyahoga 


Trumbull 
. - Fayette 
-Clinton 


Youngstown 


Mahoning 
Zanesville 


Muskingum 


Ore ESTIMATES 
yD 1/1/50 


RETAIL SALES—1949 
BY) estimates 


COUNTIES 
CITIES 


FOUR STORE GROUPS 
(in thousands of dollars) 


Furn.- 


General House- 


Conneaut 
Athens. . 
Auglaize 


Belmont...........174 
@Martins Ferry... 


AHamilton... 
AMiddletown 


ASpringfield 


Clermont...... 

I 
Wilmington...... 

Columbiana.......... 
East Liverpool 


EFFECTIVE BUYING INCOME—1949 


ADVERTISING 
ESTIMATES 


CONTROLS 


we 
Per oh. | Me 
Cap- | Fi tr | 
ita Index 


4,470) 2,775 
2,293] 388 832 


641 
1,235 
1,371| 
| 1,167 
1,325 


1,245 
1,300 
1,126 

916 
1,338) 
1,025) 


825 
911 
961| 
| 691 

1,333 
1,326 
1,577 


67,330) . -0336} 117 
12,145) . 682 
29,739) . 1,012) 
11,769) . 1,201 

170,636) . 1,368 

134,441) .0702) 1,430 


.0075) 83 
0159) 8 
.0070} 106 
.0831| 9 
.0679 108 


.0165| 87 
.0164| 82 
0064) 112 
.0631| M4 
0208} 117 
0133) 130 


746| 2,394] 
.0155| 994) 3,014 
.0054| 1,234) 3,747 
.0629| 1,209) 4,192) 
36,652| .0192| 1,378| 4,582| 
25,963| .0135| 1,708| 5,644] 


27,529) .0143 
29,534 
10,491 

120,730 


A See end of state for “SM Standard Metropolitan County Areas.” 


@ See end of state “Multiple Cities.” 
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ahoga 
shelby 
Clark 
ferson 
eneca 
Lucas 
Aiami 
paign 
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linton 
Vayne 
Teene 
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The number of radio stations competing for listening within 
the WLW Merchandise-Able Area has increased from 153 in 
1946 to 258 in 1949... an increase of 69 percent.* 

Nevertheless, during February-March, 1949, WLW received 
20,046,400 Home Hours of Listening per week —compared 
to 20,315,137 during the same period in 1946... a decrease 
of only 1.3 percent.* 

Further, on a cost-per-thousand basis, WLW delivers adver- 
tising impressions at slightly more than half the cost of using 
a combination of the best local stations in each of the 21 major 


markets of WLW-Land. 
And that’s why we repeat... it’s still Bargain Day at The 


Nation’s Station! 


*Nielsen Radio Index 
the nation’s most merchandise-able station 


CROSLEY BROADCASTING CORPORATION 


HANCOCK 


LEFFERSON 


fF AIRFIELD 


Cities shown are those having 
retail sales of $15.0 million or 
more in 1949 
Copyright by 
ERIE 1949 retail Sates in Excess of $100 Million Sale MANAGEMENT 
FEB) 1949 Retail Soles $50.0 Million to $99.9 Million 
1949 Retail Soles $25.0 Million to $49.9 Million 
1949 Retail Sales $10.0 Million to $24.9 Million 


—— 


SALES MANAGEMENT 


MAY 10, 


Now 


1950 TIMES-STAR PAYROLL POLL 
SHOWS ECONOMIC CONDITIONS 
IN CINCINNATI AMAZINGLY STABLE 


The 1950 Times-Star Payroll Poll will help you 
snare your share of this bustling business in Cincin- 
nati, one of the nation’s largest and most stable 
markets. 

Stable it is. But business fluctuates day to day. 
That’s where the Poll plays its part. 

The Poll shows you, day to day, every day of the 
year, when money is available for spending. Based 
on actual payrolls of 308 of Greater Cincinnati’s 
largest manufacturers, the Survey shows when em- 
ployees are paid and how much they receive. It shows 


total volume of wages paid for any given day of the 
week or month. 

With this information you can more effectively 
plan your advertising and sales campaigns for maxi- 
mum results. You can time your sales and advertising 
efforts to coincide with peak-income days. 

If your company has not been receiving the An- 
nual Reports and Monthly Supplements in the past, 
we'll be glad to add your name to the mailing list. 
Please contact the Times-Star office nearest you for 
your free copies. 


Cimeinmdty Torwa--Star 


CHICAGO 1, ILLINOIS 
333 North Michigan Ave. 
Fred D. Burns, Mgr. 


1950 


NEW YORK 17, N. Y. 
60 East 42nd Street 
Albert H. Parker, Mgr. 


13th wnnunt Fyre 


WEST COAST REPRESENTATIVE 
The John E. Lutz Co., Chicago !1 
435 North Michigan Ave. 


THE FACTS: 


Twenty-seven counties daytime. Twenty counties nighttime. 
C OV ERA G E Total Radio Families: 952,224 
Total Retail Sales: $3,227,339,000 


Highest rated daily local program in Cleveland radio history. 
A U D | ' N ¢ b Established audience... Ohio’s Oldest Broadcasting Station. 
Devoted listeners ... Over 300,000 pieces of audience mail, 1949 


Lowest cost of all Cleveland Regional Network stations. 
Lowest cost per thousand Families, all Cleve. regional Net. Stations. 


~~ 1-Minute open Daytime (2:00 P.M.) $0.41 
Cost per thousand families 1 Minute open Nighttime (6:00 P.M.) $0.99 


Production quality reflected in greatest amount of local business. 


Pp R Oo D U C T | Oo N Physical signal covers more homes than any other Cleve. regional Net. 


station. 
One of the midwest’s largest and most complete radio record libraries. 


Complete merchandising dept. available to program and spot advertisers. 
PROMOTION 


Thorough program promotion for all program sponsors. 
Publicity department to handle program releases. R A D I @) 


1420 KC 5000 WATTS BASIC MUTUAL Cc L E Vv E L A N ) 


Represented Nationally by The Paul H. Raymer Co. 


OH | O — (Continued) 


The “‘SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT 


POPULATION RETAIL SALES—1949 EFFECTIVE BUYING INCOME—1949 SALES 
SM ESTIMATES SM ADVERTISING 
1/1/50 ESTIMATES 


ESTIMATES CONTROLS 
COUNTIES ; 


| FOUR STORE GROUPS 
CITIES (in thousands of dollars) 
Families — 
n 


% (in Furn.- % 


% Per Per 
thou- thou- General House- of | Cap- | Fam- 
U.S.A.) sands) sands) .| Food Mdse. Drug Radio 


US.A| ita | ily 
Coshocton aoe ai. 4) 21,982 5.701] 1,962} 464) ‘1,061 .0175| 976] 3,220 

Coshocton. . : 2} 0095) 4) 17,277 4,513; 1,962 ,769| .0093| 1,251] 4,038 
Crawford 30,877| .0241| 7,108} —-1,950! .0247| 1,189| 3,754 
Bucyrus... 6} . 3.8] 12,721] .0100} 2,829} + —-1, 005 .0077| 1,279] 3,904 
Cuyahoga. . 33 .3| .9572| 423.8] 1,389,003|1.0842) 344,023 26.25 


39, 922' 1.2379) 1,662) 5,599 
ACleveland -8| .6200| 275.7! 1,158,503] .9042| 273,180) 230,933 


29,518| 64,688 1,547,559] .8073| 1,672| 5,613 79911 129 
A See end of state for “SM Standard Metropolitan County Areas.” *Withheld to avoid disclosure. 


Before using these figures, see explanation page 19. 


WHAT BASIC MARKETING FACTOR 
is used by radio and tv manufacturers? | 


Every single one of the five largest producers of radio and tv sets 


uses—as a basic marketing factor—“% of U.S.A. Potential” from | 


SALES MANAGEMENT'S “Survey of Buying Power” 


SALES MANAGEMENT 


(ADVERTISEMENT) 


A STATEMENT FROM 


. 


We believe that a radio station has a duty to its advertisers 
and to its listeners. We believe that, every once in a while, it 
is a radio station’s duty to restate its principles, to review its 
purpose for being, and to advise its advertisers and listeners 


of the company they are keeping. 


At WGAR, our actions are governed by certain beliefs that 
we feel are important for the good of listeners and for the 


benefit of our clients. 


1, We have one rate card. All WGAR adver- 
tisers pay the same amount of money for similar 


services. And we do not accept P. I. advertising. 


2. We believe that any attempt to buy listening 
by offering prizes as a reward is a deception not 
in the public interest. Our high listenership is 
created and maintained through the exceptional 
entertainment and informational value of 
our programs. 


3. Every day, Cleveland’s Friendly Station is 
invited into hundreds of thousands of homes in 
Northeastern Ohio. Therefore we strive to act as 
a becoming guest. No advertising matter, pro- 
grams or announcements are accepted which 
would be offensive, deceptive or injurious to the 
interests of the public. 


4. We believe in fairness to responsible people 
of all convictions. Those of different religious 
faiths broadcast freely ...and free... over our 


facilities. Balanced controversies are aired reg- 
ularly without charge. We practice freedom of 
expression without penalty to those whose 
opinions differ from our own. 


5. We believe that we serve our advertisers 
more effectively by broadcasting no more than 
a single announcement between programs. 


* 


These are but a few of the principles by which 
WGAR lives. For more complete information, 
write for a printed copy of WGAR’s code of 
operating rules and advertising standards. It is a 
guide that results in listener belief in us . . . and 
helps us to best serve them and our advertisers. 

And there are more of both... listeners and 
advertisers ... than ever before. In 19 years, we 
have grown from 500 watts to 50,000 watts. Our 
business in 1949 set an all-time record. 

If you are not advertising on WGAR, we in- 
vite you into the good company of those who are. 


Radio—America’s Greatest Advertising Medium 


90,000 WATTS 


CLEVELAND 


Represented Nationally by Edward Petry & Co. 


MAY 10, 1950 


yiE ane 


Universe‘ @ Bulletin 


Official Weekly eae of Cleveland Diocese 


Cathedral Square, 1027 Superior Ave..N.E. 
CLEVELAND 14, OHIO 


recently acclaimed the best newspaper of its type in America. 


Cincinnati, Buffalo, Dallas, Portland. 


Ask for complete 8-County market and coverage analysis 
—based on Sales Management’s Survey of Buying Power, 
adapted to registered Catholic population. 


INVESTIGATE the LOW COST FREQUENCY RATES for reaching 
your CLEVELAND AREA 848-MILLION DOLLAR CATHOLIC MARKET 


Discover how, at small cost, alert manufacturers are adding ZEST to their sales 
campaigns through the vibrant pages of the CATHOLIC UNIVERSE BULLETIN 


’ 


With its more than 70,000 net paid copies (A. B. C.) the UNIVERSE BULLETIN 
is your best advertising buy in this rich market—where Catholic families have 
disposable income comparable to that of the entire population in cities like 


Take the INTIMATE approach to Catholics in “the best location in the nation” 


OHI O— (Continued) tive estimates by SALES MANAGEMENT 


POPULATION RETAIL SALES—1949 WHOLE-| EFFECTIVE BUYING INCOME—1919 | SALES 
BYP 1/1/80 BYD Estimates baie ESTIMATES CONTROLS 
COUNTIES 
FOUR STORE GROUPS 
CITIES thousands of dollars) 


o 

2 

wo 

5 
~~ Se = ee 
rm 
288228 


tt eeeeereeereeees 73,039) .0381| 1,432| 4,682 7,066}  .0367) 107 
seeeeceees 52,407| .0274| 1,564] 5,138]..........] .0263) 117 

55,288] .0289| 1,071) 3,590} 12,225]. .0290 & 

ce eeeeeees 31,910] .0166| 1,251] 4,039]..........] 0176) 108 
SEL. 27,099) .0141| 1,189) 3,871/ 13,600} 0145 % 
14,981] .0078] 1,259] 3,942].......... 0094] 118 

seneeeeeeees 705,262| .3680| 1,484| 4,998| 13,461] 3648) 114 
Saou 544,659] .2842| 1,490] 4,859/..........] .2086) 122 
benccecdiel 27,319} .0143| 1,031) 3,332} 17,289] .0152| 8% 
pecccbsctocambes Y 712) 2, 64 
tee eee eee eeees 27,645| .0144| 1,355] 4,686 7,829} .0127) 9% 
37,582] .0196] 740) 2,304) 11,455) + .0223| 68 

Serre SF 14,488] .0076| 923] 2,734)..........] .0093) 9% 
edachaginalieical 6. d 37,010] .0193| 869) 2,847 3,810} .0209, 73 
Cambridge......... 21.61 .0145 6. 17,282! .0135 4,030 2,786 413 22,610' .0118! 1,047! 3,325l.......... 0129! 99 
See end of state for “SM Standard Metropolitan County Areas.” Before using these figures, see explanation page 19. 
ithheld to avoid disclosure. ° _ ” © SM, 1950. 
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1950 Columbus Dispatch Consumer Analysis 


A Market Study 
Offering 4-Year 


Comparisons 


And Trends 


Listed below are the eight sections 
covered by The Columbus Dispatch 
1950 Consumer Analysis: 


MARKET DaTa 
FOODS 


SOAPS 


TOILETRIES 


BEVERAGES 
HOMES, APPLIANCES 


AUTOMOTIVE 


GENERAL 


The Columbus Dispatch 1950 Consumer Analysis is a compilation and 
analysis of more than 750,000 answers to questions asked a 3°/, cross-section 
of all families in Greater Columbus. It tells their buying habits and brand 
preferences .. . reflects those habits and preferences in a |2-county area. 
You need this guide if you are selling or plan to sell in the Central Ohio 
market. You'll get these facts from no other source than The Columbus 
Dispatch—the paper that reaches 101,882 daily and 108,317 Sunday of the 
110,030 families in the ABC City Zone. 


Address your request for the 1950 study to the General Advertising Dept. 


The Columbus Dispateh 


Ohio's Greatest Home Newspaper 


National Representatives: O'MARA & ORMSBEE, Inc. 
Chicago Detroit Los Angeles San Francisco 
443 


New York 
MAY 10, 1950 


ee 


THE LORAIN JOURNAL 
se iisjhet COVERS The LORAIN (Ohio) MARKET 


And The Lorain Journal Furnish route lists of all grocers and Make surveys of distribution and com- 


Is The Only Newspaper druggists (wholesale and retail) in ALL parative sales volumes. 
. towns in The Journal area. Furnish special information on the Lorain 
That Can and Will Mail letters, cards and reprints to dealers. 


market. 
Merchandise Your Advertis- Solicit tie-up advertisements. Standard Data Folders available. 
ing To Lorain Market Dealers Special Representatives: Shannon & Associates, Inc. 


“<itmwen THE LORAIN JOURNAL ~~~ 


Average daily net paid circulation for year ending December 31, 1949, 21,329 
More than 99% Family Coverage of Lorain 


ti The “SM” symbol riginal, exis 
OH | O — (Continued) Para dn cstionntes by SALES MAND ewe 


POPULATION RETAIL SALES—1949 EFFECTIVE BUYING INCOME—1949 


ESTIMATES 
BYP ESTIMATES ESTIMATES 


1/1/50 


SALES 
ADVERTISING 
CONTROLS 


COUNTIES 
FOUR STORE GROUPS 
CITIES (in thousands of dollars) Net 
Dollars 
(in 
General thou- 
Mdse. Radio sands) 


102,833 1,219,170) . 
99 ,837 859,664) . 
1,485 66,622) . 
° 2,258 38,490 
26,647) . ’ 2,172 25,335 


17,711) . 25,945) . 


9,433) . 16,182) . 
15,759 
19,606; . 


11,270) . 
9,462) . 
30,102) . 
11,951 


17,295) . 


47,451) . 
22,349) . 
20,050 
15,981 


39.1 
15.8 47,424 14,217 5,428 


A See end of state for “SM Standard Metropolitan County Areas.” Before using these figures, see explanation page } 
1 Fostoria is in Hancock and Seneca Counties. *Withheld to avoid disclosut 


Dollars are spent by people. To find out who’s doing the 


spending in every state, county and city, See Page 109. 


—adv. 


—— a 


SALES MANAGEMEN! 


MAY 


sunvennnananegsnancacuaensoeseniniins 


Population: 
oe te 
Retail Trading Zone (A.B.C.)........... 
City and Retail Trading Zones 


769,137 
386,566 
1,155,703 


Trend of business: Steady and solid . . . characteristic of a 
sound, substantial, progressive market ... characteristic 
of Solid Cincinnati. 


December 


Cincinnati Business Index 
Index of Department Store Soles....................24.. 
Consumers’ Price Index... 


Period 1935 to 1939=100 


--. and the paper that’s in solid 
... THE CINCINNATI ENQUIRER 


Coverage: The Enquirer has the biggest circulation in 
Cincinnati, daily and Sunday. Enquirer circulation has 
climbed steadily for the past ten years .. . showing an in- 
crease far greater than that of both competitors com- 
bined. 
1939 1949 % 

(Sept. 30)* (Sept. 30)* 

122,005 177,545 +45.5% 
198,844 262,229 +31.9% 
148,456 151,439 + 2.0% 
153,240 152,813 — 0.3% 


*Source: A.B.C. Audit Reports 


Daily Enquirer. ... 
Sunday Enquirer 
PaperA.. Dacca 
PRIS 5 Ghivasnteans 


Features: Outstanding national and regional columnists, 
the cream of the country’s comics, the nation’s best-read 
features ... and, now, New York Times News Service 
reports, along with those of AP, UP and INS! Solid 
Cincinnati gets them, every day, in The Enquirer’s 
distinguished, easy-to-read format. 


“Congratulations, Mrs. Bolton... your husband must be 
a big advertising man” 


went 


General Display Advertising: The Enquirer continues to 
increase its advantage. 
No. Lines 
(1949)* 
.3,940,964 
2,312,554 
3,220,575 


% 
41.6% 
24.4% 
34.0% 

100.0% 


TEED Se 5 


*Source: Media Records 


Retail Display Advertising: The Enquirer continues to lead 
in retail display advertising. 
No. Lines 
(1949)* 
12,561,881 
8,283,349 
9,008,449 


% 
MN oboe aio) Sah oan 6 42.1% 
27.7% 
30.2% 
100.0% 


*Source: Media Records 


Total Advertising: The Enquirer is out in front—and 
staying there. 

No. Lines 

(1949)* 

24,578,674 

15,566,801 

16,840,592 


% 
43.1 % 
27.3% 
29.6% 

1 00.0% 
*Source: Media Records 


Milline Rate: The Enquirer, daily or Sunday, has the 
lowest milline rate of any Cincinnati newspaper. 


MILLINE RATES* 
Daily Enquirer 
Sunday Enquirer 


Solid Cincinnati reads 


The CINCINNATI ENQUIRER 


Represented by Moloney, Regan and Schmitt, Inc. 


10, 1950 


SELL GREATER YOUNGSTOWN, OHIO, ECONOMICALLY WITH WFMJ 


5000 WATTS 


ON 1390 KILOCYCLES 


50,000 WATTS-FM 


DUPLICATING AM PROGRAMS ON 105.1 MEG. 


YOUNGSTOWN, O. 


OHIO’S THIRD LARGEST MARKET 


HEADLEY-REED CO. 


WFMd 


BASIC ABC STATION 
NATIONAL REPRESENTATIVES 


OHI O — (Continued) 


The “SM” symbols mark Original, excl 
sive estimates by SALES MANAGEMENT. 


RETAIL SALES—1949 


General 
Mdse. 


A — EFFECTIVE BUYING INCOME—1949 a = 
BY) 1/1/50 BY 1 ESTIMATES SALES ESTIMATES CONTROLS 
COUNTIES 
FOUR STORE GROUPS 
CITIES (in thousands of doilars) Net Farm 


Elyria... wel 
Lucas..... 164 
AToledo 


379 , 782 


Madison. ... said 
Mahoning... 184 
A2Youngstown.... 


4,350 
67,182 


10,866) 


See end of state for 
2 Youngstown is in Mahoning and Trumbull Counties. 


“SM Standard Metropolitan County Areas.” 


*Withheld to avoid disclosure. 


i figures, see explanation page 29 
aioe using these figures, see exp © SM, 1950 


— 


Dollars are spent by people. To find out who’s doing the 


spending in every state, county and city, See Page 109. 


—adv. 


SALES MANAGEMENT 


THIS IS TOLEDO 


One of America’s Great Retail Markets 


Fully Covered with Unusual Economy by The Toledo Newspapers 


THE MARKET 


Industry and agriculture are combined to 
provide a well-balanced economy through- 
out the Toledo Market area. 


Toledo is a leading producer of glass and 
automotive products. It also has a large 
number of manufacturing concerns—some 
600 in all—making an enormous variety 
of products. 


The industrial life of many of the neigh- 
boring cities and towns is equally varied. 


Agriculture includes truck farming, 
grains, orchards and vineyards, poultry and 
animal husbandry. Progressive farming 
methods are widely applied. The percentage 
of electrified farms is far above the national 
average. 


In the balance thus provided between 
factory and farm, the Toledo Market of 
twelve counties in Northwestern Ohio and 
two in Southeastern Michigan is indeed a 
“Double-Value” Market. It is a compact 
market which looks to Toledo as its natural 
center. And the Toledo Newspapers are 
its newspapers. 


THE NEWSPAPERS 


THE TOLEDO BLADE 
One of America’s Great Newspapers 


For more than a century The Blade has been 
“my newspaper” to readers in Toledo and 
the surrounding area. Only a paper of 
strong general appeal to all types of readers 
—only a paper sincerely devoted to the 
interests of the community it serves—could 
win the readership throughout its territory 
which The Blade has had for so long. 


THE TOLEDO TIMES 
Toledo’s GOOD-MORNING Newspaper 


The Times’ fast-growing circulation gives 
primary concentration in all income-bracket 
districts of Metropolitan Toledo. Times 
readers get full coverage of overnight 
news and sports, flavorful editorial com- 
ment, complete stocks and financial cover- 
age, briskly reported society, stage, screen, 
music and art events, standout columnists 
and top comics. Here’s a highly readable 
newspaper well read by alert-minded 
Toledoans. 


Complete information, including New 1950 Market Map, with perti- 
nent Circulation, Sales and Coverage data, will be sent on request. 


TOLEDO BLADE and TOLEDO TIMES 


REPRESENTED BY MOLONEY, REGAN & SCHMITT, INC. 


10, 1950 


Welcome Mat is out for you 


in the Miami Valley’s No. 1 Market 
when you use WHIO-TV 
“Dayton’s F/RST Television Station” 


@ All ratings show Dayton and Miami Valley viewers wel- 
come WHIO-TV shows FIRST. Popular local programs, plus 
CBS, ABC and Dumont top shows keep the welcome mat out 
for WHIO-TV and you. 

WHIO-TV follows through with public service activities and 
persistent merchandising at the local level. 

With more than 40,000 families in this area owning TV 
sets . . . and three times as many looking on in homes of 
friends... your best buy in Dayton today is WHIO-TV. 


News, Sports, CBS, ABC, Dumont Best Shows 


DAYTON, OHIO 


OHIO— (Continued) _ rae sive estimates by SALES. MANAGEMENT 


Affiliated with The Dayton Daily News and Journal-Herald 


POPULATION RETAIL SALES—1949 EFFECTIVE BUYING INCOME—1949 
SM ESTIMATES SALE 


1/1/50 ESTIMATES ESTIMATES 
COUNTIES | 


SALES 
ADVERTISING 
CONTROLS 


FOUR STORE GROUPS 
CITIES | (in thousands of dollars) 
—— ‘ 

n 


General 
Mdse. 


Montgomery » 2 3 . A 81,704 55,690 
ADayton...... -3) .175:% a R 2413 63,440 55,119 ,593) . . J 
-0081 . , A 1,611 472 . P 2,518 
-9) .0113 . ¢ d 1,832 222 é 2,198 
-0508) J : J 14,989 6,644; 1,703 F 1,162) 3,759) " ° 

| 0289 3. e .040% 11,639 6,523 1,333 3 \ d 1,359! 4, "306! .0332! 115 


© SM, 1950. using these figures, see explanation page 19. 


Established ZANESVILLE 


1924 9th LARGEST TRADE AREA IN OHIO 


And W H | Z blankets the heart of Southeastern Ohio. Dominate this fast- 
growing industrial-agricultural area with WHIZ... the only FULL TIME 
NBC affiliate in Southeastern Ohio. 


1949 BMB REPORT HOOPER FALL-WINTER 
REPORT 1948-1949 


Share of 
27,280 families DAYTIME Audience 


1 
wer \N represented by ere 


Afternoon 


Ae ft Pearson Co. 21,870 families NIGHTTIME oom gal 


SALES MANAGEMENT 


f YOUNGSTOWN ... center 7, onions 


of a vast industrial area 


Our Sunday Story 


Since 1936, when the Vindicator became Youngstown’s only newspaper, Sunday circu- 
lation has increased almost 3 times. 


The Sunday Vindicator is read regularly in all the homes in the ABC City Zone—and 
it is read by 79% of all families in the Retail Trading Zone. 


*Here Are the Per Family Coverage Figures 


Combined City and 
City Zone Retail Trading Zone Retail Trading Zone 


106.6% 78.71% 92.8% 


**In Ohio and Pennsylvania Counties 
ASHTABULA COLUMBIANA MAHONING TRUMBULL = LAWRENCE, PA. MERCER, PA. 


17.5% 45.7% 108% 83.2% 21.4% 36.2% 


**In the following cities and towns outside the ABC Trading Zone. 


Ashtabula .....24.9% Alliance 52.9% Columbiana 100% East Palestine... .65.4% Leetonia ...102% 
Salem .. 94.5% Lisbon 98.6% New Castle, Pa. . .28.0% East Liverpool.. 32.1% Conneaut . 27.6% 


Source: *ABC 1949 annual report; **December 1949 breakdown; 1940 Census. 


One newspaper, one campaign, at one low cost, will do the job you need in this great market. 


Houngstown Vindicator 


KELLY-SMITH CO. National Representatives 


MAY 10, 1950 


SERVING TWO WELL-BALANCED MARKETS 


Where industry, agriculture and commerce — year ‘round buying power 


3 oy 2 


For The i VN For The ae S 
PORTSMOUTH CANTON - 


Carroll 


- MARKET “MARKET Holmes 
Lewis (Ky.) 


Greenup (Ky.) Look Below To Look Below To a 


Plus 30 Others \ SCIOTOCOUNTY / \ STARK COUNTY / Wayne 


Columbiana 


FOR THE PORTSMOUTH MARKET FOR THE CANTON MARKET 
cor WRAY nc | WHBO 
250 WATTS 5,000 WATTS 


NEW YORK - CHICAGO - DALLAS - ATLANTA Represented by THE TAYLOR €CO.LOs ANGELES - SAN FRANCISCO - PORTLAND, Ott 


OHI O— (Continued) dive estimates by SALES MANAGEMENT 


POPULATION RETAIL SALES—1949 EFFECTIVE BUYING INCOME—1949 SALES 
ESTIMATES SM SAL GD ADVERTISING 
1/1/50 ESTIMATES ESTIMATES 


COUNTIES 


FOUR STORE GROUPS 
CITIES (in thousands of dollars) 
Families 


(in 


General 
Mdse. Drug 


Noble...... 
Ottawa..... 
Paulding. 


251 
399 
236 


754 
1,005 
236 


9. 27 ,837| . . 37 ,432| . 


A See end of state for “SM Standard Metropolitan County Areas.” *Withheld to avoid disclosure. 
@ See end of state ‘‘Multiple Cities.” 


450 


Before using these figures, see explanation ng ht 
1 Fostoria is in Hanover and Seneca Counties. © SM, 


SALES MANAGEMENT 


Shopping Center of a 
Balanced $449,000,000 Market 


. <ttsui * 


Canton — Shopping Center for 
a Balanced $449,000,000 Market 


Canton, Ohio is a busy, year ’round market for all 
the things families eat up, use up, wear out. For 
example, Canton families: 


—Eat 43% more food* 
—Use 22% more drugs* 
—Use up to 38.7% more soap* 


—than the national average or comparable market. 


The above average income ($5,459 per family in 
Canton; $5,068 in Stark County*) is stabilized by 
over 200 diversified industries and the crops from 
Ohio’s most thickly populated farm area. 


Such ability to buy is worth key market consideration 
for the Repository in setting up your newspaper list. 


And remember — no nearby metropolitan newspaper 
begins to give you merchandisable coverage of this 
rich market. You can’t do it without the Repository. 


100% coverage of a one-newspaper market. 
99.3% carrier delivered. 


*Sales Management Survey 
of Buying Power, 1949. 
*Based on Report by Market 
Surveys, Inc., Chicago. 


A Brush-Moore Newspaper 
Represented Nationally by Story, Brooks and Finley 
MAY 10, 1950 


OHI O — (Continued) ee etn tet As, mart orginal, le 


POPULATION RETAIL SALES—1949 — EFFECTIVE BUYING INCOME—1949 SALES 


ESTIMATES 
1/1/80 BYLD ESTIMATES GYD estimates 


COUNTIES 
CITIES 


FOUR STORE GROUPS 
(in thousands of dollars) 


A2Youngstown 
(See Mahoning Co.) 


13,991 


3,251 


Bowling Green...... 6]. ; 12,366] .006 , 685 , 12,210) . 


Wyandot........... Al . .0| 15,176) . 22,615| . 


Total Above Cities 4,772.23. 1,441.5} 5,240,754/4.0906| 1,191,619) 829,381) 138,247) 278,967 7,387 ,094)3. ’ 3.7947 


State Total 7,966 .6/5.3430 2,368.81 6,622,697 5.1692) 1,646,956, 911,615) 166,587| 323,079] 10,742,040/5. 1,348} 4, ’ 5.4214 


See end of state for “SM Standard Metropolitan County Areas.” *Withheld to avoid disclosure. 
Youngstown is in Mahoning and Trumbull Counties. 


Before using these figures, see explanation page 19. 


THE 1950 SALES PLANNING MAP 


This year’s edition of SALES MANAGEMENT’S Top counties with sales over 1% billion marked with 


a star. 


popular five-color County Outline Retail Sales Map 

of the U. S. provides a graphic guide to all the 

nation’s markets for use in sales and advertising 472 leading U. S. cities shown with an index to their 
latest population level. 

planning. Measuring 37 x 41 inches and suited 

for either wall or desk use, the 1950 County Outline ies 

Map is based on “Survey of Buying Power” figures Crown ap penpeations oF eangested quees. 


and includes all the following features: 


Orders will be accepted now for copies of the 1950 


All Metropolitan County Areas outlined in red. County Outline Retail Sales Map . The ae 
$3.50 each, or $2.50 each in quantities of two or 


All counties shown in one of five colors according to more. All maps will be mailed postpaid in heavy 
their 1949 retail sales. mailing tubes. 


ana arvnwG 386 Fourth Avenue 


New York 16, N. Y. 


— 


SALES MANAGEMENT 


> | 


1 *S 


sere evar 


= fa 
— ow 


GREATER AKRON 
POPULATION 


378,600 


Sales Management Estimate 


; ESTIMATED CITY & 
Columbus, Ohio RETAIL TRADING ZONE 
Atlanta, Georgia POPULATION 


San Diego, Cal. 

Memphis, Tenn. A395 000 
St. Paul, Minn. 7 
Rochester, N. Y. 


Jersey City, N. J. 


Toledo, Ohio ESTIMATED CITY & 
Birminah Al RETAIL TRADING ZONE 
irmingham, Ala. EFFECTIVE BUYING INCOME 


There is but ONE WAY to reach and sell this o 000 000 
rich OHIO Market . . . that way is adequate use . 2 


of Akron’s ONLY daily and Sunday newspaper. 


A ron Beacon Journal 


PORT. S. KNIGH 1 Beet i sme kK 


Represented Nationally by: Story, Brooks & Finley 


MAY 10, 1950 


DOMINANT RADIO COVERAGE | | 
IN CENTRAL OHIO IS WBNS 


In and around Columbus and central Ohio 


Advertisers have proven again and again that WBNS de. 
livers greater selling power for less money. 


are 187,980 families who loyally keep their 


radios tuned to WBNS plus WELD-FM. They 
have learned by a quarter of a century of 
listening that they can depend upon what 
That’s why ad- 
vertisers who wish to do a complete and 
profitable selling job in this market select 
WBNS as their principal radio medium. 


they hear on this station. 


OM 
ra, 


\ AMA 
\ 


ASK JOHN BLAIR 


POWER 5000 D e 1000 N e CBS 


OH! O— GYD Standard Metropolitan County Areas 


The “SM” symbols mark original, exclv 
sive estimates by SALES MANAGEMENT 


POPULATION 
SM ESTIMATES 
1/1/50 


RETAIL SALES—1949 
BYLD estimates 


Families 


FOUR STORE GROUPS 
(in thousands of dollars) 


General 
Mise. 


EFFECTIVE BUYING INCOME—1949 


ADVERTS 
ESTIMATES ¥ 


CONTROLS 


sf? 


Canton 
Cincinnati 
Cleveland 
Columbus 
Dayton... 
Hamilton- 
Middletown 


2588) 
Wheeling, W. Va.- 
Steubenville, Ohio 174 2479 
Youngstown........1841 533.4! .3578 


65,391 
32,267 
112,934 
259 , 069 
72,611 


67,182 


35, 803| 
57,261 


tt et et 
- 


1 
1 
1 
1 
1 
1 


B BBSeEe #28398 


—_~_— 
7. 
3 


OH!IO— Multiple Cities 


| 


Martins Ferry-Bellaire 20.9 sm 8.9 24,566) . 


Ravenna-Kent 


-0194 


a, 


6,958 


28,871) . 


23,417) . 


22.3) 8 6.71 24,839 1.728 


OKLAHOMA — Counties and Cities — OU yet, South Centre States, Arhanes; 


; Louisiana, p. Texas, p 


County City 
Guthrie 
Lawton 
McAlester 
Miami 
Muskogee 
Norman 
Oklahoma City 
Okmulgee 


City 
- -Pontotoc Ponca City 
Comanche 

Bartlesville Pittsburg 
Chickasha 
Duncan 


Durant 


Washington 
Grady 
Stephens 
Bryan 
Canadian 


Seminole 
Shawnee 
Stillwater 
Tulsa 


". Cleveland 
Oklahoma 
. Okmulgee 


3,155 
7,607 
4,980 


-0025 768 
-0059 1,641 
-0039 


5,417| .0028 
17,181 
4,638 


-0023 
-0119 
-0085 


2,951 
15,297 
10,864 


9,813 
16,274 
16,944) .0088| 952 


*Withheld to avoid disclosure. 
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How to know The Cleveland Market: 


enty In addition to top coverage, The Press pro- 

Ky vides dependable market research to help 

Creek you plan your advertising and measure 

minolt results. Some examples: Market Facts about 

atomit Cleveland; 11th Cleveland Home Inventory; 

.Payst Cleveland Consumer Panel; Distribution of 

.Tulst Grocery Products; Fourth Annual Analysis 

— of New Car Sales and the 15th Annual 

_ ~ Analysis of Ohio Liquor Sales. 

43} 4 

4) 7 

ee 

3} 78 

on 3 NEWSPAPER 
POWER To Do GOOD..POWER TO ‘MOVE GOODS 

ee 


10, 


Easy to know, easy to reach, and easy to sell— 
that’s the compact True Cleveland Market. Wedged 
between Lake Erie on the north and prosperous 
Akron on the south, the concentrated Cleveland 
market extends but 35 miles east and west. 


Cleveland’s industrial influence is world-wide, 
but its retail area extends little beyond the metro- 
politan district. Why? Because the industrial mid- 
west is dotted with thriving cities that are important 
markets in themselves. For instance, 19 other cities 
within 60 miles of Cleveland contain daily news- 
papers that offer dominant market coverage like 
The Press delivers in Cleveland. 


Selling northeastern Ohio is as simple as picking 
your markets and advertising in them. In Cleveland, 
you pick the power when you pick The Press. 
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OKLAHOMA 


CIMARRON TEXAS BEAVER HARPER wo00s.-. GRANT KAY OSAGE =z  gNOWAT 
i Ponce Cit H Bortlesviile 
2 ¢ do 
ELLIS [WOODWARO "ose o02004 ROGERS 
¢ Oy MAYES 
| - MAJOR 
me CREEK DAI 
WAGONERG CHEROKEE 
Copytiahe toy ROGER FILLS OKMULGEE GSROGEE 
Okmulgee Oo 
} C Muskogee 
Sales MANAGEMENT OKFUSKEE |_ SEQUOVAN 
CADOO0 ° Mc INTOSH 
WASHITA POTTAWA 
BECRHAN -_ rom SEMINOLE HASKELD 
eee ° | HUGHES...” LEFLORE 
EDS POCO PITTSBURG Bote 
°o LATIMER [.. 
Cities shown are those having Mspiee Fes 
retail sales of $15.0 million or 


more in 1949 


PUSHMAT AH, 


ATOKA 


1 
CARTER anion 


ye 1949 Retail Sales in Excess of $100 Million 
1949 Retail Sales $50.0 Million to $99.9 Million 


1949 Retail Soles $25.0 Million to $49.9 Million 2X 


fF Ls 1949 Retail Sales $10.0 Million to $24.9 Million 


JEFFERSON 


ArdmoreO 


LOVE 


PARSHALL 


% 


OKLAHOMA — (Continued) The “SM” symbols mark original, exly 


sive estimates by SALES MANAGEMENT, 


POPULATION RETAIL SALES—1949 WHOLE-| EFFECTIVE BUYING INCOME—1949 SALES 
SH ESTIMATES 5y7 SALE @D ADVERTISING 
1/1/80 ESTIMATES ESTIMATES CONTROLS 
SALES 
COUNTIES 
CITIES p53 te: ee Fae Net F 
n arm 

Total Families} Dollars Dollars Gross | % of ne 

(in % in (in % Furn.- (in % Per | Per Dollars | U.S.A. 
thou- of thou- thou- General House- | Volume thou- Cap- | Fam- from Poten- | ket 
sands) |U.S.A.| sands) | sands) |U.S.A.| Food Mdse. | Drug | Radio | Code sands) |U.S.A.| ita | ily | Farming | tial | Index 
al 33.5| .0225 8.8] 17,909) .0140 4,574 2,520 503 i cescnscaes 17,462} .0091| 521] 1,984 6,945] .0133) 59 
Durant 13.6} .0091 4.1 14,649} .0114 3,108 2,253 426 * H 10,137| .0053] 745] 2,472|.......... 0079| 7 
ae 39.4} .0264) 10.7] 21,266) .o166 5,489 1,542 685 igo te od 32,890} .0172} 835] 3,074) 20,900) .0189| 7 
Canadian............. 30.9| .0207 8.8] 18,624) .0145 4,225 1,594 593 ee 28,749) .0150| 930) 3,267 14,450) .0160| 7 
I sconvavecs 13.1] .0088 4.2 12,664] .0099 3,368 * 481 * H 10,410} .0054) 795] 2,479).......... .0074] 
NS os ctavnuncuees 39.7| .0267} 11.1 26,514) .0207 6,579 4,366} 1,075} 1,342].......... 30,120] .0157| 759) 2,714 4,823] .0194) 7 
Ardmore........... 20.3} .0136 6.3] 20,548] .0160 4,570 4,060 854 987} 4H 22,476) .0117| 1,107] 3,568).......... 0134] 9 
Cherokee............. 20.3| .0136 5.0 5,714| .0045 1,278 309 213 i ac 5,927| .0031| 292) 1,185 2.322}  .0066| 41 
Choctaw............-. 25.6} .0171 6.9 8,868) .0069 2,208 1,073 257 Ree 10,080} .0053| 394) 1,461 2,949) 0081) 47 
Cimarron............. 4.9] .0033 1.5 2,525) .0020 596 * 68 3 SRE 4,120) .0021| 841) 2,747 one i) 
Cleveland........... 27.8| .0187 8.0} 17,020) .0132 4,355 1,594 863 or 17,034) .0089} 613) 2,129 4,698 68 
Norman............ 20.2} .0136| 6.4 14,536) .0114 3,543 1,447 784 * H 10,590} .0056| 524) 1,655).......... ry 
WO  tace ivin cae 9.6} .0064 2.5 4,315} .0034 1,075 * 89 OE cintane 3,810] .0020} 397) 1,524 2,577 82 
Comanche............ 53.4) .0358} 15.3] 36,243] .0283 7,096 4,202} 1,075} 1,532].......... 50,615; .0264| 948) 3,308 9,054 wo 
Lawton..........-. 35.4] .0237 10.8} 30,770] .0240 5,547 4,130 933} 1,532) 4H 39,377| .0205) 1,112] 3,646].......... au 
REE s. 11.1] .0075 3.1 7,879} .0062 1,248 2,199 146 RES 9,711| .0051| 875] 3,133 ae i] 
ae 19.7} .0132 5 11,307) .0088 1,860 1,072 191 dy te 11,301} .0058} 574) 1,983 5,013 @ 
era Ree ee 44.9} .0301 13.0]  27,562| .0215 7,436 2,756 944 | ae 36,281 .0190| 808) 2,791 5,839 ni 
Sapulpa............ 18.2] .0122 5.7 10,639] .0083 2,744 1,441 378 487] =H 18,467| .0096] 1,015] 3,240].......... 0 
sd Jo 24.8) .0166 7.1} 16,816) .0131 3,630 1,690 527 Ep 23,991) .0125| 967) 3,379) 17,025 a 
Delaware............. 16.4) .0110 4.3 3,496| .0027 681 * 90 eS 4,974| .0026| 303] 1,157 3,452 é] 
Se ee 10.6] .0071 2.9 5,066| .0040 1,321 309 167 A} Gees 9,342) .0048} 881) 3,221 8,744 n 
SU cee ciecessdecks 8.1] .0055 2.4 6,096| .0040 944 174 148 Se. 9,220] .0049| 1,138] 3,842 9,354 a 
I, os cccscsccns 60.2} .0336} 15.8] 55,234) .0431 9,424 9,427} 1,922 2,370) PETE 62,547] .0326| 1,246] 3,959 19,109) 0359) 107 
lc csencseeeua! 37.7| .0253} 12.4] 48,992] .0382 8,541 9,279} 1,808 . G 51,508] .0269| 1,366) 4,154].......... 1) 
0 eS 29.3} .0197 7.7] 13,623) .0105 3,658 1,447 504 eS *7.321| .0090| 591] 2,249) 10,631 5 
ae ey: 40.3} .0270| 11.4) 23,746] .0186 4,852 3,973 a 30,9c-' .0162) 769) 2,718] 15,086 1 
Chickasha.......... 20.4] .0137 6.4 18,024) .0141 3,484 3,758 561 ° H 19,441] .0102} 953] 3,038].......... & 
ON ind dcacdcdies 11.6] .0078 3.5 7,539) .0059 1,975 120 O86 Misi 15,181] .0079) 1,309) 4,337) 18,915 “ 
RRS ery 12.6] .0085 3.7 8,236 2,120 844  _ =e 10,155| .0053} 806) 2,745 7,326 Lu 
DORRIIR. «..sccecensesi 10.2) .0068 2.8 3,668} .0029 741 663 146 a Tee 8,348] .0043| 818] 2,981 7,438 & 
ee 6.2) .0041 1.8 3,156] .0024 828 121 134 Pe 6,079| .0032| 980) 3,377 8,654 n 
RN cccscwuwnes 14.3] .0096 3 4,895] .0038 915 482 145 4h Sean 4,602} .0024) 322) 1,31 2,921 « 
Hughes. ............. 24.0) .0161 6.3] 12,108) .0095 2,773 2,348 438 NE «cde denid 13,841] .0072| 577) 2,1 5,445 & 
Jackeon.............- 21.4) .0144 6.1] 13,081) .0102 3,078 a 425 OEE, cnccasses 16,269) .0085| 760) 2,665) 11,791 n 
Jofferson............. 13.1] .0088 3. 6,224) .0049 1,641 623 192 ES 7, 0041} 609 2,214 7,329 ones, 
*withheld to avoid disclosure. © SM, 1950. Before using these figures, see explanation pase ® 
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Oklahoma has always 
had big ears for 


WKY 


By any audience measuring stick you care to choose, WKY is 
the dominant station in Oklahoma’s biggest market. Look at 
Hooper! Look at BMB! Look at “Listener’s Diary”! Look at 
advertisers’ results! They all prove the same fact — that only 
WKY can give you the audience, coverage and results you want 
and need in Oklahoma’s most important market! 


ii. 


OKLAHOMA CITY 


930 KILOCYCLES + NBC 


CHANNEL 4 


1950 


Now it has 
big eyes for 


WKY-TV 


Who said television is just a “big city” medium? Practically a 
whole STATE is looking at WKY-TV! And here’s why. We 
have a 966 foot antenna... an extremely favorable terrain... 
the perfect channel 4 frequency ... the finest modern equipment, 
plus the priceless ingredient .. . listener loyalty ... built up over 
the years by WKY-AM. Your KATZ representative will be glad 
to give you the facts and figures. 


OWNED AND OPERATED BY 


THE OKLAHOMA PUBLISHING CO. 


WKY, OKLAHOMA CITY « THE DAILY OKLAHOMAN 


OKLAHOMA CITY TIMES * THE FARMER-STOCKMAN 


REPRESENTED BY 


THE KATZ AGENCY, INC. 


OKLAHOMA -— (Continued) The “SM” symbols mark original, eniy 


sive estimates by SALES MANAGEMENT 
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POPULATION RETAIL SALES—1949 Lrg EFFECTIVE BUYING INCOME—1949 


SALES 
ESTIMATES 
1/1/60 OY) ESTIMATES ESTIMATES *tonrasine 


COUNTIES | —.. 
FOUR STORE GROUPS 
CITIES (in thousands of dollars) Farm 
Families} Dollars Gross 
(i (in Dollars 
thou- General from 
sands) S.A. Mdse. Drug Farming 


3,940) . 
44,148) . 
26,136) . 32,310 


ad 


Te 


10,660) . 16,211 
13,643) . 
3,463 


a8 


14,242) . 
11,033) . 
18,181 
13,889 


3,034 
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10,505) . 
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16,701 


24,337) . 32,940 
17,547 21,871 
26 ,306 29,175) . 
20,193) . 
45,379 
35,113) . 


aSe888 sages 


_ 
- 


4,450 
7,144 
11,123 


41,589) . 
16,850) . 
5,872 
24,598) .0128 
15,076 16,538] .0087| 979 


4 See end of state for “SM Standard Metropolitan County Areas.” Before using these 
hheld to avoid disclosure. 
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Dollars are spent by people. To find out who’s doing the 


spending in every state, county and city, See Page 109. 
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|. The Only Sunday Supplement 
| 127 
E with MASS COVERAGE 
| 8 in Oklahoma 
‘| 
7 The Sunday Oklahoman Magazine, locally 
sl edited and printed, gives advertisers the mass 
|} coverage they need in Oklahoma. No outside 
i Sunday supplement reaches more than 2% 
a." of the state’s families. 
i 
ot 258,948 
ie FAMILIES EVERY SUNDAY 
¥ read The Daily Oklahoman 
1 PULLING POWERS .... ,... 255,645 
an 2 KATZ representative for outstanding success FAMILIES DAILY 
M, 1950 stories of local and national advertisers who read The Oklahoman & Times 


have used The Sunday Oklahoman Magazine. (February, 1950, averages) 


THE DAILY OKLAHOMAN 
OKLAHOMA CITY TIMES 


_The Oklahoma Publishing Company: The Farmer-Stockman. WKY-AM-FM-TV, Oklahoma City 
REPRESENTED BY THE KATZ AGENCY, INC. 


— 


T 
MEN'EMAY 10, 1950 


THERE’S ONLY 7 No. 1 MARKET IN OKLAHOMA 


Plus Adjacent Bonus Counties in Kansas, Missouri and Arkansas 
1949 KVOO BMB DAYTIME 


Edward Petry & Co., 
National Representatives 


NBC AFFILIATE 


Inc. 


No. of} 1949 Total KVOO 
Counties |Coun-| Radio Weekly Audience 
With: ties | Families |Families*| % |Familiest| % 
50-100%| 50 384,470 | 319,470 | 83.0] 231,930 | 60.3 
30-49% | 20 103,790 40,550 | 39.0} 16,640 | 16.0 
10-29%, 76 310,790 50,820 | 16.3] 17,330] 5.5 

146 799,050 | 410,790 | 51.4 | 265,900 | 33.2 

1949 KVOO BMB NIGHTTIME 

No. of} 1949 Total KVOO city. 
Counties |Coun-| Radio Weekly Audience| 
With: ties | Families |Families*| % |Familiest| % 
50-100%| 41 333,510 | 267,080 | 80.0} 150,700 | 45.1 
39-49%, 38 143,960 56,890 | 39.5) 18,100 | 12.5 STATION 
10-29%, | 230 792,570 | 130,940 | 16.5] 35,330] 4.4 

309 | 1,270,040 | 454,910 | 35.8 | 204,130 | 16.0 


* Families in counties in which 10% or more of the 1949 
radio families listen to KVOO at least once a week. 

+t Families among 1949 radio families listening te KVOO 
6 to 7 days (or nights) a week. 


And KVOO Blankets this rich market more intensely thon 


does any other medium. The 1949 BMB report shows each 
of the 30 counties in the Tulsa Market Area of Northeast 
Okiahoma plus 13 counties in Kansas, Missouri and Arkansas 
within the KVOO 50-100% daytime area. 

KVOO shows a radio family audience in the 1949 Bmp 
report of 799,050 daytime against 683,920 in the 194 
BMB report; and a 1949 nighttime audience of 1,270,049 
against 997,040 in 1946. 

Oklahoma industry is concentrated in the Tulsa market areg 
(comprising 34.8% of the state’s land area) with 58% of 
Oklahoma’s Industrial Wage earners receiving 61% of the 
state’s industrial payroll. Tulsa is the Oil Capital of the 
World, having more oil producing, refining and marketing 
companies maintaining home offices there than in any other 
This insures a high and consistent level of income, 
Tulsa is the center of a rich agricultural region of diversified 
interests. KVOO maintains one of the southwest’s oldest and 
most complete Farm Departments. 

INFORMATION—1170 clear channel full-time, 
50,000 watts day and night. Standard and World transcrip. 
tion library. U.P. news. Operating time: 6 days a week, 
5:25 a.m. to 2:30 a.m. Sundays: 7:30 a.m. to 2:30 a.m. 
Owned and operated by Southwestern Sales Corp., Philtower, 
Tulsa 3, Okla. Wm. B. Way, General Manager; Gustav Brand- 
borg, Commercial Manager. 

HOOPER RATING: latest over-all available gives KVOO 33.5; 
station ““B’ 26.0; station ““C” 16.2; station “D’ 10.2 (day- 
time); station “E’ 5.5; station “F’ 4.9. 


‘The “SM” 


A | ° symbols ma k original, exclu: 
2] K LAHOM A — (Continued) a _ sive estimates by SALES MANAGEMENT 
POPULATION RETAIL SALES—1949 wae EFFECTIVE BUYING INCOME—1949 Pm 
ESTIMATES 
1H J 1/1/50 BY ESTIMATES ESTIMATES CONTROLS 
was Ae ee Ee Se, EEE ee 3 
COUNTIES | 

a Four aroat eneure _ | r - 

CITIES | (in thousands ars e arm : Qual 

Total a, | Panis ad ee Dollars Gross % of | ityo 

(in (in (in A ; Furn.- (in % Per | Per Dollars | U.S.A.) Mar 

thou- f | thou- thou- of General | House- | Volume thou- of | Cap- | Fam-| — from Poten- | ket 

sands) U. s A.| sands) sands) |U.S.A.| Food Mdse. | Drug Radio Code sands) |U.S.A.) ita ily | Farming tial Index 

time... R ne 12. ? 0085 5.2 8, 937| 0069 1, 669. 524 348 ae 20,901) yom 1,646) 4,019 22,616 0082) 108 
Tillman. . ' 20.6) .0138) 6.0 9,738 -0077) 2,454) 1,152) 403, katecewed 16,024) .00 778 | 2,671 16,235} 0093, #7 
Tulsa 168} 248. ' 1663 76.1] 246,812) .1926| 45,107) 34,582) 9,758) 14,811)..........] 360,937 1883) 1 455) 4,743 11,158 .1861| ml 
ATulsa 201. . 1349) _ 6. 1 225 , 835) 1763! 37 , 874) 33 , 252 9,167) 14,280 E 323 ,598) .1688| 1,608) 5,048}........ . 1643! 12 
A See end of ‘state for ‘ ‘SM Standard Metropolitan County Areas.” © SM, 1950. Before using these figures, see explanation page 19. 
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DAYTIME 


106,540 


123,880 


TULSA is still GROWING| 


And the Value of KTUL Advertising is Growing, Too! 
KTUL’s BMB Radio Families 


17,340 


NIGHT 


97,860 


116,010 


18,150 


Eastern 


Oklahoma’s only CBS station a T l F 


TULSA'S EXCLUSIVE RADIO CENTER 


AVERY-KNODI 


Radio Station Representatives 


JOHN ESAU, 


SALES 


V ice Pres 


L, INC. 


& Gen 


MA 


MANAGEMENT 


HE PROFIT’ SIDE OF OKLAHOMA, 
CENTER OF POPULATION, INDUSTRY, 
AND WEALTH, REVOLVES AROUND... 


*Tulsa is the center of the 30 North- 
eastern Oklahoma counties generally 
known as the Magic Empire. This area 
constitutes only 34.8% of the state’s 
total land area but accounts for almost 
half of the population (46%) and busi- 
“ea ness activity, Here 44.9% of the state’s 
sl retail sales are concentrated in an easily 
wa accessible market—47.1% of the food 
RTISING sales—45.3% of the drug sales— 
_ 44.8% of furniture, household and 
radio sales. Effective buying power totals 


$968,313,000 or 44.3% of Oklahoma's 
total. 


Sales and population figures from Sales Manage- 
ment 1950 ‘Survey of Buying Power.’’ 


10, 1950 


COMBINED l 


ADJOINING | 
| OKLAHOMA | STATES TOTAL 
* 1. COUNTIES oa 1 Ys oe a 94  d 
2. POPULATION e | 9,920,000 0 | 848,800 | 2,868,800 TULSA 
3. FAMILIES 687.900 256,500 | 944,400 
COVERING sarc | amon | iseiatileaie 


4. RADIO. FAMILIES (BMB) 
“TOTAL (IN 000°) 


ALL- 


6. RETAIL SALES $1,461,811 $694,086 | $2,155,697 
6. FARM INCOME 544,070 | 267,127 811,197 
(IN 000°S) 


7. EFFECTIVE BUYING IN- 
COME (NET DOLLARS 
IN 000’S) 1,995,523 844,188 | 2,839,711 


Above statistics from Sales Management KRMG ri WL S$ A 


Survey of Buying Power, 1950. 50,000 WATTS - 740 K.C, 
10,000 WATTS NIGHT - ABC 


* 


OKLAHOMA— (Continued) } zm, abel, mark, orgie, ee 


A Ls RETAIL SALES—1949 ot EFFECTIVE BUYING INCOME—1949 aD SALES 

VERTIS 
OP 1/1/50 GLD estimates pone’ ESTIMATES CONTROLS. 

COUNTIES 
_— a 
CITIES n thousands of dollars, Net Farm 
Total Families} Dollars Dollars Gross % of = 
(in % (in (in % Furn.- (in % Per | Per Dollars | U.S.A. phy 
thou- General House- | Volume thou- of | Cap- | Fam- Poten- | ket 
sands) | U.S.A.) sands) sands) |U.S.A.| Food Mdse. Drug Radio Code sands) /|U.S.A.| ita ily Farming tial | Inde 
I 0.3.280 6 owners 20.1) .0136 5.2 6,628) .0044 1,540 282 191 Sar 9,439} .0049| 470) 1,815 9,093) .0065| 4 
Washington 31.7) .0213 9.6 29,137| .0227 7,061 3,902) 1,033) 1,473].......... 44,516; .0233| 1,404) 4,637 3,912] .0227| 107 
Bartlesville 22.1) .0148 7 25,989} .0203 6,141 ° 866 1,473 H 35,738) .0187| 1,617) 5,105).......... -O184) 124 
Washita 20.0) .0134 5.4 9,328) .0073 2,352 1,127 258 ee 19,148) .0100) 957) 3,546 zea 0099) 74 
Woods..... 13.8} .0092 4.3 12,023) .0084 2,716 898 426 Mb dtncsaaae 13,974} .0073) 1,013) 3,250 13,431 0083; 
Woodward 15.8) .0106 4.7 14,275) .0111 3,005 925 348 a ee 14,083) .0074| 891) 2,996 10,701 0092) 8 
Total Above Cities ‘ 881.7) .5913| 277. i 978,313| .7636| 175,600) 137,223) 38,827) 25,674]......... 1,172,984) .6120) 1,330) 4,221).......... .6534) 111 
State Total........... 2,367.4'1.5877! 680. al 1,618, 183'1.2630! 342,924; 205,049! 60,160) 70,0341.......... 2,185 ,297(1.1402 923] 3,209 664,519! 1.2665) 
OKL A HOMA— Standard Metropolitan County Areas | 

Oklahoma City... .. 11 338.6) .2271 mt 333,164) .2601 54,223 48,494) 14,645) 21,403].......... 474,204) .2474| 1,400) 4,424).......... 2471; 18 
Tulea...... ...168] 248.0) .1663 76.1} 246,812) .1926 45,107 34,582; 9,758) 14,811].......... 360,937 .1883) 1,455) 4,743].......... 1851) 111 
*Withheld to avoid disclosure. © SM, 1950. Before using these figures, see explanation page 19. 


OREGON — Counties and Cities — (Orr, Pitts, States: Calitertia 


City 


County 


Albany ... cn AEE Big ihe Ale acca Eugene ....- Wrerevrrre rey. Lane Pendleton ....-..-.----++++++:: Umatilla 
PE is vcs, ceeatdwi ae aaa Clatsop CeORts PASS «2. 2k. cescveves Josephine Bre ree ere ere: Multnomah 
SEEN bce s0 ences tedious Baker Klemeth Palle .........-cccee. Klamath ern Douglas 
DE cacveve pace ear Deschutes Pg Poe Union <8 ie liliiaaaaaaaaiala adits a 

PE tet ocsrnnneddnueomeebenmeii Coos Medford .2...---ccccccescecces Jackson CODON. ce cncreseccssvereres - - Mache 
ET 3, enc Sire ..+Benton OS eee Clackamas TE EE o6.cnssaceasagesas.« <4 Waseo 


DO AGENCIES obtain local market data from any one accepted source? 


A survey of 14 leading advertising agencies by the Special Libraries Association found that the only 


two annual reference books used by all 14 agencies polled are the World Almanac and— 


SALES MANAGEMENT'S “Survey of Buying Power.” 


— 


SALES MANAGEMENT 


ENT 


ALL INDUSTRY IS GROWING 
,..2n Oklahoma 
...and Especially These: 


In the 1,740 industrial establishments in 
Oklahoma the value added by manufac- 
turing increased during this 8-year period, 
235%. 


1939 1947 » i “o =p- 


Apparel and Related Chemical and Allied 
Products Products 
841.2% increase 239.2% increase 


l, 
Petroleum and \ 
Coal Products ) 
331.1% increase Aid, 
Primary Metal Machinery (except 
Industries electrical) 
283.2% increase 340.8% increase ————m 


Special research facilities are provided by the Okla- 
homa Planning and Resources Board for business- 
men seeking information about Oklahoma. We 
invite your inquiry and at your request a special 
confidential survey report will be prepared relat- . 
ing to your own business. 


Transportation 
Equipment 
1,770.7% increase 


para i and RESOURCES BOARD. J 
STATE CAPITOL BUILDING 
OKLAHOMA AeEY —,: 


Source: Bureau of Census 
U. S. Dept. of Commerce 


MAY 10. 1950 463 


\CLATSOP 
REGON = 
4 
UMATILLA 7 “ 
ae MORROW ¢ 
© Pendleton 
eS panes PE 
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DESCHUTES po ie ey re 
HARNEY 
Roseburg 
JACKSON 
ene Poss Nee 
2 Medtord 
Said 1949 Retail Sales in Excess of $100 Million 
Copyright by 
" ' 1949 Retail Sales $50.0 Million to $99.9 Million = 
& Cities shown are those having Scales MANAGEMENT The 
5 4. retail sales of $15.0 million or 2a 1949 Retail Sales $25.0 Million to $49.9 Million = 
¢ more in 194 Retail 0 Milli 9 Milli 
et in 1949 1949 Retail Sales $10.0 Million to $24.9 Million 
ou a The “SM” symbols mark original, exclu- 
Ce) R EC G ° N- - (Continued) — ee sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1949 WHOLE-| EFFECTIVE BUYING INCOME—1949 SALES 
WD wet 7 SM SALE ADVERTISING 
ESTIMATES on ESTIMATES CONTROLS ae 
COUNTIES 2 ee Be Oreos ” =— |T °&°x+ - Cro 
cimies Four Ss . aa Cur 
(in thousands ars et Farm 
Total Families} Dollars ; a ines I arses _—! Dollars Gross % of Q of De 
(in % (in (in % | Furn.- (in % | Per | Per | Dollars | U.S.A. | Mar- E 
thou- of thou- thou- of General House- | Volume thou- of | Cap- | Fam- from Poten- | ket 
sands) | U.S.A.) sands) sands) |U.S.A.| Food Mdse. Drug Radio Code sands) | U.S.A.) ita ily | Farming tial | Index Do 
ae PE en Ls ot Bas a bs Be Bi 
cts shte cannes 18.5) 0126) 5.6 22,478] .0175| 5,378] 1,828, sa7|_,04........ 18,476| .0096| 999} 3,299] 7,153] 0125, 101 =. 
<p NoRRETE: 12.2| .0082; 3.9] 18,883] .0148} 4, 182 . 547} * H 12,572] .0066| 1,030| 3,224).......... 0094) 115 i 
ee 29.2) .0196 9.1 24,489 -0191) 6,123 2,107) Sy «(NEE ..... 0000 29,381; .0154| 1,006) 3,229 6,356 .0174| 89 Gri 
Rs den ca acd 15.6} .0104 5.1 21,428) .0167) 5,103) ° ° ® H 19,155} .0100) 1,228) 3,756).......... .0121; 116 
Clackamas... ns cde 86.9) .0583 27.0} 40,941) .0320) 10,967) 2 > * eee 82,504) .0430| 949) 3,056 17,533 .0428| 73 n- 
Oregon City. ..... 9.5) .0064 3.2] 17,482] .0136} 4,096 1,066 536) 1,024 H 10,338] .0054) 1,088) 3,231|.......... 0081! 127 - 
| | a 
Pe pctkesbixe 42.8) .0287 14.3 37,793) .0295) 9,652 3,015 Be ccesscess 52,475, .0274| 1,226) 3,670 2,365 .0283 98 2 
Astoria dadedeiiential 19.6} .0132 6.5) 26 ,682| . 0209 5,295 2,612 621 1,1 H 25,071) .0131| 1,279) 3,857).......... .0155, 117 *\ 
I ov ckavsnved 28.7; .0192 8.7 16,524) .0129 5,067) 1,033 436 ee 18,850} .0099| 657| 2,167 5,035 .0127 66 
MU ci.dacacnautins 43.6) .0293 13.6] 36,505) .0285) 10, 816) 2,399) 1,001) eS 44,154) .0230| 1,013) 3,247 5,731}  .0259, 88 
@Coos Bay......... 8.6\ .0057 2.9 16,939' . 0132! 3,784\ 1,779| 455) ° H 10,721! .0056| 1,247\ 3,697).......... 0079 139 
@ See end of state ‘Multiple Cities.” ing these fi lanation page 19. 
*Withheld to avoid disclosure. ee Se ee ee, ee ee 
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Copyright 


. . . the contents of this Survey of Buying Power are fully protected by copyright. The 
exclusive estimates of population, Effective Buying Income, retail sales and sales- 
advertising controls must not be reproduced in printed form, in whole or in part, without 
written permission of SALES MANAGEMENT, INC. 


SALES MANAGEMENT 


Reach all over the PACIFIC NORTHWEST 
easily from PORTLAND 


There is no better place from which to serve the 


growing Pacific Northwest market than Portland 


It will pay you to investigate the manufacturing 
and distribution advantages of the metropoli- 
tan area of America’s fastest growing state. 
Send for the following booklets: 


**A Quick Look at Portland” 
**Portland—Distribution Center of the Pacific Northwest’ 


—o **Portland’s Business Statistics” 


Industries Department 


Portland Chamber of Commerce , : _— 
824 S.W. Fifth Avenue, Other data such as plant sites, available buildings, 


Portland 4, Oregon tax data and labor rates are available upon request. 


DON’T OVERLOOK PORTLAND, OREGON 


sve estimates by SALES MANAGEMENT, OREGON — (Continued) 


POPULATION RETAIL SALES—1949 1OLE-| EFFECTIVE BUYING INCOME—149 | | SALES 
BYD 1/1/50 BYP ESTIMATES ESTIMATES CONTROLS 


FOUR STORE GROUPS 
CITIES (in thousands of dollars) 
— 


COUNTIES 


Furn.- 
House- 
Radio 


9| . ; F .0318 
_Medford 2. 295] . i, 0132 


*Withheld to avoid disclosure. 


Dollars are spent by people. To find out who’s doing the 
spending in every state, county and city, See Page 109. 


—adv. 


10, 


THE AREA COVERED BY KEX 
DAYTIME (BMB) NIGHTTIME (BMB) 
Counties a " the WESTINGHOUSE Station in 


Population 1,747,700 1,778,900 
Families 561,700 572,400 PORTLAND, ORE. 
Retail Sales $1,484,174,000 $1 ,507,447,000 
Effective 
Buying Income $2,077,590,000 $2,092,625,000 > 4 


compiled from SALES 
National Representatives—Free & Peters MANAGEMENT figures 


@ WESTINGHOUSE RADIO STATIONS INC 
©] - E G Oo N _ (Continued ) The ‘“‘SM’’ symbols mark original, excle 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1949 H EFFECTIVE BUYING INCOME—1949 


ESTIMATES 
BYP Estimates ESTIMATES 


1/1/50 


SALES 
ADVERTISING 
CONTROLS 


COUNTIES 


FOUR STORE GROUPS 
CITIES | (in thousands of dollars) 
Families) 


— = 
. 


EEE 


- 


J HEB 


sSean SR Sae | FIZ 


- 
£ee2 
as ~I 


-3669 
429.4) . 2880 . -4018 
27.5' .0184 ° . -0093 


See end of state for “SM Standard Metropolitan County Areas.”’ ; Before using these 
ithheld to avoid disclosure. 
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FOR THE BENEFIT OF ALL we've tried to give you the information needed to understand the figures 
in the Survey of Buying Power. So if you are confused or in doubt as to the sources of our figures, please 
run through the introduction beginning on page 19, again. 


——ae 


SALES MANAGEMENT 


2s x8se2 


| Gels ses Seen 


You Get Both in PORTLAND 


CONCENTRATE 


your sales in this rich, com- 
pact market where distribu- 
tion costs...selling costs... 
advertising costs are low.Ore- 
gon’s PROFIT Market, the 
Portland Retail Trading 


POPULATION Zone, is approximately 75 


miles wide and 80 miles long. 
Here live 800 thousand people and more than 
50% of Oregon’s total population.This is the 
one metropolitan market in Oregon...a respon- 
sive one, easy-to-reach, that accounts for 55% 
of Oregon’s total retail sales. 


Oregon’s Profit Market 


OREGON'S cate ot 


\) growth continues to be the 

N : fastest in the Nation! In 1949, 

wes ts Oregon led the nation, per- 

silitons Centage-wise, in population 

- ae increase—59%{ up over 1940. 

This rapidly growing popu- 

1940 1949 lation is prosperous, too. Its 

1949 total covered payroll was $950 million*— 

its net effective Buying Income was nearly 
$2 billion.** 


PORTLAND, 


consistently, is one of the top 
cities of the nation... now 
ranks 20th in General Mer- 
chandise Sales, 23rd in Food 
Sales, 24th in Retail Sales, 
27th in Drug Sales, with the 
county area ranking 21st in 


want to know about this market 


FOR:SPOT ADVERTISING in 


Per Capita Income.** To in- 
sure the full impact of your advertising in this 
consistently good, economically-covered mar- 
ket, use the proved selling power of The 
JOURNAL ... the one newspaper that has its 
daily circulation aimed first at Oregon’s 
PROFIT Market! 


Sell OREGON’S 

| PROFIT MARKET 
... the rich Portland Retail Trading 
Zone (as defined by Audit Bureau 
of Circulations) accounts for: 


93% of Total Oregon Food Sales 

91% of Total Oregon Drug Sales 

13% of Total Oregon General Mdse. Sales 
99% of Total Oregon Retail Sales 


tU. S. Census estimate of July 1, 1949. 

* All payrolls covered by unemployment tax, but does not include em- 
ployees of federal, state, county, and city governments or self-employed, 
farm workers, domestics, and small businesses employing less than four. 

**Sales Management's 1950 Survey of Buying Power. 


For PROFIT, for SALES in 
Oregon... advertise in = 
The JOURNAL. 


For the sales facts you PORTLAND, OREGON 
’ 


ask a Reynolds-Fitzgerald man 


* 
.-+he can set Portland and meqans business 


Oregon’s Profit Market 


“right on your desk.” EVENINGS AND SUNDAY 


Call him today! 


MEMBER METROPOLITAN AND PACIFIC PARADE GROUPS 


Represented by REYNOLDS-FITZGERALD, Inc., New York, Syracuse, Philadelphia, Chicago, Atlanta, Detroit, San Francisco, Los Angeles, Seattle 


MPO Peis iouenat |...” 


EGO 


2 


N — (Continued) 


The “SM” symbols mark original, exiy 


sive estimates by SALES MANAGEMENT 


— ——-~ - — 
POPULATION RETAIL SALES—1949 oy EFFECTIVE BUYING INCOME—1949 . SALES 
ESTIMATES DVERT 
1/1/50 ESTIMATES bil ESTIMATES CONTRO 
AREAS | voun ee Se - , 
} (in thousands jars et arm 
Total | Families} Dollars | ci. Dollars Gross % of a 
(in % (in (in | % Furn.- (in % | Per | Per | Dollars | U.S. A.| Mg. 
thou- | of | thou- thou- | of | | General House- | Volume thou- of | Cap- | Fam-| from | Poten- | {gt 
sands) | U.S.A.) sands) sands) — Food | Madse Drug Radio Code sands) /|U.S.A.|. ita ily | Farming tial | Inder 
ee 2.2 0015) a 1,935; .0015) 474) ° ° el ee 2,658} .0014) 1,208) 3,797 6,622 0018! 109 
ia: fas dees 17.4) .0117) sa 12.033) -0094 3,161) 512 404 ee 12,984) .0068) 746) 2,361 5,768} .0086) 7% 
Umatilla........ 39.6, .0265| 12.3 30,882| .0241 6,211, 2,189 841 EE beseteeed 39,126} .0204| 988| 3,181/ 29,031] 0227] gy 
Pendleton. . 15.0} .0100) 4.9 18,930} . 0148} 3,375) 1,769 507 718 H 15,597} .0082) 1,040) 3,183).......... 0105) 105 
| 
RR 18.6) .0125) 5.6) 19,514) .0152) 4,781) 1,880 O07, t,SRR.......... 19,252} .0100) 1,035) 3,438 7,761 -0121) 97 
La Grande.......... 9.7| .0066| 3.1] 15,240) . 0118 3,235 1,806 486} 1,317) H 12,065| .0063| 1,244] 3,892|.......... 0080} 121 
Re 7.5| .0050| 2.1 6,998) .0055| 1,766 420 172 Re 7,093} .0037| 946) 3,378 5,814] 0045 
Mi sceansvinnowrs 16.7| 0112) 5.1 20,165| .0157 4,108 1.086) 486 a 16,916 .0089) 1,013) 3,317 8,509}  .0114| 192 
The Dalles...... 8.6) .0057 3.0) 17, 161| 0134 3,598) 1,066) 415 925) H 10,425] .0054| 1,212) 3,475).......... -0079) 139 
Washington..... .122 55.7 .0374 17.4 28,736) .0225) 8,117 ‘a00 a Re 33,108) .0173} 594) 1,903 16, -0229| 61 
Wheeler........ 2.6; .0017 7 2,009) .0015| 237 ° ° J ee: 1,807) .0009| 695) 2,581 1,597 -0012) 71 
Ws vecsadecees 42.5| .0285 13.3 25,381| 0198) 5,689 1,797) 6a ee 32,608) .0170| 765) 2,444 15,606 -0201) 71 
sangiiinamaanagmenptanind ———|—_—-|-_—__;--——__-|—_- —|—_———-, —-—- 
Total Above Cities... .. 706.6) .4738, 246.8 1,023,923) -7992 a. 208 178,831) 25,478; 45,484].......... 1,110,487) .5794| 1,572) 4,500).......... -6242) 132 
eee 1.618.911.0857 524.41 1,410,25911.1007 316,839) 200, 468 | 35,169' 66,561!.......... 1,903,615! .9932' 1,176! 3,630' 350,923! 1.0440! 9 
OREGON — 6 Standard Metropolitan County Areas 
——__——— LT a — ae — — 
} 
Portiand.... 122] 785.0) .6266) 262.9 757,880) 5016) 159,332) 147,092) 19,183) 31,629).......... 1,129,500) .5892) 1,439) 4,296).......... -5774] 110 
EE 94.7) .0635 29.4 70,696 | .0552/ 16,452 7,050; 1,257) 3,982).......... 93,167) .0486) 984) 3,169).......... -0536| 84 
OREGON — Multiple Cities 
‘en (a ii See a l mt tierce mums l 
Coos Bay-North Bend. . 15.2) -0102) 5.1 20,754) -0162, 5,249 2,266) 814 ail) SOR 15,852) .0083| 1,043) 3,108).......... 0111) 108 
*Withheld to ‘avoid disclosure. 7 © SM, 1950 Before using these figures, see explanation page 19. 


This year’s edition of SALES MANAGEMENT’S 
popular five-color County Outline Retail Sales Map 
of the U. S. provides a graphic guide to all the 
nation’s markets for use in sales and advertising 
planning. Measuring 37 x 41 inches and suited 
for either wall or desk use, the 1950 County Outline 
Map is based on “Survey of Buying Power” figures 


and includes all the following features: 


All Metropolitan County Areas outlined in red. 


All counties shown in one of five colors according to 
their 1949 retail sales. 


HERE’S YOUR 1950 SALES MAP 


Cal Mewanenat6 % 


Top counties with sales over 1% billion marked with 
a star. 


472 leading U. S. cities shown with an index to their 
latest population level. 


Blown up projections of congested areas. 


Orders will be accepted now for copies of the 1950 
County Outline Retail Sales Map. The price is 
$3.50 each, or $2.50 each in quantities of two or 


more. All maps will be mailed postpaid in heavy 


mailing tubes. (See Page 221 for information on 


new Regional maps) 


386 Fourth Avenue, New York 16, N. Y. 


THE MAGAZINE OF MARKETING 


— 


SALES MANAGEMENT’ 


she Oregonian 
0) 


YOUR BEST BUY T0 SELL * THE OREGON 


MARKET 
AMERICA’S FASTEST 


All Oregon and seven 


southwestern 
G 4 O WI N G M A 4 K E T * Washington counties. 


1% MILLION CUSTOMERS MEAN SALES OPPORTUNITY FOR YOU 


Here is a market that’s grown 59.3% since 1940...“Faster than any other state in the 
nation,” says U.S. Census Bureau. And The Oregonian’s circulation, now greatest of any 
newspaper in the Pacific Northwest, makes this important area easy to sell. 


GREAT INDUSTRIAL GROWTH ASSURES EVER-INCREASING SALES POTENTIAL 
Oregon’s growth industrially has been phenomenal, too. ..329% increase in value added 
to goods by manufacturing in eight years. The Oregonian’s value as the medium to sell 


this new industrial might is at an all-time high with tens of thousands more circulation 
than the area’s second newspaper. 


DIVERSITY OF INCOME GUARANTEES STABILITY OF MARKET 


Oregon’s big income sources. ..agriculture and lumber...are paralleled by payrolls from 
a wide variety of thriving industries with total effective buying power of over $2 billion. 
Stable and growing, too, is the FIRST newspaper of the region. There’s guaranteed 

sales action with The Oregonian...now in its 100th year. 


BUY-WORD oF OREGON FAMILIES 


the Oregonian 
WRITE or WIRE 


itional facts MWh — ) 7 
for addition : Yeur : Vhe GF ett - Vewspapoe 7 OK the West 
ining market , ; 
FOOD: Booklet outlining nang? al 
d food distribution in the 
$355 mi _ REPRESENTED NATIONALLY 
$355 million Oregon food ma 


BY MOLONEY, REGAN 
* for food advertisers. & SCHMITT, INC. 


A ‘‘must’ 


LIQUOR: Brochure pointing ovt the 


os aan FIRST in Circulation: Ahead by 24,072 daily and 65,298 Sunday over 

° 

banc field, under the state second Portland paper. 
ly system. 2 i 

monopoly sy —_— FIRST in Readership: BBD&0 Survey proves that of pages having 60% 

HOW TO SELL IN T 


or more readership among women, The Oregonian rates 100% compared 
MARKET... What's your 5° ai with 62% for Portland’s second newspaper. 

oduct..-¥ 
problem?...your PF 


+H h w e 

service? Let The cpnnsay sho FIR® in Sales Results: Measured responses, sales checks, coupon 
build your sales 

you how to 


in Oregon. 


. . first, too, in important home-delivered circulation. 


returns, preference studies. ..all prove The Oregonian is the leader in 
getting action. ..sales action for you. 


It’s Your FIRST... Most Profitable...Advertising Buy! 


ALLENTOWN® 


PITTSBURGH 
. READING 
" . 


ee 1949 Retail Sales in Excess of $100 Million 

FE] 1949 Retail Sales $50.0 Million to $99.9 Million Cities shown are those having 

Ee) 1949 Retail Sales $25.0 Million to $49.9 Million retail sales of $15.0 million or 
more in 1949 

1949 Retail Sales $10.0 Million to $24.9 Million 
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Aliquippa er eveces .. Beaver Franklin ......-sceecssccececes Venango of eee sacle ee .. » Venango 
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a Pere eS ...» Allegheny Mare |. wind pKekeee eee Indiana ee eee eee Berks 
Bradford . oy aaa ee eee McKean Jeannette ...........--. .- Westmoreland EE OE eT ee Lackawann 
Butler ... +o iv entethe weak ..- Butler Jenkintown «.....«--ce.0- . -Montgomery eee Northumberland 
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Charleroi .............-....Washington Lansdowne ....-..-++++-+se0s Delaware Sunbury ...-....-+-.+-. Northumberland 
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seen neasesecehet Clearfield Lock Haven .....-. sees eeeeeeeClinton Turtle Creek ..............-- Allegheny 
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Renewals 


610 ON DIAL 


PHILADELPHIA'S WI B PIONEER VOICE 


WIP—FM 


BASIC MUTUAL 
REPRESENTED NATIONALLY BY EDWARD PETRY & CO. 


MAY 10, 1950 


that 


audience promotion. 


Again and again, for the fourth consecutive 
time .. . every year since joining the ABC 
network ... WCAE has been selected by ad- 
vertising directors and account executives as 
one of three ABC stations in cities of over 
half a million population for outstanding 
This promotion and 
WCAE’s merchandising services will help 
sell your products or services. For details, 
consult the Katz Agency. . then you’ll agree 


IN 


MOOHE 


isthe Station that SEMS! 


WATIONAL REPRESENTATIVES—THE KATZ AGENCY 


PITTSBURGH 


POPULATION RETAIL SALES—1949 WHOLE- EFFECTIVE BUYING INCOME—1949 SALES 
JM 1/1/50 OY) estimates ail SM ) ESTIMATES NCONTROLS. 
COUNTIES wt —- = 74 7 l l 
CITIES ‘Guumeaee Net | | & ual- 
Total | | Families} Dollars | Dollars | | | Grees | % ot |ivet 
(in | % | (in (in % Nl | Furn.- (in % |} Per | Per | Dollars | U.S.A.| Mar- 
thou- | of | thou- thou- of | General | House- | Volume thou- of | Cap- Fam-| from Poten- | ket 
sands) | U.S.A.) sands) sands) |U.S.A.. Food | Mdse. Drug Radio Code sands) hme ita ily Farming tial Index 
Adams ~ 46.6| 0313) 13.1) 20,397) .0159 5,002) 950) Pe ee 37,680} .0197, 809| 2,876! 17,732] .0209| 67 
Allegheny ..119] 1,494.0)1.0019| 408.5] 1,470,448/1.1478| 400,231, 302,194! 42,116 79.728 siciceitalid 2,363,849)1.2280) 1,576) 5,762) 10,352] 1.1586) 116 
APittsburgh...... 730.6) .4900) 205.9] 896,973] .7002} 215,617| 234,805] 25,562) 54,385) B 1,288,419] .6722| 1,764) 6,257).......... 6442) 131 
McKeesport........] 63.6) .0426) 17.3] 80,874] .0631) 24,382} 8,853] 1,944) 7,421) G 97,204) .0507| 1,528) 5,619)......... 0528) 124 
Wilkinsburg... .... 35.5) .0239] 11.0} 30,879] .0241| 9, 256 1,668) 1,314) 1,320) H 78,082) .0407| 2,199] 7,098|.......... 0324) 136 
Duquesne 21.5) .0144 5.3] 12,926) .0101) 4,950 653 303 600} «+H 31,217| 0163| 1,452) 5,890)......... 0141 98 
Braddock.......... 21.1] .0141| 5.4] 32,349] .0252| 7,692 3,211 699| 5,269) H 31,070} .0162| 1,473) 5,754).......... 0185) 131 
McKees Rocks... . 19.5} 0131) 5.2] 17,646] 0138] 5, 242 639, 524 480] +H 25,601; .0134) 1,313| 4,923)..........] 0135) 108 
Clairton... 21.8} .0146} 5.4] 12,793] .0100} 4,452 446 337 re 31,226 .0163| 1,432| 5,783|.......... 0141, 97 
Dormont......... 13.8) 0093] 4.3] 15,058) .0117| 3,607 * | 616, = 388] SoH 31,380| .0164| 2,274] 7,298]... 0136 146 
Carnegie......... 13.6) .0091} 3.5 16,175) .0127| 5,081 972) 326) 1,296] H 23,944) .0124| 1,761| 6,841).......... 0118) 130 
@Homestead....... 15.4) 0103) 4.0) 29,409 0229) 8,438 1,710} 873) 3,110) +H 23,944) .0125| 1,555) 5,986|.......... 0152, 148 
Tarentum.......... 10.4| .0070 3.2 15,013) .0117] 4,351 1,182} 407} 1,726) H 15,212) .0080| 1,463} 4,754| Wipwneenad -0089) 127 
Turtle Creek........] 13.2) .0089 3.5] 11,764) .0092) 3, 899| 514) 221 808} H 22,658) .0118| 1,717| 6,474).......... 0104) 117 
Armstrong............ 84.3) .0566 as 45,521 .0355, 13,966, 3,320| 1,206, 1,725).......... 67,065 0350 796| 3,062) 5,300] .0395 70 
Kittanning. ...... 9.5) .0063, 2.8] 15,887) .0124 3,241) 2,652} 562) 965) H 10,378} .0054| 1,002) 3,706|.......... a7| 122 
IR cesaccncns 119} 174.3) 1169 45.0) 123,280, .0962) 41,390, 15,562) 2,936 5,849]... 208,335 snl 1,195) 4,630, 5,470] .1066. 91 
Aliquippa......... 31.2] .0209 7.5) 24,162| .0189/ 7,367) = 7,141 «= 526, «+= 762] Ss 37,384| .0195| 1,198} 4,985).......... 0196, 
Ambridge..........] 25.0) .0168 6.5] 22,807| 0178 7,855, «1,846 +724 «1,336 +H 31,180| .0163| 1,247] 4,797|.......... 0169) 101 
@Beaver Falls... 21.4) .0144 6.0} 30,821) .0240) 7,508 4,730} 685) 1,276, H 26,962} .0140| 1,260] 4,494).......... 0171) 119 
1Ellwood City 
(See Lawrence Co.) . 
Ee 40.2) 0269) 10.9) 21,352) .0167/ 4,475) = 1,418] + 305, 466]... 26,388) .0137; 656, 2,421) 9,850) .0172 64 
BR scascisvings 128} 252.5) .1694) 73.2) 223,763| .1746, 69,978, 22,846 4,551| 15,898)... 347,528) .1813| 1,376| 4,748, 32,349] 1769 104 
AReading 116.9) .0784| 34.91 151,487| .1183| 39,866] 21,293, 3,680! 12,9341 = 169,300! .0884! 1,449| 4,854).......... 0954) 122 
4 rd one | r~4 Sactts te eee County Areas."’ *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
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PENNSYLVANIA -— (Continued) 


The “‘SM’’ symbols mark original, exclu- 
Sive estimates by SALES MANAGEMENT. 


1 Ellwood City is in Beaver & Lawrence Counties. 


© SM, 1950. 


SALES MANAGEMENT 


a a. ae ee 


No.1 in Pittsburgh tor resales 


LCC Ti AY CG e ee MARKET ACTIVITY increases 


in proportion to nearness to the heart of this rich market 


.-- CONCENTRATION OF PRESS CIRCULATION increases 
in proportion to nearness to the heart of this rich market 


..- The Press’s MARGIN OF LEADERSHIP IN CIRCULATION increases 
in proportion to nearness to the heart of this rich market. 


7 a - - oo - be | 


SM METROPOLITAN 
COUNTY AREA 


........$2,080,680,000 
579, 103,000 
371,735,000 


BEAVER map 
Uy; : 
Furn.-Hous.-Radio Sales. 
ALLEGHENY Net Eff. Buying Income. 3,341,231,000 
I Source, SM Survey of Buying Power, 1950 
IN METROPOLITAN COUNTY 
YY AREA CIRCULATION 


I 

i 

I 

i 

! THE PRESS LEADS BY 30,681 
A 


SHINGTON Yy 
Y, ——_——1 


Ww 


S=S=S—SS== 
———— 
>—_———__—___——_+ 


t 

1 

I . - 
, =248,024 3? £185,987: 


= 
= 


FAYETTE 
PRESS Post-Gazette  Sun-Telegraph 
Source: ABC Audit Reports, 1949* 


. 
& 


ey Tr 
IN ALLEGHENY COUNTY CIRCULATION 
es Clee THE PRESS LEADS BY 43,589 


........$1,470,448,000 
——_ 


———— 


Furn.-Hous.-Radio Sales...... #211,5473 3167,958: 2139453: 


Net Eff. Buying Income...... SS | 
Source: SM Survey of Buying Power, 1950 
PRESS Post-Gazette Sun-Telegraph 


Source: ABC Audit Reports, 1949* 


“and the 1950 ABC Audit Reports will 

ian The Press now cos bras even > Ask your Press Representative for facts and figures that show the 

wider margin & selling power of The Press in your Pittsburgh market. Every 
Scripps-Howard Representative is a Press Representative. 


REPRESENTED BY the = e 
General Advertising Depart- is ¢ h 
ment, Scripps-HowardNews- &p 2 e 1 ™ ur ress 
Papers, 230 Park Avenue, ®an® 
New York City. Offices in 
Chicago, Cinci ti, Detroit, 
gr ere N 0) / —in City and Trade Zone Circulation—in Classified Advertising—in Retail 
e 


Fort Worth, Philadelphia, 
San Francisco. Advertising —in General Advertising—in Total Advertising 


MAY 10, 1950 


Check a | | | 


ALTOONA’S FOOD SALES 
Over $100 Per Porson Above Average! 


Yes, the figures are correct. Food sales for 1949 
in Altoona, Pennsylvania, totaled $27,211,000 for 
an average of $321 per capita, $101 dollars per 
person above the Pennsylvania state average 
and $118 higher than the national average of 
$203 per capita 


And Altoona’s total retail sales for 1949 
showed a gain while retail sales for the na- 
tion as a whole were dropping off for the 
first time since the war 


Here’s an important 150,000 plus market 
(Metropolitan County Area population, 
155,200) which calls for the concen- 
trated impact of advertising in the 
ALTOONA MIRROR . . . read daily in 
98% of all Altoona homes and 95.4% 
of all homes in the Altoona (ABC) 
City Zone 


Altoona Mtrror. | 


ALTOONA 'S ONLY EVENING NEWSPAPER ... . ALTOONA, PENNSYLVANIA 


: 
NP SOSS SS SSSO SONOS SSS SS OSS O ESOS ESSE OSES ODESR OS OBSSS SSS SSOSS SLOROROSSOSESS POSSESS SSROSCOOOS ESS SHOSSSSSSSNESSSOSOESSSEESC CESSES SctseSSe Ce CeCeNEnesseeeseseoeel * 
oe : The “SM” symbols mark original, exclu- 
PENNSYLVANIA (Continued ) sive estimates by SALES MANAGEMENT. | 
POPULATION RETAIL SALES—1949 WHOLE- EFFECTIVE BUYING INCOME—1949 SALES = 
ADVERTIS! 
Oy» 1/1/50 CLD estimates brea ESTIMATES CONTROLS 
COUNTIES | 
FOUR STORE GROUPS 
CITIES (in thousands of dollars) Net | Qual 
Total | Families} Dollars GD Doilars % ot | ie 
(in % (in (in % Furn.- (in % Per | Per U.S.A.) 
thou- thou- thou- of General House- | Volume thou- of Cap- | Fam- Poten- | ket 
sands) |U.S.A.| sands) | sands) |U.S.A.| Food Mdse. | Drug | Radio Code sands) |U.S.A| ita | ily tial | index 
SRR RE 6} 155.2) .1041/ 43.6] 121,979) .0053) 38,558) 18,857) 2,758) 9,282).......... 171,821} .0897) 1,107) 3,941 0943! 9 
AAltoona.......... 84.8} .0568, 24.5] 90,997] .0710] 27,211 16,804) 2,072} 7,894 G 104,931| .0548} 1,237] 4,283 .0601| 106 
Bradford. ............ 51.8) .0347, 15.5) = 34,716) .0271 8,758 1,944 808} 1,322}.......... 48,466) .0252) 936| 3,127 -0277| 90 
ee 117] =«-127.1| .0862 35.8 71,852) .0560 21,624 2,700; 1,370; 2,3721.......... 129,791; .0677| 1,021) 3,625 .0677| 79 
Doylestown......... 5.6} .0038 1.9 11,352} .0089 2,757 1,475 Me MI aveconce 8,683} .0046| 1,551) 4,570 “0087, 150 
i eer 93.0) .0624 25.3 68,812) .0537 17,708 8,315; 1,420) 2,838].......... 100,864| .0527| 1,085) 3,987 0649) 88 | 
Se aes 26.7] .0179 7.5] 45,623] .0356 10,218 7,863} 1,040) 2,4741 H 40,520} .0212) 1,518] 5,403 0249) 138 
eid ccodtcccve 75| 234.7| .1574| 57.5} 171,990) .1343} 41,130} 34,803} 3,082) 9,519].......... 246,268) .1285| 1,049) 4,283 +1360) 86 
AjJohnstown........ 70.5) .0473 18.1} 104,742] .0817} 20,620} 31,217} 2,173] 6,389) F 106,853] .0557) 1,516] 5,903 0618) 131 
Cameron............. 7.4) .0050 2.3 5,442) .0042 1,805 ° et a ee. 6,213} .0033| 840) 2,701 aaa 78 
a 65.1; .0436 16. 32,393) .0253 12,088 3,405 G32; 1,608).......... 54,003} .0281| 830) 3,195 ° 0304) 70 
A See end of state for “SM Standard Metropolitan County Areas.” *Withheld to avoid disclosure. Before using these figures, see —— eee k 
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THE AREA COVERED BY 


ADKA 


DAYTIME (BMB) NIGHTTIME (BMB) 

Counties 96 97 ° ° 
Population 7,208,000 7,268,350 the WESTINGHOUSE Station - 
Families 1,961,500 1,973,150 


Retail Sales $5,421,137,000 $5,441 ,000,550 


Effective 


Buying Income $8,628,352,000  $8,677,862,150 > 4 


National Representatives—Free & Peters 


compiled from SALES 
MANAGEMENT figures 


@ WESTINGHOUSE RADIO STATIONS INC 


The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


PENNSYLVANIA— (Continued) 


COUNTIES 
CITIES 


PITTSBURGH, PA. 


POPULATION RETAIL SALES—1949 WHOLE-| EFFECTIVE BUYING INCOME—1949 
1/1/50 BYD Estimates ESTIMATES 
SALES 
FOUR STORE GROUPS 
Familie (in thousands of dollars) Net Farm 


Phoenixville........ 13.0} .0087 3.4 10,945} .0086 3,419 
West Chester. ...... 15.0} .0101 4.4 26,743! .0209 6,764 2,341 


eeewwceeeef 24,008) -UUOUL 1,200) 0,1OUl. wc ec ceeese 


@ See end of state ‘Multiple Cities.”’ 
*Withheld to avoid disclosure. 


Before using these figures, see a Eh 19. 
M 


Tee te eeeee 


22,1941 .0116! 1,480! 5,044l.......... 


Have you ordered your LIBRARY COPY of the 1950 _— 


As an annual reference issue, SALES 
MANAGEMENT’S 1950 Survey of Buy- 


ing Power gets a lot of wear and tear 


throughout the year. For executives who 
want one copy of the Survey in their 
office that will stand the punishment of 
year-round usage, we will soon have 
available a limited number of special 


SA, OF BAe Care grres 


bound editions. These copies of the 
1950 Survey are protected by stiff, cloth- 
type covers with the name and date of 
the issue attractively gold-stamped on 
the front and on the backbone. Price 
$6.50 each postpaid. Write SALES 
MANAGEMENT, 386 Fourth Avenue, 
New York 16, N. Y. 


«a 9S: 


N 


10, 1950 


See page 221 of this issue for details on 
SALES MANAGEMENT'S six new five-color Re- 
gional Sales Maps — an outgrowth of the 


popular annual County Outline Retail Sales 
Map of the U. S. 


Both the U. S. and the Regional Sales Maps 
show: Each county’s 1949 retail sales level, 
the boundaries of all metropolitan county 
areas, major cities and their populations, 
and blown-up projections of congested areas. 
The Regional Sales Maps are in a larger 
scale for territorial sales planning. Their 


added features include the rankings of the 


or desk use. 


The price of each Regional Sales Map is 


Fal Nfenanenuie % 


Free: YOUR NEW REGIONAL MAP 


With each purchase of SM’s new 1950 
County Outline Retail Sales Map of the U. S. 


nation’s top 500 counties in Effective Buy- 
ing Income and retail sales. All maps meas- 


ure 37 by 41 inches, suitable for either wal! 


$2.50; $2.00 each in quantities of two or 
more. The U. S. County Outline Retail Sales 
Map costs $3.50; $2.50 each in quantities 
of two or more. One free Regional Sales Map 
of your choice (See page 221) is provided 
with every purchase of one or more of the 
U. S. maps. All maps will be mailed post- 


paid in heavy mailing tubes. 


THE MAGAZINE OF MARKETING 


386 Fourth Avenue, New York 16, N. Y. 


The ‘‘SM’’ symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1949 WHOLE. 
BYR 1/1/50 ESTIMATES mite 


EFFECTIVE BUYING INCOME—1949 


SALES 
ADVERTISING 


ESTIMATES CONTROLS 


COUNTIES 
youn arene queers in . 
— | Families} Dollars ” Dollars ee lf ewia 
RTE See re oe 3} . ° ’ ° habeceséas -0166 j 72 
Es Se 3]. | . m ‘ y Sods cuead -0385 Z 72 
Be Bels.......3--.. 13.9} .0093} 4.0] 16,805| .0131 5,574] 3,291, +353] «Ss 892] sd 12,312| .0065| 886| 3,078 .0090| 97 
| a 13.4} .0090) 3.9 13,455) .0105 3,504 1,788 352 167 9,912) .0051 740| 2,542 .0075 883 
PL . weteatesewes 37.9| .0254 10.7 24,010 .0188 7,204 as 609 SS 31,227) .0163 824) 2,918 .0189, 74 
Lock Haven........ 14.2} .0005 4.1 15, 942| 0124) 4,049 2,710 480 869 H 13,119} .0069 924| 3,200 .0091, 96 
ee ry Brea? .0270 0282 78 
\ padetnea’d 3) “ J 0085 83 
cs tulad , . .0076 104 
SAE Oe Bd i . REFER: d .0525, 4 
is Seti 8}. : 4 ‘ f x J H y F .0207| 135 
IE, ccccctces< 10.1 0068) 3.4 12,801; .0100 3,996 984 256 531 H 11,944} .0062) 1,183) 3,513 -0075 110 
Cumberland. ....... 67) 83.6) .0561) 25.1 55,162) .0430 16,519 3,518 1,241 DS cccecbeu 85,111) .0444 1,018) 3,391 .0463) 83 
REESE SRE: 16.0) .0107 4.9 19,914) .0155 4,621 2,695 468 1,57 H 20,058) .0104| 1,254, 4,093) -0120 1127 
*Withheld to avoid disclosure. © SM, 1950. Before using these figures, see explanation page 19- 
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SALES MANAGEMENT 
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NOW HARRISBURG IS THIRD 


In Pennsylvania Sales 


Harrisburg’s healthy 1949 gain of $2,995,- 
000 in retail sales (while the State and 
the Nation showed declines) has boosted 
this city to THIRD in Pennsylvania—be- 
hind only Pittsburgh and Philadelphia as 


In addition, Harrisburg’s “Quality of Mar- 
ket Index” has reached a new high of 149 
... a figure which is not only 49 per cent 
above the national average but is the high- 
est for any Pennsylvania city of more than 


20,000 population. Tap this growing po- 
tential with the effective coverage of 
Radio Station WHP - CBS in Harrisburg. 


a sales center .. . And Harrisburg Jeads 
the State in per capita retail sales. 


Something New for 1950 in Harrisburg! 


5,000 WwW on 580 KC ES SEL ETE TE AE, 


“Where High 
Hoopers Prevail" 


CBS in 
HARRISBURG, PA. 


WHP 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


PENNSYLVANIA— (Continued) 


POPULATION RETAIL SALES—1949 WHOLE- 


ESTIMATES SALE 
BYR 1/1/50 BYP ESTIMATES irene 


EFFECTIVE BUYING INCOME—1949 
ESTIMATES 


SALES 
ADVERTISING 
CONTROLS 


N : 
— FOUR STORE GROUPS 
CITIES (in thousands of dollars) Net 
Families Dollars 

(in ; (in 


thou- 
Food > Drug sands) 


.1534 43,966 ’ 6,339 
-1192 29,435 ‘ 5,687 
-2317 96 ,967 12,248 
-O711 23,970 ‘ 2,735 
Upper Darby . . -0510 20,415 d 3,999 126,759) . 
Lansdowne 0]. A ’ -0086 5,536 597 24,594) . 
.0097 y J 16,377) . 
-0159 A p 28,605; . 


305,602) . 
171,567) . 
553,207) . 
117,692) . 


A See end of state for “SM Standard Metropolitan County Areas.” 
*Withheld to avoid disclosure. 


Before using these figures, see explanation page 
© SM, 1 


19. 


Top Scores* 
on All-Study 


IN THE CONTINUING STUDY OF NEWSPAPER READING 
We Regard That As Proof 


... that the Chester market and its only hometown daily are vital sales 
factors for any product. What else .. . when a Chester department store 
scores the highest readership percentagewise of any advertisement ever 
measured. What else . . . when a furniture store scores a new all-time 
high in its classification! 


CHESTER (PA.) iS A BIG BUSINESS MARKET 
THE CHESTER TIMES IS THE KEY TO SALES! 


*Advertising Research Foundation, Report No. 14 


Cimes 


National Representatives 


MAY 10, 1950 


READERSHIP HIGHS! — 
Chester 


STORY, BROOKS & FINLEY 
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ERIE, PA. 1S THE 3rd BEST CITY-ZONE MARKET IN PA. 


Of The Six Top-Ranking Pennsylvania Cities, 
Erie showed the largest gain in Retail Sales .. . 
the only gain in Food Sales... 
the only gain in Gen’l. Mdse. Sales .. . 
the only gain in Drug Sales. 


This expanding, prosperous market is served by a newspaper that has progressed 
with the community— 


Daily THE ERIE TIMES Sunday 


(Under the same ownership since its founding 62 years ago) 
Represented by The Katz Agency, Inc. 


PENN S YLVAN 1A A am (Continued) is The “SM” symbols mark original, excly- 


sive estimates by SALES MANAGEMENT, 


POPULATION RETAIL SALES—1949 


ESTIMATES MOLE-| EFFECTIVE BUYING INCOME—1949 | SALES 
VERTISI 
LD vv SLD estimates CLD estimates CONTROLS 


COUNTIES 


FOUR STORE GROUPS 


CITIES (in thousands of dollars) Net Farm 
Total Families} Dollars Dollars Gross % of | ityot 
(in % (in (in % | Furn.- (in % Per | Per Dollars | U.S.A. | Mar 
thou- of thou- thou- of yang ~~ Volume thou- of | Cap- | Fam- from Poten- | ket 
t a 


seeehenteewed 7. 12,014 


Punxsutawney 


Juniata... 


Lackawanna ...148] 264.0) .1770 68.3} 204,698) .1598 63,634 24,055; 4,365 
AScranton. , 142.7) .0957 38.8 139,809} .1091 39,861 21,658 2,971 
Carbondale...... 19.0) .0128 4.0 16,171 137} 4,825 1,071 466 
Lancaster... 81} 231.8) .1555 67.2} 200,722) .1566 42,179 21,079; 3,922 
ALancaster 69.9) .0468 21.0) 99 ,960| .0780 18,732 18,193 2,781 115,120) .0600) 1,647) 5,482 stais .0628| 134 
Lawrence. . 106} 100.7) .0675 a. 82,399) .0644 22,053 11,097; 1,918 123,224) .0643) 1,224) 4,481 sar -0650) 9% 
ANew Castle.. 53. 3| .0358) 14.9 58,586! .0457 14,892 9,587 1,565 70,391] .0367| 1,321; 4,724)........ ’ 0392| 109 
A See end of state for “SM Standard Metropolitan County Areas.”’ *Withheld to avoid disclosure. Before using these figures, see explanation page 19 


@ See end of state ‘Multiple Cities.” 
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LEBANON. PENNSYLVANIA | 


Solid, Stable, Self-Contained Market 
In The Prosperous Heart Of The 


Pennsylvania Dutch Country 


LEBANON and LEBANON COUNTY .. . Home of '85,000 Good-Living Folks With 


Sound Spending Habits . . . A Consistently Dependable Market in the Proud Dutch 
Tradition . . . Highly Diversified Industrial Center Surrounded by Fertile Farms. 


Covered Completely By One Newspaper and One Newspaper Alone 


circuration 19,105 [LIRR ANON D AILY NEWS ESTABLISHED 1872 
NATIONAL REPRESENTATIVES: belactodele BROOKS AND FINLEY, Inc. 
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WEW POWER! 


NOW... for the FIRST time- 
COMPLETE COVERAGE OF - - 


@ Pennsylvania’s 3rd Market 
@ America’s 2ist Market 


Pottsvilie 
Allentown 


Reading Scranton and Wilkes-Barre combine 


in a natural trading area exceeded in 

population by only 20 other major 

markets. And WARM’s new construc- 

tion will deliver the only complete 

Represented Nationally By coverage o fthis great buying area. 


GEORGE P. HOLLINGBERY CO. 


NEW YORK CHICAGO 
ATLANTA LOS ANGELES SAN FRANCISCO Affiliated with A BC 


The American Broadcasting Co. 


The ‘SM’ symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. PENNSYLVANIA— (Continued) 


POPULATION RETAIL SALES—1949 WHOLE-| EFFECTIVE BUYING INCOME—1949 
ESTIMATES 


SALES 

SALE ADVERTISING 
BYP 1/1/50 BY estimates saat GYD estimates CONTROLS 
COUNTIES 


FOUR STORE GROUPS 
CITIES (in thousands of dollars) Net 
Total — 


Dollars 

(in % (in Furn.- (in % Per 
thou- of thou- of General House- thou- of | Cap- 
sands) | U.S.A.) sands) S.A. Food Mdse. Drug Radio sands) |U.S.A.| ita 


1Ellwood City...... 15.3} .0102 4.1 ° 4,124 1,478 265 ” 21,436) .0112) 1,401 -0112 
Lebanon 87.5) .0587 24.5 ° 14,560 6,575) 1,215) 4,245 104,586) .0545| 1,195 0543 
Leba 30.1! .0202) 8.7 . 7,281 6,183 962; 3,618 40,371) .0211| 1,341 -0235 


Ellwood City is in Beaver and Lawrence Counties. ee ee ee 
thheld to avoid disclosure. 


© SM, 1950. 


A cross-reference to states in the same geographic area appears at the beginning of 


each state, and a complete index to all states by areas is published on page 5. 


Represented 
Nationally by 
DeLisser, Inc. 


COUNTIES 
CITIES 


Lehigh...... , 
AAllentow:... 
A2Bethlehem (See 
Northampton Co.) 


Luzerne... 
AWilkes-Barre.. 
Hazleton... 
Kingston 
Nanticoke 
Pittston 


BUGARLOAF 


BUTLER 


POPULATION RETAIL SALES—1949 WHOLE-| EFFECTIVE BUYING INCOME—1949 SALES 
ESTIMATES SALE ADVERTISING 
BYP 1/1/50 BYZD ESTIMATES ESTIMATES CONTROLS 
Lwin aig ae TS Beiees.. « SALES 
| ne at Ps ty Net Farm | Qual- 
| (in thousands | | 
Total Families} Dollars Dollars . Gross % of | ity of 
(in % (in (in % | l Furn.- (in ¢ | Per | Per | Dollars | U.S. A.| Mar- 
thou- | of | thou- thou- of | | General House- | Volume thou- of | Cap- | Fam-| from Poten- | ket 
sands) | U.S.A.) sands) sands) | U.S.A.) Food | Mdse. Drug Radio Code sands) |U.S.A.| ita ily Farming tial Index 
wool bsieset Rega Toni! eens! Moe boca Seeds ine as seas 
199.4) .1337| 56.2) 186.686.1488) 45,317| 26,222) 3,927} 13,538).......... 269,132} .1404| 1,350] 4,789} 15,408} .1407| 106 
104.6] .0702| 30.2 139.8271 1091} 32,776 25,769) 3,105) 12,371 E 158,126} .0825| 1,512| 5,236).......... .0880| 125 
| } 
| | | | | 
| - | | 
435.0) .2918, 106.8] 300,607) .2346, 89,054 44,341) 6,779) 20,591).......... 526,891; .2749| 1,211) 4,933) 8,854 2662) 91 
90.5} .0607/ 22.9] 113,930} 0890, 27,164) 28,314) 3,040) 9,955) E 132,821] .0693| 1,468] 5,800|.......... 0735) 121 
43.2| .0289| 10.6 46,293} .0361| 12,260 7,862 1,513] 4,375) G 68,480) .0357| 1,585| 6,460].......... 0345) 119 
24.7| .0166 6.8} 20,442) .0159 5,455 ° | 423 633] oH 41,913) .0219| 1,697) 6,164).......... 0190) 114 
26.3) .0177 6.7 17,736) .0139| 5,483 1,171 480) 936] H 30,817) .0160| 1,172} 4,600).......... -0157| 89 
18.2) .0122 4.1 19,539} .0152 4,645 2,101) 636| 1,638 H 21,611| .0113| 1,187] 5,271|.......... 0127} 104 


PENNSYLVANIA -— (Continued) _ 


— bel only with , pa 
County 4 Daily Newspapers é 


Hazleton, Pennsylvania’s 5th City in 
AEC city zones of 60,000 to 100,000 
is the heart of an important Tri- 
County area. Located in lower Lu- 
zerne, upper Carbon and Schuylkill 
Counties its population is... . 


It is a market with people who have money to spend and who do spend. 
When referring to SM table, note that figures for Hazleton city do not 
include 9 boroughs and 14 townships in the Hazleton market. Note 
too, the far above average family income and quality of market index. 


THE PLAIN SPEAKER-STANDARD SENTINEL 


Lower Luzerne County's Only Newspapers, Serving 102,330 People in ABC Trade Zone 
in Luzerne, Carbon and Schuylkill Counties. 


/ 
61,493 


CITY ZONE 


102,330 


TRADE ZONE 


The ““SM”’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


A See end of state for “SM Standard Metropolitan County Areas.”’ 
2 Bethlehem is in Lehigh and Northampton Counties. 


*Withheld to avoid disclosure. 


Before using these figures, see explanation page 19. 


Steel 


Slate 


Cement 
Motor Trucks 
Anthracite 


Machinery 
Marine Pumps 


in the 


Producing 


Textiles 
Clothing 
Electronics 


Precision Instruments 


Electrical Appliances 


ALLENTOWN MARKET 


Potatoes 
Peaches 
Apples 
Corn 
Wheat 
Dairy Products 


Where 4 out of 5 Buy Through 


National Representatives: 
Kelly-Smith Company 


CALL CHRONICLE NEWSPAPERS 


Allentown, Penna. 


21 Major Products Assure STABILITY 


The Morning Call 
Evening Chronicle 


Sunday Call Ch 


ronicle 


¢ 

mud. ¢ “eanmons 

Marre =, UST CALEWYRLE oraunepayensvnl 

maneeee SM, 
‘ Ty ~ 


— 


SALES MANAGEMENT 


(ae eer 


Here Is The Key To 
PENNSYLVANIA’S THIRD LARGEST MARKET 


WILKES-BARRE 


WILKES 4; BARRE 
Y »>, 


TIMES @ LEADER 


THE EVENING NEWS 


Wilkes-Barre Record 


MORNING 


Combined A. 8. C. Circulation 87,309 


Serving and Selling 


WILKES-BARRE 
and the Great Wyoming Valley Area 


(The ONLY Half-Billion Dollar Market Outside Philadelphia and Pittsburgh Trade Areas) 


LUZERNE COUNTY 


(Total Retail Trading Zone as shown 


,. eee 441,518 by a survey of the Federal Committee 

on Standard Metropolitan § Areas.) 
TH | RD in Effective Buying Power .....$526,891,000 
Oe Gee TE ve ee enw ecdeedl $300,607 ,000 


NATIONAL REPRESENTATIVES 
Story, Brooks & Finley, Inc. 


Reynolds-Fitzgerald, Inc. 


A HOT TIP! 


PLACE YOUR MONEY ON THE 
FIRST* IN THE THIRD** 


*WBRE is the FIRST STATION in 
** Pennsylvania's THIRD largest Marketing Area (Wyoming Valley) 


WBRE has been running on a fast track So if you’re tired of “horsing” around 


for over twenty-five years. And their Ad- _ with unsure results from your advertising 
vertisers have been “‘cashing-in” their dollars . . . place your money on WBRE 
tickets in top profits... right across the the FIRST* in the THIRD** 
board. ed 


The First* in the Third** —=™ W 3 = FE 


WILKES-BARRE, PENNA. affiliate 


TO DOMINATE THE MARKET IN MERCER COUNTY, PA., USE THE DOMINANT PAPER 


Che Sharon Herald 


CIRCULATION 
Feb. 28, 1936 — 13,079 
Milline Rate of 7c li. — $5.35 


Feb. 28, 1950 — 20,841 


Milline Rate @ Te li. — $5.35 


Circulation increase — 59.3% 


Line rate increase — 36% 
Milline decrease — 14.7% 


READ THESE FIGURES 
FOR SHARON 


Time Deposits 
in three Sharon banks: 


December 31, 1944 $17,687,940 
December 31, 1949 25,605,749 
Increase : - $7,917,809 


For Mercer County 


——. 


CONFIDENCE 
In 1945 The Sharon Herald ran 
6,569,528 lines of advertising 
In 1949 The Sharon Herald ran 
10,365,628 lines 
Increase — 3,796,100 lines 
Reason 
City Zone (60,000) 100% coverage 
Trading Zone 111,200—70% coverage 


An ABC PAPER 1949 Est. Effective Income _ .$138,905,000 A COUNTY NEWSPAPER 
Per family $ 4,600.00 
Che Sharon Herald 1949 Est. Sales $ 88,837,000 Che Sharon Gerald 
Per family $ 2,941.00 
PEN Nt NSYLVAN | A— — (Continued) _ dive estimater by SALES MANAGEMENT 
POPULATION RETAIL SALES—1949 a st EFFECTIVE BUYING INCOME—1949 sae 
BYP 11/50 BYLD ESTIMATES fons ESTIMATES CONTROLS. 
COUNTIES > a a. | 
FOUR STORE GROUPS 

CITIES (in thousands of dollars) SM | Net Farm Qual- 
Total | Families} Dollars Dollars Gross | % of | ityof 
in | (in (in % Furn.- (in % | Per | Per | Dollars | U.S.A.| Mar 
thou- | of thou- thou- of General House- | Volume thou- of | Cap- | Fam- from Poten- | ket 
sands) | U:S.A.| sands) sands) |U.S.A.| Food Mdse Drug Radio Code sands) | U.S.A.) ita ily Farming tial | Index 
Lycoming..........178] 101.5) .0680 30.4 82,357; .0643 21,653 10,362; 2,319) 4,500].......... 130,468; .0681) 1,285) 4,292 9,429]  .0669) 98 
AWilliamsport...... 50.9) .0341 8.7 59,708) .0466 13,880 9,865 1,955} 4,187 G 76,747| .0401| 1,508) 4,888).......... -0409) 120 
McKean....... 58.6) .0393 16.9 49,663) .0387 14,812 3,104) 1,440) 2,883).......... 79,918) .0417| 1,364) 4,729 2,484) 0403) 103 
ee! 21.3) .0143 6.4 27,166) .0212 7,188 2,015 929; 2,052 H 36,394) .0189) 1,709) 5,687).......... -0187) 131 
Pe vnnateneaed 184, «=«111.2) .0746 30.2 88,837) .0694 23,692 10,112} 1,990) 4,774).......... 138,905) .0724) 1,249) 4,600 11,378] 0719] 9% 
Sharon....... cag 29.0) .0194 8. 39,089) .0306 8,427 6,977 931 1,891 H 46,425) .0243) 1,601) 5,803).......... 0252) 130 
Greenville 9.4) .0063 2 13,503) .0105 3,603 1,261 332 aes 13,741} .0071] 1,462) 4,738).......... -0080} 127 
RS 44.4| .0298 12.2 31,773| .0248 8,655 3,632 ac RR 51,151) .0267| 1,152) 4,193 6,278)  .0268) 9 
Lewistown 15.4) .0104 4.6 23,481| .0183 5,691 3,617 714 1,742 21,980} .0115| 1,427) 4,778).......... -0133} 128 
Monroe...... ” 33.0) .0221 9.6 29,546) .0230 7,717 4,170 597 a 38,570) .0201| 1,169) 4,018 3,754] .0214) 97 
Stroudsburg 8.6} .0057 2.6 14,360) .0112 3,521 3,533 340 345 H 10,836} .0057) 1,260) 4,168).......... -0074| 130 
Montgomery.......117] 338.2) .2268 92.5) 303,443) .2369 91,810 25,447; 8,366) 14,906].......... 601,583) .2617) 1,483) 5,423 19,337]  .2473] 108 
Lower Merion....... 46.7) .0314 12.5 60,689) .0474 14,120 6,741 1,712} 3,076 H 95,761} .0499) 2,051) 7,661/.......... -0455) 145 
Norristown... . 41.3) .0277 11.2 49,765) .0388 13,400 7,963 1,752} 4,014 H 56,931) .0297| 1,378) 5,083).......... -0320} 116 
Pottstown. . 24.7| .0165 7.1 33,378) .0261 7,906 4,296 1,057} 2,212 H 32,936] .0172) 1,333] 4,639].......... -0197) 119 
Cheltenham 19.7] .0132 5.2 12,441; .0097 3,913 ° 601 S Bibebercnss 39,972} .0209) 2,029) 7,687). -0160} 121 
Lansdale... . 11.1} .0075 3.3 13,351} .0104 3,882 707 387; 1,131 H 17,922} .0093) 1,615) 5,431|.......... 0093) 124 
Jenkintown......... 5.8} .0039 1.6 25,793} .0202 7,156 4,968 308} 1,629].......... 10,984) .0058) 1,894) 6,865).......... 0097) 249 
Ss vctdeasccuas 16.1| .0108 4.8 7,414| .0058 2,408 469 211 a 13,218} .0069| 821| 2,754 2,871 -0074| 6 

A See end of state for “SM Standard Metropolitan County Areas.”’ *Withheld to avoid disclosure. Before 


using these figures, see explanation page 19. 
© SM, 1950. 


NORRISTOWN Must Be Sold SEPARATELY! 


Fringe area circulation can’t sell 
Norristown because it is a self con- 
tained market with an extra rich 
potential thin metropolitan circu- 


lation can’t touch. 


NORRISTOWN 


FAMILY RETAIL SALES ... 


FOOD SALES 
DRUG SALES 


“se ee ee eee 


FURNITURE-HOUSEHOLD 


GENERAL MERCHANDISE . 
. 140% 


49% 
70% 
95 % 
87% 


Above U. S. Average 
Above U. S. Average 
Above U. S. Average 
Above U. S. Average 
Above U. S. Average 


The Times Herald ALONE reaches DIRECTLY 
into 9 out of 10 of these prosperous homes! 


Represented Nationally By The Julius Mathews Special Agency 


Norristown Gimes 


MONTGOMERY COUNTY 


erald 


PENNSYLVANIA 


Dollars are spent by people. To find out who’s doing the 
spending in every state, county and city, See Page 109. 


—adv. 


—— 


SALES MANAGEMENT 


lez) ff 


| lent aol! 


-_= 
M. 


says: Williamsport now a Metropolitan Market 


Lycoming County now a Metropolitan County 


In this issue, for the first time, Williams- Williamsport’s $59,708,000 retail sales re- 
port’s sales and its position and importance as a _flect the comfortable living standards of high-in- 
shopping center have earned “Metropolitan Coun- come workers in the city’s 104 diversified indus- 
ty” status for the market. tries, and prosperous farm families in the 


surrounding area. With 50% of Lycoming 
County’s population, Williamsport accounts for 
72% of the county’s $82,357,000 sales. 


Just compare Williamsport’s sales tempo with U.S. 
and Pennsylvania averages per family. 


% above 


NT. Type of Sales Williamsport Penna. U.S. U.S. Average You can sell the entire Williamsport mar- 
a Retail $3,803 $3,011 $2,990 27% ket most economically through the Sun and 
ING fone - pid _— = Gazette & Bulletin—which completely cover the 
Ls General Merchandise 628 484 38065 ee boas 
wb Drug 125 5 80 56 city zone and reach most of the homes in the 
- Furn—Hshid—Radio 267 164 149 «79 Metropolitan County. 
ty of 
Viar- 
de 
~ || WILLIAMSPORT SUN ° GAZETTE & BULLETIN 
120 
= Williamsport, Pa. 
1 
* Represented nationally by J. P. McKinney & Son © New York © Chicago * San Francisco 
130 
17 
ry 
128 — . 
S| de estimates by SALES MANAGEMENT. PENNSYLVANIA — (Continued) 
és POPULATION RETAIL SALES—1949 WHOLE-| EFFECTIVE BUYING INCOME—I89 | | SALES 
145 BYP 1/1/50 BY ESTIMATES GYD estimates CONTROLS 
en COUNTIES sales 
a CITIES ‘in th ao of dollars) Net F ual- 
arm 
s Total Families} Dollars plc wm Dollars Gross | % of | ity of 
(in % (in (in % Furn.- (in % Per | Per | Dollars | U.S. A.| Mar- 
249 thou- | of | thou- thou- of General House- | Volume | thou- of | Cap-|Fam-| from | Poten-| ket 
a sands) | U.S.A.| sands) sands) |U.S.A.| Food Mdse. Drug | Radio Code sands) |U.S.A.| ita ily Index 
2 Northampton........6] 185.4) .1244] 62.2] 159,884] .1245] 46,695) 19,058| 4,164] 12,164]........... 262,015] .1367| 1,413] 5,019 .1308| 105 
A2Bethlehem....... 71.1| .0476] 19.5] 62,238] .0485| 19,869] 5,681] 2,226) 4,423] F 114,448] .0597 1,610) 5,869 .0539| 113 
— @Easton...........] 40.0} 0269] 12.3] 58,567| .0458] 15,119] 10,930} 1,794] 5,7 H 63,173] .0329| 1,579] 5,136 0356] 132 
Northumberland......] 121.7} .0816| 32.3] © 80,606| .0629} 23,868 8,313 2,283, 3,102).......... 122,304] .0638| 1,006) 3,789 0671) 82 
Shamokin.. .......] 19.5] .0131] 5.2] 23,669] .0184, 6,015, 3,163, + + 902/ «1,070 +s 24,487| .0127| 1,256] 4,709 0145) 111 
Sunbury............ 18.3} 0122) 5.7] 19,081] .0149] 5,060/ 2,611, 597; 1,142 H 21,991| .0115| 1,202] 3,858 0127| 104 
See end of state for “SM Standard Metropolitan County Areas.”’ Before using these figures, see explanation page 19. 
Bethlehem is in Lehigh and Northampton Counties. © SM, 1950. 
SUNBURY... A HUGE SLICE OF PENNSYLVANIA 
When You Use the DAILY ITEM... 
Sunbury is the home of big-payroll industries and the trading center for one of Pennsylvania’s 
richest farm areas. Industrial payrolls total $15,000,000 in the city . . . $31,500,000 in Northum- 
berland County. Gross farm dollars, $10,460,000. 
» INCOME: City .......$21,991,000 County ....$122,394,000 
RETAIL SALES: City ....... 19,081,000 County .... 80,506,000 
The Sunbury Daily Item . . . with no competition from outside papers . . . covers the city zone 
100% . . . is welcomed daily into 63 of every 100 families in the entire ABC market of 103,704 
population. 
SUNBURY DAILY ITEM Represented Nationally by The Julius Mathews Special Agency, Inc. 
ENT MAY 10, 1950 483 


Counties 
Population 


Families 


THE AREA COVERED BY 


DAYTIME (BMB) 


32 
6,011,100 
1,675,000 


NIGHTTIME (BMB) 


37 
6,365,200 
1,778,900 


the WESTINGHOUSE Station in 


PHILADELPHIA, PA. 
* 


compiled from SALES 
MANAGEMENT figures 


Retail Sales 
Effective 
Buying Income 


$5,131,162,000 $5,422,170,000 


$8,384,111,000 $8,780, 126,000 


Placed in service after the 1949 BMB survey, a new an- 
tenna system has vastly increased KYW’s coverage area. 


National Representatives—Free & Peters 


@ WESTINGHOUSE RADIO STATIONS INC 
PENNSYLVANIA— (Continued) _ 


The “‘SM”’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


EFFECTIVE BUYING INCOME—1949 
ESTIMATES 


RETAIL SALES—1949 
BYP ESTIMATES 


POPULATION 
SM ESTIMATES 


SALES 
ADVERTISING 
1/1/50 Cc 


COUNTIES 


FOUR STORE GROUPS 
CITIES 


(in thousands of dollars) 


” 
| 
| 


Families) 
% (in Per 
Fam- 


ily 


thou- | thou- General 
sands) | U.S.A.| sands) Mdse. 


Drug 
Mt, Carmel 

Perry...... 

Philadelphia. ..... 


APhiladelphia 


18.3| .0123) 4.6 

24.3) .0163) 7.0 
2,164.2|1.4516| 610.0 
2, 164.2/1.4516 


1,872 
258 140 
540,873) 57,151 
500, 673) 57,151 


258 4,193 
2,167 
6,037 


6 ,037 


eee 

Schuylkill 
Pottsville cok 
Shenandoah........ 
Mahanoy City.... 
Tamaqua 


.0050 
.0114) 
-1495) 
| .0169) 
| 0144) 
0117) 
| 0095) 
-0153) 
“0575! 
.0044| 
.0050) 


> | > 
1,291) 211 
13,360} 2,962 
7,803) 1,060 
2,053 687 
1,161 
a 


1,033) 3,142 
5,943 
10,414 


230 18,934 


ol 
5,108 


14,520) . 
65,147) . 
7,572 
5,218) . 


-0030 


| .0217' 0136, 
0233) 0171 

0144) -0085 

See end of state for ‘“SM Standard Metropolitan County Areas.”’ 
ithheld to avoid disclosure. 


24,455) . 
27,470) . 
16,933) . 


Before 


0148 
0169) 
0098 


see explanation page 19. 
© SM, 1950. 


using these figures, 


— 


COPYRIGHT: The contents of this Survey of Buying Power are fully protected by copyright. 
The exclusive estimates of population, Effective Buying Income, retail sales and sales-advertising 
controls must not be reproduced in printed form, in whole or in part, without written permission of 


SALES MANAGEMENT, INC. 


SALES MANAGEMENT 


25268 


BRS BBSS | ee 


~~ 


Ss 2228 


g\|2 3s sea 


| 8 


There’s really 
no confusion! 


THE INQUIRER IS 
IN PHILADELPHIA! 


“i” ~—_-MEDIA RECORDS INC. 
edia 
The “First 50” Report of M 


NEW YORK +x CHICAGO * 
howing the 
the report s 
Records... 


COLUMBUS * 
viding ee ee 
ing of all newspapers 
age ... lists The Inquirer 
y 


: . TOTAL ADVERTISING 
as FIRST in Philadelphia... in 


Of the First Fifty NEWSPAPERS 
=CTAL ADVERTISING 
) (Both Six 
eighth place in all America. 


SAN FRANCISCO 


Day and Seven Day) 


dia Records As Measured by Media Records, Inc. 
Media 
And, as you know, aper YEAR ~ 1949 
is the only accepted newspap heen 
Bans = 
linage measurement pera 1. Chicago Tribune 9g ee 41,573,095 
the only source from whic ‘ 2. Milwaukee Journal dg Se ea ie 41,107,266 
tive linage information S. Washington Star (gg S) (See Note)..... 0.7 7’ 36,796,885 
compersars d 4. New York Times ig se eT a 36,089,736 
can be obtained. ON A PC cree arecemenee 35,024,774 
6. New York News (M & S) (See Se eT 54,880,262 
7. Los Angeles Times odigh= Nae es 54,698, 458 
8. Philadelphia Inquirer sstties soe 34,471, 280 
' i 9. Baltimore Sun (E & + ee + $00 pale g eile 34,379,208 
4 10. Detroit News (gE g TM nana cease ce 34,307,660 
a 11. Houston Chronicle (gE g ie et ee 33,650,107 
} S| 12. New Orleans Times-Picayune & States (M&S).. 33,105,364 
| 13. Dallas Times—Herald sw Daakinn EET ay 31,955,631 
| 14. Akron Beacon—Journa] theta, Ae 50,166,558 
Bae 15. Minneapolis Star & Tribune OF PM vccates cus 29,570,293 
16. St. Louis Post-Dispatch OM Bi cteiigig os 29,152,431 
17 Philadelphia Bulletin pet ag, OO 28,823,327 
n~Dealer (M & bees. nee adiatys 28,750,875 
isinddeahage Cen ENN nae 28,491,002 
Washington Star does not include Apri} 6-11-12. 
IN PHILADELPHIA 
TAL ADVERTISING LEADERSHIP 
TH CONSECUTIVE YEAR OF TO 
NOW IN ITS 17 ° 
* 
iladelp nguiver 
Ortigia ¢ 
PHILADELPHIA e 
| PREFERS THE 


ae | | Exclusive Advertising Representatives: 


rd 5-7260 
Bidg., Detroit, Woodwa 
$. DIX, Penobscot 
, 3-6270 ;GEORGE ichigan 0578 
SETR.SEEK, 200. Washer Biten, Senge, capeaeon 1-7946 © 448 S. Hill St., Los Angeles, Michig 
-5232 ; ROB ° . San Francisco, Ga . 
i quemapeecnzncin 5 Montgomery St., San 
TED W.LORD, Empire State Bidg., & CHAMBERLIN, 15 
ives: FITZPATRICK 
West Coast Representatives: 


485 
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Don’t Be Misled... 


Pe Wholesale sales might tell only part of the story . . . like “falsies” for in- 


7 stance. Your customers buy your products through RETAIL stores and that’s 


where your advertising works best . . . right at the local level . . . at the cash 
register. 


For instance let’s take Oil City, Pennsylvania. ABC reports prove that this 
market doing $120,000,000 retail sales just can’t be covered without the local 
Oil City newspapers. And let’s look at the wholesale sales credited to Oil City— 
they’re nil! The reason ... many wholesalers cover the area, coming in from 
Erie, Youngstown, Jamestown, Butler, Warren, Pittsburgh and Sharon. 


There’s much more to the story. Don’t you think it would be a good idea 
to make a date with The Julius Mathews Special Agency to give you the true 
picture? 


Derrick-Blissard OIL CITY, PA. 


The Julius Mathews Special Agency, Inc. 


aaa! 


PENNSYLVANIA — (Continued) Ihe cleus trades wane 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1949 HOLE-| EFFECTIVE BUYING INCOME—160 | | sALEs 
VERTISING 
SM Baar BYP ESTIMATES ESTIMATES CONTROLS 


COUNTIES 
CITIES 


FOUR STORE GROUPS 
(in thousands of dollars) 


— 


-1540 
-0563 
-0126 


6,478 ,512/5. 1,585,241 174,939 -711/4.7672 


8,830,894 2,342,534| 1,418,828) 219,334 14,236 ,511(7.4271 1,335) 4,864| 759,448| 7.2121, 101 


See end of state for “SM Standard Metropolitan County Areas.”’ Before using these figures, see explanation page 19. 
ithheld to avoid disclosure. © SM, 1950. 


CAPSULE INFORMATION 
A complete summary of data for all Metropolitan County Areas will be found on 134. 


— 


SALES MANAGEMENT 


S224 e° oT ta eee 


eee ee ee 


| sei" || Fs 


COMPARE! SEE WHY BETHLEHEM AND ALLENTOWN 


ARE PENNSYLVANIA’S THIRD LARGEST MARKET 


POPULATION 
Bethlehem-Allentown 175,700 
Scranton 142,700 
Erie 140,400 
Wilkes-Barre 90,500 


RETAIL SALES (-+-000) 
Bethlehem-Allentown $202,065 


Erie 150,728 
Scranton 139,809 
Wilkes-Barre 113,930 


NET BUYING INCOME (-+-000) 
Bethlehem-Allentown $272,574 


Scranton 215,303 
Erie 206,881 
Wilkes-Barre 132,821 


ye BETHE EHE M =< 


ag 


ONLY THE GLOBE-TIMES COVERS THE 
IMPORTANT BETHLEHEM PART OF THIS MARKET! 


Rolland L. Adams, President 


Pilot’s view of Bethlehem-Allentown shows how they form one market—a market that is 
only divisible by an imaginary line in the middle of a street. 


National Representatives, DeLisser, Inc. 


The “‘SM"’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


PENNSYLVANIA— Standard Metropolitan County Areas 


POPULATION RETAIL SALES—1949 WHOLE-| EFFECTIVE BUYING INCOME—1949 SALES 
ESTIMATES SALE ADVERTISING 
1/1/50 ESTIMATES iS? ESTIMATES CONTROLS 
METROPOLITAN SALES 
COUNTY ra A 5 met r Qual 
n thousands ars ‘arm 

AREAS Total Families! Gross %o of | ity of 

(in % (in (in % Per | Per | Dollars | U.S.A.| Mar- 

thou- of thou- General Volume thou- of Cap- | Fam- from Poten- | ket 
sands) | U.S.A.) sands) Mdse. Code sands) |U.S.A.) ita ily Farming tial Index 

Se ae 6} 441.5) .2962) 125.5 46,248} 8,091) 27,293].......... 596,779) .3114) 1,362) 4,755).......... -3055| 103 
ee 6} 155.2) .1041 43.6 18,857; 2,759} 9,292).......... 171,821} .0897| 1,107) 3,941).......... -0843) 91 
BD! 51] 212.7) .1426 61 24,608; 3,425) 12,014).......... 289,576) .1511| 1,361| 4,693).......... -1471| 103 
Harrisburg 67] 291.5) .1955) 85.2 32,557, 7,580) 19,073].......... 390,713] .2039] 1,340) 4,586).......... -2000} 102 
Johnstown.......... 75) 234.7| .1574 57.5) 34,803; 3,082) 9,519].......... 246,268! .1285! 1,049/ 4,283'.......... -1360! 86 
© SM, 1950. Before using these figures, see explanation page 19. 


Dollars are spent by people. To find out who’s doing the 


spending in every state, county and city, See Page 109. 


—adv. 


10, 1950 


487 


AT KQV, it’s a 24-hour-a-day job aggressively pro- 
moting in the right places for its advertisers. Care- 
fully planned promotion—newspaper, dealer con- 
tests and special theater tie-ins—is one reason why 
our rating and our local and national billing are 
consistently high. Spot revenue-wise, KQV is among 
the top five Mutual stations of the nation. 


Pittsburgh’s Aggressive Radio Station 


5000 


W-1410 KC 


Basic Mutual Network * Natl.Reps., WEED & CO. 


PENNSYL VANIA @&® Standard Metropolitan County Areas — (Continued) 


POPULATION RETAIL SALES—1949 WHOLE-| EFFECTIVE BUYING INCOME—1949 SALES 
SM ESTIMATES SM SALE ADVERTISING 
1/1/50 ESTIMATES ESTIMATES CONTROLS 
sets - Bie DOES — Ya — 
AREAS — ny by wy “ } " 
Total Families} Dollars | tate es pots ‘ en oe Dollars Gross % of liye 
(in (in (in | &% Furn.- (in % Per | Per Dollars | U.S.A.) Mar- 
thou- of thou- thou- of General House- | Volume thou- of | Cap-| Fam-| from Poten- | ket 
sands) | U.S.A.) sands) sands) U.S.A.| Food Mdse. Drug Radio Code sands) OSA, ita ily Farming tial | Index 
Lancaster 81 231.8) - 1555) 67.2] 200,722) .1566 42,179 21,079) 3,922 Eee 322,344 1681 1,391 4,797| Pe es: 1621) 104 
New Castle 106} 100.7) .0675) 27.5 82,399| .0644) 22,053) 11,097, 1,918) 5,910).. 123,224) .0643) 1,224) 4,481) 0650) 96 
Philadelphia 117| 3,653.3/2.4503| 1,023.1] 3,325,925/2.6961| 853,607, 618,913| 89,774) 164,374 5,566,756|2.9041| 1,524) 5,441)... 2.7209| 111 
Pittsburgh 119] 2,201.8|1.4767| 593.1 1,950,120) 1.5222 547,840! 354,777) 53,218) 107,212 3,168,967|1.6532| 1,439) 5,343 1.5785) 107 
Reading 128} 252.5) .1694) 73.2] 223,763) .1746 59,978) 22,846) 4,061) 15,898}. . 347,528) .1813) 1,376) 4,748). . 1769) 104 
Scranton 148] 264.0) .1770) 68.3} 204,698) .1598 63,634) 24,055) 4,365) 11,465]. 353,969) .1847| 1,341) 5,183) -1757| 99 
Wilkes-Barre 177 435.0! -2918; 106.8] 300,607) .2346 89,054 44,341, 6,779) 20,591 526,891 .2749| 1,211) 4,933).. -2662| 91 
Williamsport 178} 101.5) .0680 30.4 82,357) .0643 21,653) 10,362 2,319] 4,590). . 130,468} .0681| 1,285) 4,292) 0669) 98 
York 183' 207.8! .1394 64.1 164,027' .1280 37,437! 19,072' 2,780' 11,776 295,051' .1540' 1 420! 4,603 1433! 103 
: iti “SM” rk original, exclu- 
PEN NSYLV AN1IA— Multiple Cities A } = estimates by SALES: MANAGEMENT 
Beaver Falls- | ¥ 
New Brighton 32.5) .0218 9.1 36,894) .0288 10,276 4,999 814, Pa tthecne 40,151 -0208) k fo eee .0235) 108 
Homestead- | | 
West Homestead- | | | 
Munhall...... 32.0| .0215 8.8} 40,924) .0319) 10,665) 2,028} 1,834) 3,496)... 59,897) .0312| 1,872} 6,806)..........] 0295) 137 
Huntingdon-Mt. Unien 13.9) .0093 4.2 16,324) .0127 4,239 1,080 301, 1,294 12,499) .0065) 899| 2,976........ 0089) 9% 
State College- | | | 
Bellefonte 15.8} .0106 5.3 21,257) .0166 5,299 . 782) 982 15,314) .0080| 969| 2,889,.......... 0111) 105 
*Withheld to avoid disclosure. © SM, 1950. Before using these figures, see explanation page 19 


ee 


They support you 
with their advertising 
in the Scrantonian— 
Tribune— 


TOTAL ADVERTISING 1949 


(Scrantonian-Tribune) 
10,584,305 lines 


Source: Media Records 


Daily 


Gilman, Nicoll & Ruthman 


69.2% 


76.6% 


59.9% 


Che Scranton Tribune 


New York @ Chicago e 


In 1949 


. of the loc 


FOLLOW YOUR DEALERS IN SCRANTON— 


used the Scranton Tribune. 


the Tribune 


. of the 
used the othe 


Boston 


. of the local advertisers used 
and Scrantonian. 


local 
r paper. 


THE SCRANTONIAN 


Philadelphia 


advertisers 


advertisers 


= 


Strengthen your po- 
sition in the Scran- 
ton area’s quality 
market by placing 
your copy in Scran- 
ton’s superior ac- 
vertising force— 


Sunday 


e@ San Francisco @ Los Angeles 


— 


SALES MANAGEMENT §MA 


Sales are not penned in when you use the Pittsburgh 
Post-Gazette—It sells the entire Pittsburgh Market! 


Three million people live within a 50- gives effective coverage both inside and 
mile radius of Pittsburgh—two million outside Pittsburgh’s ABC city It per- 
of them surround Pittsburgh’s ABC mits you to route your advertising as 
city zone—only one million live inside your sales manager routes hts salesmen 
Your sales manager gears his sales “ 

plans to this pattern. You can gear Pittburgh— 

your advertising plans to the same pat- 


tern by using the Post-Gazette It alone POST-GAZETTE 


REPRESENTED NATIONALLY BY MOLONEY, REGAN SCHMITT 
MAY 10, 1950 


now, let’s sum itup... 


In New England's rich, second largest market 


radio's largest, most active audience 


listens . . . week after week, month after month 


season after season... to 


PROVIDENCE 


630KC + 5000 WATTS 


Represented by Raymer 


The “SM”? symbols mark original, exciy- 
sive estimates by SALES MANAGEMENT. 


H Oo D E | S L A N D __. (Other New England States: Connecticut, p. 192; Maine, p. 292; 


Massachusetts, p. 302; New Hampshire, p. 368; Vermont, p. 546) 


County City County City 


West Warwick 
Woonsocket 


Central Falls 
Cranston 
East Providence 


Providence 
Providence 
Providence 

Newport 


Pawtucket 
Providence 
Warwick 
Westerly 


Providence 
.. Providence 


POPULATION RETAIL SALES—1949 WHOLE-| EFFECTIVE BUYING INCOME—1949 
ee 


COUNTIES 
CITIES 


£1 


BYP estimates 


SALE 
SALES 


Total Families} 
(in | % | (in 

thou- | of | thou- 

sands) | U.S.A.) sands) 


Dollars 


FOUR STORE GROUPS 


(in thousands of dollars) 


| General 


Food Mdee. 


“) Furn- 
House- 


Radio 


ESTIMATES 


SALES 
ADVERTISING 
CONTROLS 


Net 
Dollars 

(in 
thou- 
sands) 


ross 
Dollars 
from 
Farming 


Qua 
0 ity of 
U.S. A. | Ma- 
Poten- | ket 

tial | Index 


al 


—— | 
.0139| 
.0364| 
.0199) 
0105) 


Bristol 


0168}. 401) .0112| 5,191 404, 833 
Kent 


4) 0452! ’ .782| .0334) . | 936) «1,134... 
Warwick. . 0237} ,396| .0143) 435) F 441 ° 
West Warwick. 7 poe 5.3 J i 8 296| 971 

Newport cel -8| .0368 . . d ,587) ,417| 1,123) 2,268 
Newport. .0231| , , 93 2,345) - ° 

} 


oa 


27,393) .0143| 1,091| 4, | 
66,552) .0347| 987 
41,624| .0217| 1,176| 
16,691] . 847) 
91,793) . | 1,675 0418) 1 
58.016] .0303| 1,639 0280 118 
| 
794,253 a 1,388 4138) 108 
362,013] .1888| 1,374| 4,808 2063) 11° 


Before using these figures, see explanation page 0. 
@ 


Providence. ...... 
A Providence .1766 75.3] 326,853) .22 


See end of state for ‘‘SM Standard Metropolitan County Areas.”’ 
ithheld to avoid disclosure. 


65,522| 


145, 560 
| 53 369) 


73 ,603 


15,937) 
9,319) 


FOOD SALES ARE ONLY ONE 
Food Sales 63% above U. 


In addition to food, family retail sales and drug 
sales are well above U.S. averages—above state aver- 
ages, too! Retail sales total $34,471,000. Income, 
$58,016,000. Per capita income—$1639—is the high- 


est in the state. 


OF NEWPORT’S PLUSES 
S. Family Average 


firmly supported by diversified industries and a great 
naval base. And, of course, Newport’s famed resort 
attractions and water sports add a big sales plus. 


The Newport Daily News gives your advertising 
thorough coverage of this market . . . reaching 95% 
of Newport’s homes. 


NEWPORT DAILY NEWS ° ° . ° 


Represented Nationally by The Julius Mathews Special Agency, Inc. 


Sales and income are high the year ’round .. . 


NEWPORT, R. |. 


— J 


SALES MANAGEMEN! 


unty 


«Kent 
idence 


ity a qe 
| Mar- Y 
| ket 

| Index 

Ems 

9) 8 

4) Bi 

9; & 

5} 79 

8) 114 

30} 113 j 

5 108 } 

53) 11 

page 

iM, 1950 


——— 
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MAY 10, 1950 


for Rhode Island 


The Providence Journal-Bulletin is tailored to fit 
your marketing pattern, and provides intensive coverage 


of New England's second largest market. 


For full impact on the 217,200* able-to-buy fami- 
lies in this stable city-state market, whose effective buy- 
ing income nets $1,018,469,000*, put your advertising 
story in the Providence Journal-Bulletin, the unques- 


tioned preference of Rhode Islanders. 


Let the news, editorial and advertising prestige of 
the Providence Journal-Bulletin provide a powerful 


sounding board for your advertising. 


*1949 Estimates, Sales Management 


“PROVIDENCE JOURNAL BULLETIN 


lly by WARD-GRIFFITH CO., In 


Here’s Your BIG Food & Drug Market !! 
WOONSOCKET FAMILIES SPEND— 


16% MORE on FOOD — 24% MORE on DRUGS 


THAN THE REST OF RHODE ISLAND FAMILIES 


Average Expenditure per Family REACH 99.7% OF THIS SPENDING MARKET 
through the — 


Woonsocket | Rhode Island 


FOOD |s1021/s878|  Woonsocer 
DRUGS|s 112|s 90 


Representatives: Island’s 
? : Gilman, Nicoll & Ruth PLUS 
Source: S.M. Survey of Buying Power, °50. — wasn « Market 

. The “‘SM’’ symbols mark original, exely- 

RH 6) D E i S LAND— (Continued) sive estimates by SALES MANAGEMENT. 

ore are - RETAIL SALES—1949 a 1 EFFECTIVE BUYING INCOME—1949 ww SALES 
TIMAT VERTISING 

JM 1/1/50 JM ESTIMATES om ESTIMATES CONTROLS 

COUNTIES 4 
| | FOUR STORE GROUPS 
CITIES (in thousands of dollars) TSM | Net Farm 
Total Families} Dollars | Dollars Gross % of ae 
(in % (in (in | & Furn.- (in % | Per | Per | Dollars | U.S.A. 

thou- | of | thou- thou- | of General House- | Volume thou- of | Cap-|Fam-| from | Poten-| ket 

sands) | U.S.A.) sands) sands) (U.S.A.| Food Mdse. Drug Radio Code sands) | U.S.A.) ita ily Farming tial | Index 

Pawtucket.......... 81.0) .0544 23.8) 92,914) .0725 21,048 6,689 2,707 5,787 G 112,002; .0585) 1,383) 4,706).......... -0619) 114 
ee pe 55.3) .0371 15.3 24,334| .0190 8,164 255 906 170 H 89,142) .0465| 1,612) 5,826).......... 0364} 98 
Woonsocket... ... ; 52.5) .0352 15.0) 47,563) .0371 15,311 4,652 1,685 3,375 G 65,675) .0342) 1,251) 4,378).......... -0353} 100 
East Providence..... 34.4) .0230 9.6 21,569) -0169 7,915 294 705 428) F 51,206] .0268) 1,489) 5;334/.......... 0231} 100 
Central Falls........ 26.3) .0177 7.2 12,167| .0005 5,449 216 559 392 H 32,217] .0168| 1,225] 4,475).......... -0148) 84 
Washington........... 40.1| .0269 12.1 37,149) -0290 10,306 2,697 CRG 4G LRBEE. <0 noes 38,478, .0201| 960) 3,180 4,090} .0241| 90 
Westerly.......... 12.6) .0084 3.6 18,611) .0145 4,777 2,389) 555 1,042 H 16,792 0088) 1,333) 4,664|.......... 0104) 124 

—— ————— | a 
Total Above Cities... .. 616.0) .4131 175.5 Ort eae) .4773| 158,321 71,540' 18,123) 34,802].......... 845,378| .4411| 1,372) 4,817|.......... -4466) 108 
aes ee item | es FRE 
State Total........... 759.5! .6094) 217.2 692,383 -5404; 190,643 73,020| 19,351, 39,263]... 1,018,469 .5313| 1,341| 4,689) 21,962 5297 14 
© SM, 1950. 


Before using these figures, see explanation page 19. 


owns 
WRENTHAM 


mw PAWTUCKET ano cenrrat rats, R. | 


9 ghee ms pile POPULATION 101,045 ... ARE THE KEYSTONE TO... 


" MASSACHUSETTS 


Sig = =] / Ace “RHODE ISLAND'S SECOND LARGEST MARKET” 
i. | Typsgee ) . . . with complete daily circulation coverage 

ti w ~f (37,757 Net Paid) available only through a 

= 8 Yi SINGLE DAILY NEWSPAPER (See ABC Report) . . . 

2 zr sOwspase 1! 4 Z 4 

2 © Centra rat?” NZ Th i fucket G3 

ms PAWT UCKCT e aw NLS 


PAWTUCKET, RHODE ISLAND 
Pawtucket Times Market . 
160,000 Populati Represented Nationally by GILMAN, NICOLL & RUTHMAN 


z New York - Boston - Chicago - Philadelphia - San Francisco 


The page numbers of all state maps can be found on page 5. 


—— 


492 SALES MANAGEMENT 


ar 


=j— 


ENT 


e 
PROVIDENCE Woonsocket 


Powtucket 
OWIUCKE! 


WASHINGTON 


Westerly 


RHODE ISLAND 


BER 1949 Retail Sales in Excess of $100 Million 


34 1949 Retail Sales $50.0 Million to $99.9 Million 


[__] 1949 Retail Sales $25.0 Million to $49.9 Million 
1949 Retail Sales $10.0 Million to $24.9 Million 


Cities shown are those having 
retail sales of $15.0 million or 
more in 1949 


COPYRIGHT BY 
led MANAGEMENT 


& 


COPYRIGHT: The contents of this Survey of Buying Power are fully protected by copyright. 
The exclusive estimates of population, Effective Buying Income, retail sales and sales-advertising 
controls must not be reproduced in printed form, in whole or in part, without written permission of 


SALES MANAGEMENT, INC. 


Sales Grow Here in BIG Bunches .. . 
Are Easily Plucked with Moderate Ad Schedules. 


In Westerly—trading center for Southwest- 


Rhode Island . . . yes, higher than Providence. 


3 ern Rhode Island, including 8,000 people Seatii tocitnteensesltiiiliiat itn Nichia ees alia 
in Southeastern Connecticut—retail sales top , Pe : 7 ‘ ‘ 
a s viable diversity of industries . . . machine 
income by $1,719,000. Total sales volume— , sostrical i ‘I : 
$18,601,000 —is 74% above average ex- ae) See er eee 
yy hi s o . furniture and chemicals. 
pectations for a city of Westerly’s popula- 
* tion. This big-city retail activity earns for Sell Westerly and the surrounding area 
Westerly the highest Quality of Market in through the Westerly Sun. 
T H E at E S T —£ we L y Ss U hd WESTERLY, R. |. Represented by The Julius Mathews Special Agency, Inc. 
= ential 
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WJAR 


BIG VOICE 
SALES 


BASIC NBC NETWORK 
PROVIDENCE, R. I. 


1,870,300 POPULATION  } 


Fe 
ar . 
_— 


/-- 


[ $1,487,396,000 RETAIL SALES 


S 


PZ 
(od 


Families 

Food 

Genl. Mdse. 

Drug 
Furn-Hshid-Radio 
Per Capita 


527,900 
$449,745,000 
$134,479,000 
$ 41,317,000 
$ 76,525,000 

$1,266 
$4,465 


[ $2.367,517,000 INCOME } 
ne 


ad 


Per Family 


Represented Nationally by WEED & COMPANY 


The “‘SM”’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


RHODE | SLAND— Standard Metropolitan County Area 


POPULATION RETAIL SALES—1949 
é v7) ESTIMATES 


1/1/50 BYP Estimates 
METROPOLITAN 


COUNTY | 
AREA 


EFFECTIVE BUYING INCOME—1949 


we 
ESTIMATES 


SALES 
ADVERTISING 


CONTROLS 
SALES 


FOUR STORE GROUPS 
(in thousands of dollars) Net Qual 
Dollars % of _ 

% Furn.- (in % Per U. S. A. | Mar- 

thou- of thou- thou- of General House- thou- of Fam- from Poten- | ket 
sands) | U.S.A.) sands) sands) (|U.S.A.| Food Mdse. Drug Radio sands) | U.S.A. ily tial | Inde 


es | 


Providence........124 664.6! -4457| 189.01 610,233) 4763) 164,750) 67,906 17,27| 35,3351 888,198! .4633 4,699 4638) 104 


S Oo U TH C A R Oo L | N A oi Ci unties and Cities __. (Other South Atlantic States: Del., p. 204; Dist. of Col., p. 204; Ga. 


p. 220: Md., p. 297; N. C., p. 416; Va., p. 548. W. Va., p. 564) 


Families} Dollars 
(in 


(in 


City County City County City 


Anderson Rock Hill 


Florence 
Charleston 


Anderson 
Charleston 


Florence 


Columbia 
Conway .... 


Richland 


Greenville 


Greenwood .. 


Orangeburg 


. -Greenville 
Greenwood 
Orangeburg 


Spartanburg 


Sum 


ter -- 


Abbeville. 
Aiken... 
Allendale 


Anderson 
Anderson 

Bamberg. . 

Barnwell... 


Beaufort . 
Berkeley..... 
Calhoun 


-0061 2,123 
-0154 6,696) 
i 1,146 
0374 
-0223} 
-0063 
—_ 


' 
.0062/ 
.0048) 


.0962| 608| 2,394 
.0171| 653) 2,415 
.0033| 539) 2,213 


.0429} 992| 3,603 
.0173| 1,251) 4,251 
.0058| 666) 2,748 
| 0061} 694) 2,667 


| | 
-0068; 561 

, .0952) 381 

' ,.0045| 692 


*Withheld to avoid disclosure. 


Before 


using these figures, see explanation page 19. 


An index to all sections and states is on page 5. 


— 
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SALES MANAGEMENT 


LEADS THEM ALL IN 
RETAIL SALES INCREASE! 


Read Sales Management’s Proof that you’re Closer to 


the Growing Markets When You’re Located in South Carolina. 


Even in the fast-growing South it’s NEWS when a state shows an increase 
in retail sales for-last year. South Carolina’s retail sales are UP .... 


2.689% .... over 1948. 


When you move your industry, branch office or warehouse to South 
Carolina, you’re moving into the heart of the fastest-growing retail market in the South Atlantic area 


. where more people are buying more of everything, every year. 


Write or Wire Box 927, Columbia, S. C., or telephone L. D. 94, Columbia, for complete informa- 


tion on markets, industries, warehouse and branch office locations in growing South Carolina. 


L. W. BISHOP, Director 
Research, Planning and Development Board 


Dept. 5, Columbia, S. C. 


South (arolina ar 


MAY 10, 1950 


\soe 22e2Su aeel| & § 
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~ 
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*Audit Bureau of Circulations, 
rating South Carolina’s three 
largest markets, gives Greenville 
first place with 455,011 people; 
the “second” has 438,216; the 
“third” has 353,776. 


The Greenville market jg 
served, morning and evening, 
by The Greenville News and 
the Greenville Piedmont respec. 
tively, which, like their market, 
have consistently led in South 
Carolina in advertising linage, 


Statistics on Population, Retail 
Sales, Net Income from Sales Man. 
agement’s 1950 Survey of Buying 
Power; Covered Employees and Tax. 
able Payrolls as of March 31, 1949, 
from §S. C. Employment Security 
Commission; Autos and Trucks as of 
Sept. 1, 1949, from S. C. Motor 
Vehicle Division. 


It is South Carolina's 
Greatest with..... 


244, of S. C.’s POPULATION 
27 tof S. C.’s RETAIL SALES 


35% of S. C.’s COVERED EMPLOYEES | @rvenuille N ris 


37 oof S. Cs TAXABLE PAYROLLS |} MORNING & SUNDAY 
2.6 2 of S. C.’s NET INCOME GREENVILLE PIEDMONT 


EVENING 
27 y} of S. C.’s AUTOS & TRUCKS Represented Nationally by WARD-GRIFFITH COMPANY. INC. 


Operators of WFBC - NBC - 5000 Watts 


a, , 7 eed The “SM” symbols matk original, exclu: 
SOU TH me A R OL I N A — (Continued) ee roe : ___ sive estimates by SALES MANAGEMENT 
POPULATION RETAIL SALES—1949 WHOLE-| EFFECTIVE BUYING INCOME—1949 SALES 
ESTIMATES SALE S ADVERTISING 
BY) 1/1/50 BYD estimates VAD ESTIMATES CONTROLS 
=— «ede St ne Cl eres aie: 
COUNTIES l l l l 
FOUR STORE Groups . | 4 os 
CITIES } (in thousands of dollars) et arm - 
Total Families}! Dollars | | Pte ire toa He Dollars | Groce | % of |ive 
in | % (in (in % | Furn.- (in % | Per | Per | Dollars | U.S. A.| Ma: 
thou- | of thou- thou- of | Genera! House- | Volume thou- of Cap- | a4 from Poten- | ket 
sands) | U.S.A.| sands) sands) | U.S.A Food Mdse Drug Radio Code sands) | U.S.A.) ita ily arming tial | Index 
Charleston..........27] 181.4) .1217| 53.7 122, 594) 0957| 28,123} 15,505 4,184; 11,029]......... 234,456) .1223| 1,292! 4,366| 3,868} 1141) 9% 
ACharleston 84.9| .0560/ 26.4] 112,787) .0880} 22,119} 14,966) 4,057 * F 127,392| .0665| 1,500| 4,825|.......... 0710} 125 
Cherokee... 30.7} .0206 7.3] 13,878) .0108! 2,803} 1,761| 411 ie 18,846) .0098 614| 2,582 5,423] 0123) 60 
Chester... 28.9] .0194) 7.1] 15,959) .0125 4,927 1,944) 378} 1,033)........ 21,807} .0114; 755| 3,071 4,092 ae 69 
Chesterfield 32.6| .0218| 7.3) 13,309! 0104) send 1,736) . —.. ae 20,603) .0108} 632) 2,822 8,022] .0120| 59 
Clarendon 27.7| .0186 6.0 9,278| .0072 1,811) 946 | 183 | * fe . = 13,344] .0069) 482) 2,224 8,779]  .0093) 50 
Colleton. . 26.2) .0176 6.6] 10,450) .0082| 2,042| 996 206) 9 421)......... 14,185) .0074) 541} 2,149 3,394]  .0097) 55 
Darlington 45.2} 0303, 11.0) 22,639) 0176 | 5,199 3,991)  — ==s 32,131) 0168; 711) 2,921) 12,152) 0197) 65 
Dillon... 28.1) 0188 6.2|  12,077| .0095) 2,681! 997| 309 | 384]. Pe 16,232) .0085) 578) 2,618) 11,300] 0108) 88 
Dorchester - me 5.3 7,637| .0059 2,069) 687 263 | ° ae: 10,996] .0057| 500) 2,075 3,077} .0076| 51 
i } 

| | 
Edgefield 16.3| .0109} 4.0) 6, 143) .0048) 1,565) 506 | 218 | a, reese 9,416) .0049| 578) 2,354 4,517] .0061| 56 
Fairfield. 21.9) .0147| 5.2 8,319; .0065| 2,151) 777 | 240 ee 12,394) .0065| 566] 2,383 2,261} .0081| 55 
Florence. . ae 75.1| 0504) 17.9] 46,102) .0360) 6,899) 6,672| 1,052) 2,626 e 68,113| .0355| 907| 3,805} 19,251] 0386, 7 
Florence........... 25.6) .0172 7.6] 28,629] .0224) 3,701 4,859 789| 2,346 awe 23,663] .0123} 924] 3,114]......... 0163| 9% 

| 
Georgetown 27.4) .0184) 6.7] 12,383) .0097) 3,960 1,231) 549 es 18,807) .0098|  686| 2,807 2,577] .0115| 63 
Greenville 65) 162.7) .1091) 42.9) 130,119) .1015| 26,313] 17,849) 3,789) 12,245]......... 190,342) .0993| 1,170| 4,437 8,688} .1018| % 
AGreenville 71.6) .0480/ 20.6) 105,874) .0826 17,627, 17,491) 3,220) 11,388}......... 106,530} .0556| 1,488] 5,171|..... 0622} 130 
Greenwood 44.4) 0298) 11.7 800) .0233) 6,948 3,948 | et een 48,314| .0252| 1,088| 4,129 2,153} 0256) 8% 
Greenwood )' 21.2) .0142 6.0] 21,158] .0166 4,016 2,263 | “I 2,042) H 27 ,678| .0145| 1,306 oa oajnated ( — 
Hampton....... 16.5; .0110) 4.3 4.834) .0035) 709 sid 116 | es a 9,549| .0050| 579) 2,221) 2,487 0088 53 
Horry...... 54.5) 0366) 11.7] 25,757) .0201) 5,376 3,525 |  —. ewer 40,141) .0209) 737) 3,431) 23,141) .0238) 65 
Conway.. 8.2| 0055) 2.2 13,420} 0104} 2,042) 3, 045 481} 766)......... 8,955) .0047| 1,092] 4,070)......... 0086} 120 
Jasper. ..... 9.2) .0061| 2.2 2,015; .0016 326 . . | 2 Oe 4,511] .0024| 490) 2,050) g66} .0029) 4 

| | | 

Kershaw. ........... 36.9! .0248 8.8 wad 0004 3,279 1,256) 376| se Bete ie 18,602| .0097| 504| 2,114 5,355}  .0126| SI 
Lancaster........ 23.9| .0160) 5.6] 15,422) .0121| 3,539, 2,449) 436 | Sees 19,256| .0101| 806| 3,439 3,385| .o11e| 7 
A See end of state for ‘‘SM Standard Metropolitan County Areas." *Withheld to avoid disclosure. Before using these figures, see explanation mG 
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ye CHARLESTON’S 1949 ABC CITY ZONE POPULATION 
: 130,693 — LARGEST IN THE CAROLINAS 
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Keep Your Eyes On 


CHARLESTON 


: = SOUTH CAROLINA 
= A Gain and A Gain and A Gain 


“ae 


<Q 
Ie 


ieee esse # 


SALES MANAGEMENT’S ANNUAL SURVEY OF BUYING POWER TELLS THE 
CHARLESTON STORY OF PROGRESS: THE STORY OF A RESPONSIVE, GROW- 
ING MARKET WITH REAL MONEY TO SPEND. — IT TELLS HOW 1949 WAS A 
YEAR OF IMPORTANT INCREASES, OF UPSWINGS IN VITAL THINGS, DESPITE 


THE NATIONAL DOWNWARD TREND. 


CITY OF CHARLESTON 

A gain of 2,000 in population (900 families), largest city 
in §. C. 

A gain of $8,819,000 in Net Effective Buying Inccme, largest 
E.B.l. in S. C—Per Capita E.B.1. of $1,500.00 is highest 
of any city in S. C. and is $208.00 higher than the national 
average. 

A gain of $5,371,000 in Retail Sales, largest gain of any 
city in S. C.; and a gain in Food and Drug Sales of $1,044.- 
000, largest sales and largest gain of any city in S. C. 


METROPOLITAN COUNTY AREA 


A gain of 4,200 in population (1,800 new families), largest 
county in S. C. 

A gain of $15,437,000 in Net Effective Buying Income. — 
Per Capita E.B.1. of $1,292.00 is highest of any county in 
S. C. and higher than the national average. 

A gain of $5,838,000 in Retail Sales, largest gain shown by 
any county in S. C.; and a gain of $1,281,000 in Food and 
Drug Sales, largest sales and largest gain of any county 
ae SG. 


In 1949 other substantial gains that were made in Charleston, city and county, included 
property values, industrial payrolls, value of manufactured products, automobile registrations, 
tax collections, postal receipts, customs receipts, imports and exports and general cargo 


tonnage. 
department store sales. 


In 1949 the Federal Reserve Report shows that Charleston led the Southeast in 


In 1949 Charleston’s two newspapers set an all-time high in advertising lineage; general, 


retail, and classified. 


18 COUNTY TRADING AREA 
A gain of 17,300 in population (6,200 new families). 
A gain of $56,020,000 in Net Effective Buying Income. 
A gain of $4,316,000 in Retail Sales. 


YY YY é wy 


Uj: 
SH Yy 


FROM CITY OF METROPOLITAN 18 COUNTY 
SALES MANAGEMENT CHARLESTON COUNTY AREA | TRADING AREA 
SURVEY OF BUYING POWER 1949 | 1948 1949 | 1948 1949 | 1948 
i RES 84,900 82,900 181,400 | 177,200 | 744,800 | 727,500 
NUMBER OF FAMILIES....... 26,400 25,500 53,700 51,900 187,900 | 181,700 
of eS) | a re 112,787 107,416 | 122,594 116,756 369,886 _ 365,570 
MET Erren. GUY. WEC........- 127,392 118,573 | 234,456 219,019 610,924 554,904 


GAINS in EVENING POST-NEWS AND COURIER ADVERTISING LINEAGE 


1949 
20,943,494 lines 


1948 
19,817,030 lines 


GAINS in EVENING POST-NEWS AND COURIER CIRCULATION 
194 


1949 
81,019 S$ & E Comb. 
(Sept. 30, 1949 ABC) 


THE CHARLESTON EVENING POST 
Che News and Courier 


8 
77,566 S & E Comb. 
(Sept. 30, 1948 ABC) 
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Representative 


* 
Represented By: 
John Blair & Company 
Harry E. Cummings, Southeastern 


Roger A. Shaffer, 3 Bisoctes; 
Guy Vaughan 
CBS Station for the Spartanburg- 


5,000 Watts -- 950 On Your Dial 


WSPA and WSPA-FM Are Sold As A Single Service 


af ales Man 
reenville M 


COLOSSAL! 


Hooper Rating Winter 1949 

8:00 AM - 12:;00N ....... 
(Mon. thru Fri.) 

12:00 N ~- 6:00 PM........ 

(Mon. thru Fri.) 


(Sun. thru Sat.) 


—— SM Estimates 


fe ee 
Net Effective Buying 


Spartanburg - 


Blanketed WSPA. 


SENSATIONAL! 


Income 
SM 1949 Estimates . $416,602,000* 
Retail Sales SM 1949 
Estimates .....2..0% $628,489,000* 


* Figures for the 17-County 
- Greenville Area 


the SIOPEWDOUS CBS SHOWS 
with the BIGGEST AUDIENCES 


SOUTH CAROLINA — (Continued) 


The “SM” symbols mark original, exclu 
sive estimates by SALES MANAGEMENT. 


7p estimares 
JM 


RETAIL SALES—1949 


ESTIMATES 


ESTIMATES 


EFFECTIVE BUYING INCOME—1949 


SALES 
ADVERTISING 
CONTROLS , 


Lee 
Lexington 
McCormick 


Marion 
Marlboro 
Newberry 


Oconee 

Orangeburg 
Orangeburg 

Pickens 


Richland 
AColumbia 
Saluda..... 
Spartanburg 
Spartanburg 


Sumter 
Sumter 

Union. 

Williamsburg 


York... 


.0531 
14.7} .0099 3.6 
148.0) .0992/ 36.3 
42.4] .0285} 12.0 


33,931) . 
29,552) . 
16,819) . 


0918) 1 
3,624| .0028 979) 273 91 
94,098) .0734) 17,532 13,868) 2,453 
78,384) 0611) ,355) 


2,198 


Serer ore eo 


3,045 
3,051 


4,982 
2,489 
4,087 


3, 810 
3,805 


COUNTIES l 
cis | Ralmasaoa Pans ns on 
(in thousands o! jars arm 

Total Families} Dollars Dollars %o_ of of 

(in % (in (in % l Furn.- (in % Per | Per Dollars | U.S. A.| Mar- 

of thou- thou- of General House- | Volume thou- of | Cap- | Fam- from en- | ket 

sands) U.S.A.| sands) sands) | U.S.A Food | Mase. Drug | Radio Code sands) (U.S.A. ita ily | Farming tial | Index 

Laurens 38.8 0260 9.6 20.673) .0161 5,172) 2,152) SEE 29,319) .0153| 756) 3,054 7,069) 0177| 68 


' | Ses 2 
Rock Hill 25.0| .0168) 6.7] 19,523) .0153 3.960) 3,564) 572! 2,248) H 26,564) .0139| 1,063) 3,965|.......... o149| 89 
os a wesc PER Sesen iiEazcce: TBs ie 
Total Above Cities.....| 429.0) .2877| 126.0] 573,156, .4474) 95,437) m1 17,736| 30,389}.......... 579,616] .3026| 1,351| 4,600).......... 3431) 119 
State Total 2,007.7/1.3468| 505.8] 1,104,746) .8622| 239,837| 138.596| 31,935| 69,366)..........( 1,711,148] .9928| 852) 3,383| 308,531 9744) 72 


A See end of state for 
*Withheld to avoid disclosure. 


**SM Standatd Metropolitan County Areas.”’ 


Before using these 


figures, see explanation page 19. 
© SM, 1950. 


Dollars are spent by people. To find out who’s doing the 


spending in every state, county and city, See Page 109. 


—adv., 


—— 


SALES MANAGEMENT 


ete 


wenty-year-old WIS is South Carolina’s leading 
station, individually or on any list. The most 
powerful station in the Columbia area, its 560 kilocycles 


is the lowest frequency in the State. 


Of the 145,960 radio families credited to WIS daytime 
in 40 of South Carolina’s 46 counties, a total of 88,780 
families — or 60% —tune to “South Carolina’s Most 
Powerful Voice” six or seven days weekly! (BMB 
Spring, 1949) 


In the Columbia Trading Area, loyalty to WIS is even 
higher: BMB reports a weekly audience of 104,810 
families, with 70,570 families — 67.3% — listening to 
WIS six or seven days weekly. B.B.D. & O.’s Columbia 
Trading Area includes 20 counties—is the largest 
market in the State (Greenville-Spartanburg with 7, and 
Charleston with 6, are next highest). 


And Columbia, centrally-located capital of the State 
and home city of WIS, is on the march! The city 
population is now 79,200 — up 2,200 families over 1949, 


oo 


- Richard Shafto, General Manager 
J. Dudley Saumenig, Managing Director 


NO OTHER 
STATION SERVES 
SOUTH CAROLINA 


according to Sales Management Estimates, 1950. Th 
same survey predicts retail sales of $117,626,000 for 
Columbia — highest of any city in South Carolina. 


There is no station of more than 1,000 watts within 
approximately 80 miles of 5,000-watt WIS. WIS-fm 
is a bonus to all advertisers. 


WIS has been an NBC affiliate for 19 of its 20 years, 
and has supplemented its network features with excep- 
tional programming that pulls mail and mail-orders 
from all over the State, and from the border counties 
of North Carolina and Georgia. 


For further proof of overall superiority in South 
Carolina, write to WIS — or ask Free & Peters. 


e inde 
The New Studio-and-Office 
Building of W1S—Dedicated 
November 20, 1949. 


FREE & PETERS, INC. 
National Representatives 


COLUMBIA, S.C. 
NBC - 560 KC - 5000 WATTS 


MAY 10, 1950 


Plus WIS-fm 
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IN TWO YEARS OF BROADCASTING (Spring 1949) 


WESC 


ACQUIRED 59,820 BMB LISTENERS 


80% of Them 3 Days or More a Week 


ASK WALKER ABOUT WESC and WESC-FM 
GREENVILLE, SOUTH CAROLINA’S TOP MARKET 


SOUT C AROLINA— Standard Metropolitan County Areas 


mp eatin RETAIL SALES—1949 WHOLE-| EFFECTIVE BUYING INCOME—1949 | | SALES 

VERTISING 
JM BYP estimates ESTIMATES CONTROLS 
METROPOLITAN _| SALes 


COUNTY | — oes ews net | , 
| (in thousands jars) arm ual- 
AREAS Total Families} Dollars a Dollars Gross % of e ot 
(in % (in (in % | | ) Furn.- (in % | Per | Per | Dollars | U.S.A. 
thou- thou- thou- of | General House- | Volume thou- Cap- | Fam- from Poten- | ket 
sands) | U.S.A.) sands) sands) |U.S.A.| Food Mdse | Drug Radio Code sands) | U.S.A.) ita ily Farming tial | Index 
‘ - ieee | eaesenshestaini teeny menercceneastt | ciate 
Charieston......... 27] =«+181.4 12171 53.7] 122,594 0987, 28,123 15,508! 4,184] | ee 234,456 a 1,202) 4,306]......... 1141) 34 
Columbia.......... 35] 136.1) .0906 37.8} 123,948 0968, 21,391 16,070} 3,805) 9,000).......... 167 ,328 73| 1,230) 4,427).......... | 
Greenville......... 65; 162.7) .1091 42.91 130, "119) -1015) 26,313) 17,849 3,789) a 190,342 ia 1,170| 4,437 au -1018! 93 
© SM, 1950. Before using these figures, see explanation page 19. 


FREE: YOUR NEW REGIONAL MAP 


With each purchase of SM’s new 1950 
County Outline Retail Sales Map of the U. S. 


See page 221 of this issue for details on SALES nation’s top 500 counties in Effective Buying In- 
MANAGEMENT'S six new five-color Regional Sales come and retail sales. All maps measure 37 by 
Maps—an outgrowth of the popular annual Coun- 41 inches, suitable for either wall or desk use. 


ty Outline Retail Sales Map of the U. S. The price of each Regional Sales Map is $2.50; 
Both the U. S. and the Regional Sales Maps show: $2.00 each in quantities of two or more. The 
Each county’s 1949 retail sales level, the boun- U.S. County Outline Retail Sales Map costs $3.50; 
daries of all metropolitan county,areas, major cities $2.50 each in quantities of two or more. One free 
and their populations, and blown-up projections Regional Sales Map of your choice (See page 221) 
of congested areas. The Regional Sales Maps are is provided with every purchase of one or more of 
in a larger scale for territorial sales planning. the U.S. maps. All maps will be mailed postpaid 
Their added features include the rankings of the in heavy mailing tubes. 


Gallon (Newagana:i6 » 


THE MAGAZINE OF MARKETING 
386 Fourth Avenue, New York 16, N. Y. 


SALES MANAGEMENT 


—s. 


REPRESENTED 


EFFECTIVE BUYING 
INCOME 


1948 - - $ 102,368,000 
1949 - - $ 117,585,000 
UP - - - $ 15,217,000 


SALES MANAGEMENT'S 1950 
SURVEY OF BUYING POWER 


Che = State 


MORNING AND SUNDAY 


Che Columbia Record 


EVERY AFTERNOON EXCEPT SUNDAY 


THE BRANHAM COMPANY 


= SOUTH CAROLIN 


Rock Hill 
portonburg = 


-. UNION 


LANCASTER.””.V. CHESTERFIELD”. 


NEWBERRY 


Cities shown are those having 
retail sales of $15.0 million or 
more in 1949 


Copyright by 


Sales MANAGEMENT 


1949 Retail Sales in Excess of $100 Million 
1949 Retail Sales $50.0 Million to $99.9 Million 
1949 Retail Sales $25.0 Million to $49.9 Million 


Jd2 } 
1949 Retail Sales $10.0 Million to $24.9 Million lf Rs 


J 


S O U - H D A K Oo “ f A __. (Other West North Central States: lowa, p. 262; Kansas, p. 272; Min- The “‘SM” symbols mark original, exclu- 
lind : nesota, p. 332; Missouri, p. 346; Nebraska, p. 361; North Dakota, p. 432) sive estimates by SALES MANAGEMENT. 


City County City County 


Aberdeen Rapid City Pennington Watertown . Codington 


Huron Sioux Falls .. Minnehaha Yankton Yankton 
Mitchell ae 


POPULATION RETAIL SALES—1949 EFFECTIVE BUYING INCOME—1949 
SM ESTIMATES AL 


SALES 
ADVERTISING 
1/1/80 ESTIMATES ESTIMATES 


COUNTIES 
FOUR STORE GROUPS 
CITIES | } (in thousands of dollars) 
Families} 

(in i i Furn.- 
thou- House- 
sands) S.A. i, Radio 


er 


Bennett . 

Bon Homme... 

Brookings. . .. 
Aberdeen 

Brule. . 

Buffalo. 

Butte. ... 

Campbell 

Charles Mix 


“i oo 
= 


. 6 
— oo = 
——— 


wD 
= 


oo 
n 
wo 


— 
eonrecoaon & ~ h 
. et et oe 


§88R8R3 


-0065 
| .0171 
7\ .0135 

-0026 
4.3) 4,761' .0024 


MArmstrong and Stanley Counties combined, *Withheld to avoid disclosure. Before using these figures, see explanation 02> 19. 
**Less than 5 families, © SM, 1950. 
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ceanwoawon~ 
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“~— wenn WO 
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SOUTH 


DAKOTA 


BR 1949 Retail Sales in Excess of $100 Million 

1949 Retail Sales $50.0 Million to $99.9 Million 
[] 1949 Retail Sales $25.0 Million to $49.9 Million 
1949 Retail Sales $10.0 Million to $24.9 Million 


Cities shown are those having 
retail sales of $15.0 million or 


more in 1949 


Copyright by 
MANAGEMENT 


t 
PERKINS CAMPBELL McPHERSON BROWN 
WALWORTH EDMUNDS 
ZIEBACH DEWEY Q 
POTTER FAULK 
es “TY DEUEL 
ARMSTRONG —  Wetentown 
SULLY HYDE — 
STANLEY a 
ee KINGSBURY 
NBORN | MINER 
TONES JERAULD SANBOR' 
AURORA mee, 
DAVISON. {HANSON McCOOK 
ELLETT Se 
SHANNON WASHABAUGH peaeeoe! 
FALL RIVER Mix] DOUGLAS HUTCHINSON TURNER | LINCOLN 
BENNETT TODD 
BON HOMME | YANKTON ™) 
= TAY [UN 


Be oe 


The “‘SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


SOUTH DAKOTA— (Continued) 


POPULATION RETAILS SALES—1949 WHOLE-| EFFECTIVE BUYING INCOME—1949 SALES 
oo ESTIMATES SALE ADVERTISING 
LD 1/1/50 ESTIMATES nine ESTIMATES CONTROLS 
COUNTIES | 
CITIES fin th aa : f H Mare) N F 

1 (in thousands of dollars et arm Qual- 

Total | Families} Dollars Dollars Gross | % of | ity of 

(in % (in (in % | | Furn.- (in % | Per | Per | Dollars | U.S.A.| Mar- 

thou- of thou- thou- of | General | House- | Volume thou- of | Cap- | Fam- from Poten- | ket 

sands) | U.S.A.) sands) sands) |U.S.A.| Food | Mdse. Drug | Radio Code sands) |U.S.A.| ita ily | Farming tial Index 

eee 16.6) .0112 4.9 28,320) .0221 3,927| 2,980 a eee 26,688) .0139| 1,608) 5,447 6,278 0158) 141 
Mitchell........... 9.9) .0066 3.1 26,226) .0204 3,337] mn - 1,132 H 19,228) .0101) 1,942) 6,203).......... 0125) 189 

| 

DUD: isin seepacamaede 13.2) .0088 11,840; .0093) 2,022| 360) 344) crane 0034 14,898; .0078| 1,129) 4,382 11,928] .0085| 97 
A. cs caccoseetenee 8.0) .0054 4,639; .0036 745 ail 85 Rs eachace 6,771| .0035| 846) 3,564 -7,978]  .0039) 72 
Dewey 5.4) .0036 3,135) .0024 CG ecxvanes | . © Ps eeeesa 4,315) .0023} 799) 3,319 2,791} .0026) 72 
MIN, 5p oaxees ones 5.5} .0037 3,712} .0029 491) ee epee 86| © Bicevdesed 5,717| .0029| 1,039) 3,811 em -0031) 84 
Edmunds............ 7.4; .0049 4,352) .0034 943) ? 137 ih eee eo 7,157| .0037| 967) 4,210 7,158} .0039) 80 
Fall River... .......0. 6.4| .0043 7,864; .0062 1,807 589 290 we Bvtaskdeed 9,027| .0047| 1,410) 4,514 3,061} .0051) 119 
FR. 5 cnvmneneenee 4.9) .0033 3,622) .0028 746) ° | 205 . | pieaecoens 5,173) .0027) 1,056) 3,979 6,904} .0029) 88 
DOOM. 5 5 ciuoxecueues 10.1} .0068 8,218) .0064 1,610) 419 204 ee 11,151} .0058) 1,104) 4,289 10,395}  .0062) 91 
i, Ee 9.0} .0060 6,207| .0049 1,140) . 206 enc bartaey 9,351) .0049) 1,039) 4,066 7,865} .0051| 85 
os EE 3.2| .0022 3,578) .0027 648 ° 188 sil) POT 3,908) .0021) 1,221) 3,908) 2,965}  .0023| 105 
scapes OT 6.9} .0046 4,971| .0039) (ere 171 eS ete aan 7,243| .0037| 1,050| 3,812) 7,840} .0039) 85 
a REPO ER 6.8) .0046 5,346) .0042) 983 360 153 id ee peae> 8,113) .0043| 1,193) 4,772 8,934)  .0043|) 93 
MOOR i.e 4.8) .0032 2,275) .0018 432| rn ° eee 5,891) .0030) 1,227) 4,532 6,758} .0027| 84 
“cpa OT 2.6) .0017 1,437) .0011 Sa avrs nas 120 Y Ensseeien 2,442) .0012| 939) 3,053 3,916] .0013) 76 
PING cite casca 6.3) .0043 10,780} .0084 on 891 ’ a 10,284) .0053) 1,632) 5,142 2,081}  .0060| 140 
Hutchinson a ae 11.3] .0075) 8,306; .0065 1,080) 7 205 Ph dak oeanks 11,965) .0063| 1,059) 4,126 12,288 .0066| 88 

*Withheld to avoid disclosure. © SM, 1950. Before using these figures, see explanation page 19. 
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2 , CAMPBELL| Mc PHERSON \| BROWN 
WAR OING PERKING Coason . Ss 
| WaWORTH! somMUNDS | 
biwey : : a 
° POTTER FAULE SPINK . 
avrre "e's aS FE. oe 
ZIE BACH AamsTeene < a #8 
: WIDE |. WAND” . 
MEADE s ¥) pe svecy “| . 
_ fl «| stamcey » CHYSHES 
- “ WAAKON - ™ 
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: ; Jacason * | “YONES | - LvmaNn 
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° SWANMON - 38 
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Each Dot Represents 10 Subscribers 


SIOUX FALLS ARGUS-LEADER 


ONLY in The Argus-Leader 


CAN YOU GET COVERAGE LIKE THIS IN SOUTH DAKOTA 


No other publication begins to cover the 
city and farm homes in this prosperous 
market of eager buyers like The Sioux Falls 
Argus-Leader. 


MINN= 


= 


. +. PLUS 6 COUNTIES IN 


100% coverage of Sioux Falls and: 


Ag 77% coverage of 14-county ABC Re- 


MINNESOTA AND IOWA 


CIRCULATION 52,109 
DAILY AND SUNDAY 


Minnehaha County. 


tail Trading Zone. 


Represented by 
GILMAN, NICOLL & RUTHMAN 


SOUTH DAKOTA’S LEADING NEWSPAPER 


COUNTIES 
CITIES 


Hyde 
Jackson 


Jones. . 


ASioux Falls 
Moody... . 


Pennington 
Rapid City. . 
Perkins 


Roberts 


mrp estinares RETAIL SALES—1949 
1H GYD estimates 
a eee — ws ] 
FOUR STORE GROUPS 
| | (in thousands of dollars) 
Total | Families} Dollars | cileiieatiedin 
(in | % | (in (in % ] | Furn- 
thou- | of | thou- thou- of General | | House- 
sands) |U.S.A.| sands) | sands) |U.S.A.| Food | Mdse. _Drug Radio 
2.9) .0020 8 3,049| .0024) ee . . 
1.6) .0011 6 we 0015) 256 eS ? 
| | | 
4.2) .0028| 1.1 3,976/ .0031) 492 ° 119 ° 
2.2) .0014| 6 2,166| .0017) 255) a | . * 
9.9) .0067) 2.7 8,969| .0070! 1,374) % 205 ° 
12.01 0080 3.2) 13,188] .0103) 2.1611 606) 293 | 143 
14.0) 4.1] 22,384) .0175 5,262| 1,329) 908) — 
12.9] .0087 3. 9,058| .0070| 1,805) | 462| 269 
| 
4.4| 0029] 1.2] 3,291) .0028| 610 , 6) 
8.8} .0059 2.3 6,031) .0047) 1,002) * | 138} 
7.9) . 1. 


SOUTH DAKOTA— (Continued) 


The ‘‘SM”’ symbols mark original, exclu 
sive estimates by SALES MANAGEMENT 


16.2) .0109 


4.1 


| 
9.2}  651,004| 0398, 9,398, 3,609 
7.8 one 0362 8,041) . 
1.6 5,435) .0043 1,178) . 
1. 


EFFECTIVE BUYING INCOME—1949 SALES 
ADVERTISING 
ESTIMATES CONTROLS 
| | 
Net Farm 1Q jual- 
Dollars Gross % of ba 
(in % | Per | Per | Dollars | U.S. A.| Mar- 
thou- of | Cap- | Fam- from Poten- | ket 
sands) |U.S.A.| ita ily Farming tial Inde 
|-——|—— 
3, 157| 0017, 1,089] 3,946 3,002}  .0020| 100 
1,587} .0008| 992| 2,645 1,180] .0011) 100 
5,921| .0031| 1,410) 5,383] 4,175] — .0030| 107 
2,534) .0013) 1,152) 4,223) 2,739}  .0014) 100 
13,022 —_ 1,315| 4,823] 11,574] .0068) 101 
18,074) .0094 1,506) 5,00 10,673} 0094) 118 
22,752) .0119) 1,625! 5,549) 2,123} .0131) 139 
15,587) .0081 1,208) 4,330} 16,708]  .0079| 91 
5,083) .0027| 1,155! 4,236 4,487] 0027) % 
10,116] .0053| 1,150) 4,398 8,404 


-0038 | 


912 


1,115| 
1,268 
8411 


| 0049) 
-0055 
.0015 


-0032 
0721 
-0557 
-0067 


992 
2,009 
2,120 
1,366 


61,178] .0319| 2,032| 6,650 8,113] .0318| 157 
52,588] .0274| 2,062] 6,742/.......... 0280} 164 
7,887) .0041| 1,384) 4,929 6,864] .0041| 108 


1,356 .0033) 110 


— 


17,117| .0089| 1,057! 4,175 13,533] 0093, 85 


See end of state for 
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“SM Standard Metropolitan soc Areas."’ 


ithheld to avoid disclosure. 


Before using these figures, see explanation page 19. 
. . © SM, 1950 


SALES MANAGEMENT 


* 
RETAIL SALES For Sales in South Dakota 
ha eahlle panes 200 G00 * L A 
HICAGO see caen eee ‘ ° e 
BIG AGGIE LAND $4,224,357, 000 Buy Big Aggie GnG ..-. 
LOS ANGELES $2,917.726,000 3 : * 
. DETROIT $2,532,625,009 BIG SOS LAND Ay pay ag np gg wt 
jor market .. .. served only by . Deep 
BUYING INCOME penetration in ALL SOUTH DAKOTA counties, 
_ NEW YORK CITY.... .. + -$14,236,438,000 plus intensive coverage in Minnesota, North 
. CHICAGO $ 6,690,715,000 


BIG AGGIE LAND $4752 122.000 Dakota, Nebraska and Iowa. “The world’s richest 


; ” 
LOS ANGELES ...... eeerreorm agricultural area. 


PHILADELPHIA ........ $3,759,552,009 ain ieee 
1949 SALES MANAGEMENT 


SURVEY OF BUYING POWER A C l 4 Sik ti 
SIOUX CITY « YANKTON 


Affiliated With The American Broedcesting Co. 


5000 WATTS—570KC 


ie estmates by SALES MANAGEMENT. SOUTH DAKOTA -— (Continued) 


POPULATION RETAIL SALES—1949 WHOLE-| EFFECTIVE BUYING INCOME—1949 


SALES 
ESTIMATES SALE ADVERTISING 
1/1/50 BY) estimates pees BYD ESTIMATES CONTROLS 


COUNTIES 


FOUR STORE GROUPS 
CITIES | (in thousands of dollars) Net Farm 

Families} Dollars Dollars Gross 
% (in (in Furn.- (in D Dollars 
thou- of thou- thou- General House- thou- from 
sands) | U.S.A.) sands) sands) S.A.| Food Mdse. Drug Radio ‘od sands) S.A. Farming 


a Al. , 3,579) . | 5,353] . 5,988] 
1Shannon ; = . 1,436) . ° 4,709) . 1,887 


Gelato. coscceseee 5| 3] 10,426) . | | 12,755) . 16,307 
@Stanley 8] . ‘ 1,236) . 1,694) . 1,784 


1,459) . 2,153! . 2,973 


1,591) . 4,637) . 3,717 
10,095) . 12,270) . 9,213 
8,660) . ° 14,745) . 16,803 


8,616) .0067) | | 14,855] . 14,430 
7,467| . | | | 10,119| . 
308| . | | 1,427] . 


| 
See re 2). 5. 15,331) . 28,759) . 
lis secs ek 9.2) . . 14,165) . 16,856) . 
Ziebach s é 839) . 2,140) . 


Total Above Cities.....| 145.9| .0979| .5| 277,087) 2163 48.611 16,257} 4,976 289,940} .1512| 1,987 


—— eo 


State Total “3 666,592) 5203; 118,687 54, 488| 18,231 874,119| .4560| 1,386 515,173. 111 


SOUTH DAKOTA— Standard Metropolitan County Area 


— 


-—_— 


| | 
_— — 18,457 16,293) 2,679) 4,975 a -0721| 2,009; 7,018 -0706| 153 
| 


1562 "Kentucky. 'p.279; Mississippi, p. 34a). —— | E N N ESS E E — Counties and Cities 
County City City 


; Sullivan Elizabethton .. Maryville 
Chsttansegs , Hamilton Greeneville 
‘larksville Montgomery Jackson 
Bradley Johnson City . Murfreesboro 
Kingsport Nashville 
Dyersburg a Knoxville Oak Ridge 


Memphis 


Anderson 0} : ‘ .0216 10,265 59,373) .0310 
Oak Ri .0160 8,062 -0196 
-0096 
-0023 


-0014 
-0208 0219 
-0055 -0077)| 1 
-0149 0153 
18,114) .0094 -0101| 75 


1 Washington County consolidated into Shannon County. Before using these figures, see explanation page 19. 
© Armstrong and Stanley Counties combined. *Withheld to avoid disclosure. 
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HERE'S HOW YOU CAN COVER THE NASHVILLE MARKET AREA 


Nashville’s retail trade area includes 51 counties. You can 
see that WSIX’s audience map covers 53 BMB counties. 


WSIX GIVES YOU Nts ener we, 
— 


MARKET - COVERAGE - ECONOMY — cy, Tn |na 


Advertisers count on WSIX year after year 
for a big share of the money spent in this rich 
TENNESSEE VALLEY MARKET .. . $719,- 
825,000 spent in retail stores alone in 1948. 


LAWRENCE 


44 


comprise the station’s weekly audience in the county. Daytime- 


e Figures in counties indicate the percent of radio families that 
j Th Spring 1949. 


BMB 
Audience Map NASHVILLE | 


based on wn a ML - 5000 WATTS ad 980 KC e ABC 


Study No. 2 
and WSIX-FM . 71,000 W . 97.5 MC 


National Representative: The Katz Agency, Inc. 


TENNESSE E— (Continued) Tee ccinatat te aaLee WAAAEEDEE 


A gy dn - RETAIL SALES—1949 EFFECTIVE BUYING INCOME—1949 = 
T 
JSM 1/1/50 ESTIMATES ESTIMATES CONTROLS 


COUNTIES 
FOUR STORE GROUPS 
CITIES (in thousands of dollars) 
Families 
% (in Furn.- ( 
of | thou- thou- of General House- Cap- from | Poten- | 
U.S.A.| sands) S.A. Mdse. Radio Cod sands). | U.S.A. i i H tial 


Campbell 4). ; 827) . 1,416 20,462) ’ 
126 4,266) , 
on | 


2,004 
. 


-0059) 
-0169) 


onl 
0115 
0111) 


-1210] 
0068) 
0088 


255,516] .1995| ,907|  37,773' 8,783/ 18, 232,188 


- 1969) | 288,392! . ,534! .725' 9,833) 374,324 . 


| 0124) .455| .0058| | 
0257} . 823) . , ,092| .0152 
0008} , ,680| .01: 7 ‘ 3,400) .0970) 5| 

: 0201 R -0057 1,514 9,317 

See end of state for ‘‘SM Standard Metropolitan County Areas.” Before using these figures, see coptanation 1S 


I al 


*Withheld to avoid disclosure. 


506 SALES MANAGEMENT 


AWN 


Wrcae 


Among the classic Greek conceptions of an ideal 
Republic was one where all its citizens could be reached 


at once by the sound of a single human voice - - - 


Judged by this intensely practical standard, you might well 
call the Central South a republic. For daily, hourly, the voice 
of WSM brings this rich segment of Middle America into focus 
as a single unit. 


Check this magazine for the story of the Central South's 
amazing growth in population, spendable income, sales 
potential. See how industry is concentrating in what has been 
called the Ruhr of America. 


Then consider that one medium —and one medium alone —can 
deliver all this potential to you as an advertiser. ‘Here is a 
“republic” rich beyond Plato’s wildest dreams—and a station 
which speaks a language it understands. 


For cold facts and figures, contact Irving Waugh, or any 
Petry man. 


HARRY STONE 


CLEAR CHANNEL General Manager 
IRVING WAUGH 


50,000 WATTS Commercial Manager 


Basiz NBC Affiliate EDWARD PETRY & CO. 
National Representative 


SBeSee2x &s&2R8 88S S222 Be S| é 


> 
on 


\seee 


NASHVILLE 


= as 


TENNESSEE — (Continued) 


The “SM” symbols mark vriginal, exis 
sive estimates by SALES MANAGEMENT 


——————= 
POPULATION RETAIL SALES—1949 WHOLE-| EFFECTIVE BUYING INCOME—1949 | | sauss 
ESTIMATES VERT 
BY 1/1/50 BOYD estimates rel ESTIMATES CONTROLS. 


COUNTIES 
CITIES 


DD ciecekecnued 
Greene 


Total 
(in 


thou- | of | thou- 
sands) | U.S.A.| sands) 


14.0) 
25.5 
49.1) 


Families! 
% (in 


-0094, 2.9 
0171 6.2 
-0330 13.6 
0189) 7.4 
.0086 | 3.0 
-0285 10.2 
-0065) 2.7 
| 
0079} 2.8 
0133) 5.1 
1368 56.6 
.0975| 41.6 


.0175) 7.1 

-0193) esl 

-0036 | 1.2 
| 

0182! 7.1 

“0162, 5.8 

.0203 , 


FOUR STORE GROUPS a - 
n san ars e arm 
Dollars Dollars | Gross | % ot |inat 
(in % Furn.- (in % | Per | Per | Dollars | U.S.A, 
of General House- | Volume thou- of | Cap- | Fam- from Poten- | ket 
sands) |U.S.A.| Food Mdse. Drug Radio Code sands) |U.S.A.| ita ily | Farming tia! | Index 
3,289) .0026 201 ~~ 3 a) ee 5,261] .0027, 376 1,814) 707] .0040| 
8,188, 0064) 1,434) «1,016 «= 198,339)... 15,422} .0080| 605, 2,487) 4,795] .0093| g4 
18,034) .0141] 4,488, 1,503, 867| G60}... 30,673} .0160| 625 2,255) 14,396] 0188) gy 
| | } } | | 
10,742) 0083 2,237) 815) 284,408)... 15,999} .0084/ 565| 2,162} 10,173 0105] 5 
2,329) .0019| 400 st ae. yy Mee 4,246) .0022| 332| 1.415] 3,982] .0034] 4p 
14,462) 0113) 3,085) 1,308) 416) BBA}... 30,810} .0161| 727; 3,021] 14,227) .0171| 
11,381} .0089/ ‘1, 804 A eS RY 9,948) .0052| 1,026] 3,684).......... 0066) 102 
| 
2,155 0016, 276 ae Gre, Sees: 4,515 .0023| 383| 1,613| 760] .0032| 41 
10,710) .0084) 2,113) 1,141) 238)... 16,392) .0086| 828| 3,214) 4,214] +0085] 7 
188,606] .1472, 44,215| 23,457, 5,085| 14,626]......... 252,798) .1319| 1,239) 4,466, 1,753] .1374) 109 
175,027} .1366, 38,437, 23,368| 4,861, 14,6141 E 185,943, .0970| 1,279] 4,470).......... 1090) 112 
1,148} .0009| 76| 125) * . Esetianel 3,924) .0021| 357| 1,570, 3,136] .0028| 3 
6,065| 0047) 1,605, a 9,336, .0049/ 380) 1,556, 5,571) .0072) 4 
3,687| . Mes tseckal 


2,391 1,102) 339 
1,588 790-239 
371 1255 * 
2,036 ns 317 
2,128 764 238) 


ee 


18,214) .0095| 695) 2/565 9,539]  .0106) 61 

16,915] .0088| 589) 2,488) 5,756} .0107| 85 

3,155, .0016, 584| 2,629 406}  .0020| 8 
| | 

19,125) ooo) 706| 2,694; 10,197] .0111| 61 

16,939| .0089) 700) 2,921 2,427] .0095| 59 

-0118| 65 


Liapeeneiiies 1) .0121 J d oar -0049| ad 2,128) 3,961}  .0060) 50 
ey 13.7) .0092 3.7 2,698) .0021 400 175 ° A 5,848) .0031 427| 1,581 4,254) .0040) 4% 
Ps odesnenanves 61.3) .0412) wa 40,104 3 8,883 6,191| a | ee 65,524) .0289| 906) 3,173 8,982}  .0320) 78 

SI cnccuncseue 38.0! .0255! 12.0 37 ,016' .0288 7,547 6,191! 921 2,076 H 37,985 0199! - FS ere 0237! 9% 
See end of state for ‘SM Standard Metropolitan County Areas.” Before using these figures, see explanation page 19 
ithheld to avoid disclosure. 1950. 


Dollars are spent by people. To find out who’s doing the 


spending in every state, county and city, See Page 109. 


—adv. 


— 


SALES MANAGEMENT 


} Sg 58] 


| FEFSE 


ss2ee 228 


2s2 


|jsaae 


| Bts 


Knoxville 
Family 
Income: 
Tops In 
State... 


Knoxville News-Sentinel Offers 95.8% Coverage! 


Your message goes to 95.8% of the 
Knoxville families whose income is 
“tops” in the state of Tennessee. Cov- 
erage such as this, together with the 
high income per family, is certain to 
produce results and increased sales for 
your products. 

The Knoxville Continuous Consum- 
er Research Panel published through 
the combined efforts of the School of 
Business, University of Tennessee and 


the Knoxville News-Sentinel provides 
monthly data on thirty-five grocery 
and drug products ... enabling the 
advertiser to quickly and effectively 
measure the results derived from his 
advertising campaigns. 

For further information and addi- 
tional services offered to advertisers, 
write General Advertising Department, 
Knoxville News-Sentinel. Knoxville, 
Tennessee. 


The Knoxville News-Sentinel 


_ KNOXVILLE, TENNESSEE 
Represented Nationally By Scripps-Howard General Advertising Department 


~~? 
THE BEST DAM MARKET" 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


TENNESSE E— (Continued) 


COUNTIES 


CITIES 


Marion 

Marshall 

Maury 
Columbia 


Meigs 

Monroe 

Montgomery 
Clarksville 


Moore 
Morgan 
Obion 


Overton 
Perry 
Picket 


Polk 
Putnam 
Rhea 


Roan¢ 

Robertso 

Ruther! 
M 


Scott 
Sequa! I 
Sevier 


POPULATION 


JM 


sands) 


20.7 
17.5 
42.9) 
14.9| 
| 
5.8 
24.8 
37.5 


24.2 


U.S.A.) sands) 


ESTIMATES 
1/1/50 


RETAIL SALES—1949 
ESTIMATES 


EFFECTIVE BUYING INCOME—1949 


wae 
ESTIMATES 


SALES 
ADVERTISING 
CONTROLS 
SALES 


Families} Dollars 
(in 


FOUR STORE GROUPS 
(in thousands of dollars) 


(in 
thou- 


thou- of 
sands) | U.S.A. 


General 


Food Mdse. 


-0139 4.8 
-0117 4.9 
-0288 11.9 
.0100 4.8 


6,624) .0052 
8,285) .0065) 


-0039) 
on 
-0251 

-0118 


*Withheld to avoid disclosure. 
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1950 


100 
526 


Furn.- 
House- 


Volume 
Radio 


Drug sands) | U.S.A.) 


219 
18,653] . 


2,511) . 
11,587; . 
32,340) J 
16,175) . 


2,541) . 
4,517| . 
25,755) . 


613) 
637) 
609 


514| 
733 
777 
940) 


ol 


-0011; 389) 


-0015 
10,587' .0055' 437! 1,961 -0075 


© SM, 1950. 


Before using these figures, see explanation page 19. 
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ABOUT MEMPHIS AND THE MID-SOUTH 


A two-billion dollar market . . . 796,450 Radio Homes 


RETAIL SALES EFFECTIVE BUYING INCOME 


Dollars $1,885,564,000 RT re $2,825,152,000 
Food 461,835,000 

General Merchandise. 285,454,000 Net «1.20.2... ee eee. 2,625,570,000 
Drug 60,223,000 Er ee 787,439,000 


And the Station that Sells this market is 


e first in Memphis and the 
Mid-South since 1923 


e@ for the past 15 years, WMC has 
carried more national, regional 
and local dollar volume advertis- 
ing than any other Memphis radio 


NBC « 5000 WATTS e 790 KC 
. owned and operated by the 
COMMERCIAL APPEAL 


NATIONAL REPRESENTATIVES 
THE BRANHAM COMPANY 


station. ' 
WCE ike Auta DUP 
WMC ° WMCF e WMCT WMCT FIRST TV STATION IN MEMPHIS 
M E M P H | S AND IN THE MID-SOUTH. 


The “‘SM”’ symbols mark original, exclu- 
sive estimates hy SALES MANAGEMENT. 


TENNESSE E— (Continued) 


TSee also Bristol, Va. 
510 


@ See end of state ‘Multiple Cities.” 


POPULATION RETAIL SALES—1949 WHOLE-| EFFECTIVE BUYING INCOME—1949 SALES 
SM ESTIMATES SALE ADVERTISING 
1/1/50 ESTIMATES ESTIMATES CONTROLS 
SALES 
COUNTIES l 
FOUR STORE GROUPS 
CITIES (in thousands of dollars) Net Farm Qual 
Total Families} Dollars M Dollars Gross %, of = 
(in % (in (in % Furn.- (in % | Per | Per} Dollars | U.S.A. . 
thou- of thou- thou- of General House- | Volume of | Cap- | Fam- from Poten- | ket 
sands) |U.S.A.| sands) | sands) |U.S.A.| Food Mdse. Drug | Radio Code sands) | U.S.A.) ita ily | Farming tial | Index 
EE 96] 421.4) .2826 128.6} 459,286) .3584 78,401 124,952) 16,106) 21,346].......... 564,817 .2946 | 1,340) 4,392 14,443] 3112) 110 
AMemphis........ 351.8) .2360 107.3 446,426) .3485 73,739 124,823} 14,794 ° B $11,827; .2670) 1,455) 4,770).......... 2853) 121 
S iablaknnwdanid . J é 5, eeeee -0044 0053) 
hee A P ene me a "0024 F 
4) .0123 1385] . 330) =H reat 
Kingsport. ......... 19.6) .0132 5.0) 34,933) .0272 5,902) 6,603) SC viniecees 22,942) .0119| 1,171) 4,588).......... 0168) 127 
BE ccnnnsenires 33.1) .0222) 8.6 9,689| .0075) 2,653) 764 295 Se 19,854 0104, 600| 2,309) 10,514 0119; 54 
MG dikvdesacsdunt ap -0202, 8.0 9,720; .0076 2.0aR| 990 261 ERE 16,960) .0089 565 2,120) 11,321 0108) 8 
Trousdale............ 6.0) .0040| 1.5 1,772) .0014 557) 262 ° _ Saar! 3,646; .0019) 608) 2,431) 2,897} .0022) 5 
Oe: 14.9 0100] 3.4] 4,486) .0035 832 127; associa: 9,063} .0047| 610) 2,671 936] .0004 & 
ere 8.9! .0059) 2.0 1,245! .0010! 448 a FD ec knnaties 3,422) .0017' 384 1,711! 1,7501 .0023 39 
A See end of state for ‘‘SM Standard Metropolitan County Areas.” Before using these figures, see explanation page 19. 


SALES MANAGEMENT 


*Withheld to avoid cisclosurt. 
© © SM, 1950 


TRANSLATED INTO TERMS OF 


Automobiles, 


Refrigerators, 


Television Sets, 


Coffee ... 


$2,174,434,000 


EFFECTIVE BUYING INCOME OF THE 
76 COUNTIES THAT COMPRISE 
THE MEMPHIS MARKET AREA 

ADDS UP TO TREMENDOUS 
SALES POTENTIAL! 


$2, 174,434,000 effective buying income ($747,597,000 
in eleven principal cities) based on estimates from Sales 
Management's 1950 Survey of Buying Power, assures 
greater return for your advertising dollar in the South's 
largest market area . . . most completely covered by your 
Memphis newspapers — THE COMMERCIAL APPEAL 
and MEMPHIS PRESS-SCIMITAR. Take advantage of the 
313,257* combined daily circulation, at an optional com- 
bination rate saving of |3c per line. 


<a ’ Publishers’ Statement 9-30- 
& weet COMMERCIAL APPEAL (am 
MAS MEMPHIS PRESS-SCIMITAR Ef 


Scripps-Howard Newspapers 


in TENNESSEE! 
in the U.S.A.! 


JOHNSON CITY 


The Johnson City quality of market index is now 
3% higher than the U.S. average and 28% higher 
than the Tennessee average. Buying power in the 
3-county area dominated by the Press-Chronicle 
(Washington, Carter, Unicoi) has climbed to a new 
high—$90,208,000! And the buying power of the 
entire City and Retail Trading Zone is well over 
$200,000,000! Complete coverage in this rich slice 
of Tennessee is yours with the dominant Press- 
Chronicle and its affiliated radio station WETB. 
C&TrZ population, 137,255; ABC circulation in 
excess of 17,000 daily, 19,500 Sunday; WETB—1000 
watts. It’s a good test market, too—write todav 
for “Standard Market Data” folder, as approved 
by the Bureau of Advertising and the A.A.A.A. 


The “‘SM’’ symbols mark original, exciu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1949 EFFECTIVE BUYING INCOME—1949 


SALES 
ESTIMATES RTISING 
CYP 1/1/50 ESTIMATES ESTIMATES MOONTROLS 


COUNTIES | 


FOUR STORE GROUPS | | 
CITIES (in thousands of dollars) Net- | | Farm 
by “ Festieg Dollars | Gross 
(in % n % | (in y Per | Dollars 
thou- | of | thou- thou- 
sands) | U.S.A.| sands) S.A. ’ L.A ak ae 
Van Buren........... -9| .0027 9 ° - 919) . 
-0130; 5.1 d , 1 12,759) . 
Washington.......... 8, .0374, 13.8 Sd ’ 49,146) . 
Johnson City... . 32.3) .0217 8.5 ‘ , 935) 35,460) . 


ily | Farming 


0088 . 7) | 4,547| . 
0177 ; .0083 | 18,453) . 
0105 . ,831| .0030) 7,563) . 


0167} 6.4 573) . | 15,490) . . 
0173, 7.4 987) . 16,131) . y : 57 


1,089.4) .7307 320.4] 1,328,207 1.0367, 253, 111| 234,884) 38,241) poten. 1,410,800) .7360. 1,295) 4, 8253) 113 


3,205.8'2.1500' 849.2 1,895,116 1.4792 407 ,050 302,419 55.645 102,4121.. ..1 2,800,789 1.4614' 874 3,298' 451,023! 1.6045 75 
*Withheld to avoid disclosure. © SM, 1950. 
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WEALTH IN TENNESSEE! 


Oak Ridge, the atomic capital of the world, is one of Tennessee’s richest markets. 
Current residential and plant construction totals over $267,000,000; retail sales 
are up from $18,852,000 to $20,444,000; general merchandise up from $1,885,000 
to $3,145,000; and drug sales up from $550,000 to $1,108,000. It’s a new and 
profitable market, served by one dominant daily, The Oak Ridger. City zone 
population—33,768; circulation—8,401; 8 cents per line. Write Mid-South 
Dailies for complete data. 


THE OAK RIDGER 


om SF) Gens TENNESSEE 


CHATTANOOGA 


Copyright by 
ae 1949 Retail Sales in Excess of $100 Million Sales MANAGEMENT 


1949 Retail Sales $50.0 Million to $99.9 Million Cities shown are those having 
retail sales of $15.0 million or 


1949 Retail Sales $25.0 Million to $49.9 Million more in 1949 Set: 
1949 Retail Sales $10.0 Million to $24.9 Million Aig 


The “SM” I iginal, exclu- i 

sve estimates by SALES MANAGEMENT, TENNESSEE— Standard Metropolitan County Areas 
Ay RETAIL SALES—1949 = EFFECTIVE BUYING INCOME—1949 pn 

1/1/50 GD ESTIMATES ESTIMATES CONTROLS 

METROPOLITAN SALES 
COUNTY —_— we sane su . Qual 
in thousands ars arm 

AREAS Total | Families} Dollars Dollars Gross % of Ze 

(in % (in (in % Furn.- (in % Per | Per Dollars | U.S.A. | Mar- 

thou- of thou- thou- of General House- | Volume thou- of | Cap- | Fam- from Poten- | ket 
sands) | U.S.A.) sands) sands) |U.S.A.| Food Mdse. Drug | Radio Code sands) |U.S.A.) ita ily Farming tial Index 

Chattanooga........ 30 235.3) .1578| 64.3} 198,058) .1546 48,344 24,047} 5,616) 15,038)......... 273,783) .1429) 1,164) 4,258).......... -1493) 96 
Knoxville...........79 226.4! .1518| 59.6] 197,938) .1545 45,851 29,750} 5,233) 16,034]....... 282,905, .1476| 1,250) 4,747|.......... -1504; 99 
© SM, 1950. Before using these figures, see explanation page 19. 


W JUL is the only Fuil-tiine regional station in 
this area— serves a population of 1,000,000* 
in east Tennessee, south-west Virginia and 


5th MAJOR 


bg : : western North Caroling. 

MARKET Goode 
We Hnso 
IN TENN. 4° 2°%crey 


enwit JOHNSON CITY, TENNESSEE 


500 WATTS 


ABC 


1s <i is e-, 


WJHL leads in Conlan ratings. ~~ ictamatiyg oS - mo ES: ROLLING - 
WIHL leads in BMB Radio Families. arn eee “BONUS: WJHL-FM, 100.7 meg., full time. 
WJHL blankets 27 BMB Counties National Representative: 

with over $250 MILLION retail sales JOHN E. PEARSON COMPANY 
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BANK DEPOSITS in Tennessee 
increased from $520,300,000 to $1,811,400,000 


Three and a half times greater! That’s the spectacular increase of bank deposits 


in Tennessee from Pearl Harbor to Jan. 1, 1950, according to the U. S. Depart- 
ment of Commerce. 


And ... bank deposits are the unfailing guide to buying power! 


The heart of { QY 7 Tennessee is tee * 
Cc 
INS EW Ut 1b 1b 18 i 
Alice 
ul ul ’ Amar 
The MONEY TOWN of the South Austi 
Bay | 
Bayto 
Reach this prosperous market through:two great newspapérs. Bie § 
Borg: 
a Nashville Banner The Nashville Tennessean teen 
< row 
Morning . Sunday Bryat 
Fp rN —— Clebu 
Corp! 
Newspaper Printing Corporation, Agent, Represented by the Branham Company bens 
alla 
Deni: 
° ° Dent 
TENNESSEE— Standard Metropolitan County Areas — (Continued) El P 
ae POPULATION” RETAIL "SALES—1949 © WHOLE-| EFFECTIVE BUYING INCOME—1949 | SALES a 
BYP 1/1/80 CLD estimates sie LD estimates CONTROLS. 
AREAS FOUR STORE GROUPS | c 
(in thousands of dollars) @D Net Farm ual- 
Total Families} Dollars Doliars Gross % of | ity of 
(in % (in (in % ] Furn.- (in % \ Per | Per | Dollars | U.S.A.| Mar- 
thou- | of | thou- | thou- of | General | House- | Volume | thou- | of | Cap-|Fam-| from | Poten-| ket 
sands) USA.) sands) | sands) |U.S.A.| Food | Mdse. | Drug | Radio Code sands) |U.S.A.| ita ty Farming Wal _| Index 
Memphis... we) 421.4) .2826| 128.6] 459,286) .3584| 78, 401| 124,982 15,105) 21,348)......... 564,817} .2946| 1,340| 4,392)... 3112) 110 
Nashville..........1051 203.6! .1969' 84.31 288,302| .2251! 61,534’ 39,725| 9,833! 19,3231... 374,324) .1953 1,275| 4,440)... .2045) 104 — 
TENNESSEE— Multiple Cities aie 
a —=> ngetir 
Bristol (Tenn.)- | | | | | | | Lufh 
Bristol (Va.)........ 32.7 car 8.9] 39,606] .0310| 6, 462! a 39,654) .0208 nant 4,456)... 0241] 110 
| i | ; Arans: 
*Withheld to avoid disclosure. © SM, 1950. Before using these figures, see explanation page 19. — 
ti 
*11° Atascr 
Nat D. Williams, one of the first and foremost reasons why the tre- Austr 
mendous Memphis negro market is now being delivered in one profit- _ 
packed package by WDIA, (up to 75.6% listenership among negro Banc: 
Bastr: 
homes, Hooper). “at 
IN WDIA B M B COUNTIES ™ 
Negro population 489,000 49% of total Bell 
Negro Retail Sales $274,475,000 38.9% of total _Te 
Negro effective buying income $311,903,000 34% of total “wit 
Really, it’s amazing ig 
Bert Ferguson, Mar. John E. Pearson Co. 
Harold Walker, Com. Mgr. Representative 
Memphis 


— 
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TEXAS 


19 Stations . 
50,000 Watts . 


Daytime Coverage of 
90% 


of Texas! 


1201 W. Lancaster 


. 250 Watts to 
.. Ya Millivolt 


New Yo 


NETWORK 


Fort Worth, Texas 


National Representatives 


Weed & Company 


rk e Detroit e Boston e Chicago 


Atlanta e Hollywood e San Francisco 


The “SM” symbols mark original, exclu- 
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West South Central States: Arkansas, T E X A S 
sive estimates by SALES MANAGEMENT. p. 162; Louisiana, p. 286; Oklahoma, p. 456) 

City County City County City County 
CE cciccttvahie-weaue re - Taylor Fort ON NS Sparen ieee oe -- Tarrant Se Ey eee ae Anderson 
NE as a> a0 Bibb a we 4p ee alee Jim Wells Ge... <i. 5.6.6 el eu eiibte eae Cooke PAMPa ...ooees. ccvcccccccscevces Gray 
ED dawidn gmimen @ Wee sh ..-Potter aah. 5 ered ure 0:0 ocoiace Galveston NE ela ne ene oO RG Sar oa te ee Lamar 
ey en er Travis DEES eee ee Hunt PE hie, aoe bw dds ee ve Felden Hale 
Bay Zee eee Matagorda Harlingen Puaawseukeeeeeee Cameron Pe A A Sb eo worne do aeeele Jefferson 
PAPI. wcccccvvecccves, wevcen Harris I 60 oa 5 sw » aractes-dwlanet eee eee Rusk Gite RII a3 02hs Se ceee ee Tom Green 
EN OEE EE CEE OE Jefferson errs ree esr ee Harris Oi OE, o's ho dc a Saas ee Bexar 
Big Spring ......--cescceccvess Howard DEE? ocak, Ginna see mica Gregg ED 6. Ss ceria ouatewee ae .... Grayson 
Borger occs es ccecveserccces Hutchinson COURT Cnet Pee ree Webb Sulphur Springs .........+-.00. Hopkins 
Brownsville «0.656. Jcvsvcvcere Cameron EMME 6s Ses esnsctewne ees Gregg Dette % oben. seeneeiaiess Nolan 
Brownwood ...---..---ese-seeeee Brown EMOEE ccc bcbaseeesercecccss Lubbock NE Gdakrevesentsatkeasiiasabes Bell 
ae {eseesensoen ses, Seemeteens — LufKin .222-scccccesccvcce .. Angelina IR ovis nnn eens ees Bowie 
one eal ala ate —— NE gp dices 05 ws .odoncon an, ERE TARO: Smith 

IR Gh 'aligtay We Gaia eon ° ‘ 

Pi 2 e SE ge! ig a's w scien ew en eee aie Hidalgo IRE ARERR eal, ..++--Wilbarger 
COMA sce bidsios secesebowes Navarro ae ’ - i “ “ 
IE ee ee ae so elalian WECTAIDTIOY® 20 eee eb eecnascceere Collin WN aie 5 > so, sos oa habia rere Victoria 

Sp Rea pels ¥ a“ as, 35>. cdwwewee vameale Midland , ee McLennan 
Denison Grayson f . 
SE Baie, cAnedatnndue eke te te Denton Nacogdoches .............. Nacogdoches Waxahachie ...........-sseeseeree Ellis 
er eee er El Paso oo SSNS ES rare Benet ! Ector Wie PD sivcsccs., os pvewnee’ Wichita 

— : , ss ’ 
yal bs = RETAIL SALES—1949 = EFFECTIVE BUYING INCOME—1949 patene, 
IMAT 
CYP © 1/1/50 OLD estimates ‘aiaias ESTIMATES CONTROLS 
COUNTIES 
FOUR STORE GROUPS 
CITIES (in thousands of dollars) Ge Net Farm Qual- 
Total Families} Dollars Dollars Gross %_of | ity of 
(in % (in (in % Furn.- (in % Per | Per Dollars | U.S. A. | Mar- 
thou- of thou- thou- of General House- | Volume thou- of | Cap- | Fam- from Poten- | ket 
sands) | U.S.A.) sands) sands) |U.S.A.| Food dse. Drug Radio Code sands) |U.S.A.| ita ily Farming tial Index 
= ; = eos 
Anderson. 38.1) .0255 10.7 18,113) .0141 5,142 1,746) 1,101 REE 25,330| .0132| 665) 2,367 4,108 0159} 62 
Palestine 18.4] .0124, 5.8) 14,454] .0113| 3,651 1,536] 956 935) H 16,328, .0085| 887| 2,815|.......... .0101| 81 
Andrews. . 1.3} .0009) 4 936; .0007 313 . ai hy PRU 1,396; .0007) 1,074) 3,490 1,179 -0007| 78 
Angelina. . 38.4| .0258) 10.6 17,962) .0141 4,957 838) 932 - ee 23,740; .0124 618) 2,240 1,476 -0156| 60 
Lufkin a 0125| 5.9 15,069} .0118 3,523 ,350) 823 1,277 7 -0066 | Se -0093; 74 
Aransas ... 2.8) oul 9 1,843; .0014 767, e . we, fee 2,457) 0013) 878) 2,730 285) -0014| 78 
Archer 6.1| 0041) 1.6 3,524) .0028 1,166) 186) 134 ajo! RSME 5,291; .0028| 867) 3,307 5,361 -0031; 76 
Armstrong 0} 0014) 6] 1,318} .0010 288) ak | Ailes dai 1,663] .0008] 832] 2,772) 7,964) .0010| 71 
| } 
| | | 
Atascosa 16.4) 0110) 3.7 6,380) .0050) 1,676| 105 168| a Re 9,561; .0050 583; 2,584 9,452 -0062| 56 
Austin 14.9| -0100) 4.3 7,742) .0060) 1,818| 408 | 195) i as SG 11,785) .0062| 791) 2,741 6,678 -0069; 69 
Baile, 7.5) 0050) 2.0 3,658 0029) 1,136) 182) . | ete Sates 7,123| .0037| 950) 3,562 10,964 -0037; 74 
| | | 
| | | 
Bandera 3.5| .0024 1.1 1,558 eee 597 23| 60) ° 2,917) -0015) 833) 2,652 1,909 -0016| 67 
Bastrop 20.4) .0136| 6.0] 8,088] .0063) 3,296 595] 255) * 11,913) .0062) 584; 1,986, 4,182) .0077| 57 
Baylor 6.8) -0046 1.8 5,458) .0043 12 47 205) 81 5,849 ~ 860) 3,249 5,767 -0037; 80 
Bee 15.1) -0101 3.9 13,139} .0102 2,799) 954 ss RE Eee 14,879 .097| 985) 3,815 5,433 -0089| 88 
Bell 66.5| .0446) 19.8} 36,993) .0289) 9,378) 4,604 1,534) _ eee 59,644| .0312) 897) 3,012; 11,122] .0332) 74 
_Teriple ene 29.0) .0194 8.9 25,081) .0195) 5 648) 3.258) 1,124] ° H 32,602 0170) sf) aoe .0182| 94 
*Withheld to avoid disclosure. © SM, 1950 Before using these figures, sé& explanation page 19. 


A cross reference to states in the same geographic area appears at the beginning of 


each state, and a complete index to all states by areas is published on page 5. 
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“We've had the WOAT listening 
habit as long as I can remember. 
Now there’s television. Naturally, 
we turn to WOAI-TV first”. 
Thousands of the families who 
have the 27-year-old WOAI listen- 


ing habit now also watch television 
over San Antonio’s FIRST outlet, 
WOAI-TV. 


Today, day and night, a half-million families in the 
WOAI Primary Market spend over.a billion dollars 
across grocery, drug and other retail counters. Already 
rich in oil, cotton, cattle and other agricultural 
products, the WOAI Southwest now is one of the 
nation’s industrial hot spots. For “Survey of Buying 
Power” data and availabilities on both WOAI and 
WOAI.-TV, ask Petry. 


Represented Nationally By 
EDWARD PETRY & COMPANY, INC. 
New York ¢ Chicago ¢ Los Angeles @ St. Louis 
Dallas 2 San Francisco ° Detroit ° Atlanta 


T E XAS— (Continued ) The “SM” symbols mark original, exclu 


sive estimates by SALES MANAGEMENT. 


Ny RETAIL SALES—1949 EFFECTIVE BUYING INCOME—1949 —.. 

1 V 

GD 1/1/50 ESTIMATES ESTIMATES CONTROLS 
: nies ss . 


COUNTIES 

| FOUR STORE GROUPS 

CITIES | (in thousands of doilars) Farm 

Families “tt binabiilbiatiaietehan | Gross 
(in (i y | | Furn.- (i J Per | Per | Dollars 

thou- General House- | Cap- | Fam-/| _ from 

.| sands) S.A. Food Mdse. | Drug | Radio |U.S.A.| ita | ily | Farming 


ee Al. 127.2 ; 81,799}  52,787| 11,936 11,591 | 1,324) 4,469) 15,189 


ASan Antonio......] 396.9] .2662] 117.6] 377,296] .294: — 52,630] 11,179) * 522,439] .2725| 1,316| 4,443)... 
2,480) . | 3,288) . 996) 3,288| 

59) . | 933} . 666) 2,333) 
ata d ees a 751| 2,567| 


; 39,995) .0312) y , : : 58,774) .0306| 849) 2,953) 
@Texarkana.... 5} .0% 29,277| .022: 5, ; 31,069| .0162| 986] 3,107 
Brazoria. . ‘ 5). . 18,867) . , ningnerted 48,165) . 1,014; 3,649) 11,216 
Brazos... .2| .0236) 5} 22,361] 0174) «5, 170 223) ceceeseeef 28,549) 754) 2,528) 

Bryan... 21.1] .014: . 19,364] .0151| 049) 918}.. 16,777| . 795| 2,621) 


5,549| .0044/ 165) eipee~ >. 6,954] . 915 3.1 
2,223) .0017) | Rea 3,658) . 892| 3,658 
3,991| . 4,020) . 659| 2,680 


enh 35,655) . 1,002) 3,396 
3,831] 1,26 28,642| . 1,137| 3,720 
408 8,915) . 619| 2,174 
“ 7,022) . 798) 2,701 

a 
0123 . id 580} 1,000 16,603] .0087) 902) 3,321 
0042) ‘ | 0023) 245 | 5,016} .0026) 809) 3,135 
.0059 . .519| .0043) ,933| 384 aR 7,374) . 838| 2,731 


A See end of state for ‘“SM Standard Metropolitan County Areas.’ *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
@ See end of state “Multiple Cities.” © SM, 


—— 


For typical applications of the Survey see Page 48. 
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SALES MANAGEMENT 


Represented Nationally by the John Budd Co. 


SAN ANTONIO EVENING NEWS 


INCLUDES THE LOWER RIO GRANDE VALLEY 


ENT MAY 10, 1950 


It's the “Strangest Street in America” 
* Sixty miles in length ....«a Farm Income of $129,577,000 .... 1045 retail 
grocers . .. . 17 wholesale grocers . ... 81 new car dealers .... 93 retail 
druggists .... 2 drug wholesalers . ... 78 liquor package stores . ... two deep- 
water seaports .... 2nd largest air express point in the United States ....a * 
population of 278,000 adequately able to purchase better merchandise and lots of 
it. Consumer surveys on request. 
* From figures compiled by the Federal Reserve Banks and the Texas Bureau of 
Business Research. 
reg 
Sot 
RIO GRANDE VALLEY GROUP : 
est 
McALLEN MONITOR BROWNSVILLE HERALD HARLINGEN STAR ity: 
Represented by Texas Daily Press League. National Advertising Office: Harlingen, Texas Ok 
sia 
reg 
The “SM” symbols mark original, exclu- , 
TE x AS — (Continued) sive estimates by SALES MANAGEMENT. 
— ition ma 
mp earimares RETAIL SALES—1949 WHOLE. EFFECTIVE BUYING INCOME—1949 ap sates in 
VERTISING , 
BY ESTIMATES ‘tials CLD estimates CONTROLS 
COUNTIES ag 
CITIES Ne oemcaed dae N F; tot 
n thousands ars, et arm ual : 
Total Families Dollars % 2 fol 
thou- of General of foten- ket 
sands) | U.S.A.) sands) sands) |U.S.A.| Food Mdse. Drug Radio Code sands) |U.S.A.| ita ily Farming tial | Index 
Cameron............. "7 r 9,596] 1,722) 3,480].......... 
@Brownsville....... 34.3} 0230] 9.0] 20,241] .0158| 3,772) 3,254] 658] 1,600) Hi 25,054] .0130| 730| 2,784).......... 0158] 69 gre 
@Harlingen....... 25.4 pet 7.6 25,866) .0202 3,907 4,778 691 1,254 H 29,763) .0156) 1,172) 3,916).......... 0173) 102 7% 
Camp.........-. 8.9] .0060, 2.5) 3,688) .0029| 1,093 523] 206 ee 5,697] .0030] 640] 2,279} 1,969] 0036, 60 
ONE «sc cnssants 5.5| 0037) 1.5] 4,929) .0038, 1,065 268} 278 RS 6,241] .0033) 1,135) 4,161] 13,902] 0035) $5 otl 
| | OV: 
Rite or re 29.3 0196} 7.7] +=: 13,622} .0107, = -2,586} = 1,385) = 484) ~Ss82].......... 17,808] .0093| 608} 7,313} 3,532] .0118| 60 
aT aah 3.3| .0023| 2,525| .0019 682 244 ~ Big Skee 3,399] .0017| 1,030| 4,249} 18,176] .0019| 83 
Chambers 6.8| 0045 2.1] 5, 352| .0042| 1,307 Tn, a 7,108} .0037| 1,045| 3,385] 6,114] 0040) 89 to 
} ag 
Cherokeo............ 35.5| 0238 9.8) 19,262| 0150, 5,896) 2,107| 74) = G27}.......... 24,614| .0129} 693] 2,512 pe .0157| 66 : 
Childress............ 13.6| 0091} 3.9]  10,748| 0084) 2,742} +=-1,187) 387} 444)... 14,208} .0074| 1,045| 3,643, 7,655] .0080| 88 re 
ARS 9.5) .0064) 2.7/5, 505] .0043) 1,619 82} 208 Ba 8,421| .0044) 886, 3,119) 6,251] .0048) 75 wi 
| D: 
Cochran............. 5.8| .0037/ 1.41 +1, 798) .0014 540 128 61 fh 3,967) .0021) 721| 2,834) 7,350] + .0022| 59 M 
ING A 2.7| 0018 7} —-1, 708] .0014 568 . ae Menes 2,350} .0012} 870| 3.357} 3,421] +0014) 78 
Coleman. .........-. 17.0) .0114 " 10,598) .0082) 3,324 814} 508) 718).......... 15,975} .0083| 940] 3,328, 10,918} .0089| 78 
| 
Gi 
eer 48.6) 0326} 13.9]  22,688| .0177) 7,202)  2,002| 1,016) = 850).......... 36,790} .0192| 757) 2,647, 21,181] .0214 68 ? 
McKinney....... ; 4.8 0099 _ 11,768} .0092} 2,955] 1,385] 558} 619).......... 12,924} .0067| 873] 2,693].......... 008i} 82 ae 
Collingsworth....... 8.8) .0059/ 2.5) 6, 288| .0049] 2, 103 847} 281, Ss 24d... 8,755| .0045| 995] 3,502} 9,843) .0049| 8 m 
Colorado. | 15.7) .0106} 4.6] ~—«-11,581| .0090| 2,557 431} 363] 286).......... 12,978) .0068} 827) 2,821) 9,317] .0082) 77 
: 
Comal | 12.3} .0082} 3.6} + 10,357] .0081 2,216  —_— | Se 13,998| .0073| 1,138] 3,888} 1,980] .o077| 98 
Comanche............] 14.9} .0100) 4.3] 6,334) .0049) 1,392) 1,291 . SATA 9,269} .0049| 622| 2,156] 13,675] | .0059| 59 
Concho. coef. 4.8) 0082} 1.21 = 3,327] .0026 852 oo” ee eee 4,898} .0025| 1,020) 4,082) 8,513] .0027| 
} 
Cooke................] 25.8} .0171] 7.2] = -16,116) .0128) 3,862) += 1,466) «= 887} 481)... 23,720| .0124] 930} 3,294, 8,043] .0134) 78 
Gainesville.........] 12.7] 0086] 3.8] 13,570} .0106) 2,799 . 484] 481).......... 15,014} .0079| 1,182| 3,951/.......... 0089) 108 
Coryell... 20.6| .0138} 5.7] 7,212) .0056] 2,741 501 «168 pet eapes. 15,796] 0082} 767| 2,771, 5,287} + .0085| 62 
Cottle 7.4| _ 2.1) 5,413; 0043] 1,392 S12} 231) Ss‘ 190)... 7,334] .0039| 991| 3,492) 6,187] 0042) #4 
| 
Crane................{ 2.0) 0013) 8] S278) .0019 823 . 2 See 1,772| .0009| 886] 3,544 688] 0013) 100 
Crockett.............. 2.0 .0014| 5] 3, 251| .0025 597 163} * . | eae? 1,918} .0010} 959] 3,836} 6,196} 0015) 107 
eee -" 3.3]  5,443| 0043] 1,278 oe 9,263| .0048} 799] 2,807} 11,989) 0053 68 is 
| In 
Culberson aad . | : * ec Neco Or . ae ed fees oer -0007 60 M 
eee 8.9| 0060  2.5| 7,212] .0086| 1,733 a a 11,132| .0058| 1,251/ 4.453| 12,7631 .0058) be 
@ See end of state ‘Multiple Cities.” Before using these figures, see explanatio: page 19. 
*Withheld to avoid disclosure. © SM, 1950. 


The Index to Advertisers begins on Page 612. 


—a 


SALES MANAGEMENT 


238 28283 2832 3SBe2R2 228 S2BR SSS aes 


| &s|*= 


= | 


(ADVERTISEMENT) 


DALLAS invites you 


,..to an 18's billion dollar market 


r 

[he market which Dallas delivers is the great 
regional heartland area properly called “The Dallas 
Southwest.” 


From Dallas, you cover strategically one of the rich- 
est, most-populous, fastest-growing, and most prosper- 
ity-minded regions on earth. 

This is the mighty block of states comprising Texas, 
Oklahoma, Mississippi, Arkansas, New Mexico, Loui- 
siana, and western Tennessee. Dallas serves as the 
regional hub. 

Today, the Dallas Southwest is a market of approxi- 
mately 18,258,700 people with some $18,331,357,000 
in buying power. 

These are the new figures, as reported by Sales Man- 
agement’s 1950 “Survey of Buying Power” (population 
totals as of January 1, 1950; net effective buying income 
for 1949). They reflect a vast potential. 


Above all, the Dallas Southwest is big with 
growth. 

The Dallas region recently was reported leading all 
other regions of the nation in income percentage gain 
over 1941 in Business Week’s Regional Index. 

Figures for March 4, 1950, showed the Dallas region 
to be up 280 per cent in the Business Week Index as 
against 242.3 per cent for the runner-up of the twelve 
regions. The Dallas region, identified in this grouping 
with the Eleventh Federal Reserve District, based in 
Dallas, covers all of Texas, and parts of Arizona, New 
Mexico, Oklahoma, and Louisiana. 


Early this year, reporting on “A Decade of Economic 
Growth in the Southwest,” the Monthly Business Re- 
view of the Federal Reserve Bank of Dallas com- 
mented conservatively: 

During the war and postwar years, the five- 
state area of the Southwest, including Arizona, 
Louisiana, New Mexico, Oklahoma, and Texas, 
which lie wholly or partly in the Eleventh Federal 
Reserve District, experienced greater-than- 
national average growth in many important areas 
of economic activity. 


‘ 

The Dallas Southwest as an economic concept 
Was proved in practice long before it was crystallized 
in theory. Long ago, national companies (e.g. Ford 
Motor, Procter & Gamble, etc.) discovered Dallas to 
be « regional city. 


A 1950 MESSAGE ON OPPORTUNITY 


Now, in 1950, International Harvester is building a 
$1,500,000 regional service parts depot at Dallas. East- 
man Kodak is setting up one of six national film pro- 
cessing and sales centers in Dallas. Kraft Foods has a 
new regional operation in the Dallas area. Oil Well 
Supply, U. S. Steel affiliate with home office in Dallas, 
has acquired a site near Dallas for a modification 
center and warehouse. The list is long. 


Datlas is an established distribution center. It is 
a great wholesale market (2,444 firms). It is an oil, 
cotton, insurance, and financial capital. It is a leading 
fashion market. It is a transportation crossroads (na- 
tionally and for inter-American trade). 

Industrially, Dallas is forging ahead fast (1,563 
manufacturing plants). Planned areas like the Trinity 
and Airlawn Industrial Districts are achieving national 
reputations. 

Dallas’ natural gas and electric power companies are 
undergoing huge expansion to accommodate industrial 
growth (more than 12,000,000 square feet of plant 
floor space has been added since 1940). City public 
works are doing the same; ditto the telephone com- 
pany. 

A factor also weighing forcefully in favor of a Dallas 
location nowadays is that presented by the newly- 
formed Mid-Continent Industrial Council in its bro- 
chure, “America’s Arsenal Belongs Inland.” A copy 
will be sent you upon request. 


Finally, Dallas is noted for its business climate of 
success — the Dallas spirit. And it is a good place to 
live, as well as work and build. 

Dallas invites you to the Dallas Southwest, where 
the future is bright. 


Because there is so much to the Dallas business 
story these days, the city’s leaders are currently run- 
ning a full-page, newsy, once-a-month advertising 
series in Business Week under the general heading, 
“What’s Doing in Dallas.” 

You will find it worthwhile reading. For copies of 
previous “What’s Doing in Dallas” ads, and to get on 
the mailing list for those to come, drop us a line. Please 
address Department S on your company letterhead. 

We'll be happy to keep you posted on Dallas and 
the Dallas Southwest — where opportunity awaits you! 


THE DALLAS CHAMBER OF COMMERCE 


1101 Commerce Street 
Dallas 2, Texas 


We oikge 


Concentrated DALLAS MARKET Coverage 


THE TIMES HERALD 


98.4% of total 


circulation in Retail 
Trading and City Zones" 


THE DALLAS NEWS a ee 
° | ES | North "Teane — = 
74.9 % of tota a a total buying power of 


circulation in Retail and % Ee $12 billion dollars, make up 
the Dallas retail trading area, 


City Zones ; | F 4 te THE DALLAS TIMES HERALD 
*Retall & City Zone Circulation: ; re : ae Ge has dominant circulation there. 


The Times Herald 144,034 
The News 118,070 


THE DALLAS TIMES HERALD 


Dallas’ Greatest Newspaper 
Represented by the BRANHAM COMPANY 
KRLD—-AM-FM-TV. 50,000 W. Owned and operated by THE DALLAS TIMES HERALD 


The “SM” symbols mark original, exclu- 


TEXAS— (Continued) sive estimates by SALES MANAGEMENT 


Any RETAIL SALES—1949 EFFECTIVE BUYING INCOME—1949 a 
SM 1/1/50 JM ESTIMATES ESTIMATES CONTROLS 


COUNTIES 
FOUR STORE GROUPS 
CITIES (in thousands of dollars) 


oO 
vA 


134,515) 164,651) 26,116; 35,248]......... 
696 ,227 eg 110,657) 163,020} 23,547) 34,886 
| 


12,169) .0095 , , 198) 400 


7,196] .0056| 


4,279 0034 


23,418) . 


-0152 


See end of state for ‘‘SM Standard Metropolitan County Areas.” 
tDoes not include the Highland and University Park cities with populations of 
13.0 and 25.4 thousand respectively, which, though separately incorporated, lie 
within the Dallas city limits. 


Before using these figures, see explanation page 19. 
*Withheld to as * a 


CAPSULE INFORMATION 


A complete summary of data for all Metropolitan County Areas will be found on page 134. 


SALES MANAGEMENT 


More people bey 
The Dallas News .. . 
More people read <@> 


The Dallas News 
than any other Dallas paper 


* Among America’s 10 leading morning newspapers, in 1949, 
The Dallas News ranked *5th in Department Store Advertising. 
* Among America’s leading morning newspapers 
The Dallas News was *6th in 1949 Retail Advertising. 
* The Dallas News published 1,395,413 more lines of 
classified Advertising, in 1949, than Dallas’ second paper. 


The Dallas News Sells the Dallas Market! 


Biu|a des eues2e s3as = 


CRESMER & WOODWARD, INC., Representativ 
New York, Chicago, Detroit, San Fra satnin: tht Waa 


The: Hallas Morning News 


TEXAS’ OLDEST BUSINESS INSTITUTION 


* RADIO STATIONS: WFAA. and WFAA-FM * TEXAS ALMANAC 
MAY 10, 1950 


EL PASO — the pass City” 
-is the Pass Key to 


42% of the Nation’s COPPER, 520,000 
tons annually, valued at $230,000,000. # 
85% of the Nation’s POTASH, 4,846,- 
319 tons annually—more than $42,000,- 


000. 


1 billion cubic ft. Natural Gas daily, equal 
to 20 Hoover dams in low cost heat, energy 
and power. 


1949 Building permits $16,587,457, gain 
of $13,530,378 over 1940. 


1949 Bank Deposits $159,490,398, gain 
of $118,959,849 over 1940. 


1949 Retail Sales $521,572,000°, gain 
of $359,172,000 over 1940. 


@ 1949 Food Sales $107,156,000°, gain of . : , . site 
$78,055,000 over 1940. EL PASO'S strategic location makes it the capital city of an 


isting of 14 counties in Texas, 12in New Mexico and 

Effecti oo 70,883,000, area consisting . , 

7 nai ns 's434 200000 wn aa 2 counties in Arizona comprising an area greater than the six 
* From Sales Management Survew of Buving Power May 10, 1950 New England states, plus New Jersey and part of New York. 


TWO SEPARATE’ AND DISTINCT NEWSPAPERS—ONE LOW RATE BUYS BOTH 


Che Zl Paso Times El Paso Herald - Post 


AM INDEPENDENT NEWSPAPER 


MORNING and SUNDAY 


& SCRIPPS HOWARD NEWSPAPER 
EVENING 


a 


TEXAS — (Continued) sive estimates by SALES: MANAGEMENT 


POPULATION RETAIL SALES—1949 EFFECTIVE BUYING INCOME—1949 


SALES 
ESTIMATES SALE ADVERTISING 
GD ON so BY) estimates ES) IMATES CONTROLS 


COUNTIES 
| FOUR STORE GROUPS 
CITIES | (in thousands of dollars) | Qua 
Total | | Families} Dollars | % of | ity ot 
(in % | (in (in ‘ Per | Per U. S. A. | Mar- 
thou- of thou- thou- 


of | Cap- | Fam- Poten- | ket 
sands) |U.S.A.| sands) | sands) | U.S.A. ‘ ita | ily tial | Inde 


ag ger 
°° ETE. 0) .0349, 16.8 033) . 3,389] 2,121 .0390| 1,437| 4,528 .0368| 105 
0319} 15.1 41,039) .03: t 3,157 ° : : 1,467| 4,616 .0342| 107 

Edwards -1) .0014) 5 1,315) . ° ° : 1,002) 4,210 ; .0012 


| | 

| .0328) 14.6 26,049) . | , 2.071 1,015 i 821; 2,749 .0231 
-0083} 3.9 11,383) . , 1,187) 399 : -0064| 979) 3,138 0075} 90 
.1173 50.4 189,279) ‘ | 688) 28,832} 5,232 . -1053; 1,154) 4,006 .1133 
.0924 40.8 146,377) . a 28,534| 4,911 -0921! 1,281] 4,327 0988 

A See end of state for ‘SM Standard Metropolitan County Areas.”’ © SM, 1950. 


Before using these figures, see explanation page 19 


Au Survey data on this page (and elsewhere) are available on IBM cards at 
nominal cost. These cards, as well as 1BM listings of data in the “Survey of Buying 
Power”, regrouped according to your sales territories, may be obtained from the 
Econometric Institute, Inc., 21 E. 63rd. St., New York 21, N. Y. Call*Sales Manage- 
ment or TRafalgar 9-5100. 


as 


SALES MANAGEMENT 


Awake! Maxana is HERE 


TODAY?’S the day after eight years of holiday. 4 


‘*Salesmen”’ who never knew hard selling. Those who went 


soft in ease and opulence. Those who talked of 


‘going back to work”’ that had never worked. All know the 


S 
ay bitter taste of disillusionment. For today sales are not 
om made by phone or measured by footwork alone. It takes 
ity of 
‘ real selling today . .. hard, intelligent, planned 
= selling . . . and real salesmen. The market is here — richer 
86 
than ever. But people don’t buy on a buyer’s market. 
70 
a Now you've got to sell them. 
- err. you’re set up to sell, let us help you with complete data and analysis 
of this vast, rich, increasing market . . . and merchandising cooperation 
that’s real planned selling. 
ILY PRESS LEAGUE Yaz. 
CALL THE NEAREST TDPL OFFICE NEW YORK © CHICAGO © DETROIT © ST. LOUIS © DENVER 
KANSAS CITY @e DALLAS © OKLAHOMA CITY 
__|} FOR ANY DATA OR ASSISTANCE: ios ANGELES © SAN FRANCISCO © MEXICO CITY, D. F. 
ENTE May 


10, 1950 523 


Partial View of Dock Facilities 


se li sa 
—e 
ie 


= 
4 
i we ee 
a"? a.**- ae oe oe 


GATEWAY TO THE WORLD 


MAJOR INDUSTRIES 


AMERICAN NATIONAL INS. CO. 
PAN AMERICAN REFINERY 
CARBIDE & CARBON CORP. 
TODD SHIPYARDS & DRYDOCKS 
MONSANTO CHEMICAL CO. 
REPUBLIC OIL REFINERY 
GALVESTON-HOUSTON BREWERIES 
AFFILIATED NATIONAL HOTELS 
LONGHORN TIN SMELTER 


UNIVERSITY OF TEXAS MEDICAL SCHOOL 


1GALV ESTON, TEXAS 
GRAIN EXPORTS 
No. IN THE NATION: — carco VALUES 

NOW A $170,701,000.00 marker 


SULPHUR & 
No. 1 IN THE WORLD: 
IN TOTAL 
AS A SHIPPING PORT 
No. IN TEXAS: 
ONLY THE GALVESTON NEWS & TRIBUNE 
SINCE 1842 SINCE 1880 


T EX AS— (Continued) 
POPULATION 


ESTIMATES 
1/1/80 


COUNTIES 
CITIES 


Erath 


Falls. . 
Fannin 
Fayette 


Fisher. . 
Floyd.. 
Foard... 


Fort Bend 
Franklin. 
Freestone 


AGalveston 


Gillespie. 
Glasscock 


Goliad. ... 

Gonzales 

Gray.... 
Pampa 


Grayson. 
Sherman... 
Denison. 


COTTON EXPORTS 
No. IN THE NATION: IN EXPO! 
No. IN THE NATION: car UNLOADINGS 
IN TOTAL 
AS A TOURIST RESORT 
Business is GOOD in GALVESTON 
COVERS THIS RICH GULF COAST MARKET 
Che Galveston Baily News GALVESTON TRIBUNE 
Represented " CHARLES W. HURLEY CO. Dallas — New York — Chicago 


The “‘SM”’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


Families 
(in 

thou- 

.| sands) 


RETAIL SALES—1949 
BY) estimates 


EFFECTIVE BUYING INCOME—1949 


ADVERTISING 
ESTIMATES 


FOUR STORE GROUPS 
(in thousands of dollars) 


Furn.- 
House- 


General 
Mdse. Radio 


g 


1,594 


1,386 
1,827 


ga8 & 


-_~_ 


2,729 
3,345 
2,698 


3,222 
2,225 
2,370 


33 8532 


8 #23 sue aze | FSF 


2,799 
3,434 
4,690 
1,592} 4,994)... 


es 
S323 


1,040 
1,099 


3,535 
4,014 
2,550 


2,964 
2,967 
3,828 
3,969 


0155 


-0128 .01 46) ili 


| 
.0397 3,271 .0439| 86 
.0145| 1,029) 3,269 0171} 9 


.0145| 1,325] 3,994 .0150| 106 


See end of state for “SM Standard Metropolitan County Areas.” 


ithheld to 
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avoid disclosure. 


Before using these figures, see actuation of ey 


SALES MANAGEMENT 


Longview-Gregg County Market ranks 
FIRST in RETAIL SALES and first in 
FOOD SALES in eastern half of Texas. 
This market ranks 14th in Texas. (See 
this issue of Sales Management) (See 
Map) 


Longview has three major sources of 
water supply sufficient to serve a city of 
100,000 population. 


Longview is home of Texas Division of 
Tennessee Eastman Corporation and head- 
quarters of R. G. LeTourneau, Inc. 


Gregg County has more oil wells (in ex- 
cess of 12,000) than any county in the 
nation and is in center of rich East Texas 
oil, iron ore and natural gas region. 


LONGVIEW sone’ 


MORNING JOURNAL 


LONGVIEW-GREGG COUNTY MARKET 


FIRST IN EAST TEXAS SALES 


SUNDAY NEWS-JOURNAL 


The “SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


| 
Guadalupe . 22.4| .0181| 6.1 11,626) .0091 


Hamilton... 10.9} .0073} 3.2] + —-7,591| .0089 


Hansford........... 2.7| .0018| 7 3,460; .0027 
Hardeman 


ESTIMATES 


FOUR STORE GROUPS 
(in thousands of dollars) 


POPULATION RETAIL SALES—1949 
Ky7p ESTIMATES 
1/1/50 
COUNTIES l My 
CITIES | 
Total | | Families} Dollars | 
(in % | (in (in % 


thou- | of | thou- thou- of 
sands) U.S.A. sands) sands) | U.S.A. 


| 
| General 
Mdse. Drug 


63.4) .0425, 18.8] 72,719) .0567 
Longview _ 28.6) -0192) 9.0] 28,215) .0221 
1Kilgore... 13.5] .0090 4.6 23,633) .0184 


15.7| .0105| 4.4 8,513] .0067 


Plainview 18.2} 0122) 4 15,189] .0119 


16.4) 0110! 4.7 8,466) .0066! 


16,386 6,986) 2,622 
5,258, 4,136] 1,207 
4,427} 1,870] 737 
2,585 687, 338 


3,891 337 255 


453, . 109 
| 524] 201 
2,103 337/255 


1 Kilgore is in Gregg and Rush Counties. 
*Withheld to avoid disclosure. 


® A trade area of approximately 365,000 people. 
@ 20,000 wage earners receiving over $3,500,000 in pay monthly. 
© Diversified income is derived from oil, iron ore, coal, agriculture, cattle (dairy and beef), 


manufacturing, lumber. 


® Annual rainfall 43.51 inches. Mean annual temperature 65.8. Growing season 252 days. 
*® Longview is the county seat of Gregg County. Gregg’s population jumped 267.8 per cent (1940 


over 1930 figures). Greatest oil producing area of comparable size in world. 
James R. Curtis, President 
Curtis Building, Longview, Texas 


Representatives: Donald Cooke, Inc. 


Carl L. Estes, Publisher 
TEXAS DAILY PRESS LEAGUE 
Offices in Principal Cities 


Represented Nationally by 


TEXAS — (Continued) 


EFFECTIVE BUYING INCOME—1949 
BY) estimates 


these figures, see explanation page 19. 


“The Strangest Main Street in America” 65 miles long! 


ARID 


IN THE RIO GRANDE VALLEY 
910 kc, 1000 watts 
Affiliated with ABC, 
MUTUAL and T.S.N. 


“THE VOICE OF 
MAIN STREET” 


- 
) 
- 
= 
¥ 


VALLEY BROADCASTING ASS‘N. 
McALLEN, TEXAS 


EX AS— (Continued) | 


The ‘‘SM"’ symbols mark original, exelu- 
sive estimates by SALES MANAGEMENT. 


COUNTIES 


AtHouston.. 

Baytown 
Harrison 

Marshall 


Hartley 
Haskell 
Hays 


Hemphill 

Henderson. . . 

Hidalgo. . . 
@McAllen 


_ ae 
Hockley 
Hood 


Hopkins 
Sulphur Springs 
Houston 
Howard...... 
Big Spring 


Hudspeth . . 

Hunt.... 
Greenville 

Hutchinson 
Borger 


Jackson 


Jasper. . 
Jeff Davis 


POPULATION 
SM ESTIMATES 
1/1/50 
) . 


Total 
(in 
thou- 
sands) | U.S.A.) sands) 


RETAIL SALES—1949 


JM 


ESTIMATES 


Dollars 
(in 
thou- 
sands) 


FOUR STORE GROUPS 
(in thousands of dollars) 


Food 


General 
Mdse. 


Drug 


Furn.- 
House- 
Radio 


EFFECTIVE BUYING INCOME—1949 
ESTIMATES 


SALES 
ADVERTISING 
ONTROLS 


Net 
Dollars 

(in 
thou- 
sands) 


| 


Qual- 
got | ity of 
U.S. A. | Mar- 
Poten- | ket 

tial | Index 


| .5168) 
| 4132! 


| .0128) 
.0183 
.0122 


| .0009| 
.0055) 
0078) 3.3 
4,45 
0013 5 


857,581) . 


817.012 
22 ,503 


28,800) . 


23 ,530 


545 


7,196| F 
8,330) . 


4,052) . 
13,064) . 


54,474) 


17,377) . 


17,265) . 
7,408) . 
2,433) . 


15,134| . 
12,062| . 
10,463| . 
27,274) . 
25,284| 


1,331| . 


30,813 
20,367) 
26,246 
22,755) 


861) 
5,201| 
5,882 


8,482 
726 


175,198) 
161,926) 


.0159) 
0205 
.0178 


-0007) 
-0040) 
-0046 


4,866 
7,257| 


88,375 
87 ,009) 

967| 
3,130) 


26,379 
24,392 
793 
1,038 
1,013 


59,935) 
57,971 


1,174,563 
1,002 .081 
39,188 
44,963 
27,499 


2,252 
9,558 
12,485 


3,728 
14,529 
97,378 
18,998 


24,699 
24,226 
3,882 


19,955 
8,429 


32,735 
19,831 


2,545 


17 ,694 


15,105) . 


44,589) . 


34,070) . 


25 , 082) 


7,572 


1,409! 


1,197 ° 


10,727, . 


11,432) . 


.0007/ 705! 


2,818! 


—— 


6105) 118 
-5354| 130 
.0190} 108 
.0256| 71 
.0162| 91 


0010 


SBsees 


— 


5SRexne 


— 


sa aaa 


A See end of state for “SM Standard Metropolitan County Areas.”’ 


; Includes all annexations to corporate city limits as of Jan. 1950. 


*Withheld to avoid disclosure. 
@ See end of state ‘‘Multiple Cities.’’ 


Dollars are spent by people. To find out who’s doing the 
spending in every state, county and city, See Page 109. 


—adv. 


SALES 


MANA 


Before using these figures, see explanation ae 


© SM, 


— 


— 


GEMENT 


Copyright by 


Sale MANAGEMENT 


Cities shown are those having 
retail sales of $15.0 million or 
more in 1949 


a2Gaa & 


* 1949 Retail Sales in Excess of $100 Million 
1949 Retail Sales $50.0 Million to $99.9 Million 
= 1949 Retail Sales $25.0 Million to $49.9 Million 


1949 Retail Sales $10.0 Million to $24.9 Million 


Bas 


SBaeesa 


a 
= 


' Write for your copy of ‘20 Markets in Texas and Louisiana”. 
It visualizes -- analyzes -- rates and valuates the important 
markets in this two-state area. Invaluable for co-ordinat- 
ing advertising, sales and distribution efforts. 


BEAUMONT ENTERPRISE + #BEAUMONT JOURNAL 


BEAUMONT, TEXAS 
In the Heart of the Fabulous Gulf Coast Area. 


MAY 10, 1950 


ON THE GOLDEN GULF COAST... 


DELIVERS AN IMPORTANT 
THREE CITY MARKET 


BEAUMONT ¢ ORANGE 


PORE ARTHUR 


RETAIL 
SALES 
RADIO 394 
FAMILIES | MILLION 
e DOLLARS 
171,537 


STUDIOS IN 


BEAUMONT, TEXAS 


SERVING 
NGE © BEAUMONT e¢ PORT ARTHUR 


K F ; M. 5000 watts — 560 xunocycies 


POPULATION 
* 
933 


THOUSAND) 


NET 
EFFECTIVE 
BUYING 
INCOME 
a 
807 
MILLION 
DOLLARS 


COVERS 15 COUNTIES IN TEXAS 
12 PARISHES IN LOUISIANA 


AFFILIATED WITH 


ABC-Lone Star Chain 


REPRESENTED BY 
Free & Peters, Inc. 


TEXAS— (Continued) 


The “‘SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


ESTIMATES 
BYP 1/1/80 


POPULATION RETAIL SALES—1949 


COUNTIES 


EFFECTIVE BUYING INCOME—1949 


BYP ESTIMATES _ 


ESTIMATES 


SALES 
ADVERTISING 
CONTROLS 


FOUR STORE GROUPS 
(in thousands of dollars) 


1,070 
624 


~—~ we 
- 


$Be8 FER 


3,976 
3,855 
1,024 

583 


“oan 


38 333 28888 


less 3 


3,110 


BSu22e 228 222322 


Sass FBS BBB 


A A See end of state for “SM Standard Metropolitan amar Areas.” 
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*Withheld to avoid disclosure. Before using these figures, see explanatior pate 
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SALES MANAGEMENT 


Fidures cant keep up with the wa 
« p p up y 


’ ulation Over 72 A BOC K Keeps ohn 
<7 


\ es 
é 
| 
iss ~ ; 


1949 S-M AREA RETAIL SALES 
$307 ,964,000 


1949 S-M AREA BUYING POWER 
$349,425,000 


TEXAS DAILY PRESS LEAGUE, INC. 
National Representatives 


ive estimates by SALES MANAGEMENT. TEXAS — (Continued) 


agg RETAIL SALES—1949 EFFECTIVE BUYING INCOME—1949 am 
BY 1/1/50 JM ESTIMATES ESTIMATES CONTROLS 
COUNTIES 
Es ‘in thousands of dollars) Net F 
CITI n thousan ars e arm ual- 
Total Families} Dollars Dollars Gross % of eer 
(in % (in (in % Furn.- (in % | Per | Per | ‘Dollars | U.S.A.) Mar- 
thou- of thou- thou- of General House- | Volume thou- of | Cap- | Fam- from Poten- | ket 
) S. S.A. Mdse. Radio 
La Salle...... vi . P e 337 109 ey ere eee 4,594; .0024) 741) 3,063 4,854 -0028) 67 
mm Lavaca..... : eed 21.8) .0146 6.1 9,449} .0074 2,104 408 255 13,498} .0070} 619) 2,213 8,252} .0086) 59 
xelu- ES eer eer d Wi adésaceds 
ENT. 
mea | Pre ? J _ eee d ’ J 
3 eee P 22.4) .0150 6.2 17,010} .0133 5,043 885 642 uo Rradersase 20,487} .0107; 915) 3,304 5,235} .0123| 82 
SING Limestone............] 23.8) .0159} 6.9] 13,273) .0103) 4,687) 1,257; #629)  S08}.......... 
DLS 
wed Lipecomb............. J y —. Se... Be.  ™ Becvreses. f d 5 A ‘ 
Qual ee 7.5} .0050 2.0 4,097) .0032 1,023 105 110 FO eabeeuwe 5,928; .0031; 790) 2,964 4,016]  .0035) 70 
-T nesees . e e | P , Elle (<GkelCeesCsssC Mw ww ccc cs , . 1,065 ’ 
ket . 
inde HE ROMIND. «eee . > ieee 5 Se ee A eee 
oat Lubbock...........91 83.2) .0558 23.9 90,170) .0704 15,184 15,987} 4,634) 4,363].......... 93,771; .0489) 1,127) 3,923 28, 264 -0567) 102 
102 AlLubbock......... 61.2) .0410 18.3 82,235) .0642 13,071 15,727 4,350} 4,229 F 78,756} .0411| 1,287) 4,304).......... -0480) 117 
11] be srigaesa edsteea : J y é . aa | eee J é 1,012 
115 
coreceeesees ’ . seeeeeeeee , . 1,082 , , . 
7] McLennan.........170] 122.7) .0823 36.5] 104,814) .0818 23,634 15,325) 3,804) 4,707].......... 138,757| .0724| 1,131) 3,802 14,136] 0771) 94 
4 CR, oo vecdkudnae 81.3) .0545 24.8 88,044) .0687 17,013 14,809 3,233 4,463 F 104,853] .0547) 1,290) 4,228].......... -0589; 108 
6 McMullen............ 1.3| .0009 3 303} .0002 171 ° eee! er 688} .0004| 529] 2,293 1,452] .0004) 44 
7 A See end of state for ‘“‘SM Standard Metropolitan County Areas.” *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
st , atu sect a . 
cc) 
70 
70 
" 
% 
8 
im , , 
io WACO’S Effective Buying 
| . 
| * Income is $104,853,000.00 
| © . 
| @ Ys Per Family Income is $4,228. 
“4 National ' 
| Nepresentatives ¥ So This Rich Central Texas Major Market is 
| t i . 
| - BURKE, KUIPERS ; 7a COVERED by Two Great Papers 
|S ; MAHONEY Yl 
1s ; THE WACO NEWS-TRIBUNE @ THE WACO TIMES-HERALD On Sunday It’s 
age 29. Morning Evening THE WACO TRIBUNE-HERALD 
4, 1950. 
(ENT 
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We Know Where 


oe 
Business Is Good 
Write THE ECONOMETRIC INSTITUTE 


The Econometric Institute’s ten year background of regional research experience 
has been joined with the facilities of Sales Management to prepare the estimates in 
the Survey of Buying Power. In addition the institute offers: 


A regional consultative service geared to your sources, Special analysis of Survey data sup- 
particular marketing problem. plemented by IBM reclassifications when nec- 


IBM listings of Survey material, regrouped essary. 


according to your sales territories. Forecasts for local areas, over periods of 


Estimates for local areas not shown in the one to ten years geared to the Institute’s na- 
Survey but based on Survey techniques and tional forecasts. 


For further information call or write: 


THE ECONOMETRIC INSTITUTE 


21 East 63rd Street New York 21, N. Y. 
TR 9-5100 
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POPULATION RETAIL SALES—1949 EFFECTIVE BUYING INCOME—1949 SALES 
ESTIMATES SAL ADVERTISING 
ESTIMATES SM ) ESTIMATES CONTROLS 


COUNTIES 
CITIES 


FOUR STORE GROUPS | 
(in thousands of dollars) 

Total | Families 
(in | &% (in (in l 
thou- | thou- thou- | General 
sands) | U.S.A.| sands) I F 


Qua 
% of | ity of 
U.S. A. | Mar- 
House- from | Poten- | ket 
| Mdse. | Drug Radio S. i tial | Index 


v 
g 


| | Furn.- 


5 


ood 
2.8] 0059 A 6,684) . 2,273 
-0068 | ° 4,520) . 1,278 


170) 
2 


| 
| 
| 
| 


} | 
0028) 3,946 . 910 156) 
ae 0178! . 14,998) . 3,806 375 | 
Bay City . .9} .0080| , 11,294) . 2,444) 314) 
Maverick......... 9. } 5,791} .0045 1,450) 231) 
j | | | 


283 838 


Medina. . .. Mi y 6,092) .0047) 11a 

Menard... ‘ 3}. d 3,780) . 993 

Midland........ .3| .0196) , 38,687) . 6,624| 
Midland........... . 37,177] . ° 


eRe 8 


12,366) . 3,708) 
3,841] . 1,093) 
8,331) . 2,316) 


10,689) . 3, 708| i) 
12,625| . 4,716 ? 1,373 


3,885) . 881 | .0054| 1,102| 3,877 9,919 
*Withheld to avoid disclosure. © SM, 1950. 
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SALES MANAGEMENT 


We've Got a Fence 


Around Corpus Christi 


RM WADE 


it’s right unneighborly, we admit. But we've got this section of 


the golden Gulf Coast fenced in tight, and the boys with the 


super-coverage just can’t get over that barbed wire. 


So if you want the folks to know you in this market that keeps 
getting bigger and bigger and richer and richer, let KRIS say 
a good word for you. The long-time leader in listeners, in 
prestige, in sales, KRIS gives you an “in” with America’s most 


prosperous buyers. Ask Free and Peters. 


T. FRANK SMITH, President 


Represented Nationally by FREE & PETERS 


sive estimates by SALES. MANAGEMENT. T EX AS — (Continued) 


gy. RETAIL SALES—1949 EFFECTIVE BUYING INCOME—1949 see ° 
IN 
JM 1/1/50 ESTIMATES ESTIMATES CONTROLS 


COUNTIES 

} FOUR STORE GROUPS 

CITIES (in thousands of dollars) Net 

| Families! Dollars 
(in i Furn.- (in 

thou- General House- thou- 

.| sands) S.A. Mdse. Radio sands) 


Morris... . we 5] . | j 5,232) . 
Motley... .. 8). P d ao Be 4,324) . 
Nacogdoches = : 6] . 9.7 ° a sad 24,263) . 

Nacogdoches... 3.6) . 5 ‘ P 12,140) . 


Navarro...... i ” 39,528 
Corsicana 0] . : % ; $3 q 25,374 
Newton... - F i : 5,575 
nee 9]. phaatay 20,857 
Sweetwater . i 13,932) . 17,346 


Nueces... 38 -7| .1098! -2) 130,333] . 231,301 
ACorpus Christi se 6 | J 113,161) . y 193,879 
Ochiltree : - J 5,443) . 6,063 
Idham...... Al. . 1,164) . reseereeef W742 


Orange... 9]. i 9,841) . 32,355 
Palo Pinto 8]. 11,581) . i 17,344 
Panola... . 6. ‘ 5,972) . ” é 8,487) . 


Parker... ... : A. " 9,843) . pacta ts 14,279) . 
Parmer... .. 9). " 3,900) . 5,337] . 
Pecos........ .9| .0060| ” 7,771| . 9,800) . 


10,069) . 931 472 11,012) . 

-2} 110,040) . 12,651} 5,203 115,432| .0603 
.0511| .3] 104,098] .0813 12,651] 5,203 103,175} .0538 
.0059 2.1 5,835| .0045 290 206 | 6,671 .0035 3,177 


A See end of state for “SM Standard Metropolitan County Areas.’ *Withheld to avoid disclosure. Before using these figures, see sey ty 19. 
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KWFT 


WICHITA FALLS, TEX. 


620 KC 


5,000 WATTS 


KYLN 


AMARILLO, TEX. 


940 KC 


1,000 WATTS 


When you're making out that schedule for the 
Southwest don't overlook this sales-winning pair of CBS stations. 
For availabilities and rates, write, phone or wire our representatives. 


NATIONAL REPRESENTATIVES JOHN BLAIR & CO. 


T EX AS— (Continued) 


The ““SM”’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION 
SM ESTIMATES 
1/1/50 


CITIES 
Total 


Families} Dollars 
(in ae - - 


(in (in 
thou- 
sands) 


thou- of 
sands) U.S. 


Raine...... | asl. . 1,119) . 
Randall 4). x 4,143) . 
2Amarillo | | 
(See Potter Co.) 
Reagan 


COUNTIES 
| 


Real 
Red River 
Reeves 


Refugio 
Roberts 
Robertson 


Rockwall 
Runnels 
Rusk... .. 

1 Kilgore 

(See Gregg Co.) 


Henderson 


Sabine.... 
San Augustine. 
San Jacinto... . 


San Patricio . 
San Saba.... 
Schleicher 


Stonewall. . . ° A y 
Gs c dbsandektes -6) .0018 a ’ -0031 
cn Geesnnds -2' .0041 1.8 5,004 .0039 


RETAIL SALES—1949 
JM ESTIMATES 


FOUR STORE GROUPS 
(in thousands of dollars) 


EFFECTIVE BUYING INCOME—1949 SALES 
ADVERTISING 
ESTIMATES CONTROLS 


Qual- 

% of | ity of 
U.S. A.| Mar- 
Poten- | ket 
tial Index 


483) 
640 
1,123 


See end of state for “‘SM Standard Metropolitan County Areas. 


Kilgore is in Gregg and Rusk Counties. 
2 Amarillo is in Potter and Randall Counties. 


534 


2 288 sue 222 


Zee 2828 


= 757 
| .0908) 1,142 


= 


2,337) .0012) 556 2,337} 3,889) .0015 
2,824) .0015| 1,086 3,530, 5,459] .0020 


7,524' .0039' 1,214 4,180 13,689' = .0039 


ss 
a= 


Before using these figures, see explanation page 19- 
*Withheld to avoid disclosure. 
© SM, 1950. 


SALES MANAGEMENT 


Another Reason Why 


AMARILLO IS 
A KEY CITY—100,000 Met. Pop. 


With a metropolitan population well over 100,000 (93.3% 


native white), Amarillo sets the pace for the entire area. 


Last year, according to Sales Management, retail sales for 
Amarillo alone were $104,089,000. This is the retail, whole- 
sale, educational and recreational center for the area. The 
nearest city of comparable size is 274 miles distant. Ama- 
rillo's amazing growth and development reflects the balanced 
industrial, agricultural and distributional economy of the 
market and the prosperity of the surrounding smaller towns. 


And Still Another Reason— 
The Largest Daily Newspaper in West Texas 


(Circulation Over 62,000) 
The Amarillo Globe-News completely dominates this rich 
market with 99% coverage in Amarillo and 50% to 90% 
coverage in the 37-county area . . . mostly home delivered 
circulation! It's an A-Schedule paper in an important key 
city. Write today for the complete story. 


_ AMARILLO NEWS-GLOBE 
Amarillo, Texas | 
Morning—Evening—Sunday 


Represented by Texas Daily Press League 
MAY 10, 1950 


"MANAGEMEN “TELL ‘PART OF THE 
. STORY 


veil 
441,600 


RETAIL SALES, 


The figures abeles are totals for Ama- — 
rillo's 37-county Retail Trading Zone as 


‘designated by A.B.C. Amarillo is lo- 


cated in almost the geographic center 
of this compact area and is the only 
city which influences the market. 


FORT WORTH, TEXAS .. . 


Home of the B-36 Bomber 


1 lt gy seas 


oan 


this ad for us: 


We'll let the U. S. Census of Manufacturers write 


“Fort Worth led all other major cities in America 
in increase of production workers and industrial 
payrolls over an eight-year period, showing a 258 


THE FORT WORTH CHAMBER OF COMMERCE 


15,000 workers at Consolidated Vultee Aircraft earn a monthly payroll of $4,000,000 
PER CENT INCREASE IN WORKERS AND MORE 


THAN $50,000,000 IN PAYROLLS.” 


Let us tell you about the sites available for your 
plant in Fort Worth—the fastest growing industrial 
center in the United States. Write, THE INDUS- 
TRIAL DEPARTMENT .. . 


114 EAST 8th STREET, FORT WORTH, TEXAS 


TEX AS— (Continued) 


ror 
\ 
yD 1/1/50 


COUNTIES 
CITIES 
(in 


thou- 
.| sands) 


Families| 


Ms bs ban teeene 
AFort Worth 


Tom Green 141 63.2) 0424) a 
ASan Angelo. . 54.9) 0368) 16.7 

Travis... ....14] 160.4) .1076) 47.7 
AAustin 145.4) .0975 43.1 

Trinity. . 10.2| .0068 2.6 


Tyler... 0064, 
Upshur 20.5) .0137) 
Upton 3.4, .0023 


Uvalde 13.0) 
Val Verde 16.9) .0114 
Van Zandt. 22.5) 0151) 


110.3 
86.9 
20.4 


RETAIL SALES—1949 
BYP ESTIMATES 


FOUR STORE GROUPS 
(in thousands of dollars) 


General 
Food Mdse. Drug 
72,944) 121,611) 14,744 
66 ,059 120,460} 14,250 


11,304) 10,813, 2,710) 
10,419) * 7 ° | 
32,208) 18,231) 5,038 
30,388} 18,152) 4,994 
1,647 338) 170 


314 60 
2,557) 745) 375 
268 314| 


2,046) 431| 291) 
2,074, 1,384) 375) 
3,495) 955 472 


The “SM” symbols mark 


sive estimates by SALES MANAGEMENT. 


Original, exclu- 


nl 


SALES 
ADVERTISING 
CONTROLS 


EFFECTIVE BUYING INCOME—1949 
ESTIMATES 
Net Farm 
Dollars Gross 
(in Yo | Per | Per | Dollars 
thou- of Fam-| from 
sands) (U.S.A. ita | ily | Farming 
531,284 1,474) 4,817, 14,433 
438,873) .2289| 1,599) 5,050).......... 


72,733) .0379) 1,151) 3,910 10,142 
67,828) .0354) 1,235] 4,062|)........ 
198,071; .1034) 1,235) 4,152 10,002 
185,767; .0969 1,278} ne Se 
7,790) .0041; 764 1,280 


E 
888 


12,813) .0067| 986 6,999 
16,910) .0088| 1,001) 3,843] 10,247 
17,254} .0090| 767) 2,783 9,519 


Victoria R ° 918) -0178) 1,008 
Victoria 22.8) 0153) 7.0 21,645 0169) 4,474) 1,957 654 1,539) H 27,784) .0145| 1,219) 3,969|.......... é 
Walker 17.1| 0115 4. 9,797 0076) 2,827) 874 255 341}. 14,376) .0075| 841 2,934) 1,802}  .0083 
Waller 10.2) .0068 3.1 5,397) 0042 1,046) 477 169 ° 7,898) am 774) 2,548 | 4,457} .0047 
Ward ‘ ol 0068) 3.0 10,552) .0083| 2,063) 477 485) 597) 12,717; .0066 me «see 2,720} .0072\ 1 
Washington ted 21.11 .0142 6.0 12,035| .0094 3,125 1,001! 375! 376 17,680 .0092 838: 2,947 7,432 0103 
See end of state for ‘““SM Standard Metropolitan County Areas.” Before 


*Withheld to avoid disclosure. 
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SALES MANAGEMENT 


oe a ee | ae 


_ - 


MARKET... 


HERE ARE SOME FACTS 


AND FIGURES 


WHICH SHOULD TELL YOU WHY 


We're not. braggin 
TEXAS pat... 


[e oe 2 
farm | 


RANCH & FARM 
NEWS REACHES @ 
OVER 40% OF (7 
THIS WEALTHY | 

MARKET... = __ 


STAR-TELEGRAM RANCH & FARM NEWS 
COUNTIES RAISE OR PRODUCE: 


43.2% of Texas SWINE 
70.1% of Texas SHEEP 
81.5% of Texas POULTRY 
53.6% of Texas CATTLE 
50.6% of Texas DAIRY COWS 
63.5% of Texas COTTON 
74.3% of Texas GRAIN 


Figures tell the story, and these figures are 
proof that the Star-Telegram Ranch & 
Farm News has quality of coverage that's 
foremost in Texas, the nation’s Number 
One state in tarm income! 


Published the first Sunday of each 
month, the Ranch & Farm News is dis- 
tributed through the entire 200,000 cir- 
culation of the Fort Worth Star-Telegram. 


COLOR RANCH & FARM SECTION 
PUBLISHED FIRST SUNDAY EACH MONTH BY 


FORT WORTH STAR-TELECRAM 


WHY ew vou stouro seus 


MORNING 


When you schedule the Fort Worth Star-Telegram, 
you get penetration, impact—quality coverage in the 
rich Northwest area of Texas—No. 1 State in national 
farm income! The Sar-Telegram’s 200,000 circulation 
covers 138 vital counties—and here's what those 
counties mean in terms of Texas buying power! 


Food Sales in Texas in 1949 
totaled $1,353,564,000. Star- 
Telegram counties spent $651,- 
234,000 ... 48.1% of all food 
bought in Texas! 


General Merchandise Sales in 
Texas in 1949 amounted to 
$831,856,000. Of that sum, 
$495,925,000 was spent by resi- 
dents of counties in the Star- 
Telegram coverage area... 
59.6% of Texas’ general mer- 
chandise sales! 


Drug Sales in Texas in 1949 
totaled $220,536,000...and 
residents of Star-Telegram 
counties spent $115,221,000 of 
that amount... 52.2% of total 
Texas drug sales! 


Furniture-House-Radio Sales in 
Texas in 1949 amounted to 
$290,008,000, of which Star- 
Telegram counties spent $128,- 
$63,000 ...44.3% of house 
furnishing sales in Texas! 


EVENING 


Net Buying Income for Texas 


in 1949 was $8,272,052,000... 
for Star-Telegram counties it 
totaled $3,813,968,000 ... 
46.1% of state buying income! 


Gross Farm Dollars for Texas 
in 1949 amounted to $1,902,- 
018,000... for counties in the 
Star-Telegram area it totaled 
$1,173,165,000 . . . 61.6% of 
gross farm dollars in the na- 
tion’s No. 1 farm income state! 


Sell wealthy West Texas with 
the Fort Worth Star-Telegram 

.. best medium for your sales 
story in this rich and growing 
area. Remember, the Fort 
Worth Star-Telegram, with the 
largest circulation in Texas, 
covers the foremost market in 
the Nation’s No. 1 farm income 
state! 


* SUNDAY 


FORT WORTH STAR-TELEGRAM 


* Amon G. Carter, Publisher * 


LARGEST 


MAY 10, 


1950 


CIRCULATION 


IN TEXAS 


WICHITA FALLS 


Texas 


Wichita Falls—with a 53% gain in population since 1940 
—is the big city for more than 230,000 people in North 
Central Texas and Southwest Oklahoma . . . who earned OIL * WHEAT . COTTON 
$263,203,000 in 1949 and spent $211,500,000 for retail BEEF ° BIG INDUSTRY 

goods. Nearest larger city is 120 miles away. 


Products from this area are pouring in record volume into We're on our way fast in Texas ... in the fabulous South. 


eager U. S. and world markets .. . and paying off locally west and in the national picture. See for yourself—in the 
in high individual income and retail sales. Wichita County, rankings of SM’s 200 leading cities . . . how Wichita Falls 
running against the national and state down trend, is up jumps ahead of its population rank . . . outdistances larger 
$10,295,000 in income . . . $3,115,000 in retail sales. Wichita cities . . . in SIX important sales and income groups. 
Falls’ per capita income is 24% above the Texas average! 

Retail sales 47%! Food 36%! General Merchandise 50%! Sure, it’s interesting . . . but that’s only part of the big 
Drug 34%! Furniture-Household-Radio 59%! Wichita Falls story. Let us tell you more. 


THE WICHITA FALLS, TEXAS, TIMES and RECORD NEWS 
WICHITA FALLS, TEXAS . . . Represented by The Katz Agency—New York 


or the 
Wichita Falls Chamber of Commerce 


EX AS— (Continued) Teel ale waa 


ere ree RETAIL SALES—1949 at EFFECTIVE BUYING INCOME—1949 si 
BYP 1/1/50 ESTIMATES nara ESTIMATES CONTROLS 
COUNTIES | l 
CITIES | “fe tremande of cole) N | F: Qual- 
(in thousan dollars et arm 

Total Families} Dollars Dollars Gross % of | ity of 

(in % (in (in % Furn.- (in % | Per | Per | Dollars | U.S. A.| Mar- 

thou- of thou- thou- of General House- | Volume thou- of | Cap- | Fam-| from Poten- | ket 

sands) | U.S.A.) sands) sands) |U.S.A.; Food Mdse. Drug Radio Code sands) | U.S.A.) ita ily Farming tial Index 

Webb eeeeees 83] 69.4) 0465 16.3 40,148) .0313 7,370 9,860} 1,229 a5 penne daen 59,076} .0308;  9851| 3,624 7,296] .0341) 73 
NC ic kcested 59.5) .0399 13.8) 36,976) .0289 6,081 ° ° ° H 49,460) .0258) 831) 3,584).......... 0296; 74 

me ‘ é - a — =. ° 

Wheeler. ... eats 11.0) .0074 2.9 9,192) .0072 2,499 838 423 za bite aumceinncnl 10,833) .0057| 985) 3,736 5,469 0065) 88 
Wichita . ....-176] 100.3) .0673 29.8} 106,964) .0835 22,531 12,955, 3,666) 5,853].......... 124,350) .0649| 1,240) 4,173 5,852}  .0709| 105 
AWichita Falls. .... 69.2) .0464 21.0 85,036) .0663 17,001 11,576} 2,699) 4,995 F 95,092| .0496) 1,374) 4,528).......... .0540| 116 
Wilbarger . hbooed 24.4) .0164 7.1 17,478) .0136 4,077 1,979 738) _ See 25,038) .0130) 1,026) 3,526 10,601 0139 85 
Vernon... aad 15.7} .0105 4.9 15,188} .0119 3,018 1,979 3 See 17,650) .0092| 1,124) 3,602).......... 0103) 98 
Willacy ce Ta ee 11.6) .0077 3.0 6,274) .0049 1,790 373 230 re 10,474) .0055; 903) 3,491 9,222 0058, 7 
Williamson. ......... 36.1) .0243 10.4 23,992) .0188 5,498 1,769 799 i wéusacawe 31,245) .0163| 866) 3,004 16,604 0187, 7 
Wilson naa 13.7| .0091) 3.4 5,941| .0046 1,022 314 170 a 9,082) .0047) 663) 2,671 7,462 0056) 62 
Winkler : 4.8] .0033) 1.4 8,286) .0065 2,188 244 400 ee 5,932) .0031) 1,236) 4,237 609 0042 127 
Wise 15.6 -0104) 4.5 7,741} .0060 2,273 524 363 EE RF 11,632) .0060) 746) 2,585 6,545 0069, 66 
Wood 21.8) .0146 6.2 10,568} .0082 2,642 873 485 Ee 15,966) .0084) 732) 2,575 3,243} .0096' 66 
Yoakum 2.7| .0019 8 2,283) .0018 852 81 84 See 3,102} .0016; 1,149) 3,878 2,122 0017 (8 
Young 15.7| .0105 4.5 17,840; .0140 4,447 1,619 715 i eeusskeens 16,472) .0086| 1,049) 3,660 5,176) 0106 101 
Zapata 3.4) .0023 9 332| .0002 EE A Le: PLeEee 1,748, .0009} 514) 1,942 542) 0010) 43 
Zavala 8.8} .0059 1.9 3,568) .0028 966 met 133 7 ae 5,264) .0028| 598) 2,771 6,339} .0034 %8 
Total Above Cities. . vob tahanen 1,118.3} 4,313, 950/3.3672 794,003) 670,361) 142,847 204,020) te ee era 5,139,287/2.6810| 1,385) 4,592).......... 2.8477 114 
— 

State Total........... 7,493.0\5.0253| 2,155.11 6,248 ,075\4.8768! 1,353,564) 831.856) 220,536 290 .008| aaa 8,272 ,052'4.3151| 1,104) 3,8381 1,902,018] 4.6257| 92 
See end of state for ‘““SM Standard Metropolitan County Areas.” Before using these figures, see explanation page 19. 
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)N 


ee 


gui | =)| 85 SSe 82538 JAS 


Pa 
“4 


, oo it from any angle . . 


WBAP “IV 


THE STAR-TELEGRAM STATION 


Viewed ‘ore by ‘ore Viewers 
_ —_ 


more of the time 


In the Fort Worth-Dallas Area 


. Hooper, coverage, programs, production experience and 


sales results. There’s only one answer for your television business in the Fort Worth-Dallas 
area (the South’s No. 1 Market, by the way). Furthermore, we'll eat our Stetson hat right on 
the spot if you don’t choose WBAP-TV, the Southwest’s PIONEER television station, after you 


have the facts. 


Use your own sources for information or check with Free & Peters or the station for com- 


plete details. 


We're eating our hat if you don’t find that in Fort Worth or Dallas, individually or collec- 


tively .... 


WBAP-TV is viewed MORE by MORE viewers MORE of the time. 
Telephones: Fort Worth—LOckwood 1981, Dallas—Tremont 7-9757 


“4 Look. 
Le hy Phe 
la it — 


3900 Barnett St. 
Fort Worth, Texas 


= fj: i 


A ee Ve 
ee 


FORT WORTH STAR-TELEGRAM 
proapcast WBAP tetevision 


BEE GRE Ce +! 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


METROPOLITAN 
COUNTY 
AREAS 


Abilene... .. ; 


Beaumont- 
Port Arthur. . 
Corpus Christi 


POPULATION 


BY) 


1/1/50 


ESTIMATES 


TEXAS— Standard Metropolitan County Areas 


RETAIL SALES—1949 
ESTIMATES 


WHOLE- 


EFFECTIVE BUYING INCOME—1949 
SALE 


ESTIMATES 


Total 

(in % (in 
thou- of 
sands) 


Families 


thou- 
U.S.A. sands) 


Dollars | 
(in 

thou- 

sands) |U 


SALES} 


SALES 
ADVERTISING 
CONTROLS 


FOUR STORE GROUPS 
(in thousands of dollars) 


GD! 
Furn.- Per 


House- | Volume Fam- 
Radio S.A.) i ily 


e 
0 
of 


| 
| General 
S.A. Food 


Mdse. Drug“ 


2418) 


20.4 


59,711 

110,040| 

155,377| . 
| 


212,908) 
130,333) 
759,244| 
159,279| 
432,292 


0466 
0859] 


.1662 
.1017 
.5926 
.1243) 
.3374| 


11,902 
12,651 
18,231 


11,002 
19,948) 
32,209, 


2,469 
5,203 
5,038 
| 
27,859) 
8,892) 
164,651 
28,832 
121,611 


2,993 
6,109 
9,577 


3,507 
4,244 


1212) 4,152 


198,071 


42,730) 
20,819) 
134,515 
29,688) 
72,944 


6,479) 
ae 


16,319 
Se 

35,248)....... 

11,522 

19,508 


284,237) . 
231,301) . 
868,416) . 
201 ,891 
531,284! . 


4,359 
4,900 
26,116 5,023 
5,232) 


14,744 


4,817 


8 ere 


Before using these 


figures, see explanation page 19. 


F J Z—FORT WORTH 


NEW YORK 


CHICAGO e 


Simultaneous Single, 


or 
Separate Schedule 


Billing 


Economical 


W RR—bDALLAS 


NATIONAL REPRESENTATIVE — JOHN BLAIR & CO 
DETROIT e ST. LOUIS «© LOS ANGELES e¢ SAN FRANCISCO 


EEPING pace with the fabulous growth of Houston, 
KTHT offers the South’s most beautiful radio studios, 
Radio Plaza, called “a true marriage of the artistic 
and functional” by Frank White, President of MBS. 


. the ONLY Station in HOUSTON offering: 


A 250-seat, acoustically-perfect auditorium 
The “Engineering facilities of tomorrow” 
Complete operation housed in a specially designed building, 
Local audience shows, plus top network facilities 


TEXAS— Standard Metropolitan County Areas — (Continued) {ive estimates by SALES MANAGEMEIT 


POPULATION RETAIL SALES—1949 er EFFECTIVE BUYING INCOME—1949 - SALES 
ESTIMATES VERTISING 
BYP 11,50 BYP estimates GYD estimates CONTROLS 
2 ELS Ce SALES — 2 

| | | | 

AREAS -_ a . | j | , | 
(in thousands of dollars) et | arm Qui 
Total Families} Dollars PrN Sc DN TIES Dollars Gross % of | ityd 
(in | % (in in % | ) Furn.- (in % Per | Per | Dollars | U.S. A.| Ma 
thou- of thou- thou- of | | General House- | Volume thou- of | Cap- | Fam- Poten- | ke 
sands) | U.S.A. sands) sands) U.S.A. | Food | Mdse. Drug Radio Code sands) | U.S.A.) ita ily Farming tial | Inde 

Galveston. . 61} 118.9) .0798 36.4] 117,099) .0914) 27,771 11,462) 3,312) 7,154]..........] 170,701) .0891) 1,436| I ch ccwes ot - 0878) 110 
Houston... al 770.5; .6168; 228.2) 857,581) .6695, 175,198) 88,375; 26,379) 59,935). . ...| 1,174,563] .6128) 1,624) 6,147).......... -6105) 11 
Laredo..... 83 69.4) .0465| 16.3 40,148) .0313 7,370 9,860| 1,229) 2,053]..... 59,076) .0308 851) 3,624).......... 0341) 7% 
Lubbock 91 83.2) 0558) 23.9 90,170) .0704) 15,184) 15,987) 4,634; 4,363]........ 93,771) .0489) 1,127) 3,923).......... - 0567! 10 
San Angelo. 141 63.2! 0424) 18.6 60,549| .0473 11,304) 10,813) 2,710) i tscusss 72,733} .0379) 1,151) SS 0416) % 
San Antonio 142] 429.4) .2880) 127.2) 403,958) .3153 81,799) 52,787) 11,936) 11,591)....... 568,487| .2966| 1,324 4,469)......... ~ 3004) 104 
 —— 170} =122.7| .0823) 36.5) 104,814 .0818 23,634) 15,325; 3,504) 4,707)...... 138, 757) 0724) 1,131) 3,802| piss SCRE 0771; & 
Wichita Falls. 176 100.3) .0673 29.8 106,964 .0835 22,531 : 12,955 3,666 5,5531.... 124,350 .0649 1,240 4,173 0709) 16 


TEXAS — Multiple Cities 


| | | 
| 
Brownsville- Harlingen-| | | 
MecAllen........... 82.9) .0556 23.1 63,484) .0496 10,776 10,232; 1,979) 4,152).......... 73,815) .0286) 890) 3,195).......... 0403) 72 
| 
Texarkana (Tex.)- | 
Texarkana (Ark.) 50.9) .0341) 15.9 nT -0470) 11,074) 7.954; 1,670) ee eee 58, 787) as < f° fare - 0358) 10 
| 
1 


: tae (Other Mountain States: Arizona, p. 160; Colorado, p. 186; Idaho, p. 230; 
U T A H paapes Counties and Cities “=~ Montana. on. 358; Nevada, p. 367; New Mexico, p. 381; Wyoming, p. 579) 


eee ee ee wee ewe ee woe ECHO 8 FFOVO eee eee ere eee ees eeree ie eeeesee 


— rere VW. ’ . Wikcasewss ° 1,409}. 
-O} 12,638) .0098) 2,569) 1,119) 274) 403].......... 18,597 .0097; 930) 3,719 16,301}  .0105 
bakcutstioas ‘ 13,151 


hate: 1510) . 944| 2,517 2a 


*Withheld to avoid disclosure. © SM, 1950. Before using these figures, see explanation page B 
540 SALES MANAGEMENT 


: 
~ 
-" 

. 


THE 
6, HOUSTON 


M4) 104 
1 POST 
9 16 
es 
= Delivers The 
} 
r Largest 
thie Able-To-Buy 
A se 
= udience 
For Your 
ee ¢« 
Advertising 
26, 76 
6 . * Does Not Include Galveston 
re} 85 City Zone. 
7) 114 Does Not Include Houston 
City Zone. 
(3| % 
2) 100 
| 10 
“| 6 E 
"| 8 
4) & 
11| 7 
52) 18 RALPH W. RUNNELS 
| 1 Advertising Director 
DAVID R. HAWORTH 
11 : National Advertising Manager 
74 . 
15 15 GURKE, KUIPERS & 
MAHONEY, INC. 
wl 8 National Representative 
64 
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Copyright, 1950, Sales Management Survey of Buying Power 


Effective Buying Income 


POST 


POST 


Buying Power 


county | Grtrimm}fue'riwsso) aoe | eShy [Qi | Cownee] Roar ” 

Austin 14.9 4.3 $11,785 $2,741 1,172 27.3 $3,212,452 
Brazoria 47.5 13.2 48,165 3,649 5,639 42.7 20,576,711 
Brazos 35.2 10.5 26,549 2,528 2,334 22.2 5,900,352 
Burleson 14.4 41 8,915 2,174 562 13.7 1,221,788 
Chambers 6.8 21 7,108 3,385 676 32:2 2,288,260 
Colorado 15.7 4.6 12,978 2,821 1,570 34.1 | 4,428,970 
Ft. Bend 30:7 8.3 26,746 3,222 2,389 28.8 7,697,358 
Galveston* 30.0 8.1 40,356 3,927 1,689 20.9 6,632,703 
Grimes 15.7 4.4 9,947 2,261 1,010 23.0 2,283,610 
Hardin 16.4 4.7 12,619 2,685 408 8.7 1,095,480 
Harris** 80.0 22.2 172,482 4,021 8,777 39.5 35,292,317 
Jackson 11.6 3.3 10,727 3,251 2,393 72.5 7,779,643 
Liberty 22.4 6.2 20,487 3,304 2,250 36.3 7,434,000 
Madison 8.8 2.6 5,531 2,127 575 22.1 1,223,025 
Matagorda 26.5 7.6 23,937 3,150 2,247 29.6 7,078,050 
Montgomery 20.4 5.7 14,927 2,619 2,508 44.0 6,568,452 
Polk 15.6 43 11,012 2,561 1,121 26.1 2,870,881 
San Jacinto 6.1 1.6 2,777 1,736 272 17.0 472,192 
Trinity 10.2 2.6 7,790 2,996 775 29.8 2,321,900 
Tyler 9.5 2.4 6,624 2,760 432 18.0 1,192,320 
Walker 17.1 4.9 14,376 2,934 1,570 32.0 4,606,380 
Waller 10.2 3.1 7,898 2,548 748 24.1 1,905,904 
Washington 21.1 6.0 17,680 2,947 1,833 30.6 5,401,851 
Wharton 32.7 9.2 30,448 3,310 3,066 33.3 10,148,460 

TOTALS 519.5 146.0 $551,864 46,016 149,633,059 
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Passing up any Big Game? 


Intermountain America is full of big game! 
And KSL — the only 50,000 watt station between Denver 
and the Pacific Coast — has it covered with the lion's 
share of listeners during 68.1% of the total 532 weekly 
quarter-hours!* In Salt Lake City KSL is first choice with 
50% more listeners than its nearest competitor! f 


In KSL’s 50-100% BMB daytime area, over one million 


people ring up almost a billion dollars a year in retail 
sales! 


If you want to hit a bulls-eye, call us or Radio Sales and 
see for yourself how 50,000 watt KSL delivers more 
customers at less cost per customer than any other station 
or regional network in a big game market. 


KSL 50,000 WATTS CBS 


SALT LAKE CITY 


*Benson & Benson Audience Survey, 1949 


fJanvary-February 1950 Hooper Station Audience Index 
Total rated time periods. 


. ° ~ The “SM” symbols mark original, exclu 
U T AH — (Continued) = sive estimates by SALES MANAGEMENT. 
Andy by - RETAIL SALES—1949 — EFFECTIVE BUYING INCOME—1949 = 
T 

BYP 1/1/50 BYP ESTIMATES pees ESTIMATES CONTROLS 

COUNTIES | | 
"in thousands of Galars) Net | |e Qual 

CITIES n jars arm 

Total Families} Dollars Dollars Gross | %, of | ityot 
(in % (in (in % Furn.- (in % | Per | Per | Dollars | U.S.A. Mar- 
thou- General House- | Volume thou- of | Cap- | Fam- from Poten- | ket 
sands) | U.S.A.| sands) sands) |U.S.A.| Food Mdse. Drug Radio Code sands) |U.S.A.| ita ily Farming tial | Index 
Salt Lake..........140} 272.1) .1825 77.3] 300,217) .2343 57,965 57,325) 8,934 os Pee eere 406,779) .2122) 1,495) 5,262 13,952} .2128) 117 
ASalt Lake City.... 186.2) .1249 56.4 248,880) .1943 47 ,459 54,596 8,060; 21.250 D 326,459) .1703) 1,753) 5,788].......... 1684) 135 
San Juan. 3.0) .0020 6 1,272) .0010 250) ° ° me sscseuade 1,984) .0011, 661) 3,307 a 0013) 6 
Sanpete 15.0) .0101 3.9 7,476; .0058 1,221 615 217 Pe cciatnaied 11,636) .0060| 776) 2,984 Nl, 0068) 67 
Sevier. . 10.7; .0071 2.6 9,041) .0071 1,222 824 217 Ee 10,103) .0053, 944) 3,886 7,287]  .0062) 87 
Summit. 8.3) .0056 2 4,716} .0037 1,014 . 91 en Ee 6,734) .0035; 811 0040; 71 
es > <ecesccunen 14.1| .0085 3.8 6,360) .0049 1,763 643 103 325] Ciwtiw nase 11,350) .0059| 805 0063) 66 
Ee 8.4) .0056 2.1 4,731| .0037 778 ° 171 Satakecess 5,381; .0028| 641 .0036| 64 
a 80.7| .0541 20.6 51,273) .0400 8,889 8,367, 1,405) 2,901].......... 81,195; .0424| 1,006 0440) 81 
Provo... 29.1) .0195 7.9 31,584) .0246 4,664 5,633 758 1,966 H 40,153) .0209) 1,380 .0217) 111 
MGs tacecsivans 8.0| .0640 1.5 3,863) .0030 345 gh Aime RES Pe ccantiied 6,278) .0032) 1,046 .0033} 83 
Washington........... 8.6) .0058 2.0 5,289; .0042 1,126 615 °. ii kitew nar 5,774; .0030| 671 0039) 6&7 
Wayne....... 2.1| .0014 4 387| .0003 83 ° 91 TS F 590) .0003, 281 .0005) % 
a 11 81.6) .0547 23.3 77,474; .0604 15,352 10,986; 2,213) 6,971).......... 111,169) .0580) 1,362 . 106 
Se 58.0) .0389 16.9 74,763) .0584 14,530 10,986} 2,213 ° E 90,858) .0474| 1,567 0490} 126 
Total Above Cities... .. 289.9) .1944 28.4] 375,247| .2929 69,970 71,215; 11,488) 24,327].......... 479,619| .2502) 1,654 2518) 130 
State Total ......... 678.5| .4550 182.9] 575,575; .4492| 108,405 89,028 15,972) 37,165].......... 810,966| .4229| 1,195| 4,434, 142,894{ .4372 8 
See end of state for ‘‘SM Standard Metropolitan County Areas.” Before using these figures, see explanation page 19. 
ithheld to avoid disclosure. © SM, 1950. 
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“Your Sales Budget by States” begins on Page 148 


_— 


SALES MANAGEMENT 


hd Hé DESERET NEWS: 


is set up to help you 
in the MOUNTAIN WEST 


COMPREHENSIVE 
MARKET ANALYSIS 


The Deseret-News 1950 Con- 
sumer Analysis of the Greater 
Salt Lake Market is an even 
better sales- planning guide 
than last year’s edition. If 
you haven’t received a copy, 
one will be sent free on re- 
quest. 


es “Ss ’ 
is ; zil() 
Cae 


More and More the Best Newspaper Advertising Buy [722A 
in the Mountain West! { 


lh ui) 
KELL 
DESERET NEWS 


Serves the Mountain West—Daily and Sunday 
National Representative: Cresmer & Woodward, Inc. 


MAY 10, 1950 


G 


% 


Copyright by 


a 1949 Retail Sales in Excess of $100 Million 
=a 1949 Retail Sales $50.0 Million to $99.9 Million 


ese | 1949 Retoil Sales $25.0 Million to $49.9 Million 


1949 Retail Sales $10.0 Million to $24.9 Million 


Cities shown are those having 


retail sales of $15.0 million or 
more in 1949 


Saale MANAGEMENT 


UTAH — @/D Standard Metropolitan County Areas 


METROPOLITAN 


COUNTY 
AREAS 


Ogden 


© SM, 1950. 


ae 
Salt Lake City. . 140} 


POPULATION 


—— | 


The “SM” symbols mark original, excle 


ESTIMATES 
BYP am 1/1/50 


Total Families] 
(in % (in 
thou- 


of thou- 
sands) | U.S sands) 


RETAIL SALES—1949 


JM 


ESTIMATES 


FOUR STORE GROUPS 
(in thousands of dollars) 
Dollars 


(in % 


Cc 


thou- of 
sands) | U.S.A. 


81.6) .0547 
272.1) .1825 


a 
77.3 


Drug 


77,474| .0604| 15,382 


House- 


Furn.- 


Radio 


sive estimates by SALES MANAGEMENT. 
EFFECTIVE BUYING INCOME—1949 
ESTIMATES 


oO 
/Q 


of 
U.S.A. 


10,986| 
57,325) 


2,213 
300,217) .2343' 57,965 8,934) 


5,971 


22,239 


-0580 
2122) 1,495) 5,262 


.2128) 117 
Before using these figures, see explanafion page 19 


Dollars are spent by people. To find out who’s doing the 


spending in every state, county and city, See Page 109. 


—adv. 


SALES MANAGEMENT 


The 4-State Unified 
Salt Lake City 
Wholesale Trading Area 


MONTANA 


COLORADO | 


1949 Population - 1,274,100 
Families - - - - 354,100 
1949 Retail Sales - - - - - - $1,161,776,000 
1949 Net Eff. Buying Income - - $1,561,763,000 
Per Family - - - - - - - - - - $4411 


(All Figures Compiled from Sales Management's 
1950 Survey of Buying Power) 


In this “Million” Market, The Salt Lake Tribune-Telegram 
enjoys “Dominance through Confidence”, as shown by 


this impressive readership: 


isis 9 OUT OF 10 FAMILIES Haze 


hie Salt Lake City ABC City Zone 


reach th Nearly PACUMOROLL UES in the 


“ MILLION’ 2 ABC Retail Trading Area 


MARKET ONE BUY DOES THE JOB! 


MAY 10, 1950 


THE BURLINGTON FREE PRESS 


Sells 25% of Vermont's Families! 


Burlington, Vermont’s largest city, has 9% The Free Press . . . Vermont’s largest daily 
of the state’s population—but its retail sales .. . covers the city like a blanket—with this 
. . . $46,145,000 . . . add up to 14.4% of huge “extra” . . . an out-of-town circulation 
the state total. That’s 60% above par! Food that gives the Free Press regional coverage, 

, ; - J equal to one-quarter of Vermont’s families. 
general merchandise, drug and furniture- 


. In selling the fast-growing Vermont market 
household-radio sales top the city’s normal your first move should be a Free Press 
quota by equally big margins. schedule. 


Rg U R L | nt G T O N e . E ® Pp R £ S S Covers Northern-Western Vermont 


SMALL, BREWER & KENT, INC. 


(Other New England States: Connecticut, p. 192; Maine, p. 292; Massa- The “SM” symbols mark original, exclu- 
chusetts, p. 302; New Hampshire, p. 368; Rhode Island, p. 490) sive estimates by SALES MANAGEMENT. 


County City County City County 


Washington Burlington Chittenden St. Albans Franklin 
Bennington ... Bennington Montpelier Washington St. Johnsbury Caledonia 
Brattleboro ¥ Windham Rutland ..+Rutland 


POPULATION RETAIL SALES—1949 WHOLE-| EFFECTIVE BUYING INCOME—1949 

SM ESTIMATES SM SALE 
1/1/50 ESTIMATES 

SALES 


ADVERTISING 
ESTIMATES CONTROLS 


COUNTIES 


FOUR STORE GROUPS 

CITIES (in thousands of dollars) | Qual- 
Families} Gross % of | ity of 

(in | % Furn.- i Z Per | Dollars | U.S.A.| Mar- 
thou- thou- | of General House- of Fam-| from Poten- | ket 

sands) sands) |U.S.A.| Food Mdse. Drug Radio ily | Farming tial Index 


Addison... . 12,100 0095} 3,584 201 . 2,865 .0087| 74 
Bennington. Al. y 19,440, .0151 ata) 4 4,496 .0160| 98 
* Bennington 6] . ; 11,662} .0091 , 984) F J 5 5,028 -0093} 109 

y 23,250 .0182 d 3.731) .0160) 94 
St. Johnsbury .0| .0080! 6) 14,224) .0111| 3,718 


.0084) 105 


| 

Chittenden. .... .0| .0369) a 56 ,969 4,907) 

0223 . 46,145) .0360) 6 ; 7. 5,386 
.0042) . 2,453| .0019) ,003) : 2,941 
.6| .0198 ; 20,938| . 4 e 7 3,044 
St. Albans... 9.0} .0061| 13,332] . 5,128 
Grand Isle........ .7| .0025 ‘ 1,560) . 2,687) . 2,687 
Lamoille.......... .7) .0072) f 9,908| . 3,417 
a 8) .0133) : -0087) , 12,929) . 2,351 


Orleans . oval 19,177) . 954| 3,487 
Rutland... .5| .0306 56,431) . 1,240| 4,664 
Rutland 5} .0124 .0239) 984 ,576) 1,434 32,074) .0167) 1,734] 6,415 
Washington .8| .0267' : . : : : i 4,119 55,373| .0289| 1,391) 
Barre 3.6) .0091 3.4 ; ,765) : 2,230 21,690) .0113| 1,595 
Montpelier . .7| .0058 2 : F 3,426) , 12! 361; 1,111 14,202| -0075| 1,632 


*Withheld to avoid disclosure. © SM, 1950. Before using these figures, see explanation page 19. 


Looking for Something to Shout About? 


TAKE A LOOK AT THESE FIGURES 


e e Barre’s figures are something to shout about! Family income. . . $5,562 . . . tops the U.S. 
average by $1,088. Retail sales . . . $4,601 .. . by $1,611. Food . . . $1,225 . . . by $517. General Mer- 
chandise .. . $743 . . . by $363. Drug. . . $99... by $19. Furniture-Household-Radio . . . $572... 
by $423 

e e Barre’s home county—Washington—is the richest in the state, with $5,175 family income. Selling 
the Barre Market is an easy job when you use the Barre Times. 


THE BARRE TIMES 


Home Newspaper for Washington and Orange Counties Represented by The Julius Mathews Special Agency, /nc. 


546 SALES MANAGEMENT 


WHO WOULDNT GET A SWELLED HEAD? 


Rutland excels in just about everything. This is only part of a story that's 


too big for a single advertisement. 


HERE’S THE MARKET — JUDGE FOR YOURSELF 


INCOME PER CAPITA: $1,734—highest in state—$102 above the next nearest city— 


$641 above the state average! 


INCOME PER FAMILY: $6,415—highest in state—$497 above the next nearest city— 
$2,425 above the state average! 


n 
a QUALITY OF MARKET: 145—highest in state—12% above the next nearest city— 
2 52% above the state average! 
e , , —— 
) RETAIL SALES PER CAPITA: $1,658—highest in state—93% above average for’a city its 
. size—almost double its normal quota. 
of 
o 
. Here’s the way to reach the market 
) The Rutland Herald—with 98% coverage of all homes in the city zone 
} , . 
; and 93% in Rutland County, plus 35% of Windsor County, 14% of 
| Bennington County, 16% of Addison County and 700 homes in other 
counties—thoroughly sells Vermont’s richest area. 
5 
Do you blame us if we have to look for a larger hat? 
4 
8 
: 
| THE RUTLAND HERALD 
2 
5 Rutland, Vermont 
ol 
9 aot ; 
3 Represented nationally by The Julius Mathews Special Agency 
19. 
Rr er VERMONT — (Continued) 
POPULATION RETAIL SALES—1949 WHOLE-| EFFECTIVE BUYING INCOME—1949 SALES 
Gyrp ESTIMATES 5y7) SALE SM ADVERTISING 
1/1/50 ESTIMATES ESTIMATES CONTROLS 
SALES 
COUNTIES | 
enn | pad oh ws 7 ie 
Total | | Families} Dollars Dollars Gross % of | ity of 
(in % | (in (in % Furn.- (in % | Per | Per | Dollars | U.S. A.| Mar- 
thou- of thou- thou- of General House- | Volume thou- of | Cap- | Fam-| from Poten- | ket 
—_— sands) U.S.A. sands) sands) |U.S.A.| Food Mdse. Drug Radio Code sands) |U.S.A.| ita ily | Farming Index 
Windham. ......6.<e. 29.3) 0196} 8.6] 29,574 .0231| 7,150] 2,730] 485 —«1,083].......... 32,380] .0169| 1,105] 3,765, 6,600 98 
Brattleboro......... 13.0} .0087| 3.8] 16,596] .0129) 3,499] 2,150] = 334] 725) 15,976] .0084| 1,229] 4,204).......... 113 
en ee 8]. y 34,876) . 1,007 a er 41,332) .0216| 989) 3,563 8,866 88 
Total Above Cities... 120.7| 0803} 34.2] 161,062| .1257/ 37,035 19,798| 2,947 7,685] bade ay: 178,812| .0934| 1,481] 5,228).......... 1007) 124 
Inc. State Total... 368.8) .2473| 101.01 319,544 .2404| 82,088} 24,907| 6,507| 13,002).......... 402,977 .2103| 1,093| 3,990, 116,538| 93 
ai © SM, 1950. Oe Before using these figures, see explanation page 19. 
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VERMONT 


BE 1949 Retail Sales in Excess of $100 Million 

1949 Retail Sales $50.0 Million to $99.9 Million 
[—_] 1949 Retail Sales $25.0 Million to $49.9 Million 
1949 Retail Sales $10.0 Million to $24.9 Million 


Cities shown are those having 
retail sales of $15.0 million or 
more in 1949 


COPYRIGHT BY 
MANAGEMENT 


(Other South Atlantic States: Delaware, . 204; District of Columbia, . 204; Florida, p. 206; Georgia,, 
_p. 220; Maryland, p. 297; North Carolina, p. 416; South Carolina, p. 494; West Virginia, p. 564) 


VIRGINIA— 


City 
Alexandria 
Bristol .. 
Charlottesville 
Covington 
Danville 
Fredericksburg 
Hampton .. 


County 


. Arlington 
Washington 

.-- Albemarle 
Alleghany 
Pittsylvania 
Spotsylvania 

aus Elizabeth City 


City 
Harrisonburg .... 
Lynchburg 
Martinsville 
Newport News 
Norfolk 
Petersburg 
Portsmouth 


County 


Rockingham 
Campbell 


Dinwiddie 
Norfolk 


City 
Richmond 
Roanoke 
Staunton 
Suffolk 
Waynesboro 
Winchester 


COUNTIES 
CITIES 


POPULATION 
SM ESTIMATES 
1/1/50 


vA 
© 


thou- | of 
sands) | U.S.A. 


RETAIL SALES—1949 
BYLD estimates 


WHOLE- 
SALE 


FOUR STORE GROUPS 
(in thousands of dollars) 


General 
Mdse. 


EFFECTIVE BUYING INCOME—1949 
ESTIMATES 


12,761 


18.5 
8.3) .0056 


10,777) . 
48,598) . 
41,356) . 
22,993) . 


1,985) . 
4,613) . 
4,040) . 


350 
4,824 
4,532 
2,622 
1,860 


1,294 
1,052 
1,075 


617 
741 
746 


1 Albemarle County combined with Charlottesville (independent city). 
2 Alleghany County combined with Clifton Forge (independent city). 
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SALES MANAGEMENT 


MARKET... SS 


~ 


ACCORDING TO “SURVEY OF 
BUYING POWER” FIGURES 


The accompanying chart depicts the gain 


in Vermont’s Buying Power in the ten 


. Al 
VERMONT'S SALES GAIN year period from 1939-1949. The VER- 


1949 over 1939 


punty MONT ALLIED DAILIES have con- 
7 ee —_— 
lenrico SALES tributed to this gain by carrying a strong 
vt as LC 155.69, a a 72 out of every 
que ermont families. 
ogo a +5095 
ederick 
D 

a as MM 23 59. The VERMONT ALLIED DAILIES 
ALES neome TTT) 96.36 are published in the State's Key Markets. 
— 7. carrra AAA 91.4% Their combined circulation area contains 

salah 94% of the State’s Retail Sales Money. 
| ne imcomeMIMIMIIIIIMANIININE, 79.796 - How are YOUR SALES in this growing 
| Vermont Market? 


VERMONT ALLIED DAILIES 


Barre Times . Bennington Banner . Burlington Free Press 


Brattieboro Reformer ° Rutland Herald . St. Johnsbury Caledonian-Record 
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WHY is WAYNESBORO listed ») 


ecoecececececeeceececececee for the first time . 


. . . BECAUSE this city’s rapid rate come and 11 million dollars in 1949 
of growth has pushed it past many retail sales, Waynesboro calls for in- 
markets which were once larger. creased sales cultivation with the 98 
With its 17 million dollar buying in- per cent coverage of the... 

Afternoons except Sunday Small, Brewer & Kent—Representatives 


V IR GI N | A ee (Continued) The “SM” symbols mark original, exely. 


fn Te sive estimates by SALES MANAGEMENT 


POPULATION RETAIL SALES—1949 WHOLE-| EFFECTIVE BUYING INCOME—1949 SALES 
ADVERTISI 
BYP 1/1/50 BYLD estimates ae ESTIMATES CONTROLS: 
COUNTIES : 
ey ; 
ITIES n thousands jars et F: 


General 
Mdse. 


SArlington.........171} 198.9] .1334) 61.1] 111,861) .0873| 31,699] 6,317) 4,555} 4,027].......... 343,763) .1794| 1,728) 5,626 77] .1425) 197 
Alexandria.......... 72.7| .0487| 20.6] 53,918] .0421] 14,039} 5,223] 1,970] 3,1c6] F 108,210] .0564| 1,488| 5,253|.......... 0506} 104 
QAuguela.........0++- 63.1] .0423 15.8) 43,626) .0341/ 8,019] 4,337; 1,193] 2,708).......... 63,710] .0332| 1,010} 4,032} 14,023] .0353| & 


sacesuwbina 2}. : A 3,455 
. 


ceeeeeee> = Be) UOUL 8 =—- eV BARU) CUUOOD ORF FD eee eee eh | aE URU) LUGO) 1,420) 4, 20Ul.. wee ee 
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,546) 3,535 F 42,017; .0219| 1,174) 3,927 


Sssetes 3288 


> 
te 
B 
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ce ‘ 77,692) . 1,312 : 87 
Hampton........... .3| .0049 2.2 16,692] .0131| 2,350 834| 431 ee 10,242) .0053] 1,403] 4,655|.......... .0076} 155 
BE 4 cas anduane 6.4| .0043 1.6 3,258} .0026) 856 * ° ° H 5,049) .0027| 789) 3,156 1,352}  .0030) 70 
See 171} 66.1) .0444 17.4] 11,965] .0093' 4,079 326 114 ek 67,600) .0353| 1,023| 3,885 5,679}  .0293| 66 
| | 
RR, 19.1} .0128 4.8 11,363) .0089) 2,655 483 261 I esitacieces 22,169) .0116/ 1,161) 4,619 9,054] 0110) 8 
| RE See 10.7) .0071 2.6 2,810} .0022| 304 ° 90 ay) Seen ee 7,100} .0037) 664) 2,731 2,381) 0039) 58 
eee 6.4| 0043 1.7 1,789) .0014) 498 * 47 RS 4,707| .0025| 735| 2,769 1,303}  .0025) 58 
ee 23.8) .0160) 5.4 6,095) .0047| 1,300 615) 158 | ae 17,127} .0089| 720) 3,172 7,228)  .0091) 57 
SFrederick............ 30.0) .0202| 7.7] 24,125) .0189 4,881 2,671) a?) 35,961) .0188| 1,199) 4,670 7,697) .0191) % 
Winchester. ........ 14.9] .0100 4.5 21,688) .0169 3,982 2,671 818} 1,471 H 21,840) .0114)| 1,466] 4,853].......... 0128} 128 
NG aes ekdesaden 16.9) .0113 3.8 5,799) .0045 1,064 241 227 eee 16,718| .0087| 989) 4,399 1,163} .0080| 7! 
Gloucester............ 10.1} .0068 2.8 4,292) .0033 911 145 ° OE viccsoeen 8,708} .0045| 862) 3,110 942]  .0046| 6 
Goochland............ 7.9) .0053 1.9 1,370) .0011 250 ° ° et, EN 5,997) .0031| 759) 3,156 1,940] .0029) 5 
Grayson.............. 20.4| .0137 4.8 8,386| .0065 969 1,002 159 15,149| .0079| 743) 3,156 3,100, .0086| 63 
See end of state for ‘‘SM Standard Metropolitan County Areas.” Before using these figures, see explanation pope 10 
3 Arlington County combined with Alexandria (independent city). 4 Augusta County combined with Staunton (independent city). *Withheld to avoid S050. 
5 Campbell County combined with Lynchburg (independent city). 6 Dinwiddie County combined with Petersburg (independent city). © SM, 


7 Elizabeth City County combined with Hampton (independent city). 8 Frederick County combined with Winchester (independent city). 
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Re: oS 


— Opposite page? 


here are 
figures 
which 

do not show 
on the 


The Progress-Index in Petersburg, Virginia has 
a circulation of 14,962 (daily) and 15,087 
(Sunday), concentrated in the Metropolitan 
area (Dinwiddie, Chesterfield and Prince 
George Counties). 


It is 97% Home Delivered. March ‘50 up 
5.5% over ‘49! 


National advertising for 1949 was up 29.3% 
and Local advertising was up 5.8% for the 
same period. 


For January 1950, National lineage up 51.6% 


over ‘49; total lineage up 7% for February 
over ‘49. 


P-I is the first and only member of the 
Southeastern Comics Group in Virginia. 


The John Budd Company will gladly give you 
the rest of the figures. 


Che Progress ~ Index 


PETERSBURG, VIRGINIA 
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The “smu” symbols mark original, exis. 
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POPULATION RETAIL SALES—1949 EFFECTIVE BUYING INCOME—1949 SALES 
ADVERT 
BYP 1/1/50 BY) estimates CLD estimates CONTROL 


COUNTIES 
FOUR STORE GROUPS 
CITIES (in thousands of dollars) 


General 
Mdse. 


Greene 
Greensville . ’ ° 
Halifax. . 5}. i 14,718) . 


Hanover... 3]. J 6,989); . 
9Henrico. 2). J 381,018) . 
ARichmond 0} . 5 368,825) . 
10Henry.... 9). J 26,454) . 
Martinsville ll. : 19,682) . 


eee 8238-~ eee 


- 


Highland. 
Isle of Wight 
liJames City 


King and Queen 
King George 
King William 


$53 82% 


Lancaster 
7 
Loudoun 


Louisa ° ° e 
Lunenburg 4). ls é J 3,078 
Madison 9}. A é e 2,810 


Mathews 1. ° ° Pe\isauntd 3,314 
Mecklenburg 9. ° ° 3,152 
Middlesex 6) . d . ‘ 2,753 


12Montgomery 6}. J d , 507) 3,553 
13Nansemond wi 5]. , ° 4 1,024) 4,087 

Suffolk... a co. t 7 uy ; 1,201| 4,374 
Nelson..... ‘ e ° P i 623| 2,872 


2ztses s2~ #22383 wer 


New Kent... 6). . -0014; 718) 2;873 0016 
14Norfolk . . — -8 .2567 ° 72,998) 38,015 s 502,606) .2622| 1,313) 4,981 ° 2588) 101 
AtNorfolk 1 201.5) . 1351) 220,491) . 49 ,622 33 ,841 296,219! .1545| 1,470) 4,904/.... .1559) 115 


A See end of state for ‘SM Standard Metropolitan County Areas.” Before using these figures, see explanation page 19. 
+ Population estimate does not include about 35,000 service personnel, including *Withheld to avoid disclosure. 
their families, on duty in the area; official 1950 census will include this personnel. © SM 
9 Henrico County combined with Richmond (independent city). 
10 Henry County combined with Martinsville (independent city). | 
11 James City County combined with Williamsburg (independent city). 
12 Montgomery County combined with Radford (independent city). 
18 Nansemond County combined with Suffolk (independent city). ; 
14 Norfolk county combined with Norfolk, South Norfolk & Portsmouth (ind city). 


WHERE DO NATIONAL ADVERTISERS 


get comparable data on local sales potentials? 


National advertisers in all fields—companies such as Colgate-Palmolive-Peet, Ford, General Foods, 
Hiram Walker, Andrew Jergens—set sales quotas and allocate advertising on the basis of data from 


SALES MANAGEMENT’S “Survey of Buying Power” 
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..- has what it takes 


62 

80 
71 

54 
73 
60 
62 
53 
71 
63 
66 
69 
83 


to do business! 


i meal 
— 
= 


|zes z 


Strategic location 3 regularly scheduled airlines 


#5 


World’s greatest harbor Advantageous freight rates 
90 Steamship lines Favorable tax structures 


serving 190 world ports Moderate, equable climate, 


9 trunk line railroads mean annual temp. 59.7° 
25 bus and motor freight lines Ample, adaptable labor supply 
159 piers and loading docks Atlantic Fleet Home Base 
e 275 manufacturing establishments Plans for the future— 
e 4 banks with 21 branches redevelopment projects well under way 


¢ Historic shrine—ocean resort area Two good newspapers... 


NORFOLK LEDGER-DISPATCH 


AND 


NORFOLK VIRGINIAN-PILOT ¥ 


THE JOHN BUDD COMPANY National Representatives 


AY 10, 1950 


For The Tenth PORTSMOUTY 
Successive Year 
Is VIRGINIA’S FIRST CITY 
An Ideal Test Market 


los Aimy Peuantt In Sales Management’s High Spot 
ie is a city market which is a City Retail Sales Estimates 


well defined ones ee | for 
roduct testing—compact, highly indus- ° 
Pialived, and average and steady as to Keep Your Eye on this Record! 
income. It has maintained gains in retail 
sales, both as against the 1939 base and March, 
its pervious year record, for ten straight March, 
years. On its record as a retail market, March, 
it deserves special consideration when March, 
product sales/advertising testing a city March, 
of 75,000 population, on the Atlantic March, 
seaboard . . . And in this market, the March, 
Portsmouth Star is the “open sesame” March, 
to more than 22,000 homes, with 22,500 
E. and 22,713 S. city-zone circulation. 
That's coverage! *Ratio to previous year. 
**Ratio to 1939 


Portsmouth’s Only ’ : , Z Represented 
Newspaper sei , Nationally By 
: Ward-Griffith Co. 


VIR Gl N | A— (Continued) The “SM” symbols mark original, excl 


sive estimates by SALES MANAGEMENT. 


RETAIL SALES—1949 Ho EFFECTIVE BUYING INCOME—1949 


OTR ESTIMATES 
BYP 1/1/50 BYP estimates ESTIMATES 


COUNTIES 
FOUR STORE GROUPS 
CITIES ’ (in thousands of dollars) 


General 
Food Mdse. 


Bes sue | FSFSe 


16 ,682 


~~ 
- 
235 88 


g88 S288 288 
g288 885 £83 


| 
: ee 


420 0112 
, 329 0125! 

A See end of state for “SM Standard Metropolitan County Areas.” *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
15 Pittsylvania County combined with Danville (independent city). © 

16 Prince George County combined with Hopewell 


———e 


All Survey data on this page (and elsewhere) are available on IBM cards at nominal 
cost. These cards, as well as IBM listings of data in the “Survey of Buying Power”, 
regrouped according to your sales territories, may be obtained from the Econometric 
Institute, Inc., 21 E. 63rd St., New York 21, N. Y. Call Sales Management or 
TRafalgar 9-5100. 
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Your KEY Location 
. OLynchburg 
for South Atlantic Sales Bae wr? 


Martinsville 
VIRGINIA O ) Osouth Boston 
DANVILLE, VIRGINIA want exncrnix —— 
a ORerdsville 
Winston- 


Greensboro Rocky 
SalemO _O tent Mount 


DANVILLE, VIRGINIA, strategically located on the Vir- 


ginia-North Carolina border, is your made to order 
South Atlantic Distribution and Manufacturing Fiigh Point RY . 
Center. aleigh 


All of the important markets in the illustra- 
tion are within a 100 mile radius of Dan- 
ville. Three railroads, four major high- 

ways providing “cross roads” motor 
transportation, and two scheduled 
airlines provide rapid, econom- 
ical access to both the popu- 
lous centers and industry 

of the middle Atlantic 
States and the expand- 


bined trade center in Virginia, 
with 1949 per capita retail sales 43% 
above the national average and an in- 

crease of 22% in total Net Effective Buying 
Income for 1949. Pittsylvania County, in 

. which Danville is located, increased its Effective 
ing Southern market. Buying Income almost 12% for an estimated total 
Danville itself is the ae of $99,245,000 in 1949—which includes the total of 
fourth largest com- $49,656,000 for the City of Danville. 


D A N V I L L E, V | q G 4 ~ | A Ideal Location For Your Industry 
Chamber of Commerce © rs eae Sates Terger” 


The “SM”? symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. VIRGINIA— (Continued) 


ogg i RETAIL SALES—1949 ene EFFECTIVE BUYING INCOME—1949 a 

1/1/60 BYP ESTIMATES BY LD ESTIMATES CONTROLS 

COUNTIES ——— 
cities ‘in thousands of dollare) Net F Qual- 
n thousands ars e arm 

Total Families} Dollars Dollars Gross % of | ity of 

(in % (in (in % Furn.- (in % | Per | Per | Dollars | U.S. A.| Mar- 

thou- of thou- thou- of General House- | -Volume thou- of | Cap- | Fam- from Poten- | ket 
sands) | U.S.A.) sands) sands) |U.S.A.| Food Mdse. Drug Radio Code sands) | U.S.A.) ita ily Farming tial Index 


‘weemae: 6} . 0} , . 217 284 Se xsaveeces 21,232) .0111) 1,142) 4,246 6,033} 0101) 81 
SAEs 27.0) .0181 6.5 11,239) .0088 3,069 954 375 Wsatetares 23,604) .0123) 871) 3,616 1,975} .0124) 69 


eee 5.8] .0039 1.4 1,523; .0011 386 ° . it ER 3,334) .0017; 575) 2,381 3,119 .0020; 61 
— aaa 7.0! .0047 1.6 2,656! .0021 829 as ° fe, Sree 6,134! .0032! 876! 3,834 1,417 .0032! 68 
Withheld to avoid disclosure. © SM, 1950. Before using these figures, see explanation page 19. 


WBTM — Danville’s FIRST Station 


1930 — 20th Anniversary Year — 1950 


FIRST IN RESULTS (More than 100 success stories) FIRST IN LOCAL Advertising (Over 500 Local Accounts) 


FIRST IN AUDI 
Winter iasorerer” (46.0—Average 5 periods — Finst IN NATIONAL Advertising (Over 50 National Accounts) 


FIRST IN COVERAGE (BMB) (Danville 97% Total Weekly Au- FIRST IN PUBLIC SERVICE (WBTM has helped in every worthy 
dience—Pittsylvania County 91% Weekly Audience) cause for 20 years) . 


FIRST IN PROMOTION (13 National Awards) FIRST IN NETWORK (ABC) 


WBTM 9 @ 5.00 watts Day—1,000 Watts Nistt — Danville’s Own and Danville Owned 
WBTM-FM = @ 32,000 WATTS Day & Night DANVILLE, VIRGINIA 


MAY 10, 1950 
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astic home needs. No one. Some of the mast. a EP Baty Sy : My r popular Pp % Ke 
ry prices. Huge profits! "Durever, 2781-A “Ad and vomen aes ES a8 res aes andkerchiets. Scarfs, Infants’ = to travel the uf 
lantic Ave., Brooklyn, N. Y. 35 | and 275” Ay and Trimmings. Must be ex-| country. See K. F. 
REZ SAMPLES. Big profits showing ‘. out eling oe pars ont ae Hotel. 9 to 1 only’ 
mazing GLOW-IN-THE-DARK specialties. | (RAtAGY ying de Gs ‘we AY "Exclusive ter-| 35 H 
ouse numbers, pictures, plastic novel- | °* ya» \ . ‘yy a Situations Wa 


¥ b ‘ i Moser Co., 111 Fifth Ave., 
religious and nursery objects, etc.|¥ oe € ae” = nck 
large manufacturer. Madison Mills, 303 an ae J ; RiroN. nes OF. NURSE, ¢ 
fourth Ave., New York, | /% A fe ( ° ou eadd ias t Sat in line for A excellent reference 
ATEX salesmen, send $1.00 for salesmen’s | wijarn 2. anoke 110 # pure, — Ss YOUNG MAN warts ge 
Brings $5.25. ioe m Ro comtOe . . t ‘sample outfit FREE. 
OPTICAN ot oe ° go ms Beacised. Top profits for you|ard Shirt Co. Terre 
300-13 West 9th, Kansas City. Mo. beng eee , ents oer. 85: + Bes or full time. WORLD'S | SELL. MONUMENTS | 
WEST development in Fluorescent— a 9 ‘ Biment. D-71, Spencer, Ind.| Big Cash Profits. W 
TDOOR LIGHTING — offers fabulous | s. “ore Re ee Oe h Wee SRATERNAT COMPANY |P&NION. good plain cod 
portunities to salesmen and distributors. |ers ‘d ait say t { Re FRATERNAL COMPA! Write V-8872, 
, stores, cafes, shops, drive-|invest4 8 ; e-—~ nent ; i \strict manacer's contract 
public buildings. the streets tional nage oO ed applicant The Mac- CLES s Seat. exes 
cities are now being lighted | natio Sum : jon in O maack 817. Alexandria. Va. a oo ee 
ith OUTDOOR fluorescent. If you rate limite ay qa s qcome -o ESMEN-—We have open- |&_P-™. Mondav. 
sales ability and if.you can think in! facts, choo 3 in ‘ . MMe men who are interested |YCUNG LADY, experien 
erms of $10,000 to $15.000 a year, write knowledthaw wwe pu efe Wrosition with a fast-grow- and office work, desirg 
or further information. W. LONG |makine/@ppmh e ea. 35. ™ ion. Our method of {tion with local conce 
W., Illinois St., Dept. -31, Chi- | have af - e a t t <6 ode guarantors excel- Box | 841, F Roanoke 
®* :money, . : , pe mormission basis. Drawing 
“es Rae: rae ee & P pusCar necessary. Experi- REGISTERED P 
lesmen Wanted 36 eye on team t By Tequired as we pro- sires position with 


there is meric. See or write W. L. 7" % ‘ 
IALESMAN for Westinghouse appliances j be friende.w4 “tWrite H-88659, caré 
nd many other items. If you are willing |resentative,..o 3 Janagers! A pen NEAT. COURTEOUS 
nd able we have a real opportunity for | Roanoke, As bey full oetails on 4 graduate, desires imme 


. Phone 3-4504 for evocintment., Rete P. M., Ma a imfirect factory dealer |Night or day work 
; apply unless you are aualifie 36 SUCCESS: - 


act *y any risks, with y oS 

commissionS4¥ NE 3% Bi: riced, fast selling a gg ty e des 
- Rawleigh business |quality sho f 1 : aranteed for life-| where Reference. 

service. |70 styles ehaya aaa its. Box RT 1321, | "ice pooxs 

can expect good profits from jnecessary. ‘2am c . eee. 35 10 ray 

wise at once “whe Dept. jShoes, 371, _O.- ies on each order. 

36 SALESMAN ‘ b See" manufacturer _ selling —_ bee ng - 

For ‘sincere ~ and “ambitious men and tires, motos? o made- to-order dress and_ sport desires position. Write q 

would like to sin Ines. Ability oni, shirts direct to wearer. N. ence | NEAT TTRACTI % 
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ihe “‘sim’’ symbols mark original, exely 


POPULATION RETAIL SALES—1949 EFFECTIVE BUYING INCOME—1949 
SM ESTIMATES 


SALES 
ADVERTISING 
1/1/50 ESTIMATES ESTIMATES CONTROLS 


COUNTIES , 
FOUR STORE GROUPS 
CITIES (in thousands of dollars) Net 
Families Dollars 
(in i y Furn.- (in 
thou- of General House- thou- 
.| sands) S.A, Mdse. Radio sands) 


17Roanoke. . . 7. A ° ° ° 16,676 10,715 154,643 
ARoanoke 4). 26.4 124,707| .097 J 16 ,673 10,675 130,487 


18Rockbridge eae 0]. . 14,257) . ’ 1,209 461 p 832 
19Rockingham 41.6 ° 38,390 ° 1,718 996 

Harrisonburg. ...... 10.1) . >. 7 J 4,809 1,645 .0076) 1,442 
wane 25.2) . " 193 bd 


24.7) . ° ° 217 662 
19.7 ° . , 762 
29.9) . ° ° 689 


Southampton......... 26.5 i F : 791 
20Spotsyivania... 20.8 2 1,276 

Fredericksburg 13.3) . . 7| .017 a P 1,455 
ands 1 


2 wee S@2Saen es8a22 s22Rn 


i 


10.4 


5.4) . 7 
12.2 x I ¢ 1 
Tazewell . spades 43.6) . 5 ¢ . 888 

1,023 


13.6) .0091 ° 8,862) . 


See end of state for “SM Standard Metropolitan County Areas.” Before using these ny see <a page 19. 
7 Roanoke County combined with Roanoke (independent city). *Withheld to avoid disclosurt 
18 Rockbridge County combined with Buena Vista (independent city). © SM, 1950 
19 Rockingham County combined with Harrisonburg (independent city). 
20 Spotsylvania County combined with Fredericksburg (independent city). 


—_ 


Meke's Macthe Joo In 1949, Per Family Effective Buying Income for Roanoke 

again — WSLS’ mascot was $4,943. For Roanoke County, $4,848. Both figures 

= . apd — ae are well ahead of the national average of $4,474. 

she’s Sweet Six-Ten! BMB gives WSLS 41,000 regular listening families —4 
24% increase! In short, the WSLS market continues to be 


one of the steadiest markets for national advertisers — ad 


W 6 L S WSLS continues to sell more and more of this important market! 


Let WEED AND COMPANY TELL YOU THE WSLS 
ROANOKE, VIRGINIA STORY—The Sweetest Virginia Radio Story Ever Told! 


610 KC.-1000 WATTS ... WSLS-FM, Too, Covering 26,000 Square Miles 
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72 
91 
64 
57 
53 
87 


1 | Bg.|s uae sla s 


IDEAL 
TEST MARKET! 


Quality of Market Index 121 


SELECT THE RIGHT TEST MARKET—WRITE FOR INFORMATIVE BOOKLET ‘MARKET TESTISTICS” 
to Sawyer * Ferguson * Walker Co., 60 E. 42nd St., New York-17, N. Y. 


>OO ROANOKE 


TIMES AND WORLD NEWS 
ROANOKE ° VIRGINIA 


SAWYER*FERGUSON* WALKER CO 
National Representatives 


The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. VIRGINIA— (Continued) 


POPULATION RETAIL SALES—1949 EFFECTIVE BUYING INCOME—1949 
JSAM ESTIMATES 


SALES 
ADVERTISING 
1/1/50 GD ESTIMATES ESTIMATES CONTROLS 


COUNTIES 


FOUR STORE GROUPS 
CITIES (in thousands of dollars) 
Families} Dollars 


(in y, Furn.- 
thou- of General House- 
sands) S.A. Mdse. Drug Radio 
21Warwick 0}. J 77,863) . 

Newport News t 9. ° 74,437) . 
22Washington......... 0}. ° 26,949) . 

@iBristol.... Ji -3] . . 17,221) . 


14,320 ’ 5,422 
5,422 


Westmoreland. ...... 8). , 3,467) . 
27,532) . 4,838 


11,196) . 1,853 
2,419) . 1,051 


Total Above Cities... . : -9} 1,293, 587)1. 260,579 1,448,182) . 


1,429 


State Total 788.0] 2,026,658/1. 438,490 , ’ ’ 3,377, 187|1.7618| 1,090) 4,266 


21 Warwick County combined with Newport News (independent city). ’ Before using these figures, see explanation page 19. 
22 ager nny ~ County combined with Bristol (independent city). @ See end of state ‘Multiple Cities.” 
t See also Bristol, Tenn. *Withheld to avoid disclosure. 


In 1949... 55 NEW National Advertisers 
DISCOVERED VIRGINIA’S 3rd Market: 


NEWPORT NEWS °°°"47"200"” 


In 19 50 a YOU ought to be among the wise advertisers who find it profit- 


able to sell this thriving, compact, completely independent market 
. .. covered only by 


THE DAILY PRESS *% THE TIMES - HERALD 


Newport News, Virginia 
REPRESENTED NATIONALLY BY SAWYER-FERGUSON-WALKER CO. 


SOSSSSSSHSHSSSHSSSSHSSHSSHSSHSSHSSHSSHSSSHSSHSSHSHSHSSSS SHHHSSSHSSHSHSHSHSHSSDSSSSHSSHSHSHSHOHSSHHSHSHSHSSSSE 
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IN RICHMOND 


overlook Virginia’s first market. 


a city with a heart. 


HOW TO PUT YOUR BEST FOOT FORWAR) 


If you're looking for national sales you can‘t - 
It’s a city of traditions, a city of pride. It’s 


Fast expanding Richmond is well worth knowing. 
Throughout the metropolitan Richmond market you'll 


discover that The First Stations of Virginia command 
a respect and warmth that add up to advertising results. 
There are good and understandable reasons for this. 


Any Blair man will be glad to explain them. 


WMBG ™ 
WTVR w 
WCOD m 


Pioneer NBC outlets for Virginia's first market. 


Represented nationally by. John Blair & Company. 


First Hlations of Virginia 


Vi eS “Qos - The “SM” symbols mark original, excl 
V IRGINI A— GD Standard Metropolitan County Areas sive estimates by SALES MANAGEMER 
ag. RETAIL SALES—1949 a EFFECTIVE BUYING INCOME—1949 = 
1/1/50 BY 1 ESTIMATES ESTIMATES CONTROLS 

METROPOLITAN <a on n a SALES a 
COUNTY —_ STORE ws » | | . Oat 
| (in thousands of dollars et } arm 
AREAS Total | Families} Dollars eS Dollars Gross % of 
in | & (in (in % | Furn.- {in % | Per | Per | Dollars | U.S.A.) Mar 
thou- of thou- thou- of | General | House- | Volume thou- of Cap- | Fam- from Poten- | ket 
sands) | U.S.A.) sands) sands) |U.S.A.| Food Mdse. | Drug Radio Coda sands) U.S.A.) ita ily | Farming tial | Inde 
Lynchburg..........92 75.4) .0506) 17.6 67,280) 0525. 12,851) 10,812 2,219| 4,625). ... 99,273) .0471| 1.197 i. re .0493| 97 
Norfolk-Portsmouth 110} 557.5) .3738, 148.9) 442,711) .3455, 100,182 52,577; 14,995) 26,007]. . 721,342) .3763| 1,294) 4,844)......... 3664, 8 
Richmond... .. 129] 322.1) .2160 89.4] 388,735) .3034) 80.768) 69,560' 13,042) 23,616].. 486,593; .2538! 1,5111 5,443)........ - 2611) 121 
© SM, 1950. Before using these figures, see explanation page 1. 


Looking for Something? The Table of Contents is on Pages 1, 3 and 5. 
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In Roanoke, Virginia, WROV SPEAKS FOR ITSELF... 


| MON. | MON-FRI.| MON.-FRI. | MON.-FRI. | MON.-FRI. | MON.-FRI. | SUN.-SAT. | SUN.-SAT. | SUN.-SAT. 
- ee .. teepaee! ee | 8A.M.-12.N | 12.3 P. M.| 3 P.M.6 P.M. )12.N-6 P.M.|6P.M.-8 P.M.| 1.8,5- Bling ek 
[+ 4 ¢ 
Mo Homes | | 
a. ~ | Using Sets 18.6 | 22.6 | 20.5 | 23.2 20.9 22.0 38.7 37.4 38.0 
> sr WROV | 245 | 25.3 | 249 | 235 | 404 | 31.5 16.3 12.3 14.3 
= & | Station "B” | 55.6 | 55.5 | 55.5 | 63.5 | 444 | 54.5 | 70.7 | 66.9 68.8 
Station “C” | 19.0 | 19.2 | 19.1 | 13.0 | 15.2 | 14.0 | 12.6 | 18.2 15.4 
WROV For availabilities, call Burn Smith Co., Inc.; or 
Roanoke, Va. Frank Koehler, General Manager, WROV, Roanoke, Va. 
558 SALES MANAGEMENT 
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Again—V irginia’s FIRST* Market! a 
NORFOLK-PORTSMOUTH-NEWPORT NEWS 


Check up!... 
* First—Retail Sales—By 54 million dollars! Getting most for your dollars in this BIG, 


* First—Effective Buying Income—By 234 million dollars! RICH Market? ... Want results—instead of 
* First—Drug Sales—By 1.9 million dollars! 


on on broad claims? . . . Tired of trying to cover 

* First—Furniture Sales—By 5 mill dollars! : 

* First—Population—By 234,739! oa Come this great market from the OUTSIDE—and 

* First—General Business Stability, 1949 compared with 1948 at highest rates? . 
(Sales Management, May 10, 1950, Survey of Buying Power) 


Then get wise about Norfolk- 
Portsmouth-Newport News! 
Consult Metropolitan and County area data in this 


issue of “Survey of Buying Power,” and call Ra-Tel for 
the FULL—the NEW Story—rates and schedule on... 


5 000 watts: 


*CP—1350 Kilocycles 


B. Walter Huffington Serving the Tri-Cities From Portsmouth Represented Nationally by 
General Manager Studios in Norfolk and Portsmouth Ra-Tel Representatives, Inc. 


— 
a 


—_—_ 


VIRGINI A— Standard Metropolitan County Areas — (Continued) 


POPULATION RETAIL SALES—1949 WHOLE-| EFFECTIVE BUYING INCOME—1949 
SM ESTIMATES SALE 


1/1/50 ESTIMATES 
SALES 


SALES 
ADVERTISING 
ESTIMATES CONTROLS 


FOUR STORE GROUPS 
(in thousands of dollars) Farm 
Families} Dollars Gross 
(in (in Furn.- % Per | Per Dollars 
thou- thou- General House- of | Cap- | Fam- from 
sands) | U.S.A.) sands) sands) S.A.| Food Mdse. Drug Radio ‘od sands) | U.S.A.) ita ily | Farming 


> eee a8 ae | 


120.7| .0809} 31.9} 131,085! .1023! — 26,362| 16, 676 4,153) 10,715]..... 154,643] .0807| 1,281 .0871| .08 
The “SM” symbols mark original, exclu- ° *,° 
sive estimates by SALES MANAGEMENT. VIR GINIA— Multiple Cities 
Bristol (Va.)- 
Bristol (Tenn.)...... 32.7| -_ 8.9} 39,606) .0310 sa 1,120) 2,737 | 39,654/ .0208) 1,213) 4, -0241| 110 
| 


ee 
xc 
EMT. 


| & 


*Withheld to avoid disclosure. © SM, 1950. ¥ Before using these figures, see explanation page 19. 


VIRGINIA 


Cities shown are those having % Alexondriq 
retail sales of $15.0 million or f. a 4 a 
more in 1949 f > ee & F: ‘opyright by 
4 Saalet MANAGEMENT 


She 


|S es | 8568 


t& 


| 1949 Retail Sales in Excess of $100 Million 

===] 1949 Retail Sales $50.0 Million to $99.9 Million 
[~] 1949 Retail Sales $25.0 Million to $49.9 Million 
fo] 1949 Retail Sales $10.0 Million to $24.9 Million 


1 | 


ieee sme vate 


WASHIN 


City 
Aberdeen 
Bellingham 
Bremerton 
Centralia 
Chehalis 
Ellensburg 
Everett 


G TON — (ther Pacific States: Catifor- 
~~ TS _hia, p. 165; Oregon, p. 462) 


County 
Grays Harbor 


COUNTIES 
CITIES 


tes 
IMAT 
CLD 11/50 


Families 
(in 


The “SM” symbols mark original, exely- 
sive estimates by SALES MANAGEMENT 


Longview 
Mt. Vernon 
Olympia .-. 
Port Angeles 
Richland 
Seattle 


County 


. -Cowlitz 


Cowlitz 


City 
Spokane .. 
Tacoma 
Vancouver 
Walla Walla 
Wenatchee 
Yakima 


RETAIL SALES—1949 
ESTIMATES 


FOUR STORE GROUPS 


(in thousands of dollars) 


General | 
Mdse. 


Furn.- 
House- 


@adio 


EFFECTIVE BUYING INCOME—1949 
ESTIMATES 


SALES 
ADVERTISING 
CONTROLS 


Farm 
Gross 
Dollars 

from 


Farming 


@Richland 


Chelan 
Wenatchee......... 
Cy sé oscensovwckn 
Port Angeles....... 
RS oon, ae we 


Vancouver... 


Columbia... 


‘0111 


$=: 


gee8 82 #8 


— 
aa 


18,261 
4,157 
12, 165} 


BSERx~ sR eee 2xSSen 


ae BSe3e 


3,115) 


A See end of state for “SM Standard Metropolitan County Areas.” 


@ See end of state ‘Multiple Cities.’ 
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*Withheld to avoid disclosure. 


3 Before using these figures, see oes sal V9. 


Mi, 1950. 
SALES MANAGEMENT 


> 


scatt/e \s SPENDING 


eattle is constructing new public, parochial and university school build- 
.. ings to meet the requirements of its expanding population. This is but 
another indication of the BIGNESS of the Seattle market. 
Of the 19 leading markets in the United States—including such cities as Los 
Angeles, San Francisco, Chicago and New York, Seattle ranks FIRST in retail 
sales per capita, SECOND in effective buying income per capita.* 


| 


In the BIG Seattle market of more than a half million people, advertisers 


know that sales success can be found through concentrated, frequent adver-, 
tising in The TIMES. 


*Source: Sales Management Magazine, Survey of Buying Power, May 10, 1949. 


Bifree, aa 


ae r 


Seta 
“one 


BSEBx 2BRs 2882 2S B88 


™ SEATTLE 


FIRST jn Seattle 


.< 
ss 


4a BSeuke 


. 
7 


Represented by O'MARA & ORMSBEE * New York * Detroit * 


Chicago * Los Angeles * San Francisco 
MAY 10, 1950 
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were NOW-ONE POWERFUL STATION 
«Lr CARRIES TWO TOP NETWORKS 


Va pec KIT’S 5000 Watts Blanket Washington State’s 
—s 4™ Market With Both NBC and ABC Networks 


It requires 5000 watts to cover the large, rich and remote market of Central Washington State . .. 

the 4th market in the state. This favored area includes a huge agricultural area world-famous for 

x * - its quantity and quality of fruit shipments. Yakima County is first in the United States in apple 
and pear production. KIT-land includes the fabulous Hanford (Atomic) Engineering project, 

(NBC and ABC affiliation) with the resulting growth of population. A large part of the expanding Columbia Basin Irrigation 


YAKIM A, WASHINGTON project is centered in KIT-land. Send for complete description of this prime market and of KIT, 
5000 Watts 1280 ke the WEST COAST’S ONLY TWO-NETWORK STATION. 


WASH INGTON — (Continued) The “‘SM’’ symbols mark original, exclu. 


sive estimates by SALES MANAGEMENT, 


POPULATION RETAIL SALES—1949 
JM 


EFFECTIVE BUYING INCOME—1949 
1/1/50 BYD estimates 


ADVERTISING 
ESTIMATES CONTROLS 


COUNTIES 


FOUR STORE GROUPS 
CITIES (in thousands of dollars) 


Furn.-_ 
General House- 
Mdse. Radio 


196,147) . 


1,808) . 
35,192) . 
15,590) . 
2,212) . 


Everett... .. 
Spokane...........154 

ASpokane.......... 
Stevens 


Total Above Cities 1,149.4) . ° 1. 


State Total...........1 2,403.4|1.6119| 765.1| 2,305,488/1.7995) 512,715 3,362,150 


WASHI N GTON— Standard Metropolitan County Areas 


224.0) .1502 72.4) 247,189) .1930 48,542 38,974; 6,574) 11,711)..........] 348,186) .1807 
161] 247.1) .1657; 79.9) 230,761) .1801 55,461 29,538 5,237) 9,619 


W ASHINGTON— Multiple Cities 


149 715.5 -4793| 248.2] 875,221) .6831; 180,890 ye 23,057; 41,749 1,227,258 ‘or 


co-c-cces cf SOB,O17! TERR] 


| 


sil pA na mE aiid 1.7 4,634 sn 388 


we at 1,409) 4,294 


See end of state for “SM Standard Metropolitan County Areas.” Before using these figures, see explanation page 19. 
ithheld to avoid disclosure. 


© SM, 


——— 


Dollars are spent by people. To find out who’s doing the 
spending in every state, county and city, See Page 109. 


—adv. 


—— 
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ais “"No...(Sob!!)...KIR” 


KJR doesn’t reach everybody! 
But KJR does blanket the rich western Washington market, 
where 1,321,100 radio listeners enjoy one of fhe world’s 
richest-per-capita incomes. 

Best of all, KJR’S 5000 watts at 950 kc. cover the 


important area that any 50,000 watts would reach (check 
SEATTLE 5000 WATTS AT 950 KC. your BMB). 


And “the beauty of it is’—it costs. YOU so much LESS! 


y Pr % Talk with AVERY-KNODEL, Inc., about KJR! 
A. Matsfj Y ° G e 
4 Se e for Western Washington... an Affiliate of the American. 


Broadcasting Company 


WAHKIAKUM COWLITZ 


Copyright by 


Sales MANAGEMENT 


CHELANY. 


Wenatchee 


SKAMANIA 


KLICKITAT 


me 1949 Retail Sales in Excess of $100 Million 


Cities shown are those having 
retail sales of $15.0 million or 
more in 1949 


1949 Retail Sales $50.0 Million to $99.9 Million 


pe] 1949 Retail Sales $25.0 Million to $49.9 Million 


1949 Retail Sales $10.0 Million to. $24.9 Million 


WEST VIRGINIA— 


(Other South Atlantic States: Delaware, p. 


204; District of Columbia, p. 204; Florida, p. 206; Seorgia, p. 220; 
Maryland, p. 297; North Carolina, p. 416; South Carolina, p. 494; Virginia. p. 548; West Virginia, p. 564) 


City County City County City County 
Beckley ....--ssccccscccces --Raleigh FOR REE ROT Oe ee Marion Parkereburg ....-- .20+--sccrceses Wood | 
ee ee ee _.Mercer Er re Cabell MN wap inns sew Rees McDowell 
SOOT TEC OEE Kanawha Logan ci mieee ee can wale eee Logan Wheeli Ohio 
Clarksburg .....---.-- ...+++-Harrison DEEDS. bsccachawsebae .. Berkeley WOT oes. cence cseress ones , “ 
SE inte cds. . pkeewekwaeate Randolph Morgantown .............- Monongalia IS iy ceria caveeereoue Mingo 

POPULATION RETAIL SALES—1949 WHOLE-| EFFECTIVE BUYING INCOME—1949 ae - 
SALE 
JM 1/1/50 YD Estimates ESTIMATES CONTROLS 
SALES i 

COUNTIES | 

| | | FOUR STORE GROUPS 
CITIES (in thousands of dollars) S Net Farm Qual- 
Total Families} Dollars ad Dollars Gross % of | ityof 
(in % (in (in % | | Furn.- (in % | Per | Per | Dollars | U.S. A.| Mar 
thou- of thou- thou- of General House- | Volume thou- of | Cap- | Fam- from Poten- | ket 
sands) |U.S.A.| sands) | sands) |U.S.A| Food Mdse. | Drug | Radio | Code sands) |U.S.A.! ita | ily | Farming | tial | Index 

—— “= sac a a | et ws cc - ae 
Barbour........ 19.1 ora 5.1] 5,873] .0046) ‘1, 67| 619, 112) 195 13,701| .0071|  717| 2,686} 2,018] © .0075| 58 
Berkeley... 29.7 0199) 8.2] 18,032| .0141, 4,356) 2,084 682 938 39,699) .0207| 1,337] 4,841 7,186} .0186) 9% 
Martinsburg 16.8) 0113} 4.8] 16,300] .0127| 3, 600| . 682 . H 29,636| .0155| 1,764] 6,174].......... 138) 122 
Boone... 29.5) .0198} 6.4) 11,999) .0093 2,739, 1,351) * 356 22,374| .0117| 758) 3,496 426] .0126| 64 

| | 

Braxton... 21.2) .0142 4.8 5.114) 0040) 1,107) 353 148 140 13,660) 0071) 644) 2,846 1,936 oo 54 
Brooke... 174] 25.5) .0171 6.5] 11,698| 0091) 4,092 661 298 362]... 33,904) .0177| 1,330] 5,216 506} 0150) 88 
Cabell..... 70} 101.1) .0678} 28.2] 100,740) .0787| 19,859! 15,759) 3,003) 6,263 149,858) .0782| 1,482) 5,314 2,150}  .0762| 112 
AtHantington 87.2] 0584) 24.4) 90,264) 0704) 17,346| 15,607| 2,896 . 1 142,395| .0742| 1,633] 5,836].......... 0599) 120 

| | | 

| _ 
Calhoun 11.8 -0080 2.5 2,677| .0021| 416| 168} * ° 8,913) .0046| 755| 3,565 B44] 0045) 3 
Clay..... 14.7) .0098 3.1 3,847) .0030 815 929) ° ° 9,760| .0051| 664) 3,148 417] 0054) % 
Doddridge 10.0} .0067) 2.7 oan -0022 954, ° . * 8,567| .0045| 857! 3,173 1,139 -— 64 

| | 

Fayette. 81.2| .0545| 19.2] 46,059, .0360 7,464) 10,076 806! 1,420)... 78,837| .0412| 971| 4,106 834.0423) 7 
(ite iad 11.2} .0075 2.8 2,565) .0020) 862) . . SE 8,759| .0045| 782) 3,128 1,131] .0044) 8 
SS 8.6! .0058 2.0 3,023! .0023! 615! 168! * - Sa 7,273| .0038! 846! 3,637 4,308 0028! 6 


See end of state for ‘‘SM Standard Metropolitan County Areas.” 


tHuntington is in Cabell and Wayne Counties. 


564 


*Withheld to avoid disclosure. 


Before using these figures, see explanation _ ~ 19. 
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With a 1950 population of 87,200, 
Huntington is West Virginia's largest 
city. 


Industrial Powerhouse 


Huntington is an industrial powerhouse, 
with over 150 manufacturing plants and 
an annual payroll of $60,000,000. 


Market For Over 
WEST VIRGINIA’S Half a Million People 


Situated on the Ohio River where West 
LARGEST CiiF Virginia, Kentucky and Ohio rub should- 
ers, Huntington is the trading hub for 
564,700 people in its 13-county, tri-state 
trading zone. 1949 Retail Sales in this 
area totaled $294,323,000, of which 
Huntington accounted for $90,264,000. 


Circulation Up 86% Since 1939 


Reflecting the steady growth of their 
market, the Huntington newspapers have 
upped their circulation more than 86% 
since 1939, They present advertisers 
with an unusually effective means of 
Represented by covering this dynamic market. 


THE KATZ AGENCY, INC. 


THE HUNTINGTON 
ADVERTISER & HERALD-DISPATCH 


Add to this an FM bonus on WHTN-FM, most powerful FM 


The “SM’’ symbols mark original, exclu- ° 
sive estimates by SALES MANAGEMENT. ee ee FE af : - WEST VIRGINIA— (Continued) 
res RETAIL SALES—1949 a EFFECTIVE BUYING INCOME—1949 a. 
= LE 
JM 1/1/50 ESTIMATES einige BY ESTIMATES CONTROLS 
—— COUNTIES eh) me , 1 are - aut cr? l ] x | 
aon FOUR STORE GROUPS 9 
(in thousands of dollars) Net | Farm ual- 
my Total | Families} Dollars | es nce hee acs Dollars | | Gross | 7%, of | ity. of 
Vood | (in % | (in (in % | Furn.- (in | % Per | Per | Dollars | U.S. A.| Mar- 
thou- | of | thou- thou- of | | General House- | Volume thou- of Cap- | Fam- from Poten- | ket 
ywell sands) U.S.A.) sands)" | sands) |U.S.A.| Food | Mdse. | Drug | Radio Code sands) |U.S.A.| ita | ily | Farming | tial | Index 
——§j— SS ee |———— | —— ——— —— | 
Ohio | Greenbrier ..| 39.3) 0263) 9.5] 17,588) .0137, 4,601 620) 310) 378}..........] 35,302) .0184/ | 898| 3,716) 5,613] .0186| 71 
{ingo | Hampshire 13.0) .0087 3.3 4,054) .0032) 1,246) 183 . 142}... ---| 11,334) .0060) 872) 3,435) = 4,616] .0057| 66 
—_—_— Hancock 174 33.0) .0222 8.1 18,126) .0142) 6,879) 1,056) 386 965 Ee 62,687) .0327| 1,900| 7,739) 655 -0261| 113 
| i | | | 
FISING Hardy 10.6) .0071) 2.4 2,976| -0023 430) 140 60) . oe 10,747 0056) 1,014| 4,478 8,508}  .0049) 69 
ROLS Harrison 82.7| .0554 21.9 60,207) 0470) 14,822| 9,048 1,681; 3,886)... - 102,535) .0535| 1,240) 4,682 3,992 -0519| 94 
les Clarksburg 35.6 -0239) 10.3 46,119) .0360) 10,153 8,036 1,276} 3,675 F 60,525 0316} eff eee -0314} 131 
Jackson teteeceees 16.5! .0111 4.0 4,845! .0038) 769 | 520) 12 102 14,154) .0073 858! 3,539 2,708 -0070! 63 
Pr *Withheld to avoid disclosure. © SM, 1950. Before using these figures, see explanation page 19. 
Mar- — eee — — 
| ket 
Index 
| 59 —— 
| 93 — 
3} 122 
| 64 = 
S| 5A += 
)} 88 
2) 112 — WHTN’s primary coverage area blankets the Huntington 
9| 120 = Market thoroughly at a surprisingly low cost-for-coverage. 
=: 


station in the Central Ohio Valley, and you have a high 


= _ Ss 


5 power, low cost medium for tapping the gold in these hills. : 
6 \ 100,000 families spend $300,000,000 annually in WHTN’s : 
| & § primary area. Better get your share. For rates, availabili- - 
ties and other information, wire, write or phone Pace-Wiles, 
3| 28 Inc., Huntington, W. Va. 
4) 58 ; 
8! 66 
—— 
i 
M, = 
—— 
= 
(ENT 
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SUPERIOR COVERAGE 
OF THE HEART OF 
WEST VIRGINIA’ EST 


RI 
MARKET! 


The evening Daily Mail with 100% cover- 
age of the vital Charleston city-zone will carry your mes- 
sage to thousands of Charleston families who spend nearly 
$138,000,000.00 yearly in the city-zone. This wealthy 
area leads all other state markets by almost 2 to 1 in 
business activity. 


During 1949 the Daily Mail 
carried more Retail Adver- 
tising in the important 
Food, Drug, Furniture and 
Furnishings, Automotive and 
Hardware classifications. In 
General Advertising for 
1949, the Daily Mail showed 
a 20.2% increase over 1948. 


CHARLESTON 1 Hou 


“The Capital City” 


Represented Nationally by WARD-GRIFFITH COMPANY, INC.. 


; The “‘SM’’ symbols mark original, exclu- 
WE S T VIR G INIA— (Continued) sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1949 WHOLE-| EFFECTIVE BUYING INCOME—1949 SALES 
SM ESTIMATES S SALE SM ADVERTISING 
1/1/50 M ESTIMATES ESTIMATES CONTROLS 
io. ee NP es SALES — 
COUNTIES l l 
omnes FOUR STORE gneurs ” Qual 
(in thousands of dollars) et arm 
Total Families} Dollars ae Rt es weircny —s Dollars Gross % of | ity of 
(in % | (in (in % | ] Furn.- (in % | Per | Per | Dollars | U.S.A.| Mar- 
thou- of | thou- thou- of | General House- | Volume thou- of | Cap- | Fam- Poten- | ket 
sands) | U.S.A.) sands) sands) |U.S.A.| Food | Mdse. Drug Radio Code sands) | U.S.A.) ita ily | Farming tial | Index 
Jefferson.......... 17.3| 0116, 4.5, 6,998) .0054] 1,817 a 15,993) .0084) 924) 3,554) 6,518} .0081/ 70 
Kanawha.......... 28] 250.2) .1678) 64.1 008, 208) -1435 40,151 25,955} 4,569) 13,178].......... 317,184) .1655| 1,268) 4,948) 2,310 1593) 95 
ACharieston... 81.5) .0547 23.5 133,248) .1040 25,521 21,576; 3,680 12630 E 143,048) .0746| 1,755 6,087) SE 0794, 145 
Lewis....... : 21.6 ~“ 5.7 10,070) -0078 2,632! 971 336 i abutthare- aaa 21,238) .0110| 983 3,726) 2,318 0107, 74 
Lincoin. eéenns 21.8 0146) 4.7 4,227) -0033 738) 380 . ~ Mateeiwred 11,738) .0062| 538 2,497) 1,236 0070} 48 
RE 70.7; .0474) 15.7 41,398) .0323 5,602) 4,968 =” ae 70,998) .0370) 1,004) 4,522 417 0377; 80 
Logan.. 6.6| .0044 1.8 15,151; .0119 2 354| 2,266 410 1,819 H 10,327} .0054) 1,565) 5,737).......... 0072) 164 
MecDowell........... 103.2) 0692| 23.3 60,155) .0470 9 956) 6,754 744, 2,404 93,863| .0490) 910) 4,028 209 0523) 76 
Welch 8.8) .0059) 2.3 13,956) .0109 2 a 2,041 327 1,346} H 10,824; .0057) 1,230) 4,706).......... 0073) 124 
Marion........ - 71.1) .0477 18.8 50,591) .0395 12,166 i Ses Sf eee 79,066; .0412) 1,112) 4,206 1,646] .0420 88 
Fairmont 33.2) .0223 9.3 34,908} .0272 8,078) 4,683 916 1,899 H 52,607) .0274| 1,585) 5,657).......... 0263| 118 
Marshall......... 174 41.1) .0276 11.1 15,529) .0121 pp 661 410  perere 44,214) .0231 1,076) 3,983 2,744 0207, 75 
hss civebancsns 23.2) .0155 5.9 5,511| .0043) 1,883) 493 : EE 20,281; .0106; 874) 3,437 3,160}  .0097, 63 
Se teak nas ait te 64.8) .0462 16.8 50,181} .0392) 9,940 7,185 1.730) So eee 82,439) .0430 1,198) 4,907 1,746] .0425 92 
Bluefield... . . 27.8! -0186 7.5 31,012! .0242 5,323! 5,776 it. - G 46,070! .0241' 1,657! 6,143).......... 0230) 124 
See end of state for ‘‘SM Standard Metropolitan County Areas.”’ Before using these figures, see explanation page 19. 
ithheld to avoid disclosure. © SM, 1950. 
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BMB reports: 
“The Personality Stations’’ 


deliver West Virginia’s 


*50.65% of Total Population 
*52.38% of Retail Sales 


*56.94% of General Merchandise Sales 


Yes, Broadcast 
Measurement shows that 
PERSONALITY STATIONS 
cover the richer, more lucra- 
tive half of West Virginia, 


where more than 600 million 
dollars is spent annually by 
consumers. Add tothis . . 
the fact that you need only 
ONE advertising order and 
ONE bill . . to earn a low, 
low COMBINATION rate. . 


and you'll see why ‘‘the 
Personality Stations’’ 


are 


West Virginia's biggest 


and best buy! 


WKNA-FM 
Charleston 
950 KC—ABC 


5000 W Day 
1000 W Night 


represented nationally by 
WEED & CO. 


1000 W Day 
500 W Night 


The “SM” 


symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


WEST VIRGINIA — (Continued) 


POPULATION RETAIL SALES—1949 WHOLE-| EFFECTIVE BUYING INCOME—1949 SALES 
JSAM ESTIMATES SALE ADVERTISING 
1/1/50 ESTIMATES oni ESTIMATES CONTROLS 
COUNTIES fp 
—_ ee Fee ‘ Oust 
CITIES (in thousands ars Net arm - 
Total | Families} Dollars = Dollars Gross % of | ity of 
(in % (in (in % Furn.- (in % | Per | Per | Dollars | U.S.A.) Mar- 
thou- of thou- thou- of General House- | Volume thou- of | Cap- | Fam- from Poten- | ket 
sands) | U.S.A.) sands) sands) |U.S.A.| Food Mdse. Drug Radio Code sands) | U.S.A.) ita ily Farming tial Index 
BD, icavexsvecens 22.6) .0151 5.8 10,463) .0081 3,277 844 185 ee 19,829) .0103) 877) 3,419 1,781 -0106; 70 
ee 44.2| .0297 10.0 22,068) .0173 5,570 2,561 a 38,161| .0199) 863) 3,816 481 -0211; 71 
Williamson. ........ 10.3} .0069 2.8 13,241} .0104 2,632 1,829 422 1,745 H 14,846} .0077) 1,441) 5,302}.......... -0084/ 122 
Monongalia........... 56.0) .0375 15.2 39,905; .0311 11,024 5,935 eS Oe 65,912) .0344| 1,177) 4,336 2,075} .0340) 91 
Morgantown........ 26.7| .0179 8.0 31,006) .0242 6,999 5,010 ” ° H 43,806) .0229) 1,641) 5,476).......... -0223) 125 
“SRE Ae 13.4} .0090 3.1 3,024) .0024 861 184 ” ere 8,157} .0043| 609) 2,631 2,642} .0047) 52 
aE ee 8.8) .0059 2.3 2,627| .0020 1,385 : : | Re 7,463) .0039) 848) 3,245 2,069}  .0037) 63 
ee 23.0) .0155 5.2 6,190} .0049 2,016 760 . © Bissacknsve 14,360) .0075| 624) 2,762 1,053} .0083) 54 
i isxiadaiees-oe 174 73.7| .0494 21.1 92,106; .0718 20,694 18,428; 2,658) 7,894].......... 122,195| .0637| 1,658) 5,791 1,642}  .0632| 128 
AWheeling......... 65.4] .0439 19.3 89,343) .0697 19,277 18,428} 2,658) 7,804 E 112,870} .0588) 1,726) 5,848).......... -0591) 135 
Pendieton...,........ 10.2) .0068 2.2 2,628) .0021 122 ? ° Paces 6,806) .0036) 667) 3,094 4,084) .0038) 56 
SR, Sic teusnads 6.5) .0044 1.7 3,308) .0026 970 351 . eT 7,859; .0041) 1,208) 4,623 495] .0037| 84 
Pocahontas........... 13.6) .0091 3.3 4,907} .0038 1,200 112 ° of ea: 12,058) .0062| 887) 3,654 1,605} .0061| 67 
a ae 29.9} .0201 7.4 9,135) .0071 2,753 521 174 "7 ietrenketn 22,841; .0120) 764) 3,087 2,699 0122) 61 
ae Bee 19.3} .0129 4.6 5,795) .0046 1,400 ? - P istywaewws 14,133} .0073) 732) 3,072 1,485} .0076| 59 
eae 90.4) .0606 20.9 56,269} .0439 9,325 11,342) 1,092 2,938) ain aoa 92,650) .0484| 1,025) 4,433 956} .0495) 82 
| ee 19.4) .0130 5.5 28,697) .0224 4,909 2,772 ne 2,737 G 25,413} .0133] 1,310) 4,621).......... -0160} 123 
Randolph............. 30.5) .0205 7.4 16,116) .0126 3,923 2,322 471 SIE ce P8 aan 31,940) .0166) 1,047) 4,316 1,734} .0162) 79 
SD: cei viceceee 10.3} .0069 2.9 12,619} .0098 2,861 471 375 H 16,094) .0084) 1,563) 5,550).......... -0085; 123 
is cine w sda’ 14.1} .0094 3.9 5,002} .0039 1,201 239 148 i eee 11,777) .0061; 835) 3,020 1,549] .0061|; 65 
oe, 19.5| .0131 4.6 6,016) .0047 1,509 605 . ee 15,945) .0083) 818) 3,466 2,226} .0082) 63 
UI ic eccadeds 19.8} .0133 4.8 7,456; .0058 2,001 929 ° Eis rcnccts 15,694) .0082) 793) 3,270 1,457] .0085) 64 
Ee 19.6} .0132 5.3 8,834) .0069 2,939 844 360 re 21,100) .0110) 1,077) 3,981 1,225} .0102| 77 
ng ESR. 12.4} .0083 3.1 4,654) .0036 1,355 267 11 11,135} .0058; 898) 3,592 640} .0056) 67 
PON. ccnciicdeeaeal 11.9} .0079 3.2 5,225) .0041 1,276 282 87 SGecaceeed 12,820) .0067| 1,077) 4,006 846] .0062) 78 
ne ee 18.3} .0123 4.9 6,854; .0053 2,032 521 236 eer 14,722) .0077| 804) 3,004 1,815}  .0079) 64 
ac 35.4) .0238 8.2 5,888) .0046 1,355 168 173 “eae 28,586) .0149) 808) 3,486 1,437 0136; 57 
AtHuntington 
(See Cabell Co.) 
WOO: 5.550 17.7| .0118 3.8 5,368) .0042 891 183 112 Cini svsciet 12,967) .0068} 733) 3,412 421 -0070) 59 
ag ee 22.0) .0148 5.6 9,148) .0072 3,216 352 236 a 22,523) .0117| 1,024) 4,022 1,124) 0110) 74 
WOR. sxinegeonmiodal 5.9} .0039 1.5 1,221} .0009 109 ° ° at SRN 3,741| .0020| 634) 2,494 859} .0021) 54 
a 63.9) .0429 18.5 51,880) .0405 13,036 7,820) 1,634) 3,136].......... 85,259) .0445| 1,334) 4,609 2,583]  .0430) 100 
Parkersburg........ 34.9) .0234 10.7 44,824) .0350 10,356 7,669} 1,383) 3,135 G 55,488) .0289) 1,590) 5,186).......... -0296) 126 
a ee 32.4) .0217 7.1 13,504| .0106 2,139 2,575 186 ee 27,470) .0143) 848) 3,869 444, .0147| 68 
Total Above Cities... . 464.5) .3115; 133.1] 600,688) .4688) 121,625 95,693; 15,121) 37,255).......... 763,949) .3985| 1,645) 5,740).......... -4022| 129 
State Total oa siqvedlimteal 1,982.7/1.3297| 496.0] 1,156,328) .9026| 262,535) 158,130) 27,386] 63,200].......... 2,137,18111.1149| 1,078| 4,309; 112,518] 1.0942) 82 
WEST VIRGINIA— Standard Metropolitan County Areas 
Charleston.......... 28] 250.2) .1678 64.1} 183,789) .1435 40,151 25,955) 4,580) 13,179].......... 317,184) .1655| 1,268] 4,948).......... 1593) 95 
Huntington, W. Va.- 
TT noon 200.0) .1341 53.7} 160,989) .1257 33,763 22,188} 4,623} 9,665].......... 238,268) .1243) 1,191) 4,437).......... 1266) 94 
heeling- 
Steubenville... .. 174, +369.5| .2479| 100.1] 271,647| .2120 78 ,493 35,808} 6,745] 16,227].......... 467,127| .2436| 1,264) 4,667/.......... -2350| 95 


A See end of state for “SM Standard Metropolitan County Areas.” 
THuntington is in Cabell and Wayne Counties. 


1950 


MAY 10, 


*Withheld to avoid disclosure. 


Before using these figures, see explanation page 19. 
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In West Virginia One Newspaper 
Delivers the Heart of the State 


The Gazette's Circulation 
DAILY SUNDAY 
85,335 88,213 
ABC Sept. 30, 1949 


DAILY 
CIRCULATION 
by County 
20% or Better 


Family Coverage 


Kanawha ...... 44,392 
Charleston 
Boone 2,950 
Clay 879 
Fayette 8,340 
Greenbrier 3,204 
Logan 5.566 
Nicholas ...... 2,523 
Pocahontas 1,268 
Putnam 1,112 
Wyoming ..... 1,348 


10% or Better 
Family Coverage 


Braxton 663 
Figures on map indicate depth Jackson 454 
of Gazette’s Family Coverage Mason 854 
(Daily). McDowell 3,046 
Shaded counties are 20% or Raleigh 2.800 
Better Family areas; not F 
shaded, 10% or Better. Roane Lis 

Webster 582 


N THE HEART of Southern West Virginia there are 17 counties with a heavy concentration of population 

and industry. 

Sales Management’s estimates in this volume indicate that 43.65% of West Virginia’s population lives in these 
17 counties and does 41.54% of all buying. 

Charleston is not only the state capitol but it is the trade capitol—the distribution and shopping center for the-+ 
counties—all 17 tied together in a closely-knit, compact unit. 

Charleston’s rapid growth is traceable not only to its own huge chemical and industrial plants, but to selling 
and serving these adjacent areas. Anyone who would seek to separate the city and surrounding communities @- 
trading entities lacks a true sales knowledge of the Charleston Market. 

The Gazette uniquely serves the Charleston Market, hence it has grown with the region to become the most pow 
erful single selling medium within the borders of West Virginia. Remember, Only the Gazette Covers the Rea! 
Charleston Market! 


The Charleston Gazette 


Represented by: SMALL, BREWER & KENT, INC. 
Charleston 30. West Virginia 


993 SALES MANACENEN 


1 


MONONGALIA 
- gontown O 


WEST VIRGINIA 


HEBER 1949 Retait Soles in Excess of $100 Million 

1949 Retail Soles $50.0 Million to $99.9 Million 
1949 Retail Seles $25.0 Million to $49.9 Million 
1949 Retail Sales $10.0 Million to $24.9 Million 


Cities shown are those having 
retail sales of $15.0 million or 
MANAGEMENT more in 1949 


Copyright by 


a 
The “SM” symbols mark original, exclu- : (Other East North Central States: Illinois, p. 232, 
sive estimates by SALES MANAGEMENT. ¥2 Indiana, p. 250; Michigan, p. 323; Ohio, p. 434) ~ WwW I S C Oo N S l N 
City County City County City County 
Antizo ......-. ds: + Reereeee Langlade ee ee ee La Crosse 8. os sy iio WR Oneida 
ee Oe ee Outagamie 0 os gig = elas ding'i no: eran ar ae nee Dane Sheboygan .....----s-secrses Sheboygan 
pS ee ee ee er Ashland BIND | 6.4.06 20's eee omiorcine Manitowoc ree . Portage 
Beaver BD, oa ebay misrwiace Se ne Dodge EE, vs. bw anata a so we eee Marinette DUD“ ptkte tail o5- candconas Douglas 
a Pr eres . -Rock EE ve kxosinial-» races oleae Wood ; Ps 
: , 4 oe eh ee Jefferson 
Chippewa Falls .............. Chippewa PE! (dicks aicin-oves wane cenigs Winnebago Wrauheshe Waukesha 
Eau Claire --.---- -.+++++++Eau Claire EN ods naw ore nenie Wiel Milwaukee mane eh ie tice “* snc 
ee er re Fond du Lac a ghib iy son ck wr idl tb areca ae Green SUIAG «+++. Pe ae akon rR erie Aarat on 
Grom BAF ccc cccccccccccetvoces Brown I ic) oi, SATs cn Gece .- Winnebago Wauwatosa ee Milwaukee 
EE heiwewits ececentacenme Rock EOE AI SS 8 Winnebago Went BIE vo sevevcccepecses Milwaukee 
NN. hs on gd cath h Ck able « o Kenosha os ok ale or @ fae Racine Wisconsin Rapids ..........+...s. Wood 
ag sy RETAIL SALES—1949 —— EFFECTIVE BUYING INCOME—1949 a 
BYP 1/1/50 ESTIMATES ‘sa ESTIMATES NTR 
COUNTIES Pa 
CITIES py tenet on my Net | § 9 
in thousands ars e arm ual- 
Total Families} Dollars Dollars Gross % of | ity of 
(in % (in (in % | Furn.- (in % Per | Per Dollars | U.S.A. | Mar- 
thou- of thou- thou- of General House- | Volume thou- of | Cap- | Fam- from Poten- | ket 
sands) | U.S.A.) sands) sands) |U.S.A.| Food Mdse. Drug | Radio Code sands) | U.S.A.) ita ily | Farrring tial Index 
re ee ee 7.3} .0049 2.1 3,154) .0025 700 ” a SRE 5,322) .0028| 729) 2,534 3,177 -0031| 63 
ee 23.5) .0158 6.5 20,532) .0160 4,608) 2,188  o* Speer 22,098; .0115| 940) 3,400 2,328 -0137| 87 
Ashland June 12.7} .0085 3.5 15,563) .0121 3,508) 2,122 ° 855 H 12,724) .0066; 1,002) 3,635).......... -0086) 101 
Barron - 33.3) .0223 9.0 27,806; .0217 7 1,911 530 Bch wane aa 32,184) .0168| 966) 3,576 19,926 -0194; 87 
| 
Bayfield cs 13.2) .0088) 3.8 8,414) .0066 2,041) 133 174 ae 9,590) .0050| 727) 2,524 3,780 -0062| 70 
NE oc. Seackacue 63 103.0) -0691) 28.2} 119,535) .0933 23,173 14,626, 2,943 oe EE EEE 140,007; .0730| 1,359) 4,965 16,789 .0782| 113 
AGreen Bay ee 59.8) .0401/ 16.9 91,324) .0713) 18,420 13 ,857 2,555 4,422 E 88 ,337 0461 Xe ft? a -0525| 131 
A See end of state for ‘SM Standard Metropolitan County Areas.” Before using these figures, see explanation page 19. 
Withheld to avoid disclosure. © SM, 1950. 


GREEN BAY, WIS. «mony te Wiow: UST 
| 200 CITIES IN 1949 


RETAIL SALES FOOD SALES DRUG SALES 
$91,324,000 $18,420,000 $2,555,000 
GEN’L MERCH. SALES HOUSE.—FURN.—RADIO SALES 
$13,857,000 $4,422,000 


this anche is completely connie by one nedinn 


_ THE GREEN BAY PRESS-GAZETTE 


MAY 10, 1950 


-~ 


Cor 


NBC IN MADISON 


delivers the Madison market 


WIBA DOMINATES LISTENING 


It's true! WIBA delivers a larger share of the daily 
audience, mornings, afternoons, and evenings, than 
all other Madison commercial stations combined! — 
from December '49-January ‘50 Hooper Index 


Write for BMB Coverage Maps 
County-by-County — Day and Night 


amWIBA™ 


25th Anniversary Year 


The Badger Broadcasting Co. 
Radio Park, Madison 5, Wisconsin 
NATIONAL REPRESENTATIVE: Avery-Knodel, Inc. 


Sent 


A RICH 
RADIO AUDIENCE 


in WIBA’s 20-county daytime coverage area, 
189,980 families have radios* 


87,020 families listen to WIBA daytimes throughout 
the week* 


61,700 families listen to WIBA regularly 6 or 7 days 
a week* 


60,340 farm families earn $449,530,000, averaging 
over $7,000 each** 


Retail Sales total $651,984,000*** 
*BMB, Spring 1949 
*=SRDS Consumer Markets, 1949-50 


**%Saqles Management's Survey of Buying Power, 1950 


The “‘SM”’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1949 WHOLE-| EFFECTIVE BUYING INCOME—1949 SALES 
a ESTIMATES SALE ADVERTISING 
M 1/1/50 ESTIMATES ESTIMATES CONTROLS 
OUNTIES Te. OY a ee 7’ _— 
COUNTI | | 
eres | FOUR STORE paaers in , Qua 
ITI | (in thousands of dollars) et arm 
Total | | Families} Dollars Dollars Gross % of | ity of 
(in | % (in (a | % | Furn.- (in % | Per | Per | Dollars | U.S.A.) Mar- 
thou- of thou- thou- | of | | General House- | Volume thou- of | Cap- | Fam- from Poten- | ket 
sands) | U.S.A.) sands) | sands) S.A.| Food Mdse Drug | Radio Code sands) | U.S.A.) ita ily | Farming tial | Index 
a ——|- east ee icing esl inseam ane 
BE cvccccevensese 14.9) .0100 4.2 9,156) .0071) 1 *] 237 183 er 12,861) .0067| 863) 3,062 10,687}  .0075| 75 
Burnett di 9.4 .0063| 2.6 5,433) .0042 Seer 81 a, Se 6,891; .0036| 733) 2,650 3,871}  .0043| 68 
a 16.5) .0111| 4.3 12,574) .0099) 1,860 £ 236 a A 17,668) .0092) 1,071) 4,109 11,872}  .0098) 88 
Chippewa.......... 42.9| .0288| 11.5 32,404 0253, 5,680 862 417 OP 41,675) .0217| 971) 3,624 16,323} .0242) 84 
Chippewa Falls... .. 12.5} .0084 3.6] 14,970] .0117| 2,699 769 215 231) 4H 14,254] .0074| 1,140] 3,959|.......... .0089| 106 
a errr 31.9| .0214) 8.5] 21,690) .0169 3,540 425 318 eee 30,925) .0161| 969) 3,638 20,364, .0174) 381 
*Withheld to avoid disclosure. © SM, 1950. Before using these figures, see explanation page 19. 


Fond du Lac HAS: 


High Agricultural income... . 

High Dairying income... . 
High Industrial income... . 
COMBINED they make a balanced spending power market. 


The Fond du Lac Commonwealth Reporter is the only daily newspaper to sell 
Don’t overlook this important media. 


your product in this market. 


The Fond du Lac Commonwealth Reporter 


Fond du Lac, Wis. 


Reach 96 families out of every 100 in Fond du Lac County 
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SALES MANAGEMENT 


Ber: ane 
tt 


U. S. RETAIL SALES -1.9% 


ON eo ee ee ce 
RICH IN QUALITY 


Retail Sales Change 1948-’49 


@ Throughout the U. S., retail sales 
dropped 1.9% in 1949* 


@ Madison retail sales grew 13.1% 
1949 to $168,145,000* 


@ Madison's quality of market index in- 
creased from 144 in 1948 to 152 in 
1949* 


“Sales Management Survey of Buying Power 1950 


f* 


194 1949 


MADISON NEWSPAPERS, INC. 
RICH IN QUANTITY 


to hoc the rich buying market in 


MADISON wisconsin) 


you need 


@ 100,668 people in metropolitan zone 


@ 100,655 families in 9-county ABC trading zone* 


Get All the Facts, Write 
MADISON 


NEWSPAPERS, 


THE CAPITAL TIMES 


AFTERNOON 


MADISON 1 


THE WISCONSIN STATE JOURNAL 


MORNINGS AND SUNDAY 
, WISCONSIN 
NATIONAL REPRESENTATIVE: Jann & Kelley, 


ree 


Cc. 


Inc. be 


bi 
The “SM” symbols mark original, exclu- , \ a a in ° 
. sive estimates by SALES MANAGEMENT. i ad = a WISCONSIN — (Continued) 
Trp ESTIMATES RETAIL SALES—1949 rs EFFECTIVE BUYING INCOME—1949 pn. 
a Gu ESTIMATES SALES ESTIMATES CONTROLS 
- COUNTIES |! ] ] a 
P . | ae STORE pp sally ‘ . | Qual 
bs ITIE in thousands of dollars et arm ual- 
Total | Families Dollars 7 Dollars Gross | % of | ity of 
> (in % | (in (in % Furn.- (in % Per | Per | Dollars | U.S.A.) Mar- 
thou- of thou- thou- of General House- | Volume thou- of | Cap- | Fam- from Poten- | ket 
x sands) U.S. S. A. sands) sands) | U.S.A Food Mdse. Drug Radio Code sands) (| U.S.A.) ita ily | Farming tial Index 
Columbia 35.9 0241) 10.7 31,684) .0247 6,108) 1,724 642 1,040 ee aad 36,377; .0190| 1,013) 3,400 19,673 -0217| 90 
Crawford 16.3} .0109 4.4 10,143) .0079 1,892) 397 154 By «wasn 12,839) .0067| 788) 2,918 9,771 -0079| 72 
| } | | 
Dane... 94 155.5) .1043) 45.1 199,396) .1557 40,318) 25,164) 6,833) 10,387]....... 228,770) .1194| 1,471) 5,073 44,243 -1272| 122 
AMadiso: 87.2) .0585) 26.9 168,145) .1312 33 , 867| 23,077 6,149 ,398 F 144,227] .0753) 1,654) 5,362].......... -0887| 152 
Dodge. . 52.3) .0351) 14.7 39,944) .0311 7,919) 1,525 683; 1,429 61,677) .0322| 1,179) 4,196 32,236 -0325| 93 
1 Watertown | | 
See Jefferson Co.) | | } | 
4 Beaver Dam 13.3) 0089 4.2 13,541) .0106 2, 882| 1,327) 358| 667 H 18,174} .0094) 1,366) 4,327|.......... .0097| 109 
: Door 24.5) .0164 6 wae 0133 ge 597| 234 Bo ica 24,683) .0129) 1,007) 3,684 10,913 -0137| 84 
: 
Douglas 47 52.5| .0352| 15.6 51,406; .0401) 14,090) 4,074) 1,544) A ae 65,864) .0344| 1,255) 4,222 3,496 -0363) 103 
ASuperior 40.8] 0274| 12.2 46,625) .0364 13,176} 4,074) - far ‘ F 55,765) .0291) 1,367) 4,571).......... -0310} 113 
ee. 26.0) 0175) 7m 18,176} .0142 2,715) 810) 215) a deraeaess 24,561| .0128) 945) 3,411 16,290 -0142| 81 
Eau Claire............ 60.5 0408| 17.5 61,463) .0479 12,253) 5,487, 1,622) -2,441].......... 77,041; .0402| 1,273) 4,402 8,153 -0426) 105 
Zau Claire 46.6) .0312 13.9 54,580) .0426 9,973) a | 1,524) ° G 65,497) .0342) 1,406) 4,712).......... -0361) 116 
| | } 
Florence........... 3.7) .0025 1.0 1,957) .0016 626) . > >) © Be 2,445| .0013| 661) 2,445 899] .0016) 64 
Fond duLac.......... 65.8) .0441 19.6 68,131) .0531 14,681 5,922} 2,225) 3,004].......... 88,496) .0461) 1,345) 4,515 26,207 -0478| 108 
Fond du Lac........ 30.4) .0204 9.1 42,445) .0331 8,978 5,208 1 »743) 2,684 H 43,604; .0227| 1,434) 4,792).......... .0254| 125 
i TTT Ee. 9.1) .0061 6,573) .0052 1,448 172 92| | ER eee 6,515) .0034) 716) 2,715 1,303] .0045) 74 
TM. ..ccauednaaen 41.1) .0276 11.8 33,033) .0258 ‘ial 1,034 al iss cxcs 40,947) .0213| 996) 3,470 28,852 -0239| 87 
ee 23.9) -0160 7.3 24,902) .0194) 4,066) 1,499) 531) Re 25,800) .0135) 1,079) 3,534 21,088 -0158) 99 
LeU inne shinies 7.6| .0051 2.5] 13,547] .0106| 2,320) * | 317] 281 #H 10,348] .0054| 1,362] 4,139).......... 0069} 135 
Green Lake 14.3| 0096) 3) 13,372) .0104) 2,617 489) 236) A 15.495] .0081| 1,084) 3,60° 8,278} .0091| 95 
| | | 
aa TR 19.0, .0128 5.4] 11,928 ” 2.,436| 239) 193, -288}........... 17,910] .0093| 943] 3,317, 16,756] .0100| 78 
cage TE PAA, Sf 8.9) .0059 2.5 7,029) .0055 2,404 292 82) taco cee 6,804) .0035| 764) 2,722 885; .0046) 78 
Jackson. . FS ae 14.6 .0098 4.0 11,017) .0086' 2,272 345! 173 ee 13,488! .0070' 924! 3,372 9,110 -0080! 82 
A See end of state for “SM Standard Metropolitan County Areas.” *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
1 Watertown is in Dodge and Jefferson Counties. © SM, 1950. 
r MAY 10, 1950 571 


And KENOSHA'S sales kept rising! 


The slight national decline in 1949 retail 
sales didn’t faze the Kenosha Market, 
which actually showed a gain in total 


“The Kenosha Market ° 


Population 56,100 Total Retail Sales. .$65,883,000 
sales over the previous year. Effective Buying In- uality of Market 
ME a5 ato ao $80,411,000 SS es 117 


In addition, Kenosha’s already impressive 
Quality of Market Index jumped another 
point to 117—meaning that Kenosha’s 
sales potential is 17 per cent greater 
than indicated by its population. 


* Estimates for Corporate City from 1950 Survey of ‘(Beying Power Power 


KENOSHA NEWS <® 


KENOSHA, 
Circulation ABC City G Trading Zone 18,236 Nat’! Representatives: Jann G Kelley, Inc. 


WISCONSIN 


WISCONSIN— (Continued) 


The “‘SM”’ symbols mark origina 
sive estimates by SALES WANAGEME 


ore Aree RETAIL SALES—1949 — EFFECTIVE BUYING INCOME—1949 a 
ne. BY) ESTIMATES ones ESTIMATES CONTROLS 
COUNTIES . | me eile | 
FOUR STORE GROUPS 
CITIES 7 (in thousands of dollars) Net Farm ual 
Total Families} Dollars Dollars Gross % of | ityot 
(in | % | (in (in | % (in % | Per | Per | Dolars |U.S.A. 
thou- of thou- thou- of General thou- of | Cap- | Fam- from Poten- | ket 
sands) |U.S.A.| sands) | sands) |U.S.A.| Food Mdse. Drug sands) | U.S.A.) ita ily | Farming tial | Index 
SD. asisavcunaen 44.9) .0301 13.4] 44,239) .0346 10,274 2,653 766 50,218) .0262| 1,118) 3,748 19,947}  .0295) 98 
1Watertown........ 13.3} .0089 4.2 18,049) .0141 4,151 2,043 335 16,910) .0089) 1,271) 4,026/.......... -0105) 118 
Juneau.... juad 18.4) .0124 5.2 12,384) .0096 3,144 264 215 17,326) .0090) 942) 3,332 aa -0099) 80 
Kenosha...... ..78 74.4) .0499 yo 75,902) .0593 20,924 7,017; 2,417 100,098; .0522) 1,345) 4,767 9,793}  .0539) 108 
AKenosha 56.1) .0377 15.7 65,883) .0514 17,773 7,017; 2,336 80,411} .0420) 1,433) 5,122).......... 0440) 117 
Kewaunee............ 16.8) .0112 4.4 10,523) .0082 1,448 411 133 15,434) .0081 919) 3,508 9,881 -0088; 79 
LaCrosse.......... 80} 63.8) .0428 — 74,863) .0584 18,067 9,431 1,473 85,300; .0445; 1,337| 4,611 9,313 -0483) 113 
ALa Crosse eu 51.2) .0343 15.3) 61,837; .0482 15,286 9,431 1,400 71,301; .0372; 1,393) 4,660).......... -0399; 116 
Lafayette 18.6) .0125 5.1 12,954) .0101 2,782 226 133 18,439) .0096) 991) 3,615 18,159 -0103) 82 
Langlade 24.3 -0163 6.5 20,381; .0159 4,841 2,069 316 24,299) .0126) 1,090) 3,738 7,931} .0143) 8 
Antigo..... 12.2) .0082 3.5 16,793) .0131 3,589 2,069 ” 14,418} .0075) 1,182) 4,119).......... -0093) 113 
Lincoln. 20.9) .0140 5.8 17,436) .0136 3,491 1,697 397 18,525) .0097| 886) 3,194 5,701} .0117| 84 
Manitowoc 72.1) .0484 19.7 70,251} .0549 16,926 8,207; 1,198 99,264) .0518) 1,377) 5,039 19,060}  .0521)| 108 
Manitowoc 30.5) .0204 8.9 40,114) .0314 10,440 4,468 375 47,704) .0249| 1,564) 5,360).......... -0260) 127 
Marathon leita 78.5| .0526 19.7 65,023) .0607 13,546 6,433; 1,121 87,643) .0457| 1,116) 4,449 28,479}  .0486) 92 
RARE oe: 31.4} .0211 9.1 44,865) .0350 9,297 ° 929 41,170) .0215) 1,311) 4,524).......... .0255) 12) 
Marinette. ........... 38.6) .0259 10.5 29,536) .0231 6,503 5,504 256 35,843) .0187| 929) 3,414 7,537] .0215| 8 
Marinette 17.1 0115) 4.8 18,460} .0144 3,360 5,332 153 16,555) .0086, 968) 3,449).......... -0109) 9 
Marquette 8.6) .0058) 2.5 5,584) .0043 ee 62 7,619) .0040| 886) 3,048 4,140} .0045| 78 
Milwaukee 99} 965.1| .s802) 251.0 1,104,853) .8624) 273,855) 172,260) 30,485 1,417,197) .7393) 1,638) 5,646 8,173]  .7443| 128 
AMilwaukee....... 659.3) .4421 197.6 994,368) .7761 234,023 168,343) 25,803 1,081,376) .5642) 1,640) 5,473).......... 6034) 136 
West Allis.......... 42.8) .0287 11.7 36,460) .0285 11,665 2,301 1,342 72,291) .0377| 1,689] 6,179).......... 0331) 115 
Wauwatosa........ 32.4] .0218] 9.1 18,7821 .0146) 8,050 127 1,113 65 ,003| .0339! 2,0061 7,1431.......... .0257| 118 
A See end of state for ‘SM Standard Metropolitan County Areas.”’ *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
1 Watertown is in Dodge and Jefferson Counties. M 


>» ADD 21% TO WAUSAU’ 


When you check Wausau’s 30,000 population, 
add 21 per cent to get a true picture of this 
market's growing sales potential. 


Sales Management's figures show that Wau- 
sau’s “% of USA Potential” is 21 per cent 
greater than its ““% of USA Population.” This 
gives Wausau a Quality of Market Index of 
121—21 points above the national average 


> 


and 15 points above the Wisconsin State 
average of 106. 


A big factor in this high rating is Wausau’s 
1949 retail sales of $44,865,000, reflecting 
its position as the trading center for an area 
of above average buying power. Here is a 
plus market which promises plus results for 
plus sales and advertising efforts. 


THE WAUSAU DAILY RECORD—HERALD 


Wausau, Wisconsin 


id 


* “Far Away” 


Wausau, Indian for ‘‘f 
away,” is STILL far away 
from metropolitan new:- 
paper coverage . . . hence 
a “must” for every im 
portant schedule. 
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Costs Less 


in Milwaukee 


-25% to (139% 


Less for 


90% Coverage 


MAY 10, 1950 


(ADVERTISEMENT) 


Advertising 


94%, Coverage Cuts Costs—The Milwau- 
kee Journal is read regularly in 94% of 
all homes in the Milwaukee metropolitan 
area—based on 254,000 occupied homes 
as of January, 1950. At one advertising 
cost, you get coverage in Milwaukee 
which requires two or more newspapers 
in most large cities. The savings on sup- 
plementary media will more than pay for 
the added selling power of ROP color in 
The Journal. 


Low Rates Cut Costs—Milline rates of 
The Milwaukee Journal are 25% lower 
than the average for U. S. newspapers of 
comparable size. In fact, the milline rate 
for ROP color in The Milwaukee Journal 
is lower than the milline rate for black 
and white in some comparable papers. 


Home Readership Cuts Cost—Practically 
all Journal circulation is home-read, 
multiple-reader circulation which reaches 
all the family. It is carrier-delivered to 
five times as many City Zone homes as 
any other newspaper in the area, There is 
a minimum of waste in transient sales. 


Buying Power Cuts Costs—Retail sales 
per family in Milwaukee county are 50% 
above the U. S. average. The retail sales 
index for Milwaukee (390 in January, 
1950, based on January, 1939, as 100) is 
22% above the average for all cities as 
large or larger, according to Sales Man- 
agement “High Spot Cities’ index. 
“Better-than-average” buying power and 
retail activity means “better-than-aver- 
age” response to advertising, and lower 
costs per dollar of sales. 


Production Efficiency Cuts Costs—Adver- 
tising rates of The Milwaukee Journal 
are among the lowest in America, because 
it is produced in one of the most efficient 
newspaper plants in the country. 


Volume Business Cuts Costs—The Mil- 
waukee Journal topped all but one news- 
paper in America in 1949 advertising 
volume, Excluding Chicago Tribune 
“Zone” linage, The Journal was first by 
millions of lines. Big volume at lower 
rates is a basic factor in The Journal’s 
linage leadership. 


THE 


Milwaukee Journal! 
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It’s Advertising 4+ Merchandising 
that MOVES the GOODS in 


PPLETON 


WISCONSIN 
/g/ (4th Largest City Zone Market!) 


and its the APPLETON POST-CRESCENT 
THAT DOES THE MERCHANDISING JOB’ RIGHT! 
Write, wire or phone collect today for full details about our 75% 
TIE-IN GUARANTEE—Our 2 times a week dealer contact system 
—Our ANNUAL CONSUMER STUDY! 


Contact: David A. Lindsey, Manager Gen. Advertising 


' ¢ NI ’ at ae ; ; The i symbols mark original, exclue 

WISCONS IN poet (Continued ) 7 _ sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1949 WHOLE-| EFFECTIVE BUYING INCOME—1949 SALES 

SM ESTIMATES JM SALE JSAM ADVERTISING 

1/1/50 ESTIMATES ESTIMATES CONTROLS 

Lie are : oe ea os ee el ee eee A ee! 

COUNTIES l 
FOUR STORE ue 

CITIES (in thousands of dollars Net Farm Qual- 

Total | | Families! Dollars | rt Dollars | Gross % of | ity of 

(in % | (in (in | & Furn.- (in % Per | Per Dollars | U.S.A.) Mar- 

thou- | of | thou- thou- of General House- | Volume thou- of | Cap- | Fam- from Poten- | ket 

sands) | U.S.A.) sands) sands) |U.S.A.| Food | Madse. Drug Radio Code sands) |U.S.A.| ita ily Farming tial Index 

Monroe. ... 31.1) .0208 8.5 22,147) .0173 4,280) 1,154| 448| ee 27,308) .0142 ore 3,213 14,173} .0165) 79 
Oconto 23.9) .0161 6.3 14,151} .0110 3,442 145) 174 396)... wal 17,663) .0093 739) 2,804 11,447] .0112) 70 

| 

Oneida 20.3 0136 5.8 22,680) .0177 5,401 2,030 429 909)... ; 24,317) .0127 1,198! 4,193 a 0144 106 
Rhinelander 10.5 07a 2.9 15,264) .0120 3,291 1,791 275 ° H 13,503} .0071) 1,286) 4,656)....... : .0086| 123 
Outagamie 79.1) .0530 21.6 84,785; .0662 18,227 10,502} 1,732) 4,161)........ 102,134) .0533) 1,291) 4,728 19,896]  .0571| 108 
Appleton : 32.4] .0217 9.4 53,330) .0416 10,843 10,071 1,286} 3,291 G 52,295| .0272| 1,614) 5,563).......... -0304) 140 
Ozaukee 20.2) .0136 5.5 18,368) .0144 3,525 225 215) 380}... 24,017; .0125| 1,189) 4,367 11,109}  .0133) 98 
Pepin 7.3) .0049 1.8 5,965; .0046 Reeseeenene 92 144)... 8,440; .0044| 1,156) 4,689| 4,002} .0046) 94 
Pierce. . 20.6) .0138 5.5 16,848; .0132 2,998 438 236 ae 22,120) .0116| 1,074) 4,022 13,298 -0125) 91 
Polk... 24.6) .0165 6.7 17,855) .0139 2,074 199 378 EE 24,094) .0125 979) 3,596 15,639}  .0137| 83 

| | 

Portage . 34.4) .0231 8.6 26,972) .0211 6,603 2,122 612) 1,090].... 35,703| .0186/ 1,038) 4,152 9,752}  .0203) 88 
Stevens Point 18.8} .0126 4.8 20,823) .0162 4,990 ° 552} 1,040 H 22,346) .0117 1,189) fee .0132) 105 
Price... 15.6) .0104 4.3 13,031) .0101 1,925 238 214 =e 12,472) .0065) 799) 2,900) 5,068}  .0084) 81 
Racine 126] 105.1) .0705 29.7) 115,014) .0898 32,480 10,639} 3,521) 6&,771].......... 153,154) .0799| 1,457| 5,157 13,271 -0803) 115 
ARacine......... 76.2! .0511 22.1 89,941] .0702 25,278 9,812} 3,145! 5,093 G 115,744| .0604' 1,519! 5,237'......... 0615! 120 

ase end of state for ‘‘SM Standard Metropolitan County Areas." Before using these figures, sea explanation page 19. 

*Withheld to avoid disclosure. © SM, 1950. 


The Racine (Whec.) Journal 


*175 , 000, OOO market ........... 
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News of 5 Seminars Wisconsin s rere Market 


==) JANESVILLE DAILY GAZETTE 


a BUYING POWER PROVES THE PONT! 


Income Runs High! 
-@ $146,875,000 Retail Sales* 


$166,250,000 E. B. 1.* 


@ $5,252 per family E.B.1. (City)* 


(Market $4,427) 


@ $33,974,000 Food Sales* 
@ $905 per family Food Sales* 
@ $10,306,000 Gen. Mdse. Sales* 


* Sales Management of Buying Power. 


JANESVILLE DAILY GAZETTE 


TS pe: 
a 
erage of fv 2 Py Gazett, 


reader! 417.43 ‘minutes 


JANESVILLE, WISCONSIN @ GEORGE GRESSMAN, ADYERTISING DIRECTOR 


The “SM” 


symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


WISCONSIN— (Continued) 


ag RETAIL SALES—1949 a EFFECTIVE BUYING INCOME—1949 ADVERTISING 
ES 
1/1/50 ESTIMATES pit BYP ESTIMATES CONTROLS 
COUNTIES 
oun BtOGs Seeees 
CITIES (in thousands of dollars) Net Farm 
Tota! Families} Dollars Dollars . Gross % of | ity of 
(in % (in (in % Furn.- (in % Per | Per Dollars | U.S. A.| Mare 
thou- of thou- thou- of General House- | Volume thou- of Cap- | Fam- from Poten- | ket 
sands) |U.S.A.| sands) sands) |U.S.A.| Food Mdse. Drug Radio Code sands) |U.S.A.) ita ily | Farming tial Index 
Richland . Lawieieanaee 20.6) .0138 5.6 12,555} .0098 2,898 poe 318] We <canscuus 17,700} .0092} 859) 3,161 12,737} .0103) 75 
EE Pee 91.2] .0612 27.3] 107,170) .0836 28 ,059 10,138] 2,964) 3,426).......... 127,452] .0665] 1,398] 4,669 24,267]  .0705) 115 
aah vu we bn oe 32.4] .0218 10.0 43,724] .0342 11,826 4,636 1,503 1,417 H 47,371] .0247] 1,462] 4,737].......... -0270} 124 
Janesville 27.0} .0181 8.0 39,868} .0311 9 ,557 5,097 1,127 1,565 F 42,018} .0219] 1,556] 5,252].......... -0239} 132 
Pivvinadkucvsktaas 15.7] .0105 4.1 11,739} .0092 2,452 425 193 Se wsscaeuss 12,955} .0068} 825) 3,160 7,401; .0083} 79 
NOL: cdssowertens 23.8} .0160 6.5 19,165] ro 3,311 345] 358 Dt accceees 26,099) .0136] 1,097] 4,015 15,983} .0145] 91 
Pi coed idcuseun eke 37.5} .0251 10.9 31,207] .0243 6, 108] 1,592 419 RS 41,361) .0216) 1,103) 3,795 18,312]  .0231} 92 
PT ae ee 9.6] .0065 2.7 8,244] .0065 1,531 145 195 ae 10,413} .0054] 1,085) 3,857 2,225) .0060) 92 
Shawano. kekvoeawis 30.9! .0207 8.1 22,071! .0172 3,276 664 316 ee ee 28,1151 .01471 910] 3,471 16,792! .0167! 81 
© SM, 1950. Before using these figures, see explanation page 19. 


WINTER 1949 HOOPER INDEX 

Mon. Thru Fri.; WCLO Mt ae aR ae 
8to 10 am | 393 | 170 | 146 | -87 | 79 
10 to 12 noon| 184 | 461 | 5.7 | 114 | 61 
12 to 3 pm 31.1 21.5 8.1 12.9 15.3 
3to6pm | 26! 184! 61 | 78 | 235 


WCLO 


OPERATING SCHEDULE 

Mon. Thru Sat.—6 am-12 Midnight 

Sunday—8 am-12 Midnight 
Janesville 


MUTUAL BROADCASTING SYSTEM 


JANESVILLE-BELOIT WISCONSIN MARKET 


200,000 PEOPLE 


$298,216,000 INCOME 


WCLO and WGEZ dominate the diversified indus- 
trial and agricultural Janesville-Beloit area through- 
out the day except for one morning hour. Buy 
this package at one low cost per thousand. 


Daily program schedules and promotion are carried 
in the Janesville Daily Gazette and the Beloit Daily 
News (combined ABC circ. 38,000). 129,000 read- 
ers daily are advised of your radio program; no 
radio campaign hits this market cold. 


WGEZ 


OPERATING SCHEDULE 
Mon. Thru Sat.—6 am-12 Midnight 
Sunday—8 am-12 Midnight 
Beloit 
REPRESENTED BY RAMBEAU 


Write for complete information and your Hooper copy. Get the 
most for your advertising dollar in rich Southern Wisconsin. 


WISCONSIN 


MAY 10, 


19590 


575 


YOU CAN 
CALL YOUR SHOTS 


ON THE 
ARROWHEAD NETWORK 


Which markets do you want to reach . . . agricultural 
—industrial—urban? In Wisconsin and Minnesota, no 
other network of stations can deliver HALF the impact 
of the Arrowhead Network. Get the facts! 


Represented nationally by RA-TEL Reps., Inc. 


WISCONSIN— (Continued) The “SM” symbols mark ori 


iginal, exctu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1949 EFFECTIVE BUYING INCOME—1949 | | sALes 
N 
BY) ESTIMATES ESTIMATES CONTROLS 


1/1/60 


COUNTIES 
CITIES 


FOUR STORE GROUPS 
(in thousands of dollars) 


General 
Mdse. Drug 


14,371; ‘1 
13,902) 1 
171 


—_—— _~_—_ = —_ 
S828 882 S88 


1. 
7. 
0. 
3. 


26 


BS8s8 


4. 
3. 
3. 
3. 
4. 
3. 


ee ee) 
eee? e 

no > 

oo 

© ~ 


15,493) . 


480.0] 2,249,439 2,504 ,461/1. 1,540 


State Total 3,376 .7'2.2646 955.61 3,440,207/2.6882 366,559! 83,236 . 4,377 ,612'2. 


WISCONSIN— Standard Metropolitan County Areas 


Duluth, Minn.- 


1,206! 4,581 


. 47 WV. . 6,892 
2,943 
2,417 
1,473 
. 6,833 
940.6) d J J 32,225 
105.1; .0705 29.7 115,014! -0393) 32,480 10,639; 3,521 
*Withheld to avoid disclosure. © SM, 1950. 


Before using these figures, see explanation pa° 


Dollars are spent by people. To find out who’s doing the 
spending in every state, county and city, See Page 109. 


—adv. 


— 


SALES MANAGEMENT 


(Nes 


«!4 you can cover PAGLES as many 


: Ps 
ule 

ft 

0 counties in Wisconsin by 

| 

| using TWO MILWAUKEE 
} 

: DAILY NEWSPAPERS 

9 

6 

~ In these 39 of Wisconsin's 71 instead of just one... and 
n counties, according to Sales 

- Management's: 1950 Survey of 

i Buying Power, are: 

: 73% ef All Femilies the extra coverage costs 

- 78% of All Retail Sales 

- 79% of All F Ss ° 

ce oe of All Food Sales : only 38c a line 

a 80% of Ali Drug Sales 

108 88% of Gen. Mdse. Sales 

»* 85% of Furn. & Hshid. Sales 

— 76% of Effective Buying * Merchandisable coverage of 20% or more 
. - Power / 


; ilwaukee Sentinel 


Wisconsin's Only Big Morning Newspaper 


MOLONEY, REGAN & SCHMITT, National Representatives 
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WISCONSIN 


{CHIPPEWA 


‘Chippewa Falls [-* 


EAU CLAIRE 


“. Stevens 
Point 


WAUSHARA 


Du Loc 


West Al 


Cities shown are those having Copyright by 
retail sales of $15.0 million or Sale MANAGEMENT 
more in 1949 

a: | 1949 Retail Sales in Excess of $100 Million 


| 1949 Retail Soles $50.0 Million to $99.9 Million 


1949 Retail Sales $25.0 Million to $49.9 Million be t 


1949 Retail Sales $10.0 Million to $24.9 Million 


578 SALES MANAGEMENT 


YELLOWSTON 


NATIONAL PARK 


WYOMING 


Casper 


SWEETWATER 


Fock Sprig 


a 1949 Retail Sales in Excess of $100 Million 


1949 Retail Sales $50.0 Million to $99.9 Million 
[] 1949 Retail Sales $25.0 Million to $49.9 Million 
ES] 1949 Retail Sales $10.0 Million to $24.9 Million 


Cities shown are those having 
retail sales of $15.0 million or 


more in 1949 


Copyright by 
Sales MANAGEMENT 


% 


(Ks 


The “SM” symbols mark original, exclu- 
Sive estimates by SALES MANAGEMENT. 


(Other Mountain States: Arizona, p. 160; Colorado, p. 186; Idaho, p. 230; 


Montana, p. 358; Nevada, p. 367; New Mexico, ‘p. 381; Utan,’p. 540) —~ WY OM 


City County 
eT ee Natrona 
eee re Laramie 


City 
Laramie “ae 
Rock Springs .. 


County 


Albany 


ING 
City County 
kg ec crtiie +e tee Sheridan 


FOrmATION RETAIL SALES—1949 WHOLE. EFFECTIVE BUYING INCOME—1949 am 
YD 1/1/50 BYP EsTIMATES pci ESTIMATES CONTROLS 
COUNTIES l 7 
CITIES ay a . f ohare N F Qual 
in thousands o' ars, et arm ual- 
Total Families} Dollars Dollars Gross % of — 
(in % (in (in % Furn.- (in % | Per | Per | Dollars | U.S.A.) Mar- 
thou- of thou- thou- of General House- | Volume thou- of | Cap- | Fam- from Poten- | ket 
sands) | U.S.A.) sands) sands) | U.S.A Food Mdse. Drug Radio Code sands) |U.S.A.| ita ily | Farming tial Index 
Albany........, 17.9) -0120 5.7 22,748 | -0178 5,176) 1,944) 778 769 24,074) .0126| 1,345) 4,224 4,627 0140} 117 
ramie 14.7} 0099 4.5 21,314] .0166 4,687| 1,944] 778 TE... 5's 21,735] .0113| 1,479] 4,830].......... 0126} 127 
Big Horn, 11.1) .0074 2.9 12,038) .0093 3,125| 1,081| 454 258]. ... 14,049} .0073| 1,256) 4,844 10,281]  .0079| 107 
Campbell 4.9| .0033 1.6 5,720) .0045 1,543) 348 | ° bd 5,058| .0027) 1,032| 3,181 6,422]  .0034| 103 
Carbon 14.3) 0096) 20,496 .0160 4,806 ° 602 h...:. 21,868} .0114) 1,529] 4,970 9,030}  .0124) 129 
Converse 5.6) .0038 7,754) -0081| 1,952) 350 238; ° 8,140] .0042| 1,454) 4,788 5,758}  .0047| 124 
Crook 4.8) .0032 2,944} .0023) 840, . 73 ee 4,225} .0022} 880) 3,250 4,853]  .0024) 75 
Fremont. 14.0) .0094 4.0} 16,031 0125) 3,652) 881 514) . Seay 15,479) .0081| 1,108) 3,870 9,918} 0097) 103 
Goshen. . 11.6) .0078 3.1 10,203) .0079 2,541) 1,026 353! ae 13,186) .0068| 1,137) 4,254 12,676] .0073) 94 
Hot Springs lt  4.0° .0027 1.3 5.036 .0040 1,388 368 243 ee 5,366! .0028! 1,342! 4,128 2,9791 .0031' 115 
*Withheld to avoid disclosure. © SM, 1950. Before using these figures, see explanation page 19. 
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The “SM” symbols mark original, exeiy. 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1949 
SM Baar BY) estimates 


EFFECTIVE BUYING INCOME—1949 


SALE 
GD M ESTIMATES 


S 
ADVERTISING 
CONTROLS 


COUNTIES 
FOUR STORE GROUPS 
CITIES | | 


| (in thousands of dollars) 
Total | Families 


Dollars 


(in | & ( i q% | ~ l 
thou- | of 
sands) | U.S.A.| 


General 
Mdse. 


| Drug 


Furn.- 
House- 
Radio 


(in 
thou- 


sands) Farming 


Johnson. . 
Laramie.. 


Cheyenne aaah 36.9) .03 , 56, . ’ 5, 


Lincoln 


Natrona 

Casper..... 
Niobrara. . 
Park.. 


Platte... 
Sheridan........... 

Sheridan......... 
Sublette 


Sweetwater...... 


Yellowstone National 
Park (Part) 


478| 
751 | 
495 


225 
4,526 
4,526 

274 


5,322) . 
90,327) . 
74,692) . 
13,207) . 


5,354 


75,279) . 
68,413) . 
6,862) . 
31,131) . 


sees 888: 


—>_— S 
Re 8% 


+ 


Total Above Cities 


213,421) . 1,854 


State Total 


453,098| .2364| 1,537 | 


*Withheld to avoid disclosure. 


Before using these figures, see explanation page 19. 


Economic and Market Highlights 
of the Territory of Hawai 


In 1949 the Hawaiian economy was almost paralyzed 
for nearly six months by the most disastrous and costliest 
shipping strike in island history. The strike, called by the 
International Longshoremen’s and Warehousemen’s Union 
(CIO) controlled by Harry Bridges, involved no more 
than about 2000 stevedores, but by virtue of their strate- 
gic position in the island economy, the total cost of the 
159-day economic “blockade” has been estimated at nearly 
$100 million, or about $50,000 per striker. In the light of 
these staggering sums, it seems trivial to speculate as to 
“who won the strike.” Regardless of the final terms, the 
people of Hawaii clearly lost heavily. 

For this reason, the 1949 economic and market statis- 
tics of Hawaii must present a rather melancholy record, 
and we add below the corresponding statistics for 1948 
in order to offer a more balanced view of the Hawaiian 
economic potential. Aside from the effects of the strike, 
there is only slight evidence of a retardation of the extra- 
ordinary boom which, starting with Pearl Harbor, doubled 
the island’s population within three years, as our naval 
and military position was being rapidly strengthened. In 
the post-war boom that followed V-J Day, despite drastic 
reductions in the armed forces personnel stationed on the 
island, economic activity (based primarily on sugar and 
pineapple production, and tourism) reached successively 
higher peak levels every year until 1949. There is no 
question but that this marked growth will be resumed in 
1950. Indeed, when the 1950 population census results are 
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known, it will probably show percentage gains over 1940 
more than twice as great for Hawaii as for the U. S., 
while the 1948 Census of Retail Trade will probably in- 
dicate gains over 1939 of more than 250% for Hawaii 
against about 200% for the mainland. 

The tourist trade particularly has developed very rapid- 
ly in recent years. Making use of regularly scheduled air- 
line accommodations, typical tourists can now enjoy two 
week vacations in Hawaii without spending the same time 
in steamer travel from and to the mainland, as was true 
before the war. In fact, because of the airlines, tourism 
was one of the few phases of Hawaiian activity which was 
not too deeply affected by the 1949 shipping strike. 

Despite the strike, the quality of the Hawaiian market 
remains quite high as revealed by the 1949 figures on per 
capita and per family sales and income. Thus Hawaiian 
per family income and sales were respectively $5066 and 
$3213, as compared with $4474 and $2990 for the main- 
land in 1949. In part, this favorable comparison is due to 
the high average size of family in Hawaii (4.43 persons 
per family) but is also due to relatively high per capita 
income levels, which in turn reflects a level of living which 
must be high enough to absorb the shipping costs from 
the mainland. But even aside from this factor, the sheet 
dollar magnitude of Hawaiian trade justifies the growimg 
practice of considering Hawaii as part of the domestic 
market, to be serviced from a district headquarters 07 
Coast rather than the Export Department. 


SALES MANAGEMENT 


@ Selling Food Products—a Hundred Million Dollars Worth! 


In Food Sales, Honolulu is one of the Superior Markets of the United 
States—marketing over $100,000,000.00 in 1949. 


$ a e 

‘ @ Selling with “The Leader” 

” The EVENING STAR-BULLETIN, in 1949, carried 617,000 lines of 
RETAIL FOOD ADVERTISING—more than all other Hawaii news- 
papers combined! 

The EVENING STAR-BULLETIN, during 1949, carried over 370,000 
lines of NATIONAL’ FOOD ADVERTISING—more than all other 
Hawaii newspapers combined! 

@ Superior Circulation 

40 The EVENING STAR-BULLETIN leads all Hawaii newspapers in 

S. HOME DELIVERED, TOTAL CITY, and TOTAL CIRCULATION— 

in- and has the LOWEST MILLINE RATE in the Territory of Hawaii! 

yail 

za @ Naturally the Leader in Advertising 

“ The EVENING STAR-BULLETIN leads 
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Economic and Market Highlights of Hawaii 


POPULATION (As of Dec. 31) 1948 1949 
All islands ad . 541,372 527,473 
Honolulu County (Oahu) 372,004 355,036 
Honolulu City . 278,016 263,795 
Families, all Islands 121,500 119,000 


Honolulu County (Oahu) drugs 8,605 
Honolulu Co. (Oahu) furn.-house.-radio . 20,614 
a a ee 270,750 
Honolulu City, food 74,674 
Honolulu City, general merchandise . . 39,500 


Families, Honolulu County (Oahu) ...... 95,000 
Families, Honolulu City inte ... 70,500 


EFFECTIVE BUYING INCOME (in thousands) 
All Islands, net 
Honolulu County (Oahu) 
Honolulu City nt 
Net per capita, all islands 
Net per capita, Honolulu County (Oahu) 
Net per capita, Honolulu City . 
Net per family, all islands 
Net per family, Honolulu County (Oahu) 
Net per family, Honolulu City 


RETAIL SALES (in thousands) * 
All islands, total 
All islands, food 
All islands, general merchandise 
All islands, drugs 
All islands, furn.-house.-radio 
Honolulu County (Oahu) total 
Honolulu County (Oahu) food 
Honolulu County (Oahu) general mdse. 


$424,940 
107,950 
62,180 
11,499 

. 25,554 
356,228 
89,065 
54,388 


“Estimates of retail sales for 1948 published in the 1949 Survey of Buy- 
ing Power have been revised in the light of later data on tax collections. 


Honolulu City, drugs . 7,916 
Honolulu City, furn.-house.-radio 18,550 


WHOLESALE SALES (in thousands) 
All Islands $242,355 
... 222,916 
SERVICE BUSINESSES (in thousands) 
ee ee 
Honolulu County (Oahu) . 
CONTRACTING (in thousands) 
ee 
Honolulu County 


CANNING (in thousands) 
All Islands 


AMUSEMENTS (in thousands) 
All Islands 


SUGAR PROCESSING (in thousands) 
All Islands 


$209,846 
192,137 


$ 72,812 
59,818 


$ 68,361 
56,262 


$ 73,408 $ 60,830 


53,096 


$ 64,824 


$ 12,857 


$ 76,494 $ 77,465 


Market Highlights on 
Alaska and Puerto Rico 


Our territorial possessions—Alaska, Puerto Rico and 
Hawaii—have only one marketing characteristic in com- 
mon; they are all almost completely dependent on the 
United States for the supply of commodities entering into 
their retail trade. In this respect they represent favored 
markets for United States manufacturers seeking overseas 
outlets without running into customs barriers. However, 
Alaska and Puerto Rico in all other respects (climate, 
density of population, level of living, etc.) lie at opposite 
extremes. 


Alaska 


The continued influx of veterans and war workers re- 
turning to Alaska has brought Alaska’s civilian population 
in 1950 close to the 100,000 mark. So vast, however, is 
Alaska’s geographical spread (about one-fifth of the size 
of the United States), that its population density remains 
only 16 persons per 100 square miles against a United 
States average of 4400. 

Active military operations and defense construction of 
undisclosed magnitude continue to maintain income and 
sales in Alaska at extraordinarily high levels. Per capita 
income and per capita sales levels are far greater than 
those of the United States, in part because of high trans- 
port charges on imports. Freight rates to Alaska are par- 
ticularly high because of the lack of southbound cargo 
during the greater part of the year. Yet Alaska has a 
favorable balance of trade with the United States in that 
its exports consistently exceed the value of its imports 
from the United States. 


582 


We present below a partial breakdown of Alaskan im- 
ports from the United States in 1947, the last year for 
which such data are available, in order to give marketing 
men some idea of the quantity and kind of commodities 
which Alaskans require of the United States. It must be 
noted, however, that at present a large part of Alaskan 
sales are handled through a small number of Seattle whole- 
salers and also through direct mail orders. Since income 
levels and savings are very high, Alaskans are good pros- 
pects for consumer goods of sufficient value to bear the 
cost of transport. 

Marketing men should rid themselves of the widespread 
notion that Alaska is a vast frozen waste offering only the 
most rigorous of living conditions. The average January 
temperature in Anchorage, Alaska’s largest city, is 11 de- 
grees above zero. Except for Fairbanks, almost all other 
towns have even milder winters. Tourists going to South- 
eastern Alaska require the same type of clothing worn in 
New York or Seattle. 

Most economic activity in Alaska is heavily seasonal, 
which is to say, almost wholly confined to the months of 
April through October. But this is due to the nature of its 
principal industries rather than to climatological factors. 
Thus, Alaska derived close to $125 million last year in 
proceeds from its extensive fish canning and processing 
industry, in which salmon canning is most important. 
Since the other key industries, farming and mining, are 
also highly seasonal, Alaska’s labor requirements reach 4 
very marked peak in the summer months. A smal! pro 
portion of its labor force is in fact made up by single 
transients, many of whom are not even included in the 
population total, and who return to the United States 
periodically. The high proportion of single men (some are 
brought up in connection with short-term construction 
projects) accounts for the very small average size of fam- 
ily in Alaska. And of course, aside from the native Eski- 
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Specific Examples Of How To Use 
Sales Management's 


CANADIAN “SURVEY OF BUYING POWER” 


Just turn this page to find the 1950 Canadian “Survey of Buying Power”—which provides, for the 4th 
successive year, the same kind of data Sales Management has been publishing on U. S. markets for 21 
years. 


the 
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Picking good test markets .. . 


“One of the additional specific uses to which we put the 
Survey of Buying Power is to that of comparing and evaluating 
the results of a test campaign in one, two or three centres— 
as against the potential, and also that of determining good test 
markets where a test campaign is likely to be carried out.” 

—RONALDS ADVERTISING AGENCY, LTD. 


Allocation of advertising budgets . . . 


“The Main purposes for which we use this Survey are: 1. 
Allocation of advertising budgets. 2. Appraisal of sales per- 
formances. 3. Reference of level of merchandising activity 
in individual regions and cities; for which we like to make 
copies available to our executives individually.” 

—YOUNG & RUBICAM LTD. 


Setting sales quotas ... 


“The information has been found most interesting—it has 
been a basis of our Sales Quotas for two years now—and we 
shall be more than pleased to learn if an additional 60 reprints 
are available or not.” 


—PLANTERS NUT & CHOCOLATE CO. LTD. 


Making presentations .. . 


“| have found it very useful when making presentations, as- 
sisting greatly in the allocating and purchasing of space.” 
—STEWART LOVICK & MacPHERSON LTD. 


= reprints of the 1950 Canadian “Survey of Buying Power” 
Sales Management. 


The Canadian “Survey” answers a widespread demand on both sides of the border for a measuring stick 
on Dominion markets comparable to the data established as standard in the U. S. It has now reached 
a status equal to its U. S. partner as the accepted national guide to local market potentials. 


For detailed information on how the “Survey” can be used most effectively, see pages 19 through 57 
at the start of the U. S. “Survey.” A few typical examples of how the Canadian “Survey” has been 
used successfully are shown below: 


Allotting sales territories . . . 


“Our immediate use of the Survey was in allotting sales ter- 
ritories .. . We also use the Survey for determining a markets 
sales potential, planning distribution, allocating our advertising. 
In using it for allocating our advertising, this determines the 
buying of space...” |§ —FINE FOODS OF CANADA, LTD. 


Allocating localized advertising support .. . 


“The figures contained in your 1948 Survey seemed to be the 
only ones available with the result that we have been using 
them for this purpose. We have also used them for locating 
weaknesses in our sales picture and to help in allocating 
localized advertising support.” 

—ARMSTRONG CORK CANADA LTD. 


Locating new branches . . . 


“The purpose of the survey is to determine whether or not 
the present locations of our Branches are the correct ones 
both from the standpoint of freight costs and also distribution 
of business.” —KRAFT FOODS LTD. 


Extending operations in Canada . . . 


“The — — — Company, one of our clients, is very much in- 
terested in extending their operations in Canada, and we would 
like a ‘preview’ of your 1948 sales potential figures for various 
parts of the Dominion.” —RUTHRAUFF & RYAN INC. 


he Canadian “Survey of Buying Power” is distributed both as a part of the full May 10th Sales Management “Survey” issue (18,000 
pies), and as a separate reprint (3,000 additional copies)—reaching U. S. manufacturers and agencies marketing in Canada, Canadian 
ranches of U. S. companies and Canadian manufacturers and agencies. 
executives of all Canadian national advertisers receive copies of the special Canadian “Survey” 
full “Survey” received by regular Sales Management subscribers in these organizations. 


Media Directors of all Canadian advertising agencies and chief 
reprint—in addition to those copies of 


may be obtained while the supply lasts from the New York office of 
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mos and Indians, who make up about one-third of the 
population, the proportion of women to men remains low, 
but is increasing steadily, with the development of “fam- 
ily” life and the rise in the number of permanent residents. 


Puerto Rico 


In contrast to Alaska, Puerto Rico, with 65,400 inhabi- 
tants per 100 square miles, is one of the most densely 
populated rural areas of the world. This population den- 
sity makes the Puerto Rican market quite attractive in 
terms of quantity, but far less so with regard to quality. 
Indeed, its rapidly growing population represents Puerto 
Rico’s most important economic problem for the island’s 
industrial and natural resources are not sufficient to sup- 
port so large a population at a standard of living com- 
parable to that of the mainland. 

Our beneficial influence on the island is discernible in 
many ways, particularly in progress made in education 
and public health. Literacy has increased from 23% in 
1900 to 77% in 1949, surpassing standards set for almost 
all of Latin America. (Note that 37% of all Puerto Ricans 
speak English.) Similarly, the death rate has been re- 
duced from 31 per thousand in 1900 to about 10 per 
thousand today, equal to that of the United States. But 
since the birth rate (41 per thousand) still ranks among 
the world’s highest, the rate of natural increase is par- 


ticularly rapid, offset only in part by an annual emizra. 
tion to the United States of about 30,000 persons. 

Puerto Rico’s lack of industrial self-sufficiency makes 
the island a favored market for the entire range of Avmer- 
ican goods, from food to automobiles. However, a dis. 
proportionate share of the island’s imports go for food, 
which makes up 42% of the retail trade total. Incidentally, 
imports of pork products alone amounted to over $20 
million in 1949. 

The great weight given to food in the Puerto Rican 
budget is of course related to its low per capita income 
of $282, which is less than half that of Mississippi, our 
lowest-income state, though far higher than most of its 
Caribbean neighbors. 

Yet there are good prospects of raising the island's 
income levels, and therefore the quality of the Puerto 
Rican market, for Puerto Rico is well launched on a pro. 
gram of industrialization designed to lessen its depend. 
ence on sugar production. Puerto Rico offers American 
manufacturers a ready supply of government-trained 
workers plus a unique exemption from tax payments to 
either Puerto Rico or the United States for a period of 
12 years. Textile manufacturers particularly, under the 
guidance of the Puerto Rico Industrial Development Board, 
are now finding extremely attractive opportunities for lo- 
cation of plant sites in Puerto Rico. 


Economic and Market Highlights for 
Alaska and Puerto Rico, 1949 


*Including sales of general stores and trading posts. 


1949 
Alaska Puerto 
Rico 
Population, January 1, 1950 (Th.) .. 100.0 2248.3 
PE IE Sine. cnccticecvcs ’ 45.0 456.9 
Retail Sales (Mil. $) ......... F 97.5 505.1 
| 4 re ie 20.0 219.0 
General Merchandise* (Mil. $) .. 35.0 40.0 
«a ) aa 3.5 213 
Homefurnishings and Appliances (Mil. $) 15.4 
Net Effective Buying Income (Mil. $) ........ 165.0 635.0 
feneeee Far Gaetie GBP on. ccs ccweccweccs: 1650 282 
Income Per Family ($) ............... 3660 1390 


Population Mean Temperature 
(In eiiso} (Degrees Fahrenheit) 
aso 
Puerto Rico January July 
EE ee ssees, oe 75 80 
Sian Selene a agin Bed 77.1 75 81 
EE cnc op kas pas'cks 63.8 75 79 
EE sat co tnee ot Aas ee) ’ a 74 80 
a eos < 29.2 72 79 
eee 27.1 73 79 
Alaska 
REE 19.5 11 57 
Fairbanks .. ote ana. 9.0 —12 60 
Juneau ..... oe aor 7.0 28 57 
Ketchikan . bala 7.0 33 58 
Sitka 25 32 55 


Shipments from U.S. to Alaska and Puerto Rico 


Shipments from U. S. of 


Alaska Puerto 

Rico 

(Thousand $)* 
Shipments from U. S. of 

All Commodities . . 116,809 306,646 | Textiles ............... a a 46,689 
= a — frac Cotton manufactures .......... hae ae ed aa 

EEE PORNOP MMT R eo ene esses a i ’ Wood and Paper ................ pica Ua ‘ 
—— " he babii oo aa Furniture and wood manufactures . 3,114 1,662 
po ey ile : ‘ , 235 6788 Paper and paper products ......... .. 1,082 = 
inedible Animal Products ........... . He be -soecesmeieemenpuenieime: Wlima s 
Rene Far toe aa aad Beverages gate ov ae aus Metals and Manufactures, excl. oe .. 12,679 21,353 
Whisky and malt liquors ...... 8.213 3'709 | Machinery and Vehicles ............ .. 22,695 ee 
Canned vegetables and juices 1,559 4.697 Electrical appliances and radios : ao ap 
Confections and chewing gum 762 750 Passenger COPS ....-- 2 ++ vee ’ pe 
Coffee . 763 853 | Chemicals and Related Products ._ 2,817 23. : 
Bakery anced and wheat 846 7,352 Medical preparations ................... 469 a 

_ Rae 21,935 Industrial chemicals ....... te 713 12,1 
er ree 4,178 Soap and toilet preparations : 744 5,286 
Inedible Vegetable Products 3,584 9,489 | Miscellaneous be nesecegecceeeccee: .... 17,405 18 a 

Cigarettes ....... LP Ae 1,783 4,926 Books and printed matter 649 14 


*Data for Puerto Rico relate to the calendar year 1949, but for Alaska, data relate to 1947, the last year available. After April 1948, publics- 
tion of trade statistics between the U. S. and Alaska and Hawaii was discontinued. 


Principal Cities of 
Puerto Rico and Alaska 


Puerto 
Rico 
(Thousand $)* 


Alaska 
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In last year’s Survey for Canada, 
we quoted a forecast made by Finance 
Minister Douglas C. Abbot on March 
21, 1949 that “Canada’s almost unex- 
celled prosperity will continue at least 
another year.” It is a pleasure to re- 
port that here was one official forecast 
that proved accurate. Canada’s post- 
war boom did carry through 1949 with 
only slight evidence of a falling off in 
the remarkable annual rates of growth 
registered in recent years. Thus, while 
the United States underwent a mild 
recession in mid-1949, followed by a 
year-end recovery which barely can- 
celled out the earlier declines, Canada 
registered significant gains in almost 
all sections of her economy, as the 
following rough comparison indicates: 


1948-1949 Change 


Canada_ U.S. 
Industrial Production +-2% -—5% 
Personal Income .... +5% —2% 
Retail Sales ........ +6%  —1% 


It is a popular belief that the Cana- 
dian economy tends to lag behind that 
of the United States by about half a 
year, and it is true that gains in Cana- 
dian income began to taper off in the 
final months of 1949. But there is also 
strong evidence to support the recent 
statement of the United States Am- 
bassador to Canada, the late Laurence 
Steinhardt, that “while the peak of 
Britain’s power was in the past, and 
the peak of United States power is in 
the present, the peak of Canada’s 
power is in the future.” This is the 
key to an understanding of Canada’s 
economic importance—it is a young 
and rapidly growing economy in an 
early stage of the development of an 
extremely rich heritage of natural re- 
sources, 

_ The recent oil discoveries in Alberta 
illustrate Canada’s rapid growth pos- 
sibilities. In the short space of three 
years, Edmonton has become one of 
the most active oil centers in North 
America, offering to the Canadian 

‘st the promise of a new industrial 
‘conomy based on self-sufficiency in 
il. 4s Canada continues to turn more 
ind more to the industrial processing 
of the manifold products of her mines, 
‘orests and farms, she will assume stra- 
_ importance in world affairs as 
been recently underlined by the 
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The Canadian Market 


Population, Retail Sales, Net Effective Buy- 
ing Income for Provinces, Counties and Cities 


initiative and responsibility taken by 
Canadian delegates in the affairs of 
the United Nations Organization. 

American marketing men too are 
becoming increasingly interested in 
Canada, to judge from the growing 
number of inquiries on Canada re- 
ceived by our research department 
last year. We have therefore taken 
great pains to make our special Cana- 
dian Section as useful as possible to 
our American subscribers now operat- 
ing in Canada with or without a Ca- 
nadian manufacturing ‘or assembling 
plant, and to our Canadian subscrib- 
ers who wish to apply the same yard- 
sticks of market measurement which 
SALES MANAGEMENT has developed 
for the States since 1929. 

The same methods and techniques 
which have made it possible to meas- 
ure changes in U. S. A. Potential, Re- 
tail Sales, and Income with a degree 
of accuracy exceeding 95% have been 
applied to Canada by the magazine’s 
Research Department, the staffs of 
Econometric Institute, Inc., and Inter- 
national Business Machines Corpora- 
tion. 

This year the number of officials and 
economists of the Dominion Bureau of 
Statistics who have cooperated with us 
in connection with the Canadian Sur- 
vey of Buying Power include the fol- 
lowing: Mr. Clyde H. McDonald (Re- 
tail Sales); S. A. Abell (National In- 
come); M. E. Fleming (Population) ; 


M. E. K. Roughshed (Employment 
Trends); N. McKellar (Regional Un- 
employment). The cooperation ex- 
tended to us entailed consultation as 
to the reasonability of data on prov- 
inces previously published in the Sur- 
vey, discussions of probable changes 
in 1949 over 1948 and of the regional 
distribution of such changes. A valu- 
able new source of data on regional 
income was made available by the 
Department of National Revenue, 
which published income tax collec- 
tion totals for all major cities. Several 
Provincial agencies offered valuable 
information this year—notably, Mr. 
H. J. Chater, Provincial Statistician of 
Ontario and G. T. Hatcher, Director of 
the British Columbia Bureau of Eco- 
nomics and Statistics. Various mem- 
bers of the staff of MacClean-Hunter 
Publications also offered much useful 
comment, including R. G. Entwhistle, 
D. Gowdy and R. Scott. These Cana- 
dian officials assisted the SALES Man- 
AGEMENT staff in preparing over-all 
Dominion figures, but the full respon- 
sibility for the accuracy of the esti- 
mates by provinces, divisions, counties 
and cities rests entirely on the Re- 
search Department of SM and on the 
Econometric Institute, Inc. 
Newfoundland became the 10th 
Province in the Canadian Federation 
as of April, 1949, and we have there- 
fore included it in our Summary of 
All Provinces (p. 593). The new Prov- 


RETAIL SALES 1941 vs 1949 
(Retail Sales in Thousands of Dollars) 


Province 1941 1949 Gain % 

Prince Edward Island............. $ 15,936 $ 32,614 105 
EE TT Pe 165,034 380,084 131 
New Brunswick. ................. 101,843 214,503 111 
RT 20x cos ox Not vabese cian 818,671 1,949,626 138 
ES ss acs ra tnae doorende 1,406,977 3,268,049 132 
ES Cm ta y= 210,833 566,182 169 
ION, 55% «> wu doneetaten 186,886 541,174 190 
SE £5. sd dic oes nga eaee 221,071 673,216 205 
British Columbia................. 309,573 976,314 215 
a ee ae 43,272 95,200 , 120 
esetaite: Detibe a o ois cb cikts ccied 0% $3,484,174 $8,696,962 150 
*Estimated 


ince, numbering some 350,000 per- 
sons, as of January 1, 1950, lifts Can- 
ada’s total population to over 13.7 
million persons, though the increase 
in sales and income contributed by 
the new area is of far lesser magui- 
tude. Another new feature introduced 
this year is the development, for Can- 
ada, of measurements of net effective 
buying income corresponding to the 
concept of disposable income, after 
direct payment of taxes, which was 
used for all areas in the United States. 
Direct income taxes amounted to an 
average of 6.6% of gross personal in- 
come in Canada in 1949, although the 
figure varies from a low point of 3.2% 
in Prince Edward Island, to 7.7% in 
British Columbia and Ontario. 

With one exception, the civil units 
in Canada are the same as those in the 
U. S. A., the exception being that in 
Manitoba, Saskatchewan, Alberta and 
British Columbia there are no county 
names. Instead, each province is di- 
vided into Divisions, which are synon- 
ymous with Counties, and readers who 
wish to prepare market maps of these 
provinces should request detailed out- 
line maps from the Dominion Bureau 
of Statistics, Ottawa, Ontario. 

The cities shown in the Survey are 
those which in the official Dominion 
Census of 1941 had retail sales vol- 
ume of $4,000,000 or more. Canada, 
despite its vast geographic size, has a 
far more concentrated population than 
the U. S. A., and this cuts the cost of 
sales and advertising. In Canada’s 34 
largest cities live 30% of the people, 
whereas in the U. S. A.’s 34 largest 
cities contain only 23% of the people. 
In fact, the Dominion Bureau of Sta- 
tistics estimates that 60% of the total 
population resides in urban places. 
Sales organizations which want to do 
an intensive local advertising and pro- 
motion job can concentrate in Cana- 
da’s 88 largest cities, which account 
for 69% of the retail sales volume; 
whereas in the U. S. A. the 502 larg- 
est cities account for only 62% of the 
retail sales. 


NEW CITIES 


The cities shown in our Canadian 
Survey may not represent a complete 
listing of urban markets for some pur- 
poses. Thus, there are several cities 
which did not report $4 million of 
sales in 1941 but which now account 
for over $7.5 million of sales. We pre- 
sent here population and retail sales 
figures for such markets otherwise not 
treated in the Survey, though we can- 
not be certain that we have been able 
to account for all such cities. 

Although our urban data are con- 
fined to cities recognized as separate 
corporate entities by the Canadian 
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WHAT CANADIAN FAMILIES BUY AT RETAIL 
Purchased Total and by 4 Store Types on a:Per Family Basis 


Total 


Province Retail 


General 
Merchan- Drug 
dise 


Prince Edward Island 
Nova Scotia 


$1463 
2389 
1807 
2288 
2658 
2831 
2495 
2877 
3019 
1372 
2539 


$228 
364 
309 


Census, mention should be made of 
the recently incorporated city of Pen- 
ticton, B. C. (Population estimated at 
10,000 but no retail sales estimates are 
available. ) 


POPULATION RETAIL 
(in thousands, SALES 
as of (1949, in 
January 1, 1950) millions) 


NEW BRUNSWICK 


Leanington 
New Liskeard........ 
Port Colborne........ 


MANITOBA 
Dauphin 
Portage la Prairie... . 
St. Boniface 


Population Estimates 


The Government in Ottawa made 
Dominion and Provincial estimates of 
population for mid-year 1949, and 


SM distributed this population (by 
counties, divisions and cities) by two 
methods: (1) checking with Cham- 
bers of Commerce, Postmasters and 
Mayors in all of the cities which are 
listed in the Survey and the counties 
of which they are a part; and (2) 
using for smaller counties the same 
proportionment which prevailed in the 
official 1941 Census, and in the official 
1946 Census of Prairie Provinces. 

Readers will note a considerable ex- 
pansion in the number of families over 
other estimates of families which may 
be encountered. This is due largely to 
the adoption for Canada of a revised 
family definition developed by the 
Bureau of the Census in Washington, 
whereby “family” is used synonymous 
ly with “private household.” It thus 
includes all the persons who occupy a 
house, an apartment, or other group 
of rooms, or a room that constitutes 
“separate living quarters.” It includes 
the related family members, and also 
the unrelated persons, if any, such as 
lodgers, servants or hired hands, who 
share the living quarters. A person liv- 
ing alone, or a group of unrelated per- 
sons sharing the same living accom- 
modations as partners, is counted asa 
household. 

The family estimates for provinces, 
counties and cities are base upon 
persons-per-family figures d: veloped 
by the Dominion Bureau of <‘tatistics 
and trace back to the 1941 Census. 
SM Research Department is wel 
aware of the fact that this results 
in only a rough approxima'ion of 
family count by counties and cities, 
but it is believed that the figures are 
sufficiently accurate for sound market 
planning. 

Counties are listed in alphabetical 
order (numerically in the \Westem 
Provinces) and cities are indented 
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In Canada — 


@ THE UNIT COST of most things 
you buy has gone up. Which is to 
say that the value of the dollars used 
in buying them has gone down .. . 


But not the advertising dollar! 


“It takes more dollars to duplicate 
most 1940 schedules!”” Right. That’s 
what deceives many people. But the 
FACT is that circulations and audiences 
have gone’up too; on the average you 
will get just about the same for your 
1950 advertising dollars. 


This is fortunate. For 1950 offers 
salesmanship a 4-fold opportunity: 


1. there is still an enormous backlog of 
“nsatisfied wants 


*Based on a check of Daily Newspaper, 
Magazine and Network Radio costs in proportion 
to homes reached. 


MAY 10, 


1950 


here’s one dollar that still buys what it did 10 years ago’ 


2. Canada has the productive capacity 
to satisfy these wants. 


3. the people have money to pay for 
the things they want 


4. the advertising dollar is a “bargain” 


dollar 


Yes, in 1950 you can reach a greatly 
expanded market, with more potential 
buying power, at no greater advertising 
cost per person than ten years ago. 


These being the facts, there is needed 
only determination for selling, promo- 
tion and advertising to take up again 
in earnest the task of maintaining a 
rapid turnover of goods, and expand- 
ing our markets. 


SINCE 1940, Tiebic 


in Canada have 

gone u 
534%... but disposabl., 
Personal income (after 
taxes) is up 131%! 


And the cost of reachi 
each of these cman 
to-buy People with an 
advertising message (as 
measured by the value of 


re average advertisin 
in major media) 

has hardly 

since 1940,0” Up at all 


WHETHER the problem is to get 
the most out of the advertising 
dollar in increasing sales for a 
product, or in winning understand- 
ing and good will for a whole 
industry, the J. Walter Thompson 
Company believes that good adver- 
tising must begin with FAcTs. 


Advertising itself essentially is a 
technique for isolating facts, and pre- 
senting them so they are accepted and 
acted on. 


Facts about products, plus facts 
about media to reach exactly the 
people who can use these products 
and have the money to pay for 
them . . . these are the daily tools of 
the world’s largest clinic of advertis- 
ing experience . . . the twenty-three 
offices of the J. Walter Thompson 
Company around the world. 

The J. Walter Thompson Com- 
pany, Limited. Offices at: Domin- 
ion Square Building, Montreal; 
Victory Building, Toronto. 


\ 
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$$$ are Bilingual! 


Yes — Canadian money “talks” 
both French and English, for the 
obvious reason that a large part 
of the Canadian market is French 


- +» + reads, speaks and thinks 
French. 


For instance, French - speaking 
farmers took in, in 1949, somewhat 
over $400,000,000. That's a sub- 
stantial sum in any language! 


If you're aiming at the Canadian 


market, don’t forget the French 
farm families of Quebec, Northern 
New Brunswick, Eastern and 
Northern Ontario. They mean too 
much business opportunity to be 
overlooked, or skimped. 


In laying your plans, remember 
that up-and-coming French farm 
monthly, La FERME. Its spectacu- 
lar rise in circulation during the 
past 10 years (it now goes into 
100,000 farm homes, with a reader- 


——_, 


ship of at least 500,000) is prooj 
of its acceptance. And its trans. 
lators will turn your message into 
real farm French, free. of charge, 


La FERME’S translation staff is also well 
equipped to handle all types of commer. 
cial translation (folders, catalogues, etc.) 
on reasonable terms. 


JAFERME 


ames 


822 Sherbrooke St., E. Montreal 
Telephone—FA3639-0 


under the counties of which they are 
a part, with city figures shown in con- 
trasting light-face type. Because part 
of Canada is French speaking, a col- 
umn is provided under “Population” 
for the percentage of population (ac- 
cording to the 1941 Census) which is 
of French origin, i.e., those speaking 
French only, or French and English. 
Many marketing authorities agree 
that the two groups should be added 
together and considered as the seg- 
ment of the population which can be 
reached most effectively by use of 
the French language. Percentage fig- 
ures are given only for those counties 
and cities where this combination ac- 


counts for 10% or more of the popu- 
lation. 


Retail Sales 


It may be remembered that last 
year the Dominion Bureau of Statistics 
made a rather drastic upward revision 
of their previously published estimates 
of the volume of retail sales, a change 
which has been embodied in the SM 
estimates. 

This year the Bureau has intro- 
duced still another upward revision 
based on sample surveys indicating 
the degree of under-coverage of new 
outlets, although this is a factor which 
is admittedly difficult to evaluate. 
Aside from this adjustment, retail 
sales in 1949 gained over 1948 by 
about 6%, with the largest gains cen- 
tered in the Prairie provinces and 
British Columbia. 

Through continuing studies of the 
Dominion Bureau of Statistics on vol- 
ume and price of merchandise move- 
ments, retail sales estimates are avail- 
able on a provincial basis for total re- 
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tail sales and also for the four store 
types, these being food stores, general 
merchandise stores, drug stores and 
stores selling furniture-household-radio 
products. 


SM then breaks these provincial es- 
timates down by counties and cities 
by methods which are based partly on 
projections from the 1941 Census and 
partly on special studies made in lead- 
ing counties and cities. 


The groupings of the four store 
types are those used by the Dominion 
Bureau of Statistics and are precisely 
the same as those used by the Bureau 
of the Census in Washington. Food 
includes all stores selling food primar- 
ily (groceries, meat markets, delicates- 
sens, candy and dairy stores; Drugs 
includes sales of drug stores only; the 
Furniture - Household - Radio includes 
furniture, drapery, curtain and house- 
hold furniture stores, household appli- 
ance dealers, radio and musical instru- 
ment stores. 


Wholesale Sales 


There have been no bench marks 
of Canada wholesale sales by cities 
since the 1941 official Census, and in 
the judgment of SM editors and offi- 
cials of the Econometric Institue, Inc., 
precise estimates of current wholesale 
sales are impossible. Rather than make 
estimates which might have a wide 
margin of error, they have adopted a 
simple Code system which shows at a 
glance the relative importance of a 
city in wholesale sales, but does not 
attempt to show dollars and cents 
figures. 

The code letters under this classifica- 


tion are the same as those used for the 


U. S. A., and are to. be interpreted a 
follows: 


Code Letter Volume Code 


(Million $) 


over 2,500 
1,000—2,500 
500—1,500 
250— 500 
100— 250 
50— 100 
25— 50 
under 25 


TOAMOOeS 


Net Effective Buying Income 


The first column under this head- 
ing shows in thousands of dollars the 
net effective buying income (after 
payment of income taxes) from al 
sources such as salaries, wages, divi 
dends and entrepreneurial income, it- 
cluding farm income. 


The Dominion Bureau of Statistics 
provided SM with estimates of per 
sonal income (before taxes) for Cat- 
ada and the provinces (including 
Newfoundland) for 1948, which were 
then projected to 1949 and distrib- 
uted among the various counties a0 
cities according to a formula originally 
devised in 1929 in the course of est 
mating income for similar USA civil 
divisions. 

The county and city figures—just 
in the case of similar figures for pop 
lation and retail sales—are further 1 
fined to show per cent of Canada. Still 
further refinements are the Per CaP 
ita and Per Family Income figures 
straight arithmetical computations de- 
rived by dividing total net effective 
buying income by the number of it 
habitants and the number of families. 
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MAKE YOUR PRODUCTS 


The Canadian Farmer posses- 
ses great purchasing power. 
Our booklet on the farm Cane, THE 
3 2 ADian Far 
market is available to pros- Marxey *™ 
pects interested in utilizing 


McKim services. 


Progressive merchandising 
means increased sales. Our 
summary of the Canadian 
drug market has been of 
value to our clients. 


English sales messages trans- 
lated directly into French lose 
their idea and impact. The 
McKim booklet on French 
Canada shows why this is 
G specialized market. 


McKIM IS STILL | 
GROWING 


Gross National Income of Canada 
B McKim Advertising Limited Gross National Billings 
100% 
a 100% 


if 


mi 228% 
een ema hates 
a men (262% 
Se oR NBC 276% 
= 299%, 
0 mem 9. te sence 281% 
*~ .... not available 


| | SEED 313% 
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IN THE COMPLEX 
CANADIAN MARKET 


Thirteen million people with more than ten 
billion dollars to spend—make a profitable 
market for your products. But it’s a market of 
two languages and a multitude of traditions, 
tastes and habits. For advertising geared 
to the Canadian people, with top-flight 
creative and merchandising staff at your 
service, consult McKim Advertising, Limited. 
Write the President, at 47 Fraser Avenue, 


Toronto, Ontario. 


ADWE RTIsI NG 


dried 


MONTREAL TORONTO 
VANCOUVER 


WINNIPEG 
LONDON, ENG. 


British 
Columbia 


Next Magazine 


16% Next Magazine 


19% 


In ALL 5 marketing areas Reader’s Digest gives 


gents? 


=e 


Lowest Cost per Page of any Magazine 


in Canada 


Reader’ Digest 


276 St. James St. West. Montreal 50 King St. West, Toronto 


8 W. 40th St., New York City. 


Sales-Advertising Controls 


The column, “% of Canada Poten- 
tial,” is based upon a comparable col- 
umn in the U. S. A. section which is 
widely used in setting sales quotas 
and allocating advertising appropria- 
tions. Readers will find a detailed ex- 
planation of this weighted figure in 
the section that follows, called, “Sam- 
ple Analysis of Canadian County and 
City.” 

The last column, “Quality Market 
Index,” is a measure of the purchasing 
ability of each county and city, as 
compared with the Dominion. It is 
constructed by dividing the % of Can- 


RD. 
24% 


Next Magazine 


13% 


jeowerr 
’ 


PENETRATION | 


y general magazine in Canada | 


(English) 


RD. 
17% 


Next Magazine 
13G 
Next Magazine 


13% 


Source: Audience Study of Canadian Magazines, | 
Canadian Advertising Research Foundation 


ada Potential by the % of Canada 
Population. The Dominion is the base, 
100. This column is designed espe- 
cially for sales and advertising execu- 
tives who are considering intensive 
campaigns in a selected list of above- 
average counties and cities. Those 
counties and cities which have an in- 
dex figure markedly higher than the 
Dominion (100) are likely to be the 
ones where intensified promotional 
campaigns should bring the greatest 
returns, provided, of course, that the 
% of Canada Potential column shows 
that they are important also from the 
standpoint of quantity. 


How To Use the Survey Figures” 


Last year SM researchers visited | 
scores of national advertiser and agen 
cy executives to determine how the 
Survey is used and how it might be” 
improved. The results of these dept 
interviews have been embodied in a 
report called “Typical Applications 
of the Survey,” published in the 
U. S. A. section of the Survey, on” 
page 48. q 

SM will gladly supply reprints of 7 
this article. Address Readers’ Service ” 
Bureau, SALES MANAGEMENT, 386— 
Fourth Avenue, New York 16, New 
York. 


Sample Analysis of Canadian County and City 


Important Things to Look for in Analyzing "Any Market—Exemplified by the 
Province of Quebec, County of Montreal and Jesus Islands, City of Montreal. 


Most users of the Survey of Buying Power look at a 
market in three ways: 

1. Its size. 

2. Its quality. 

3. Its rate of growth. 

We shall analyze the Province of Quebec, the County 
of Montreal and Jesus Islands, and, the City of Montreal 
on these factors. 


NOTE: In this issue of the Survey, the Province of New- 
foundland has been included with the total for the Domin- 
ion as a whole. Data for Newfoundland prior to 1949 are 
generally unavailable. Users of the Survey who wish to 
compare the “% of Canada” columns for population, sales, 
income and potential with previous years should exclude 
Newfoundland from the 1949 Canadian total. A simple 
adjustment factor for all provinces, counties and cities in 
each column will enable one to make such a comparison. 
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These “% of Canada” columns should be multiplied #& 
follows: 

Population per cent of Canada should be multiplied, by 
1.0262136 ; 
Total Retail Sales per cent of: Canada should be mutt 

plied by 1.0110671 
Net Effective Buying Income per cent of Canada should 
be multiplied by 1.0110058 
% of Canada Potential should be multiplied by 1. 0140901 
To illustrate: 
(1) (2) (3) a 
Semeere Ae soe 
this issue of comparison wit with | 
the Survey ooh 11 Ce 


Col. (1)x care 
99.4987 © 
22.6654 


Quebec Province 
Population % of Canada 28.7452 
Total Retail Sales 

22.4173 


% of Canada - 
Net Effective Buying iy a 

Income % of Canada . 24.4719 1.0110058 24.7412 4 
% of Canada Potential . 24.7102  1.0140301 25.0569 | 


Z 
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1.0262136 
1,0110671 


3 


~*~ 


bales Costs can be LOW in CANADA 


a, despite its vast geographic size, has a far more concentrated population than the 
S.A, lll Wis sale the ont of eiles talk udhiedtilon, 


} Canada’s 34 largest cities live 30% of the people. In the U.S. A’s 34 largest cities live 23% 
me 


ewer Cities, Greater Sales Concentration 


2 3 costs in Canada go sharply down because 200 Cities 
bry marketing center is strongly independent, draws : 

im a wide radius. You deal with fewer wholesalers, 

jer retailers, to achieve a given volume of sales. _ 

a the 88 largest cities do 69% of the retail sales 

Ie the U.S.A the 200 lrg ces do only 5 

petall cates volume. 


88 Cities. 


|. ICTOGRAPH BY 


Wy Source: Research Department of ; Q. : 
> MANAGEMENT SALES MANAGEMENT we 
F 5-10-48 rd 


The adjusted percentages in Column (3) above may 
now be compared with those appearing in our previous 
Survey or with those taken from the Canadian Census 
of 1941. 


Population 


Quebec, the second largest province in the Dominion, 
includes the largest single market center in the Montreal 
area. The Province has 28.7452%, the County 10.5677%, 
and the City 8.4636% of the Dominion’s total population. 

Since 1941, the last official census, population in the 
county and city increased at a more rapid rate while the 
province kept pace with the increase for the Dominion 
as a whole. 


Pop. % Increase 


from 1941 
Canada 16% 
Province of Quebec 18% 
County of Montreal and Jesus Islands 27% * 
Og fee eee 28% 


This parallels population movements in the United 
States, marked by a continued shift from rural to urban 
areas. 

The “persons-per-family” ratio for the province is 4.6, 
for the county and city 4.1 and for the Dominion 4.0. 
For the province, the greater than average size of family, 
particularly for areas outside of Montreal, indicates a 
smaller than average market for those products designed 
for family rather than individual consumption. 

About 70% of the area’s population is of French origin, 
i.e., consisting of persons speaking French or French and 
English, and can therefore be reached through media 
making use of the French language. This is particularly 
true of Quebec as a whole, with over 80% of French 
origin. 


Retail Sales 


Since 1941, retail sales for the province have increased 
by only 188% as compared with a gain of 150% for the 
Dominion as a whole. On the other hand, both the county 
and the city have had slightly better than average gains 
of 156% and 157%, respectively. This follows the pattern 
in population noted above. 

A comparison of the “% of Canada” for retail sales and 
population will enable the user to evaluate the quality of 
the market. 


Population Retail Sales 


% of % of 
Canada Canada 
Province of Quebec 28.7452 22.4173 
County of Montreal & Jesus Islands . 10.5677 13.0642 
City of Montreal 8.4636 11.6489 


Although the retail sales percentage for the Proving 
falls below the population percentage, the reverse is true 
for the county and city. The province as a whole repre. 
sents a below average market for “quality” goods, ice., jg 
more suitable for the consumption of goods having a mas 
appeal. The county and the city, however, constitute , 
market of higher quality, by reason of a higher incom. 
level (see below) and also because it draws consume, 
from outlying areas. 

The county of Montreal and Jesus Islands, with ove, 
13% of total retail sales in the Dominion, represents the 
largest single market area in Canada. 

The average family expenditures in 1949 for total re. 
tail sales and the specific types of stores were as follows: 


Canada Quebec 
Total Retail Sales . $2339 $2288 
ar AVS 599 686 
General Merchandise . . . 848 279 
ED: den ema akin ahd 45 57 44 
Furniture-Household-Radio |. . 88 90 


Per family expenditures for the county and city must 
be viewed with caution since the area serves as a market 
center for persons living in surrounding communities. 


Net Effective Buying Income 


Income represents the total potential purchasing power 
in an area. Any seller of goods not only has to compete 
with similar products of other sellers, but with all other 
products, services ‘and savings to some degree. Most non- 
durable goods have a relatively stable market, while semi. 
durable and durable often vie with services and various 
forms of savings for the consumers’ dollar. The ratio of 
sales to income not only is a measure of the proportion of 
income spent for goods, but also is a measure of ability 
of a city to attract retail purchasers from contiguous areas. 


Total Retail Net Effective Ratioof 

Sales Buying Income Sales to 

(Thous. of $) (Thous. of $) Income 

OS STS $8,696,962 $11,794,742 74% 
Province of Quebec .. 1,949,626 2,886,406 68 

County of Montreal and 

Jesus Island ........ 1,136,193 1,282,384 89 
Citv of Montreal ..... 1,013,105 956,600 106 


The sales to income ratio of 106% for the city of Mont- 
real does not mean that its inhabitants are living beyond 
their incomes, but rather that Montreal attracts many 
consumers living outside its corporate limits. 

Income per family helps determine the quality of a 
market. For most large cities such as Montreal, it must 
be remembered that the per family incomes in surround- 
ing areas must also be included in determining the mar- 
ket potential. A comparison of the 1949 incomes per fam- 
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POPULATION ESTIMATES 


RETAIL SALES—1949 
ESTIMATES 


GALE TOTP, INGOME._1949 ADVERTISING 
SALE INCOME— 
BY) ESTIMATES CONTROLS 


COUNTIES : * 
en 0 es 
CITIES (in thousands jars ross 
Total Families Dollars Dollars % of |ae 
(in % (in French (in % Furn.- (in % Per | Per | Canaca | 
thou- of thou- | Origin thou- of General House- | Volume thou- of | Cap- | Fam- | Poten- | index 
sands) | Canada| sands) % sands) {Canada} Food Mdse. Drug | Radio Codo sands) | Canada} ita ily tial 7 
Montreal & “ 
Jesus Islands... 1,448.0\10.5677) 349.9| 70 1,136,193|13.0642| 345,840) 170,678) 26,288) 43,651j).......... 1,282,384\10.8725| 886) 3,665 11.4891 1 
Montreal.......... 1,159.7) 8.4636 281.6 73 1,013 , 105) 11.6489 290,051 165,855; 22,155) 39,732 A 956.600) 8.1103 825) 3,397 9.2425) 109 
| 
 eaenaaee 3,938.7 28.7452 1,949,626 584,941) 238,140) 37,654 ee 2,806,406 24.4718 
| 
Dominion Total. ..... 3 eee 3,426.4)........ 8,696,962|....... 1,914,490) 1,175,931, 195,957 299, 992| a 11,794,742) aeaad 861} 3,443]..... srbessoss 
ats SALES MANAGEMENT 
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ily of Montreal and other major Canadian cities is a 
helpful indicator of the quality of market. 


1949 Net Effective 


City Buying Income Per Family 
I oo ois: k.an caylee peas $3397 
DO cov ar'g 71k 3*a: Su Spb cee ae . 4402 
Vancouver 3927 
Winnipeg 3759 
Hamilton 3944 
Ottawa 4881 
EE == ca cawls noh:ces oto 3828 


Montreal ranks last in per family income among the 
above 7 largest cities in Canada. However, suburban to 
Montreal we find some of the wealthiest communities in 
Canada. Thus, the towns of Westmount and Outrement 
have average family incomes of $7532 and $5408, re- 
spectively, and compare favorably with many high quality 
suburban areas in the United States. 

“% of Canada Potential” measures quantity. It is a 
weighted figure, developed after many years of research 
with U. S. market data, and because of the great similar- 
ity of market conditions in the two countries, there seems 
to be good reason to believe that the weighting is applic- 
able to Canada. For commodities that are relatively low- 
priced, having a mass appeal, it has been found that the 
population factor is the most important single indicator 
of market potential. For high priced luxury goods, income 
will prove to be the most useful factor. But most com- 
modities fall between these two extremes, and for such, 
a formula has been devised which gives a weight of 2 to 
population, 3 to retail sales and 5 to income. 


On this basis, the potential for Quebec is 24.7102%, 
for Montreal and Jesus Islands, 11.4691% and for Montreal, 
9.2425%. 

The “Quality of Market Index” measures, as the name 
implies, quality. Par is the Dominion figure, 100. The 
index is derived by dividing “% of Canada Potential” by 
“% of Canada Population.” 

Quebec’s index is 86 and Montreal and Jesus Islands 
and the city of Montreal are both 109. This means that 
while the province as a whole is 14% below average in 
quality, the Montreal area is 9% above. 

To sum up some of the outstanding market facts that 
the figures reveal: 

1) The province of Quebec is the second largest mar- 
ket in the Dominion with more than a fifth of the total 
volume of retail sales. 

2) More than half of the province’s total volume of 
sales is concentrated in the county of Montreal and Jesus 
Islands. 

3) The quality of the Montreal market is above aver- 
age, but for the province as a whole, the quality of mar- 
ket is below average. 

4) The Montreal market is a growing one. Both popu- 
lation and retail sales showed better than average in- 
creases since 1941. 

5) Montreal is a marketing center drawing consumers 
from surrounding areas. 

The relative importance of the province of Quebec in 
Canada can be compared with that of the Middle Atlantic 
Region (N. Y., N. J., Pa.) in the U. S. A. Both areas 
have approximately 1/5 of their countries’ total retail sales 
volume. 
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SUMMARY OF ALL PROVINCES 


POPULATION ESTIMATES RETAIL SALES—1949 WHOLE- EFFECTIVE BUYING SALES 
SA SA SALE Sy] INCOME—1949 ADVERTISING 
1/1/50 ESTIMATES ones ESTIMATES CONTROLS 
COUNTIES 
CITIES Finn sane rot doll —y G Qual 
n thousands ollars ross ual- 
Total Families Dollars Dollars % Of | ity of 
(in % (in French (in % Furn.- (in % Per | Per | Canada | Mar- 
thou- of thou- | Origin thou- of General House- | Volume thou- of Cap- | Fam-| Poten- | ket 
sands) | Canada| sands) % sands) |Canada| Food Mdse. Drug Radio Code sands) | Canada| ita ily tial Index 
Prince Edward Island. 94.6) .6904 22.3) 12 32,614) .3750 5,553 5,086 824 RRS: 50,452| .4277| 533) 2,262] .4644) 67 
Nova Scotia......... 650.7) 4.7489) 159.1)........ 380,084) 4.3704 86 ,208 57,947; 8,073) 13,493].......... 423,840) 3.5335) 651) 2,664] 4.0576| 85 
New Brunswick...... 522.7| 3.8147; 118.7) 35 214,503) 2.4664 47,060 36,703} 6,657) 8,889].......... 308,493; 2.6155) 590) 2,599] 2.8106) 74 
ORS ioe atiwsrwsece 3,938.7/28.7452) 852.2) 82 1,949,626/22.4173| 584,941) 238,140) 37,654) 76,300).......... 2,886 ,406|24.4719| 733) 3,387] 24.7102| 86 
Re 4,475.0/32.6592) 1,229.4/........ 3,268 ,049/37.5769| 704,817) 433,173) 83,327) 132,615].......... 4,460,904|37.8210| 997) 3,629] 36.7154/ 112 
Manitoba............ 789.7; 5.7634; 200.0)........ 566,182) 6.5101 79,024) 133,554) 13,389) 9,092].......... 708 ,691| 6.0085) 897) 3,543] 6.1100) 106 
Saskatchewan........ 865.8) 6.3188) 216.9)........ 541,174) 6.2226 68 ,979 55,167; 9,790) 8,487].......... 826 ,675| 7.0092) 955) 3,812] 6.6351) 105 
Niberta eoeaeneenel 883.8) 6.4501) 234.0)........ 673,216] 7.7408 97,379 77,897) 12,749) 16,370}.......... 878,079) 7.4446) 994) 3,752] 7.3346| 114 
British Columbia. .... 1,131.1) 8.2549) 323.4)........ 976 ,314/11.2259) 203,118) 125,714) 20,624) 30,079).......... 1,122,801) 9.5195} 993) 3,472) 9.7785) 118 
Newfoundland. ...... 350.0) 2.5544 | rene 95,200) 1.0946 37,411 12,550} 2,870) 4,140)......... 128,401; 1.0886) 367) 1,850) 1.3836) 54 
Total Ali Provinces. . . ge SAB icccee 8,696,962!....... 1,914,490] 1,175,931) 195,957 299,921 ES LL} ae i ere 
City County 
eR eee ee Queens 
Ne a eae Prince 
| oS 18.6 1211| a 2,812; .0323| 388 ° ee Fa 7,152} .0806| 431] 1,882]  .0642| 653 
Prince iteeeeeeees 35.4 2534) 8.5) 25 12,319} .1417 1,484 3,987 Ee Se 16,036; .1360) 453) 1,887] .1622) 63 
Summerside....... 6.6} .0482 1.7] 25 7,428] .0854 505 3,879 _ er H 4,567| ..0387] 692) 2,686 0546] 113 
GS, oe ee 42.6) .3103 Gi essceca 17,433) .2010 3,683 1,086 a ARNE 27,264; .2311| 640) 2,726 2380) 77 
Charicttetown..... 17.7} .1291 = eee 14,017} .1612 3,035 1,086 rae H 13,027) .1105) 736) 3,177 1294| 100 
Total Above Cities. ... 24.3) .1773 5.8) 10 21,445) .2466 3,540 4,985 62d LiathbeGiabeewbeien 17,534) .1492) 724 3,023] 1840] 104 
ravine: nee 94.6) .6904 22.31 12 32,614! .3750 5,553 5,086 a24l Dvds ssanese 50,452| .4277| 533 2, 262] 4644) 67 
© SM, 1950. Before using these figures, see explanation page 585, 
MAY 10, 1950 593 


Cities shown are those having 
retail sales of $15.0 million or 
more in 1949 
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NEW 
BRUNSWICK 


ae 1949 Retail Sales in Excess of $100 Million 


fe 1949 Retail Sales $50.0 Million to $99.9 Million 
: 1949 Retail Sales $25.0 Million to $49.9 Million 


1949 Retail Sales $10.0 Million to $24.9 Million 


BR CK 
1. RESTIGOUCHE 9. SUNBURY 
2. GLOUCESTER 10. QUEENS 
3. MADAWASKA 11. KINGS 
4. VICTORIA WESTMORELAND 
5. NORTHUMBERLAND 13. ALBERT 
6. 14. CHARLOTTE 
7. CARLETON 15. SAINT JOHN 
8. YORK 
PRINCE EDWARD ISLAND 
16. PRINCE 18. KINGS 
17. QUEENS 
NOVA SCOTIA | 
19. INVERNESS 28. KINGS 
20. VICTORIA 29. HANTS 
21. CAPE BRETON 30. HALIFAX 
22. RICHMOND 31. ANNAPOLIS 
23. CUMBERLAND 32. LUNENBURG 
24. COLCHESTER 33. DIGBY 
25. PICTOU 34. QUEENS 
26 ANTIGONISH 35. YARMOUTH | 
27. GUYSBOROUGH 36. SHELBURNE 


NEWFOUNDLAND, PRINCE EDWARD ISLAND, | 
NOVA SCOTIA and NEW BRUNSWICK, CANADA | 


NOVA SCOTIA 


The “SM” symbols mark original, exlv 
sive estimates by SALES MANAGEMENT. 


City County City County (City County 
NE ic ec ccenncabans -+--Cumberland RS a oe ee pee a wae . Halifax DOE oo 5088 saves nwewns Cape Breton 
ESE SEE ET Halifax Ee ee ene ee ee Kings NE Sr Shik 5 oy oh canara te Colchester 
lees AG ccc ctccercovavens Cape Breton RE er Pictou EE EE ee ae Yarmouth 

POPULATION ESTIMATES RETAIL SALES—1949 WHOLE- EFFECTIVE BUYING SALES 
SALE INCOME—1949 ADVERTISING 
1/1/50 ESTIMATES ESTIMATES CONTROLS 
SALES 
COUNTIES 
CITIES = th ate ny way ross Qui 
Total Families Dollars eee nats Dotlars of | ity 
(in % (in French (in % Furn.- (in % Per | Per | Canada | Ma 
thou- of thou- | Origin thou- of General House- | Volume thou- of Cap- | Fam-| Poten- | ke 
sands) | Canada| sands) % sands) |Canada| Food Mdse. | Drug | Radio Code sands) |Canada\ ita | ily tial feast 
Annapolis........... 18.8) .1372 ee 5,070) .0583 821 460 146 Se 12,730} .1079} 677| 2,546}  .0989) 72 
Antigonish........... 11.2) .0817 2.2) 18 5,130) .0590 795 546 See See? 5,481| .0465| 489] 2,491] 0573) 70 
Cape Breton......... 123.6; .9021 / 73,876, .8494 21,993 ck ft ft Chee 88,497} .7503| 716| 3,127) 8104) % 
Glace Bay......... 29.0) .2116 6.5 17 16,325) .1877 5,082 2,532 264 662 H 17,922) .1519 618) 2,757 1746} % 
EE ae 34.0; .2482 hs iwiiiaies 36,675) .4217 8,405 4,684 666 2,03 G 27,676) .2347 814} 3,503 2935) 118 
Colchester........... 34.6) .2525 | 25,678, .2953 4,600 1,612 607 ee 23,645; .2005| 683) 2,782 2393) 9% 
, ee Se 13.8] .1007 Re ae 20,286) .2332 3,686 1,551 230 REE 10,817} .0917 784| 3,005) 1360) 135 
Cumberland. ....... 43.7; .3189 _) 20,766; .2388 5,044 3,009 434 GEE 24,166; .2049| 553) 2,101 2379) %5 
Se 10.3) .0752 2.8 14 9,741 1120 1,754 1,771 221 419 H 6,365) .0540 618} 2,273 07 i 
ee i a oe 20.6) .1504 5.1 42 4,840) .0557 1,010 332 57 _ 12,381; .1049) 601) 2,428 eee} 66 
Guysborough 16.4) .1197 iad ashes 3,090) .0355 644 ° ° il| SARS 8,819 .0748) 538) 2,205 0720) 60 
ABER Say 152.3) 1.1115 | 154,280) 1.7739 31,005 29,472; 3,433) 6,540].......... 118,946, 1.0085) 781) 3,172] 1 2587) 113 
Dartmouth........ 18.4 1343 ee 16,505) .1898 4,886 335 340 528 H 15,566) .1319 846) 3,243 1498) 112 
Halifax. 100.3} .7320 | es 130,460) 1.5001 23 ,082 28,941 2,932 6,011 E 86,860) .7365 866) 3,517 - 9647 132 
I cccveeinatias 23.4) .1708} = 5.6)........ 7,141) .0822) 1,704 488} 150130)... 14,306) 1213, 611| 2,555] 1198 70 
EE 21.8 .1591 4.6 22 3,814) .0438 918 e we ee 8,918; .0756) 409) 1,939 0828) 52 
ERR I RE 32.2} .2350} 8.1)... 17,756] .2042) 3,565] 1,344) 333) 434)... 19,218 1628) §97| 2,373] 1887 
Kentville 4.6| .0335 | es 10,177 1170 1,509 993 165 7 Deo ceeaen 2,921 .0247 635) 2,655 0542) 162 
*Withheld fo avoid disclosure. © SM, 1950 Before using these figures, see explanation page > 
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Albert 
Carlet 
Charlo 


Glouce 
Kent 
Kings 


Madaw 
Northy 
Queen: 


Restiyo 
Saint J 

Saint 
Sunb ir 
Victoria 


Provinc: 
*Withh 
MAY 


BA Li ARE nee I it ate 


ay Previn 
Y ap tl) 77 Y 
Y The 
E. De Gy Y, | 


P 4 
OS 


Nova Scotia Retail Sales 
are well UP! 


Reach the buying power of this important 
eastern province through the medium that 
blankets metropolitan Halifax and covers the 
4, whole province . . . at moderate cost, with 


105,975 A.B.C. Daily 


THE HALIFAX CHRONICLE-HERALD 
and THE HALIFAX MAIL-STAR 


Y4; 
7 ad ; @ 
U, af PP f 
; | lll 


Canadian Representative: United States Representative: 
E. A. WILLIAMS WARD-GRIFFITH COMPANY, INC. 
Toronto - Montreal New York, Chicago, Detroit, Boston, Atlanta, San Francisco 
The “SM” symbols mark original, exclu- i 
sive estimates by SALES MANAGEMENT. NOVA SCOTIA— (Continued) 
POPULATION ESTIMATES RETAIL SALES—1949 WHOLE- EFFECTIVE BUYING SALES 
SM | SALE JM INCOME—1949 ADVERTISING 
1/1/50 ESTIMATES pee ESTIMATES CONTROLS 
COUNTIES ERS 
FOUR STORE GROUPS 
CITIES (in thousands of dollars) @yD Gross Qual- 
Total Families Dollars Dollars % of | ity of 
(in % in French {in % Furn.- (in % Per | Per | Canada ar- 
thou- of thou- | Origin thou- of General House- | Volume thou- of Cap- | Fam-]| Poten- | ket 
sands) | Canada| sands) 0 sands) |Canada| Food Mdse. Drug | Radio Code sands) | Canada| ita ily tial Index 
Lunenburg.......... 35.0) .2554 teeter 11,852) .1362 2,120 1,129 280 es tncen need 22,687; .1924) 648 a -1881| 74 
ee 45.3) .3306 We s4-oas0e 25,683) .2954 7,289 2,751 642 ee 27,995) .2373| 618) 2,434 -2734| 83 
New Glasgow...... 10.4) .0759 TER! 14,628} .1682 2,400 1,955 350 864 H 7,582) .0643) 729) 2,708]  .0978) 129 
ERPS. 12.7| .0927 Re: 4,493) .0516 902 404 190 Oe Diaiemecuns 8,014; .0679| 631) 2,290}  .0680) 73 
Richmond. .......... 11.6) .0846 2.6) 54 1,554) .0179 330 © E cisenaledasskeseseaeeneres 5,282; .0448) 4656) 2, -0447| 53 
Shelburne........... 14.0) .1022 | ee 3,112} .0358 784 89 ws Won eeaeen 6,594) .0559) 471) 1,884) .0591) 58 
Mss ini nns scans 8.6) .0628 Di iiseias 1,083) .0124 ERE eee Oeeep ee SSE ee 3,729} .0317) 434) 1,865 0321; 51 
Yarmouth. .......... 24.9) .1817 6.2; 36 10,866) .1250 2,390 1,558 244 re 12,432} .1054| 499) 2,005 1265) 70 
Yarmouth........ 8.8] .0643 2.1) 19 7,594| .0873 1,540 ° ° ° H 5,754] .0488) 654| 2,740] .0635| 99 
Total Above Cities... . 229.6) 1.6757 Bie c cceces 262,391) 3.0170 52,344 42,762) 5,168 11,129 ie vidienmes 181,463) 1.5385) 790 3,224] maeeed 120 
Province Total mes" 650.7) 4.7489, 159.1 8 380 ,084| 4.3704 86,208 57,947| 8,073 13,493] ere ee 423,840| 3.5935! 651 2.6641 4.0576 85 
8 City County City County City County 
TISING ee Tae Pay .-- York eS ee Westmoreland Saint John % .-.0000.00..s0s00 Saint John 
"ROLS =: — 
al Albert... ere 9.3) .0679 Bccecses 1,660; .0191 387| eee rie ’ | rey TR ERP 5,214) .0442| 561| 2,267 -0414) 61 
| Carleton : 23.8) .1737 ARE 7,377| .0848 1,266) 698 346| ry 11,609; .0984) 488) 1,968 -1094; 63 
Qui Charlotte.......... 25.3) .1846 _ ASGreeeae 9,892) .1138 2,736 477 361 ee 2,920} .1096) 511) 1,988 -1259| 68 
ity 
= Gloucester.......... 55.1) .4021 10.8} 87 9,553; .1098 1,800 1,393 120 De onss0decs 24,244) .2055) 440) 2,245 2161; 54 
Inde MC iccnkabeksdeses 28.5) .2080 5.6) 79 3,827; .0440 608 ° il, Eee TOR Re 10,618} .0900) 373) 1,896 0998; 48 
In es | 23.9) .1745 Eee: 6,423) .0739 1,595 1,009 sere See 12,806) .1086) 536) 2,134 1114) 64 
| 
3) 7 Madawaska.........] 31.4] .2269 6.3} 95 8,023} .0922 2,090 738 215 a See 18,478) 1567} 594) 2,933] 1514) 67 
4; % 8 Northumberland. ... 42.5} .3102 9.1| 27 10,222) .1175 2,353 1,163 245 ee 17,894) .1517} 421] 1,966] .1731) 56 
6 he er 14.3} .1044 2 2,337) .0269 700 ° © Di ancsatendeeie ss 6,978} .0592) 488) 2,052] .0586| 56 
35 
7] % BH Restigouche....... 36.6) .2671 7.4) 62 10,330} .1188 2,713 1,615 325 omen 24,754) .2098| 676) 3, -1940| 73 
50| 135 Saint John... 84.6] .6167) 20:5)........ 60,063} .6906) 15,839) 6,754) 2,814 —— ee ..| 64,305] .5452| 761/ 3,137] .6030| 98 
n “ Saint John........ 61.2) .4466 Ss Serer 56,308) .6474 14,374 6,754; 2,798) 3,792 E 48,775| .4135) 797) 3,230 -4903/ 110 
| “ Sunbury...... ...f 9.2) 0671] 2.2) 17 2,041) .0235 246 107} * 4 4,330] .0367| 471| 1,968] .0388| 58 
2, Victoria... ... 5s ee 18.3) .1336 3.8) 34 4,581) .0526 833 a 172 gh SROs 8,032; .0681; 439) 2,114 -0766| 57 
a . Westmoreland 77.7| .5670} 18.1) 42 57,645) .6629 9,180} 20,136) 1,208 — Pc ccoul 58,664) .4974 755| 3,241] .5609| 99 
BT} | Monetom.......... 28.9} .2110 7.2] 34 46,996) .5404 6,187} 18,817} 1,080]........ H 25,577| .2169| 885) 3,552) .3128) 148 
Ee: 42.6} .3109} 10.8]........ 20,529} .2360) 4,714) 1,613) 605, 1,617).......... 27,647, .2344| 649| 2,560) .2502| 80 
Frederieton....... 20.0) .1459 ne 15,587| .1792 3,769 1,560 a H 16,520} .1400} 826) 3,177]  .1529| 105 
Total Above Cities....| 110.1] .8035| 27.5] 13 118,891) 1.3670)  24,330/ 27,131) 4,446 3,702) ee 90,872} .7704) 825 3,304] -9560) 119 
Province Total....... 522.7| 3.8147; 118.7) 35 214,503! 2.4664 47,060! 36,703! 6,657 88891 ie _.| 308,493! 2.6155! 590 2,599 2.8106! 74 
*Withheld to avoid disclosure. © SM, 1950. Before using these figures, see explanation page 585. 
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1¢ SM" symbols mak origina, exe 
Q U E B E C ve est mates by SAL‘S MANAG: WE 


City County City 


Chicoutimi .... oe eee- eee Chicoutimi Montreal Montreal & Jesus Islands Sherbrooke --.. Sherbrooke 
Drummondville .eeeeees+++Drummond Outremont Montreal & Jesus Islands Sorel Richeliey 
Granby --. + steeeeeeeseee Shefford Quebec : ; Trois Rivieres -+.+++St. Maurige 
ST aT: Hull Rouyn ...- Temiskaming VallevSeld B . ; 
Joliette «.... --- Joliette St. Hyacinthe -+.+++St. Hyacinthe Peeseg. oc 00 Ceara 
Jonquiere . -Chicoutimi St. Jean ae aad sha eal St. Jean Verdun.. Montreal & Jesus Islands 
Lachine. . Montreal & Jesus Islands Shawinigan Falls ..... st. Maurice Westinount Montreal & Jesus Islands 


EFFECTIVE BUYING SALES 
INCOME—1949 ADVERTISING 
ESTIMATES CONTROLS 


POPULATION ESTIMATES RETAIL SALES —1949 
1150 BY) estimates 


COUNTIES l 


FOUR STORE GROUPS 
CITIES | in thousands of dollars) Gross 

Families Dollars Dollars 
| 


> | (in | French , Furn.- in % | Per | Per 
of | thou- I General House- thou- of | Cap- | Fam- 
sands) | Canada| sands) | ( C Mdse. Drug | Radio sands) | Canada| ita | ily 


Abitibi 75.1; .5481| 14. 6,698 1,357 490 | .5622| 883) 4,573 
Argenteuil 25.2} .1839 5. , 2,168) 590 82 .1393| ° 652) 2,987 
Arthabaska 33.3} .2430/ 6. 2,275 Si .2168 ™ 3,817 
} | | 

Bagot 19.6} .1431 2) t é 798| i : .0768| 462! 2,158 
Beauce 53.3} .3890 : ; 3 1,748) Ve : -1803) 399) 2,064 
Beauharnois 35. .2554 5} 5 P 6,343 j ee ee J : 623) 2,907 

Valleytield 20.6) 1503! 3712) . 1922! 2, 682| “3301 550] 2,463 


S882 Ass 


Bellechasse 26. -1927) : ‘ ‘ | } ; ¢ 269/ 1,450 
Berthier 23.6, .1722| 0 k -1205} 602) 2,843 
Bonaventure 43. a8 .4| 0624) ] ¥% 1,798 
Brome 13.8} .1007 5 Y F | ; | .0807} 689) 2,718 
Chambly 36. . 2635 4 ‘ iecoinaies : ° | 924) 3,971 
Champlain 75. .5510) 1) d ala é | 630) 3,150 


e232 


S33 


Charlevoix | . . 682). ° 511| 2,800) 1264) 
Chateauguay i ‘ ; ql 4 | ° Se uvae ae ‘ 832) 3,805 -0348 
Chicoutimi 0} .6933) .0| 748). 955) r |. 792| 4,426] .6119 

Chicoutin 7.0) .1 t 420) . 4 314) 1, 20,979] .1778) 777| 4,114] .1850 

Jonquiere 23.5) 1715 2,044) .1384] 1,302 08: 19,458} . " 4,324] .1583| 
Compton 5. 6) 4,446) .0511) 142! 19,251 755| 3,438] .1341| 
Deux Montagnes: 6) . : 0446, 11) 14,548) . 782} 3,367] .1022 
Dorchester 2. .0| ,499| 0518) ae 10,707) . . 1,785]  .1094 
Drummond a. | ; : 1881) aaa / <n or.eni F 645, 3,041] .2363 

Drummondville 3. 2.§ ; .1243} 2,696] 32: 10,592} .08¢ 762| 3,652] 1025 
Frontenac 8). : ,289) . 1,411) = 12,592) . 396| 2,134) 1215 
Gaspe . : ; -1132} 1,630 Bease 24,901) . 407| 2,093} .2289 
Hull 2. : ‘ 12,369) : nal P 623| 2,869] .4609 

Hull 3073} 9.3 23, .2696| 8,660 34] 57 28,375| o! 674| 3,051] | .2626 
Huntingdon .7, .0999) 4 633} 0418) bres 10,406). 760) 3,061} .0767 
Iberville : P E , d are ae 9,402) . " 3,918 .0544 
| | 
Joliette .2, 3007) . 108}. — .1945| 557| 2,765] .2199. 

Joliette 3] .1336} 3. 9: 3,664) .157: 3,15: 12,078). 660| 3,264) .1251| 
Kamouraska ‘ . ys ,250) . | | | tedeas 11,471) . 402) 2,206} .1015) 
Labelle ; , .0) . | d ‘ 10,854; . 426) 2,171 -1000 


a 
—_ 


| 
Lac St. Jean ’ ; 7 ,809) . ; are 50,697; . | 710) 4,024) .3701) 
La Prairie . . 1 ; F ae ee 8,907, . | §86) 2, .0687 
L'Assomption . P 2 F d ; 15,277) , | 787) 3, 1094) 
Levis 2) .3080) .0| 10,659; . 629) om 30,933) . 733] 3, 2295 
L'Islet -: y 2,409) . , 9,009) . 393] 2, .0799 
Lotbiniere 6.2161 . ~ ; J 11,175). 378 1018} 


Maskinonge : : 4.0 4,181) ‘ 499) ae 12,479} . 618) = .0968) 


Matane co : 11,090) . , ances 28,314) . 460) 2,528) .2480 
Megantic . 8. 10,382). 42,471) 950) 4,882}  .2810) 

| i 
Mississquoi 9.1744) 5. 8,310) . ; aa, — . 623) 2,757)  .1267| 
Montcalm 9.1233) (3. 2,623| 8 ,282| 490| 2,301}  .0628) 


Montmagny S|. 4. A P 378 — .1186! 671) 2,855 -_ 60 


Sa Bee SEB ARAMA CSFB AAKS 


Montmorency : 3.9 2,967 ° | . | ere 17,345) aro) 838) 4,447 1140) % 
Montreal & | 


} 
Jesus Islands 1.448.010.5677, 349.9 1,136,193,13.0642; 345,840, 170,678) 26,283, 43,651 1,282,384\10.8725| 886| 3,665] 11.4691) 108 


*Withheld to avoid disclosure. © SM, 1950. Before using these figures, see explanation page 


The Index to Advertisers begins on page 612. 


SALES MANAGEMEN 


= gement 1949 Survey of Buying Power says : 


ales Costs | can be LOW in CANADA 


Canada, despite: its v vast geogra aphic si ze, has.a Se r‘more con cen ntrated 
population than the U.S.A. a od this cute thecouteliiles a nd advertising 


The same applies to a much sreater extent to 
FRENCH CANADA where concentration in ONE — 
paper will keep your sales up and cost down. 


No wonder that for 1949 La Presse was 


ae. 
TOTAL DISPLAY 
ADVERT: 151NG 


STILL LEADING IN 1950 


: PRESSE | 


@ Toronto Office : Head Office _ U. S. Representatives: ~ 
a. L. Rees, Manager MONTREAL, Can ade Shannon. & Associates, Inc. 


4 Selective Market 


Choose Your The selective audience of The Gazette are the top buyers 

in this market. This group . .. the able-to-buy families 

Mark et of Montreal . . . can be effectively sold by the concentrated 
coverage of The Gazette. 


come through The Gazette leadership in the Montreal area 


b National advertisers have proven the prestige and sales that 
market. 


Channel your sales message now to this productive English 


Pu re h as 1 n a spotting goup through the only English morning daily in 
Che Gazette 


MONTREAL 
CANADA’S BEST NEWSPAPER 


QUEBEC — (Continued) sive estimates by SALES MANAGEMENT 


POPULATION ESTIMATES RETAIL SALES—1949 HO EFFECTIVE BUYING | | saues 
= VERT 
wie OLD estimates CLD "estimates CONTROLS 


COUNTIES - l l 
FOUR STORE GROUPS 
CITIES ‘in thousands of dotlars) 


% i i % 
of of General of 
Canada % Food Mdse. i Canada 


Montreal..........] 1,159.7] 8.4636 g é 290,051 165, 855 
Lachine......... 29 -2117 7.1 ¢ 6,075 1,332 
Outremont, . . , 33. -2474 8.5 a ‘ 7,820 294 
Verdun. . 78. .5758 " . 5533) 17,991 , # 
Westmount...... 27. - 2022 , . 1889} 7,583 
Napierville, . . 9.2) .0672 A j ¢ 374 


ee ; 33.5) .2444 . . d 1,437 
Papineau 30.6) 2234 4 : F 1,762 
Pontiac ‘ 22.0; .1605 4 , 668) 


| 

| 

Portneut 43.4| 3168 8. ; 1.98 812 .2371| 

Quebec.............] 289.9] 1.7508} 47.5) 44,586) 21, 755 1.6678| 
Quebec............4 200.9 1.46621 40.81 2371 1.73 40,1251 20, 56,009! 1.32351 777| 3,826 1.4767] 101 


*Withheld to avoid disclosure. © SM, 1950. Before using these figures, see explanation page 585. 


IF YOU'RE PROSPECTING 

FOR SALES IN FRENCH CANADA on 
KEEP IN MIND THAT ee 
YOU CAN REACH 7 

OUT OF EVERY 10 CKAG 


FRENGH RADIO FAMILIES 730 onthe da © 10 kilower 


Representatives : 


Adam J. Young Jr. - New York, Chicago 
THROUGH CKAC MONTREAL William Wright - Torontc 


SALES MANAGEMENT 


EE od | 


= 


PHOTOCUJOURNAL 
EXPANDS IN MONTREAL 


A great publishing organization creates a great new plant on a 
three-acre site with over 30,000 square feet of floor space in 
BIGGEST BOOM TOWN with $11 million weekly payrolls, while 
wholesale sales topped the $2,000,000,000 mark in 1949. 

WE DON’T LIKE TO BRAG... 

THIS NEW PLANT IS A SYMBOL OF STRENGTH AND LEADER- 
SHIP. Employment of industrial workers around Cote-de-Liesse circle, 
the fastest growing industrial centre of the metropolitan area, where 
we are located has shot over 25,000! 


FACTS ON EASTERN CANADA: 
14% greater volume of sales in country stores 
110% more workers in primary industries 
60% more home owners in rural areas 
55% more people 
43% more retail stores 
37% more workers engaged in all occupations. 


THE LARGEST MID-WEEK french PICTORIAL NEWSPAPER in Canada 


Copyright: The contents of this Survey of Buying Power are fully protected by copy- 
right. The exclusive estimates of population, Effective Buying Income, retail sales and sales- 
advertising controls must not be reproduced in printed form, in whole or in part, without 
written permission of SALES MANAGEMENT, INC. 


— 


QUEBEC, CANADA 


Copyright by 
Sale MANAGEMENT 
1. HUNTINGDON 15.CHAMBLY 30. FRONTENAC 
2. ST.JEAN 16. ROUVILLE 31. WOLFE 


3. NAPIERVILLE 17. IBERVILLE 32. ARTHABASKA 
LA PRAIRIE 18. MISSISQUOI 3. NICOLET 
’ 19. BROME 34. LOTBINIERE 
6. BEUHARNOIS 20. SHEFFORD 35. MEGANTIC 
7. SOULANGES 21. BAGOT 36. BEAUCE 
8. VAUDREUIL 22. ST.HYACINTHE 37. DORCHESTER 
9. MONTREAL & 23. RICHELIEU 38. LEVIS 

24. YAMASKA 39. BELLECHASSE 


JESUS ISLANDS 
Y 10. DEUX MONTAGNES 25.DRUMMOND 40. MONTMAGNY 
Ce 11. ARGENTEUIL 26. RICHMOND 41. ISLET 


PONTIAC 


bi D 12. TERREBONNE 27. SHERBROOKE 42. KAMOURASKA 
wee x ©. 13. LASSOMPTION 28. STANSTEAD 43. TEMISCOUATA 
4, y 14. VERCHERES 29. COMPTON 


- 1949 Retail Sales in Excess of $100 Million 


, = -™ RS 

Cities shown are those having 1949 Retail Sales $50.0 Million to $99.9 Million Se * 

retail sales of $15.0 million or [| 1949 Retail Soles $25.0 Million to $49.9 Million ‘Kiy 
‘ 


more in 1949 1949 Retail Sales $10.0 Million to $24.9 Million 


MA 


Y 10, 1950 
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QUEBEC — (Continued) sive estimates by SALES MANAGEMENT 


a 
— 


POPULATION ESTIMATES RETAIL SALES—1949 EFFECTIVE BUYING SALES 


SAL INCOME—1949 ADVERTIS} 
BY) estimates BYP ESTIMATES CONTROLS” 
COUNTIES | —_ 
FOUR STORE GROUPS } 
CITIES (in thousands of dollars) 
Families Dollars 
(in (in 
thou- thou- Generali 
sands) sands) Mdse. 


ual- 
% of | Qua 
Canada | Mar. 
Poten- | ket 

tial | Index 


1762! 78 
+1034, 95 


Richelieu d Pp i 11,727 
i ccd adees 5, ‘ 3. * 10,263 


Richmond d . J 9,761 
Rimouski x P ‘ 11,469 
Rouville i J 4,140 


-1692 
-2358 
— 
1765 
-1952 
.1320| 
-4061 
.3678 


Saguenay........... s A s 7,073 
RR eee A d . 14,590 

Granby 3. j . . 10,066 
Sherbrooke . J 41,835 


39,797) . 10,369 


Soulanges ls P m 2,490 567 
Stanstead . d 11,842 3,681 
St. Hyacinthe . ¢ A 18,470 4,691 

St. Hyacinthe 20.! ‘ J 15,363) . 3,308 


-0585 
- 1645 
- 2089 


- 1365 


18,789 4,567 
17,325] . 4,277 
48,481 13,960 
Shawinigan Falls... ! 1975 ; : ‘ 3,818 
Trois Rivieres ; . . 31, ‘ 7,858 
Temiskaming : ‘ 7,401 
Rouyn } J J é 3,619 


1745 
- 1387 
-5989 
- 1872 
-3382 
-3050 
-0920 


Temiscouata d P 11.5 2,687 
Terrebonne J 11.1 ° 7,024 
Vaudreuil d e 3.1 869 


-2748 
-2551 
-0719 


1,130 


-0937 
-0829 


-0327 2,708}  .0813 


Total Above Cities... . 13.7811 ° 1,497 ,236|17.2156 1,568,810) 13.3009 


3,546] 14.5713 


Province Total. . . 28.7462 A 1,949 ,626|22.4173 2,886 ,406'24.4719' 
*Withheld to avoid disclosure. 


3, 3871 24.7102 
Before using these figures, see explanation page 585. 


THE MOST PRODUCTIVE ADVERTISING BUY 
IN FRENCH QUEBEC! 


; BASIC GROUP 
Families, like radio ratings, come higher in CKAC CKAC CKAC 


Québec. And in this vast market “TRANS- Montreal Quebec Jonquiere 


QUEBEC” gives you a potential audience of MEMBER STATIONS 


CHNC CKBL CJFP 


499,320 families—at only 43c per thousand! New Carlisle Matane Riviere du Loup 


“TRANS-QUEBEC’s” combination of Basic RADIO GROUPE 


and Member Stations means coverage of no less TR $-QUEBEC 


than 80% of the entire Québec market—urban, 
rural, farm! That’s why “TRANS-QUEBEC” 
, . , . Sold exclusively by 
Radio Group is the most outstanding value in Jos. A. Hardy & Co. Ltd. 
Montreal — Toronto 


Toronto New York & Chicago 
Wm. Wright Adam J. Young, Jr., Inc 


inc. 


private radio anywhere. 


The Table of Contents is on Pages 1, 3 and 5 


SALES MANAGEMENT 


a 
. -NORA 
f 
ax 
ALGOMA Cities shown are those having 
retail sales of $15.0 million or 
more in 1949 
Copyright by 
Sales MANAGEMENT 
| Set 
| 
| fy 
: 
j 
) 23. YORK 
} 24, ONTARIO 
aif 3. LAMBTON 25. DURHAM 
) woget 4. MIDDLESEX 26. VICTORIA 
wisilond 5. ELGIN 27. MUSKOKA 
3 6. NORFOLK 28. HALIBURTON 
; 7, HALDIMAND 29. PETERBOROUGH 
8. WELLAND 30. NORTHUMBERLAND 
1 9. LINCOLN 31. PRINCE EDWARD 
10. WENTWORTH 32. HASTINGS 
11. BRANT 33. LENNOX & ADDINGTON 
‘ FID 1940 retail Soles in Excess of $100 Million «EE GXFORD 34 FRONTENAC 
: 14, PERTH 36. LEEDS 
7 [fe] 1949 Retail Sales $50.0 Million to $99.9 Million _15. WATERLOO 37, GRENVILLE 
8 16, WALTON 38 CARLETON 
1949 Retail Sal 0 Milli 9 Milli L . DUNDAS 
B=] 949 Retail Sales $25.0 Million to $49.9 Million 1 ELLINGTON SS iene 
2 1949 Retail Soles $10.0 Milion to $249 Milion 12 SRUCE 1. STORMONT 
" 21. DUFFERIN 43. PRESCOTT 
* | 22. SIMCOE 


6 
— The “SM” iginal, exclu 

Gee ONTARIO 
585, 


ie! City County City County City County 
"] titi on soi oc a a Setlee ta ese eaicata Simcoe reer Core TCE Middlesex Dh. PRE: 60.4 sc viewvecniecesenoen Elgin 
RIN nS oi oe Hastings ee STO A ee York STEEN PE EN ACT Lambton 
DOMONE, xing etancirseremawe are Brant Niagara Falls .........++..+-0+ Welland Sault Ste. Marie............++-- Algoma 
I 5 nos canasomwesneeu .-+Leeds AGE TRF ovcecvevevcsnvvcns Nipissing SS ee JF cwaman acu eaecied Norfolk 
oN Oe ree Kent CN bbc csctn se (3 08 tees .--Ontario ON Ee I Perth 
Cornwall ikea ica oS Gn ....-Stormont I a athcn a nc arog a careare aie Simcoe Rs orsckcncruvaiesetiewsrens Sudbury 
Fort William ...... ..++.. Thunder Bay a a a ee Carleton Wietlite ..conwesecermeawoces Couiennn 
Oe Pe ane Waterloo NR NN i aos aca ar a acannon .-Grey 
: : TD, keen se nceene eee York 
ED ccctwvdendecceudeeeced Wellington Parry Sound... ....5..ccc00 Parry Sound , Hasti 
Hamilton Ne ep eee ee ...Wentworth Pembroke ..........--- .....--Renfrew renton ..-.--- Fea eSrewws +--+ - Hastings 
Kingston «22. ..ecee. cccccces Frontenac Peterborough ...........-.- Peterborough Welland ag APNE Ee Pe Welland 
Cee 1 isa Scien Sata Waterloo WE OS oa coe anes .--Thunder Bay Windsor ........ ete eeeee tee eeeee Essex 
LE -vartnaces eee er ee -- Victoria St. Catharines -.... ere, | Woodstock ...... aoseuwe ku .++-..Oxford 
POPULATION ESTIMATES RETAIL SALES—1949 WHOLE- EFFECTIVE BUYING SALES 
SM SALE SM INCOME—1949 ADVERTISING 
1/1/50 ESTIMATES ones ESTIMATES CONTROLS 
COUNTIES 
CITIES ee eae Gi Qual- 
in thousands ars ross jua 
Total Families Dollars Dollars J of | ity of 
(in % (in French (mn | &Y Furn.- (in % Per | Per nada 
thou- of thou- | Origin thou- of Genera House- | Volume thou- of Can- | Fam-| Poten- | ket 
sands) | Canada| sands) % sands) | Canada} Food Mdse. Drug Radio Code sands) | Canada| ita ily tial Index 
Oe 63.0) .4598 15.9} 12 39,036) .4488 10,373 3,064 eee 69,426 5038 943) 3,737] .4785| 104 
Sault Ste. Marie.... 31.2 2277 Gerieens 32,220) .3705 9,056 2,630 709 1,1 H 35,814) .3036 1, 148| 4,21 -3085| 135 
DOR cov cnctiemaaad 69.2} .5050 _ | 49,598) .5703 11,778 3,898 = 63,127; .5362| 912) 3,172]  .5397| 107 
Brantford......... 37.4| .2730 | as 42,314) .4865 9,946 3,426 736| 2,508 H 37,019} .3139) 990) 3,396 .3575} 131 
ee ee 47.0! .3430 | | ARES 20,731' .2384 4,290 911 i 28,812' .2443' 613' 2,233] .2623' 76 
—_ SM, 1950. Before using these figures, see explanation page 585. 
The Index to Advertisers begins on page 612. 
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Ottawa Journal Readers have the highest 
income in Canada’s richest province 


The County of Carleton, in which lies the The Journal has the greatest evening paper 
majority of the city and trading zone circu- 
lation of The Ottawa Journal, enjoys the ; 
highest per family and per capita income a Teasing Zone. It has . greater Total 
in the Province of Ontario and the third circulation than the combined morning 
highest in the entire Dominion of Canada. 


circulation in the Ottawa city zone and the 


and evening circulation of the other Ottawa 
paper. 

Carleton County family income is $4,- 
762.00, $340.00 higher than any other 
Ontario county. In this area, The Journal . . 

has a circulation of over 34,000 or over Asn. peau, in TDS Tie Segre) pened 


4,000 more evening circulation than any 14,000,000 lines of advertising or over 
other newspaper. 


800,000 more than the next paper. 


Sales Management Buying Power Survey 


The OTTAWA JOURNAL 


The newspaper with the largest circulation 
United States in Canada’s Capital. 


Representatives 
Ward Griffith Inc. : New York 


Chicago : Detroit : San Francisco 


0 N T A R | @) —_ (Continued) The “SM” symbols mark original. exclu- 


sive estimates by SALES MANAGEMENT. 


POPULATION ESTIMATES RETAIL SALES—1949 EFFECTIVE BUYING SALES ™ 


SALE INCOME—1949 | ADVERTISING 
1/1/50 BYLD Estimates BYR ESTIMATES CONTROLS 


COUNTIES 


FOUR STORE GROUPS 

CITIES (in thousands of dollars) ‘ Qual- 
Total Families Dollars : o%, of | ity of 
(in % (in French (in % Furn.- fi % Per | Per | Canada | Mar- 

thou- of thou- thou- of House- of | Cap- | Fam-| Poten- | ket 
sands) | Canada) sands) | sands) | Canada Mdse. Drug Radio Canada| ita ily tial Index 
Carleton saamcade 228.4) 1. | r 195,169) 2.2441 ° 30,657 3,821) 6,604 2.3580) 1,218) 4,762) 2.1856) 131 
10ttawa. duaaaaa 174.8) 1.2757 5. 3: 181,412} 2.0859 a) 30,455 3,666) 6,593 " 1.8622) 1,257) 4,881] 1.8120) 142 
Cochrane............ 91.0) . P 58,488) .6725 . 4,597; 1,556) 1,353 -8448) 1,095) 4,700]  .7570) 114 
ee 32.4) .2365) ° 36 43,517] .5004 » 76: 2,060 781 1,155 .3267) 1,189) 4,587 -3608) 153 

i ae 15.9| .1160) See 7,223} .0831 505) 313 173) s -0745| 553) 1,911 .0854 74 
1 Corporate City of Ottawa includes, as of Jan. 1, 1950, parts of Nepean and Before using these figures, see explanation page 585. 
Gloucester townships, which are believed to add some 30,000 to Ottawa's population. © SM, 1950. 


You are See cenit Droit T Oo 4 F L L A L L @] ¢ 
the OTTAWA 


Include 


Sage LE DROIT 


Reader 368 DALHOUSIE ST. (3-4061) OTTAWA 


Service You secure maximum French and 
Sales TORONTO: D. L, BOUFFORD, (WA. 8509) YONGE ST. English coverage at minimum cost 


Influence UNITED STATES: SHANNON & ASSOCIATES of 28¢ per line (Le Droit 11¢, Eng- 


lish paper 17¢) 


SALES MANAGEMENT 


A Tale of Two Cities... 


You wouldn’t ignore product distribution in a market of 
Washington’s sales potential in Canada—and you would be 
in with both feet with adequate advertising support. 


Well, there is a similar market in Canada. In proportion to 
Canada’s population, compared with that of the United 
States, the Ottawa City Area market is as rich and as sales 
responsive as Washington, D.C. Whether a comparison is 
made of population, purchasing power or retail sales, these 
markets are as alike as two peas in a pod. 


And the Ottawa City Area market can be completely covered by 
the use of Ottawa’s Family Newspaper—The Ottawa Citizen. With 
over 52,500 total circulation, approximately 42,000 copies of 
“The Citizen” are read daily in the Ottawa City Area—many 
thousands more coverage than that of any other Ottawa newspaper. 
More important—The Evening Citizen is by far the leading news- 
paper in productive home-delivered circulation in the Ottawa City 
Area with over 25,500 daily. 


You can reach Canada’s Capital City market quickly and 
completely only through 


OTTAWA — CANADA 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 
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POPULATION ESTIMATES RETAIL SALES—1949 WHOLE- EFFECTIVE BUYING SALES 
Sy SA SALE INCOME—1949 ADVERTISING 
1/1/50 ESTIMATES ESTIMATES CONTROLS 
SALES 
COUNTIES 
FOUR STORE GROUPS 
CITIES (in thousands of dollars) GD Gross Qual- 
Total Families Dollars Dollars % of ay 
(in % (in | French (in % Furn.- (in % Per | Per | Canad ar- 
thou- of thou- | Origin | thou- of General House- | Volume thou- 0 Cap- | Fam-| Poten- | ket 
sands) | Canada| sands) % sands) | Canada| Food Mdse. Drug | Radio Code sands) | Canada| ita ily tial Index 
Miss pieusaccbos 18.2) .1328 ax ocxed 9,684) .1113 1,191 213 104 Ee Aaenenn 10,605; .0899) 583) 2,121) .1049) 79 
SEL .o.xvasaeaed 29.8) .2175 = er 13,824) .1590 3,048 573 368 cédaccses 23,110) .1960) 776) 2,71 1892| 87 
Ds tvtncniuhease 54.6) .3985 | a 33,697) .3874 7,679 1,923 a ae 51,722} .4385| 947) 3,979} .4152) 104 
St. Thomas........ 20.1} .1467 keene 21,879 2516 5,212) 1,595 497 1,267 H 25,041 2123) 1,246) 3,975 2110) 144 
PO ccc > sia acecne 205.6) 1.5005 57.2) 17 155,446) 1.7874 36,707 13,415} 4,410) 11,009).......... 239,003) 2.0263) 1,162) 4,178] 1.8495) 123 
Windsor........... 124.3} .9071 35.1 13 125,110) 1.4385 29,311 11,300} 4,039) 9,783 G 153,849) 1.3044) 1,238) 4,383] 1.2652] 139 
Frontenac... . 60.5} .4415 eee 42,969; .4941 9,227 3,529) 1,319) 1,310].......... 53,723) .4555| 888) 3,444) .4643) 105 
Kingston.......... 34.0} .2482 Ee 38,869} .4470 8,783 3,529} 1,241) 1,256 H 34,018} .2884) 1,001] 3,698] .3279) 132 
Glengarry........... 21.1; .1540 5.1) 48 6,456) .0742 1,174 409 44 Bi hieeaers 9,204) .0781| 436) 1,805] .0921| 60 
Grenville............ 18.0) .1314  eereree 8,536) .0981 1,685 300 163 ree 13,106} .1111) 728) 2,570) .1113) 85 
oe EE 63.4, .4627 | ee 30,113) .3463 7,034 2,286 723 SE icistasints 44,119) .3741| 696) 3,197] .3835) 83 
Jwen Sound....... 17.0 1240 = eee 14,914) .1714 3,942 1,412 402 592 H 15,392) .1305) 905) 3,141 -1415) 114 
Haldimand 24.7) .1803 eee 2,213) .0254 279 640 560 Eee 18,008; .1526) 729) 2,728 1200| 67 
Haliburton... ....... 7.6) .0554 2 re 13,919) .1601 2,619 808 469 Mm Widsaeveare 3,902} .0331) 6513) 1,774)  .6757| 137 
comeney Ee 33.7} .2460 Renee 17,734) .2039 4,866 833 520 ee 31,013) .2629) 920) 3,231) .2418) 98 
Hastings 72.8) .5313 a 48,246) .5547 9,466) 3,091; 1,190) 2,013].......... 57,724) .4895| 793) 2,930 5174, 97 
Ee 20.2 1474 | ee 25,298) .2909 5,956 2,237 473 1,193 H 21,218) .1799) 1,050) 3,722 -2067| 140 
miipen 9.9 0722 i ere 10,410 1197 2,267 518 388 DO ietexesen 8,422} .0714 851) 2,904 -0861! 119 
Hur 49.3) .3598 | ee 23,115; .2658 3,987 1,038) 494 ee 29,513) .2502)| 699 — .2768| 77 
snniitasae OT Oe 42.9) .3131 eee 18,156; .2088 4,383 746 498 ae 42,018; .3562) 979) 3,855)  .3034) 97 
Ke boc 79.4) .5794 er 55,378! .6367 10,983 4,720; 1,153) 2,106].......... 61,126) .5183| 770) 2,717} .5660) 98 
eee 20.9} .1525 = eee 31,358) .3606 5,616 3,576 707; + 1,642 H 21,014) 1782) 1,005) 3,502)  .2278) 149 
Lambton............ 71.1| .5189 tee 40,260} .4630 9,451 2,846 oe | | ee 67,529) .6725, 950) 3,343]  .5289) 102 
PU 6 oti! 23.4) .1708 Saas 23,450) .2696 5,955 2,340) 536] 1,828] H 28,512) .2417| 1,218) 4,256]  .2359) 138 
Lanark oii 37.5| .2737 | ae 19,144| .2201 4,940 1,545\ 552 eee 31,814} .2697| 848| 3,119} .2556} 93 
© S¥, 1950. Before using these figures, see explanation. page 585. 
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SPEND 


YOU ARE CERTAIN OF THE GREATEST RETURN 


YOUR ADVERTISING DOLLARS WHERE 


@ The average of retail sales per family. 

In Canada 
In Ontario 
In London 


$2,539" 
$2,658" 


ee 


@ The London Free Press blankets its circulation area, of which London is the 
shopping centre. 


@ The 76,000** copies of The London Free Press every day influence the thinking 
and buying in Canada’s most prosperous agricultural and industrial community. 


LONDON — AN IDEAL TEST MARKET 


* Sales Management. 
** Monthly average first of 1950, and going up. 


Che London Free Press 


Western Ontario’ Foriemest Meurpaper 


LONDON — ONTARIO — CANADA 


ONTARI 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 
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POPULATION ESTIMATES RETAIL SALES—1949 ae th ge tae = SALES 
ME—1949 ADVERTISING 
1/1/80 BYP estimates BY) Estimates CONTROLS 

SALES 
COUNTIES 
FOUR STORE GROUPS 
CITIES (in thousands of dollars) GD Gross Qual- 
Total Families Dollars D Dollars % of | ity of 
(in % (in French (In % Furn.- (in % Per | Per | Canada | Mar- 
thou- of thou- | Origin thou- of General House- | Volume thou- Cap- | Fam- | Poten- | ket 
sands) | Canada| sands) % sands) |Canada| Food Mdse. Radio i 


Brockville....... : 
Lenox & Addington... 


St. Catherines...... 
Manitoulin. ......... 


Nipissing............ 
North SE Se. 


seeeeeee 


26 ,039 


. 5,708 
14,698) .1690 


3,209 


2,049; 662; 1,054).......... 
1,542 366 604 H 12,705) .1077| 1,000 


1,407! * . . 


-0458 1,015 146 117 22 


20.9) .1525 8,004, .1012) i407), * | © | ®& Po... 11,305} .0958} 541 
83.6) .6102) 24.2/........ 68,884, .7821} 16,094) 5,972 1,740) 4,302).......... 84,436] .7159) 1,010 
37.4] .2730| 11.0]........ 53,444] .6145] 10,351] 5,556] 1,402) 4,233] Hf 42,618| .3613| 1,140 
13.8| sons a 3,985 0458, 1,015 #146, 7; 2a)... 7,603} .0645| 551 


aoeevece 110,185 9,759 peccoveces 


94,202) 1.0832 19,958 9,315} 2,301 
24.6) .1795 6.3)... 200 15,423) .1774 3,491 1,636 a eee 
48.8 -3562| 11.1) 47 25,451; .2926 6,209 2,686 El a 


ere 34,615 
47,520) . 
14,406} .1221} 973 
24,410) .2070) 718 
5,702) .0484) 877) 3,354]... .0 67 
45,319 


eeewwwee > = PR ePOE) ABIDE ON RED te ee ee ee 


50,422 
21,609) .1832) 1,080 
49,821 
36,116) .3062) 1,012 


CO) tO | | Pe 


16,207| .1374| 569 


604 


*Withheld to avoid disclosure. 


Before using these figures, see explanation page 585. 
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BLANKETS ONTARIO’'S 6th LARGEST CITY 


Che Sudbury Daily Star 


THE LARGEST DAILY NEWSPAPER IN NORTHERN ONTARIO 


@ OVER 16,500 DAILY SUBSCRIBERS @ NO OVERLAPPING CIRCULATION 


in Sudbury .. . one of Canada’s most active A responsive, exclusive “island of industry”... 
and qualitative markets (45 points above the closest outside dailies are 82 miles east and 
Dominion average). 195 miles west. 


SUDBURY - Ontario’s IDEAL TEST MARKET for your Campaign 


MemBer: THE CANADIAN PRESS @ CANADIAN DAILY NEWSPAPERS ASSOCIATION @ AUDIT BUREAU OF CIRCULATIONS 


J. R. MEAKES - Publisher and General Manager R. W. PEARSON - Advertising Manager 


: The ‘‘SM”’ symbols mark original, exclu- 
ONTARIO — (Continued) sive estimates by SALES MANAGEMENT. 
POPULATION ESTIMATES RETAIL SALES—1949 » | WHOLE- errs Se - SALES 2 
SALE INCOME—194 ADVERTISIN 
1/1/50 ESTIMATES BY) ESTIMATES CONTROLS 
Chenee SALES 
COUNTIES l l l 
FOUR svone enous . ~_ 
CITIES (in thousands of dollars) ross ual- 
Total Families} Dollars a Dollars % of | ity of 
(in % (in French (in % Furn.- (in % Per | Per | Canada | Mar- 
thou- of thou- | Origin thou- of General House- | Volume thou- of Cap- | Fam- | Poten- | ket 
sands) | Canada| sands) % sands) | Canada| Food Mase, Drug | Radio Code sands) | Canada) ita ily tial Index 
pecs | 
Prince Edward....... 19.0) .1387 > ae 9,025; .1038 1,850) — 653 259 ae 10,104; .0857| 532) 1,837) .1017| 73 
Rainy River......... 24.6; .1795 J ae 10,265) .1180 2,464 486 190 _  aeeeee 19,708; .1670) 801) 3,179} .1548) 86 
a dccccumoneeln 61.7; .4503 Wi ieesacc0s 27,950) .3214 6,073 2,793 584 ee 40,117) .3402| 650) 2,605) .3566) 79 
Pembroke. ........ 12.6) .0919 3.3 18 11,498} .1322 2,477 1,678 288 446 H 9,504) .0806 754| 2,880 -0983) 107 
_ eres 19.6) .1430 4.4, 78 5,360} .0616 957 113 ° OF iia tsar 8,604; .0729| 439) 1,955}  .0835) 58 
in cnwnnuses 98.2) .7167 ee 58,272; .6701 13,969 3,003; 1,700) 2,020).......... 72,731; .6167| 741) 2,755 6527) 91 
SR cccnacanal 12.9) .0941 kh Se 15,674} .1803 3,099 1,081 547 496 H 13,506} .1145| 1,047) 3,554 -1302} 138 
EEE eee 11.0} .0802 BM ccceess 13,433) .1544 3,044 901 341 676 H 9,404, .0797 855) 3,135 -1022) 127 
Stormont............ 46.2} .3372 11.5) 38 24,422) .2808 6,241 1,917 467; 1,245).......... 40,217; .3409| 870) 3,497] .3221) 96 
nd Cornwall.......... 15.9} .1161 4.0 33 16,938) .1948 3,713 1,692 393 ° H 15,918} .1350) 1,001) 3,980 -1492) 129 
NT 
> ee 104.1| .7597 25.9) 38 72,989) .8392 16,101 6,998) 1,456) 2,656].......... 114,549) .9712) 1,100) 4,423]  .8893) 117 
Sudbury........... 42.4) -.3095 11.3 33 51,901} .5967 11,135 4,993 905 2,622 G 49,242) .4175) 1,161) 4,358 -4497| 145 
-y Thunder Bay........ 108.3} .7904 i eaiaces 86,797) .9980 17,898 cs > ft ee 102,944; .8728) 951) 3,757]  .8939) 113 
: Fort William....... 35.1) .2561 Otivcceseea 38,163} .4389 9,410 5,428 699 1,011 G 35,192} .2983) 1,003) 3,910 .3320| 130 
= Port Arthur....... 31.0, .2263 3 ere 33,294); .3828 5,489 5,215 706 ° H 30,784) .2610 993) 3,622 -2906} 128 
om Timiskaming......... 57.1| .4167 14.3) 21 36,803) .4232 11,152 2,542 | ee 62,827) .5327| 1,100) 4,393] .4767) 114 
of 
at. ee 30.5; .2226 | aa 16,389) .1885 3,779 1,441 267 Sere 21,009} .1781| 689) 2,472) .1901) 85 
ml Lindsay........... 10.0} .0730 Seer 11,705} .1346 2,631| 1,325 153 . H 8,916} .0756| 892) 3,074]  .0928) 127 
ai WEIN, cvcoceosees 114.6) .8364 ee 83,565) .9608 19,536) 6,954) 1,566) 4,546).......... 105,445; .8940) 920) 3,285}  .9025) 108 
7 Sere ae 17.7 1291 Picwennae 18,568) .2135 4,959) 1,437 366 1,021 H 18,114) .1536) 1,023) 3,418 -1667| 129 
3 Kitchener. ........ 41.4 3022 aoe 41,561 4778) 8,952| 4,757 713 2,942 G 40,509) .3434 978) 3,433 -3755| 124 
ee 120.0 -8758 | 8 eee 100,249) 1.1527 27,209, 7,021; 3,290] S.O38].......... 132,057) 1.1196) 1,100) 3,919] 1.0808) 123 
"1 Niagara Falls. ..... 23.2) .1693) 1 ee 37,067) .4263 8,594) 3,342 1,389 2,116 H 27,423) .2325) 1,182) 4,033 -2780) 164 
8 WO iiss valeecoul 18.4) .1342) ses 11 25 ,512 2933} =" 1,752 609 1,211 H 30.09 -1732| 1,110) 3,927 -2014| 150 
i4 | | | 
6 Wellington. ......... 70.2} .5123 ee 44,534) .5121) 9,923) 2,655; 1,007) 1,980).......... 59,726; .5064) 851) 3,143)  .5093) 99 
_Guelph........+6-. 27.5| .2007) eee 26,5801 .3056| 6,448] 1,853! 594 1,525 H 26,411| .2239| 960) 3,430 -2438| 121 
13 © SM, 1950. Before using these figures, see explanation page 585. 
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located. 


Last year THE TELEGRAM published over a million 


more lines of news than Toronto’s second evening 
newspaper. 


This additional news content gives your sales mes- 
sages in THE TELEGRAM greater visibility . . . 
greater readership. It is the reason for the effective 
and proven results that advertisers get from THE 
TELEGRAM in the rich Toronto-Ontario sales mar- 
ket, wherein one-third of Canada’s buying power is 


Ask your Telegram advertising representative or 
advertising agency for full particulars. 


THE TREND IS TO THE TELY! 


THE TELEGRAM 


Bay & Melinda Streets, Toronto 1, Canada 
Hamilton—6 Hughson St. 


Ss. — Montreal—E. 
Square Bldg. 


Eastern U.S.—O’Mara & Ormsbee Inc., 270 Madison Ave., N.Y. 
Chicago—John E. Lutz Co., 435 N. Michigan Ave. 


R. Chown, Dominion 


MORE BREATHING SPACE FOR YOUR ADS 
in THE TELEGRAM - 


THESE FACTS SPEAK 


FOR 


THEMSELVES! 


In the first year of THE TELE- 


GRAM _ under 


ment: 


new manage- 


@ THE TELEGRAM publish- 


ed over 


of news than Toronto’s sec- 
ond evening newspaper. 


e@ THE TELEGRAM added 


a total 


of 29 new editorial 


features. 


e THE TELEGRAM’S vol- 
ume of display advertising 
increased by 2,075,582 lines 


(in 11 
largely 


months only) due 
to the addition of 


482 new advertisers — 279 
national and 203 retail. 


ONTARIO — (Continued) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION ESTIMATES RETAIL SALES—1949 WHOLE- EFFECTIVE BUYING SALES 
Ry SALE SM INCOME—1949 ADVERTISING 
1/1/60 M ESTIMATES ones ESTIMATES CONTROLS 
COUNTIES 
FOUR STORE GROUPS 
CITIES (in thousands of dollars) @D Gross Qual- 
Total Families Dollars Dollars % of | ity of 
(in % (in French (in % Furn.- (in % Per | Per | Canada | Mar- 
thou- of thou- | Origin thou- of General Hause- | Volume theu- of Fam- | Peten- |. ket 
sands) | Canatia| sands) % sands) | Canada| - Food Mdse. Drug | Radio Code sands) | Canada| ita ily tial | Index 
Wentworth. ......... 254.8) 1.8596 SEE iaiwaires 227,171) 2.6120 46 ,099 28,123} 6,360) 11,897].......... 288,024) 2.4420) 1,130) 3,897] 2.3765) 128 
Hamilton.......... 205.0) 1.4962 60.3] iad 210,493) 2.4203 42,197 27 ,783 6,169} 11,772 E 237,834) 2.0164) 1,160) 3,944] 2.0335) 136 
Cucitiecewebaned 1,130.1) 8.2476) 331 Sea 1,047,485|12.0443; 204,951; 232,708) 30,912) 40,752).......... 1,356 ,986/11.5049) 1,201) 4,093} 11.0152) 134 
TERED. .ccccees oa 766.0) 5.5904 Se etatwnee 932 ,726|10.7248 161 ,007 229,928) 26,262 39,093} B 980,416} 8.3123) 1,280) 4,402] 8.4917) 152 
New Toronto...... 11.3) .0825 = re 9,861} .1133 3,476 415 364 eee 14,104) .1196) 1,248) 5,037 .1103, 134 
Total Above Cities....| 2,103.4 15.3508 anes Sieecuibibetl enmtenes whintes 480,634) 388,309) 61,950) 110,200].......... 2,475 ,297/20.9864| 1,177| 4,148 nan 142 
Province Total....... 4,475 .0|32.6592 1,229.4| 9 3,288,049 /37.5769 704,817; 433,173| 83,327 132,615I.......... 4,460 ,904|37.8210| 997 3,629] 36.7154) 112 
City County 
OCT OTC ECC Division 7 
Winnipeg ...---.cccccccccees Division 6 
Division 1........... 27.8} .2029 5.7| 23 4,784| .0550 NC sb sacars ° a 14,862| .1260| 535] 2, -1200| 58 
Division 2........... 43.5| .3175 9.4) 15 12,202) .1463! 1,472 29 222 Gi cde dcescs 24, 2086} ~666|'2,617] .2099 0 
Division 3 25.0; .1824 6.0) 28 7,955; .0915) rer 190) er 19,633 - 1665) 785| 3,272] .1472, 81 
*Withheld to avoid disclosure. © SM, 1950 Before using these figures, see explanation page 585. 


An index to all sections of this Survey can be found on the front cover. 
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SALES MANAGEMENT 


ARE YOU GETTING YOUR SHARE OF 


THE 
RICHEST, 
» MOST PROFITABLE 
MARKET IN 
CANADA 


*RICHEST 


mA of total Canadian population 


If, of all Canadian Retail sales.are concen- 
trated in Torontario.' 


*MOST PROFITABLE 


; Distribution, sales and advertising costs 
are lower in "Torontario" than any 
comparable market in Canada. 


Comprehensive and up-to-date information on 
“Torontario," Canada’s richest market, 

can be obtained by writing or calling The Globe and 
Mail, Toronto, Canada, or U.S. Representatives, 
Shannon & Associates. 


Reaching over 230,000 Families Daily in ’ TORONTARIO” 


MAY 10, 1950 


= w 


MA NITOBA— (Continued) The “SM” symbols mark original, exclu. 


sive estimates by SALES MANAGEWENT. 


POPULATION ESTIMATES RETAIL SALES—1949 WHOLE- EFFECTIVE BUYING SALES 
JM SALE INCOME—1949 ADVERTISING 
M 1/1/50 ESTIMATES oune ESTIMATES CONTROLS 


COUNTIES 
FOUR STORE GROUPS 


CITIES (in thousands of dollars) Gross 
I Fam.lies| Dollars Dollars % of | ity of 


% (in % Furn.- (in % Per | Canada Mar- 
of thou- of General House- | Volume thou- of Fam- Poten- ket 
Canada| sands) % Canada Mdse. Drug Radio Cod sands) | Canada ily tial Index 


Division 5... “ee ° 3729 ° ° 447 183 41,238 3,124] .2872| 77 
Division 6 3) 2.4544 , ° 127,642) 9,843 361,859 3,925 3.4588) 141 
Winnipeg... ; 37.1) 1.7304 ' 387 ,452) 4.458 127,011} 9,078 265,789) 2.2534 3,759} 2.8093) 162 


Division 4... ad A} 1175 4.1 : . . 14,647) . a +1095, 93 


Division7..... aa . ° " 30,593) . 2,651 -2475 3,072 -2852) 102 
Brandon aad +e ° 5. 24 246 ° . 1699 4,008 -1982| 134 

Division 8 = ° J 7,671; «. ° .1126 2,888 -1098) 81 

Division9........... ; ‘ i "13,833 .400 3,521 -3245 


Division 10. . nee ° - 6,452) . -1375 3,243] .1208 
Division 11 oe ° 8,952) . -1941 3,470} .1675 
Division 12 ° ° 8,152 -1260 2,519} + .1177 


Division 13.......... 6) t 10,936) . , 2,954] .1429 
Division 14.. Q Y 6,152) . 2,607} .1297) 
Division 15.......... 5). ; 3,308 d 2,709) -0640) 


| 
Division 16.......... ol. ; 14,600] . ; 4,851] .3153 


- — 
Total Above Cities....| 257.4) 1. ° 411,698 127,011 : 1,110) 3,776 3.0075, 160 


Province Total 789.7) 5. a 566 , 182 133 ,554 397| 3, 5431 6.1100; 106 


SASKATCH 


City i County City County 


Moose Jaw Division 7 ..Division 6 Swift Current ..---- Division 8 
Prince Albert .. Division 15 Saskatoon Division 11 


Division 1 d . 15,317 30,627 
Division 2 i J 16,342 30,130 
Division 3 d d 7 17,080 24,321 


13,670) . 22,177 
20,574) . 37,320 
133,902) 1. 131,084 
116,847) 1. : : 87 ,449 


42,560 
27 ,645 
30,194 
11,391) .1: 7 ‘ 9,409 
23,734) . 46,377 


Division 10 s ¥ 12,410) . 35,646 -2515| 87 
Division 11 d d 80,552) . 111,231 -8688) 146 
63,921] .7% 75,081) . .6122, 167 
17,484 24,821; . -2113) 93 


Division 13 ° ‘ ° 17,692) . 26 , 387 2221, 90 
Division 14 ° ¢ d 25,769) . 45,202 -3717| 81 
Division 15....... , . . . 39,339) . 78 564 -5959) 94 

Prince Albert , ° : 17,863) . s 1, 18,451) . ‘ 1633) 139 


Division 16 5 . f 19,875 341 40,433) . -3118| 87 
Division 17 4 a 2 11,846 23,297 
Division 18 i . 2,834) . 10,450 


Total Above Cities... . 2) 1. . 237 ,667) 2. 228,242 120m) 1,382 


} 
Province Total 865.8! 6.: 541,174 826,675| 7.0092' 985! 3,8121 6.6351! 105 
*Withheld to avoid disclosure. 4 Before using these figures, see explanation page 585. 


All Survey data on this page (and elsewhere) are available on IBM cards at nominal cost. These cards, as well as IBM 
listings of data in the “Survey of Buying Power”, regrouped according to your sales territories, may be obtained from the 
Econometric Institute, Inc., 21 E. 63rd St., New York 21, N. Y. Call Sales Management or TRafalgar 9-5100. 
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SALES MANAGEMENT 


ee 


Lehbrndgeg 


ALBERTA 
a3 1949 Retail Sales in Excess of $100 Million 


1949 Retail Sales $50.0 Million to $99.9 Million 


Ez] 1949 Retail Sales $25.0 Million to $49.9 Million 


1949 Retail Sales $10.0 Million to $24.9 Million 


DIVISION 18 


SASKATCHEWAN 


MANITOBA 


Cities shown are those having 
retail sales of $15.0 million or 


ALBERTA, SASKATCHEWAN 
and MANITOBA, CANADA 


more in 1949 


Copyright by 
led MANAGEMENT 


A L > 2 R T A The “SM” symbols mark original, exclu- 
stalls sive estimates by SALES MANAGEMENT. 
City County City County City County 
Calga Meee oe 6+ nee Lethbridge ....00+....see0e Division 2 ee DOES kesh easceeioesees Division 8 
BOE: <ec 00 nctndenvaens Division 11 Medicine Hat «..-<-.<0.c-0 Division 1 
POPULATION ESTIMATES RETAIL SALES—1949 WHOLE- EFFECTIVE BUYING SALES 
SALE INCOME—1949 ADVERTISING 
1/1/50 ESTIMATES SALES ESTIMATES CONTROLS 
COUNTIES i er oe 
| FOUR STORE GROUPS 
CITIES (sn thousands of dollars) Gross Qual- 
Total | Families Dollars = aaa Dollars % ity of 
(in , (in French (in % Furn.- (in % Per | Per | Canada | Mar- 
thou- | of thou- | Origin thou- of General House- | Volume thou- of Cap- | Fam-| Poten- | ket 
sands) | Canada| sands) % sands) | Canada| Food Mdse. Drug | Radio Code sands) | Canada| ita | ily tial | Index 
= = | es. 
Division1........... 34.4| 2511) PRES 33,315) .3831 5,191 2,003 562 SRR 38,881; .3296) 1,130) 4,136] .3300) 131 
Medicine Hat 14.2 - 1036} 5 Speen 23,811} .2738 3,622 1,997 404 ° H 18,286) .1550) 1,288) 4,354 -1804) 174 
Division2.... 67.1 -4897/ 5 ae 68,942) .7927 11,619 6,135} 1,356; 1,419].......... 70,723) .5997) 1,054) 3,907 -6356) 130 
ridge. 21.8) .1591 = eee 35,147) .4041 5,073 5,107 615 1,212 H 26,007} .2205) 1,193) 4,064 -2633) 165 
v n3 coos 16.3) -1189 Ae 6,876; .0790 744 ° 146 D Biwssusatec 14,154) .1200 868) 3,452 -1075| 90 
D oy A 31.2) .2277 Sree 15,095, .1736 2,780 131 415 isicdesnous 30,077| .2550) 964) 3,457 -2251| 99 
0 WEG ccnidcwns 18.4} .1343 Dlissci<tek 8,119} .0934 1,174) Ve eee oer 127 Dindiesehes 17,818; .1510) 968) 3,712 -1304| 97 
Mebonivaneee 173.4) 1.2655 ia skcewes 212,061) 2.4475 35,038) 27,360} 3,729) 7,188].......... 199,930) 1.6951/ 1,153) 4,007) 1.8349) 145 
aaa 110.0} .8028 See. 168,178) 1.9338 28,615) 1,882 2,693 6,614 E 144,320] 1.2236) 1,312] 4,308] 1.3525) 168 
SEE ee, 32.9} .2401  diwenad 15,010) .1726 2,349 . 401 F iecnadaul 27,644) .2344) 840) 3,214 -2170) 90 
"8. einen 71.3) .5204 ae 53,513) .6153 6,688 3,999} 1,437 Pe eieseavud 61,322} .5199) 860) 3,369 -5486; 105 
PR nicsccabe 6.2} .0453 - Se 12,077} .1388 1,042 1,837 461 196 E 5,545) .0470 894) 3,081 -0742| 164 
ong.. 34.2) .2496 | ae 11,862) .1364 Wo b4aieeas 401 Wen teraaee 34,258) .2904) 1,002) 3,806 -2360| 95 
WOE: csicicced 57.1} .4167 _ RR? 19,973} .2296 2,273 73 401 55,719} .4724) 976) 3,980 -3884| 93 
Pe 185.2) 1.3516 | Re 181,790, 2.0903 24,976 34,730} 3,063) 5,626].......... 209,832) 1.7791) 1,133) 4,147 1.7870| 132 
x nS, 137.5] 1.0035]  39.6]........ 164,228] 1.8884) 23,330] 34,730] 2,755| 5,580).......... 164,038] 1.3908] 1,193] 4,142] 1.4626] 146 
Division 12.......... 18.4} .1343 er 6,180} .0711 659 466 77 ae, Sie eee 16,974; .1439} 923) 3,772] .1201) 89 
Division 13......... 33.4) .2438 7.8] 22 7,618) .0876 513 ° ° Oe tone 24,910) .2112| 746) 3,194) .1806) 74 
Dir a See 49.0) .3576 11.9} 11 13,057; .1501 924 , 232 RES 38,466) .3261| 785) 3,232] .2796) 78 
Div wetetadhes TET 18.8| .1372 4.4, 23 5,135} .0590 307 ° 108 _ eee 11,617} .0985} 618) 2,640] .0944) 69 
“Withheld to avoid disciosure. © SM, 1950. Before using these figures, see explanation page 585. 


MAY 


10, 


1950 


Cities shown are those having 
retail sales of $15.0 million or 


more in 1949 


Copyright by 


_Sialét MANAGEMENT 


BRITISH COLUMBIA, CANADA 


1949 Retail Soles in Excess of $100 Million 
1949 Retail Sales $50.0 Million to $99.9 Million 


1949 Retail Soles $25.0 Million to $49.9 Million 


1949 Retail Sales $10.0 Million to $24.9 Million 


ALBERTA — (Continued) 


The “‘SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATI 1 RETAIL SALES—1949 WHOLE- EFFECTIVE BUYING SALES 
es GeTeAnTes SALE INCOME—1949 ADVERTISING 
1/1/50 ESTIMATES ESTIMATES CONTROLS 
SALES 
COUNTIES : ee 
oo ous at ees G Qual 
ITIES (in thousands of dollars ross ual- 
Total Families Dollars Dollars % of | ity of 
(in % (in French (in % Furn.- (in % Per | Per | Canada | Mar- 
thou- of thou- | Origin thou- of General House- | Volume thou- of Cap- | Fam-| Poten- | ket 
sands) | Canada| sands) % sands) |Canada| Food * dse. Drug | Radio Code sands) | Canada} ita ily tial | Index 
Division 16.......... 31. -2306 Ee 11,756) .1352 1,092 a 194 I 21,906] .1857 693) 2,882 1796) 78 
Division 17......... 11.1 0810 2.4 11 2,114) .0243 a >: D. Uionameeninaa ties 3,849] -0326 347 ee .0398} 49 
Total Above Cities... 289.7) 2.1143 85.5 403,441} 4.6389 61,682 45,553 6,028] 13,600].......... 358,196] 3.0369] 1,236 4,109] 3.3330} 158 
Province Total....... 883.8) 6.4501 234.0 6 673,216! 7.7403 97 ,379 77,897; 12,749] 16,3701.......... 878,079) 7.44481 994| 3, 7521 7.3346; 114 
City County City County City County 
RN id, vk: & 5p aids ts idee oe eee Division 2 Prince Rupert ....-...-.scee¢ Division 9 ME. ib stows | cn aaa Division § 
EY. waa eckin neeeew on Division 5 Trail .. 


New Westminster .... 


--Division 4 


Vancouver 


ee 


Division 2 
Division 4 


re 25.3) .1846 6.9 sone 19,430} .2234 4,451) 2,325) 406; 191].......... 
a, ae 58.9) .4299 _ are 41,450) .4766 10,418} 4,700) 770) 1,647].......... 
ne 8.0) .0584 vs nesen 11,684) .1343 2,242 
Wiitkccnsetes 12.5] .0912 . ere 15,952} .1835 3,707 


42,117 


Division4........... 658.8) 4.8081) 194.4)........ 617,831) 7.1040) 128,440) 88,449) 13,128) 20,306].......... 687,089) 5.8254) 1,043 
Vancouver........ 379.7] 2.7711] 114.3]........ 487 ,995) 5.6111 90,820 Cc 448,805] 3.8051) 1,182 
New Westminster... 36.6) .2671 * eee 43,668) .5021 11,230 H 39,235] .3826) 1,072 

ND ccccescees 197.1) 1.4384 a 185,080) 2.1281 37,781) 21,858) 3,970) 5,557].......... 202,898) 1.7202) 1,029 
Nanaimo.......... 7.7) .0562 eer 17,574) + .2020 29 , 854 H 8,906) .0755) 1,157 
err 61.4) .4481 fee 110,400) 1.2694 17 ,850 G 63, 168 354 1029 

Division6........... 35.8! .2613 ae 22,857' .2628 3.961' 2,260) 308i  32tl.......... 28,985! .2458! 810 

© SM, 1950. 


Before using these figures, 


see explanation pag: 585 
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